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Àêáàðæîí Èìèíîâ
¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè µóçóðèäàãè
Äàâëàò áîø³àðóâè àêàäåìèÿñè òèíãëîâ÷èñè

Àííîòàöèÿ: Áóãóíãè êóíäà äóí¸íèíã 206 òà ìàìëàêàòëàðèäà ³àéä ýòèëãàí 2019-
nCoV êîðîíàâèðóñíèíã ÿíãè òóðè ¤çáåêèñòîíäà µàì äîëçàðá ìóàììîãà àéëàíãàí.
Ê´ï äàâëàòëàð âèðóñãà ³àðøè è³òèñîäè¸òãà êàòòà çàðàð áåðèøèíè ´éëàìàé
êàðàíòèí áèëàí êóðàøìî³äà. Òàäáèðêîðëèêíè "ñóíúèé êîìà" µîëàòèãà òóøèðèá,
êàðàíòèí êèðèòèøãà øîøìà¸òãàí äàâëàòëàð âà ñîµàëàð µàì ìàâæóä. Êàðàíòèí
÷îðàëàðè æèääèé á´ëãàí æîéëàðäà ýñà îäàìëàðíèíã íîðîçèëèêëàðè êóçàòèëìî³äà,
íåãàêè çàìîíàâèé æàìèÿò óéäà ¸êè áèð æîéäà óçî³ ìóääàò á´ëà îëìàéäè. Ìàçêóð
ìà³îëàäà þçàãà êåëãàí µîëàòíèíã ðà³àìëè òåõíîëîãèÿëàð áèëàí áî²ëè³ æèµàòëàðè
òàµëèë ýòèëèá, êåëãóñèäà ÀÊÒ ñåêòîðèãà êîðîíàâèðóñ ýïèäåìèÿñèíèíã òàúñèðè
ê´ðèá ÷è³èëàäè.

Êàëèò ñ´çëàð: êîðîíàâèðóñ, ýïèäåìèÿ, ïàíäåìèÿ, ðà³àìëè òåõíîëîãèÿëàð, "Õàâôñèç
øàµàð" ëîéèµàñè, àõáîðîò õàâôñèçëèãè, Ñàëìî³ëè ìàúëóìîòëàð (Big Data), àõáîðîò-
êîììóíèêàöèÿ òåõíîëîãèÿëàðè.

Äàâëàò òîìîíèäàí êîðîíàâèðóñãà ³àðøè êóðàø îëèá áîðèø, óíèíã êåíã
òàð³àëèøèíèíã îëäèíè îëèø, àµîëèíèíã ñàíèòàðèÿ-ýïèäåìèîëîãèê
îñîéèøòàëèãèíè òàúìèíëàø µàìäà áåìîðëàð ñàëîìàòëèãèíè òèêëàø ñîµàñèäà
òåçêîð ³àðîðëàð ³àáóë ³èëèíèá, ñ´íããè 2 îé è÷èäà ìèëëèé ³îíóí÷èëèêäà 26 òà
ìåú¸ðèé-µó³ó³èé µóææàòëàð ³àáóë ³èëèíäè, òåãèøëè êîäåêñëàðãà ́ çãàðòèðèø âà
³´øèì÷àëàð êèðèòèëäè. 390 íàôàð êàñàëëàíãàíëàð îðàñèäàí 30 íàôàðè ò´ëà
ñî²àéèá, ´çëàðèíèíã êóíäàëèê µà¸òèãà ³àéòäè [1].

Ðà³àìëàðãà íàçàð ñîëàð ýêàíìèç, òàðèõäàãè øóíãà ´õøàø ýïèäåìèÿëàð ³àí÷à
èíñîíëàðíèíã µà¸òèíè îëèá êåòãàíëèãèíè ê´ðèø ìóìêèí, ÿúíè:

- ÎÈÂ/ÎÈÒÑ (1981 éèëäàí µîçèðãè êóíãà÷à) - 35 ìèëëèîí ³óðáîíëàð;
- "×´÷³à" ãðèïïè (2009 é.) - 285-580 ìèíã ³óðáîíëàð;
- £îðà ÷å÷àê (ìèë. àââ. 3000-1982 éé.) - 300 ìèëëèîí ³óðáîíëàð;
- "£îðà ´ëèì" (1347-1353 éé.) - 75-200 ìèëëèîí ³óðáîíëàð;
- "Èñïàí" ãðèïïè (1918-1920 éé.) - 50-100 ìèëëèîí ³óðáîíëàð;
- "Áóáîí" ̧ õóä "Þñòèíèàí" âàáîñè (541-574 éé.) - 25-50 ìèëëèîí ³óðáîíëàð.
Èíñîíèÿò äîèìî áèçíè é´³ ³èëèøãà òàµäèä ñîëàäèãàí ýïèäåìèÿëàð, òåõíîëîãèê

http://dx.doi.org/10.26739/conf_05/05/2020-1
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îôàòëàð ̧ êè òàáèèé µîäèñàëàð áèëàí êóðàøèá êåëãàí. Ëåêèí àêñàðèÿò òàµäèäëàðãà
ó÷ðàãàíäà èíñîíèÿò µà¸òè ó÷óí òåõíîëîãèÿëàðíèíã ðîëè æóäà äîëçàðáëàøàäè.
Ýïèäåìèÿëàð ìèëëèîíëàá îäàìëàðíèíã µà¸òèãà çîìèí á´ëèøè ìóìêèí, àììî
òåõíîëîãèê êîìïàíèÿëàðãà òåç ðèâîæëàíèø ó÷óí èìêîíèÿò áåðàäè âà áó ôà³àò
òèááè¸ò ñîµàñèãàãèíà òåãèøëè ýìàñ.

Ìàñàëàí, Êàíàäàíèíã "Bluedot" êîìïàíèÿñè ´çèíèíã ñóíúèé èíòåëëåêò
òåõíîëîãèÿñèäàí ôîéäàëàíãàí µîëäà, 2019 éèëäà Õèòîéäà ýïèäåìèÿíè âà µàòòî
êåéèíãè ðèâîæëàíèø é´ëèíè áàøîðàò ³èëãàí. Ñàëìî³ëè ìàúëóìîòëàðíèíã (Big
Data) ñàëìî³ëè òàµëèëè, àâòîóëîâëàðíè êóçàòèø âà ýíã çàìîíàâèé
òåõíîëîãèÿëàðäàí ôîéäàëàíãàí µîëäà èæòèìîèé òàðìî³ëàðíè êóçàòèø êåëàæàêäàãè
âî³åàëàð ò´²ðèñèäà àíè³ òàñàââóð áåðàäè [2].

Ñ´íããè 200 éèëëèê äàâðäà òåõíîëîãèê ðèâîæëàíèø æàðà¸íè äóí¸ ìåµíàò
áîçîðèíè òóáäàí ́ çãàðèøè âà çàìîíàâèé ÀÊÒ ñîµàñèäàãè ìóòàõàññèñëàðãà á´ëãàí
òàëàáíè òîáîðà êó÷àéèøèíè òà³îçî ýòäè. Ðà³àìëè òåõíîëîãèÿëàð µàð ³àíäàé µóêóìàò
îëäèãà ³àòúèé âàçèôàëàð ³´éèá, èíñîíèÿò êåëàæàãèíè áîø³àðèøäàãè ðîëèíè
ÿíàäà ìóñòàµêàìëàäè. Çàìîíàâèé ãëîáàëèçàöèÿ æàðà¸íëàðèäà åòàê÷è ìàìëàêàòëàð
ñèðàñèãà êèðèø, àµîëè òóðìóø òàðçèíè ÿíàäà ðèâîæëàíòèðèø ìà³ñàäàäèäà
¤çáåêèñòîíäà µàì ÀÊÒ ñåêòîðèíè ÿíàäà òàêîìèëëàøòèðèø - óñòóâîð âàçèôàëàðäàí
áèðè ñèôàòèäà áåëãèëàíäè.

Õóñóñàí, ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé
Ìàæëèñãà Ìóðîæààòíîìàñèäà ðà³àìëè òåõíîëîãèÿëàð - ìàµñóëîò âà õèçìàòëàð
ñèôàòèíè îøèðèá, îðòè³÷à õàðàæàòëàðíè êàìàéòèðèøè, èñëîµîòëàðãà ò´ñ³èíëèê
³èëà¸òãàí "ÿøèðèí è³òèñîäè¸ò"íèíã óëóøèíè êåñêèí ïàñàéòèðèá, äàâëàò
õèçìàòëàðè âà è³òèñîäè¸òíèíã øàôôîôëèãèíè òàúìèíëàá áåðóâ÷è îìèë ýêàíëèãè
òàúêèäëàíãàí [3]. Áó ýñà, ́ ç íàâáàòèäà íà³ä ïóë àéëàíìàñèíè êàìàéòèðèø, äàâëàò
õèçìàòëàðèäàí îíëàéí òàðòèáäà ôîéäàëàíèø âà áîø³à ÷îðà-òàäáèðëàðíè àìàëãà
îøèðãàí µîëäà äàâëàò è³òèñîäè¸òèäà ÿøèðèí è³òèñîäè¸òíèíã óëóøèíè êåñêèí
ïàñàéòèðèø µàìäà áîñ³è÷ìà-áîñ³è÷ "Ðà³àìëè è³òèñîäè¸ò"ãà òðàíñôîðìàöèÿ
³èëèøíè ê´çäà òóòàäè. Ìàçêóð èñëîµîòëàðãà áîø³à òàðàôäàí íàçàð ñîëèíàäèãàí
á´ëñà, òåõíîëîãèÿëàð èíñîíèÿò òà³äèðèíè áîø³àðèøäà ìóµèì àµàìèÿò êàñá
ýòèøèíè êóçàòèø ìóìêèí âà êîðîíàâèðóñ ïàíäåìèÿñè êàáè òàµäèäëàðäà ìèëëèé
òåõíîëîãèê æàðà¸íëàðíèíã äàâëàò ñåêòîðè òîìîíèäàí áîø³àðèëèøè ÿíàäà
ìóµèìäèð.

Ìàñàëàí, êîðîíàâèðóñ ýïèäåìèÿñè Õèòîéãà áîø³à ìàìëàêàòëàðãà ìóðîæààò
³èëìàñäàí, ôó³àðîëàðíèíã êóçàòóâ òèçèìèíè ÿíàäà ìóêàììàëëàøòèðèø
èìêîíèÿòèíè áåðäè. Ìàµàëëèé êîìïàíèÿëàð èíôðà³èçèë êàìåðàëàð îð³àëè þ³îðè
µàðîðàòãà ýãà á´ëãàí àµîëè îðàñèäàãè èíñîíëàðíè ñàìàðàëè ðàâèøäà àíè³ëàø,
èíñîíëàðäà íè³îáëè êîðîíàâèðóñ ñèìïòîìëàðèíè òîïèø âà Ñàëìî³ëè
ìàúëóìîòëàðíè (Big Data) ñàìàðàëè áîø³àðèø îð³àëè èíôåêöèÿ òàð³àëèøèíèíã
ýµòèìîëèíè áàøîðàò ³èëà îëàäèãàí çàìîíàâèé IT-å÷èìëàðíè Õèòîé µóêóìàòèãà
òà³äèì ýòäè. Ýíã ìóµèìè áó êàáè IT-å÷èìëàð êîðîíàâèðóñ èíôåêöèÿñè áèëàí
çàðàðëàíãàí áåìîð áèëàí êîíòàêò ³èëèøíè òàëàá ýòìàéäè âà âèðóñíèíã
øèôîêîðëàð îðàñèäà æóäà êåíã òàð³àá êåòèøèíè µàì îëäèíè îëãàíëèãèíè
òàúêèäëàø ìóìêèí. Áàúçè µîëëàðäà àâòîðèòàð ðåæèì òîìîíèäàí îëèá áîðèëàäèãàí
áîø³àðóâ òèçèìëàðè æàìèÿò ó÷óí ôîéäàëè èøëàøèíè Õèòîé ìèñîëèäà ê´ðèø
ìóìêèí. Áóíè, "Alibaba" "Tencent", "Baidu" âà áîø³à éèðèê êîìïàíèÿëàð ýíã
³èììàò á´ëãàí áóëóòëè µèñîáëàø âà ñóíúèé èíòåëëåêò òåõíîëîãèÿëàðèíè ìóàììîíè
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µàë ³èëèøãà óðèíà¸òãàí µóêóìàò îëèìëàðèãà òîïøèðèøèäà ê´ðèø ìóìêèí.
Øó ´ðèíäà, êîðîíàâèðóñ ýïèäåìèÿñè - æàìèÿòäà ðà³àìëè òåõíîëîãèÿëàðíè

çóäëèê áèëàí ðèâîæëàíèøè ó÷óí ÿíãè ÷à³èðè³ á´ëäè, äåá áàµîëàø ìóìêèí.
¤çáåêèñòîí ó÷óí µàì èñòè³áîëëè é´íàëèøëàðíè àíè³ëàø, íàâáàòäàãè ñàìàðàëè
÷îðàëàðíè ê´ðèøãà êåíã èìêîíèÿòëàðíè î÷èá áåðèøè ìóìêèí.

¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã òàøàááóñè áèëàí ðåñïóáëèêà
µóäóäëàðèäà áîñ³è÷ìà-áîñ³è÷ æîðèé ýòèëà¸òãàí "Õàâôñèç øàµàð" ÿãîíà àïïàðàò-
äàñòóðèé êîìïëåêñèíèíèíã êîìïîíåíòëàðèãà èíôðà³èçèë êàìåðàëàð, µóäóäëàðàðî
ïîñòëàð ôàîëèÿòèäà "ðîáîòîòåõíèêà"äàí ôîéäàëàíèøíè ³´øèø µàìäà ëîéèµà
äîèðàñèäà âàçèðëèê, èäîðàëàð âà òàøêèëîòëàðíèíã ñòðàòåãèê àõáîðîòè
ñà³ëàíàäèãàí Ìàúëóìîòëàð áàçàëàðèíè Ñàëìî³ëè ìàúëóìîòëàð (Big Data)
ïëàòôîðìàñèãà èíòåãðàöèÿ ³èëèø ìóìêèí. Íåãàêè, ñóíúèé èíòåëëåêòäàí
ôîéäàëàíèø é´ëè áèëàí òàµäèäëàðíè òàµëèë ýòèø, áàøîðàò ³èëèø êàáè ôàîëèÿòäà
Ñàëìî³ëè ìàúëóìîòëàð ðîëèíèíã àµàìèÿòè æóäà þ³îðè.

Ìàìëàêàòèìèçäà êàðàíòèíãà îèä ÷îðàëàð àìàë ³èëèøè äàâðèäà õîäèìëàðíè
ìàñîôàâèé èø óñóëèäà, ìîñëàøóâ÷àí èø ãðàôèãèäà ¸êè óéäà èøëàøãà
´òêàçèøíèíã âà³òèí÷àëèê òàðòèáè æîðèé ýòèëäè. Ìàçêóð ÷îðàëàð, þ³îðèäà
òàúêèäëàá ´òèëãàí - "ÿøèðèí è³òèñîäè¸ò"íèíã óëóøèíè ïàñàéòèðèá, äàâëàò
õèçìàòëàðè âà è³òèñîäè¸òíèíã øàôôîôëèãèíè òàúìèíëàá áåðóâ÷è òåõíîëîãèÿëàðãà
áîñ³è÷ìà-áîñ³è÷ ́ òèø ó÷óí èìêîíèÿòëàð ÿðàòèá áåðäè. Ìàñàëàí, æîðèé éèëíèíã
28 ìàðò µîëàòèãà ßãîíà èíòåðàêòèâ äàâëàò õèçìàòëàðè ïîðòàëèäà ð´éõàòäàí ́ òãàíëàð
ñîíè 171 ìèíãäàí îðòè³íè òàøêèë ýòàð ýäè, áèð µàôòà ´òãà÷ ýñà, ÿúíè 4 àïðåëü
êóíè ìàçêóð ê´ðñàòêè÷ 190,4 ìèíãíè òàøêèë ýòèá, äåÿðëè 20 ìèíããà ´ñãàí [4].

Ìàúëóìêè, Õàë³àðî ýëåêòðàëî³à èòòèôî³è ìåòîäèêàñèãà ìóâîôè³ äóí¸
ìàìëàêàòëàðèäà Ýëåêòðîí µóêóìàòíèíã ðèâîæëàíèø èíäåêñè äîèìèé ðàâèøäà
´ðãàíèá áîðèëàäè µàìäà 2018 éèë 193òà äàâëàòëàð îðàñèäà ¤çáåêèñòîí èíäåêñ
ðèâîæëàíèøè á´éè÷à 81 ́ ðèííè ýãàëëàãàí ýäè. Óøáó ê´ðñàòêè÷íè áåëãèëàíèøèäà
¤çáåêèñòîí ó÷óí ÀÊÒ èíôðàòóçèëìàñèíèíã ðèâîæëàíãàíëèê äàðàæàñè áèëàí
áèð ³àòîðäà ßãîíà èíòåðàêòèâ äàâëàò õèçìàòëàðè ïîðòàëè ôîéäàëàíóâ÷èëàðèíèíã
´ðíè µàì ìóµèì á´ëãàí. Øó ñàáàá µàì, ïîðòàë òàøêèë ýòèëãàí 2013 éèëäàí áó¸í
ÎÀÂ îð³àëè êåíã òàð²èá ýòèëãàí âà áóíãà ³àðàìàé, àµîëèíèíã äàâëàò õèçìàòëàðèäàí
òàøêèëîòíèíã ´çèäà ôîéäàëàíèø äàðàæàñè ìàñîôàâèé ôîéäàëàíèø äàðàæàñèãà
íèñáàòàí àí÷à þ³îðè ýäè. Êîðîíàâèðóñ ýïèäåìèÿñèíèíã ¤çáåêèñòîíãà êèðèá
êåëèøè î³èáàòèäà àµîëèíèíã îíëàéí õèçìàòëàðäàí òîáîðà êåíã ôîéäàëàíà¸òãàíè
âà óìóìàí - èíñîíëàðíèíã àõáîðîò ìàêîíèãà á´ëãàí ýµòè¸æè ìèñëñèç äàðàæàäà
îðòèá êåòà¸òãàíèíè êóçàòèø ìóìêèí.

Áóíäàé æàðà¸íëàðäà çàìîíàâèé IT-å÷èìëàðíè êåíã æîðèé ýòèø áèëàí áèð
³àòîðäà àõáîðîò õàâôñèçëèãèãà µàì àëîµèäà ýúòèáîð ³àðàòèø ìóµèì. Áóòóí äóí¸äà
êàðàíòèí ÷îðàëàðè òîáîðà êó÷àéèøè áèëàí îíëàéí ìåññåíæåðëàð âà èæòèìîèé
òàðìî³ëàðãà á´ëãàí ýµòè¸æ µàì êåñêèí äàðàæàäà îðòäè. Íàòèæàäà, èëãàðè îììàáîï
á´ëìàãàí, ëåêèí µîçèðäà èíñîíëàð ó÷óí ³óëàé àëî³à âîñèòàñè á´ëãàí ïëàòôîðìàëàð
ê´ïàéèá êåòäè.

Ìàñàëàí, áèð âà³òíèíã ´çèäà 100 íàôàðãà÷à ôîéäàëàíóâ÷èëàðíè
âèäåîêîíôåðåíöàëî³à ³èëèøèãà èìêîí áåðóâ÷è "Zoom" ìîáèëü èëîâàñè ³èñ³à
âà³ò è÷èäà îììàëàøèá, µîçèðäà óíäàí áèðãèíà "Android" ïëàòôîðìàñèäàãè
ôîéäàëàíóâ÷èëàð ñîíè 100 ìèëëèîíäàí îðòèá êåòäè. Ëåêèí æîðèé éèëíèíã 4
àïðåëü êóíè À£Øíèíã "The Washington Post" æóðíàëè "Zoom" ìîáèëü èëîâàñèíèíã
ìèíãëàá øàõñèé âèäåî-ñóµáàòëàðè î÷è³ ìàúëóìîòëàð áàçàñèãà òóøãàíèíè ìàúëóì
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³èëäè. Áóíäà "Zoom" ìîáèëü èëîâàñèäà ð´éõàòäàí ´òãàí "Facebook"
ôîéäàëàíóâ÷èëàðèíèíã ìàúëóìîòëàðè òàð³àëãàí µàìäà "YouTube" âà "Vimeo"
ïëàòôîðìàëàðèäà ôîéäàëàíóâ÷èëàðíèíã âèäåî-ñóµáàòëàðè òàð³àá êåòãàí.

Áó êàáè âèäåîìàòåðèàëëàð îðàñèäà èíñîíëàðíèíã ïñèõîòåðàïåâòëàð áèëàí
ìàø²óëîòëàðè, òóðëè êîìïàíèÿëàðíèíã èø÷è êîíôåðåíöèÿëàðè, áîëàëàðíèíã
þçëàðè, îâîçëàðè âà øàõñèé ìàúëóìîòëàðè, áîøëàí²è÷ ìàêòàá äàðñëàðè,
áåìîðëàðíèíã èñìëàðè âà òåëåôîí ðà³àìëàðè áèëàí òåëåìåäèöèíà
òåõíîëîãèÿëàðèäàí ôîéäàëàíãàí µîëäà øèôîêîðëàðãà ³´í²èðî³ëàð êàáè
ìàúëóìîòëàð ìàâæóä [5].

Ìàçêóð µîëàòëàð, àõáîðîò èí³èëîáè äàâðèäà óíèíã õàâôñèçëèãèíè òàúìèíëàø
ìèëëèé ìàíôààòëàð íó³òàè íàçàðèäàí µàì çàðóðëèãèíè ÿíà áèð áîð èñáîòëàéäè.

Õóëîñà ñèôàòèäà òàúêèäëàø æîèçêè, êîðîíàâèðóñ ýïèäåìèÿñè - ðà³àìëè
äóí¸íèíã èíñîíèÿò ó÷óí þáîðãàí ÿíãè ÷à³èðè²è á´ëèá, óíèíã íàòèæàñèäà
èíñîíëàð àõáîðîò ìàêîíèãà ÿíàäà áî²ëàíèá ³îëìî³äà. Àõáîðîò ìàêîíè ýñà "êëàññèê"
òóøóí÷àìèçäàãè ÷åãàðàëàðãà (äàâëàò âà âà³ò ÷åãàðàëàðè) á´éñóíìàñëèãèíè
èíîáàòãà îëãàí µîëäà, óíè èíêîð ýòèø ́ ðíèãà àµîëèíè ýëåêòðîí ïëàòôîðìàëàðäàí
ò´²ðè ôîéäàëàíèøãà ´ðãàòèø, äàñòóðèé ìàµñóëîòëàð, ìåññåíæåðëàð, áóëóòëè
òåõíîëîãèÿëàð àñîñèäà ôàîëèÿò þðèòóâ÷è ïëàòôîðìàëàðíè ("Zoom", Big Data âà
áîø³àëàð) ìàµàëëèéëàøòèðèø, âàçèðëèê âà èäîðàëàð ôàîëèÿòèíè ðà³àìëàøòèðèø
êàáè ÷îðà-òàäáèðëàðíè àìàëãà îøèðèøíè òà³îçî ýòìî³äà.

Áóíäàí òàø³àðè, êîðîíàâèðóñ ýïèäåìèÿñè øàðîèòèäà ê´ðèëãàí êàðàíòèí
÷îðàëàðè òóôàéëè èíñîíëàð ´ç ìàáëà²ëàðèíè µà¸ò âà ñî²ëèê ó÷óí çàðóð á´ëãàí
ìàµñóëîòëàðãà, ñàíèòàðèÿ âîñèòàëàðèãà âà ìàèøèé õèçìàòëàðãà ñàðôëà¸òãàíè,
òóðëè ìàðîñèì âà òàäáèðëàðäàí âîç êå÷èëà¸òãàíè, ýëåêòðîí õèçìàòëàð áîçîðè
òîáîðà îììàëàøèá áîðà¸òãàíèíè êóçàòèø ìóìêèí. Áóíèíã íàòèæàñèäà,
èíñîíëàðíèíã µà¸òèé ³àäðèÿòëàðè ́ çãàðèá áîðà¸òãàíëèãèíè èíîáàòãà îëèá, çàìîí
òàëàáëàðèãà ìîñ êàäðëàðíè òàé¸ðëàøíè µàì àõáîðîò äàâðèãà ìóâîôè³ ðàâèøäà
òàêîìèëëàøòèðèá, ÿíãè êàñá âà ñîµàëàðíè µà¸òãà êåíã æîðèé ýòèø ëîçèì.

Ôîéäàëàíèëãàí ðåñóðñëàð ð´éõàòè:
1. "Worldometer" äóí¸ àµîëèñè ñîíèíèíã îíëàéí ïëàòôîðìàñè, "COVID-19

Coronavirus Pandemic", 06.04.2020 é. (07:52 GMT), âåá-ìàíáàà: https://
www.worldometers.info/coronavirus/

2. "Øàïî÷êà èç ôîëüãè. Êàê òåõíîëîãèè çàùèùàþò íàñ îò êîðîíàâèðóñà",
ÎÎÎ Èçäàòåëüñêèé äîì "ÌÅÄÈÀ-ÄÊ", ÈíÀ "Óêðà¿íñüê³ Íîâèíè" 21.02.2020 é.
âåá-ìàíáàà: https://nv.ua/techno/technoblogs/poleznye-funkcii-google-maps-o-kakih-
preimushchestvah-onlayn-kart-vy-ne-znali-50070513.html

3. "¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé
Ìàæëèñãà Ìóðîæààòíîìàñè", ¤çáåêèñòîí Ìèëëèé àõáîðîò àãåíòëèãè, 25.01.2020
é. âåá-ìàíáàà: https://uza.uz/oz/politics/zbekiston-respublikasi-prezidenti-shavkat-
mirziyeevning-oliy-25-01-2020

4. ßãîíà èíòåðàêòèâ äàâëàò õèçìàòëàðè ïîðòàëèíèíã "Ñòàòèñòèêà" ðóêíè,
04.04.2020 é., âåá-ìàíáàà: https://my.gov.uz/uz/site/statistic-page

5. Drew Harwell "Thousands of Zoom video calls left exposed on open Web", The
Washington Post, 04.04.2020 é. âåá-ìàíáàà: https://www.washingtonpost.com/
technology/2020/04/03/thousands-zoom-video-calls-left-exposed-open-web/
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RAQAMLI IQTISODIYOTNI RIVOJLANTIRISHNING O'ZBEKISTONDAGI
ISTIQBOLLARI

Ravshanova Mohinur O'rol qizi,
Samadov Ortiq Abdualim o'g'li
QarMII Iqtisodiyot fakulteti 3-kurs talabalari
Samadovortiq19981112@gmail.com

Annotatsiya: Maqolada hozirgi kundagi axborot texnologiyalari va iqtiodiyot orasidagi
o'zaro bog'lanish aniq izlanishlar bilan izohlab berilgan. O'zbekiston Respublikasida raqamli
iqtisodiyot va unga o'tish uchun qilinayotgan chora tadbirlarga alohida to'xtalib o'tilgan.
Mavzu yuzasidan tegishli tegishli taklif va xulosalar berilgan.

Kalit so'zlar: Raqamli iqtisodiyot, blokcheyn texnologiyalari, rivojlanish strategiyalari,
IT sohasi, raqamli ekotizim.

 Hozirgi ilg'or innovatsion rivojlanish va katta o'zgarishlar amalga oshirilayotgan  bir
davrda raqamli iqtisodiyot va u bilan bog'liq bo'lgan bir qancha yangi raqamli texnologiyalar
kundalik hayotimizga o'z ta'sirini o'tkazmoqda. Bugungi kunda butun dunyo miqyosida o'z
faoliyatini olib borayotgan yuqori salohiyatli davlatlar va kompaniyalarning rivojlanish
strategiyasining asosiy g'oyasi biznes masalalarida va tijorat muammolarida innovatsion
xizmatlarni yaratish va axborotlarni raqamlashtirishdir. Axborot texnologiyalarini rivojlanishi
jamiyat a'zolarining kundalik hayotiga bir qancha qulaylikka ega bo'lgan imkoniyatlarni
yaratib bermoqda.Raqamli iqtisodiyotning rivojlanishi ishlab chiqarishda mehnat
samaradorligini oshishi, kompaniyalarning raqobatbardoshligini o'sishi, ishlab chiqarishda
xarajatlarning kamayishi, yangi ish o'rinlarining yaratilishi,yangi zamon talabidan kelib
chiqqan kasblarning paydo bo'lishi, kambag'allikni yengish va ijtimoiy tengsizlikni yo'qolishi
kabi bir qator afzalliklarni beradi. Shuning uchun ham mamlakatimiz taraqqiyotini
yanada yuksaltirish maqsadida respublikamiz rahbariyati tomonidan bir qator muhim
qarorlarni qabul qilindi hamda joriy yilni "Ilm, ma'rifat raqamli iqtisodiyotni rivojlantirish"
yili deb ataldi.

  O'zbekiston Respublikasi prezidenti 2018 yil 28 dekabrdagi 2019 yil uchun eng
muhim ustivor vazifalar haqidagi Oliy Majlisga Murojaatnomasida ham mamlakatimizda
raqamli iqtisodning rivojlanishi bo'yicha quyidagilarni aytib o'tdi: "Iqtisodiyotning barcha
sohalarini raqamli texnologiyalar asosida yangilanishini ko'zda tutadigan "Raqamli
iqtisodiyot milliy kontsepsiyasi"ni ishlab chiqishimiz kerak. Shu asosda "Raqamli
O'zbekiston-2030" dasturini hayotga tadbiq etishimiz zarur. Raqamli iqtisodiyot yalpi
ichki mahsulotni kamida 30 foizga o'stirish, korrupsiyani keskin kamaytirish imkonini
beradi. Nufuzli xalqaro tashkilotlar o'tkazgan tahlillar ham buni tasdiqlamoqda.Shuning
uchun Hukumatga ikki oy muddatda raqamli iqtisodiyotga o'tish bo?yicha "yo'l xaritasi"ni
ishlab chiqish topshiriladi. Bu borada axborot xavfsizligini ta'minlashga alohida e'tibor
qaratish zarur" [1]. Qolaversa 2020-yil uchun mo'ljallangan davlat dasturida ham Axborot
texnologiyalari va kommunikatsiyalari vazirligiga hukumat tomonidan bir qator vazifalar
belgilab berildi:

http://dx.doi.org/10.26739/conf_05/05/2020-2
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- "Raqamli O'zbekiston-2030" dasturi loyihasini ishlab chiqish;
- "Elektron hukumat" tizimini takomillashtirish
- Mahalliy IT-texnologiyalari bozori salohiyatini oshirish
- Davlat ma'lumotlarini boshqarish tizimini yaratish
Bu ko'rsatmalardan kelib chiqib shuni aytishimiz mumkinki, postindustrial davlatlarga

informatsion xizmatlar sektori mamlakat yalpi milliy daromadining 60% dan ortig'ini
tashkil qiladigan davlatlar kiradi. Ularda dasturiy ta'minot ishlab chiqarish bilan band
bo'lgan tarmoqlarni moliyalashtirish keyingi o'ttiz yil davomida yuqori suratlarda o'sdi.
Ammo, hozirgi paytda raqamli iqtisod (internet-savdo, internet-xizmatlar, kontentlar,
elektron to'lov va boshqalar)ning O'zbekiston Respublikasi yalpi milliy daromadidagi
hissasi 1% ga ham bormaydi. Lekin mamlakatimizning rivojlanish tendensiyalari shuni
ko'rishimiz mumkinki, yuqorida ko'rsatilgan bozorlar kelajakda tezlik bilan rivojlanib
ketadi [2]. Bundan tashqari, to'rtinchi sanoat revolyutsiyasi va 4.0 industriya texnologiyalari
bilan bog'liq bo'lgan texnologik o'zgarishlar, ya'ni, ommaviy robotlashtirish, qo'shimcha
va virtual reallik texnologik platformalari hamda 3D-printerlar texnologiyalari ushbu
jarayonni yanada tezlashtiradi.

Raqamli iqtisodiyotda raqamli ko'rinishdagi ma'lumotlar barcha ijtimoiy-iqtisodiy
sohalardagi ishlab chiqarishning asosiy elementi hisoblanadi va bunday iqtisodiyot tizimiga
bosqichma-bosqich o'tish mamlakatimizning global miqyosdagi raqobatbardoshliligi
oshirib, fuqarolarning hayot sifatini yanada oshiradi, yangi ish joylarini yaratadi, jadal
iqtisodiy o'sishga imkon yaratadi va milliy mustaqillikni ham ta'minlab beradi [2]. Ushbu
raqamli iqtisodiyotni rivojlantirish dasturi quyidagi maqsadlarini amalga oshirish uchun
xizmat qilishi kerak [2]:

- O'zbekiston Respublikasida raqamli iqtisodiyotning ekotizimini yaratish;
- Mamlakat raqamli iqtisodiyot tizimining institutlari va infratuzilmasini yaratish;
- Respublikaning barcha tarmoqlarini qamrab oluvchi information jamiyat tashkil

qilish uchun kerakli bo'lgan barcha chora-tadbirlarni amalga oshirish;
- Global miqyosda va global bozorlarga respublikamizning raqobatbardoshliligini oshirish.
Hozirgi kunda jahondagi bir qator rivojlangan mamlakatlar "Raqamli" davlatlar

bugungi kunda Norvegiya, Shvetsiya va Shvetsariya hisoblanishadi. Raqamli iqtisodiyot
rivojlangan 10 mamlakatlar qatoriga AQSH, Buyuk Britaniya, Daniya, Finlandiya,
Singapur, Janubiy Koreya va Gongkong kiradi. Dunyo tajribasini o'rganish natijasida shu
narsa aniq bo'ldiki, raqamli iqtisodiyoti rivojlangan mamlakatlarda raqamli iqtisodiyotda
davlat(hukumat) bozor o'yin qoidalarini o'yinning barcha ishtirokchilari uchun belgilaydi
va bunda davlatning eng muhim vazifasi teng huquqlar va imkoniyatlarni yaratib
berishdir.Ya'ni bozorda katta kompaniya bo'ladimi yoki kichik ular o'rtasida teng huquqlilikni
ta'minlaydi.Iqtisodiyotni raqamlashtirish jarayonining  yetakchi mamlakatlari esa qarama-
qarshi yondashuvlar tanlab olishgan [3]. Masalan, AQSH bozor yo'nalishini, Xitoy esa
rejali iqtisodiyotni tanlab olgan. Qolgan mamlakatlar ma'lum bir oraliq variantlarga rioya
qilishadi. Shuni ta'kidlash lozimki, xuddi Xitoy kabi, AQSH dasturi nuqtai-nazaridan
ham iqtisodiyotni raqamlashtirish jarayonida biz globallashuvning yangi bosqichini ko'ramiz.
Agar bu sohadagi AQSH tajribasini ko'rib chiqadigan bo'lsak, raqamli iqtisodiyotni
tashkil qilish jarayonini to'rt asosiy blokka ajratish mumkinligi ma'lum bo'ladi:

- Raqamli iqtisodiyotni rivojlantirish uchun kerakli bo'lgan shart-sharoitlarini yaratish
(ya'ni, tegishlinormativ-huquqiybaza tashkil qilish);

- Raqamli transformatsiya qilinishga eng tayyor bo'lgan iqtisodiyot subyektlarida
raqamli iqtisodiyot platformalarining vujudga kelishi va global miqyosda ishga tushushi;

- Raqamli iqtisodiyot platformalarning o'zaro raqobat kurashi va ularning asta-
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sekinlik bilanintegratsiyalashuvi amalga oshishi;
- Raqamli iqtisodiyot sohasidagi eng perspektiv yechimlarni butun iqtisodiyotga

joriy qilish.
          Umuman olganda yaqin kelajakda biz raqamli iqtisodiyotga qadam qo'yamiz. Bu

jarayonni yanada rivojlantirish uchun O'zbekiston sharoitida blokcheyn texnologiyalaridan
foydalanish samarali deb hisoblaymiz. Bundan tashqari yuqorida aytilgan rivojlangan
davlatlar tajribasidan foydalanish yaxshi natijalarga olib keladi deb hisoblaymiz.

Foydalanilgan adabiyotlar ro'yhati
1. O'zbekiston Respublikasi Prezidentining 2018 yil 28 dekabrdagi 2019 yil uchun eng

muhim ustivor vazifalar haqidagi Oliy Majlisga Murojaatnomasi.
2. Ãóëÿìîâ Ñ.Ñ. va boshqalar.Raqamli iqtisodiyotda blokcheyn texnologiyalari. Ò.:

"Iqtisod Moliya" nashriyoti, 2019. 396 bet.
3 Àþïîâ Ð.Õ., Áàëòàáàåâà Ã.Ð. Ðàêàìëè âàëþòàëàð áîçîðè: èííîâàöèÿëàð âà

ðèâîæëàíèø èñòèêáîëëàðè. -Ò: "Ôàí âà òåõíîëîãèÿ" nashriyoti, 2018, 172 áåò.
4. https://ru.wikipedia.org/wiki/- Vikipediadagi sahifa
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È£ÒÈÑÎÄÈ¨ÒÍÈ ÒÀÐÒÈÁÃÀ ÑÎËÓÂ×È ÎÌÈË ÑÈÔÀÒÈÄÀ

Ôèðäàâñ Âàëèõàíîâ
¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè µóçóðèäàãè
Äàâëàò áîø³àðóâè àêàäåìèÿñè òèíãëîâ÷èñè
Firdavs306@mail.ru

Àííîòàöèÿ: Áóãóíãè êóíäà ìàìëàêàòèìèç è³òèñîäè¸òèíèíã ýíã êàòòà
ìóàììîëàðèäàí áèðè á´ëãàí õóô¸íà è³òèñîäè¸ò  âà óíèíã ìàìëàêàòèìèçíèíã
è³òèñîäèé âà èæòèìîèé ñè¸ñàòèãà åòêàçàäèãàí ñàëáèé òàúñèðèíè èíêîð ýòèá
á´ëìàéäè. Îõèðãè éèëëàðäà áîçîð ìåõàíèçìëàðèãà àñîñëàíãàí è³òèñîäèé èñëîµîòëàð
µàìäà ñîëè³ ñè¸ñàòèíè ÿíàäà ëèáåðàëëàøòèðèø, ñîëè³³à òîðòèø òàðòèáèíè
ñîääàëàøòèðèø, ñîëè³ þêèíè ïàñàéòèðèø êàáè ÷îðàëàð ³àáóë ³èëèíãàí á´ëñàäà
õóô¸íà è³òèñîäè¸òíè ÿíàäà ³èñ³àðòèðèøäà îëäèìèçäà òóðãàí ìóàììîëàð µàìäà
óëàðíè å÷èìèäà ðà³àìëè è³òèñîäè¸òíèíã àéðèì ýëåìåíòëàðè ê´ðèá ÷è³èëàäè.

Êàëèò ñ´çëàð: Õóô¸íà è³òèñîäè¸ò, äàðîìàäëàðíè ÿøèðèø, ðà³àìëè è³òèñîäè¸ò,
ñîëè³ òóøóìëàðè,  àõáîðîò òåõíîëîãèÿëàðè, ñàëìî³ëè ìàúëóìîòëàð (Big Data)

È³òèñîäè¸òèìèçäà áîçîð ìåõàíèçìëàðèíè ³´ëëàø îð³àëè ñî²ëîì ðà³îáàò
ìóµèòèíè ÿðàòèø, âàëþòà ñè¸ñàòè âà òàø³è ñàâäî ôàîëèÿòè ñîµàñèíè
òàêîìèëëàøòèðèø á´éè÷à ê´ðèëãàí ÷îðà-òàäáèðëàð ìàìëàêàòèìèç è³òèñîäè¸òèãà
õîðèæèé èíâåñòèöèÿëàðíè æàëá ³èëèø, ýêñïîðò ñàëîµèÿòèíè îøèðèø,
çàìîíàâèé, ýêñïîðòãà é´íàëòèðèëãàí èøëàá ÷è³àðèøëàðíè µàìäà êè÷èê áèçíåñ
âà õóñóñèé òàäáèðêîðëèê ñóáúåêòëàðèíè áàð³àðîð ðèâîæëàíòèðèøãà õèçìàò ³èëãàíè
ýúòèáîðãà ìîëèê µèñîáëàíàäè.

Áóíäàí òàø³àðè ðåñïóáëèêàìèçäà êåíã ê´ëàìëè ñîëè³ èñëîµîòëàðè àìàëãà
îøèðèëèá, óëàð àµîëè ðåàë äàðîìàäëàðè ´ñèøèãà ê´ìàêëàøèøèãà, èøëàá
÷è³àðèøíè ìîäåðíèçàöèÿ ³èëèø, êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèêíè ³´ëëàá-
³óââàòëàøãà àñîñ á´ëèá õèçìàò ³èëèá êåëìî³äà. Ê´ðèëãàí ÷îðà òàäáèðëàð íàòèæàñè
´ëàðî³ øóíè àëîµèäà òàúêèäëàø æîèçêè, îõèðãè éèëëàðäà ÿëïè è÷êè ìàµñóëîòíèíã
µàìäà áþäæåò äàðîìàäëàðèíèíã îõèðãè éèëëàðäà ´ñèøè êóçàòèëäè. Áèðî³
òàµëèëëàð øóíè ê´ðñàòìî³äàêè, µóäóäëàð ìèñîëèäà õóñóñàí Òîøêåíò øàµðè
ìèñîëèäà ê´ðèá ÷è³èëãàíäà, áþäæåò äàðîìàäëàðèäà êåñêèí ´ñèøãà ýðèøèëãàí
á´ëñàäà, àãàðäà ñàëîµèÿòäàí êåëèá ÷è³èëñà, µàëè èøãà ñîëèíìàãàí ìàíáààëàð
æóäà ê´ïëèãè ìàúëóì á´ëèá ³îëìî³äà.

Õóô¸íà è³òèñîäè¸ò (øóíèíãäåê, ÿøèðèí è³òèñîäè¸ò, íîðàñìèé è³òèñîäè¸ò)
- áó äàâëàò íàçîðàòè âà µèñîáèäàí òàø³àðèäà á´ëãàí æàìèÿò âà äàâëàòäàí
ÿøèðèëãàí è³òèñîäèé ôàîëèÿòäèð. Áó è³òèñîäè¸òíèíã ê´çãà òàøëàíìàéäèãàí,
íîðàñìèé ³èñìè µèñîáëàíèá, äàâëàòíèíã è³òèñîäèé-èæòèìîèé âàçèôàëàðèíè
àìàëãà îøèðèøè ó÷óí çàðóð á´ëãàí ìîëèÿâèé ìàíáàà, ÿúíè áþäæåò äàðîìàäëàðèíè
ò´ëè³ ²àçíàãà êèðèì á´ëìàñëèãè µàìäà óíäà áàíä á´ëãàí ôó³îðîëàðíèíã èæòèìîèé

http://dx.doi.org/10.26739/conf_05/05/2020-3
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ìàíôààòëàðèíè ò´ëè³ ð´¸áãà ÷è³ìàñëèãèãà ñàáàá á´ëàäè.
Õóô¸íà è³òèñîäè¸ò þ³îðèäà àéòèá ́ òãàíèìèçäåê áàð÷à äàâëàòäà áîð ê´ðñàòêè÷

á´ëèá, àãàðäà ¥àìä´ñòëèê äàâëàòëàðèíè ñîëèøòèðàäèãàí á´ëñàê, ¥àë³àðî âàëþòà
æàì²àðìàñèíèíã 1991-éèëäàí 2015-éèëãà÷à ÿøèðèí è³òèñîäè¸òíèíã äàâëàò ÿëïè
è÷êè ìàµñóëîòèäàãè óëóøè õà³èäàãè µèñîáîòèãà ê´ðà ¥àìä´ñòëèê äàâëàòëàðèäàí
Ýñòîíèÿ 19-´ðèí ßÌÌ íèñáàòàí 12.1%, Óêðàèíà 21-´ðèí 12.9%, Òîæèêèñòîí
26-´ðèí 18.3%, £îçî²èñòîí 32-´ðèí 20% âà £èð²èçèñòîí 49-´ðèí 27.5% âà á.
¤çáåêèñòîí áó ðåéòèíãäà ê´ðñàòèëìàãàí á´ëñàäà þ³îðèäà àéòèëãàíèäåê ́ çèìèçíèíã
µèñîá-êèòîáëàðìèçãà ê´ðà áó ê´ðñàòêè÷ 45-46% íè òàøêèë ³èëìî³äà. Øóíèíãäåê,
óøáó µèñîáîòãà ê´ðà è³òèñîäè ðèâîæëàíãàí äàâëàòëàð ìàñàëàí Êàíàäàäà 2.2%,
Áóþê Áðèòàíèÿäà 2.3%, Ôðàíöèÿäà 6.7% âà ßïîíèÿäà 8.9% íè òàøêèë ³èëàäè.
[7] Áóíäàí ê´ðèíèá, ÿøèðèí ÿúíè õóô¸íà è³òèñîäè¸ò áàð÷à äàâëàòëàð
è³òèñîäè¸òèäà ìàâæóä á´ëèá, ôà³àòãèíà èæîáèé ¸êè ñàëáèé µîëàò óíèíã
äàðàæàñèãà ³àðàá áàµîëàíàäè.

Òàä³è³îòëàð íàòèæàñèãà ê´ðà, áóãóíãè êóíäà ¤çáåêèñòîííèíã õóô¸íà è³òèñîäè¸ò
äàðàæàñè òàõìèíàí 45-46 ôîèçíè òàøêèë ýòìî³äà. Áó ýñà µîçèðäà ÿëïè è÷êè
ìàµñóëîòèìèç 50 ìëðä. äîëëàð àòðîôèäà äåá áàµîëàíà¸òãàí á´ëñà, µà³è³àòäà ³àðèéá
110.0 ìëðä. äîëëàð, ÿúíè 60 ìëðä.äîëëàðëèê ÿëïè è÷êè ìàµñóëîò õóô¸íà é´ëëàð
áèëàí èøëàá ÷è³àðèëà¸òãàíèíè àíãëàòàäè.

Øóíè àëîµèäà òàúêèäëàø æîèçêè, õóô¸íà è³òèñîäè¸ò íàôà³àò äàâëàòíèíã
è³òèñîäèé ñè¸ñàòè áàëêè, èæòèìîèé ñè¸ñàòèãà µàì æóäà êàòòà ñàëáèé òàúñèð
´òêàçàäè. Ìèñîë ó÷óí, õóô¸íà è³òèñîäè¸òíè ðà³àìëàðäà òàõìèíàí 60.0 ìëðä.
äîëëàð, ñ´ìäà 570.0 òðëí.ñ´ì äåá áàµîëàíñà (áó àëáàòòà íèñáèé âà òàõìèíèé
ðà³àìäèð) òàõìèíàí 100.0 òðëí. ñ´ì  àòðîôèäàãè ìàáëà² äàâëàò ²àçíàñèãà êèðèì
á´ëìà¸òãàíèíè áèëäèðàäè. Òàñàââóð ³èëèø ó÷óí áó éèëãè äàâëàòíèíã æàìè
õàðàæàòëàðè 107.1 òðëí ñ´ì, èæòèìîèé ñîµà õàðàæàòëàðè 58.0 òðëí. ñ´ìíè òàøêèë
ýòìî³äà. Òàñàâóð ³èëèíã, àãàðäà óøáó ìàáëà²ëàð äàâëàò ²àçíàñèãà ò´ëè³ êèðèì
³èëèíñà, ñî²ëè³íè ñà³ëàø, óìóìòàúëèì ìàêòàáè âà ìàêòàáãà÷à òàúëèì
ìóàññàñàëàðèãà àæðàòèëà¸òãàí ìàáëà²ëàð ìè³äîðèíè ³àðèéá 2 áàðîáàðãà îøèðèø
èìêîíèíè áåðàð ýäè. Áó ðà³àìëàðäàí ê´ðèíèá òóðèáäèêè, õóô¸íà è³òèñîäè¸ò
íàôà³àò äàâëàòíèíã è³òèñîäèé ðèâîæëàíèøèãà áàëêè, èæòèìîèé
ìóàììîëàðèìèçíè ìîëèÿâèé ìàíáààñè á´ëà òóðèá ìîëèÿëàøòèðà îëìà¸òãàíèìèçãà
ñàáàá á´ëìî³äà.

Âàëþòà êóðñèíè ëèáåðàëëàøóâè, µàìäà äàðîìàä ñîëè²èíè ñòàâêàñè µàìäà ÿãîíà
èæòèìîèé ò´ëîâ ñòàâêàñèíè  ïàñàéòèðèëèøè õóô¸íà è³òèñîäè¸òíè áèð ìóí÷à
³èñ³àðòèðñàäà àìàëäà óíèíã óëóøè þ³îðèëèãè÷à ³îëìî³äà. Áóíèíã àñîñèé ñàáàáè
õàë³èìèçäà áþäæåò òóøóìëàðèíè ìè³äîðèíè îøèðèø ÿíà õàë³íèíã ́ çèãà ³àéòà
òà³ñèìëàíèøè ìåõàíèçìèíèíã øàôôîô ýìàñëèãè, øóíèíãäåê, õó³ó³èé âà
è³òèñîäèé áèëèìíèíã åòèøìàñëèãè á´ëèøè ìóìêèí. Ìàñàëàí äàðîìàä ñîëè²èíè
ñòàâêàñèíè õîðèæ äàâëàòëàðè ìèñîëèäà ê´ðàäèãàí á´ëñàê, ßïîíèÿäà 55.9%,
Ãåðìàíèÿäà 45% íè òàøêèë ³èëìî³äà. Ò´²ðè áó äàâëàòëàðäàãè èø õà³è áèëàí
áèçíèíã èø µà³èíè ìè³äîðèäà ôàð³ áîð äåãàí ñàâîë òó²èëèøè òàáèèé àëáàòòà.
Áèðî³ øóíè òàúêèäëàø êåðàêêè, µîçèð áèçäà 12% ñòàâêà áèëàí äàðîìàä òîïà¸òãàí
øàõñëàðíèíã ³àðèéá ÿðìè áó ñîëè³íè ò´ëàìàñëèãè ³îëãàí ðàñìèé ðàâèøäà èøëàá
äàðîìàä ñîëè²è ò´ëà¸òãàí ôó³îðîëàðèìèçãà þê á´ëèá òóøèá ³îëìî³äà.

Òàµëèëëàð øóíè ê´ðñàòìî³äàêè, è³òèñîäè¸òíèíã òóðëè òàðìî³ëàðèäà õóô¸íà
è³òèñîäè¸òäàí ìàíôààò ê´ðóâ÷èëàð óíè àéëàíèá ´òèøíèíã, ÿúíè ñîëè³äàí
³î÷èøíèíã ÿíãèäàí ÿíãè óñóëëàðèíè ´éëàá òîïìî³äàëàð. Øóíèíãäåê, èíñîí
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îìèëèíè àðàëàøóâè ÷åêëàíìàãàíëèãè, óøáó ìà³ñàäíè ò´ëà ò´êèñ àìàëãà îøèðèø
èìêîíèíè áåðìà¸òãàíè µå÷ êèìãà ñèð ýìàñ.

Àãàðäà áèçäà áèçíåñíè éèðèê âà êè÷èê áèçíåñãà àæðàòèá òàµëèë ³èëàäèãàí
á´ëñàê, àéðèì êè÷èê òàäáèðêîðëèê ñóáúåêòëàðèäàãè õóô¸íà è³òèñîäè¸òíè óëóøè
æóäà êè÷èê á´ëñàäà, êè÷èê áèçíåñ ñóáúåêòëàðè ñîíè ê´ïëèãè òóôàéëè ìàìëàêàò
á´éè÷à îëãàíäà ñàëìî³ëè ðà³àìëàðíè þçàãà êåëòèðèøè ìóìêèí. Áèðî³ óëàðíè
èíñîí ðåñóðñëàðè áèëàí õóô¸íàäàí ÷è³àðèøãà µàðàêàò ³èëèøè è³òèñîäèé æèµàòäàí
ñàìàðàñèç á´ëèá, ÷óíêè áó æóäà êàòòà õàæìäàãè, êàòòà èø÷è âà áîø³à ðåñóðñ
òàëàá ýòèëàäèãàí ëåêèí  ñàìàðàñè ïàñò á´ëãàí ìåµíàò µèñîáëàíàäè.  Øóíèíã ó÷óí
µàì áèçíåñ ðèâîæëàíãàí ñàðè àõáîðîò òåõíîëîãèÿëàðèíè ³´ëëàøíèíã àµàìèÿòè
îðòèá áîðàäè.

Óìóìàí îëãàíäà êè÷èê áèçíåñíè õóô¸íàäàí ÷è³àðèëèøè íå÷î²ëè
ñàìàðàäîðëèãèíè ðà³àìëàð îð³àëè òàµëèë ³èëèíñà àââàëàìáîð óëàðíèíã äàâëàò
áþäæåòè äàðîìàäëàðèäàãè ñàëìî²è âà óëàðí éè²èø ó÷óí ³àí÷à ðåñóðñ
ñàðôëàíà¸òãàíèãà îéäèíëèê êèðèòèá îëèø ëîçèì. 2019 éèëäà äàâëàò áþäæåòè
äàðîìàäëàðè æàìè 83.3 òðëí. ñ´ìíè òàøêèë ³èëãàí á´ëñà, øóíäàí 45.7 òðëí.
ñ´ìè ÿúíè 54.9% óëóøè éèðèê ñîëè³ ò´ëîâ÷èëàð µèññàñèãà ò´²ðè êåëìî³äà.
Ìàìëàêàòèìèçäà µîçèðäà óøáó éèðèê òàøêèëîòëàðäàí ñîëè³ óíäèðèøíè Äàâëàò
ñîëè³ ³´ìèòàñè µóçóðèäàãè "Éèðèê ñîëè³ ò´ëîâ÷èëàðíè µóäóäëàðàðî èíñïåêöèÿñè"
òîìîíèäàí àìàëãà îøèðèëàäè. Áóãóíãè êóíäà óøáó èíñïåêöèÿ æàìè 116 òà øòàò
áèðëèãèäàí òàøêèë òîïãàí. £îëãàí 45.1% ÿúíè 37.6 òðëí. ñ´ì ñîëè³ëàð âà
éè²èìëàðíè óíäèðèø áèëàí µóäóäëàðíèíã ñîëè³ èíñïåêöèÿëàðè øó²óëëàíàäè.
Õóëîñà ³èëèá àéòãàíäà éèðèê ñîëè³ ò´ëîâ÷èëàðèäàí áþäæåò äàðîìàäëàðèíè
óíäèðèø áèçãà àí÷à êàì ìåµíàò ðåñóðñè òàëàá ýòèëìî³äà. Øóíèíã ó÷óí õóô¸íà
è³òèñîäè¸òíè ³èñ³àðòèðèø êè÷èê áèçíåñ ñóáúåêòëàðèäà èíñîí ðåñóðñëàðè áèëàí
äåÿðëè èìêîíñèç µèñîáëàíèá. Êó÷ëè àµáîðîò òåõíîëîãèÿëàðè âà ðà³àìëè
ìàúëóìîòëàð áèëàí èøëàø âà óíè òàµëèë ³èëèø êàáè ñàëìî³ëè ìàúëóìóîòëàð
áàçàñè (Big Data) ÿðàòèøãà ýµòè¸æ òó²äèðìî³äà.

Áóíäàí òàø³àðè éèðèê ñîëè³ ò´ëîâ÷èëàð ÿðàòà¸òãàí ê´ïëàá òîâàðëàð µàì
àéíàí êè÷èê òàäáèðêîðëèê ñóáúåêòëàðè îð³àëè ÿêóíèé èñòåúìîë÷èãà ñîòèëàäè.
Øó ñàáàáëè éèðèê ñîëè³ ò´ëîâ÷èëàðäà èøëàá ÷è³àðèëãàí òîâàðëàðíè ýëåêòðîí
êóçàòèø íàôà³àò óëàðíèíã ´çèíèíã õóô¸íà è³òèñîäè¸òèíè áàëêè, óëàðíèíã
òîâàðëàðèíè ñîòà¸òãàí òàäáèðêîðëèê ñóáúåêòëàðèíè µàì íî³îíóíèé ñàâäîñèãà
µàì áàðµàì áåðèø èìêîíè òó²èëàäè.

Áóíèíã ó÷óí ³óéèäàãè ðà³àìëè àõáîðîò òåõíîëîãèÿëàðè îð³àëè ýðèøèø
ìóìêèí:

- Òàäáèðêîðëèê ñóáúåêòëàðè òîìîíèäàí ÿðàòèëà¸òãàí òîâàðëàðíè ýëåêòðîí
òèçèì îð³àëè íàçîðàòãà îëèíèøè âà îõèðãè èñòåúìîë÷èãà ³àäàð êóçàòèá áîðèëèøè;

- Ñàâäî âà õèçìàò ê´ðñàòèø ñîµàñèäàãè îíëàéí êàññà ìàøèíàëàðíè
´ðíàòèëèøè âà óíèíã ìàúëóìîòëàðèíè îíëàéí òàðçäà ÿãîíà áàçàãà æàìëàíèøè;

- Âîÿãà åòãàí µàìäà õàðèä ³îáèëèÿòèãà ýãà á´ëãàí µàð áèð ôó³îðî µîçèðäà
ñìàðòôîíãà ýãàëèãè ó÷óí ñìàðòôîíëàð ó÷óí ìàõñóñ äàñòóð îð³àëè óëàðíèíã
õàðèäëàðèíè óøáó äàñòóðãà êèðèòèëèøè ðà²áàòëàíòèðèø, ìèñîë ó÷óí "Cash back"
ÿúíè ìàúëóì áèð ìè³äîðäàãè õàðèä ò´ëîâëàðèíèíã óëàðíèíã ´çèãà ³àéòàðèø
òèçèìè;

- ×åêëàð ó÷óí ìàõñóñ ñîâðèíëè ëîòîðåÿëàð ́ òêàçèëèøè;                                                     -
Íîðàñìèé èø÷èëàðíèíã ôàîëèÿòëàðèí ðàñìèéëàøòèðèøíè ðà²áàòëàíòèðèø,
áóíäà òóðëè ìîëèâèé äàñòàêëàðíè ³´ëëàø îð³àëè ÿúíè óëàðãà äàâëàò ðåñóðñëàðè
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µèñîáèäàí æóäà ïàñò äàðàæàäàãè èñòúìîë êðåäèòëàðèíèè òà³äèì ³èëèø óëàðíèíã
ôàîëèÿòëàðèíè ðàñìèéëàøòèðèøëàðèíè èø áåðóâ÷èëàðäàí òàëàá ³èëèíèøèãà
ñàáàá á´ëèøè ìóìêèí.

Õóô¸íà, "êóëðàíã" è³òèñîäè¸ò, îäàòäà, "î³", ðàñìèé è³òèñîäè¸ò áèëàí
áî²ëè³, ÷óíêè óíèíã ìóµèì ýëåìåíòè - æèíîèé äàðîìàäëàðíè ëåãàëëàøòèðèø.

Õóô¸íà è³òèñîäè¸òäàí îëèíãàí äàðîìàäëàðíè ́ çëàøòèðèø âà ëåãàëëàøòèðèø
áóãóíãè êóíäàãè íàôà³àò ìàìëàêàòèìèçäàãè î²èð ìóàììîëàðäàí µèñîáëàíàäè.
×óíêè, µàëèãà÷à áèçäà èñòåúìîë õàðèäëàðèíè íàçîðàò ³èëèø ó÷óí ò´ëè³ ýëåêòðîí
ïóëëàðãà ýµòè¸æ µàìäà µîõèø é´³, áóíäàí òàø³àðè äåêëàðàöèÿëàø òèçèìè
ò´ëè³ëèãè÷à é´ëãà ³´éèëìàãàíè, óøáó äàðîìàäëàðíè õîòèðæàì èñòåúìîëãà
èøëàòèø èìêîíèíè áåðèá êåëìî³äà. Áóíè îëäèíè îëèø ó÷óí àñîñàí íà³ä ïóë
´ðíèãà ýëåêòðîí ñàâäîíè ðèâîæëàíòèðèøèìèç, ïóëëàðíè î³èìèíè êóçàòèø îð³àëè
ìàáëà²ëàðíèíã ëåãàëëèãèíè êóçàòèø èìêîíèíè áåðãàí á´ëàð ýäè.

Õóëîñà ³èëèá àéòãàíäà µîçèðãè êóíäàãè øèääàò áèëàí ´çãàðèá áîðà¸òãàí äóí¸
è³òèñîäè¸òèäà ìàúëóìîòëàð ìè³äîðè øó ³àäàð îøèá áîðìî³äàêè, óíãà àââàëàìáîð
ýãà á´ëèø âà óíè ³àéòà èøëàá ò´²ðè ³´ëëàø ó÷óí èíñîí îìèëèäàí ê´ðà àõáîðîò
òåõíîëîãèÿëàðíè ÿõøèðî³ âà ñàìàðàëèðî³ ³´ëëàé îëãàí äàâëàò òàðà³³è¸òãà
ýðèøàäè.

Ôîéäàëàíèëãàí àäàáè¸òëàð âà ðåñóðñëàð ð´éõàòè:
1. "¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé

Ìàæëèñãà Ìóðîæààòíîìàñè", ¤çáåêèñòîí Ìèëëèé àõáîðîò àãåíòëèãè, 25.01.2020
é. âåá-ìàíáàà:https://uza.uz/oz/politics/zbekiston-respublikasi-prezidenti-shavkat-
mirziyeevning-oliy-25-01-2020

2. Àøóðîâà Í.Á.  "¤çáåêèñòîí Ðåñïóáëèêàñè ñîëè³ ñè¸ñàòè âà ñîëè³ ñîµàñèäàãè
èæòèìîèé µàìêîðëèêíè àìàëãà îøèðèø é´íàëèøëàðè" "È³òèñîä âà ìîëèÿ"
æóðíàëè 2012 éèë 11-ñîí

Âåá ìàíáàà https://cyberleninka.ru/article/n/zbekiston-respublikasi-soli-siyosati-va-
soli-so-asidagi-izhtimoiy-amkorlikni-amalga-oshirish-y-nalishlari

Õàë³îðî âàëþòà æàì²àðìàñèíèíã "Äóí¸ ìàìëàêàòëàðèäà õóô¸íà è³òèñîäè¸òíè
àµâîëè âà áèç îõèðãè 20 éèëäà óøáó é´íàëèøäà ³àíäàé íàòèæàëàðãà ýðèøäèê"
íîìëè µèñîáîòè 2018 éèë ÿíâàð âåá ìàíáàà https://yandex.ru/search/?clid=2384876-
500&win=432&from=chromesearch&text=Shadow%20Economies%20Around%20the%20World%3A%20W

hat%20Did%20We%20Learn%20Over%20the%20Last%2020%20Years%3F&lr=190351
3. Ïðèâàëîâ Ê.Â. "Áîðüáà ñ òåíåâîé ýêîíîìèêîé" "Ýêîíîìèêà äëÿ áóäóùåãî

ýêîíîìèñòà" Ìîñêâà-2018 é. Âåá ìàíáàà : https://ekonomika-student.com/borba-s-
tenevoj-ekonomikoj.html

4. Ë.È.Çàõàðîâà  "Óñëîâèÿ ýôôåêòèâíîãî âîçäåéñòâèÿ ãîñóäàðñòâà íà òåíåâóþ
ýêîíîìèêó" Ìîñêâà Èçäàòåëüñòâî "Ïðîìåòåé" 2011 ã.

5. âåá ìàíáàà https://www.libfox.ru/634998-l-zaharova-usloviya-effektivnogo-
vozdeystviya-gosudarstva-na-tenevuyu-ekonomiku.html

6. ¤çáåêèñòîí Ðåñïóáëèêàñè Äàâëàò ñîëè³ ³´ìèòàñè ðàñìèé âåá ñàéòè âåá
ìàíáà: https://soliq.uz/page/infografika-2

7. https://yandex.ru/search/?clid=2384876-
500&win=432&from=chromesearch&text=Shadow%20Economies%20Around%20the%20World%3
A%20What%20Did%20We%20Learn%20Over%20the%20Last%2020%20Years%3F&lr=190351
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Àííîòàöèÿ. Óøáó òåçèñäà ðà³àìëè è³òèñîäè¸ò âà óíèíã àñîñèíè òàøêèë ýòóâ÷è
òèçèìëàðè, è³òèñîäè¸òíè ðèâîæëàíòèðèøäà ðà³àìëè òåõíîëîãèÿëàðäàí ñàìàðàëè
ôîéäàëàíèøíèíã ýíã ìóµèì øàðòëàðè, èëì-ôàí âà ìàúðèôàò òàðà³³è¸òèäàãè ´ðíè
âà áó ñîµàäà êàäðëàð òàé¸ðëàøíèíã äîëçàðá æèµàòëàðè òàµëèë ýòèëãàí.

Êàëèò ñ´çëàð: Ðà³àìëè è³òèñîäè¸ò, èëì-ôàí âà ìàúðèôàò ðàâíà³è, õóô¸íà
è³òèñîäè¸ò, èííîâàöèîí ²îÿëàð, ðà³àìëè òðàíñôîðìàöèÿ, èíñòèòóöèîíàë ìóµèò,
êàäðëàð âà òàúëèì.

      ¥îçèðãè çàìîííèíã ýíã êàòòà þòó³ëàðèäàí áèðè, øèääàòëè ðèâîæëàíèø
îìèëè - è³òèñîäè¸òíèíã ðà³àìëàøòèðèëèøèäèð. Áó þòó³ àéíàí èëì-ôàí âà
ìàúðèôàò òàðà³³è¸òèíèíã ìåâàñèäèð. Ðà³àìëè è³òèñîäè¸ò âà ó áèëàí áî²ëè³
á´ëãàí áèð ³àí÷à ñàìàðàäîð òåõíîëîãèÿëàð µà¸òèìèçãà øèääàò áèëàí êèðèá
êåëìî³äà. Ìàìëàêàòèìèçäà èëì-ôàííè ÿíàäà ðàâíà³ òîïòèðèø, ¸øëàðíè ÷ó³óð
áèëèì, þêñàê ìàúíàâèÿò âà ìàäàíèÿò ýãàñè ýòèá òàðáèÿëàø, ðà³îáàòáàðäîø
è³òèñîäè¸òíè øàêëëàíòèðèø áîðàñèäà áîøëàíãàí èøëàðíè æàäàë äàâîì ýòòèðèø
âà ÿíãè, çàìîíàâèé áîñ³è÷ãà ê´òàðèø ìà³ñàäèäà  ¤çáåêèñòîí Ðåñïóáëèêàñè
Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâ òîìîíèäàí Îëèé Ìàæëèñ Ñåíàòè âà £îíóí÷èëèê
ïàëàòàñèãà ³èëãàí Ìóðîæààòíîìàñèäà "2020 éèë - Èëì-ìàúðèôàò âà ðà³àìëè
è³òèñîäè¸ò éèëè" äåá ýúëîí ³èëèíäè. Áóíèíã çàìèðèäà ÷ó³óð ìàúíî âà ìàçìóí
ìóæàññàìëàøòèðèëãàí, ÷óíêè, èëì-ôàí, ìàúíàâèÿò-ìàúðèôàòãà òèêèëãàí ñàðìîÿ
áóþê êåëàæàê ó÷óí êèðèòèëãàí èíâåñòèöèÿäèð [1]

     Íóôóçëè õàë³àðî òàøêèëîòëàð îëèá áîðãàí òàµëèëëàð íàòèæàëàðèãà ê´ðà,
ðà³àìëè è³òèñîäè¸ò ÿëïè è÷êè ìàµñóëîòíè êàìèäà 30 ôîèçãà ´ñòèðèø, øóíèíã
áàðîáàðèäà, õóô¸íà è³òèñîäè¸òãà áàðµàì áåðèø âà êîððóïöèÿíè êåñêèí
êàìàéòèðèø èìêîíèíè áåðàäè. Ðà³àìëè òåõíîëîãèÿëàðíè è³òèñîäè¸òãà ò´ëà æîðèé
³èëèø íàòèæàñèäà êîðõîíîëàðäàãè ìåµíàò óíóìäîðëèãèíè 40% ãà ´ñèøè æàµîí
ýêñïåðòëàðè òîìîíèäàí èæîáèé ðàâèøäà áàµîëàíìî³äà.

     Õàë³àðî àìàëè¸òãà þçëàíàäèãàí á´ëñàê, µîçèðãè êóíäà ðà³àìëè è³òèñîäè¸ò
ýëåêòðîí òèæîðàò âà õèçìàòëàð ñîµàñè áèëàí ÷åêëàíèá ³îëìàé, áàëêè µà¸òíèíã
µàð áèð æàáµàñèãà, õóñóñàí, ñî²ëè³íè ñà³ëàø, ôàí-òàúëèì, ³óðèëèø, ýíåðãåòèêà,
³èøëî³ âà ñóâ õ´æàëèãè, òðàíñïîðò, ãåîëîãèÿ, êàäàñòð, àðõèâ, èíòåðíåò-áàíêèíã
âà áîø³à ñîµàëàðãà æàäàë êèðèá áîðìî³äà âà óëàðíèíã µàð áèðèäà ´çèíèíã

http://dx.doi.org/10.26739/conf_05/05/2020-4
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Òîøêåíò

þ³îðè ñàìàðàëàðèíè áåðìî³äà.
     Øó áîèñ µàì ê´ïãèíà äàâëàòëàð µîçèðãè êóíäà ðà³àìëè è³òèñîäè¸ò ñîµàñèãà

æèääèé ýúòèáîð ³àðàòìî³äà. Ìàñàëàí, 2017 éèë 28 èþëäà Ðîññèÿ Ôåäåðàöèÿñè
µóêóìàòè Ðà³àìëè è³òèñîäè¸ò äàñòóðèíè ³àáóë ³èëäè. Ýñòîíèÿ, Áåëàðóñü
Ðåñïóáëèêàñè âà Óêðàèíà ðà³àìëè è³òèñîäè¸òíè ôàîë ðèâîæëàíòèðìî³äà.
Àâñòðàëèÿ µóêóìàòè ôó³àðîëàðãà þ³îðè òåçëèêäàãè ðà³àìëè àëî³àíè òà³äèì ýòèø
÷îðàëàðèíè ê´ðìî³äà, ÿúíè, Àâñòðàëèÿäàãè ìèëëèé êåíã ïîëîñàëè òàðìî³
(National Broadband Network) Àâñòðàëèÿ àµîëèñèíèíã 93 ôîèçèíè 1 Ãáèò/ñ
òåçëèêäàãè èíòåðíåò áèëàí òàúìèíëàø ìàæáóðèÿòèíè îëãàí[2].

     Øóíäàé ýêàí, ¤çáåêèñòîíäà "Ðà³àìëè ¤çáåêèñòîí-2030" äàñòóðèíè èøëàá
÷è³èø âà µà¸òãà òàòáè³ ýòèøäà, ýíã àââàëî, ïóõòà âà ìóêàììàë òàøêèëèé-µó³ó³èé
ìåõàíèçìëàðíè øàêëëàíòèðèø, ³îëàâåðñà, èííîâàöèîí ²îÿëàð, òåõíîëîãèÿëàð
âà èøëàíìàëàðíè æîðèé ýòèø á´éè÷à äàâëàò îðãàíëàðè âà òàäáèðêîðëèê
ñóáúåêòëàðèíèíã óçâèé µàìêîðëèãèíè òàúìèíëàø, áàð÷à ñîµà âà òàðìî³ëàðäà
èøëàá ÷è³àðèø âà õèçìàò ê´ðñàòèøíè ðà³àìëè òåõíîëîãèÿëàð áèëàí ³àìðàá
îëèø, áó áîðàäà çàìîíàâèé áèëèìëàðíè ÷ó³óð ýãàëëàãàí, èíòåëëåêòóàë ñàëîµèÿòëè
êàäðëàðíè åòèøòèðèø, ìóõòàñàð àéòãàíäà, ìàìëàêàòäà "àõáîðîòëàøãàí æàìèÿò"
ìóµèòèíè ÿðàòèø ìàñàëàëàðèãà àëîµèäà ýúòèáîð ³àðàòèø ìà³ñàäãà ìóâîôè³.

   ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâ 2020 éèë 2 ìàðò
êóíè "2017-2021 éèëëàðäà ¤çáåêèñòîí Ðåñïóáëèêàñèíè ðèâîæëàíòèðèøíèíã áåøòà
óñòóâîð é´íàëèøè á´éè÷à ¥àðàêàòëàð ñòðàòåãèÿñèíè "Èëì, ìàúðèôàò âà ðà³àìëè
è³òèñîäè¸òíè ðèâîæëàíòèðèø éèëè"äà àìàëãà îøèðèøãà îèä äàâëàò äàñòóðè
ò´²ðèñèäà"ãè Ôàðìîííè èìçîëàäè. Ôàðìîí áèëàí "Èëì, ìàúðèôàò âà ðà³àìëè
è³òèñîäè¸òíè ðèâîæëàíòèðèø éèëè" Äàâëàò äàñòóðè òàñäè³ëàíäè.

      Óøáó äàñòóðèëàìàë µóææàò 284 òà áàíääàí èáîðàò á´ëèá, óíè àìàëãà îøèðèø
ó÷óí 18 171,4 ìëðä. ñ´ì âà 10 301,5 ìëí. À£Ø äîëëàðè ìè³äîðèäà ìàáëà²
ñàðôëàíèøè ê´çäà òóòèëìî³äà. Øóíäàí:

< äàâëàò áþäæåòè âà Äàâëàò ìà³ñàäëè æàì²àðìàëàðè - 12 883,7 ìëðä. ñ´ìíè;
< èæðî÷èëàð âà õàéðèÿ òàøêèëîòëàðè ìàáëà²ëàðè - 1 426,5 ìë. ñ´ìíè;
< òèæîðàò áàíêëàðèíèíã êðåäèòëàðè - 561,2 ìëä. ñ´ìíè;
< õàë³àðî òàøêèëîòëàð, ìîëèÿ èíñòèòóòëàðè ìàáëà²ëàðè âà áå²àðàç ¸ðäàìëàð

- 3 300,0 ëðä. ñ´ì âà 10 301,5 ìëí. À£Ø äîëëàðèíè òàøêèë ýòìî³äà[3].
  Áóãóíãè êóíäà ¤çáåêèñòîí øàðîèòèäà ðà³àìëè è³òèñîäè¸òíè

ðèâîæëàíòèðèøíèíã ³îíóíèÿòëàðè, òåíäåíöèÿëàðè âà èìêîíèÿòëàðèíè, õóñóñàí,
àõáîðîò òåõíîëîãèÿëàðèíèíã è³òèñîäè¸òíèíã òóðëè ñîµàëàðèãà êèðèá áîðèø
äàðàæàëàðèíè èëìèé àñîñäà ´ðãàíèø íèµîÿòäà äîëçàðá àµàìèÿò êàñá ýòàäè.
Âàòàíèìèç òàðà³³è¸òè âà èñòè³áîëè, ìàìëàêàòèìèçäà êåíã ê´ëàìäà àìàëãà
îøèðèëà¸òãàí èñëîµîòëàðíèíã ìóâàôôà³èÿòè ìèëëèé è³òèñîäè¸òèìèçãà ÿíãè
èííîâàöèÿëàðíè æîðèé ³èëèøãà áåâîñèòà áî²ëè³äèð. Øó ñàáàáëè ðà³àìëè
è³òèñîäè¸òíè òàêîìèëëàøòèðèø, óíèíã è³òèñîäèé, ñè¸ñèé, èæòèìîèé âà µó³ó³èé
àñîñëàðèíè èëìèé-àìàëèé æèµàòäàí òàä³è³ ýòèø äàâð òàëàáè µèñîáëàíàäè.

  Øóëàðíè µèñîáãà îëèá, ìàìëàêàò è³òèñîäè¸òèíè áàð³àðîð ñóðúàòëàðäà
´ñèøèíè òàúìèíëàø, "ýëåêòðîí µóêóìàò" òèçèìèíè øàêëëàíòèðèø, æóìëàäàí,
áèçíåñ ñîµàñè âà ôó³àðîëàðãà èíòåðôàîë äàâëàò õèçìàòëàðè ê´ðñàòèø æàðà¸íèíè
òàêîìèëëàøòèðèø, áàíê âà ìîëèÿ òèçèìèäà ðà³àìëè òåõíîëîãèÿëàðäàí êåíã
ôîéäàëàíèøíè òàúìèíëàø, òàúëèìäà ðà³àìëè òèçèìëàðíè ³´ëëàøíèíã çàìîíàâèé
èìêîíèÿòëàðèíè ÿðàòèø, ýëåêòðîí ñîëè³ õèçìàòëàðè âà ýëåêòðîí ðà³àìëè èìçîäàí
ôîéäàëàíèø ñîµàñèäàãè ìóíîñàáàòëàðíè òàðòèáãà ñîëèø, áëîê÷åéí âà ìàéíèíã
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òåõíîëîãèÿëàðèäàí ôîéäàëàíèøíè êåíãàéòèðèø âà õîðèæèé ìàìëàêàòëàð
òàæðèáàñèíè ´ðãàíèø àñîñèäà óëàðíè àìàëè¸òäà ³´ëëàø áóãóíãè êóííèíã ýíã
äîëçàðá ìàñàëàëàðè õèñîáëàíàäè[4].

  Àììî ìàìëàêàòèìèçäà ðà³àìëè è³òèñîäè¸òíèíã ñàìàðàëè ðèâîæëàíèøè ó÷óí
ýíã ìóµèì øàðòëàðäàí áèðè - óíãà ìîñ êåëóâ÷è èíñòèòóöèîíàë ìóµèòíè
øàêëëàíòèðèø µèñîáëàíàäè. Õóääè øóíèíã ó÷óí õàì êàäðëàð âà òàúëèì áèëàí
áî²ëè³ ³óéèäàãè àñîñèé é´íàëèøëàðãà  ýúòèáîð áåðèëèøè ëîçèì äåá µèñîáëàéìèç:

- µàë ³èëóâ÷è òåõíîëîãèÿëàð é´íàëèøëàðè á´éè÷à  êàäðëàð òàé¸ðëàøíè é´ëãà
³´éèø  âà áó é´íàëèøëàð á´éè÷à ÷ó³óð áèëèìãà ýãà êàäðëàð òàé¸ðëàíèøè ìóìêèí
á´ëãàí òàúëèì òèçèìèíè ÿðàòèø;

- ðà³àìëè è³òèñîäè¸ò ó÷óí êåðàêëè á´ëãàí þêîðè ìàëàêàëè ìóòàõàññèñëàðíè
´ðòà âà îëèé òàúëèì ìóàññàñàëàðèäà µàì òàé¸ðëàøíè é´ëãà ³´éèø;

- ðà³àìëè è³òèñîäè¸òíè µàð òîìîíëàìà ´ðãàíèø ó÷óí êåðàêëè á´ëãàí
çàìîíàâèé èëìèé âà àìàëèé àäàáè¸òëàð ÿðàòèø;

-  çàìîíàâèé ðà³àìëè è³òèñîäè¸ò òàëàáëàðèãà æàâîá áåðàäèãàí ìåµíàò
áîçîðèíè òàøêèë ³èëèø ìåõàíèçìëàðèíè èøëàá ÷è³èø;

- ìàëàêàëè äàñòóð÷èëàð âà èíæåíåð-òåõíèê õîäèìëàðíè òàé¸ðëàøíè é´ëãà
³´éèø, êàäðëàðíèíã ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøäàãè èøòèðîêèíè
ìîëèÿëàøòèðèø âà áó èøíè þ³îðè äàðàæàäà ðà²áàòëàíòèðèø òèçèìèíè ÿðàòèø;

- ðà³àìëè è³òèñîäè¸ò ñîµàñèäàãè õîðèæèé òàæðèáàëàðíè ́ ðãàíèø âà óëàðíè
ðåñïóáëèêà è³òèñîäè¸òèãà òàòáè³ ³èëèø.

 Ðà³àìëàøòèðèø èëìè âà ê´íèêìàëàðèíèíã åòèøìàñëèãè è³òèñîäè¸òèìèçíèíã
ðà³àìëè òðàíñôîðìàöèÿãà æèääèé ò´ñè³ á´ëèøè ìóìêèí. Ìàâæóä ìóàììîëàðíèíã
å÷èìè, ³´éèëãàí âàçèôàëàðíè áàæàðèø, ðèâîæëàíèø ñòðàòåãèÿñèíèíã µàð áèð
é´íàëèøèíè ñàìàðàëè àìàëãà îøèðèø þ³îðè ìàëàêàëè ìóòàõàññèñëàð òàé¸ðëàøíè
âà óëàðíè ñèôàòëè íàòèæàëàð áåðàäèãàí äàðàæàäàãè ìåµíàòèíè, çàìîí òàëàáëàðèãà
ìîñ ÿíãè÷à ¸íäàøóâëàðíè âà äóí¸³àðàøíè òàëàá ³èëàäè.
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Abstract. The paper is devoted to the prospects of digital marketing in the conditions of
Uzbekistan. The paper provides an overview and analysis of the state of digital marketing
in Uzbekistan. In particular, the prospects of using digital marketing tools in various fields
of business and entrepreneurship are considered. In conclusion, recommendations on the
effective using of digital marketing opportunities by enterprises are suggested.

Key words: digital marketing, business and entrepreneurship, internet, online method,
website, graphic design, online retail.

The development of technology, in particular the advent of mobile devices and
applications, has facilitated the conduct of business in many ways. Moreover, consumers
are increasingly launching their smartphones and tablets to establish contact with
sellers and suppliers and purchase various products from them. For this reason, many
firms had to review and significantly update their marketing and advertising strategies,
which mainly consisted of traditional methods, such as direct mail, television and radio
advertising, as well as print ads, in order to most fully meet the needs and satisfy
modern consumers .

With the advent and constant development of new technologies and the Internet,
owners of small firms and companies now have at their disposal many tools to facilitate
the sale of their goods. Such innovative strategies based on digital marketing give
entrepreneurs the opportunity to expand the range of measures to organize and promote
sales more than ever by reaching a wider target audience, creating an appropriate and
attractive contingent and most accurately identifying consumers' desires. However, as
with any operational strategy, digital marketing requires tremendous attention. In this
case, small enterprises will need to analyze and study the needs of their customers,
tailor their activities in accordance with the requirements of consumers, while combining
their strategic goals.

Knowing of these aspects and a good understanding of digital marketing will contribute
to the adoption of adequate operational and strategic decisions. There are many reasons
why effective digital marketing is so important for small businesses these days. According
to Business Zone, digital marketing is the marketing of the future world, although some
traditional methods of advertising and promotion are still effective [1]. However, the fact
is that today the whole world is more connected via the Internet than ever before. This
leads to the expansion of digital strategies that could one day completely replace more
traditional approaches.

http://dx.doi.org/10.26739/conf_05/05/2020-5
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As more and more consumers begin to adapt to technological devices, they are likely
to expect that enterprises will also adapt to them. According to Smart Insights, as more
and more small businesses move into the field of digital technology, those that want to
keep pace with competitors or be ahead of them have every chance of making a profit
from marketing activities on the Internet [2]. Recently created companies that need to
build a good reputation in their industry or attract customer loyalty can see the usefulness
of the online method. Competition coupled with the recent economic downturn has
shown the importance of digital marketing. To date, there is no single way to develop
a digital marketing strategy. Passion Digital argues that these methods must be driven by
both the needs of the company and the needs of consumers [3].

One of the most important components of digital marketing is a website. Along with
the fact that small businesses and trading companies are persistently trying to open real
locations, it is equally important that they always have updated, informative sites. Since
the website acts as a center where information flows from all sides, from social network
services to search engines and even traditional marketing campaigns, the site should be
the best opportunity. This means that it should be easy to use and attractive, as well as
contain relevant and timely information. At the same time, the website should also meet
the goals of the company and the needs of the target audience - a ready-made template
site is unlikely to deliver such information. Another component of digital marketing is
related to the logo and brand design.

Using graphic design to create attractive logos, business entities can make themselves
stand out from their competitors. Graphic design is also an important element in a
company's development of its digital marketing strategy. To understand the importance
of digital marketing and its possible impact on the future of the company, it is advisable
for business entities to familiarize themselves with current trends and expectations. The
significance of the Internet cannot raise a single doubt, since almost every one of us
today is forced to encounter it. Nevertheless, entrepreneurs should peer into the latest
trends: marketing through mobile devices and the development of web sites optimized
for mobile devices. Looking around the state of digital marketing in Uzbekistan, you
can see that there are 213,600 small business sectors [4] operating in various fields. This
number indicates that it is time for small business sectors to conduct marketing campaigns
through digital marketing.

Digital marketing can be very effectively applied in various business areas, such as
hypermarkets (Makro, Korzinka.uz), supermarkets (Mega Planet), online shopping
stores (Torg.uz), online retail stores (LeBazar), various technicians (Artel, Roison),
telecommunications companies (Beeline, Ucell), tourism, payments (Click, PayMe)
banking (InfinBank), etc.

In addition to the statistics of the free and social online network Torg.uz, about 5%
of visits to Torg.uz are carried out through search engines. This shows that the site was
sufficiently recognized by local users (94.2%) [5], which may be a good reason to
increase the importance of digital marketing in the country. According to the survey,
659,175 people [5] on average in Tashkent visit the Korzinka supermarket chain. This
number  can be doubled or  even tripled in a very short period of time through the
implementation of digital marketing programs, such as increasing commercial wholesale
and mobile marketing, etc.

In conclusion, it should be recommended the following fundamental points, which
are very important for the successful development of digital marketing in Uzbekistan:

1. Management of complex relationships with customers through various channels,
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both digital and traditional, by increasing the number of corporate sites and strengthening
social marketing.

2. Initiation of dynamic interactions with customers and response to them through
mobile, email and Internet marketing.

3. Effective use of huge data to accelerate decision-making.
4. Strengthening geo-targeting and increasing the number of services based on location

localization.
Summing up, it should be sad that with the advent of digital marketing, the scale and

prospects of making profit for enterprises have increased significantly, but from the
position of buyers there is still a lack of customer loyalty, while the inability of customers
to try material goods by touch, smell, taste Prior to making an online purchase, this can
be a serious limitation to the advancement of digital marketing and traditional methods.
However, a theoretical understanding of why and how to use the various channels of
digital marketing in the innovative development of the economy is still under development.
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Àííîòàöèÿ. Öèôðîâàÿ ýêîíîìèêà îõâàòûâàåò âñå ñôåðû æèçíè îáùåñòâà îñîáåííî
â ñôåðå ôèíàíñîâûõ òåõíîëîãèé, ãäå ñïîñîáíà äàòü îãðîìíûå ïðåèìóùåñòâà ìàëîìó
áèçíåñó è ÷àñòíîìó ïðåäïðèíèìàòåëüñòâó ïðè ïðàâèëüíîì è ñâîåâðåìåííîì ðàçâèòèè,
êîòîðàÿ â ðåçóëüòàòå âñåìèðíîé âñïûøêè ïàíäåìèè òåðïÿò êðàõ è íåñóò áîëüøèå
óáûòêè. Â ñòàòüå îòìå÷åíî, ÷òî 2020 ãîä áóäåò çàõâàòûâàþùèì è ïîâîðîòíûì
ãîäîì äëÿ ôèíòåõà, ãäå òðàäèöèîííûå ôèíàíñîâûå èíñòèòóòû áóäóò ñòðåìèòüñÿ
ïðåäîñòàâëÿòü  ñâîèì êëèåíòàì ïåðåâîäèòü äåíåæíûå ñðåäñòâà ìåæäó þðèäè÷åñêèìè
è èíäèâèäóàëüíûìè ïðåäïðèíèìàòåëÿìè ñ èñïîëüçîâàíèåì ýëåêòðîííî-öèôðîâîé
ïîäïèñè.

Êëþ÷åâûå ñëîâà. Öèôðîâàÿ ýêîíîìèêà, öèôðîâèçàöèÿ, ôèíàíñîâûå òåõíîëîãèè,
ôèíàíñîâûé ðûíîê, ICO, IPO, P2P, ðîáîêîíñàëòèíã

Ââåäåíèå. Â ñîâðåìåííîì ìèðå èíôîðìàöèîííûå òåõíîëîãèè è
òåëåêîììóíèêàöèÿ ÿâëÿåòñÿ íåîòúåìëåìîé ÷àñòüþ êàæäîãî ÷åëîâåêà. Â ðåçóëüòàòå
âñïûøêè ïàíäåìèè COVID-19, êîãäà êàæäûé äîëæåí îñòàâàòüñÿ äîìà,
èíôîðìàöèîííûå òåõíîëîãèè â ñîöèóìå ïîñëóæèëè åùå áîëüøèì òîë÷êîì
ôîðìèðîâàíèþ íîâîé êîíöåïöèè ñîâðåìåííîñòè - öèôðîâîé ýêîíîìèêè.

Â Óçáåêèñòàíå 2020 ãîä áûë îáúÿâëåí "Ãîäîì ðàçâèòèÿ íàóêè, ïðîñâåùåíèÿ è
öèôðîâîé ýêîíîìèêè". Ïðåçèäåíò Ø.Ì.Ìèðçèÿåâ â ðàìêàõ åæåãîäíîãî ïîñëàíèÿ
Îëèé Ìàæëèñó ñäåëàë îñîáûé àêöåíò íà âàæíîñòè íàó÷íîãî è òåõíîëîãè÷åñêîãî
ðàçâèòèÿ: - "Â öåëÿõ óñòîé÷èâîãî ðàçâèòèÿ ìû äîëæíû ãëóáîêî îñâîèòü öèôðîâûå
çíàíèÿ è èíôîðìàöèîííûå òåõíîëîãèè, ýòî äàñò íàì âîçìîæíîñòü èäòè ïî ñàìîìó
êîðîòêîìó ïóòè ê äîñòèæåíèþ ïðîãðåññà. Â ñîâðåìåííîì ìèðå öèôðîâûå
òåõíîëîãèè èãðàþò ðåøàþùóþ ðîëü âî âñåõ ñôåðàõ. Íåñìîòðÿ íà òî, ÷òî â 2019
ãîäó â Ìåæäóíàðîäíîì èíäåêñå ïî ðàçâèòèþ èíôîðìàöèîííî-êîììóíèêàöèîííûõ
òåõíîëîãèé íàøà ñòðàíà ïîäíÿëàñü íà 8 ïîçèöèé, ìû âñå ðàâíî î÷åíü îòñòàåì â
ýòîé îáëàñòè".[1]

Â öåëÿõ ðàçâèòèÿ öèôðîâîé ýêîíîìèêè ïðàâèòåëüñòâîì Óçáåêèñòàíà áûëè
ïðèíÿòû ìåðû ïî ñîâåðøåíñòâîâàíèþ èíôðàñòðóêòóðû öèôðîâîé ýêîíîìèêè è

http://dx.doi.org/10.26739/conf_05/05/2020-6
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ñèñòåìû "Ýëåêòðîííîå ïðàâèòåëüñòâî"[2], ñîçäàí ôîíä "Öèôðîâîå äîâåðèå", è
ðàçðàáîòàíà "äîðîæíàÿ êàðòà" ïî ðàçâèòèþ öèôðîâîé ýêîíîìèêè, âíåäðåíèþ
òåõíîëîãèè áëîê÷åéí, Ïîñòàíîâëåíèåì Ïðåçèäåíòà Ðåñïóáëèêè Óçáåêèñòàí
óòâåðæäåíà ñòðàòåãèÿ "Öèôðîâîé Óçáåêèñòàí 2030"[3].

Ôîðìèðîâàíèå öèôðîâîé ýêîíîìèêè ïðèåìëåìî íå òîëüêî ðîñòîì ìàñøòàáîâ
ñîöèàëüíûõ êîììóíèêàöèé ïîñðåäñòâîì ñîöèàëüíûõ ñåòåé, íî è ýôôåêòèâíîñòüþ
öèôðîâûõ ïëàòôîðì, ïîâûøàþùèå ñêîðîñòü è ìíîãîîáðàçèå îáìåíîâ ïðè ïîìîùè
ïðèìåíåíèÿ òåõíîëîãèé, ïîñòðîåííûõ íà èñïîëüçîâàíèè ïðîãðàìì, ïðèçíàêîâ
äèñêðåòíîñòè è àëãîðèòìè÷åñêèõ ïðîèçâîäñòâåííûõ ïðîöåññîâ, êîòîðûå â ñâîþ
î÷åðåäü îòêðûâàþò ïðèíöèïèàëüíî íîâûå è áîëåå øèðîêèå âîçìîæíîñòè ðîñòà
âî âñåõ ñôåðàõ ýêîíîìèêè è îáùåñòâà.  Ìèð ïîñòåïåííî ïîíèìàåò, ÷òî öèôðîâàÿ
ýêîíîìèêà îòêðûâàåò áåçãðàíè÷íûå âîçìîæíîñòè.

Ìåòîäèêà èññëåäîâàíèÿ. Öèôðîâèçàöèÿ - ñòàëà ïðè÷èíîé ãëóáîêîé
òðàíñôîðìàöèè ìíîãèõ îòðàñëåé, â òîì ÷èñëå è âíåäðåíèÿ ñîâðåìåííûõ öèôðîâûõ
òåõíîëîãèé â ôèíàíñîâîé ñôåðå. Ïîíÿòèå ôèíàíñîâûå òåõíîëîãèè (Financial
Tehnology) - âîçíèêëî îòíîñèòåëüíî íåäàâíî. Ïðîôåññîð Ïàòðèê Øóôôåëü
ñ÷èòàåò, ÷òî ôèíàíñîâûå òåõíîëîãèè - ýòî àáñîëþòíî íîâàÿ ôèíàíñîâàÿ îòðàñëü,
äåÿòåëüíîñòüþ êîòîðîé ÿâëÿåòñÿ óëó÷øåíèå ôèíàíñîâîé äåÿòåëüíîñòè, â ÷àñòíîñòè
áàíêîâñêîé ïóòåì ïðèìåíåíèÿ íîâûõ òåõíîëîãèé è ðàçðàáîòîê.[3] Â ôèíàíñîâîé
ñôåðå ê íîâûì òåõíîëîãèÿì îòíîñÿò ðàçíîîáðàçíûå ïðîåêòû òàêèå êàê: ïîÿâëåíèå
êðèïòîâàëþò  (Áèòêîéí, Áëîê÷åéí, Ìàéíèíã); îðãàíèçàöèîííûå èííîâàöèè -
ýòî ìîäåëè ïðÿìîãî (peer-to-peer, P2P) âçàèìîäåéñòâèÿ ïðîâàéäåðîâ è
ïîòðåáèòåëåé ôèíàíñîâûõ óñëóã áåç ïîñðåäíè÷åñòâà áàíêîâ; â êà÷åñòâå ïðîäóêòîâîé
èííîâàöèè ìîæíî íàçâàòü ICO (Initial Coin Offering - ïåðâîíà÷àëüíàÿ ýìèññèÿ
êðèïòîâàëþò èëè èõ òîêåíîâ); IPO (Initial Public Offering -  ïåðâè÷íîå ðàçìåùåíèå
àêöèé íà áèðæå).

Èíñòðóìåíòû ôèíàíñîâûõ òåõíîëîãèé ñâÿçàíû ñ ñîâåðøåíñòâîâàíèåì
ôèíàíñîâûõ îïåðàöèé,  òàê íàïðèìåð, ïëàòåæíûå ñèñòåìû è èõ îáñëóæèâàíèå
÷åðåç ðîáîêîíñàëòèíã - àâòîìàòèçèðîâàííûõ êîíñóëüòàöèé ïîòåíöèàëüíûì
èíâåñòîðàì.

Ôèíàíñîâûå òåõíîëîãèè âêëþ÷àþò â ñåáÿ ñëåäóþùèå íàïðàâëåíèÿ:
Ïëàòåæíûå ñèñòåìû;
Ôèíàíñîâûå P2P - ïëàòôîðìû îðèåíòèðîâàííûå íà êðàóäôàíäèíãå,

êðàóäèíâåñòèíãå, êðàóäëåíäèíãå è ò.ä.
Êðèïòîâàëþòû;
Ðîáîêîíñàëòèíã, ðîáîèíâåñòèðîâàíèå;
Èíòåðíåò - áàíêèíã.

Ïëàòåæè çàíèìàþò ïåðâîå ìåñòî ñðåäè âñåõ ñôåð äåÿòåëüíîñòè ôèíòåõ-
êîìïàíèé, à òàêæå ÿâëÿþòñÿ îñíîâíûì íàïðàâëåíèåì èíâåñòèöèé â ôèíòåõå. Â
äàííîé îáëàñòè íå òðåáóþòñÿ çíà÷èìûå ôèíàíñîâûå êîìïåòåíöèè, óñòàíàâëèâàåòñÿ
ñâÿçü ìåæäó ïîëó÷àòåëåì è îòïðàâèòåëåì ïåðåâîäà, ãäå áîëüøàÿ ÷àñòü íàñåëåíèÿ
îáëàäàåò ñìàðòôîíàìè è äåëàþò ýòî ãîðàçäî ýôôåêòèâíåå áàíêîâ. Ïðèìåðàìè
ÿâëÿþòñÿ ïëàòôîðìû èíòåðíåò-ãèãàíòîâ êàê, Amazon, Alibaba, ãäå êîìïëåêñíî
âçàèìîäåéñòâóþò ïîòðåáèòåëè ñ ïîñòàâùèêàìè òîâàðîâ è óñëóã. Äåéñòâóþùèå â
Ðåñïóáëèêå Óçáåêèñòàí òîðãîâûå èíòåðíåò ïëîùàäêè UZEX.uz., Prom.uz.,
Universal B2B Trade systems - óïðîùàþò çàêóïêó, ïîçâîëÿþò ýêîíîìèòü 15-40%, à
òàêæå íàõîäèòü ëó÷øèõ ïîñòàâùèêîâ  äëÿ ìàëîãî è ñðåäíåãî áèçíåñà.
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Ïåðåâîäû - ýòî êðóïåéøèé â ôèíàíñîâîé ñôåðå ðûíîê. Åæåãîäíûé ìàñøòàá
êîòîðîãî äîñòèãàåò äî 1 òðëí.äîëë â ãîä. Èìåííî ôèíòåõ-ñòàðòàïû â ýòîì ñåãìåíòå
òàê ïðèâëåêàþò èíâåñòîðîâ. [5]  Êðóïíûå òåõíîëîãè÷åñêèå ãèãàíòû, òàêèå êàê
Alphabet, Alibaba è Tencent, óñèëèâàþò ñâîå âíèìàíèå ê ôèíòåõ-ïðîñòðàíñòâó,
ðàáîòàÿ íàä ðàñøèðåíèåì ñâîåãî îõâàòà íà ðàçâèâàþùèõñÿ ðûíêàõ è ïîâûøåíèåì
öåííîñòè è ýôôåêòèâíîñòè ñâîèõ ýêîñèñòåì äëÿ ñâîèõ êëèåíòîâ. Çðåþùèå ôèíòåõè
è áàíêè-ïðåòåíäåíòû ïðîäîëæàþò ðàñøèðÿòü ñïåêòð ïðåäëàãàåìûõ èìè óñëóã çà
ïðåäåëû ñâîèõ ïåðâîíà÷àëüíûõ íèøåâûõ ôîêóñîâ è äåëàþò ñòðàòåãè÷åñêèå øàãè
÷åðåç ìåæäóíàðîäíûå ãðàíèöû. "2020 ãîä áóäåò çàõâàòûâàþùèì è ïîâîðîòíûì
ãîäîì äëÿ ôèíòåõà, îñîáåííî êîãäà ìû íà÷èíàåì âèäåòü âëèÿíèå öèôðîâûõ
áàíêîâñêèõ ëèöåíçèé â Ãîíêîíãå (SAR), Àâñòðàëèè è Ñèíãàïóðå, çàïóñêàþùèõ
è ïûòàþùèõñÿ ìàñøòàáèðîâàòüñÿ, à òàêæå äðóãèõ ðûíêîâ, ñëåäóþùèõ çà íèìè",-
ñêàçàë ßí Ïîëëàðè, ãëîáàëüíûé ñîðóêîâîäèòåëü Fintech, KPMG International.
[5] Îðèåíòèðîâàííûå íà êèáåðáåçîïàñíîñòü ôèíòåõè ñòàíîâÿòñÿ áîëåå
ïðèâëåêàòåëüíûìè ïî ìåðå òîãî, êàê òðàäèöèîííûå ôèíàíñîâûå èíñòèòóòû
ïåðåéäóò îò ñòðîèòåëüñòâà ê ïîêóïêå êèáåððåøåíèé, îñîáåííî â òàêèõ îáëàñòÿõ,
êàê ìîøåííè÷åñòâî, áåçîïàñíîñòü è óïðàâëåíèå èäåíòèôèêàöèîííûìè äàííûìè.
Â Óçáåêèñòàíå Öåíòðàëüíûé áàíê çàïóñòèë ñèñòåìó ïëàòåæåé "Àíîð", ïîçâîëÿþùàÿ
â ðåæèìå ðåàëüíîãî âðåìåíè ïåðåâîäèòü äåíåæíûå ñðåäñòâà ìåæäó þðèäè÷åñêèìè
è èíäèâèäóàëüíûìè ïðåäïðèíèìàòåëÿìè. Â ïðîåêòå ó÷àñòâóþò êîììåð÷åñêèå áàíêè
òàêèå êàê: "Òðàñòáàíê", "Èïîòåêàáàíê", "Òóðêèñòîíáàíê" ãäå â êðóãëîñóòî÷íîì
ðåæèìå ñîâåðøàþòñÿ ìåæáàíêîâñêèå ïëàòåæè íà îñíîâàíèè ïëàòåæíîé èíñòðóêöèè
ïëàòåëüùèêîâ ñ èñïîëüçîâàíèåì ýëåêòðîííî-öèôðîâîé ïîäïèñè. Êðîìå òîãî â
ðàìêàõ ñòðàòåãè÷åñêîãî ðàçâèòèÿ "Öèôðîâàÿ ýêîíîìèêà 2030" áóäåò îáðàçîâàí
ÃÓÏ "Öåíòð êèáåðáåçîïàñíîñòè".[3]

Â ïîñëåäíèå ãîäû ïðîâîäèìûå â Óçáåêèñòàíå ðåôîðìû ñîïðîâîæäàþòñÿ
àêòèâíûì âíåäðåíèåì â ïðîöåññ ñîâðåìåííûõ èíôîðìàöèîííî-
êîììóíèêàöèîííûõ òåõíîëîãèé, ðàñøèðÿåòñÿ äîñòóï íàñåëåíèÿ ê óñëóãàì
òåëåêîììóíèêàöèé.

 Ïî ñîñòîÿíèþ íà 1 ÿíâàðÿ 2020 ãîäà Óñëóãè ìîáèëüíîé ñâÿçè (âêëþ÷àÿ
Èíòåðíåò) ñîñòàâèëè 59,0 % îò îáùåãî îáúåìà óñëóã ñâÿçè è áûëè ðàâíû 5 466,4
ìëðä. ñóì, â òîì ÷èñëå îêàçàííûõ íàñåëåíèþ - 5 099,4 ìëðä. ñóì. Êîëè÷åñòâî
àáîíåíòîâ, îáåñïå÷åííûõ ìîáèëüíîé ñâÿçüþ, ïî ñîñòîÿíèþ íà 1 ÿíâàðÿ 2020
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ãîäà ñîñòàâèëî 23 846,7 òûñ. ÷åëîâåê, â òîì ÷èñëå ñðåäè íàñåëåíèÿ - 23 069,0 òûñ.
àáîíåíòîâ. Îáåñïå÷åííîñòü íàñåëåíèÿ ìîáèëüíîé ñâÿçüþ â ðàñ÷åòå íà 100 ÷åëîâåê
äîñòèãëà 69 åä.

Â äåÿòåëüíîñòè, îòíîñÿùåéñÿ ê "Èíôîðìàöèè è ñâÿçè", íà 01 ÿíâàðÿ 2020
ãîäà áûëè çàäåéñòâîâàíû 7 901 ïðåäïðèÿòèå è îðãàíèçàöèÿ (áåç äåõêàíñêèõ è
ôåðìåðñêèõ õîçÿéñòâ). Â ñîïîñòàâëåíèè ñ àíàëîãè÷íûì ïåðèîäîì ïðîøëîãî ãîäà,
èõ ðîñò ñîñòàâèë 13,3 %. Â ñîïîñòàâëåíèåì ñ 2018 ãîäîì èõ ðîñò ñîñòàâèë 35% â
êîëè÷åñòâåííîì ñîîòíîøåíèè óâåëè÷èëîñü íà 2089åä. Äîëÿ ïðåäïðèÿòèé,
îòíîñÿùèõñÿ ê ñóáúåêòàì ìàëîãî ïðåäïðèíèìàòåëüñòâà, â îáùåì îáúåìå
çàäåéñòâîâàííûõ â ýòîé äåÿòåëüíîñòè ñîñòàâèëà 96,5 % (7 621 åä.) è èõ êîëè÷åñòâî
óâåëè÷èëîñü íà 13,1 %. Â ÿíâàðå-äåêàáðå 2019 ãîäà îáúåì óñëóã ñâÿçè áûë ðàâåí
9 269,8 ìëðä. ñóì èëè, ïî ñðàâíåíèþ ñ 2018 ãîäîì, óâåëè÷èëñÿ íà 3,4 % (â
ôàêòè÷åñêèõ öåíàõ). [6]

Âûâîäû .Ðîëü öèôðîâîé ýêîíîìèêè îãðîìíà, ïðèìåíåíèå íåâåðîÿòíûõ
âîçìîæíîñòåé ñîâåðøåííî íåïîõîæåãî âíåøíå íà òî, ÷òî áûëî ðàíüøå è òî , ÷òî
ýòî êðàéíå âàæíî. Äëÿ äâèæåíèÿ âïåðåä íóæíî ïîíèìàíèå öèôðîâûõ òåõíîëîãèé
(ïîâûøåíèÿ öèôðîâîé ãðàìîòíîñòè íàñåëåíèÿ), ôèçè÷åñêîå èçìåíåíèå
èíôðàñòðóêòóðû (ñîçäàíèå áëàãîïðèÿòíûõ óñëîâèé),   âíåäðåíèå ñîâðåìåííûõ
ôîðì ôèíàíñèðîâàíèÿ (ñîçäàíèå ôèíàíñîâûõ P2P ïëàòôîðì, ICO, IPO)
ïîâûøåíèÿ ïðîçðà÷íîñòè è äîñòóïíîñòè â ñôåðå IT.

Ðàçâèòèå èíôîðìàöèîííûõ òåõíîëîãèé îêàçûâàåò çíà÷èòåëüíîå âëèÿíèå íà
îáðàç æèçíè ñîâðåìåííîãî ÷åëîâåêà. Èç ãîäà â ãîä ëþäè ïîëó÷àþò âñå áîëüøå
âîçìîæíîñòåé äëÿ ïðîâåäåíèÿ îïåðàöèé ñ èñïîëüçîâàíèåì èíòåðíåòà è ìîáèëüíûõ
òåëåôîíîâ. Ïðàâî íà óäàëåííûé äîñòóï ê èíôîðìàöèè è óñëóãàì â ðåæèìå ðåàëüíîãî
âðåìåíè èãðàåò âàæíóþ ðîëü â ðàçâèòèè ñîâðåìåííîãî áèçíåñà. Õîòÿ äîëÿ
ïðåäïðèÿòèé çàäåéñòâîâàííûõ â ýòîé äåÿòåëüíîñòè óâåëè÷èâàåòñÿ, äîñòóï ê
öèôðîâûì ñåðâèñàì ðàçâèâàåòñÿ íå òàêèìè áûñòðûìè òåìïàìè, òàê êàê èíòåðíåò
óñëóãà îãðàíè÷åííà. Íåîáõîäèìû ðàçâèòèå ñîîòâåòñòâóþùåé èíôðàñòðóêòóðû íå
òîëüêî äëÿ ãîðîäîâ, íî è ñåëüñêîé ìåñòíîñòè ãäå ïðîæèâàåò áîëüøàÿ ïîëîâèíà
íàñåëåíèÿ,  ïîäãîòîâêà âûñîêîêâàëèôèöèðîâàííûõ êàäðîâ â ñôåðå öèôðîâûõ
òåõíîëîãèé, à òàêæå çàêîíîäàòåëüíîå ðåãóëèðîâàíèå ôèíàíñîâûõ òåõíîëîãèé. Ïîêà
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îíî ïðîðàáîòàíî ñëàáî, ìîæåò ñîçäàâàòü íåæåëàòåëüíûå ðèñêè äëÿ âñåõ ó÷àñòíèêîâ
ôèíàíñîâîé äåÿòåëüíîñòè.
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Ïóëàòîâ Á.Í.
À.Àâëîíèé íîìèäàãè ÕÒÒÐÌÕ£ÒÌÎÈ äîöåíòè,
pulbax2011@mail.ru
Ôèçèêà-ìàòåìàòèêà ôàíëàðè íîìçîäè, äîöåíò

Àííîòàöèÿ: Ìà³îëàäà äàâëàòèìèçíè ÿíàäà áàð³àðîð âà æàäàë ñóðúàòëàð áèëàí
ðèâîæëàíòèðèø ó÷óí àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðèíèíã óëêàí
èìêîíèÿòëàðèäàí ñàìàðàëè ôîéäàëàíèø, ýëåêòðîí µóêóìàò, èíòåðàêòèâ
õèçìàòëàðäàí ôîéäàëàíóâ÷èëàð äîèðàñèíè êåíãàéòèðèø ìóàììîëàðè ´ðãàíèëãàí.

Òàÿí÷ èáîðàëàð: Àõáîðîò, àõáîðîò ðåñóðñëàðè, àõáîðîò òåõíîëîãèÿëàðè, èíòåðíåò,
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Ïðåçèäåíòèìèç Ø.Ì.Ìèðçè¸åâ ðàµáàðëèãèäà 2017-2021 éèëëàðäà ¤çáåêèñòîí
Ðåñïóáëèêàñèíè ðèâîæëàíòèðèø á´éè÷à ¥àðàêàòëàð ñòðàòåãèÿñè àñîñèäà
òàðà³³è¸òíèíã ÿíãè áîñ³è÷èäà óëêàí èøëàð àìàëãà îøèðèëìî³äà. ßíãè áîñ³è÷ãà
ê´òàðèëãàí äàâðäà èñëîµîòëàð ñàìàðàñèíè ÿíàäà îøèðèø, äàâëàò âà æàìèÿò
ðèâîæèíè þ³îðè áîñ³è÷ãà ê´òàðèø, µà¸òíèíã áàð÷à ñîµàëàðèíè ëèáåðàëëàøòèðèø
á´éè÷à ýíã ìóµèì óñòóâîð é´íàëèøëàðíè  áåëãàëàá îëèø ìóµèìäèð. Áóãóíãè
êóíäà äàâëàòèìèçíè ÿíàäà áàð³àðîð âà æàäàë ñóðúàòëàð áèëàí ðèâîæëàíòèðèø
ó÷óí ìóòëà³î ÿíãè÷à ñòðàòåãèê ̧ íäàøóâ âà òàìîéèëëàðíè èøëàá ÷è³èø âà àìàëãà
îøèðèø, ðåñóðñëàðíèíã áàð÷à òóðëàðèäàí î³èëîíà ôîéäàëàíèø, èøëàá
÷è³àðèøãà ìóêàììàë òåõíîëîãèÿëàðíè æîðèé ýòèø çàðóð. Áó ýñà àõáîðîò-
êîììóíèêàöèÿ òåõíîëîãèÿëàðèíèíã êàòòà èìêîíèÿòëàðèäàí  ñàìàðàëè
ôîéäàëàíèøíè òà³îçî ³èëàäè.

Àõáîðîòëàð µàæìèíèíã ò´õòîâñèç îøèá áîðèøè äàâðèìèçíèíã ´çèãà õîñ
õóñóñèÿòèäèð. Àõáîðîò ðåñóðñëàðè, àõáîðîò áàíêëàðè, àõáîðîò áèçíåñè, àõáîðîò
õàâôñèçëèãè, èíòåðàêòèâ õèçìàòëàð êàáè àõáîðîòëàøãàí æàìèÿòãà õîñ á´ëãàí
ÿíãè òóøóí÷àëàð µàð áèð ñîµàäà èøëàòèëìî³äà.

Ïðåçèäåíòèìèç Ø.Ì.Ìèðçè¸åâ áîø÷èëèãèäà ìàìëàêàòíè àõáîðîòëàøòèðèø,
ôàîëèÿòíèíã áàð÷à æàáµàëàðèãà ÿíãè àõáîðîò òåõíîëîãèÿëàðèíè æîðèé ýòèø âà
æàìèÿòíèíã áàð÷à ³àòëàìëàðèíè óøáó òåõíîëîãèÿëàðäàí ñàìàðàëè ôîéäàëàíèøãà
óíäàø èøëàðè îëèá áîðìî³äà. ¤çáåêèñòîíäà ñ´íããè éèëëàðäà ³àáóë ³èëèíãàí
ôàðìîí âà ³àðîðëàð àõáîðîòëàøòèðèø ñîµàñèäà èë²îð ìàìëàêàòëàðäàí îðòäà
³îëìàñëèê é´ëèäà îëèá áîðèëà¸òãàí êàòòà µàæìäàãè òàøêèëèé âà àìàëèé èøëàðäàí
äàëîëàò áåðàäè. Ôàðìîí âà ³àðîðëàðíèíã àìàëäà èøëàøè ìàñàëàñèãà ìàìàëàêàò
á´éëàá êàòòà ýúòèáîð ³àðàòèëìî³äà. Àéíè³ñà, ýëåêòðîí µóêóìàò, ìàñîôàäàí èøëàø,
ïîðòàë õèçìàòëàðèäàí ôîéäàëàíèø, ýëåêòðîí ðà³àìëè èìçîíèíã àìàëäàãè

http://dx.doi.org/10.26739/conf_05/05/2020-7



29

2020 ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY

  1-³èñì | ×àñòü-1 | Part-1Òîøêåíò

òàòáè³èãà îèä, êîìïüþòåð õàâôñèçëèãèãà á´ëàäèãàí çàìîíàâèé òàµäèäëàð,
õàâôñèçëèêíè òàúìèíëàø áîðàñèäàãè õàë³àðî òàæðèáàëàðíè ́ ðãàíèø ò´²ðèñèäàãè
ìàñàëàëàð øóëàð æóìëàñèäàíäèð.

£àáóë ³èëèíãàí µóææàòëàðäà äàâëàò àõáîðîò ðåñóðñëàðèíè øàêëëàíòèðèø
òàðòèáè, àõáîðîò õàâôñèçëèãèíè òàúìèíëàø âà óëàðäàí ôîéäàëàíèø ó÷óí ìàñúóë
á´ëãàí äàâëàò îðãàíëàðèíèíã µó³ó³ëàðè, ìàæáóðèÿòëàðè âà æàâîáãàðëèãè âà
àõáîðîò òèçèìëàðèãà ³´éèëàäèãàí àñîñèé òàëàáëàð âà óëàðäàí ôîéäàëàíèø
òàðòèáëàðè áåëãèëàíäè. Áîø³àpèøíè òàêîìèëëàøòèpèø ìàñàëàëàpèãà êàòòà
ýúòèáîð áåpèëèá, äàâëàò âà õ´æàëèê áîø³àðóâè, ìàµàëëèé äàâëàò õîêèìèÿòè
îðãàíëàðèíèíã àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðèäàí ôîéäàëàíãàí µîëäà
þðèäèê âà æèñìîíèé øàõñëàð áèëàí ́ çàðî µàìêîðëèãèíè ÿíàäà òàêîìèëëàøòèðèø
÷îðà-òàäáèðëàðè ê´ðèëãàí.

Áóãóíãè êóíäà êîìïüþòåð âà àõáîðîò òåõíîëîãèÿëàðè, òåëåêîììóíèêàöèÿëàð
òàðìî³ëàðèíè, ìàúëóìîòëàð óçàòèøíè, èíòåðíåò õèçìàòëàðèäàí ñàìàðàëè
ôîéäàëàíèø âà çàìîíàâèéëàøòèðèø ðåñïóáëèêàìèçäà óñòóâîð âàçèôàëàð ³àòîðèãà
÷è³äè [1].

Èíòåðàêòèâ ìóëî³îò ò´²ðèñèäà èëê áîð ́ òãàí àñðíèíã 60-éèëëàðèäà Àìåðèêàäà
ìàúëóìîòëàð øàêëëàíà áîøëàäè. Òàúëèìäà èíòåðàêòèâ òåõíîëîãèÿëàð êèðèá
êåëãàíèãà àí÷à éèëëàð á´ëäè âà ó µîçèðäà ´çèíèíã ñàìàðàëè íàòèæàëàðèíè
áåðìî³äà. Èíòåðàêòèâ äàñòóð áèëàí èøëàãàíäà ìàòåðèàëíè ́ ðãàíèø ó÷óí âà³òíè
òåæàø àíúàíàâèé òàúëèì óñóëëàðèãà íèñáàòàí ´ðòà÷à 30 ôîèçíè òàøêèë ³èëàäè.
Ìàñàëàí, ýøèòãàí ìàòåðèàëíèíã ôà³àò ò´ðòäàí áèð ³èñìèãèíà õîòèðàäà ³îëàäè.
Àãàð ´³óâ÷è óøáó ìàòåðèàëíè ê´ðèø îð³àëè ìàòåðèàëíè ´çëàøòèðñà óíèíã 50
ôîèçè õîòèðàäà ³îëàð ýêàí, àãàð ´³óâ÷è ìóëüòèìåäèà èëîâàñè êàáè èíòåðàêòèâ
´³èòèø äàñòóðè ̧ ðäàìèäàí ôîéäàëàíñà, ́ çëàøòèðèø µàæìè 75% íè òàøêèë ³èëàäè
[2].

Ôó³àðîëèê æàìèÿòèíè ³óðèø é´ëèäà äîëçàðá âàçèôàëàðäàí áèðè áó äàâëàò
ìóàññàñàëàðèäà  àµîëè âà òàäáèðêîðëèê ñóáúåêòëàðè áèëàí èíòåðàêòèâ õèçìàòëàðíè
òàøêèë ýòèøäàí èáîðàò. Áó áèëàí  äàâëàò îðãàíëàðèíèíã áàð÷à àõáîðîò ðåñóðñëàðèãà
ÿãîíà íó³òàäàí êèðèøãà, µîêèìèÿò áèëàí î÷è³ ìóëî³îòãà, øàôôîôëèêêà, ôó³àðî
âà òàäáèðêîðëèê ñóáúåêòëàðèíèíã äàâëàò îðãàíëàðè áèëàí ò´²ðè âà òåñêàðè
àëî³àñèíè ´ðíàòèøãà ýðèøèëàäè.

Ðåñïóáëèêàìèçäà áóãóíãè êóíäà èíòåðàêòèâ õèçìàòëàðíè é´ëãà ³´éèø îð³àëè
ñîëè³ëàðíè ò´ëàø, ëèöåíçèÿ îëèø, áîëàíè áî²÷àãà ̧ êè ìàêòàáãà æîéëàø, ê´÷ìàñ
ìóëêíè ð´éõàòäàí ´òêàçèø, êîììóíàë ò´ëîâëàðíè àìàëãà îøèðèø, êîììóíàë
µàìäà ìàæáóðèé ò´ëîâëàð á´éè÷à ³àðçäîðëèê ñóììàñèíè àíè³ëàø, áàíê
ìóàññàñàëàðè áèëàí ìàñîôàäàí îïåðàöèÿëàðíè áàæàðèø âà øó êàáè áîø³à þçëàá
ìóàììîëàðíè å÷èø èìêîíèÿòëàðè ÿðàòèëäè. Èíòåðàêòèâ õèçìàòëàð ñîµàñèíè
ðèâîæëàíòèðèø é´íàëèøèäà ðåñïóáëèêàìèçäà ìóíòàçàì èøëàð àìàëãà
îøèðèëìî³äà. Áó  áîðàäà ¤çáåêèñòîí Ðåñïóáëèêàñè ¥óêóìàòè, Àäëèÿ âàçèðëèãè,
Äàâëàò ñîëè³ ³´ìèòàñè, Äàâëàò áîæõîíà ³´ìèòàñè, Äàâëàò ñòàòèñòèêà ³´ìèòàñè,
Õàë³ áàíêè âà áîø³à äàâëàò îðãàíëàðè ôàîëèÿòèäàãè èíòåðàêòèâ õèçìàòëàð
äè³³àòãà  ñàçîâîðäèð.

Èíòåðíåò òàðìî²èäà ¥óêóìàò ïîðòàëè îð³àëè èíòåðàêòèâ äàâëàò õèçìàòëàðè
ê´ðñàòèøíè é´ëãà ³´éèëèøè óíäàí ôîéäàëàíóâ÷èëàðíè ´³èòèø, èíòåðôàîë
õèçìàòëàðäàí ôîéäàëàíèø ìàäàíèÿòèíè îøèðèø, é´ðè³íîìàëàð ÿðàòèø êàáè
ìàñàëàëàðíè êåëòèðèá ÷è³àðàäè. Èíòåðàêòèâ õèçìàòëàð ê´ðñàòèø ³àòîðèäà áó
õèçìàòëàðäàí ìóêàììàë ôîéäàëàíèø á´éè÷à ³´ëëàíìàëàð èøëàá ÷è³èø, ýëåêòðîí
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âàðèàíòäà òàâñèÿíîìàëàð áåðèá áîðèø, ÿíãèëèêëàðãà ìîñëàøòèðèø
é´ðè³íîìàëàðèíè ìóíòàçàì òàêîìèëëàøòèðèá áîðèø ìàñàëàëàðèãà æèääèé
ýúòèáîð áåðèëãàí µîëäà ñàìðàëè íàòèæàëàðãà ýðèøèø ìóìêèí. Èíòåðàêòèâ
õèçìàòëàðäàí àµîëèíèíã áàð÷à ³àòëàìëàðèíè áèðäåê ôîéäàëàíèøëàðèíè àìàëãà
îøèðèø ó÷óí òàúëèì ìóàññàñàëàðèäà ´³óâ ìàòåðèàëëàðè ó÷óí èíòåðàêòèâ
õèçìàòëàð æîðèé ýòèø, æîéëàðäàãè àõáîðîò ðåñóðñ ìàðêàçëàðè ̧ êè êóòóáõîíàëàðäà
èíòåðàêòèâ õèçìàòëàðíè é´ëãà ³´éèø ëîçèì á´ëàäè [3].

Äàâëàò ìóàññàñàëàðèäà èíòåðàêòèâ õèçìàòëàð ê´ðñàòèø èøëàðèãà êàòòà ýúòèáîð
áåðèëãàíè µîëäà áó õèçìàòëàðäàí ôîéäàëàíóâ÷èëàðíèíã êåíã àóäèòîðèÿñèíè áó
õèçìàò òóðëàðèäàí ôîéäàëàíèøãà òàé¸ðëàø èøëàðèãà äè³³àòíè ³àðàòèø ëîçèì.
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O'ZBEKISTONDA IQTISODIY JARAYONLARNI TADQIQ ETISHDA
"MACHINE LEARNING" MODELLARIDAN FOYDALANISH MASALALARI

Hakimov Hakimjon Abdullo o'g'li
(ORCID ID: 0000-0002-7695-4412),
Toshkent davlat iqtisodiyot universiteti assistenti,
Azimov O'tkirbek
Toshkent davlat iqtisodiyot universiteti talabasi

Annotatsiya. Ushbu tezis O'zbekiston iqtisodiyoti uchun makroiqtisodiy prognozlashda
machine learning ayrim metodlari, jumladan, LASSO, Ridge, Random Forest, Gradient
Boosting va Sun'iy Neyron tarmoqlarini ishlatishni taklif qiladi. Ushbu ilmiy ish
makroiqtisodiy prognozlashda machine learning usullarini O'zbekiston iqtisodiyoti uchun
qo'llash bo'yicha dastlabki urinishlardan biridir. Ushbu ishning asosiy natijasi - machine
learning usullaridan foydalangan holda, O'zbekistonda iqtisodiy ko'rsatkichlarni yanada
aniq prognozlash imkoniyati mavjudligini ko'rsatish.

Tayanch iboralar: machine learning, LASSO, Ridge, Random Forest, Gradient Boosting,
Sun'iy Neyron.

Iqtisodchilar orasida turli makroiqtisodiy ko'rsatkichlarni prognozlashga doir ishlarning
soni anchagina ekanligini ham shu bilan izohlash mumkin. Aynan shunday iqtisodiy
prognozlar bilan shug`ullanuvchi iqtisodiyotning alohida bo'limi - ekonometrika fani
ushbu prognozlarni ishlab chiqishda o'zining an'anaviy metodlarini ishlab chiqqan. Ushbu
metodlar yordamida iqtisodiyotning turli ko'rsatkichlari samarali va aniq prognoz qilinishi
mumkin. XXI asr boshiga kelib esa iqtisodiy prognozlashda ekonometrik modellar bilan
birgalikda, komputer orqali - sun'iy ong yordamida prognozlash amaliyoti ham boshlandi.
Bunday sun'iy ong orqali prognozlash metodlari keng ma'noda "machine learning" deb
ataladi.

"Machine learning" - "mashina o'rganishi", hozirgi kunda eng qizg`in mavzulardan
biri hisoblanadi. Turli adabiyotlar va yangiliklarda doimiy yangrayotgan "sun'iy intellekt"
(AI), "Big Data" kabi terminlar uzoq kelajakdagi texnologiyalar sifatida qaralayotgan
bo'lsa-da, ularning asl ma'nosi kundalik hayotga ancha yaqinroq hisoblanadi. Hozirda,
machine learning turli sohalarda qo'llanilmoqda. Jumladan, emailni spam sifatida filtrlash,
foydalanuvchiga kerakli xizmat va tovarlarni tavsiya qilish, kelgusi talabni prognozlash va
hattoki, avtonom (o'zini boshqaradigan) avtomobillarda ham qo'llaniladi. Keng ma'noda,
machine learning - komputerning aniq programmalarsiz amaldagi ma'lumotlar asosida
o'zining kelgusi harakatlarinig belgilashi deyish mumkin. Avtonom mashinalar ishlashi
aynan shunday tarzda bo'ladi: mashina o'z atrofidagi ma'lumotlarni qabul qilib, ularni
tahlil qiladi va ushbu ma'lumotlar asosida keyingi qarorlarga keladi. Ushbu vazifalarni
bajarishda MLning ko'plab algoritmlari mavjud.

Hozirgi kunda makroiqtisodiy ko'rsatkichlarni to'g`ri prognozlash masalasi butun

http://dx.doi.org/10.26739/conf_05/05/2020-8
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dunyo iqtisodchilari oldida turgan muammolardan biri hisoblanadi. Ushbu muammo
O'zbekiston iqtisodiyoti uchun ham actual bo'lib, ushbu ko'rsatkichlarni prognozlashga
hozirda katta e'tibor qaratilmoqda.

Makroko'rsatkichlarni prognozlashda ML (machine learning) metodlaridan foydalanish
esa XXI asr boshlaridan buyon qo'llanilib kelinib, ushbu usullar an'anaviy ekonometrik
modellardan ko'ra bir necha barobar ustunlk namoyon etmoqda.

Makroiqtisodiy ko'rsatkichlarni prognozlashda machine learning metodlarini qo'llash
mavzusida xorijlik tadqiqotchilarning ko'plab ilmiy ishlari yozilgan bo'lib, ular ichida
ushbu tadqiqotga katta ta'sir ko'rsatganlarini sanab o'tamiz.

Stock and Watson (2008) larning tadqiqoti inflatsiyani prognozlashga bag`ishlangan
bo'lib, Stock and Watson turli modellarni to'rtta asosiy guruhga ajratib, tahlil qilishadi [1].
Faust and Wright (2013) muallifigidagi maqola ham inflatsiyani prognozlashga bag`ishlangan
[2]. Mualliflar ML ning 17 ta turli modellarini o'zaro solishtirishadi. Rossiyalik tadqiqotchilar
Fokin va Polbin (2019) makroiqtisodiy ko'rsatkichlar prognozida VAR-LASSO modelini
qo'llab, Rossiya iqtisodiyoti uchun 2019-2024 yillar uchun prognozlarni amalga oshirishadi
[3]. Macau Universiteti tadqiqotchisi Yun Liao (2017) ning izlanishida makroiqtisodiy
vaqtli qatorlarni prognozlashda neyron tarmoq (Neural Network), Markovning
o'zgaruvchan modeli va K-o'rtacha modelini qo'llash orqali yuqori natijaga erishish
mumkinligini ko'rsatadi [4]. S. Siami-Namini, Tavakoli and A. Siami Namini (2018)
iqtisodiyotdagi vaqtli qatorlarni prognozlashda ARIMA va neyron tarmoqlarning yana bir
vakili bo'lgan Long Short-Term Memory (LSTM) metodini solishtirib ko'rishadi [5].
Anna Almosova, Niek Andresen (2019) larning tadqiqotlari ham aynan ushbu mavzuga
qaratilgan bo'lib, AQSh iste'mol narxlari indeksi prognozida RW, AR, SARIMA,
Markov o'zgaruvchan modeli (MS-AR) hamda LSTM modellari o'rtasida taqqoslash
amalga oshirib, RMSE bo'yicha eng kichik xatolik LSTM modelida ekanligini ko'rishadi
[6].

Umuman olib aytganda, makroiqtisodiy ko'rsatkichalrni prognozlashda machine learning
metodlaridan foydalanish, nafaqat O'zbekiston, balki rivojlangan davlatlar iqtisodiyoti
uchun ham dolzarb masala hisoblanadi. Shu tufayli, ushbu mavzudagi ilmiy maqolalar
soni tez sur'atlarda ko'payib bormoqda.

Ma'lumotlarni qayta ishlash modelning aniqlik darajasini oshirishda eng muhim
masalalardan biri hisoblanadi. Bunda, asosiy usul nostatsionar (doimiy bo'lmagan)
ma'lumotlarni statsionar (doimiy) ko'rinishga olib kelinadi. Iqtisodiy jarayonlarning vaqt
o'tishi bilan o'z xususiyatlarini o'zgartirmasligi statsionarlik holati sifatida tasniflanadi.
Ekonometrikada ma'lumotlarning statsionarligi ularning o'rtacha va dispersiya ko'rsatkichlari
o'zgarmasligini nazarda tutadi.
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1-rasm. Asosiy makroiqtisodiy ko'rsatkichlarning o'zgarish dinamikasi
1-rasmda asosiy makroiqtisodiy ko'rsatkichlarning o'garish dinamikasi keltirib o'tilgan.

Ushbu ma'lumotlar prognozlash maqsadida statsionar holatga olib kelingacha ularning
dinamikasi o'zgaradi.

Yalpi ichki mahsulot o'sish sur'atini prognozlashda ekonometrik modellar orasida
benchmark model, ya'ni boshqa modellarning aniqligini solishtirishda ishlatiladigan model
sifatida OLS (eng kichik kvadratlar usuli) modeli tanlandi.

1-jadval
YaIM o'sish sur'atini prognozlash modellarini baholash

YaIM o'sish sur'atini prognozlash modellari aniqligini baholashda so'nggi to'rt yil
(2016-2019) yillardagi ko'rsatkichlarda baholash amalga oshirildi. Aniqlikni baholashning
barcha ko'rsatkichlari bo'yicha ML modellari - Boosting va Random Forest an'anaviy
ekonometrik modellarni ortda qoldirmoqda.

Chiziqli modellar orasida Lasso modeli oddiy eng kichik kvadratlar usulidan ham,
Ridge regressiydan ham yuqoriroq aniqlik namoyish etmoqda. Ridge regressiya Lassoda
faqat MSE bo'yicha ustunlik qilmoqda. MSEning kattaroq xatoliklar uchun kattaroq
"jarima solish"ini hisobga olsak, Lasso kutilmagan o'zgarishlarni baholashda qiyinchilikka
duch kelmoqda. Lassoning yana bir o'ziga xosligi bo'lmish - o'zgaruvchilarni tanlash
qobiliyati ushbu jarayonda qo'l keldi. Lasso modeldagi 8 ta o'zgaruvchidan faqat 6 tasini
qoldirishni ma'qul ko'rdi.

Boosting va RF modellari o'z prognozlarini odatda, haqiqy ko'rsatkichlardan biroz
yuqoriroq darajaga chiqarib qo'yishdi. O'rtacha boosting modeli 0,5 foiz punktga adashmoqda
(MAE=0,5). 2019 yil uchun prognozlar esa haqiqiy ko'rsatkichlar bilan teng ekanligi
e'tiborga sazovor.

Lasso va ridge regressiya prognozlari haqiqiy ko'rsatkichlar bilan taqqoslanganda,
shuni ko'rish mumkinki, modellar har yilda o'rtacha hisobda, mos ravishda 1,61 va 1,79
foiz punktga adashishmoqda. Bunday ko'rsatkichning qayd etilishiga sabablardan biri -
2019 yilda anomalik ravishda, har ikki model iqtisodiy o'sish ko'rsatkichini haqiqiydan
ancha past darajada prognoz qilishdi. Shu tufayli, bu modellar aniqligiga salbiy ta'sir
qildi.

VAR modelini yaratishda ko'rsatkichlarning 1 yil oldingi laglari hisobga olindi. Bunda,
iqtisodiy ko'rsatkichlarning YaIM o'sish sur'atiga birdaniga ta'sir qilmasligi asosiy sabab
hisoblanadi. VAR (1) modelining u qadar yaxshi natija ko'rsatmaganligi ushbu modelning
ma'lumotlar sifatiga o'ta ta'sirchanligi bilan izohlanadi. O'zbekiston iqtisodiyoti uchun
shakllantirilgan ma'lumotlar sifatidagi ayrim kamchiliklar model sifatiga ham bevosita
ta'sir ko'rsatdi.

O'zbekiston iqtisodiyoti ko'rsatkichlarini prognozlashda hozirda butun dunyoda
ommalashib borayotgan machine learning metodlari o'zlarini ijobiy tomondan namoyish
etmoqda. Ushbu ishdan quyidagi xulosalar kelib chiqadi:

1. Random Forest va Boosting metodlari hozirgi zamon machine learningning
iqtisodiyot tarmoqlarida qay darajada qo'llanilishi mumkin ekanligini namoyish etmoqda,
Ushbu modellar asli vaqtli qatorlarni modellashtirish uchun yaratilmgan bo'lsa-da,

Ko‘rsatkich Boosting 
Random 
Forest Lasso Ridge VAR OLS 

MAE 0.5 1.41 1.61 1.79 2.38 3.64 
MSE 0.367 2.16 4.427 3.825 6.073 17.168 
Aniqlik % 91.10% 72.92% 71.12% 67.61% 56.40% 32.40% 
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ularning har soha uchun moslashuvchanligi, ya'ni universalligi O'zbekiston makroiqtisodiy
ko'rsatkichlari prognozida ham ulardan foydalanish mumkin ekanligini namoyish etmoqda.

2. Neyron tarmoqlarni qo'llash O'zbekistonda inflatsiya darajasi prognozida qoniqarli
natija bermagan bo'lsa ham, ushbu modelning potensiali katta. Xalqaro ilimiy hamjamiyatda
iqtisodiy ko'rsatkichlarni prognozlashda har yili turli nashrlarda minglab maqolalar ushbu
mavzuni yoritishga bag`ishlanayotganligini hisobga olsak, neyron tarmoqlar va keng
ma'noda, "chuqur o'rganish" algoritmlarini amalga tatbiq etish dolzarb masalalardan
biriga aylanadi. Hozirgi qoniqarsiz natijalarni kuzatuvlar sonining algoritm uchun yetarli
emasligi, muallifning sohada yetarlicha bilam va tajribaga ega emasligi hamda hisob-kitoblarni
amalga oshirish quvvatlarining mavjud emasligi bilan izohlanadi.

Umuman olib aytganda, machine learning ni iqtisodiyot turli sohalarida qo'llash
hozirgi dolzarb mavzular hisoblanuvchi to'rtinchi sanoat inqilobi, "raqamli iqtisodiyot"
kabilarning muhim qismlaridan hisoblanadi. O'zbekiston iqtisodiyoti uchun ushbu usullarni
qo'llash masalalarini tadqiq qilish mamlakat iqtisodiyoti raqobatbardoshligini oshirishga,
yangi davr o'zgarishlariga tezroq moslashishga hamda kelgusi prognozlar aniqligini oshirishga
yordam beradi.
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Abstract: Organizations need cloud computing, regardless of type, size, or industry,
especially in today's digitalized world. This thesis defines the term of clouding technology,
and presents its key elements, as well as showing benefits of using it in practice.

Key words: clouding, cloud technology, the Internet, software, infrastructure

The cloud can be used for a variety of purposes, including data backup, disaster
recovery, software development and testing, big data analysis, for almost electronic
systems, virtual desktops, as well as client-oriented Internet applications. For instance,
healthcare companies use the cloud to make patient treatment plans more individual,
financial services companies use the cloud as the basis for real-time fraud detection and
prevention systems and cloud video game developers need to be able to provide online
games to users around the world.

Simply put, cloud computing is the delivery of computing services-including servers,
storage, databases, networking, software, analytics, and intelligence-over the Internet
("the cloud") to offer faster innovation, flexible resources, and economies of scale. One
typically pays only for cloud services he uses, helping lower operating costs, running
infrastructure more efficiently and scale as business needs change.

There are two key elements at the core of cloud computing technology, which are:
SOA (Service Oriented Architecture) and cloud virtualization, which are described in
further detail below:

- SOA Architecture - this element of cloud technology allows organizations to
access cloud based computing solutions with features that can be modified on demand,
as business needs change. Service Oriented Architecture allows independent web services
to communicate with each other via the Internet in real time, providing the flexibility
that is required to rapidly reconfigure the service delivery for a specific cloud computing
offering. SOA places the responsibility and costs of development, deployment and
maintenance of web service components on the web services provider, which allows a
web services consumer to access various web services without the expense or overhead
that is associated with traditional methods of IT services delivery.

- Cloud Virtualization is another important aspect of a cloud system that facilitates
the efficient delivery of cloud computing services. The implementation of virtual computing
resources in the cloud, that mimic the functionality of physical computing resources,
serves as a flexible load balancing management tool that allows for the swift adjustment
of computing services delivery on demand. Virtualization technology provides organizations

http://dx.doi.org/10.26739/conf_05/05/2020-9
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with a tool that promotes high levels of availability, scalability and reliability; in terms
of the cloud systems or cloud computing technology that an enterprise can access to
meet its information technology needs. There are numerous benefits of cloud computing,
and they are described as follow.

Flexibility. With the cloud, it is very simple to get access to many technological
opportunities, which allows quickly innovate and implement almost any ideas. One can
quickly deploy the necessary resources for a wide range of uses, from infrastructure
services (e.g. computing services, storage services and databases) to the Internet of
Things (IoT), machine learning, data lakes, analysis systems, etc. Deployment of
technological services takes place in a matter of minutes, and the transition from an idea
to its implementation now takes much less time.

Elasticity. With cloud computing, it is not necessary to allocate resources in advance
and in excess in case of bursts of business activity. Instead, it is possible to allocate as
many resources as one needs at a given time. Resources in the cloud can be scaled to meet
the needs of the business by increasing or decreasing the volume.

Cost reduction. Using the cloud enables to turn capital expenditures (such as data
centers and physical servers) into variable costs and pay only for used IT resources. In
addition, variable costs are significantly lower due to significant savings while scaling
up.

Global Deployment in Minutes. With the cloud, it is possible to expand your business
presence into new geographic regions and complete global deployment in minutes. For
example,  the AWS global infrastructure enables deploy an application to multiple
physical locations in just a few clicks. Placing applications closer to end users can
improve usability and reduce latency.

Overall, thanks to the use of cloud computing systems, developers and IT staff can
concentrate on the most important tasks and not spend effort on routine and laborious
work on logistics, maintenance and capacity planning of computing resources.
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Àííîòàöèÿ. Ðåñïóáëèêàìèçíèíã áàð÷à ìèíòà³àëàðèíè ðèâîæëàíòèðèøäà ñàíîàò
ìóµèì àµàìèÿòãà  ýãà. Ñàíîàò òàðìî²èíè ðèâîæëàíòèðèø îð³àëè ìèëëèé
è³òèñîäè¸òäàãè áîø³à ñîµàëàðèíè µàì þêñàëòèðèø ìóìêèí, ÷óíêè ñàíîàò
è³òèñîäè¸òíèíã ëîêîìîòèâè ñèôàòèäà áîø³à òàðìî³ëàðíè "îðòèäàí ýðãàøòèðèø"
õóñóñèÿòèãà ýãà. ¥îçèðãè âà³òäà ñàíîàò òàðìî²èäà èñëîµîòëàðíè ³èñ³à ìóääàòäà
ñàìàðàëè ́ òêàçèøäà ðà³àìëàøòèðèøäàí êåíã ôîéäàëàíèø òàëàá ýòèëàäè. Òåçèñäà
ñàíîàò òàðìî²èíè ðèâîæëàíòèðèøãà ðà³àìëàøòèðèøíèíã òàúñèðè Òîøêåíò
âèëîÿòè ìèñîëèäà   òàä³è³ ³èëèíãàí.

Òàÿí÷ èáîðàëàð: ìèëëèé è³òèñîäè¸ò, ñàíîàò, ðà³àìëè è³òèñîäè¸ò, ìèíòà³à,
ðà³àìëàøòèðèø, òèçèì.

Ìèëëèé è³òèñîäè¸òíè ñàíîàòëàøòèðèø äàâðèäà èøëàá ÷è³àðèøíèíã ´ñèøè
êîðõîíàëàð è³òèñîäèé ñàëîµèÿòèíèíã îøèøè áèëàí èôîäàëàíàäè. Áóíãà àñáîá-
óñêóíàëàð ñîíèíèíã ´ñèøè, óëàð ñè²èìäîðëèãèíèíã îðòèøè, ìàëàêàëè
õîäèìëàðíèíã ê´ïàéèøèíè ìèñîë ³èëèá êåëòèðèø ìóìêèí. Èøëàá ÷è³àðèø
æàðà¸íèíè òàøêèë ýòèø, ìåµíàò óíóìäîðëèãèíè îøèðèø ó÷óí îðòè³÷à âà
ñàìàðàñèç ìåµíàòäàí âîç êå÷èø òàëàá ýòèëàäè. Çàìîíàâèé è³òèñîäè¸òäà áó êàáè
ìóàììîëàðãà ðà³àìëè è³òèñîäè¸òãà ́ òèø îð³àëè ýðèøèëàäè.

"Ðà³àìëè è³òèñîäè¸ò" àòàìàñè íàçàðèÿäà µàì àìàëè¸òäà µàì êåíã ³´ëëàíèëàäèãàí
àòàìà µèñîáëàíèá, ÿãîíà âà èäåàë òàúðèôè ìàâæóä ýìàñ. Ðèñêëàðíè òàµëèë ³èëèøäà
´çèãà õîñ ìåòîäèêà ýãàñè ñàíàëãàí òàíè³ëè îëèì  Ñòåí Êàïëàííèíã ôèêðèãà
ê´ðà, äóí¸äàãè ìóàììîëàðíèíã 50%è òóðëè òóøóí÷àëàðíè áèð õèë àòàìàëàð îð³àëè
âà áèð õèë òóøóí÷àëàðíèíã õàð õèë ñ´çëàð îð³àëè òàúðèôëàø íàòèæàñèäà þçàãà
êåëàäè.[1] Óìóìèé ìàçìóíäà ðà³àìëè è³òèñîäè¸ò - áó áàð÷à è³òèñîäèé
æàðà¸íëàðíèíã àõáîðîò òåõíîëîãèÿëàðè àñîñèäà àâòîìàòëàøòèðèëãàíëèãèäèð.

http://dx.doi.org/10.26739/conf_05/05/2020-10
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Ðà³àìëè è³òèñîäè¸òíèíã èêêèòà àñîñèé æèµàòëàðè ìàâæóä:
- ðà³àìëàøòèðèø (digitization)
- ðà³àìëè è³òèñîäè¸ò (digital economy)
Áèðèí÷è æèµàò (ðà³àìëàøòèðèø) ́ çèäà óçî³ äàâðëè, ìóðàêêàá âà ê´ï òàðìî³ëè

á´ëãàí  áóòóí èø ôàîëèÿòè òèçèìèíè ðà³àìëàøòèðèøíè àêñ ýòòèðàäè âà ³óéèäàãè
íàòèæàëàðãà ýðèøèøíè òàëàá ³èëàäè:

- ìàúëóìîòëàðíè ´çàðî àëìàøóâ÷è âà òàµëèë ³èëóâ÷è òèçèìëàðíèíã
èøîí÷ëèëèê äàðàæàñèíè îøèðèø âà àðçîíëàøòèðèø (èíòåðíåò âà áîø³àëàð);

- è³òèñîäè¸ò âà æàìèÿòíèíã ´çàðî àëî³à êàíàëëàðè ôàîëèÿòèíè
ðà³àìëàøòèðèø îð³àëè  ñîääàëàøòèðèø;

- øàõñëàð ìóëî³îòè âà áèçíåñ æàðà¸íëàðèíè þðèòóâ÷è âåðòèêàë âà ãîðèçîíòàë
àëî³à òèçèìëàðèíè ÿðàòèø (äàâëàò ìóàññàñàëàðè âà øàõñëàð ´ðòàñèäàãè àëî³à
òèçèìëàðè).

Èêêèí÷è æèµàò (ðà³àìëè è³òèñîäè¸ò) µàð áèð è³òèñîäèé ñóáúåêò ´ç è÷êè
ôàîëèÿòèíè ðà³àìëàøòèðèøíè òàëàá ýòàäè, íàòèæàäà ýñà ðà³àìëè è³òèñîäè¸ò
ðà³àìëè æàìèÿò áèëàí óìóìëàøãàí µîëäà ìàêðî äàðàæàäàãè ÿõëèò ðà³àìëè òèçèì
ÿðàòèëàäè.

¥îçèðãè âà³òäà ìèëëèé è³òèñîäè¸òèìèçäà ëîêîìîòèâ òàðìî³ - áó ñàíîàòäèð.
¥àë³àðî ýêñïåðòëàðíèíã ôèêðèãà ê´ðà ñàé¸ðàìèç ÿíãè òóðäàãè è³òèñîäèé èí³èðîç
(êîðîíàâèðóñ ñàáàáëè)  ̧ ³àñèäà òóðèáäè. Æàµîí µàë³ëàðèíèíã áèð æîéäà ò´õòàøè
íàòèæàñèäà æàµîí è³òèñîäè¸òèíèíã ́ ñèøè µàì ñåêèíëàøèø õàâôèãà ýãà. Õóñóñàí,
Îñè¸ òàðà³³è¸ò áàíêèíèíã ïðîãíîçèãà ê´ðà 2020 éèëäà Ðåñïóáëèêàìèçäà
è³òèñîäèé ´ñèø ñóðúàòëàðè ñåêèíëàøãàíè µîëäà 4,7%íè òàøêèë ýòèøè
êóòèëìî³äà. [3] Óøáó ³èéèí âàçèÿòäà ìàìëàêàò è÷êè èìêîíèÿòëàðèäàí
ôîéäàëàíãàíè µîëäà ñàíîàòäà  ìåµíàò óíóìäîðëèãèíè îøèðèøè ëîçèì. Èí³èðîç
äàâðèäà èíâåñòèöèÿ î³èìëàðè ìàñàëàñè êå÷èêàäè, øó ñàáàáäàí µîçèðãè âà³òäà
ñàíîàòäà ðà³àìëàøòèðèø (digitization)íè àìàëãà îøèðèø çàðóð. Ôèêðèìèç÷à,
µîçèðãè âà³òäà ðåñïóáëèêàìèçíèíã ñàíîàò òàðìî²èäà ðà³àìëàøòèðèø îð³àëè µàë
ýòèëèøè ìóìêèí á´ëãàí ³óéèäàãè ìóàììîëàð ìàâæóä:

- îëèá êåëèíóâ÷è õîìàø¸ ìàíáàëàðè µàæìèíèíã  èøëàá ÷è³àðèø ³óââàòëàðè
´ðòàñèäà ³àéòà èøëàø ìà³ñàäèäà òà³ñèìëàíèøè ( æàðà¸ííèíã óçî³ âà³ò òàëàá
ýòèëèøè);

- ñàíîàò êîðõîíàëàðèäà ³àéòà èøëàíãàí ìàµñóëîòëàðíèíã µóäóäëàð á´éè÷à
òà³ñèìëàíèøè (æàðà¸íèãà óçî³ âà³ò òàëàá ýòèëèøè);

- ñàíîàò êîðõîíàëàðèäà ôàîëèÿò þðèòóâ÷è õîäèìëàð ìàëàêàñèíè îøèðèø
(ìàñîâàôèé ́ ³èòèø ìóàììîñè).

Ðåñïóáëèêàìèç ñàíîàòèíè  ðèâîæëàíòèðèøãà ìèíòà³àâèé æèµàòäàí ¸íäàøèø
çàðóð. ×óíêè èøëàá ÷è³àðèø âà ó áèëàí áî²ëè³ á´ëãàí è³òèñîäèé æàðà¸íëàðíè
ðà³àìëàøòèðèøíè áèð µóäóääà ñèíàá ê´ðèø,  àãàðäà áó èæîáèé íàòèæà áåðñà
áóòóí ðåñïóáëèêàãà æîðèé ýòèø õîðèæ òàæðèáàñèäà ´çèíè î³ëàãàí é´íàëèø
µèñîáëàíàäè.

Ôèêðèìèç÷à, Òîøêåíò âèëîÿòèíèíã þ³îðè äàðàæàäàãè è³òèñîäèé ñàëîµèÿòèäàí
êåëèá ÷è³èá, ñàíîàò òàðìî²èíè êåíã ìè³¸ñäà ðà³àìëàøòèðèø ìóàììîëàðèíè
àìàëèé òàðçäà àíè³ëàø ó÷óí èñëîµîòëàðíè  øó µóäóääàí áîøëàø çàðóð. Òîøêåíò
âèëîÿòè Ðåñïóáëèêàíèíã áîø³à µóäóäëàðèãà íèñáàòàí íèñáèé óñòóíëèêëàðãà ýãà.
Óëàð ³óéèäàãèëàðäàí èáîðàò:

- Òîøêåíò âèëîÿòè áîø³à áàð÷à ìèíòà³àëàðíèíã ñàíîàòè ó÷óí çàðóð á´ëãàí
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åð âà ñóâ ðåñóðñëàðèãà áîéëèãè (³îëãàí µóäóäëàðäà áóëàð íîòåêèñ òà³ñèìëàíãàí);
- Òîøêåíò âèëîÿòèíèíã Ìàðêàçèé Îñè¸äà ýíã êàòòà áîçîð âà ÿøàø ó÷óí ýíã

³èììàò øàõàð µèñîáëàíãàí Òîøêåíò øàõðè áèëàí áèòòà ìèíòà³àäà æîéëàøãàíëèãè;
- Òîøêåíò âèëîÿòèíèíã µàë³àðî ñàâäîäà ýíã ÿ³èí øåðèêëàðèìèç ñàíàëãàí

£îçî²èñòîí, Ðîññèÿ âà Õèòîéãà ÷è³èø ó÷óí ³óëàé æîéëàøãàíëèãè âà ëîãèñòèê
èìêîíèÿòëàðèíèíã þ³îðèëèãè.

Þ³îðèäà áèç ðà³àìëè è³òèñîäè¸ò îð³àëè µàë ýòèëèøè ìóìêèí á´ëãàí ñàíîàò
òàðìî²è ìóàììîëàðè Òîøêåíò âèëîÿòèäà µàì ìàâæóä. Ìóàììîëàðíè µàë ýòèøíè
àââàëàìáîð Òîøêåíò âèëîÿòèäàãè éèðèê èøëàá ÷è³àðèø ³óââàòëàðèíèíã
ôàîëèÿòèíè áèðìà-áèð ´ðãàíèø íàòèæàñèäà ÷ó³óððî³ ´ðãàíèø ëîçèì. Ñ´íãðà
ìåµíàò ñè²èìêîðëèãèíè îøèðèøãà ³àðàòèëãàí ðà³àìëàøòèðèø èñëîµîòëàðèíè
àìàëãà îøèðèø ìóìêèí.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1.Kaplan S. The Words of Risk Analysis//Risk Analysis. 1997. N17(4). P. 400-417.
2.Áîðèñ Ïàíüøèí "Öèôðîâàÿ ýêîíîìèêà: Ïîíÿòèÿ è íàïðàâëåíèÿ ðàçâèòèÿ".

Íàóêà è èííîâàöèè ¹3(193) Ìàðò 2019.
3.www.gazeta.uz
4.www.hse.ru
5.www.worldbank.org
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ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨ÒÍÈ ÐÈÂÎÆËÀÍÒÈÐÈØ ØÀÐÎÈÒÈÄÀ
¤ÇÁÅÊÈÑÒÎÍ ÐÅÑÏÓÁËÈÊÀÑÈ ÒÈÆÎÐÀÒ ÁÀÍÊËÀÐÈ ÔÀÎËÈßÒÈ

ÑÀÌÀÐÀÄÎÐËÈÃÈÍÈ ÎØÈÐÈØ

Ñàèäîâ Ýë¸ð Èëõîìîâè÷
"ÊÄÁ Áàíê ¤çáåêèñòîí" ÀÆ, Êðåäèò Áîø³àðìàñè II áîøëè²è ´ðèíáîñàðè;
Òîøêåíò Ìîëèÿ èíñòèòóòè, ìóñòà³èë èçëàíóâ÷èñè (PhD).
elyorsaidov@yahoo.com

Àííîòàöèÿ. Ñàìàðàëè áàíê òèçèìè è³òèñîäè¸òäà ïóë ìàáëà²ëàðèíèíã
òà³ñèìëàíèøèäà ìóµèì ́ ðèí ýãàëëàéäè. Øóíèíã ó÷óí òèæîðàò áàíêëàðè ôàîëèÿòè
ñàìàðàäîðëèãèíè òàµëèë ³èëèø âà óíè îøèðèø á´éè÷à òàêëèôëàð áåðèø óøáó
ìà³îëàíèíã àñîñèé ìà³ñàäè µèñîáëàíàäè. Òàµëèë íàòèæàëàðè øóíè ê´ðñàòàäèêè,
¤çáåêèñòîí Ðåñïóáëèêàñèäàãè äàâëàò èøòèðîêèäàãè áàíêëàðäà ñàìàðàäîðëèê
ê´ðñàòêè÷è âà õóñóñèé âà áîø³à àêöèÿäîðëèê òèæîðàò áàíêëàðèãà ³àðàãàíäà
àí÷à ïàñò. Òèæîðàò áàíêëàðè ôàîëèÿòè ñàìàðàäîðëèãèíè îøèðèø ó÷óí áàíê
òèçèìèäà äàâëàò óëóøè âà àðàëàøóâèíè êàìàéòèðèø, µàìäà áîø³à òàêëèôëàð
áåðèëäè.

Êàëèò ñ´çëàð. Áàíê òèçèìè, òèæîðàò áàíêëàðè ôàîëèÿòè ñàìàðàäîðëèãè, äàâëàò
áàíêëàðè, õóñóñèé áàíêëàð, ÷åò ýë êàïèòàîè èøòèðîêèäàãè áàíêëàð, Return on
assets (ROA), áàíê àêòèâëàðè, êðåäèò âà äåïîçèòëàð.

¥àð áèð ìàìëàêàò è³òèñîäè¸òèíèíã àñîñèé òàÿíàäèãàí óñòóíè âà ³îí òîìèðè
- áó ñàìàðàëè ôàîëèÿò ê´ðñàòóâ÷è áàíê òèçèìè µèñîáëàíàäè. Ñàìàðàëè áàíê
òèçèìè è³òèñîäè¸òäà ïóë ìàáëà²ëàðèíèíã òà³ñèìëàíèøèäà ìóµèì ́ ðèí ýãàëëàéäè.
Øó áîèñ áàíê òèçèìè ôàîëèÿòèíè ñàìàðàëè òàøêèë ýòèø, óíèíã õàë³àðî áàíê-
ìîëèÿ ìóàññàñàëàðèãà ôàîë èíòåãðàöèÿëàøóâèíè òàúìèíëàø, òèæîðàò áàíêëàðè
ôàîëèÿòèíèíã ñàìàðàäîðëèê ê´ðñàòêè÷ëàðèíè òàµëèë ³èëèø âà õàë³àðî ðåéòèíã
ê´ðñàòêè÷ëàðè áàð³àðîðëèãèãà ýðèøèø, áàíê àêöèÿäîðëàðèíèíã ìàíôààòëàðèíè
µèìîÿ ³èëèø âà ìèæîçëàðíèíã áàíê òèçèìèãà á´ëãàí èøîí÷èíè îøèðèø, áàíê
òèçèìèíèíã ïðóäåíöèàë ñè¸ñàòèíè òàêîìèëëàøòèðèø êàáè é´íàëèøëàðäàãè
òèçèìëè ÷îðà-òàäáèðëàðíè àìàëãà îøèðèø ìàñàëàëàðèíè èëìèé-àìàëèé
¸íäîøóâëàð àñîñèäà µàë ýòèø ìóµèì àµàìèÿò êàñá ýòàäè.

Ðåñïóáëèêàìèçäà èêêè ïî²îíàëè áàíê òèçèìè øàêëëàíãàí á´ëèá, óëàðíèíã
ôàîëèÿò é´íàëèøëàðè, ôóíêöèîíàë âàçèôàëàðè âà ðèâîæëàíèø ñòðàòåãèÿëàðè
ìàìëàêàò âà õàë³àðî ìè³¸ñäà þç áåðà¸òãàí è³òèñîäèé, ñè¸ñèé âà èæòèìîèé
´çãàðèøëàð (òðàíñôîðìàöèÿëàð) øàðîèòèäà òàêîìèëëàøèá áîðìî³äà. Õóñóñàí,
óøáó òèçèì ôàîëèÿòèäàãè òóá ´çãàðèøëàð äàâðè ñèôàòèäà 2017 éèëäàí áîøëàá
àìàëãà îøèðèëà¸òãàí êåíã ³àìðîâëè èñëîµîòëàð æàðà¸íèíè àëîµèäà ³àéä ýòèá
´òèø ìóìêèí.

Áóíäà, âàëþòà ñè¸ñàòèíèíã ëèáåðàëëàøòèðèëèøè, Ìàðêàçèé áàíê âà òèæîðàò

http://dx.doi.org/10.26739/conf_05/05/2020-11
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áàíêëàðè òèçèìèäà þç áåðãàí òðàíñôîðìàöèÿëàð è³òèñîäè¸òäà êàòòà áóðèëèø
äàâðèíè áîøëàá áåðäè. Áàíê òèçèìè ôàîëèÿòèíè áîø³àðèø, òàðòèáãà ñîëèø,
ìóñòà³èëëèãèíè îøèðèø, óíèíã âîñèòàëàðè, ìåõàíèçìëàðè âà èíñòðóìåíòëàðèíè
òàêîìèëëàøòèðèø á´éè÷à ÷ó³óð òàðêèáèé èñëîµîòëàð àìàëãà îøèðèëèá, òèæîðàò
áàíêëàðè ôàîëèÿò ñàìàðàäîðëèê ê´ðñàòêè÷ëàðèíèíã ÿõøèëàíèøèãà êàòòà òàúñèð
´òêàçäè. Àììî óøáó ñàìàðàäîðëèê ê´ðñàòêè÷ëàðèíèíã è³òèñîäèé îìèëëàð
òàúñèðèäàãè íàòèæàëàðèíè ´ðãàíèø á´éè÷à µàëè åòàðëè÷à èëìèé òàä³è³îòëàð
àìàëãà îøèðèëìàãàí. Øó áîèñ áàíê òèçèìèíèíã ÿíãè øàðîèòëàðãà
òðàíñôîðìàöèÿëàøóâè øàðîèòèäà òèæîðàò áàíêëàðè ôàîëèÿòè ñàìàðàäîðëèãèíè
òàµëèë ³èëèø âà òàêîìèëëàøòèðèø áèëàí áî²ëè³ ìàñàëàëàð äîëçàðáëèê àµàìèÿò
êàñá ýòàäè.

Òèæîðàò áàíêëàðè ôàîëèÿòè ñàìàðàäîðëèãèíè òàêîìèëëàøòèðèø áèëàí áî²ëè³
á´ëãàí ìàñàëàëàðèíèíã àéðèì íàçàðèé, óñëóáèé âà àìàëèé æèµàòëàðè áèð ³àòîð
õîðèæëèê è³òèñîä÷è îëèìëàð - Ã.Áåëîãëàçîâà, Ä.Ìàê Íîòîí, È.Áëàíê,
Ê.Êýìïáåëë, Ð.Êýìïáåëë, Ì.ßìïîëüñêèé, Î.Ëàâðóøèí, Î.Ìàêàðîâà, Ð.Êîòòåð,
Ý.Äîëàí, Ý.Ïèëë, Ý.Ðèä, Ý.Ðîäý, Þ.Ñàâèíñêèéëàðíèíã èëìèé èçëàíèøëàðèäà
´ç èôîäàñèíè òîïãàí. Óøáó ìà³îëà ìàâçóñèíèíã áàúçè é´íàëèøëàðè âà àëîµèäà
æèµàòëàðèíè ìàµàëëèé è³òèñîä÷è îëèìëàðèìèçäàí - À.Âàõàáîâ, Í.Æóìàåâ,
Î.Ñàòòàðîâ, Í.Êàðèìîâ, Ò.£îðàëèåâ, Í. Àñàäóëëèíà, Ó.Ðîçóêóëîâ, Ø.Àáäóëëàåâà,
À.Îìîíîâ, Á.Áàáàåâ, Ó.Îðòè³îâ, Ø.Óáàåâà êàáè ìóàëëèôëàð ´ç èøëàðèäà
¸ðèòãàíëàð.

Óøáó ìà³îëà îð³àëè áèçíèíã ìà³ñàäèìèç ¤çáåêèñòîí Ðåñïóáëèêàñè òèæîðàò
áàíêëàðè ôàîëèÿòè ñàìàðàäîðëèãèíè òàêîìèëëàøòèðèøãà ³àðàòèëãàí èëìèé
òàêëèô âà àìàëèé òàâñèÿëàð èøëàá ÷è³èø µèñîáëàíàäè. Òàä³è³îò óñóëëàðè
ñèôàòèäà èëìèé ìóøîµàäà, ìàíòè³èé õóëîñàëàø âà ñòàòèñòèê ìàúëóìîòëàðíè
òà³³îñëàø óñóëëàðèäàí ôîéäàëàíèëäè.

¥îçèðãè êóíäà Ðåñïóáëèêàìèçäà æàìè 30 òà òèæîðàò áàíêëàðè ôàîëèÿò
þðèòìî³äà. Øó æóìëàäàí, 13 òà äàâëàò èøòèðîêèäàãè áàíêëàð, 11 òà õóñóñèé âà
áîø³à àêöèÿäîðëèê òèæîðàò áàíêëàðè µàìäà 6 òà ÷åò ýë êàïèòàëè èøòèðîêèäàãè
áàíêëàð.[11]

1-æàäâàë
¤çáåêèñòîí Ðåñïóáëèêàñè òèæîðàò áàíêëàðè àêòèâëàðè µàæìè ò´²ðèñèäà áàíê

òóðëàðè êåñèìèäà ìàúëóìîò [11]

1-æàäâàëäàí ê´ðèíèá òóðèáäèêè, µàëèãà÷à ¤çáåêèñòîí Ðåñïóáëèêàñè áàíê
òèçèìèäà äàâëàòíèíã àðàëàøóâè æóäà þ³îðè á´ëèá ³îëìî³äà, ÿúíè 2020 éèëíèíã
01 ÿíâàðü µîëàòèãà 84% áàíê àêòèâëàðè äàâëàò óëóøè áîð áàíêëàðãà ò´²ðè êåëìî³äà.

№ Áàíê òóðè 
Àêòèâëàð µàæìè, 
01.01.2020 éèë 

µîëàòèãà, ìëðä. ñ´ì 
Óëóøè 

1 Äàâëàò èøòèðîêèäàãè 
áàíêëàðè 

230,126 84% 

2 
Õóñóñèé âà áîø³à 
àêöèÿäîðëèê òèæîðàò 
áàíêëàðè 

27,304 10% 

3 ×åò ýë êàïèòàëè 
èøòèðîêèäàãè áàíêëàð 15,295 6% 

 Æàìè 272,725 100% 
 



42
  1-³èñì | ×àñòü-1 | Part-1

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY 2020

Òîøêåíò

Óøáó áàíêëàðíèíã àêñàðèÿòè µàëèãà÷à Ñîáè³ èòòèôî³ äàâðèäà á´ëãàíèäåê,
µà³è³èé ôîéäà îëèøíè ê´çëàãàí òèæîðàò áàíêè ýìàñ, áàëêè ìàúëóì áèð ñîµàíè
ðèâîæëàíòèðèøãà ³àðàòèëãàí "èõòèñîñëàøòèðèëãàí íîòèæîðàò òàøêèëîòè"äåê
ôàîëèÿò þðèòìî³äà.

Äàâëàò èøòèðîêèäàãè áàíêëàðíèã àêñàðèÿòè äàâëàòíèíã ìà³ñàäëè ôîíäëàðèäàí
ïóë ìàáëà²ëàðè áèëàí òàúìèíëàíèá, äàâëàò óëóøè áîð êîðõîíàëàðãà âà äàâëàò
ëîéèµàëàðèãà èìòè¸çëè àñîñèäà êðåäèò ñèôàòèäà áåðèëìî³äà. Óøáó áåðèëãàí
êðåäèòëàð äîèìèé ðàâèøäà ðåñòðóêòèðèçàöèÿ (ìóääàòèíè óçàéòèðèø ¸êè áîø³à
øàðòëàðèíè ê´ðèá ÷è³èø) ³èëèá áîðèëàäè, áó ýñà áàíêëàðíèíã ñàìàðàäîðëèê
ê´ðñàòêè÷ëàðè âà äàðîìàäèãà ñàëáèé òàúñèð ê´ðñàòàäè.

¥îçèðãè êóíäà òèæîðàò áàíêëàðè ôàîëèÿòè ñàìàðàäîðëèãèíè áåëãèëîâ÷è ìóµèì
ê´ðñàòêè÷ áó ROA (Return on Assets), ÿúíè "àêòèâëàðíèíã ñàìàðàäîðëèãè
êîýôôèöèåíòè" µèñîáëàíàäè. ROA - áó ìàúëóì äàâð è÷èäà æàìè àêòèâëàð òîìîíèäàí
èøëàá ÷è³àðèëãàí ñîô äàðîìàäíèíã íèñáàòè. Áîø³à÷à ³èëèá àéòãàíäà, ôîéäà
îëèø ó÷óí òèæîðàò áàíêè ´ç àêòèâëàðèíè ³àí÷àëèê ñàìàðàëè áîø³àðèøè
ìóìêèíëèãèíè ́ ë÷àéäè. Òàðèõàí ³àðàãàíäà, 1% ̧ êè óíäàí þ³îðè ê´ðñàòêè÷ æóäà
ÿõøè µèñîáëàíãàí. Àììî, áó ê´ðñàòêè÷ ¤çáåêèñòîí Ðåñïóáëèêàñèãà ́ õøàãàí æàäàë
ðèâîæëàíà¸òãàí äàâëàòëàð ó÷óí áèðîç þ³îðèðî³ á´ëèøè ëîçèì, òàõìèíàí 3%
äàí þ³îðèðî³. Îäàòäà êàòòàðî³ áàíêëàðäà áó ê´ðñàòêè÷ êè÷èê áàíêëàðãà íèñáàòàí
êàìðî³ á´ëàäè.

2-æàäâàë
¤çáåêèñòîí Ðåñïóáëèêàñè òèæîðàò áàíêëàðè ñàìàðàäîðëèê ê´ðñàòêè÷è (ROA)

ò´²ðèñèäà áàíê òóðëàðè êåñèìèäà ìàúëóìîò  [11]

2-æàäâàë ìàúëóìîòëàðèãà àñîñàí, ROA ê´ðñàòêè÷è äàâëàò èøòèðîêèäàãè
áàíêëàðäà (1.40%), õóñóñèé âà áîø³à àêöèÿäîðëèê òèæîðàò áàíêëàðè (3.65%)
µàìäà ÷åò ýë êàïèòàëè èøòèðîêèäàãè áàíêëàðãà (3.07%) ³àðàãàíäà 2 áàðàâàðäàí
ïàñò ñàìàðàäîðëèê áèëàí ôàîëèÿò þðèòà¸òãàíèíè ê´ðèø ìóìêèí.

3-æàäâàë
¤çáåêèñòîí Ðåñïóáëèêàñè òèæîðàò áàíêëàðè êðåäèò âà äåïîçèòëàðíèíã æàìè

àêòèâëàðãà íèñáàòè ò´²ðèñèäà áàíê òóðëàðè êåñèìèäà ìàúëóìîò [11]

№ Áàíê òóðè ROA 
1 Äàâëàò èøòèðîêèäàãè áàíêëàðè 1.40% 

2 Õóñóñèé âà áîø³à àêöèÿäîðëèê òèæîðàò 
áàíêëàðè 3.65% 

3 ×åò ýë êàïèòàëè èøòèðîêèäàãè áàíêëàð 3.07% 
 Æàìè áàíêëàð 1.71% 

 

№ Áàíê òóðè ROA 
Êðåäèò 
íèñáàòè 

Äåïîçèò 
íèñáàòè 

1 Äàâëàò èøòèðîêèäàãè 
áàíêëàðè 1.40% 81% 29% 

2 
Õóñóñèé âà áîø³à 
àêöèÿäîðëèê òèæîðàò 
áàíêëàðè 

3.65% 62% 65% 

3 ×åò ýë êàïèòàëè 
èøòèðîêèäàãè áàíêëàð 3.07% 53% 49% 

 Æàìè áàíêëàð 1.71% 78% 33% 
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Òèæîðàò áàíêëàðè äàðîìàäèíèíã àñîñèé ìàíáàñè áó àæðàòèëà¸òãàí
êðåäèòëàðäàí îëèíà¸òãàí äàðîìàääèð. Íàçàðèé æèµàòäàí ³àðàãàíäà, òèæîðàò
áàíêèíèíã æàìè êðåäèòëàðèíèíã àêòèâëàðãà íèñáàòè ê´ðñàòêè÷è þ³îðè á´ëèøè
áó áàíêíèíã äàðîìàäè ê´ïàéèøè âà ñàìàðàäîðëèãèíè îøèðèøè ó÷óí ìóµèì
îìèë µèñîáëàíàäè. 3-æàäâàëãà àñîñàí øóíè ê´ðèø ìóìêèíêè, äàâëàò èøòèðîêèäàãè
áàíêëàðäà æàìè êðåäèòëàðèíèíã àêòèâëàðãà íèñáàòè ê´ðñàòêè÷è (81%) õóñóñèé
âà áîø³à àêöèÿäîðëèê òèæîðàò áàíêëàðè (62%) µàìäà ÷åò ýë êàïèòàëè
èøòèðîêèäàãè áàíêëàðãà (53%) ³àðàãàíäà þ³îðèðî³ á´ëèøèãà ³àðàìàñäàí, óëàð
êàì ñàìàðàäîðëèê áèëàí ôàîëèÿò þðèòìî³äà. Áó øóíäàí äàëîëàò áåðàäèêè äàâëàò
èøòèðîêèäàãè áàíêëàðäà èìòè¸çëè (ïàñòðî³ ôîèçäàãè) âà ìóàììîëè (íîñî²ëîì)
êðåäèòëàðíèíã ñàëìî²è þ³îðèðî³äèð.

Þ³îðèäà êåëòèðèëãàí ìàúëóìîòëàðãà ³àðàãàíäà ROA ê´ðñàòêè÷è äàâëàò
èøòèðîêèäàãè áàíêëàðäà 1.40%íè òàøêèë ýòèá, óøáó áàíêëàðíèíã ñàìàðàäîðëèãè
óí÷àëèê ³óâîíàðëè ýìàñëèãèíè áèëèø ìóìêèí.

Ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø øàðîèòèäà ¤çáåêèñòîí Ðåñïóáëèêàñè
òèæîðàò áàíêëàðè ôàîëèÿòè ñàìàðàäîðëèãèíè îøèðèø á´éè÷à ³óéèäàãè
òàêëèôëàðíè áåðìî³÷èìèç:

- áàíê òèçèìèäà äàâëàò óëóøè âà àðàëàøóâèíè êàìàéòèðèø. Äàâëàò èøòèðîêèäàãè
áàíêëàðíè òåçðî³ õàë³àðî âà ìàµàëëèé èíâåñòîðëàðãà ñîòèø ÷îðàëàðèíè ê´ðèø
ëîçèì;

- ÷åò ýë êàïèòàëè èøòèðîêèäàãè áàíêëàðíè ê´ïàéòèðèø îð³àëè áàíê òèçèìèäà
ðà³îáàòíè êó÷àéòèðèø âà ÿíãè õèçìàò òóðëàðèíè æîðèé ýòèø;

 - êàïèòàë (ïóë-ìîëèÿ) áîçîðèíè, àéíè³ñà èêêèëàì÷è áîçîðíè ðèôîæëàíòèðèø
îð³àëè òèæîðàò áàíêëàðèíè áàð³àðîð âà àðçîí ðåñóðñ ìàíáàëàðè áèëàí òàúìèíëàø;

- àêñàðèÿò õèçìàòëàðíè ðà³àìëàøòèðèø (àâòîìàòëàøòèðèø) îð³àëè, áàíê
õèçìàòëàðè µàæìèíè îøèðèø âà µàðàæàòëàðíè îïòèìàëëàøòèðèø.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1.¤çáåêèñòîí Ðåñïóáëèêàñèíèíã "Áàíêëàð âà áàíê ôàîëèÿòè ò´²ðèñèäà"ãè

³îíóíè. 2019 éèë 05 íîÿáð. ¤Ð£-580-ñîí. £îíóí µóææàòëàðè ìàúëóìîòëàðè ìèëëèé
áàçàñè, 06.11.2019 é., 03/19/580/3994-ñîí.

2.¤çáåêèñòîí Ðåñïóáëèêàñèíèíã "¤çáåêèñòîí Ðåñïóáëèêàñèíèíã Ìàðêàçèé
áàíêè ò´²ðèñèäà"ãè ³îíóíè. 2019 éèë 11 íîÿáð. ¤Ð£-582-ñîí. £îíóí µóææàòëàðè
ìàúëóìîòëàðè ìèëëèé áàçàñè, 12.11.2019 é., 03/19/582/4014-ñîí.

3. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë 3 èþëäàãè Ï£-3832-
ñîíëè "¤çáåêèñòîí Ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø ÷îðà-
òàäáèðëàðè ò´²ðèñèäà"ãè ³àðîðè.

4. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2017 éèë 7 ôåâðàëäàãè ÏÔ-
4947-ñîíëè Ôàðìîíè. ¤çáåêèñòîí Ðåñïóáëèêàñèíè ÿíàäà ðèâîæëàíòèðèø á´éè÷à
¥àðàêàòëàð ñòðàòåãèÿñè ò´²ðèñèäà. ¤çáåêèñòîí Ðåñïóáëèêàñè ³îíóí µóææàòëàðè
ò´ïëàìè. - Òîøêåíò, 2017. - ¹ 6 (766). - 70-ìîääà.

5. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2017 éèë 2 ñåíòÿáðäàãè "Âàëþòà
ñè¸ñàòèíè ëèáåðàëëàøòèðèø á´éè÷à áèðèí÷è íàâáàòäàãè ÷îðà-òàäáèðëàð
ò´²ðèñèäà"ãè ÏÔ-5177- ñîíëè Ôàðìîíè. ¤çáåêèñòîí Ðåñïóáëèêàñè ³îíóí
µóææàòëàðè ò´ïëàìè. - Òîøêåíò, 2017. - ¹ 6 (766).

6. Àáäóëëàåâà Ø.Ç. Áàíê èøè. Ò.: "È³òèñîä-Ìîëèÿ " íàøðè¸òè, 2017. - 768 á.
7. Ëàâðóøèí  Î.È. "Áàíêîâñêîå äåëî". Ó÷åáíèê. - Ì.: ÊÍÎÐÓÑ, 2013.- 789 ñ.
8.  Êàðàëèåâ Ò. Ñàòòàðîâ Î. âà áîø³àëàð "Òèæîðàò áàíêëàðè ôàîëèÿòè òàµëèëè".
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¤³óâ ³´ëëàíìà. 2013. 192 áåò.
9. Ñàòòàðîâ Î. "¤çáåêèñòîí Ðåñïóáëèêàñè áàíê òèçèìè áàð³àðîðëèãèíè

òàúìèíëàø ìåòîäîëîãèÿñèíè òàêîìèëëàøòèðèø". È³òèñîäè¸ò ôàíëàðè äîêòîðè
(DSc) äèññåðòàöèÿñè. 2018.

10. Óáàåâà Ø. "Òèæîðàò áàíêëàðè áàð³àðîðëèãèíè ñàìàðàëè áîø³àðèø
ìåõàíèçìèíè òàêîìèëëàøòèðèø". È³òèñîäè¸ò ôàíëàðè ôàëñàôà äîêòîðè (PhD)
äèññåðòàöèÿñè. 2018.

11. www.cbu.uz (¤çáåêèñòîí Ðåñïóáëèêàñè Ìàðêàçèé áàíêè ðàñìèé ñàéòè)
12. www.uba.uz (¤çáåêèñòîí áàíêëàðè àññîöèàöèÿñè ðàñìèé ñàéòè).
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ÕÎÄÈÌËÀÐÍÈ ÁÎØ£ÀÐÈØÄÀ
ÐÀ£ÀÌËÈ ÒÅÕÍÎËÎÃÈßËÀÐÄÀÍ ÔÎÉÄÀËÀÍÈØ

Ôîçèëîâ Óìèä Çàêèðîâè÷
¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè µóçóðèäàãè
Äàâëàò Áîø³àðóâè àêàäåìèÿñè
Ôàð²îíà µóäóäèé ôèëèàëè
mr.hope@inbox.ru

Àííîòàöèÿ. Ðà³àìëè òåõíîëîãèÿëàð òàúñèðè íàòèæàñèäà äóí¸ æàäàë ´çãàðèá,
óëàð ôàîëèÿòíèíã áàð÷à òàðìî³ëàðèãà êèðèá êåëäè âà èñòàëãàí äàâëàòíèíã æàµîí
µàìæàìèÿòèäàãè ðèâîæè âà ðà³îáàòáàðäîøëèãè àõáîðîò òåõíîëîãèÿëàðèíèíã
ñàìàðàëè ðèâîæëàíèøèãà áî²ëè³ ýêàíëèãèíè íàìî¸í ³èëìî³äà. Ìà³îëàäà
ðèâîæëàíãàí äàâëàòëàðíèíã òàæðèáàëàðè àñîñèäà çàìîíàâèé êîðõîíà âà
òàøêèëîòëàðäà êàäðëàð áèëàí èøëàø æàðà¸íèíèíã àâòîìàòëàøãàí µîëàòè âà
áîø³àðóâíè ÿíàäà ñàìàðàëè é´ëãà ³´éèø èìêîíèÿòëàðè ¸ðèòèëàäè.

Êàëèò ñ´çëàð: Digital-òåõíîëîãèÿëàð, êîðõîíà âà òàøêèëîòëàðíè ðà³àìëàøòèðèø,
ñóíúèé èíòåëëåêò, big data, ìåµíàòíè èíòåëëåêòóàëëàøòèðèø, HR-digital.

Òåçêîð àõáîðîòãà ýãà á´ëèø, äîèìèé ôàîë µàðàêàò âà æàðà¸íëàðíè
ðà³àìëàøòèðèø çàìîíàâèé òàøêèëîò ðèâîæèäà çàðóð á´ëãàí ó÷òà àñîñèé îìèë
µèñîáëàíàäè. Ðà³àìëè è³òèñîäè¸òãà ́ òèø âà áó æàðà¸ííèíã ãëîáàëëàøóâè êîðõîíà
âà òàøêèëîòëàðíè ðà³àìëè ñòðàòåãèÿëàðíè àìàëãà îøèðèø çàðóðàòèíè òà³îçî
ýòìî³äà. ¤ç íàâáàòèäà áó æàðà¸íëàð õîäèìëàð áèëàí èøëîâ÷è ìóòàõàññèñëàðãà
á´ëãàí òàëàáíè µàì ´çãàðèá áîðà¸òãàíëèãèíè
àíãëàòàäè.

Áó ´çãàðèøëàðíè ³óéèäàãèëàð áèëàí èçîµëàø
ìóìêèí: [1]

1) Õîäèìëàðíè áîø³àðèø æàðà¸íèíèíã
ïåðñîíàëëàøóâè. Ýíäè µàð áèð õîäèìãà íàôà³àò
ãóðóµíèíã øóí÷àêè áèð àúçîñè ñèôàòèäà ýìàñ, áàëêè
íî¸á õóñóñèÿò ýãàñè äåá ³àðàëàäè. ¥àð áèð õîäèìãà
èíäèâèäóàë ¸íäîøèøãà, óíèíã ðèâîæëàíèøè,
²îÿëàðè âà ýµòè¸æëàðèíè àìàëãà îøèðèøãà êàòòà
ýúòèáîð ³àðàòèëàäè. Áóíè ê´ïëàá çàìîíàâèé êîðõîíà
âà òàøêèëîòëàð "Well being"  òàìîéèëè àñîñèäà àìàëãà
îøèðìî³äàëàð. Óíãà ê´ðà õîäèìíèíã èø âà øàõñèé
µà¸ò ́ ðòàñèäàãè ìóâîçàíàò øàêëëàíòèðèëàäè, ìåµíàò óíóìäîðëèãè âà ñàìàðàäîðëèê
îøàäè, õîäèìëàðíèíã ìåµíàò ôàîëèÿòèäàí ³îíè³èø äàðàæàñè îøàäè.

2) Êîðïîðàòèâ ́ ³èòèø. ¥îçèðäà äóí¸äà áó é´íàëèøãà ýúòèáîð êó÷àéèá áîðìî³äà.
Áó µàð áèð õîäèìíè âà æàìîàíè ðèâîæëàíòèðèø îð³àëè óìóìèé ïîòåíöèàëíè

http://dx.doi.org/10.26739/conf_05/05/2020-12
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îøèðèø, òàøêèëîò è÷èäà áèëèìëàðíè
´çëàøòèðèøíè áîø³àðèø êàáè êàäðëàð
òàé¸ðëàøíèíã èíäèâèäóàë óñóëëàðè âà òèçèìëàðèíè
ÿðàòèøíè íàçàðäà òóòàäè.

3) Êàäðëàð ôàîëèÿòèíèíã òåõíîëîãèê
ðèâîæëàíèø. Áóãóíãè êóíäà êàäðëàð ôàîëèÿòè
äîèðàñèäà òåõíîëîãèÿíèíã ðèâîæëàíèøè
èñòåúäîäëè êàäðëàðãà ýãà á´ëèø âà è³òèñîäèé
èìêîíèÿòëàðíè îøèðèøíè àíãëàòàäè. Áóíäàé
ñóíúèé èíòåëëåêòãà ýãà á´ëãàí êîðõîíà âà
òàøêèëîòëàð ýñà ´ç íàâáàòèäà ýñêèðãàí äàñòóð âà
âîñèòàëàðäàí ôîéäàëàíèøäà äàâîì ýòà¸òãàí

ðà³îáàò÷èëàðèäàí ́ çèá êåòèø èìêîíèÿòèãà ýãà á´ëäèëàð.
4) Ñóíúèé èíòåëëåêòãà äàñòëàáêè ̧ íäîøóâëàð. Ñóíúèé

èíòåëëåêò ýëåìåíòè á´ëãàí HR òåõíîëîãèÿëàðè æóäà êàòòà
µàæìäàãè çàðóðèé ìàúëóìîòëàðíè áîø³àðèøíè òàëàá
³èëàäè. Øó áîèñ, êàòòà µàæìäàãè ìàúëóìîòëàðãà ýúòèáîð
³àðàòèø ëîçèì á´ëàäè. Áó ´ç-´çèäàí big data
òóøóí÷àñèíèíã àµàìèÿòèíè îøèðàäè.

5) Ìîñëàøóâ÷àíëèê. Ðèâîæëàíèø áèëàí áèð ³àòîðäà
õîäèìëàð ñîíèíèíã îøèøè êóçàòèëàäè. Áóíäà ìàñîôàäàí ̧ êè âà³òèí÷à á´ëèìëàð
äîèðàñèäà µàðàêàò ³èëàäèãàí, ìàúëóì áèð ëîéèµàíè àìàëãà îøèðèø ó÷óí õèçìàò
³èëàäèãàí êàäðëàðíè íàçàðäà òóòèëàäè. Óëàð àéíàí òóðëè ìàñàëàëàðíè µàë ýòèøäà
ìàõñóñ å÷èì âà êðåàòèâ ̧ íäîøóâëàðãà ýãà á´ëãàí èñòåúäîäëè
êàäðëàð µèñîáëàíàäè.

6) Ìåµíàòíè èíòåëëåêòóàëëàøòèðèø. Îääèé âàçèôàëàð
ðîáîòëàð âà áîòëàðíèíã ³´ëèãà ́ òàäè. Õîäèìëàðäà èæîäèé
ìàñàëàëàð, êðåàòèâ å÷èìëàðãà ýãà á´ëèø, ´çèíè
ðèâîæëàíòèðèø, ÿíãè ²îÿëàð óñòèäà èøëàø êàáè
èìêîíèÿòëàð ïàéäî á´ëàäè.

Áóãóíè êóíäà çàìîíàâèé òàøêèëîòëàðíèíã äåÿðëè
áàð÷àëàðèäà êàäðëàð áèëàí èøëàø æàðà¸íëàðè àâòîìàòëàøòèðèøãàí. Áóíèíã
íàòèæàñèäà òàøêèëîòäà õîäèìëàðíè òàíëàø æàðà¸íëàðèíè ÿíàäà ñàìàðàëè àìàëãà
îøèðèø, õîäèìëàð ò´²ðèñèäàãè ¸çóâëàðíè îïòèìàëëàøòèø âà ñîääàëàøòèðèø
µàìäà ´çàðî ³àéòà àëî³à èìêîíèÿòëàðè òåçëàøàäè.

Ê´ïãèíà êîìïàíèÿëàð êîìïþòåðäàí ôà³àò ðà³àìëàð ó÷óí ôîéäàëàíèøàäè.
Ëåêèí, òàúêèäëàø êåðàêêè, áóãóíãè êóíäà õîäèìëàð áîø³àðóâè áèëàí áî²ëè³
òàµëèëëàðíè îëèø, áîçîð µîëàòèíè âà ïðîãíîçëàðíè òàµëèë ³èëèø, êàäðëàðíè
ìàñîôàäàí ´³èòèø êàáèëàðíè àìàëãà îøèðèø ó÷óí µàì áîø³àðóâäà ðà³àìëè
òðàíñôîðìàöèÿëàðíèíã àµàìèÿòè âà ñàìàðàñè ÿíàäà îðòèá áîðìî³äà. Áó àââàëàìáîð,
èø áåðóâ÷èíèíã µàðàæàòëàðèíè êàìàéòèðèøãà âà ê´ïðî³ õîäèìëàð ôàîëèÿòèíè
ÿõøèëàøãà ýúòèáîð ³àðàòèøãà èìêîí ÿðàòàäè [2].

Õîäèìëàðíè áîø³àðèø æàðà¸íèíè ðà³àìëàøòèðèø çàìîíàâèé êîðõîíà âà
òàøêèëîòëàðäà èøëàðíè òàµëèë ³èëèø âà íàòèæàëàðíè êóçàòèø èìêîíèíè áåðóâ÷è
ìîáèë äàñòóðëàð µàìäà òóðëè ïëàòôîðìàëàðíè ÿðàòèø µàìäà óëàðíè
òàêîìèëëàøòèðèø áèëàí áî²ëè³ á´ëãàí àõáîðîò òèçèìèíè æîðèé ³èëèøíè òà³îçî
ýòàäè.

Deloitte êîìïàíèÿñè àéíàí àóäèò âà êîíñàëòèíã êîìïàíèÿëàðèíèíã óøáó ñîµàäà
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õèçìàò ê´ðñàòàäèãàí õàë³àðî òàðìî²èíè ́ ðãàíèø àñîñèäà øóíäàé õóëîñàãà êåëäè
[3]: 130 ìàìëàêàòäàãè 7000 òà êîìïàíèÿíèíã 11,74 ôîèçè êîðõîíàäà èíñîí
ðåñóðñëàðèíè áîø³àðèøíè ðà³àìëàøòèðèø ìóµèì äåá äàúâî ³èëìî³äà, ìîáèë
èëîâàëàð HR-âîñèòàëàðèíèíã àñîñèé ïëàòôîðìàñè µèñîáëàíàäè: àêñàðèÿò êèøèëàð
èíòåðíåòäà âà³òèíèíã 55% èíè (êóíèãà 5-6 ñîàò) àéíàí ìîáèë èëîâàëàðäà ́ òêàçàäè.
Èø áåðóâ÷è âà õîäèìëàð ́ ðòàñèäà ́ çàðî àëî³àëàðíè áî²ëîâ÷è øóíäàé êîðïîðàòèâ
ìîáèë èëîâàëàð èøãà òóøèðèëãàíäà èø÷èëàð âà èø áåðóâ÷èëàð ´ðòàñèäà ´çàðî
àëî³àëàð 10 áàðàâàðãà îøãàí. Áó ́ ç-´çèäàí õîäèìëàðíè áîø³àðèøíèíã ìóðàêêàá
ôóíêöèÿëàðèíè êàìàéòèðèá, áîø³àðóâ ñàìàðàäîðëèãèíè îøèðèøãà õèçìàò
³èëàäè.

¥îçèðäà ýíã îììàáîï ³´ëëàíèëà¸òãàí HR-Digital
é´íàëèøèäàãè òåõíîëîãèÿëàðíè ìèñîë êåëòèðèøèìèç
ìóìêèí:

1. HR-ñêîðèíã;
2. Áåí÷ìàðêèíã;
3. Èø µà³è á´éè÷à òàµëèë;
4. Á´ø èø ́ ðèíëàðè ñòàòèñòèêàñè;
5. Îíëàéí ´ðãàíèø âà ìàëàêà îøèðèø.
"Êèì àõáîðîòãà ýãà á´ëñà, äóí¸ãà ýãàëèê ³èëàäè". Íàòàí Ðîäøèëüäíèíã µàììà

ó÷óí òóøóíàðëè á´ëãàí óøáó èáîðàëàðèäà áó ñè¸ñàò ̧ êè áèçíåñ á´ëñèí µàð ³àíäàé
ìàñàëàäà á´ëãàíè ñèíãàðè, áîø³àðóâäà µàì àõáîðîòãà ýãà á´ëèø ýíã àñîñèé òàúñèð
äàñòàãè µèñîáëàíàäè. Çàìîíàâèé ðàµáàðëàð ó÷óí áó ìåòàôîðà ìàçìóíèäà áîø³àðóâ
æàðà¸íèäà àõáîðîòãà ýãàëèê ³èëèø ìàñàëàñè ¸òèáäè. Àââàëàìáîð, ðà³àìëè
òåõíîëîãèÿëàðäàí ñàìàðàëè ôîéäàëàíèø áó àõáîðîòãà ýãàëèê ³èëèø âà óíè áîø³àðà
îëèøíè àíãëàòàäè. Àêñàðèÿò êîðõîíàëàð ó ¸êè áó ðà³àìëè òåõíîëîãèÿëàðäàí
ôîéäàëàíìàñëèêëàðèíèíã àñîñèé ñàáàáè áó óëàðíèíã þ³îðè íàðõäà ýêàíëèãè
¸êè ́ çëàøòèðèøíèíã ìóðàêêàá ýêàíëè ýìàñ, áàëêè áó òåõíîëîãèÿëàðíè ³´ëëàøãà
óìóìàí ³èçè³èøíèíã é´³ëèãè ñàáàá á´ëìî³äà. Áàëêè áó µîëàò óëàðäà µàëèãà÷à
ñà³ëàíèá ³îëà¸òãàí êîíñåðâàòèâ ³àðàøëàðíèíã µóêìðîíëèãè áèëàí èçîµëàíèøè
ìóìêèíäèð. Èêêèí÷è òîìîíäàí áóíäàé êîðõîíà âà òàøêèëîòëàðäà òåõíèêà
òàðà³³è¸òèíèíã áóãóíãè çàìîí òåíäåíöèÿñè ò´²ðèñèäà µå÷ ³àíäàé àõáîðîòëàð
ìàâæóä ýìàñ, êóçàòèëìàéäè µàì, ́ ðãàíèëìàéäè µàì. Äåìàê, õîäèìëàðíèíã áóãóíãè
êóí òàëàáèäàí êåëèá ÷è³³àí µîëäà ´çèíè ðèâîæëàíòèðèøãà ¸êè õîäèìëàðíèíã
ìàëàêàëàðèíè îøèðèø, çàìîíàâèé êàäðëàð ñèôàòèäà øàêëëàíòèðèøãà óìóìàí
ýúòèáîð ³àðàòèëìàéäè. Áó ýñà óëàðãà èø þçàñèäàí òåçêîð âà àíè³ µèñîá-êèòîáëàðíè
àìàëãà îøèðèø, ìàúëóìîòëàðíèíã ÿãîíà áàçàñèãà ýãà á´ëèø, ìàñîôàäàí òóðèá
èøëàéäèãàí õîäèìëàð, èø æàðà¸íèäà õîäèìëàðíè áîø³àðèø á´ëèìèíè áîø³à
á´ëèíìàëàð âà õîäèìëàð áèëàí ´çàðî àëî³àëàðèíè òàúìèíëàø èìêîíèÿòè êàáè
é´³îòèøëàðãà ñàáàá á´ëàäè.

Àéòèø êåðàêêè, çàìîíàìèç "êîìïüþòåðëàøãàíè" ñàðè õîäèìëàðíè áîø³àðèø,
óëàðíèíã ôàîëèÿòèíè òàµëèë ³èëèø âà áàµîëàø µàìäà ïîòåíöèàë íîìçîäëàðíè
òàíëàá îëèø æàðà¸íèäà èø ñàéòëàðè (job site), èæòèìîèé òàðìî³ëàð âà òóðëè õèë
îíëàéí âîñèòàëàð ò´ïëàìè êàáè ðà³àìëè âîñèòàëàðäàí óíóìëè ôîéäàëàíóâ÷è
ê´ïëàá êîðõîíà âà òàøêèëîòëàð ìàâæóä. Ìèñîë ó÷óí õîäèìëàðíè èøãà æàëá ýòèø
âà êàäðëàð òàíëîâèíè àìàëãà îøèðèëèøè þçàñèäàí áóãóíãè êóíäà uzjobs.uz,
olx.uz, myjob.uz, superjob.uz, rabota.uz, ishkop.uz, resume.uz êàáè ñàéòëàð ñîíè
òîáîðà ê´ïàéèá áîðìî³äà. Áóíäàí òàø³àðè, àêñàðèÿò êîðõîíà âà òàøêèëîòëàðíèíã
èæòèìîèé òàðìîëàð îð³àëè õîäèì èçëàøëàðè µàì óðôãà àéëàíèá óëãóðäè.
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Õîäèìëàðíè áîø³àðèø æàðà¸íèíè ðà³àìëàøòèðèøíèíã àñîñèé ìà³ñàäè -
êàäðëàðíè áîø³àðèø ôàîëèÿòèíèíã áàð÷à áîñ³è÷ëàðè âà æàðà¸íëàðè ´ðòàñèäà
óçâèé àëî³àëàðíè ́ ðíàòèø. Áóíèíã ó÷óí ýñà àéðèì ìàñàëàëàðãà àíè³ëèê êèðèòèá
îëèø çàðóðàòè òó²èëàäè: áóíäàí ³àíäàé íàòèæàëàð îëèø ìóìêèíëèãè, ³àíäàé
çàðóðèé êîìïåòåíöèÿëàðãà ýãà á´ëèø êåðàêëèãè, ìàúëóì áèð ìóòàõàññèñíèíã
ðèâîæëàíèø é´ëëàðè âà áîø³àëàðíè àíè³ëàá îëèø êåðàê. Áó áîðàäà àââàëî,
´çèìèç àíè³ ìà³ñàä âà òóøóí÷àãà ýãà á´ëãàíèìèçäàãèíà (áèçãà ´çè ³àíäàé
ìóòàõàññèñ êåðàê, êèìíè èøãà îëèøíè õîµëàéìèç, ìóòàõàññèñ èøèíèíã ìà³ñàäè
íèìàäàí èáîðàò á´ëàäè, óíäàí ³àí÷à ìóääàòäà ³àíäàé íàòèæàëàð êóòàìèç, ó êèì
´çàðî áî²ëè³ëèêäà èøëàéäè, áóíèíã ó÷óí íèìàëàð ìóµèì) õîäèìëàðíèíã èø
æàðà¸íëàðèãà ìîñëàøèøèãà ¸ðäàì áåðèøèìèç, óëàðíè ´³èòèø æàðà¸íëàðèíè
åòàðëè äàðàæàäà é´ëãà ³´éèøèìèç, ´ç ðåæà âà ìà³ñàäëàðèìèçíè àìàëãà îøèðèø
ó÷óí çàðóð á´ëãàí ðà³àìëè òåõíîëîãèÿ âîñèòàëàðèíè òàíëàé îëèøèìèç, øóíèíãäåê
´ç ñîµàìèçäà þ³îðè äàðàæàäàãè ðà³îáàòáàðäîøëèêêà ýãà á´ëà îëèøèìèç ìóìêèí.

Ôîéäàëàíèëãàí àäàáè¸ò âà ìàíáààëàð:
Ðîçèí Ì. ÝÊÎÏÑÈ Êîíñàëòèíã. "Øåñòü HR-òðåíäîâ 2018 ãîäà". http://

www.ecopsy.ru/publikatsii/ru-shest-hr-trendov-2018-goda.html
Ñåìåíîâà À.Í., Ñòóïêèíà Â.À. Ìîëîäîé ó÷åíûé. "Öèôðîâûå òåõíîëîãèè â

óïðàâëåíèè ÷åëîâå÷åñêèìè ðåñóðñàìè;
Bersin by Deloitte "Predictions for 2016: A Bold New World of Talent, Learning,

Leadership,  and HR Technology Ahead". https://www2.deloitte.com/content/dam/
Deloitte/at/Documents/human-capital/bersin-predictions-2016.pdf-Ñ. 8-13;

TAGLINE. Ðåéòèíãè è îáçîðû digital-ðûíêà. "Êàòàëîã êîìïàíèé TAGLINE".
https://tagline.ru/ companies/a/.

https://ru.wikipedia.org/wiki/Ðîòøèëüä,_Íàòàí_Ìàéåð.
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ÄÀÂËÀÒ ÁÞÄÆÅÒÈ ÄÀÐÎÌÀÄËÀÐÈÍÈ ÏÐÎÃÍÎÇËÀØÒÈÐÈØÄÀ
ÑÎËÈ£ ÑÀËÎ¥ÈßÒÈÍÈÍÃ ¤ÐÍÈ ÂÀ À¥ÀÌÈßÒÈ

Ôèðäàâñ Âàëèõàíîâ
¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè µóçóðèäàãè
Äàâëàò áîø³àðóâè àêàäåìèÿñè òèíãëîâ÷èñè
Firdavs306@mail.ru

Àííîòàöèÿ: Áóãóíãè êóíäà áþäæåò äàðîìàäëàðèíè îøèðèø, óíè ÿíãè ìàíáààëàðèíè
èçëàá òîïèø äàâëàòíèíã èæòèìîèé ñîµàñèíè ìîëèÿëàøòèðèø ìàíáààëàðèíè
êåíãàéòèðèøíèíã àñîñèé é´íàëèøëàðè µèñîáëàíàäè. Áèðî³ µîçèðãè êóíäàãè áþäæåò
äàðîìàäëàðèíè ðåæàëàøòèðèø óñëóáè ñîëè³ îðãàíëàðèíèíã ôà³àòãèíà
ðåæàëàøòèðèëãàí äàðîìàäëàðíè óíäèðèá, µóäóäíèíã ñîëè³ ñàëîµèÿòèíè ò´ëè³
ôîéäàëàíìàñëèãèãà ñàáàá á´ëìî³äà. Øó ñàáàáëè áóãóíãè êóíäà äàðîìàäëàðíè
ðåæàëàøòèðèøäàãè çàìîíàâèé óñóëëàðíè ³´ëëàøíè æîðèé ýòèø, áþäæåò
äàðîìàäëàðèíè îøèðèøãà ýðèøèø ìóìêèíëèãè õà³èäà ñ´ç þðèòèëàäè.

Êàëèò ñ´çëàð: Ñîëè³ ñàëîµèÿòè, ñîëè³ëàð, ïðîãíîçëàøòèðèø óñóëëàðè, áþäæåò
äàðîìàäëàðèíè ê´ïàéòèðèø, ÿëïè µóäóäèé ìàµñóëîò,ñîëè³ ïàñïîðòëàðè

 Ñîëè³ îðãàíëàðè ôàîëèÿòèíèíã ñàìàðàäîðëèãè áþäæåò äàðîìàäëàðèíè ïðîãíîç
ê´ðñàòêè÷ëàðèíèíã áàæàðèëèøè âà ³´øèì÷à ìàíáàëàð µèñîáèäàí ñîëè³
òóøóìëàðèíè æàëá ³èëèíãàíëèãè áèëàí áåâîñèòà áî²ëè³äèð. ¤ç íàâáàòèäà ìàçêóð
ê´ðñàòêè÷ëàðíèíã áàæàðèëèøèäà ðåñïóáëèêàíèíã, øóíèíãäåê µóäóäíèíã ñîëè³
ñàëîµèÿòèíè ò´²ðè áàµîëàíèøè ìóµèì àµàìèÿò êàñá ýòàäè. Øóíèíãäåê ñîëè³
ñàëîµèÿòèíè ò´²ðè àíè³ëàø áþäæåò äàðîìàäëàðèíè ðåæàëàøòèðèøäà âà
ðåñïóáëèêà áþäæåòèäàí ñóáñèäèÿ, äîòàöèÿ âà áîø³à òðàíñôåðò ìàáëà²ëàðèíè
òà³ñèìëàøäà ìóµèì àµàìèÿò êàñá ýòàäè. Ìàúëóìêè, µîçèðãè ïàéòäà ¤çáåêèñòîí
Ðåñïóáëèêàñèäà ñîëè³-áþäæåò òèçèìèäà äàðîìàäëàðèíè ïðîãíîçëàøòèðèøäà
ÿãîíà óñëóáèÿòè øàêëëàíòèðèëìàãàí.

Ìàµàëëèé äàâëàò µîêèìèÿòè îðãàíëàðè ³óéè áþäæåòëàðíèíã äàðîìàäëàð
ïðîãíîçèíè µèñîá-êèòîá óñóëèíè ìóñòà³èë ðàâèøäà òàíëàéäè, äàðîìàäëàðíè
ïðîãíîçëàøòèðèøäà ñîëè³ ñàëîµèÿòè ê´ðñàòêè÷ëàðè àíè³ëàíìàñäàí, ñîëè³
ñîëèíàäèãàí áàçàíè µèñîáëàøäà àñîñàí èíäåêñ óñóëèäàí ôîéäàëàíèëàäè. Óøáó
ìàâæóä àìàëè¸òíèíã àñîñèé ìóàììîëàðè ñèôàòèäà µàð áèð µóäóä ñîëè³ òóøóìëàðè
ðåæàñèíè èøëàá ÷è³èøäà ìàíôààòëàðè íó³òàè íàçàðèäàí ³óëàé á´ëãàí µèñîá-
êèòîáíè ³´ëëàéäè. Áó þ³îðè áþäæåòäàí òóðëè ê´ðèíèøäàãè áþäæåò
òðàíñôåðòëàðè, ñóáñèÿäèÿ âà äîòàöèÿëàð îëèø ó÷óí µàìäà µóäóäëàð ðåæà
ê´ðñàòêè÷ëàðèíè áàæàðèø ìàíôààòè þçàñèäàí àìàëãà îøèðèëàäè.

Äóí¸ àìàëè¸òèäà ñîëè³ ñàëîµèÿòèíè µèñîáëàøíèíã ³óéèäàãè óñóëëàðè ìàâæóä:

http://dx.doi.org/10.26739/conf_05/05/2020-13
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1-ðàñì. Ñîëè³ ñàëîµèÿòíè µèñîáëàø óñëóáëàðè  [6]
Áó óñëóáëàðäà áèðè ñèôàòèäàãè ÿëïè µóäóäèé ìàµñóëîòíè áàµîëàø îð³àëè

ñîëè³ ñàëîµèÿòèíè àíè³ëàø óñóëè á´éè÷à ðåñïóáëèêàìèçäà îõèðãè 3 éèëäà
µóäóäëàð á´éè÷à æàìè óíäèðèëãàí ñîëè³ëàð âà éè²èìëàðíèíã ÿëïè µóäóäèé
ìàµñóëîòäàãè óëóøè òàµëèë ³èëèíäè.

1-æàäâàë
¤çáåêèñòîí Ðåñïóáëèêàñè âèëîÿòëàð á´éè÷à ñîëè³ òóøóìëàðèíèíã ÿëïè µóäóäèé

ìàµñóëîòäàãè óëóøè [7]

Óøáó æàäâàëäàí ê´ðèíèá òóðèáäèêè, ñîëè³ëàð âà éè²èìëàð ìè³äîðèíèíã
óëóøè òóðëè âèëîÿòëàðäà òóðëè÷à á´ëèá, áóíãà îáúåêòèâ îìèëëàð µàì òàúñèð
³èëèøè ìóìêèí. Ìàñàëàí, ³èøëî³ õ´æàëèãèãà ìîñëàøãàí µóäóäëàðäà ê´ïðî³
ÿãîíà åð ñîëè²èíèíã ³´ëëàíèëèøè íàòèæàñèäà ÿðàòèëãàí ìàµñóëîòãà íèñáàòàí
ñîëè³ëàðíèíã óëóøè êàìðî³ á´ëèøè òàáèèé µîë µèñîáëàíàäè. Øóíèíã ó÷óí µàð
áèð âèëîÿòíèíã ÿëïè µóäóäèé ìàµñóëîòíèíã òàðêèáè á´éè÷à µàì òàµëèëëàð

 

 

 

 

 
 
 
 
 
 
 
 
 

 
 

Солиқ салоҳиятини 
ҳисоблашнинг амалий усули 

Солиқ салоҳиятини ҳисоблашнинг 
репрезентатив усули 

Ялпи ҳудудий маҳсулотни 
баҳолаш орқали аниқлаш усули  

Тузатиш коэфициентлари 
орқали солиқ салоҳиятини 
аниқлаш усули 

Солиқ 
салоҳиятни 
ҳисоблаш 
услублари 

№ Ҳудудлар номи 

2016 йил 2017 йил 2018 йил 

ЯҲМ, 
млрд. сўм  

тушумлар, 
млрд. сўм % 

ЯҲМ, 
млрд. 
сўм  

тушумлар, 
млрд. сўм % 

ЯҲМ, 
млрд. 
сўм  

тушумлар, 
млрд. сўм % 

1 Қорақалпоғистон 
Республикаси 6 273,7 946,0 15,1 10 243,0 1 289,0 12,6 14 185,2 2 378,0 16,8 

2 Хоразм вилояти 7 093,8 727,0 10,2 8 232,9 879,0 10,7 15 154,2 1 192,0 7,9 

3 Навоий вилояти 10 121,0 2 290,0 22,6 14 232,2 2 726,0 19,2 21 729,0 5 422,0 25,0 

4 Қашқадарё вилояти 14 761,8 2 270,0 15,4 22 633,4 2 832,0 12,5 28 412,2 3 896,0 13,7 

5 Сурхондарё вилояти 9 172,5 822,0 9,0 10 633,2 1 024,0 9,6 17 061,9 1 383,0 8,1 

6 Бухоро вилояти 10 441,7 1 858,0 17,8 16 504,3 2 222,0 13,5 21 151,9 2 767,0 13,1 

7 Самарқанд вилояти 14 999,9 1 307,0 8,7 18 133,4 1 555,0 8,6 31 187,4 2 011,0 6,4 

8 Жиззах вилояти 4 906,8 478,0 9,7 5 762,2 712,0 12,4 11 820,2 958,0 8,1 

9 Сирдарё вилояти 4 190,1 459,0 11,0 5 066,4 567,0 11,2 8 200,5 813,0 9,9 

10 Андижон вилояти 11 110,7 1 046,0 9,4 19 206,0 1 258,0 6,6 27 121,6 1 760,0 6,5 

11 Фарғона вилояти 13 874,7 1 774,0 12,8 19 837,5 2 104,0 10,6 25 181,2 2 778,0 11,0 

12 Наманган вилояти 8 603,6 839,0 9,8 14 501,2 1 024,0 7,1 18 141,4 1 362,0 7,5 

13 Тошкент вилояти 20 528,7 3 194,0 15,6 23 525,3 3 918,0 16,7 39 398,7 5 997,0 15,2 

14 Тошкент шаҳри 31 482,8 9 408,0 29,9 38 642,9 10 664,0 27,6 53 287,1 13 422,0 25,2 
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´òêàçèëèøè, õà³è³èé ñîëè³ ñàëîµèÿòèíè àíè³ëàøäà ìóµèì àµàìèÿò êàñá ýòàäè.
¤çáåêèñòîíäà âèëîÿòëàð á´éè÷à 2016-2018 éèëëàðäà  ñîëè³ òóøóìëàðèíèíã

´çãàðèø òåíäåíöèÿëàðèíè áîø³à ìàêðîè³òèñîäèé ê´ðñàòêè÷ëàð áèëàí áî²ëàãàí
µîëäà òàµëèë ³èëèíèøè µóäóäíèíã "Ñîëè³ ñàëîµèÿòè" òóøóí÷àñèíè àìàëè¸òãà
êèðèòèø çàðóðëèãèíè, µàìäà óíè àíè³ áèð óñëóá ³´ëëàãàí µîëäà àíè³ëàø
ëîçèìëèãèíè  ê´ðñàòèá áåðäè.

Àìàëãà îøèðèëãàí òàµëèëëàðäàí êåëèá ÷è³èá, ðåñïóáëèêàìèçäà ñîëè³
òóøóìëàðèíè ïðîãíîçëàøòèðèø, µóäóäëàðíè ́ çàðî òà³³îñëàø ó÷óí çàðóð á´ëàäèãàí
ñîëè³ ñàëîµèÿòèíè àíè³ëàø ìà³ñàäèäà ³óéèäàãè âàçèôàëàðíè àìàëãà îøèðèø
ìà³ñàäãà ìóâîôè³. Æóìëàäàí:

Áèðèí÷èäàí, àìàëãà îøèðèëãàí òàµëèëëàðäàí êåëèá ÷è³èá, µóäóäíèíã ñîëè³
ñàëîµèÿòèíè áàµîëàø ó÷óí î÷è³ ìàúëóìîòëàð ìåòîäîëîãèÿñèíè èøëàá ÷è³èø âà
óíè µóäóäëàðãà ñîëè³ ó÷óí ïðîãíîç áåëãèëàøäà ³´ëëàø;

¥óäóäëàðíè ñîëè³ ñàëîµèÿòèíè áàµîëàøäà óíèíã òàáèèé  ðåñóðñëàðè, êîðõîíà
ñîíè, ÿëïè µóäóäèé ìàµñóëîò, ́ çëàøòèðèëà¸òãàí èíâåñòèöèÿëàð âà èøãà òóøàäèãàí
ÿíãè ëîéèµàëàð, ÿðàòèëà¸òãàí èø ´ðèíëàðè, äåìîãðàôèê ê´ðñàòêè÷ëàð êàáè
ìàúëóìîòëàð àñîñèäà µóäóäíèíã ñîëè³ ñàëîµèÿòèíè áàµîëàø, àíè³ ïðîãíîç
áåëãèëàøäà ìóµèì àµàìèÿò êàñá ýòàäè.

Èêêèí÷èäàí, µóäóäëàðíè ñîëè³ ïàñïîðòëàðèíè èøëàá ÷è³èø, áóíäà óíèíã
óìóìèé ñîëè³ ñàëîµèÿòè µàìäà ïðîãíîçëàøòèðèø ó÷óí çàðóð ê´ðñàòêè÷ëàðíè
³àìðàá îëèøè çàðóð. ¥óäóäëàðíè ñîëè³ ïàñïîðòèãà ýãà á´ëèøè áèëàí áèðãà
óíäàãè ìàúëóìîòëàðèíè øàôôîôëèãèíè òàúìèíëàø çàðóð. Ñîëè³ ïàñïîðòè
µóäóäíèíã ñîëè³ ñàëîµèÿòèíè ê´ðñàòèáãèíà ³îëìàé, ñîëè³ëàðíè óíäèðèëèøè
µàìäà ôîéäàëàíèëìà¸òãàí çàµèðàëàð á´éè÷à æàìîàò÷èëèê íàçîðàòèíè ´ðíàòèø
èìêîíèíè áåðèø çàðóð;

Ó÷èí÷èäàí, ñîëè³ ñàëîµèÿòè µàìäà µóäóäíèíã ́ çèãà õîñ õóñóñèÿòëàðèäàí êåëèá
÷è³èá, àìàëäàãè èíäåêñëàø óñóëè á´éè÷à ïðîãíîçëàøòèðèø óñóëëàðèäàí âîç
êå÷èá, çàìîíàâèé ìàòåìàòèê óñóëëàð îð³àëè µàð áèð ñîëè³ òóðè á´éè÷à
ïðîãíîçëàøòèðèø óñëóáëàðèíè èøëàá ÷è³èø.

Ôîéäàëàíèëãàí àäàáè¸òëàð âà ðåñóðñëàð ð´éõàòè:
1. "¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé

Ìàæëèñãà Ìóðîæààòíîìàñè", ¤çáåêèñòîí Ìèëëèé àõáîðîò àãåíòëèãè, 25.01.2020
é. âåá-ìàíáàà:https://uza.uz/oz/politics/zbekiston-respublikasi-prezidenti-shavkat-
mirziyeevning-oliy-25-01-2020

2. Àøóðîâà Í.Á.  "¤çáåêèñòîí Ðåñïóáëèêàñè ñîëè³ ñè¸ñàòè âà ñîëè³ ñîµàñèäàãè
èæòèìîèé µàìêîðëèêíè àìàëãà îøèðèø é´íàëèøëàðè" "È³òèñîä âà ìîëèÿ"
æóðíàëè 2012 éèë 11-ñîí

3. Âåá ìàíáàà https://cyberleninka.ru/article/n/zbekiston-respublikasi-soli-siyosati-
va-soli-so-asidagi-izhtimoiy-amkorlikni-amalga-oshirish-y-nalishlari

4. Øàìàíèí Â.È. (2016). Ìåòîäèêà ðàñ÷åòà íàëîãîâîãî ïîòåíöèàëà Àñòðàõàíñêîé
îáëàñòè. Âåñòíèê Àñòðàõàíñêîãî ãîñóäàðñòâåííîãî òåõíè÷åñêîãî óíèâåðñèòåòà.
Ñåðèÿ: Ýêîíîìèêà, (2)

5. ¤çáåêèñòîí Ðåñïóáëèêàñè Ìîëèÿ âàçèðëèãè (www.mf.uz) âà Äàâëàò
ñòàòèñòèêà ³´ìèòàñè (www.stat.uz) ðàñìèé ñàéòè ìàúëóìîòëàðè

6. Øàìàíèí Â.È. (2016). Ìåòîäèêà ðàñ÷åòà íàëîãîâîãî ïîòåíöèàëà Àñòðàõàíñêîé
îáëàñòè. Âåñòíèê Àñòðàõàíñêîãî ãîñóäàðñòâåííîãî òåõíè÷åñêîãî óíèâåðñèòåòà.
Ñåðèÿ: Ýêîíîìèêà, (2).



52
  1-³èñì | ×àñòü-1 | Part-1

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY 2020

Òîøêåíò

7.   ¤çáåêèñòîí Ðåñïóáëèêàñè Ìîëèÿ âàçèðëèãè (www.mf.uz) âà Äàâëàò
ñòàòèñòèêà ³´ìèòàñè (www.stat.uz) ðàñìèé ñàéòè ìàúëóìîòëàðè àñîñèäà ìóàëëèô
µèñîá-êèòîáè
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ÔÎÐÌÈÐÎÂÀÍÈÅ ÏÎÄÕÎÄÎÂ Ê ÏÎÍÈÌÀÍÈÞ
ÐÅÑÓÐÑÎÑÁÅÐÅÆÅÍÈÅ

Êóðáàíîâà Äèëäîðà Àáäóðàõìîíîâíà
Áàçîâûé äîêòîðàíò ÒàøÃÒÓ
kurbanovadildora@gmail.com

Àííîòàöèÿ. Â ñòàòüå ðàññìîòðåíû ñóòü è çíà÷èìîñòü ðåñóðñîñáåðåæåíèÿ,
ïðîàíàëèçèðîâàíû èçó÷åííûå äðóãèìè ýêîíîìè÷åñêèìè ó÷åíûìè ïîäõîäû ê ïîíèìàíèþ
ðåñóðñîñáåðåæåíèÿ, à òàêæå ïðèâåäåíû ïðåäëîæåíèÿ ïî ïðîåêòèðîâàíèþ
ðåñóðñîñáåðåãàþùåé äåÿòåëüíîñòè íà ïðîìûøëåííûõ ïðåäïðèÿòèÿõ.

Êëþ÷åâûå ñëîâà. Ðåñóðñîñáåðåæåíèå, ïîäõîä, ýêîíîìèÿ ìàòåðèàëüíûõ ðåñóðñîâ,
ðåñóðñîïîòðåáëåíèå, ðåñóðñîñáåðåãàþùàÿ ïîëèòèêà, ðåñóðñîñáåðåãàþùàÿ äåÿòåëüíîñòü.

Ðåñóðñîñáåðåæåíèå ÿâëÿåòñÿ âàæíåéøåé ïðîáëåìîé ñîâðåìåííîñòè. Îíà
ñóùåñòâóåò äàâíî, íî ñ òå÷åíèåì âðåìåíè åå çíà÷èìîñòü âñå áîëüøå âîçðàñòàåò.
Îãðàíè÷åííîñòü ðåñóðñîâ, äîñòóïíîñòü è âîçìîæíîñòü èõ èñïîëüçîâàíèÿ âñå ÷àùå
èìåþò ðåøàþùóþ ðîëü äëÿ ýêîíîìèêè è ñòðîèòåëüíîãî ïðîèçâîäñòâà, â ÷àñòíîñòè.
Ïîñêîëüêó äëÿ ñòðîèòåëüíîé îòðàñëè òðàäèöèîííî õàðàêòåðíû áîëüøèå çàòðàòû
ðàçíîîáðàçíûõ ðåñóðñîâ: ìàòåðèàëüíû, òðóäîâûõ, ôèíàíñîâûõ, âîïðîñó èõ
ýêîíîìíîìó ðàñõîäîâàíèþ è ýôôåêòèâíîìó èñïîëüçîâàíèþ óäåëÿåòñÿ îñîáîå
ìåñòî.

Ïîíèìàíèå ïðîöåññà ðåñóðñîñáåðåæåíèå ñî âðåìåíåì ìåíÿëîñü. Ïî ýòîé òåìå
â ëèòåðàòóðíûõ èñòî÷íèêàõ è Èíòåðíåò-ðåñóðñàõ ïðåäñòàâëåí ìíîãî÷èñëåííûé
ìàòåðèàë, îõâàòûâàþùèé ðàçëè÷íûå íàïðàâëåíèÿ ýòîãî âîïðîñà. Âîïðîñ
ðåñóðñîñáåðåæåíèÿ â ïëàíîâîé ýêîíîìèêå ÷àñòî ðåøàëñÿ óñòàíîâëåíèå
íîðìàòèâíûõ ïîêàçàòåëåé ýíåðãî è ðåñóðñîñáåðåæåíèÿ. Ñ ïåðåõîäîì íà ðûíî÷íóþ
ýêîíîìèêó, ðîëü ãîñóäàðñòâà êàê îñíîâíîãî ìåõàíèçìà äëÿ îñóùåñòâëåíèÿ
ðåñóðñîñáåðåãàþùåé ïîëèòèêè îñëàáëà è âèäîèçìåíèëàñü.

Â óñëîâèÿõ ðûíî÷íîé êîíêóðåíöèè ðåñóðñîñáåðåæåíèå ìîæåò ñòàòü âàæíûì
ôàêòîðîì ïîâûøåíèÿ ýôôåêòèâíîñòè ñòðîèòåëüíîãî ïðîèçâîäñòâà. Èññëåäîâàíèå
ðàáîò, ïîñâÿùåííûõ ýòîé òåìàòèêå, ïîçâîëÿåò ïðîàíàëèçèðîâàòü êàê ìåíÿëñÿ
ïîäõîä ê ðåñóðñîñáåðåæåíèþ âî âðåìåíè. Ïðîáëåìà çíà÷èìîñòè ðåñóðñîñáåðåæåíèÿ
äëÿ ñòðîèòåëüíîãî ïðîèçâîäñòâà ñòàëà àêòóàëüíîé â ñåðåäèíå 80-õ ãã ïðîøëîãî
âåêà. Â ðàáîòå Ñåíîêîñîâîé Ò.Ã. íà òåìó "Ñòèìóëèðîâàíèå ýêîíîìèè ìàòåðèàëüíûõ
ðåñóðñîâ â ñòðîèòåëüñòâå" áûë çàòðîíóò âîïðîñ î ðåñóðñîñáåðåæåíèè â
ñòðîèòåëüñòâå, ïóòåì ñîçäàíèÿ îïòèìàëüíîãî çàïàñà ñòðîèòåëüíûõ ìàòåðèàëîâ
[1]. Ïðè ýòîì ðåñóðñîñáåðåæåíèå ðàññìàòðèâàåòñÿ ñ òî÷êè çðåíèÿ ñîêðàùåíèÿ
êîëè÷åñòâà ïîòðåáëÿåìûõ ðåñóðñîâ. Àâòîðîì áûëà ïðîèçâåäåíà óòî÷íÿþùàÿ
êëàññèôèêàöèÿ ôàêòîðîâ, âëèÿþùèõ íà ýêîíîìèþ ðåñóðñîâ â ñòðîèòåëüñòâå:
òåõíîëîãè÷åñêèå, êîíñòðóêòèâíûå, îðãàíèçàöèîííî-ýêîíîìè÷åñêèå.

Â íà÷àëå 90-õ ãîäîâ ïîÿâèëèñü äðóãèå ïîäõîäû ê ïîíèìàíèþ ðåñóðñîñáåðåæåíèÿ.

http://dx.doi.org/10.26739/conf_05/05/2020-14
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Îìåëü÷èøèí Â. È. â ñâîåé ðàáîòå íà òåìó "Ðåñóðñîñáåðåæåíèå êàê ôàêòîð
ïîâûøåíèÿ ýôôåêòèâíîñòè îáùåñòâåííîãî ïðîèçâîäñòâà" îñíîâíûì îãðàíè÷èòåëåì
ðåñóðñîñáåðåæåíèÿ ñ÷èòàåò ïëàòó çà ðåñóðñû, à îñíîâíûì ôàêòîðîì
ðåñóðñîñáåðåæåíèÿ - îãðàíè÷åíèå ñïðîñà. Ïðè ýòîì îòìå÷àåòñÿ, ÷òî èçëèøíå
çàòðàòíàÿ öåíà íà ðåñóðñû - íåäîñòàòî÷íî ýôôåêòèâíî îãðàíè÷èâàåò
ðåñóðñîïîòðåáëåíèå [2]. Òàêèì îáðàçîì, ïî ìíåíèþ àâòîðà, ðåñóðñîñáåðåæåíèå
äîëæíî ñòèìóëèðîâàòüñÿ ýêîíîìè÷åñêè, ïóòåì ïîâûøåíèÿ öåí íà îïðåäåëåííûå
ðåñóðñû, ÷òî â ñâîþ î÷åðåäü ïðèâåäåò óìåíüøåíèÿ ñïðîñà íà íåãî.

Îäîåìåëàì Ì.Ì. â ñâîåé äèññåðòàöèè íà òåìó "Ðåñóðñîñáåðåæåíèå â óñëîâèÿõ
ðûíî÷íûõ îòíîøåíèé" ïîä÷åðêèâàåò, ÷òî äëÿ ýôôåêòèâíîãî èñïîëüçîâàíèÿ
ðåñóðñîâ â ðûíî÷íîé ýêîíîìèêå ïðåäïðèÿòèå äîëæíî ïðîèçâîäèòü íàèáîëåå
âûãîäíóþ äëÿ íåãî ïðîäóêöèþ. Ïðè ýòîì, ïî ìíåíèþ àâòîðà, â îñíîâó ïðîèçâîäñòâà
äîëæíî áûòü çàëîæåíî ïðèìåíåíèå íàèáîëåå ñîâåðøåííûõ, ðåñóðñîñáåðåãàþùèõ
òåõíîëîãèé [3].

Êðîìå òîãî, àâòîðîì âûäåëÿþòñÿ îñíîâíûå íàïðàâëåíèÿ
âíóòðèïðîèçâîäñòâåííûõ ðåçåðâîâ ðåñóðñîñáåðåæåíèÿ: ïðîäîëæèòåëüíûå, òî åñòü
òàêèå, êîòîðûå ðåàëèçóþòñÿ äëèòåëüíîå âðåìÿ, è îïåðàòèâíûå, êîòîðûå ìîæíî
ðåàëèçîâàòü íà ïðåäïðèÿòèè äîñòàòî÷íî áûñòðî. Ïîçäíåå ó÷åíûå íà÷àëè ðàçðàáîòêó
ïðîáëåìû ðåñóðñîñáåðåæåíèÿ ñ ïîçèöèè îðãàíèçàöèîííîé è ýêîëîãè÷åñêîé
ïîëèòèêè. Èíòåðåñíûé ìàòåðèàë ïðåäñòàâëåí â ðàáîòå Ñîëîâüåâà Ä.À. íà òåìó
"Óïðàâëåíèå èííîâàöèîííûìè ïðîåêòàìè ñòðîèòåëüíîãî ïðåäïðèÿòèÿ â îáëàñòè
ðåñóðñîñáåðåæåíèÿ" [4]. Àâòîð îòìå÷àåò âàæíóþ ðîëü îðãàíèçàöèîííî-
ýêîíîìè÷åñêèõ ìåðîïðèÿòèé ïðè äîñòèæåíèè ðåñóðñîñáåðåæåíèÿ â óñëîâèÿõ
êîíêóðåíöèè è ðûíî÷íîé ýêîíîìèêè. Ñðåäè íèõ ìîæíî âûäåëèòü:
ñîâåðøåíñòâîâàíèå îðãàíèçàöèè è óïðàâëåíèÿ, ñîöèàëüíûå ìåðîïðèÿòèÿ,
ðàöèîíàëüíîå èñïîëüçîâàíèå òîïëèâíî-ýíåðãåòè÷åñêèõ ðåñóðñîâ [4].

ßêîâëåâ À. À. â ñâîåé äèññåðòàöèè íà òåìó "Ôîðìèðîâàíèå ìåõàíèçìà ðåàëèçàöèè
ðåãèîíàëüíûõ èíâåñòèöèîííûõ ïðîãðàìì ðåñóðñîñáåðåæåíèÿ" ðàññìàòðèâàåò
ðåñóðñîñáåðåæåíèå ñ äâóõ ñòîðîí: ñ îäíîé ñòîðîíû, ðåñóðñîñáåðåæåíèå
ðàññìàòðèâàåòñÿ êàê áåðåæíîå îòíîøåíèå ê ïðèðîäíûì ðåñóðñàì, à ñ äðóãîé
ñòîðîíû - êàê äåÿòåëüíîñòü, íàïðàâëåííóþ íà ñîõðàíåíèå è âîñïðîèçâîäñòâî
ïðèðîäíîé ñðåäû, òî åñòü ýêîëîãèè [5]. Òàêèì îáðàçîì, àâòîð âûäåëÿåò
ðåñóðñîñáåðåæåíèå êàê ýëåìåíò ìåõàíèçìà ðûíî÷íîãî ñàìîðåãóëèðîâàíèÿ
îòíîøåíèé ìåæäó îáùåñòâîì, ïðèðîäîé è ÷åëîâåêîì.

Â ïîñëåäíåå âðåìÿ ðåñóðñîñáåðåæåíèå âîñïðèíèìàåòñÿ êàê êîìïëåêñíûé
ïðîöåññ, ñîñòîÿùèé èç òåõíîëîãè÷åñêèõ, ýêîíîìè÷åñêèõ, îðãàíèçàöèîííûõ è
ýêîíîìè÷åñêèõ ãðóïï. Îáùèé êîíòðîëü çà ñîáëþäåíèå ýòèõ ãðóïï ìîæåò
îñóùåñòâëÿòüñÿ ðàçëè÷íûì ñïîñîáîì. Îäíèì èç íèõ ÿâëÿåòñÿ ãîñóäàðñòâåííûé
êîíòðîëü.

Íàèáîëüøèé èíòåðåñå â ýòîì âîïðîñå, íà ìîé âçãëÿä, ïðåäñòàâëÿåò ðàáîòà
Êàìåíèê Ë.Ë. "Ðåñóðñîñáåðåãàþùàÿ ïîëèòèêà è ìåõàíèçì åå ðåàëèçàöèè â ôîðìàòå
ýâîëþöèîííîãî ðàçâèòèÿ". Ïîâûøåíèå ýôôåêòèâíîñòè ïðîèçâîäñòâà íà îñíîâå
ýôôåêòèâíîñòè ðåñóðñîïîòðåáëåíèÿ è åñòü, ïî ìíåíèþ àâòîðà, ãëàâíàÿ öåëü
ðåñóðñîñáåðåãàþùåé ïîëèòèêè [6]. Äëÿ ýòîãî àâòîð ïðåäëàãàåò ñîçäàíèå
êîìïëåêñíûõ ñèñòåì, îñóùåñòâëÿþùèõ ðåñóðñîñáåðåãàþùèå ìåðîïðèÿòèÿ, â
êîòîðûõ ñèñòåìîîáðàçóþùàÿ ðîëü ïðèíàäëåæèò ðåñóðñîñáåðåãàþùåé ïîëèòèêå.
Ïîëèòèêà ðåàëèçóåòñÿ íà îñíîâå êîìïëåêñíûõ ñèñòåì ðàçíûõ óðîâíåé óïðàâëåíèÿ:
ãîñóäàðñòâà, ðåãèîíà, îòðàñëè, ïðåäïðèÿòèÿ.
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Ïðåäëàãàåìàÿ Ñåìåíîâûì Í.Í. ìîäåëü îðãàíèçàöèè ðåñóðñîñáåðåãàþùåé
äåÿòåëüíîñòè íà îñíîâå ëîãèñòèêè ïðåäñòàâëåíà â åãî ðàáîòå "Óïðàâëåíèå
ðåñóðñîñáåðåãàþùåé äåÿòåëüíîñòüþ" [7]. Îíà èíòåðåñíà òåì, ÷òî â îáðàçóåìîé
åäèíîé ñëóæáå ëîãèñòè÷åñêîé êîîðäèíàöèè ñêîíöåíòðèðîâàíû âñå îñíîâíûå
èíôîðìàöèîííûå, êîîðäèíàöèîííûå ïîòîêè, îñóùåñòâëÿþùèå äåÿòåëüíîñòü
ñòðîèòåëüíîãî ïðåäïðèÿòèÿ. Òàêèì îáðàçîì, ëîãèñòèêà ïðåâðàùàåòñÿ â
êîíòðîëèðóþùèé îðãàí ðåñóðñîñáåðåãàþùåé äåÿòåëüíîñòè. Ìîæíî ñäåëàòü âûâîä
î òîì, ÷òî ðåñóðñîñáåðåæåíèå - ýòî ñëîæíûé, êîìïëåêñíûé ïðîöåññ. Îïðåäåëåíèå
ïîäõîäà ê ïîíÿòèþ "ðåñóðñîñáåðåæåíèå" âî ìíîãîì îïðåäåëÿåò òå ìåðîïðèÿòèÿ,
êîòîðûå ïîòðåáóþòñÿ äëÿ äîñòèæåíèÿ öåëåé ðàöèîíàëüíîãî è ýêîíîìíîãî
ïîòðåáëåíèÿ ðåñóðñîâ. Ïîýòîìó ïðè ïðîåêòèðîâàíèè ðåñóðñîñáåðåãàþùåé
äåÿòåëüíîñòè íà ñòðîèòåëüíîì ïðîèçâîäñòâå íåîáõîäèìî ðàññìàòðèâàòü
ðåñóðñîñáåðåæåíèå êàê êîìïëåêñ ìåð ðàçëè÷íîé íàïðàâëåííîñòè. Íåîáõîäèìî
ñîçäàòü îïòèìàëüíóþ ðåñóðñîñáåðåãàþùóþ ïîëèòèêó íà ñòðîèòåëüíîì
ïðåäïðèÿòèè, êîòîðàÿ áû â ïîëíîé ìåðå îñóùåñòâèëà âñå ýòè ìåðîïðèÿòèÿ.
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 ¤çÌÓ, òàÿí÷ äîêòîðàíòè
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Àííîòàöèÿ. Ìà³îëàäà àµîëèíè èæòèìîèé µèìîÿ ³èëèø òèçèìè õóñóñàí, ïåíñèÿ
òàúìèíîòèíèíã µîëàòè, êåéèíãè éèëëàðäà êóçàòèëàäèãàí äåìîãðàôèê ´çãàðèøëàð
âà óëàðíèíã ïåíñèÿ òàúìèíîòè òèçèìèãà òàúñèðè µà³èäà ìàúëóìîòëàð áåðèëãàí.

Òàÿí÷ èáîðàëàð: ïåíñèÿ òàúìèíîòè òèçèìè, ïåíñèÿ ¸øè, èæòèìîèé ñó²óðòà,
àµîëèíè èæòèìîèé µèìîÿ ³èëèø

Ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø øàðîèòèäà ìàìëàêàòíèíã è³òèñîäèé
òàðìî³ëàðèäà õóñóñàí, ïåíñèÿ òàúìèíîòè òèçèìèäà µàì èæîáèé ´çãàðèøëàðíè
àìàëãà îøèðèøíè òàëàá ýòìî³äà. Ìàúëóìêè ïåíñèÿ òàúìèíîòè òèçèìè ìåµíàòãà
ëà¸³àòñèç âà êàì òàúìèíëàíãàí ôó³àðîëàðíè òóðìóø äàðàæàñíè ÿõøèëàø âà
³´ëëàá-³óââàòëàøãà é´íàëòèðèëãàí ÷îðà-òàäáèðëàð àìàëãà îøèðèøíè íàçàðäà
òóòàäè.

¤ðòà÷à óìð äàâîìèéëèãè âà àµîëèíèíã ³àðèøè ìåµíàò áîçîðè âà          àµîëèíè
èæòèìîèé µèìîÿ ³èëèø òèçèìè µèñîáëàíãàí ïåíñèÿ òàúìèíîòèãà ò´²ðèäàí ò´²ðè
òàúñèð ³èëàäè. Øóíèíãäåê, ïåíñèÿ ¸øèãà åòãàíèäàí êåéèí ê´ïðî³ èø÷èëàð
ìåµíàò ôàîëèÿòèíè äàâîì ýòòèðèøíè õîµëàãàíëèãè ñàáàáëè ê´ï ìàìëàêàòëàð
ïåíñèÿãà ÷è³èø ̧ øè ́ çãàðòèðèøíè ìàú³óë ê´ðìî³äà. Õîðèæ òàæðèáàñè àñîñèäà
ïåíñèÿ ¸øèíè îøèðèø ìàñàëàëàðè ¤çáåêèñòîí àµîëèñèíè õàâîòèðãà ñîëìî³äà.

¤çáåêèñòîí Ðåñïóáëèêàñèäà ñ´íããè éèëëàð äàâîìèäà è³òèñîäèé ôàîë àµîëè
µèññàñèãà èæòèìîèé áàäàëëàð á´éè÷à þêëàìà òîáîðà îøèá áîðìî³äà. Äåìîãðàôèê
áàøîðàòëàðãà ê´ðà, 2018-2025 éèëëàðäà ïåíñèÿ ¸øèäàãè àµîëèíèíã óëóøè 1,2
ìëí. êèøèãà îøèøè êóòèëìî³äà, áó ýñà, ´ç íàâáàòèäà, ïåíñèÿ æàì²àðìàñè
õàðàæàòëàðèíèíã ìóòàíîñèá ðàâèøäà îøèøèãà îëèá êåëàäè [1].

1-ðàñì. 2009-2019 éèëëàð îðàëè²èäà ïåíñèÿ ¸øèäàãè àµîëè ³àòëàìè âà óëàðäà

http://dx.doi.org/10.26739/conf_05/05/2020-15
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ýðêàêëàð âà à¸ëëàðíèíã óëóøè (ìèíã êèøè) [2].
Øóíèíãäåê, ¤çáåêèñòîí Ðåñïóáëèêàñèäà ïåíñèÿ òàéèíëàø ó÷óí àµîëèíèíã

ìóðîæàòëàðè ´ðòà÷à ́ ñèø ñóðúàòè 16 ìèíã íàôàð ôó³àðîíè òàøêèë ýòàäè.       1-
ðàñìäà 2000-2019 éèëëàðäà ïåíñèÿ ¸øèäàãè (60 ¸øäàí þ³îðè ýðêàêëàð,         55
¸øäàí þ³îðè à¸ëëàð) àµîëèíèíã îðòèá áîðèá, 2019  éèëäà 3257,97 ìèíã êèøèíè
òàøêèë ýòàäè. Ïåíñèÿ ¸øèäàãè à¸ëëàðíèíã óëóøè ýðêàêëàðãà íèñáàòàí èêêè
áàðîáàð ê´ï á´ëèá, à¸ëëàð 2009 éèëäà  1286,4 ìèíã êèøèíè 2019 éèëäà 2184,9
ìèíã êèøèíè, ýðêàêëàð 2009 éèëäà 710 ìèíã êèøèíè 2019 éèëäà 1181 ìèíã
êèøèíè òàøêèë ýòãàíëèãèíè ê´ðèø ìóìêèí.

Õàë³àðî ñòàíäàðòëàðãà ê´ðà, ïåíñèÿ òàúìèíîòè òèçèìèäàãè áàäàë ò´ëîâ÷èëàð
ñîíè ïåíñèÿ îëóâ÷èëàðäàãè ´çàðî íèñáàòè 1:4 äàðàæàäà á´ëñà, ïåíñèÿ
òàúìèíîòèíèíã áàð³àðîð ðèâîæëàíèøèãà ýðèøèø ìóìêèí. Áóãóíãè êóíäà
¤çáåêèñòîíäà áó ê´ðñàòêè÷ ´ðòà÷à 1:1,5 ê´ðñàòêè÷íè òàøêèë êèëìî³äà.
¤çáåêèñòîííèíã ¸ø á´éè÷à äåìîãðàôèê µîëàòèíè ´ðãàíèø íàòèæàëàðèãà ê´ðà,
2009-2019 éèëëàðäà ìåµíàòãà ëà¸³àòëè àµîëè ³àòëàìè áèëàí ìåµíàòãà ëà¸³àòëè
¸øäàí êàòòàëàð (ïåíñèÿ ̧ øèäà àµîëè) ́ ðòàñèäàãè áî²ëè²ëèê êîýôèöèýíòè éèëèãà
25 ôîèçãà êàìàéèá áîðìî³äà.

Äåìîãðàôèê òàµëèëëàð ÿíà øóíè ê´ðñàòàäèêè, ìåµíàòãà ëà¸³àòëè ̧ øäàãè àµîëè
´òãàí ´í éèë äàâîìèäà ´ðòà÷à 2 ôîèçäàí ́ ñãàí á´ëñàäà, ìåµíàòãà ëà¸³àòëè ¸øäàí
êàòòà àµîëè ³àòëàìè ́ ðòà÷à 5 ôîèçäàí ́ ñãàí. Áó ýñà ́ ç íàâáàòèäà, íàôà³àò ïåíñèÿ
òàúìèíîòè áàð³àðîðëèãèíè òàúìèíëàøãà, èøñèçëèê äàðàæàñè îøèøèãà, áàëêè
äàâëàò ïåíñèÿ æàì²àðìàñè ó÷óí ò´ëîâëàð ìè³äîðèíèíã îðòèøèãà ¸êè äàâëàò
áþäæåòè ìàáëà²ëàðè µèñîáèäàí ïåíñèÿ ò´ëîâëàðèäà þçàãà êåëàäèãàí òà³÷èëëèêíè
³îïëàø ó÷óí ñîëè³ þêèíèíã ê´òàðèëèøèãà áåâîñèòà òàúñèð ýòàäè.

Ôèêðèìèç÷à, àââàëäàí äàâëàò ïåíñèÿ òàúìèíîòèäà äåìîãðàôèê ìóòàíîñèáëèê
íàòèæàñèäà þçàãà êåëàäèãàí òà³÷èëëèêíè ³îïëàø ìà³ñàäèäà ìàìëàêàòäà
èíâåñòèöèîí ðåçåðâ æàì²àðìàñèíè òàøêèë ýòèø ìà³ñàäãà ìóâîôè³. Øó ´ðèíäà
æàµîí òàæðèáàñèãà òàÿíàäèãàí á´ëñàê, ìàçêóð "ðåçåðâ æàì²àðìà"ëàð ìàúëóì áèð
óìóììèëëèé áîéëèêëàðíèíã ñîòóâèäàí êåëèá òóøãàí ìàáëà²ëàð µèñîáèäàí
øàêëëàíòèðèëàäè âà ³èñ³à ìóääàòëè àêöèÿ âà îáëèãàöèÿëàðãà èíâåñòèöèÿ
êèðèòèëàäè.

2-ðàñì. 1950-2100 éèëëàðäà ¸ø ãóðóµëàðè á´éè÷à àµîëè ´ñèø äèíàìèêàñè
(ìèëëèîí êèøè) [3].

ÁÌÒ ïðîãíîçèãà ê´ðà, 1950-2100 éèëëàðäà ¤çáåêèñòîí Ðåñïóáëèêàñè  àµîëè
òàðêèáèäàãè 25-64 ¸øäàãè êèøèëàðíèíã óëóøèíèíã ´ñèøè êóçàòèëèá,    0-14
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¸øäàãèëàðíèíã óëóøè êàìàéèøèíè ê´ðèø ìóìêèí. Øóíèíãäåê, ïðîãíîç      2025
éèëäàí àµîëèíèíã 65 ¸øäàí þ³îðè ³àòëàìè êåñêèí ñóðúàòëàðäà ´ñèøèíè
ê´ðñàòìî³äà (2-ðàñì).

Àµîëèíè èæòèìîèé µèìîÿ ³èëèø òèçèìèäà áèð ³àòîð êàì÷èëèêëàð ìàâæóä
á´ëèá óëàðäàí áèðè, ìåµíàòãà ëà¸³àòëè àµîëèíèíã äåÿðëè 60 ôîèçè, òàµìèíàí
10,2 ìëí. êèøè äàâëàò èæòèìîèé ñó²óðòàñè áèëàí ³àìðàá îëèíìàãàí [4]. Æàµîí
àìàëè¸òèäà àµîëèíè èæòèìîèé µèìîÿ ³èëèø òèçèìè èæòèìîèé ñó²óðòàãà àñîñëàíèá
ìàìëàêàò àµîëèñèíèíã ê´ï ³èñìèíè ³àìðàá îëèøãà ýðèøèëãàí. Áó ýñà ́ ç íàâáàòèäà
äàâëàò áþäæåòèãà òóøóâ÷è þêíè áèð ìóí÷à êàìàéòèðàäè.

Õóñóñàí, ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâ            21
íîÿáðü êóíè àµîëèíè èæòèìîèé µèìîÿ ³èëèø ñîµàñèäàãè óñòóâîð âàçèôàëàð
ìóµîêàìàñèãà áà²èøëàíãàí éè²èëèøäà èæòèìîèé ñó²óðòà òèçèìèíè èñëîµ ³èëèø,
øóíèíãäåê, ó÷ äàðàæàëè ïåíñèÿ òàúìèíîòè òèçèìèãà ́ òèø îð³àëè ïåíñèÿ áàäàëèíè
ò´ëàøäàí ìàíôààòäîðëèêíè îøèðèø çàðóðëèãèíè òàúêèäëàäè. Áóíäà, áèðèí÷è
äàðàæàäà äàâëàò ìèíèìàë ïåíñèÿ ìè³äîðèíè áåëãèëàéäè. Èêêèí÷è äàðàæàäà
õîäèìíèíã èø µà³èäàí ìóàéÿí ñóììà óøëàíèá, óíèíã øàõñèé µèñîá-âàðà²èäà
ò´ïëàíàäè âà Ìàðêàçèé áàíê ³àéòà ìîëèÿëàøòèðèø ñòàâêàñèäàí êàì á´ëìàãàí
ôîèç µèñîáëàá áîðèëàäè. Ó÷èí÷è äàðàæàäà õîäèì ïåíñèÿ æàì²àðìàñèãà
àæðàòèëàäèãàí ìàáëà² ìè³äîðèíè ´çè áåëãèëàéäè. Áó òèçèì ³´ëëàíèëñà, ôó³àðî
êàôîëàòëè äàâëàò ïåíñèÿñèíè îëèø áèëàí áèðãà ´ç õîµèøèãà ³àðàá, ïåíñèÿ
¸øèäà ³àí÷à ïåíñèÿ îëèøèíè ´çè áåëãèëàø èìêîíèãà ýãà á´ëàäè [5].

Áèçíèíã ôèêðèìèç÷à, àµîëèíè èæòèìîèé µèìîÿ ³èëèø òèçèìè, õóñóñàí, ïåíñèÿ
òàúìèíîòè òèçèìè áàð³àðîð ðèâîæëàíèøè ó÷óí àµîëèíèíã èæòèìîèé µèìîÿãà
ìóµòîæ ³àòëàìèíè àíè³ëîâ÷è  òèçèìëàð ôàîëèÿòèíè ÿõëèò òèçèìãà êåëòèðèø,
ïåíñèÿ âà íàôà³àëàð ìè³äîðèíè áåëãèëàøäà èñòåúìîë ñàâàòè âà ÿøàø ìèíèìóìè
æîðèé ³èëèø, èæòèìîèé µèìîÿãà ìóµòîæ àµîëè áàíäëèãèíè òàúìèíëàø (óøáó
é´ë îð³àëè èæòèìîèé íàôà³à îëóâ÷èëàð ñîíèíèíã êàìàéèøèãà ýðèøèø ìóìêèí),
àµîëèíè èæòèìîèé µèìîÿ ³èëèø òèçèìèíèíã ìàíçèëëèëèãèíè êó÷àéòèðèøíè,
ôó³àðîëàðíèíã èæòèìîèé ñó²óðòà òèçèìèäà óçëóêñèç âà óçî³ ìóääàòëè èøòèðîêèíè
ðà²áàòëàíòèðèá, øàôôîô µîëäà ôàîëèÿò îëèá áîðèøíè òàúìèíëàø ëîçèì.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éµàòè
[1] ¤çáåêèñòîí Ðåñïóáëèêàñè Ìîëèÿ âàçèðëèãè µóçóðèäàãè Áþäæåòäàí òàø³àðè

Ïåíñèÿ æàì²àðìàñè. "Äàâëàò ïåíñèÿ òàúìèíîòè òèçèìèíè èñëîµ ýòèø êîíöåïöèÿñè"
ëîéèµàñè. http://pfru.uz/uz_Cyrl/page/518/proekt-koncepciya-reformirovaniya-sistemy-
gosudarstvennogo-pensionnogo-obespecheniya

[2] Ñòàòèñòèêà ³´ìèòàñèíèíã àõîëè âà µà¸òèéëèê ñòàòèñòèê ìàúëóìîòëàðè
àñîñèäà òóçèëäè

[3] United Nations. Department of Economic and Social Affairs. Population Dynamics.
https://population.un.org/wpp/Graphs/DemographicProfiles/Line/860

[4] ¤çáåêèñòîí Ðåñïóáëèêàñè Ìîëèÿ âàçèðëèãè µóçóðèäàãè Áþäæåòäàí òàø³àðè
Ïåíñèÿ æàì²àðìàñè. "Äàâëàò ïåíñèÿ òàúìèíîòè òèçèìèíè èñëîµ ýòèø êîíöåïöèÿñè"
ëîéèµàñè. http://pfru.uz/uz_Cyrl/page/518/proekt-koncepciya-reformirovaniya-sistemy-
gosudarstvennogo-pensionnogo-obespecheniya

[5] ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã ðàñìèé Âåá-Ñàéòè. https://
president.uz/uz/lists/view/3091
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Àííîòàöèÿ: Ìà³îëàäà "¤çáåêèñòîí òåìèð é´ëëàðè" àêöèÿäîðëèê æàìèÿòè
áîø³àðóâèäà, "Ðà³àìëè è³òèñîäè¸ò" ëîéèõàñè àñîñèäà "Ðà³àìëè òåìèð é´ë"
ëîéèõàñèíè æîðèé ýòèøãà äîèð ìàñàëàëàð ¸ðèòèëãàí.

Êàëèò ñ´çëàð:ðà³àìëè è³òèñîä, ðà³àìëàøòèðèø, èíòåðíåò,  ðà³àìëè òåìèð
é´ë, àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàð.

Áóãóíãè êóíäà ìàìëàêàòèìèçäà ðà³àìëè è³òèñîäè¸ò òóøóí÷àñè âà ó áèëàí
áî²ëè³ á´ëãàí áèð ³àí÷à òåõíîëîãèÿëàð øèääàò áèëàí ðèâîæëàíèá êåëìî³äà. Øó
ìóíîñàáàò áèëàí ¤çáåêèñòîí ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäè¸òíè
ðèâîæëàíòèðèø á´éè÷à äàâëàò òîìîíèäàí áèð ³àòîð ³àðîð âà ëîéèõàëàð èøëàá
÷è³èëìî³äà. Æóìëàäàí, äàâëàò áîø³àðóâè òèçèìèíè ÿíàäà òàêîìèëëàøòèðèø,
ðà³àìëè è³òèñîäè¸òíè æîðèé ýòèø âà ðèâîæëàíòèðèø ó÷óí øàðò-øàðîèòëàð
ÿðàòèø, èíâåñòèöèÿ ìóµèòèíè ÿõøèëàø, øóíèíãäåê, 2017 - 2021 éèëëàðäà
¤çáåêèñòîí Ðåñïóáëèêàñèíè ðèâîæëàíòèðèøíèíã áåøòà óñòóâîð é´íàëèøè á´éè÷à
¥àðàêàòëàð ñòðàòåãèÿñèíè  àìàëãà îøèðèø ìà³ñàäèäà, ¤çáåêèñòîí Ðåñïóáëèêàñè
ïðåçèäåíòè Ø.Ì.Ìèðçè¸åâíèíã 3-èþëäàãè Ï£-3832 ñîíëè "¤çáåêèñòîí
ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè
ò´²ðèñèäà" ãè ³àðîðè èøëàá ÷è³èëäè[1].

Ïðåçèäåíòèìèç Ø.Ì.Ìèðçè¸åâ Îëèé Ìàæëèñãà ìóðîæàòíîìàñèäà
òàêèäëàãàíèäåê "È³òèñîäè¸òíèíã áàð÷à ñîµàëàðèíè ðà³àìëè òåõíîëîãèÿëàð àñîñèäà
ÿíãèëàøíè íàçàðäà òóòàäèãàí Ðà³àìëè è³òèñîäè¸ò ìèëëèé êîíöåïöèÿñèíè èøëàá
÷è³èøèìèç êåðàê. Øó àñîñäà "Ðà³àìëè ¤çáåêèñòîí-2030" äàñòóðè µà¸òãà òàäáè³
ýòèøèìèç çàðóð. Ðà³àìëè è³òèñîäè¸ò ÿëïè è÷êè ìàµñóëîòíè êàìèäà 30 ôîèçãà
´ñòèðèø, êîððóïöèÿíè êåñêèí êàìàéòèðèø èìêîíèíè áåðàäè. Íóôóçëè õàë³àðî
òàøêèëîòëàð ́ òêàçãàí òàµëèëëàð µàì áóíè òàñäè³ëàìî³äà."[2] . Áó áîðàäà, µîçèðãè
âà³òäà 2017 - 2021 éèëëàðäà ¤çáåêèñòîí Ðåñïóáëèêàñèíè ðèâîæëàíòèðèøíèíã
áåøòà óñòóâîð é´íàëèøè á´éè÷à ¥àðàêàòëàð ñòðàòåãèÿñèíè "Ôàîë èíâåñòèöèÿëàð
âà èæòèìîèé ðèâîæëàíèø éèëè"äà àìàëãà îøèðèøãà îèä äàâëàò äàñòóðèãà "Ðà³àìëè
¤çáåêèñòîí-2030" ìèëëèé ñòðàòåãèÿñèíè èøëàá ÷è³èø á´éè÷à "é´ë õàðèòà"ñè
òóçèø âàçèôàëàðè þêëàòèëäè.

Óíäàí òàø³àðè, ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë 19
ôåâðàëäàãè ÏÔ-5349 ñîíëè "Àõáîðîò òåõíîëîãèÿëàðè âà êîììóíèêàòñèÿëàðè
ñîµàñèíè ÿíàäà ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè ò´²ðèñèäà"ãè Ôàðìîíèíè èæðî
ýòèø áîðàñèäà [3] , øóíèíãäåê, ðåñïóáëèêàìèçäà ðà³àìëè è³òèñîäè¸òíè äàâëàò
áîø³àðóâ òèçèìèäà çàìîíàâèé àõáîðîò òåõíîëîãèÿëàðíè æàäàë ðèâîæëàíòèðèø

http://dx.doi.org/10.26739/conf_05/05/2020-16
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á´éè÷à øàðîèòëàð ÿðàòèø, øóíèãäåê, àõáîðîòµàâôñèçëèãèíè òàúìèíëàø
ìà³ñàäèäà Âàçèðëàð Ìàµêàìàñè 2018 éèë 31 àâãóñòäà ðà³àìëè è³òèñîäè¸òíèíã
ìà³ñàä âà âàçèôàëàðèíè áåëãèëàá áåðàäèãàí "¤çáåêèñòîí Ðåñïóáëèêàñèäà ðà³àìëè
è³òèñîäè¸òíè æîðèé ³èëèø âà ÿíàäà ðèâîæëàíòèðèø á´éè÷à ³´øèì÷à ÷îðà-
òàäáèðëàð ò´²ðèñèäà" £àðîð ³àáóë ³èëäè [4].

Ðà³àìëè è³òèñîäè¸ò äàñòóðèäà ¤çáåêèñòîííèíã ê´ïãèíà è³òèñîäèé
òàðìî³ëàðèäà àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðèíè æîðèé ýòèøíè
ðà²áàòëàíòèðóâ÷è áèð ³àòîð ÷îðà-òàäáèðëàðíè àìàëãà îøèðèø ê´çäà òóòèëãàí.
Ðà³àìëè è³òèñîäè¸òíèíã òàðêèáèé ³èñìëàðèäàí áèðè áó "Ýëåêòðîí õóêóìàò"
òèçèìè á´ëèá, áó "Ðà³àìëè òåìèð é´ë" ëîéèõàñè êîíöåïöèÿñèíèíã áèð ³èñìèäèð.
Çàìîíàâèé è³òèñîäè¸òíèíã àñîñèé òàðêèáèé ³èñìè ìàúëóìîòëàð áèëàí èøëàøäèð.
Ðà³àìëè è³òèñîäè¸òäà èøëàá-÷è³àðèø âà áîø³àðèø æàðà¸íèäà àõáîðîò-
êîììóíèêàöèÿ òåõíîëîãèÿëàðèäàí ñàìàðàëè ôîéäàëàíèø ëîçèì. Ðà³àìëè
è³òèñîäè¸ò òàúñèðè áóòóí è³òèñîäè¸òãà, øó æóìëàäàí òåìèð é´ë òðàíñïîðòèãà
õàì òàúñèð ³èëàäè. ×åò ýëäà, Ìàðêàçèé òåìèð é´ë - áó ðà³àìëè è³òèñîäè¸ò ¸êè
èíòåðíåò è³òèñîäè¸òè ìàõñóëîòè á´ëèá, óíäà àëî³à âà òàðìî³íè ìàðêàçëàøòèðèø
áîø³àðóâè óñòóíëèê ³èëàäè. "Ðà³àìëè òåìèð é´ë" ëîéèõàñèíè àìàëàãà îøèðèøäà
áèð ³àòîð é´íàëèøëàðèíè ́ ç è÷èãà îëàäè: ýëåêòðîí áèçíåñ, è³òèñîäèé áèëèìëàð,
áîçîðíè áîø³àðèø áèëèìëàðè, âèðòóàë è³òèñîäè¸ò âà ðà³àìëàøòèðèø
è³òèñîäè¸òè.

Ðà³àìëè òåìèð é´ë - áó þê âà é´ëîâ÷èëàð òàøèø æàðà¸íèíè áîø³àðèø
òèçèìèäàãè âà òåìèð é´ëíèíã áàð÷à õ´æàëèêëàðèäàãè áàð÷à ìàúëóìîòëàðíè àõáîðîò-
òàõëèë ³èëèø á´éè÷à àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðè àñîñèäà èøëàá
÷è³èëãàí êîìïëåêñ òèçèìäèð. Âà áó ¤çáåêèñòîí ðà³àìëè è³òèñîäè¸ò äàñòóðèãà
ìîñëàøãàí áèçíåñ ìîäåëè á´ëèá õèñîáëàíàäè.

Ðà³àìëè òåìèð é´ë ìèæîçëàðíèíã ´çàðî ìóíîñàáàòëàðèíè âà äèñïåò÷åðëèê
íàçîðàòèíè òóáäàí ÿíãè àâòîìàòëàøòèðèëãàí óñóëëàðèãà ýðèøèøãà é´íàëòèðèëãàí
èíôðàòóçèëìà á´ëèá, áóíäà µàðàêàòëàíóâ÷è òàðêèá, òàøèø æàðà¸íëàðè âà
óëàðíèíèíã õàðàêàòëàðèíè òàðòèáãà ñîëèø âà áîø³àðèø, õàâôñèçëèêíè òàúìèíëàø
õàìäà õèçìàò ê´ðñàòèø æàðà¸íëàðèíè ðà³àìëè òåõíîëîãèÿëàð ¸ðäàìèäà àìàëãà
îøèðèø äåìàêäèð. Øóíäàé ³èëèá "Ðà³àìëè òåìèð é´ë" "¤çáåêèñòîí òåìèð é´ëëàðè"
ÀÆ ôàîëèÿòèíèíã áàð÷à é´íàëèøëàðèíè ³àìðàá îëèøè êåðàê.

£óéèäà Ðà³àìëè òåìèð é´ë àñîñèé òåõíîëîãèê æàðà¸íëàðíè àìàëãà îøèðèøäà
çàðóð á´ëãàí ìà³ñàä âà âàçèôàëàðíè ê´ðèá ÷è³àìèç.

Ðà³àìëè òåìèð é´ëíè òåõíîëîãèê æàðà¸íëàðèíè àìàëãà îøèðèø àñîñèé
ìà³ñàäè, ðåæàëàøòèðèø âà áîø³àðèøíè àâòîìàòëàøòèðèø âà áó æàðà¸íäà èíñîí
îìèëèíè ïàñàéòèðèø õèñîáèãà õàðàæàòëàðíè êàìàéòèðèø, èø óíóìäîðëèãèíè
âà µàðàêàò õàâôñèçëèãèíè îøèðèø îð³àëè ìèæîçëàð èøîí÷èíè ÿíàäà
ìóñòàõêàìëàøäèð. Óøáó ìà³ñàäëàðãà ýðèøèø "¤çáåêèñòîí òåìèð é´ëëàðè" ÀÆ
íèíã áèçíåñ æàðà¸íëàðèíè ìîñëàøóâ÷àíëèãè âà ñàìàðàäîðëèãèíè ñåçèëàðëè
äàðàæàäà òàúìèíëàøè ëîçèì, áó ýñà ´ç íàâáàòèäà áóòóí áèçíåñíèíã ìèæîçëàð
ýúòèáîðèíè îøèðèøãà èìêîí áåðàäè.

"Ðà³àìëè òåìèð é´ë" ëîéèµàñèíè àìàëãà îøèðèø íàòèæàñèäà "¤çáåêèñòîí
òåìèð é´ëëàðè" ÀÆ ´ç ôàîëèÿòèíè àìàëãà îøèðèøäà øóíäàé çàìîíàâèé IT-
òåõíîëîãèÿëàðè ³´ëëàíèëèøè ëîçèìêè, áóíäà êàòòà õàæìäàãè ìàúëóìîòëàð, ñèìñèç
àëî³à òåõíîëîãèÿëàðè, èíòåëëåêòóàë òèçèìëàð, èíòåðíåò òèçèìëàðè,
äàñòóðëàøòèðèø êàáèëàð ìóõèì ́ ðèí òóòàäè. Áèç òàõëèë ³èëãàí êîðõîíà ìè³è¸ñèäà
àõáîðîò òåõíîëîãèÿëàðèíè ³´ëëàø èìêîíèÿòè ³óéèäàãè òóðëàðäàí èáîðàò á´ëèøè
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ìóìêèí:
- ðåàë õîëàò á´éè÷à µàðàêàòäàãè òàðêèáãà (ïîäâèæíîé ñîñòàâ) õèçìàò

ê´ðñàòèøäà IT òåõíîëîãèÿ.
- é´ëîâ÷èëàð î³èìèíè òàµëèë ³èëèø ó÷óí IT -òåõíîëîãèÿëàð;
- é´ëîâ÷èëàðãà õèçìàò ê´ðñàòèøäà IT -òåõíîëîãèÿëàð;
- ñòàòèñòèêàíè òàõëèë ³èëèøäà âà îëäèíäàí ïðîãíîçëàøòèðèø é´íàëèøèäà

IT -òåõíîëîãèÿëàð;
- ëîêîìîòèâ õ´æàëèãèäà IT -òåõíîëîãèÿëàð;
- é´ë õ´æàëèãèäà IT -òåõíîëîãèÿëàð;
- ÿãîíà äèñïåò÷èðëèê ìàðêàçëàðèäàãè IT -òåõíîëîãèÿëàð;
- ñòàíöèÿ èøëàðèíè àìàëãà îøèðèøäà IT -òåõíîëîãèÿëàð.
"Ðà³àìëè òåìèð é´ë" ëîéèµàñèíè áèð ³àòîð òåõíîëîãèê å÷èìëàðíè õàë ³èëèø

îð³àëè àìàëãà îøèðèëàäè.
Òåìèð é´ëíèíã àñîñèé òåõíîëîãèê å÷èìëàðèäàí áèðè áó áîø³àðèøíèíã

èíòåëëåêòóàë òèçèìèíè ÿðàòèøäèð. Ó ðåæàëàøòèðèø âà òàøèø æàðà¸íëàðèäà
äèñïåò÷åðëèê áîø³àðóâèíè àâòîìàòëàøòèðèøãà ³àðàòèëãàí èíôðàòóçóëìàäàí
èáîðàòäèð.

Òåìèð é´ëíèíã òåõíîëîãèê å÷èìëàðèäàí ÿíà áèðè òåìèð é´ëíè òàúìèðëàø âà
íàçîðàò ³èëèø æàðà¸íëàðèíè àâòîìàòëàøòèðèøíè ´ç è÷èãà îëàäè. Òåõíîëîãèÿ
èíôðàòóçèëìàñè é´ëíèíã ãåîìåòðèê ïàðàìåòðëàðèíè àíè³ëàøãà é´íàëòèðèëãàí
á´ëèá, ÿ³èíëàøèø ãàáàðèòèíè àâòîìàòèê ðàâèøäà õèñîáëàá àíè³ëàø, àëî³à
ñèìëàðèíèíã ãåîìåòðè ïàðàìåòðàëàðèíè àíè³ëàø, ́ òèø æîéëàðèíèíã ê´ðèíèøè
ìàñîôàëàðèíè àâòîìàòèê ðàâèøäà àíè³ëàøäàí èáîðàò. £îëàâåðñà òåìèð é´ë
õ´æàëèãè òèçèìèäà èøíè òàøêèë ýòèø âà íàçîðàò ³èëèø æàðà¸íëàðèíè
àâòîìàòëàøòèðèøãà ³àðàòèëàäè. Áóíäà òèçèìäà àõáîðîò-êîììóíèêàöèÿ
òåõíîëîãèÿëàðè àñîñèäà ÿãîíà ïëàòôîðìà òàøêèë ýòèëèá, áóíäà "¤çáåêèñòîí
òåìèð é´ëëàðè" ÀÆ é´ë õ´æàëèãà ³àðàøëè õóäóäëàðäàãè áàð÷à êîðõîíàëàðè óøáó
ïîðòàë îð³àëè ÿãîíà äèñïåò÷åðëèê ìàðêàçèãà ìàúëóìîòëàðíè åòêàçàäè. Óøáó ïîðòàë
èìêîíèÿòëàðè øóíäàí èáîðàòêè, êîðõîíà ìè³è¸ñèäà èøëàòèëãàíäà êîðõîíàäàãè
òåõíèê âà ìîëèÿâèé áàð÷à ìàúëóìîòëàð ðåàë õîëàòäàãè áàçàñè øàêëëàíòèðèëàäè.
É´ë óñòàëàðè èøíè ðåæàëàøòèðèøíè âà èøíè òàøêèë ýòèø æàðà¸íëàðèíè ïîðòàë
îð³àëè àìàëãà îøèðèøè, õàð áèð õîäèìíèíã íàçîðàòèíè îëèá áîðèøè âà ïîðòàëäà
èøíè òàøêèë ýòèø þçàñèäàí é´ë óñòàëàðèãà ýëåêòðîí ê´ðèíèøäà òåãèøëè
é´ðè³íîìàëàðíè áåðèøè ê´çäà òóòèëãàí. Ïîðòàëãà êèðèòèëãàí ìàúëóìîòëàð
àâòîìàòèê ðàâèøäà òàõëèë àìàëãà îøèðèëàäè âà êîðõîíàíèíã ê´ðñàòêè÷ëàðè
øàêëàíòèðèëèá, è³òèñîäèé ñàìàðàäîðëèãè àíè³ëàíàäè.

Õóëîñà âà òàêëèôëàð.
Áóãóíãè êóíäà àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðèñèç êîìïàíèÿëàð çàìîí

òàëàáèãà æàâîá áåðìàéäè âà ðèâîæëàíèøäàí ò´õòàá, êó÷ëè ðà³îáàòáàðäîø
êîìïàíèÿëàð ³àòîðèäàí ´ðèí ýãàëëàé îëìàéäè. Øóíèíã ó÷óí, "Ðà³àìëè òåìèð
é´ë" ëîéèµàñèíè ìóðàêêàá òàøêèëèé-òåõíèê òèçèì ñèôàòèäà ê´ðèá ÷è³èø ìóìêèí.
È³òèñîäèé æèµàòäàí Ðà³àìëè òåìèð é´ëÿíãè èííîâàöèîí ëîéèõà µèñîáëàíàäè.
Åâðîïà ìàìëàêàòëàðèäà ðà³àìëè òåìèð é´ë ÿðàòèø áèð ³àòîð ñòàíäàðòëàð ERTMS
(European Rail Traffic Management System) / ÅÒCS (European Train Control System),
ÀTO (Automatic train operation) âà òåëåêîììóíèêàöèÿ ñòàíäàðòëàðèãà àñîñëàíãàí.
Øóíèíã ó÷óí ¤çáåêèñòîíäà ëîéèµàíèíã òåõíîëîãèê å÷èìè µàì, ìàâæóä
ñòàíäàðòëàðãà àñîñëàíãàí á´ëèøè êåðàê. Ðà³àìëè òåìèð é´ë êîíöåïöèÿñè ðà³àìëè
âà êîììóíèêàöèÿ òåõíîëîãèÿëàðè âà òèçèìëàðèíè èíòåãðàöèÿëàøóâèãà àñîñëàíãàí.
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Óøáó ìóðàêêàá ëîéèµàíè ÿðàòèøíèíã ´çèãà õîñëèãè øóíäàêè, ê´ïãèíà òåõíèê
ëîéèµàëàðäàí ôàð³ëè ´ëàðî³, áó ëîéèµà òèçèìíè àíàúíàâèé
áîø³àðóâèäàíàâòîìàòëàøòèðèëãàí áîø³àðóâè ðà³àìëè è³òèñîäè¸òãà ́ òàäè.

Áîø³à òîìîíäàí Ðà³àìëè òåìèð é´ë òåìèð é´ë òðàíñïîðòè ðèâîæëàíèøèíèíã
ÿíãè çàìîíàâèé áîñ³è÷è á´ëèá õèçìàò ³èëàäè. Ëîéèõà á´éè÷à èøëàð íàôà³àò
òåìèð é´ë òèçèìèíè, áàëêè ¤çáåêèñòîí Ðåñïóáëèêàñèäà ÿãîíà òðàíñïîðò òèçèìèíè
òàêîìèëëàøòèðèøãà ³àðàòèëãàí ñàúé-õàðàêàòëàðíè áèðëàøòèðàäè. Ðà³àìëè òåìèð
é´ë ëîéèõàñèíè é´ëãà ³´éèëèøè òðàíñïîðò ñîõàñèäà ÿíãè çàìîíàâèé àõáîðîò
òåõíîëîãèÿëàðíè æîðèé ýòèø âà èíòåëåêòóàë áîø³àðóâ òåõíîëîãèÿëàðèíè
ðèâîæëàíòèðèøãà àñîñëàíãàí.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè.
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë 3-èþëäàãè"¤çáåêèñòîí

Ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè ò´²ðèñèäà
"ãè Ï£-3832 ñîíëè ³àðîðè.

2. Ìèðçè¸åâ Ø.Ì. / 2019 éèëäà ìàìëàêàòèìèçíè ðèâîæëàíòèðèøíèíã ýíã
ìóµèì óñòóâîð âàçèôàëàðè ò´²ðèñèäàãè ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã
Ïàðëàìåíòãà Ìóðîæààòíîìàñè / 2018 éèë 28 äåêàáðü.

3. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë 19 ôåâðàëäàãè "Àõáîðîò
òåõíîëîãèÿëàðè âà êîììóíèêàòñèÿëàðè ñîµàñèíè ÿíàäà ðèâîæëàíòèðèø ÷îðà-
òàäáèðëàðè ò´²ðèñèäà"ãè ÏÔ-5349 ñîíëè ôàðìîíè.

4. Âàçèðëàð Ìàµêàìàñè 2018 éèë 31 àâãóñòäà ðà³àìëè è³òèñîäè¸òíèíã ìà³ñàä
âà âàçèôàëàðèíè áåëãèëàá áåðàäèãàí "¤çáåêèñòîí Ðåñïóáëèêàñèäà ðà³àìëè
è³òèñîäè¸òíè æîðèé ³èëèø âà ÿíàäà ðèâîæëàíòèðèø á´éè÷à ³´øèì÷à ÷îðà-
òàäáèðëàð ò´²ðèñèäà" £àðîð.

5. Ãóëÿìîâ Ñ.Ñ., Àþïîâ Ð.¥., Àáäóëëàåâ Î.Ì., Áàëòàáàåâà Ã.Ð."Ðà³àìëè
è³òèñîäè¸òäà áëîê÷åéí òåõíîëîãèÿëàðè"- Ò.: ÒÌÈ, "È³òèñîä-Ìîëèÿ" íàøðè¸òè,
2019 éèë. 447-á.

6. Íàçàðîâ£.Í. , ÐàõèìîâàÄ. "Çàìîíàâèé ìåíåæìåíò: íàçàðèÿ âà àìàëè¸ò" II
êèòîá, Ò.: ÄÆ£À, 2011 éèë

7. Íîâîñåëîâà Ë. Áëîê÷åéí äëÿ ãîëîñîâàíèÿ àêöèîíåðîâ / ÍîâîñåëîâàË.,
Ìåäâåäåâà Ò. // Õîçÿéñòâî è ïðàâî. 2017. N 10. Ñ. 17 - 27.
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"¤ÇÁÅÊÈÑÒÎÍ ÒÅÌÈÐ É¤ËËÀÐÈ" ÀÊÖÈßÄÎÐËÈÊ ÆÀÌÈßÒÈÄÀ
É¤ËÎÂ×ÈËÀÐÃÀ ÕÈÇÌÀÒ Ê¤ÐÑÀÒÈØÄÀ ÐÀ£ÀÌËÈ

È£ÒÈÑÎÄÈ¨ÒÍÈÍÃ ¤ÐÍÈ

Êàëìóðàòîâ Îìèðáàé Æóìàáàåâè÷
Áèçíåñ âà áîø³àðóâ ðåñïóáëèêà îëèé ìàêòàáè 2-áîñ³è÷ òèíãëîâ÷èñè
E-mail: liferich884@gmail.com

Àííîòàöèÿ: Ìà³îëàäà "¤çáåêèñòîí òåìèð é´ëëàðè" àêöèÿäîðëèê æàìèÿòèäà,
ðà³àìëè òåõíîëîãèÿëàðäàí ôîéäàëàíèá, é´ëîâ÷èëàðãà õèçìàò ê´ðñàòèø ñèôàòèíè
îøèðèøãà äîèð ìàñàëàëàð ¸ðèòèëãàí.

Êàëèò ñ´çëàð: ðà³àìëè è³òèñîäè¸ò, ðà³àìëè òåõíîëîãèÿëàð, èíòåðíåò,
ìàðêåòèíã êîììóíèêàöèÿ, àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàð, ýëåêòðîí õàðèä
òåðìèíàë, ýëåêòðîí µóêóìàò.

Ðèâîæëàíãàí äàâëàòëàð ³àòîðèãà êèðèøèìèç ó÷óí ýíã àââàëî èë²îð çàìîíàâèé
àõáîðîò-êîììóíèêàöèÿ âà ðà³àìëè òåõíîëîãèÿëàð ñîµàñèäàãè áèëèìëàðíè ÷ó³óð
ýãàëëàøèìèç îð³àëè àìàëãà îøèðàìèç. Áàð÷à ñîõàëàðíèíã ðèâîæëàíèøèãà áåâîñèòà
òàúñèð ³èëóâ÷è òåõíîëîãèÿëàðäàí àñîñèéñè ðà³àìëè èêòèñîäè¸ò òåõíîëîãèÿëàðè
µèñîáëàíàäè.

Ðà³àìëè èêòèñîäè¸ò áó - ðà³àìëè òåõíîëîãèÿëàðãà àñîñëàíãàí è³òèñîäèé èøëàá
÷è³àðèø, èíòåðíåò òåõíîëîãèÿëàðèãà àñîñëàíãàí è³òèñîäè¸ò, ÿíãè òåõíîëîãèÿëàð,
ïëàòôîðìàëàð âà áèçíåñ ìîäåëëàðèíè ÿðàòèø âà óëàðíè êóíäàëèê µà¸òãà æîðèé
ýòèø îð³àëè ìàâæóä è³òèñîäè¸òíè ÿíãè÷à òèçèìãà àéëàíòèðèø äåãàíèäèð.

Ðà³àìëè è³òèñîäè¸ò èíñîíëàðíèíã òóðìóø òàðçèíè þ³îðè äàðàæàãà ÷è³èøèãà,
äàâëàò âà æàìèÿò áîø³àðóâè, èæòèìîèé ñîµàäà âà õèçìàò ê´ðñàòèø ñîµàñèäà
èíñîí îìèëèíè ³àòíàøèøèíè êàìàéòèðèá, õèçìàò ê´ðñàòèø ñèôàòèíè îøèðèøäà
âà êîððóïöèÿ äàðàæàñèíè êàìàéòèðèøè àíè³. Ðà³àìëè òåõíîëîãèÿëàð õàðàæàòëàðíè
êàìàéòèðàäè, ìàµñóëîò âà õèçìàòëàð ñèôàòèíè îøèðàäè.

Øóíè èíîáàòãà îëàäèãàí áóëñàê µîçèðäà ìàìëàêàòèìèçäà òóðëè ñîµàëàðäà
àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðíèíã ´ðíè þ³îðè äàðàæàäà ðèâîæëàíèøè
ó÷óí äàâëàòèìèç òîìîíèäàí òóðëè ³àðîð âà ëîéèõàëàð àìàëãà îøèðèëìî³äà. Áóíãà
ìèñîë ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè 2018 éèë 19 ôåâðàëäàãè ÏÔ-5349
ñîíëè "Àõáîðîò òåõíîëîãèÿëàðè âà êîììóíèêàòñèÿëàðè ñîµàñèíè ÿíàäà
ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè ò´²ðèñèäà"ãè Ôàðìîíè[1] âà 2018 éèë 3-èþëäàãè
Ï£-3832 ñîíëè "¤çáåêèñòîí ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäè¸òíè
ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè ò´²ðèñèäà" ãè ³àðîðè èøëàá ÷è³èëäè[2].

Áóëàðäàí òàø³àðè 2020 éèë 24 ÿíâàðäàãè Ïðåçèäåíòèìèç Ïàðëàìåíòãà
ìóðîæàòíîìà[3] áèëàí ÷è³èá, óíäà 2020 éèëãè ó÷òà ÿúíè èëì, ìàúðèôàò âà
ðà³àìëè è³òèñîäè¸ò óñòóâîð é´íàëèøëàðè áåëãèëàá îëèíäè. Èëì-ôàí
þòó³ëàðèíèíã ýëåêòðîí ïëàòôîðìàñè, ìàµàëëèé âà õîðèæèé èëìèé èøëàíìàëàð
áàçàñèíè øàêëëàíòèðèø, µàð áèð îëèé òàúëèì âà èëìèé-òàä³è³îò äàðãîµè íóôóçëè

http://dx.doi.org/10.26739/conf_05/05/2020-17
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÷åò ýë óíèâåðñèòåòëàðè âà èëìèé ìàðêàçëàðè áèëàí µàìêîðëèêíè é´ëãà ³´éèëèøè,
æîðèé éèëäà "ðà³àìëè è³òèñîäè¸ò"íè ðèâîæëàíòèðèø á´éè÷à òóá áóðèëèø
³èëèøèìèç êåðàêëèãè, øóíèíãäåê, "Ýëåêòðîí µóêóìàò" òèçèìèíè, àìàëãà
îøèðèëà¸òãàí äàñòóðëàð âà ëîéèµàëàðíè òàí³èäèé ³àéòà ê´ðèá ÷è³èá, áàð÷à
òàøêèëèé âà èíñòèòóöèîíàë ìàñàëàëàðíè êîìïëåêñ µàë ýòèø çàðóðëèãè âà "Ðà³àìëè
¤çáåêèñòîí - 2030" äàñòóðèíè èøëàá ÷è³èøíè èêêè îé ìóääàòäà ÿêóíëàø
ëîçèìëèãè àéòèëãàí.

Øó óñòóâîð é´íàëèøëàðíè àìàëãà îøèðèøäà âà àñîñàí é´ëîâ÷è òàøèø ñèôàòèíè
ÿíàäà îøèðèø âà õèçìàò ê´ðñàòèø ôàîëèÿòèíè òèçèìëè òàøêèë ³èëèø ìà³ñàäèäà,
"¤çáåêèñòîí òåìèð é´ëëàðè" Àêöèÿäîðëèê æàìèÿòèäà µàì áèð ³àí÷à èøëàð îëèá
áîðèëãàíèíè ê´ðèøèìèç ìóìêèí, øóëàðäàí æàìèÿò ñàéòè îð³àëè:

- îíëàéí ³àáóë;
- ïîåçäëàð ãðàôèãè;
- é´íàëèøëàð á´éè÷à á´ø æîé ´ðèíëàðè âà íàðõëàðè;
- áèëåòëàð îíëàéí õàðèäè;
òàäáèðêîðëàð ó÷óí:
-  âàãîíëàð âà êîíòåéíåðëàð æîéëàøóâèíè îíëàéí òàðèçäà àíè³ëàø;
-  òàøèø õèçìàòëàðèíèíã íàðõëàðèíè  îíëàéí àíè³ëàø õèçìàòëàðè é´ëãà
³´éèëãàí. Ëåêèí þ³îðèäà ³èëèíãàí èøëàð áèëàí ÷åãàðàëàíèá ³îëìàñäàí,

ôàîëèÿòäà ÿíàäà çàìîíàâèé àõáîðîò - êîììóíèêàöèÿ òåõíîëîãèÿëàðäàí
ôîéäàëàíèøèìèç ëîçèì. Ñàáàáè äàâëàòèìèçäà, é´ëîâ÷è òàøèø õèçìàòëàðè
áîçîðèäà êó÷ëè ðà³îáàò êå÷à¸òãàí áèð øàðîèòäà èñòåúìîë÷èëàð òàëàáèíè
³îíäèðèø, ÿíãè áîçîð ñåãìåíòëàðèãà êèðèá áîðèø âà é´ëîâ÷è òàøèø õèçìàòëàðè
áîçîðèíè ðèâîæëàíòèðèøèìèç ìóµèì àµàìèÿòãà ýãà.

Áîçîð è³òèñîäè¸òè øàðîèòèäà èñòåúìîë÷èíèíã õîµèø âà èñòàêëàðèíè èíîáàòãà
îëãàí µîëäà, óíèíã òàëàáèíè ò´ëè³ ³îíäèðèøíè çàìîíàâèé óñëóáëàðè ðà³àìëè
òåõíîëîãèÿëàðäàí î³èëîíà ôîéäàëàíèøäèð. Áó ýñà èñòåúìîë÷è òàëàáèíè ò´ëè³
³îíäèðèø áèëàí áèðãà êó÷ëè ðà³îáàòëàøãàí áîçîðäà ôàîëèòèíèíã ´ç ´ðíèíè
ñà³ëàá òóðèø èìêîíèÿòèíè ÿðàòàäè[4].

"¤çáåêèñòîí òåìèð é´ëëàðè" ÀÆ äà ðà³àìëè òåõíîëîãèÿíè àìàëãà îøèðèøíèíã
àñîñèé âàçèôàëàðè ÿíãè çàìîíàâèé èíôðàòóçèëìàëàð æîðèé ³èëèø, èíñîí
îìèëèíè ïàñàéòèðèø, õàðèä, ò´ëîâ òèçèìëàðèí äèñòàíöèîí èíòåðíåò îð³àëè
áîø³àðèø, µàðàêàò õàâôñèçëèãèíè îøèðèø, èñòåúìîë÷èëàðíèíã µîõèøèäàí êåëèá
÷è³èá ³´øèì÷à õèçìàòëàðíè òàêëèô ³èëèø µèñîáëàíàäè.

Õóëîñà âà òàêëèôëàð.
"¤çáåêèñòîí òåìèð é´ëëàðè" Àêöèÿäîðëèê æàìèÿòèäà ðà³àìëè è³òèñîäè¸òíè

ðèâîæëàíòèðèø øàðîèòèäà áèð ³àí÷à èøëàð îëèá áîðèëèøèãà ³àðàìàñäàí, áîçîð
è³òèñîäè¸òè øàðîèòèäà èñòåúìîë÷èíèíã õîµèø âà èñòàêëàðèíè ³îíäèðèø âà
æàìèÿò ðèâîæëàíèøèãà åòàðëè äàðàæàäà ýìàñ. Êåëàæàêäà õèçìàò ñîµàñèíè ÿíàäà
ðèâîæëàíòèðèø, èñòåúìîë÷èíèíã õîµèø, èñòàêëàðèíè ³îíäèðèø, âà³òíè òåæàø,
õàðàæàòëàðíè êàìàéòèðèø âà ìåµíàò óíóìäîðëèãèíè îøèðèø ìà³ñàäèäà
³´éèäàãèëàðíè àìàëãà îøèðèøèìèç øàðò:

- õóææàòëàð àéëàíìàñèíè ìàñîôàäàí áîø³àðèø;
- îíëàéí õàðèä òèçèìèíè ÿíãèëàø;
- âîêçàë êàññàëàðèäàãè èíñîí îìèëèíè êàìàéòèðèø, óíèíã ´ðíèãà
-   ýëåêòðîí õàðèä òåðìèíàëëàð òàøêèë ³èëèø;
- âîêçàëëàðäà âà âàãîíëàðäà èíòåðíåò (wi-fi) àëî³àëàðè òàøêèë ³èëèø;
- õàð áèð âàãîíäà ìàõñóñ ïëàíøåòëàð áèëàí òàúìèíëàø (ïëàíøåòëàð îð³àëè
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âàãîí ê´çàòóâ÷èñè áèëàí àëî³àãà ÷èêèø, ðåñòîðàí-âàãîíäàí îâ³àò áóþðòìà ³èëèø,
ïîåçä õîçèð ³àåðäà êåëà¸òãàíèíè àíè³ëàø, áîðà¸òãàí ìàíçèëäàãè ðåñòîðàí,
ìåõìîíõîíà, ìóçåè, òàðèõèé æîéëàðíè àíè³ëàø, òàêñè ÷à³èðèø, ³èçè³àðëè
êèíîëàð, ìóñè³àëàð â.á. èøëàðíè àìàëãà îøèðèø ó÷óí).
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Òîøêåíò

ÍÅÔÒÜ-ÃÀÇ ÊÎÐÕÎÍÀËÀÐÈ ÈÍÔÐÀÒÓÇÈËÌÀËÀÐÈÍÈ ÁÎØ£ÀÐÈØÄÀ
ÈÍÂÅÑÒÈÖÈßËÀÐÍÈÍÃ ÐÎËÈ

Èøìàíîâà Äèíîðà Íóðìàìàä ³èçè
ÒÄÈÓ òàÿí÷ äîêòîðàíòè

Àííîòàöèÿ: Óøáó òåçèñäà íåôòü-ãàç êîðõîíàëàðè èíôðàòóçèëìàëàðèíè áîø³àðóâ
ìåõàíèçìèíè òàêîìèëëàøòèðèøäà îìèë á´ëèá õèçìàò ³èëàäèãàí èíâåñòèöèÿëàðíè
æàëá ýòèø ñòðàòåãèÿñèíè òóçèø á´éè÷à èëìèé òàêëèôëàð áèëäèðèëãàí.

Êàëèò ñ´çëàð: íåôòü-ãàç òàðìî³ëàðè, èíâåñòèöèÿ, ñòðàòåãèê áîø³àðóâ,
ìîíîïîëèÿ, èíôðàòóçèëìà.

Ãàç òàúìèíîòè ñîµàñè èæòèìîèé - è³òèñîäèé òàðà³³è¸òãà µàìäà õàë³ õ´æàëèãè
ñîµàñèãà óëêàí òàúñèð ê´ðñàòóâ÷è òàðìî³ µèñîáëàíàäè, ³àéñèêè òàáèèé ãàç -
ê´ïëàá ìàìëàêàòëàðíèíã ¸³èë²è ýíåðãåòèêà áàëàíñèäàãè àñîñèé ´ðèí òóòàäèãàí
âà êèì¸ ñàíîàòè ó÷óí ýíã çàðóð õîì àø¸ µèñîáëàíàäèãàí ìóµèì ³àçèëìà áîéëèêäèð.

Äóí¸ è³òèñîäè¸òèíèíã ãëîáàëëàøóâ æàðà¸íëàðè ãàç ñîµàñèíè òîì ìàúíîäà
æàµîí èíäóñòðèÿñèãà àéëàíèá áîðèøèãà îëèá êåëäè. Ñîòèø áîçîðëàðèäàí
êîíëàðíèíã ãåîãðàôèê óçî³ëèãè óëàðíèíã ´ðòàñèäà àëî³àëàð ´ðíàòèø ÿíãè
óñóëëàðèíè þçàãà êåëèøè áèëàí ÿ³èíëàøèá áîðìî³äà. Ãàç áîçîðëàðè òåç
ñóðúàòëàðäà ´ñèøãà òàé¸ð. Äóí¸äàãè áàð÷à ãàç çàµèðàëàðèíèíã 77,9 ôîèçè æàìè
10 òà éèðèê äàâëàòëàð çèììàñèãà ò´²ðè êåëàäè  (134,0 òðëí.ì3). 2020 éèëãà êåëèá
äóí¸ ìè³¸ñèäà ãàç ³àçèá ÷è³àðèø µàæìè 5 òðëí.ì3 äàí îøèá êåòäè. ß³èí 30
éèëäà äóí¸äà ýíåðãèÿãà á´ëãàí òàëàá µàð éèëè 1,8 % ãà îøèá áîðàäè. Áó òàëàáíè
ðèâîæëàíèøèíè µàðàêàòãà êåëòèðóâ÷è êó÷ á´ëèá ïëàíåòà àµîëèñèíèíã µàð éèëè
1 % ãà ´ñèøè õèçìàò ³èëàäè (µîçèðãè 6 ìëðä.äàí 8,2 ìëðä.ãà÷à), øóíèíãäåê
éèëëèê è³òèñîäèé ́ ñèø 2,5 % ßÈÌ ãà (òóðëè ìàìëàêàòëàðäà òóðëè÷à 2% äàí 5%
ãà÷à) ò´²ðè êåëàäè. Òàä³è³îòëàðäà òàáèèé ãàç µàë³àðî ñàâäîñèíèíã êåëàæàêäàãè
èñòè³áîëè èæîáèé áàµîëàíìî³äà. Òàáèèé ãàç µàë³àðî ñàâäîñè 2030 éèëãà êåëèá
òàõìèíàí 680-990 ìëðä. ì3 íè òàøêèë ýòàäè.

Òàáèèé ãàç ê´ìèð âà ìàçóòãà ³àðàãàíäà ýêîëîãèê íó³òàè íàçàðäàí àí÷à òîçà
ýíåðãåòèê ¸³èë²è µèñîáëàíàäè. Òàáèèé ãàçíè ¸³èø æàðà¸íèäà ó÷èá þðóâ÷è êóë
ê´ðèíèøèäàãè ³àòòè³ èôëîñëàíòèðóâ÷è ìîääàëàð ïàéäî á´ëìàéäè, óãëåêèñëîòà
âà îëèíãóãóðò áèðèêìàëàðè ýñà àí÷à êàì àæðàëèá ÷è³àäè. Áóíãà ÃÔÐ á´éè÷à
êåëòèðèëãàí ìàúëóìîòëàð èñáîò á´ëà îëàäè. (1-æàäâàë).

 

http://dx.doi.org/10.26739/conf_05/05/2020-18
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1-æàäâàë. Ãåðìàíèÿäà òóðëè õèëäàãè ¸³èë²èëàðíè ¸íèøè íàòèæàñèäà
àòìîñôåðàíèíã èôëîñëàíèøè

¤çòðàíñãàç ÀÊ ìàúëóìîòëàðè àñîñèäà ìóàëëèô òàµëèëè
1- æàäâàëäàãè ìàúëóìîòëàðíè èøîí÷ëè âà ò´ëè³ áîø³à äàâëàòëàðãà µàì òåãèøëè

äåá µèñîáëàø ìóìêèí. Áó ê´ðñàòêè÷ëàðäàí øóíäàé àíè³ õóëîñàãà êåëèø ìóìêèí:
ýëåêòð âà èññè³ëèê ýíåðãèÿñè èøëàá ÷è³àðóâ÷è ýíåðãåòèê ³óðèëìàëàð
(ýëåêòðîñòàíöèÿëàð âà èññè³õîíàëàð)äà òàáèèé ãàçíèíã èøëàòèëèøè àòðîô ìóµèòãà
ýíã êàì ìè³äîðäà íåãàòèâ òàúñèð ê´ðñàòàäè. Ó ¸íãàíäàí êåéèí îëòèãóãóðò
îêñèäèíèíã ³àòòè³ ³èñìëàðè (ñóþ³ âà ³àòòè³ ¸³èë²è ¸íãàíèäà àëáàòòà àæðàëèá
÷è³àäèãàí) äåÿðëè àæðàëèá ÷è³ìàéäè.    £èøëî³ àµîëè ïóíêòëàðèíè òàáèèé ãàç
áèëàí òàúìèíëàø áîø³à ¸³èë²è òóðëàðèíè, ³èøëî³ëàðäà ýñà ³èììàòáàµî
äàðàõòëàðíè ñà³ëàøãà, óëàðäàí òåæàìêîðëèê áèëàí, ñàìàðàëè ôîéäàëàíèøãà
èìêîí ÿðàòàäè. Øàµàð âà ³èøëî³ àµîëèñèíè òàáèèé ãàçãà á´ëãàí ýµòè¸æèíè
³îíäèðèø ìåµíàò ðåñóðñëàðèíè ´ç äè³³àò ýúòèáîðèíè áîø³à è³òèñîäèé
ìàñàëàëàðíè µàë ³èëèøãà ³àðàòèøãà øàðò-øàðîèò ÿðàòàäè. Òàáèèé ãàçäàí
ôîéäàëàíèø àòðîô ìóµèòíè, àéíè³ñà àòìîñôåðà µàâîñèíè ́ òèí, ê´ìèð ̧ êè ìàçóò
¸íèøèäàí µîñèë á´ëàäèãàí çàµàðëè ãàçëàðäàí ìóµîôàçà ³èëèøíèíã àñîñèé
é´ëèäèð. ×óíêè, òàáèèé ãàç, áîø³à ¸³èë²è òóðëàðèäàí ôàð³ëè ´ëàðî³, ¸íãàíäà
÷è³èíäè ãàçëàð µîñèë á´ëìàéäè, ÿúíè òàáèèé ãàç ò´ëè³ ¸íàäè. Áó ýñà òàáèèé
ãàçäàí ôîéäàëàíèøíèíã è³òèñîäèé ñàìàðäîðëèãè áîø³à ¸³èë²è òóðëàðèãà
íèñáàòàí àí÷à þ³îðè ýêàíëèãèíè ÿíà áèð áîð òàñäè³ëàéäè.

 Ãàç òàúìèíîòè ñîµàñèíèíã èæòèìîèé - è³òèñîäèé òàðà³³è¸òãà µàìäà õàë³
õ´æàëèãè ñîµàñèãà óëêàí òàúñèðè µà³èäà ñ´ç þðèòàð ýêàíìèç øó ´ðèíäà àëáàòòà
äóí¸ òàæðèáàñè, óíèíã þòó³ëàðè âà êàì÷èëèêëàðèãà àµàìèÿò áåðèø æîèç.
Äàâëàòèìèçíèíã µîçèðãè êóíäàãè Ðîññèÿ äàâëàòè áèëàí òóðëè ñîµàëàðäàãè
è³òèñîäèé µàìêîðëèê îëèá áîðà¸òãàíëèãè áó ñîµàäà µàì ìàìëàêàòèìèçíèíã
äóí¸äàãè íóôóçëè ́ ðèíëàðãà ýðèøèøèãà ê´ìàê áåðàäè. Øóíäàé ýêàí ãàç ñàíîàòè
âà ãàç òàúìèíîòè ñîµàñèíèíã è³òèñîäèé-èæòèìîèé òàðà³³è¸òãà òàúñèðèíè êåíãðî³
ìè³¸ñäà ê´ðèá ÷è³ñàê.

Æàµîí áîçîðèäà åòàê÷è µèñîáëàíãàí ROYAL DUTCH/SHELL  êîìïàíèÿñè
ðàµáàðè ñýð Ôèëèï Óîòòñ òàúêèäëàøè÷à çàíãîðè ̧ ³èë²èíèíã êåëàæàãè ³óéèäàãè÷à:
"Òàáèèé ãàç êåëàæàê àâëîäíèíèã ýíã ìóµèì ¸³èë²èñè á´ëèøè ó÷óí áàð÷à
èìêîíèÿòëàðãà ýãàäèð. Òàõìèíàí 2025 éèëäàí áîøëàá äóí¸äà íåôòãà íèñáàòàí
òàáèèé ãàç èñòåúìîëè ê´ïàéèá êåòàäè." Æàµîí ãàç èòòèôî³è (ÂÃÑ) ýêñïåðòëàðè

 
Ифлослантириш 
манбаси 
 
 
 

Ифлослантирувчи моддалар 

Углерод углерод 
оксиди азот оксиди олтингугурт 

оксиди 
нефть, 
кўмир 

Газ нефть, 
кўмир 

газ нефть, 
кўмир 

газ нефть, 
кўмир 

газ 

Транспорт 87,6 0 87,2 0 50,0 0 3,0 0 
Электростанциялар 1,2 0 0,4 0 30,0 5 63 0 
Коммунал хўжалик 9,2 0 21,0 0 4,0 1 14 0 
Саноат 2 0 0,4 0 6,0 4 20 0 
Жами 100 0 100 0 90 10 100 0 
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µàì øó ôèêðäàëàð.
Æàµîíäà òàáèèé ãàçíèíã óçî³ ìóääàòëè èñòè³áîëèíè áåëãèëàø á´éè÷à ÂÃÑíèíã

íàâáàòäàãè (ñàêêèçèí÷è) òàä³è³îòèäà  ýêñïåðòëàð: "òàáèèé ãàçíèíã ñàíîàò
ïîòåíöèàëè óçëóêñèç ´ñèá, æàµîí ãàç èíäóñòðèÿñèíèíã êåëàæàêäàãè
ýêñïàíñèÿñèíèíã  àñîñè á´ëà îëàäè. Øó áèëàí áèðãà ãàçíè èçëàø (³èäèðóâ),
èøëàá ÷è³àðèø âà òðàíñïîðò (óçàòèø) ³èëèø áèëàí áî²ëè³ õàðàæàòëàð µàì ́ ñèá
áîðàäè. Øóíäàé ýêàí ãàç èøëàá ÷è³àðóâ÷èëàðè âà óíè èìïîðò ³èëóâ÷èëàðäà
æóäà êàòòà ìîëèÿâèé èíâåñòèöèÿëàðãà ýµòè¸æ òó²èëàäè äåãàí õóëîñàãà êåëèøäè.

¤çáåêèñòîííèíã íåôòü âà ãàç ñàíîàòèãà æàëá ³èëèíà¸òãàí èíâåñòèöèÿëàð  îõèðãè
èêêè éèë è÷èäà ãàç èøëàá ÷è³àðèø µàæìè 10 ôîèçãà, àµîëèãà òàáèèé ãàç åòêàçèá
áåðèø  15 ôîèçãà, ñóþëòèðèëãàí ãàç 1,6 ýñà áàðîáàðãà îøèðäè. Øó äàâðäà íåôòíè
³àéòà èøëàø çàâîäëàðèäà ³´øèì÷à 204 ìèíã òîííà íåôòü  ìàµñóëîòëàðè èøëàá
÷è³àðèëäè âà è÷êè áîçîðäà áåíçèíãà á´ëãàí òàëàá ò´ëè³ ³îíäèðèëäè.

Íåôòü âà ãàç ñàíîàòèíè ÿíàäà ðèâîæëàíòèðèø ó÷óí óãëåâîäîðîäëàðíè ³èäèðèø
âà ³àçèá îëèøíè ê´ïàéòèðèø íàçàðäà òóòèëãàí. Øó ìà³ñàääà Áóõîðî-Õèâà, Óñòþðò,
Ñóðõîíäàð¸ âà Ôàð²îíà ìèíòà³àëàðèäàãè íèñáàòàí èñòè³áîëëè µóäóäëàðäàãè èøëàð
è÷êè ðåñóðñëàð µèñîáèäàí æàäàëëàøòèðèëäè. Øóíèíãäåê, äóí¸íèíã åòàê÷è íåôòü-
ãàç êîìïàíèÿëàðè áèëàí êàì ́ ðãàíèëãàí èíâåñòèöèîí áëîêëàð á´éè÷à ãåîëîãèÿ-
³èäèðóâ èøëàðè îëèá áîðèëìî³äà. Áó áîðàäà µàìêîðëàð ñèôàòèäà "Socar"
(Îçàðáàéæîí), "British Petroleum" (Áóþê Áðèòàíèÿ), "Total" (Ôðàíöèÿ), "Ëóêîéë",
"Ãàçïðîì", "Òàòíåôòü" (Ðîññèÿ), "Ìóáàäàëà" (ÁÀÀ) âà "ONGC" (¥èíäèñòîí)
êîìïàíèÿëàðèíè òàúêèäëàø ìóìêèí.

Óãëåâîäîðîäëàð èñòåúìîëè ´ñèá áîðà¸òãàíè µèñîáãà îëèíãàí µîëäà 2019-2030
éèëëàð ìîáàéíèäà ñîµàãà òàõìèíàí 9,8 ìèëëèàðä äîëëàð, øó æóìëàäàí, ãåîëîãèÿ-
³èäèðóâ èøëàðè ó÷óí 3,5 ìèëëèàðä äîëëàð âà òàáèèé ãàç èøëàá ÷è³àðèø µàæìèíè
îøèðèø ó÷óí 6,3 ìèëëèàðä äîëëàð ìè³äîðèäà èíâåñòèöèÿ æàëá ýòèø
ðåæàëàøòèðèëãàí. Òàáèèé ãàç î³èìëàðè µàìäà ìàãèñòðàë ãàç óçàòèø òèçèìèíè
ìîäåðíèçàöèÿ âà ìîíèòîðèíã ³èëèø òèçèìè (SCADA)íè æîðèé ýòèø
ðåæàëàøòèðèëãàí. Øó ìà³ñàääà "¤çáåêíåôòãàç" ÀÆ 2019-2025 éèëëàðäà õàë³àðî
ìîëèÿ èíñòèòóòëàðèíèíã 1,5 ìëðä äîëëàðãà ÿ³èí êðåäèòëàðèíè æàëá ýòèø óñòèäà
èø îëèá áîðìî³äà. Þ³îðè ³´øèëãàí ³èéìàòãà ýãà ìàµñóëîòëàð èøëàá ÷è³àðèøãà
ì´ëæàëëàíãàí íåôòü-êèì¸ âà êèì¸ ñàíîàòè æàäàë ðèâîæëàíìî³äà.

Æóìëàäàí, "Ø´ðòàí" ãàç-êèì¸ ìàæìóàñèíè íàôòàíè ³àéòà èøëàø GTL ëîéèµàñè
á´éè÷à (³´øèì÷à ³èéìàòè +480 ìëí. äîëëàð) êåíãàéòèðèø ëîéèµàñè àìàëãà
îøèðèëèø àðàôàñèäà òóðèáäè.  Áóíèíã íàòèæàñèäà ³´øèì÷à òàðçäà
ïîëèåòèëåííèíã 280 ìèíã òîííà ÿíãè òóðè âà 100 ìèíã òîííà ïîëèïðîïèëåí
èøëàá ÷è³àðèëèøè êóòèëìî³äà. GTL òåõíîëîãèÿñè á´éè÷à 1,5 ìèëëèîí òîííà
ñèíòåòèê ñóþ³ ¸³èë²è, 743,5 ìèíã òîííà äèçåë ¸³èë²èñè, 311 ìèíã òîííà
àâèàêåðîñèí, 431 ìèíã òîííà íàôòà âà 50 ìèíã òîííà ñóþëòèðèëãàí èøëàá
÷è³àðèø á´éè÷à ëîéèµàíè àìàëãà îøèðèø äàâîì ýòòèðèëìî³äà. Óøáó âà áîø³à
âàçèôàëàðíèíã àìàëãà îøèðèëèøè 2030 éèëãà áîðèá òàáèèé ãàçíè ÷ó³óð ³àéòà
èøëàøíè 6 áàðîáàð îøèðèø èìêîíèíè áåðàäè.

 Õóëîñà ´ðíèäà øóíè òàúêèäëàø æîèçêè, ìóµèì è³òèñîäèé ìóàììî áó òàáèèé
ãàçäàí õàë³ õ´æàëèãèäà ¸³èë²è ñèôàòèäà ýìàñ, áàëêè õîì àø¸ ñèôàòèäà
ôîéäàëàíèø áèëàí áî²ëàíãàí âà òàðìî³ êîðõîíàëàðèäà èííîâàöèîí áîø³àðóâ
ìåõàíèçìèíè æîðèé ýòèø îð³àëè ìîëèÿâèé áàð³àðîð á´ëìàãàí êîðõîíàëàðíèíã
è³òèñîäèé ñî²ëîìëàøóâèãà ýðèøèø ìóìêèí.

¤çáåêèñòîí ¤ðòà Îñè¸íèíã ñàíîàòè ðèâîæëàíãàí åòàê÷è ìàìëàêàòè ýêàíëèãèíè
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ê´ï÷èëèê áèëàäè. Ìàøèíàñîçëèê, ðàíãëè ìåòàëëóðãèÿ, êèì¸ âà íåôòêèì¸ñè,
õóëëàñ  ôàí-òåõíèêà òàðà³³è¸òèíè òàúìèíëàá áåðóâ÷è áàð÷à òàðìî³ëàð ðèâîæëàíãàí
ðåñïóáëèêàäèð.

Ìàìëàêàòèìèçäà ôàîëèÿò îëèá áîðà¸òãàí íåôòü-ãàç êîðõîíàëàðèíèíã
èíôðàòóçèëìàñèíè ÿõøèëàø, áó áèëàí áèðãà íåôòü-ãàç  ñîµàñèãà, øóíèíãäåê,
íåôòü çàµèðàëàðèíè ³àçèá îëèø âà èøëàá ÷è³àðèø æàðà¸íèãà õóñóñèé êàïèòàëíè
æàëá ³èëèø; ÄÕØ (äàâëàò-õóñóñèé øåðèêëèãè)íè ðèâîæëàíòèðèø êàáè êåíã
ìè³¸ñäàãè ÿíãè âàçèôàëàð ³´éèø îð³àëè áèç óøáó òàðìî³ èíôðàòóçèëìàëàðèíèíã
µàì ðèâîæëàíèøèíè, òàðìî³ êîðõîíàëàðèíèíã ìîëèÿâèé áàð³àðîðëèãèíè
òàúìèíëàøèìèç ìóìêèí äåãàí òàêëèôíè áèëäèðà îëàìèç.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâ ðàèñëèãèäà

"¤çáåêíåôòãàç" àêöèÿäîðëèê æàìèÿòè òèçèìèäà ãåîëîãèÿ-³èäèðóâ âà ³àçèá îëèø
èøëàðè ñàìàðàäîðëèãè, ¸³èë²è ìàòåðèàëëàðè áèëàí è÷êè ýµòè¸æíè
òàúìèíëàøíèíã àµâîëè, òèçèìäàãè èñòè³áîëëè âàçèôàëàð èæðîñèãà áà²èøëàíãàí
éè²èëèø. 25.01.2019.

2. Íåôò-ãàç ñîµàñèíèíã áîø³àðóâòèçèìèíè òàêîìèëëàøòèðèø ÷îðà-
òàäáèðëàðè ò´²ðèñèäà" 2017 éèë 30 èþíäàãè Ï£-3107-ñîíëè ³àðîðè

3. Àíñîôô È., Ñòðàòåãè÷åñêîå óïðàâëåíèå. - Ì.: Ýêîíîìèêà, 1989.
4. Ãåíðè Ìèíöáåðã, Áðþñ Àëüñòðàíä, Æîçåô Ëàìïåëü Ñòðàòåãè÷åñêîå ñàôàðè:

Ýêñêóðñèÿ ïî äåáðÿì ñòðàòåãè÷åñêîãî ìåíåäæìåíòà; Ïåð. ñ àíãë. - Ì.: Àëüïèíà
Ïàáëèøåð, 2013. - 367 ñ.

5. Êâèíò Â. Ñòðàòåãè÷åñêîå óïðàâëåíèå è ýêîíîìèêà íà ãëîáàëüíîì
ôîðìèðóþùåìñÿ ðûíêå. - Ì.: Áèçíåñ-Àòëàñ, 2012 - 627 ñ.

6. Ìóñòàôàêóëîâ Ø.È. Èíâåñòèöèîí ìóµèò æîçèáàäîðëèãè. Èëìèé-àìàëèé
³´ëëàíìà.-Òîøêåíò. Áàêòðèà ïðåññ, 2017. - 320 á.

7.  Àìîíáîåâ Ì. Êîðïîðàòèâ êîðõîíàëàðäà èøëàá ÷è³àðèøí ìîäåðíèçàöèÿëàø.
ÒÄÈÓ. -Ò. È³òèñîäè¸ò, 2011. -156 á.5.
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ÑÓÙÍÎÑÒÜ ÄÅÌÎÃÐÀÔÈ×ÅÑÊÎÃÎ ÐÀÇÂÈÒÈß È ÈÇÌÅÍÅÍÈÅ
ÑÒÐÓÊÒÓÐÛ ÒÐÓÄÎÂÛÕ ÐÅÑÓÐÑÎÂ

Ôàéçèåâà Äèëàôðóç Øóõðàòîâíà
ÒÃÝÓ äîêòîðàíò 3-êóðñà

Àííîòàöèÿ: Â äàííîé ñòàòüå ðàññìàòðèâàåòñÿ ðûíîê òðóäà â øèðîêîì ïîíèìàíèè
êàê ñèñòåìà îáùåñòâåííûõ îòíîøåíèé, ñîöèàëüíûõ íîðì è èíñòèòóòîâ,
îáåñïå÷èâàþùèõ íà îñíîâå ñîáëþäåíèÿ îáùåïðèíÿòûõ ïðàâ è ñâîáîä ÷åëîâåêà
ñîîòíîøåíèå ñïðîñà è ïðåäëîæåíèÿ òðóäîâûõ ðåñóðñîâ.

Êëþ÷åâûå ñëîâà: Ðûíîê òðóäà, ðåãèîíàëüíîãî õîçÿéñòâà, áåçðàáîòèöû, ðàáî÷åé
ñèëû, çàíÿòîñòü, òðóäîâàÿ ìèãðàöèÿ.

Ñîãëàñíî òàêîìó îïðåäåëåíèþ, ðûíîê òðóäà - ýòî ñôåðà, â êîòîðîé ïðîòèâîñòîÿò
äðóã äðóãó, ñ îäíîé ñòîðîíû, ëèöà, èùóùèå ðàáîòó, ñ äðóãîé - ðàáîòîäàòåëè,
èìåþùèå íåçàíÿòûå ðàáî÷èå ìåñòà íà ïðåäïðèÿòèÿõ è îðãàíèçàöèÿõ, ìåæäó
êîòîðûìè çàêëþ÷àþòñÿ òðóäîâûå äîãîâîðû.

Êîíúþíêòóðà ðûíêà òðóäà ïîíèìàåòñÿ êàê ñîöèàëüíî-ýêîíîìè÷åñêè
îáóñëîâëåííîå ñîîòíîøåíèå ñïðîñà è ïðåäëîæåíèÿ ðàáî÷åé ñèëû è óðîâíÿ
çàðàáîòíîé ïëàòû íà ðûíêå òðóäà. Êîíúþíêòóðà ðûíêà òðóäà - ýòî îäíî èç òðåõ
ñîñòîÿíèé: ðàâíîâåñèÿ (ñáàëàíñèðîâàííîñòè), äåôèöèòà ðàáî÷åé ñèëû,
áåçðàáîòèöû. Ïðåäëîæåíèå òðóäà íà óðîâíå íàöèîíàëüíîãî èëè ðåãèîíàëüíîãî
õîçÿéñòâà ðàññìàòðèâàåòñÿ êàê ñëîæèâøàÿñÿ ïðè äàííûõ ýêîíîìè÷åñêèõ,
äåìîãðàôè÷åñêèõ, ñîöèàëüíûõ óñëîâèÿõ îáùàÿ ÷èñëåííîñòü ïîòåíöèàëüíî
òðóäîñïîñîáíîãî íàñåëåíèÿ. Ñïðîñ íà òðóä íà óðîâíå íàöèîíàëüíîãî èëè
ðåãèîíàëüíîãî õîçÿéñòâà âûñòóïàåò êàê ñëîæèâøàÿñÿ ïðè äàííûõ óñëîâèÿõ
ñóììàðíàÿ ÷èñëåííîñòü çàíÿòûõ è âàêàíòíûõ ðàáî÷èõ ìåñò.

Â ðåãóëèðîâàíèè ðûíêà òðóäà îäèíàêîâî âàæíî îáåñïå÷åíèå çàíÿòîñòè êàæäîãî
ïîòåíöèàëüíî òðóäîñïîñîáíîãî ÷ëåíà îáùåñòâà. Ïîýòîìó àâòîðñêîå ïîíèìàíèå
ðûíêà òðóäà â öåëîì, ïðåäëîæåíèÿ è ñïðîñà íà ðûíêå òðóäà, èñïîëüçóåìîå â
íàñòîÿùåé ðàáîòå, íå îãðàíè÷èâàåòñÿ áåçðàáîòíûìè è âàêàíñèÿìè, à îõâàòûâàåò
âñ¸ òðóäîñïîñîáíîå íàñåëåíèå è âñå ðàáî÷èå ìåñòà.

Îñîáåííî âàæíî êîíöåïòóàëüíîå ïîíèìàíèå ðûíêà òðóäà ïðè ðàçðàáîòêå
ãîñóäàðñòâåííîé ïîëèòèêè â ñôåðå çàíÿòîñòè íà íàöèîíàëüíîì óðîâíå. Óçêîå
îïðåäåëåíèå ðûíêà òðóäà ïðåäóñìàòðèâàåò è ñóæåííóþ ïîëèòèêó, íàïðàâëåííóþ
ãëàâíûì îáðàçîì íà ñîöèàëüíóþ ïîääåðæêó è òðóäîóñòðîéñòâî çàðåãèñòðèðîâàííûõ
áåçðàáîòíûõ. Ýòà ïîëèòèêà ïîëåçíà, íî îíà íå ðåøàåò ìàêðîýêîíîìè÷åñêîé
ïðîáëåìû áåçðàáîòèöû. Øèðîêîå îïðåäåëåíèå ðûíêà òðóäà ïðåäóñìàòðèâàåò
ïîëèòèêó ïîääåðæàíèÿ è ðàñøèðåíèÿ âñåé ñèñòåìû ðàáî÷èõ ìåñò (çàíÿòûõ è
âàêàíòíûõ), ðàñøèðåíèå çàíÿòîñòè è òàêèì ïóòåì ðåøåíèå ïðîáëåìû áåçðàáîòèöû.
Òàêàÿ ïîëèòèêà òðåáóåò çíà÷èòåëüíî áîëüøèõ çàòðàò, áîëüøåé îòâåòñòâåííîñòè

http://dx.doi.org/10.26739/conf_05/05/2020-19
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îðãàíîâ ãîñóäàðñòâåííîé âëàñòè.
Ãîñóäàðñòâåííóþ ïîëèòèêó â îòíîøåíèè ðåãóëèðîâàíèÿ ðûíêà òðóäà ñëåäóåò

ïîíèìàòü êàê ñîâîêóïíîñòü ñîöèàëüíî-ýêîíîìè÷åñêèõ ìåð, ïðèíèìàåìûõ
ãîñóäàðñòâîì äëÿ äîñòèæåíèÿ ïîñòàâëåííûõ öåëåé â ñôåðå âîñïðîèçâîäñòâà
(óëó÷øåíèå ïðîôåññèîíàëüíîãî ñîñòàâà è äðóãèõ ñòðóêòóðíûõ õàðàêòåðèñòèê),
îáìåíà (ïðåäëîæåíèå ðàáî÷èõ ìåñò, ñîâåðøåíñòâîâàíèå ìåõàíèçìîâ
òðóäîóñòðîéñòâà è ñîöèàëüíîé ïîääåðæêè èùóùèõ ðàáîòó, âåäåíèÿ ïåðåãîâîðîâ,
çàêëþ÷åíèÿ êîíòðàêòîâ) è èñïîëüçîâàíèÿ ðàáî÷åé ñèëû (ñòèìóëèðîâàíèå ðîñòà
ïðîèçâîäèòåëüíîñòè òðóäà, ðåãóëèðîâàíèå îïëàòû òðóäà, óñëîâèé òðóäà,
óðåãóëèðîâàíèå êîíôëèêòîâ).

Èñõîäÿ èç âûøåèçëîæåííîãî, ê öåííîñòíûì öåëÿì ãîñóäàðñòâåííîé ïîëèòèêè
â ñôåðå çàíÿòîñòè ñëåäóåò îòíîñèòü: (1) ðåàëèçàöèþ êàæäûì ãðàæäàíèíîì,
íåçàâèñèìî îò ðåãèîíà ïðîæèâàíèÿ, ïîëà, ðàñû, íàöèîíàëüíîñòè, ðåëèãèè, ñâîåãî
ïðàâà íà òðóä; (2) äîñòèæåíèå åñòåñòâåííîãî óðîâíÿ çàíÿòîñòè íàñåëåíèÿ; (3)
äîñòèæåíèå óïðàâëÿåìîñòè òðóäîâîé ìèãðàöèè; (4) ïîâûøåíèå êà÷åñòâà ðàáî÷åé
ñèëû (çäîðîâüå, îáðàçîâàíèå, êâàëèôèêàöèÿ), êîëè÷åñòâåííîå è êà÷åñòâåííîå
âîñïðîèçâîäñòâî ðàáî÷åé ñèëû, óïðàâëÿåìûé è ïðîçðà÷íûé ðûíîê òðóäà.

Ñòðóêòóðíûå ïðîöåññû â çàíÿòîñòè ïîíèìàþòñÿ ïî-ðàçíîìó. Îäíè àâòîðû ïèøóò,
÷òî ðåñòðóêòóðèçàöèè ðûíêà â Ðåñïóáëèêå Óçáåêèñòàí íå íàáëþäàåòñÿ. Â ïåðâóþ
î÷åðåäü òàêàÿ ïîçèöèÿ õàðàêòåðíà äëÿ àâòîðîâ, êîòîðûå ïîä ðåñòðóêòóðèçàöèåé
ïîíèìàþò âíåäðåíèå "çàïàäíûõ" èíñòèòóòîâ ðûíêà òðóäà; äðóãèå - ÷òî èìïîðò
èíñòèòóòîâ íå ýôôåêòèâåí, à èíñòèòóòû ðûíêà òðóäà äîëæíû ðàçâèâàòüñÿ íà
îñíîâå ñëîæèâøèõñÿ òðàäèöèé; òðåòüè - ÷òî ïåðâîñòåïåííîå âíèìàíèå îáðàùàåòñÿ
íà ðåàëüíûå òðàíñôîðìàöèîííûå ïðîöåññû, âêëþ÷àÿ ñäâèãè â îòðàñëåâîì è
ïðîôåññèîíàëüíî-êâàëèôèêàöèîííîì ñîñòàâå çàíÿòûõ.

Åñëè ïðîàíàëèçèðîâàòü ñòðóêòóðó çàíÿòîñòè ïî îòðàñëÿì òî ìîæíî ñêàçàòü,
÷òî â 1990-å ãã. íà ðûíêå òðóäà Óçáåêèñòàíà ïðåîáëàäàëè ðåãðåññèâíûå ïðîöåññû;
íàïðèìåð, ìàññîâîå ñîêðàùåíèå â îáðàáàòûâàþùèõ îòðàñëÿõ ïðîìûøëåííîñòè.
Ñåêòîðà ïðîãðåññèâíîãî ðîñòàòàêèå êàê ôèíàíñû, êðåäèò, ñòðàõîâàíèå áûëè
ìàëî÷èñëåííû ïî ñðàâíåíèþ ñ äåãðàäèðîâàâøèìè ñåêòîðàìè. Ñ òî÷êè çðåíèÿ
ðàçâèòèÿ ðûíî÷íîé ýêîíîìèêè ìàññîâûé ðîñò çàíÿòîñòè â òîðãîâëå - ýòî ïîëåçíûé
ïðîöåññ, íî îí íå êîìïåíñèðóåò óïàäêà îòðàñëåé íàó÷íî-òåõíè÷åñêîãî ïðîãðåññà
è ñîöèàëüíî-îðèåíòèðîâàííûõ, òàêèõ, êàê ëåãêàÿ ïðîìûøëåííîñòü. Ïðåäëîæåíèå
òðóäà íà óðîâíå íàöèîíàëüíîãî õîçÿéñòâà ðàññìàòðèâàåòñÿ êàê ñëîæèâøàÿñÿ ïðè
äàííûõ ýêîíîìè÷åñêèõ, äåìîãðàôè÷åñêèõ, ñîöèàëüíûõ óñëîâèÿõ îáùàÿ
÷èñëåííîñòü ïîòåíöèàëüíî òðóäîñïîñîáíîãî íàñåëåíèÿ. "Ïðåäëîæåíèå òðóäà",
"ïðåäëîæåíèå ðàáî÷åé ñèëû" è "òðóäîâîé ïîòåíöèàë"  - áëèçêèå ïî ñìûñëó ïîíÿòèÿ
â óñëîâèÿõ ðûíî÷íîé ýêîíîìèêè. Îñíîâíûì ôàêòîðîì èõ ôîðìèðîâàíèÿ ñ òî÷êè
çðåíèÿ êîëè÷åñòâà ÿâëÿåòñÿ äåìîãðàôè÷åñêàÿ (â òîì ÷èñëå ìèãðàöèîííàÿ) ñèòóàöèÿ.
Ñ òî÷êè çðåíèÿ êà÷åñòâåííîãî ñîñòàâà íà èõ ôîðìèðîâàíèå, íàðÿäó ñ
äåìîãðàôè÷åñêèì ôàêòîðîì, âëèÿþò ðàçâèòèå ñèñòåìû îáðàçîâàíèÿ è
ïðîôåññèîíàëüíîé ïîäãîòîâêè, ñèñòåìà çäðàâîîõðàíåíèÿ, ñîöèàëüíî-
äåìîãðàôè÷åñêèå ôàêòîðû.

Ãîñóäàðñòâåííîå ðåãóëèðîâàíèå çàíÿòîñòè îñóùåñòâëÿåòñÿ ïîñðåäñòâîì
ãîñóäàðñòâåííîé ïîëèòèêè çàíÿòîñòè ÷åðåç ñåòü ñïåöèàëüíûõ ãîñóäàðñòâåííûõ
ó÷ðåæäåíèé ñ öåëüþ ïîääåðæàíèÿ ïðèåìëåìîãî óðîâíÿ çàíÿòîñòè, ïîâûøåíèÿ
ìîáèëüíîñòè ðàáî÷åé ñèëû, ñîçäàíèÿ íîâûõ ðàáî÷èõ ìåñò. Ãîñóäàðñòâåííàÿ
ïîëèòèêà çàíÿòîñòè ? ñîâîêóïíîñòü ìåð ïðÿìîãî è êîñâåííîãî âîçäåéñòâèÿ íà
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ñîöèàëüíî-ýêîíîìè÷åñêîå ðàçâèòèå îáùåñòâà â öåëîì è êàæäîãî èç åãî ÷ëåíîâ â
÷àñòíîñòè.

Ãîñóäàðñòâåííîå ðåãóëèðîâàíèå çàíÿòîñòè íàñåëåíèÿ îñíîâûâàåòñÿ íà ñëåäóþùèõ
ïðèíöèïàõ:

- îáåñïå÷åíèå ñîöèàëüíîãî ïàðòíåðñòâà ñóáúåêòîâ ðûíêà òðóäà;
- ñîäåéñòâèå ýôôåêòèâíîé çàíÿòîñòè, ïðåäîòâðàùåíèå ðîñòà áåçðàáîòèöû,

ñîçäàíèå íîâûõ ðàáî÷èõ ìåñò, îáåñïå÷åíèå äîáðîâîëüíîãî âûáîðà ñôåðû è ìåñòà
äåÿòåëüíîñòè;

- ñîáëþäåíèå êîìïëåêñíîñòè ìåðîïðèÿòèé ïî ðåãóëèðîâàíèþ çàíÿòîñòè
íàñåëåíèÿ;

- ïîääåðæêà òðóäîñïîñîáíûõ ãðàæäàí â òðóäîñïîñîáíîì âîçðàñòå, êîòîðûå
íóæäàþòñÿ â ñîöèàëüíîé çàùèòå;

- îáåñïå÷åíèå ìåð ïðåäóïðåäèòåëüíîãî õàðàêòåðà ïî ðåãóëèðîâàíèþ çàíÿòîñòè
íàñåëåíèÿ è âîñïðîèçâîäñòâà ðàáî÷èõ ìåñò;

- íàëè÷èå ãàðàíòèè ñîõðàíåíèÿ ðàáî÷èõ ìåñò è ïðîôåññèé, ïîëó÷åíèÿ äîõîäîâ
è ò.ï.

Â çàâèñèìîñòè îò ñîñòîÿíèÿ ýêîíîìèêè è ðûíêà òðóäà ïðåäóñìàòðèâàåòñÿ äâà
îñíîâíûõ âàðèàíòà ìåðîïðèÿòèé ïðîâåäåíèÿ ïîëèòèêè çàíÿòîñòè: àêòèâíûé è
ïàññèâíûé. Àêòèâíàÿ ïîëèòèêà çàíÿòîñòè ? ýòî ñîâîêóïíîñòü ïðàâîâûõ,
îðãàíèçàöèîííûõ è ýêîíîìè÷åñêèõ ìåð, êîòîðûå ïðîâîäèò ãîñóäàðñòâî ñ öåëüþ
ñíèæåíèÿ óðîâíÿ áåçðàáîòèöû. Îíà ïðåäóñìàòðèâàåò ìåðû ïî ïðîôèëàêòèêå
âûñâîáîæäåíèÿ, îáó÷åíèÿ è ïîâûøåíèÿ êâàëèôèêàöèè, àêòèâíîãî ïîèñêà è
ïîäáîðà ðàáî÷èõ ìåñò, ôèíàíñèðîâàíèå ñîçäàíèÿ íîâûõ ðàáî÷èõ ìåñò. Ïàññèâíàÿ
ïîëèòèêà çàíÿòîñòè ïðåäóñìàòðèâàåò âûïëàòó ïîñîáèé ïî áåçðàáîòèöå è
ïðåäîñòàâëåíèÿ ïðîñòûõ óñëóã ïî ïîäáîðó ðàáî÷èõ ìåñò ÷åðåç ãîñóäàðñòâåííóþ
ñëóæáó çàíÿòîñòè. Òàêàÿ ïîëèòèêà ìîæåò ñåáÿ îïðàâäàòü òîëüêî ïðè âûñîêîé
ãèáêîñòè ðûíêà òðóäà â öåëîì.

Âûâîä: Îäíèì èç âàæíûõ èíñòðóìåíòîâ ðàçðàáîòêè îáîñíîâàííîé è ýôôåêòèâíîé
ãîñóäàðñòâåííîé ñîöèàëüíîé ïîëèòèêè ÿâëÿåòñÿ ìîíèòîðèíã ñîöèàëüíî-òðóäîâîé
ñôåðû. Îñíîâíûå åãî çàäà÷è ? ïîñòîÿííîå íàáëþäåíèå çà ôàêòè÷åñêèì ïîëîæåíèåì
äåë â ñôåðå ñîöèàëüíî-òðóäîâûõ îòíîøåíèé, ñèñòåìàòè÷åñêèé àíàëèç ïðîöåññîâ,
êîòîðûå â íåé ïðîèñõîäÿò, ïðåäóïðåæäåíèå íåãàòèâíûõ òåíäåíöèé, êîòîðûå
ìîãëè áû ïðèâåñòè ê ñîöèàëüíîé íàïðÿæåííîñòè è ïîâûøåíèþ óðîâíÿ
áåçðàáîòèöû äî êðèòè÷åñêîãî, à òàêæå êðàòêîñðî÷íûé ïðîãíîç âîçìîæíûõ
èçìåíåíèé â ýòîé ñôåðå. Ìîíèòîðèíã ñîöèàëüíî-òðóäîâîé ñôåðû ? êîìïëåêñíàÿ
ãîñóäàðñòâåííàÿ ñèñòåìà íåïðåðûâíîãî íàáëþäåíèÿ çà ôàêòè÷åñêèì ïîëîæåíèåì
äåë â ýòîé ñôåðå. Ðåçóëüòàòîì ìîíèòîðèíãà äîëæíû ñòàòü ïðåäëîæåíèÿ ïî
äàëüíåéøåìó ðåôîðìèðîâàíèþ ýêîíîìèêè, ðåøåíèÿ ïðîáëåì çàíÿòîñòè è
áåçðàáîòèöû, óñèëåíèå ñîöèàëüíîé çàùèòû íàñåëåíèÿ.
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ROLE OF MARKETING STRATEGIES IN ECONOMIC SUSTAINABILITY OF
THE COMPANIES
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Abstract. The scope of economy and global market is changing day by day. Companies
are trying to enter global market and new strategies are used by them in order to improve
profitability. Here need for true and complex strategy appears.

The problem of this thesis is about, how marketing strategies play a role in economic
growth of companies. The thesis tries to indicate struggles of companies in global market,
starting from choosing a proper market segment, producing goods and serving perfectly,
which can make people use your service again.

The importance of this research is highly valuable for companies' budget and its situation
as a participant of global market. Not only global degree, but also this research can give
positive affect for local markets and change their positions from importer to exporter.

The aim of this research is to assess theoretical aspects of marketing strategy on the
example of foreign countries, and analyze impact of marketing strategies on companies
economic position.

Key words: marketing, marketing strategy, companies position, targeted market, profit,
consumers, price

In the economically and socially improving life, economic positions of the countries
are determined by their companies' economic position. In order to improve power and
profitability of any company, CEOs spend a lot of money for good marketers. Before
getting proper image of marketing strategy, true meaning of marketing should be shown.

Marketing - is the study of exchange relationships. It describes the business process
of creating relationship  with and satisfying customers. In this branch of economy, main
thing is directed to needs, markets, positioning and strategic decisions which can
contribute to positive economic changes. The importance of marketing strategy in
companies can be seen like these:

Getting true market analysis - with the help of strategic methods, such as
SPACE, SNW, Gap, SWOT, And PEST a company can get a chance of choosing
proper market to enter and consumer to offer goods and services.

Entering new markets - the aim of a company is to grow steadily, and improve the
scope of its business. If true marketing strategy is implemented and all information are
analyzed properly, a company can increase the scope of its business and gain new
markets, not only locally, but also globally.

Reaching new targeted consumers - knowing what economy wants and what
consumers need is the first priority of the enterprises. If they match these two phenomenon,
this may guarantee for extra new consumers.

http://dx.doi.org/10.26739/conf_05/05/2020-20
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Based on theoretical research, marketing strategy is one of the best ways to increase
profitability and efficiency in modern economy. Foreign countries like USA, UK,
Germany and Japan become the icons of economic positioning. Because they pay
attention to the long lasting goals. Every major industry was once a growing company
which started their business in small places with little amount of market share. However
some that are riding a wave of growths enthusiasm are very much in the shadow of
decline. Others which thought growth industries actually stopped growing. In every case
the reason growth is threatened, slowed or stopped is not because the market is
saturated, it is because there has been wrong usage of marketing strategies and it lead
to wrong marketing activity.  Because of lack of marketing companies' process shuts down
or just fail and there can not be a second chance to enter the market again. Industries'
main purpose is to have a significant market share, find and keep consumers. That's why
companies need to pay attention to marketing itself too.

There are several factors to take into consideration while choosing marketing strategy.
They are:

The company's position in the market.
Factors like market share or sales volume should be analysed, that is to say ,every

aspect which can contribute to determine the level of strength of the company respecting
customers and competitors. It is also to take into account the following factors:

The company's mission, policies, objectives and resources.
This shows the importance of the values in the foundation of the company, reason

why it will center bound aspects to products and services as well as to marks and
marketing strategies.

 Your competitors marketing strategies.
We should not only "know our company" but also the behavior of the "competitors'

potential and the capacity to add and remove it in products, segments, markets, distribution
channels, etc.. From my point of view one of the clearest indicators that a company
thinks, and it acts with mentality of strategic marketing it is the level of depth that
makes of its competitors. "Victorious warriors win the battle first and then they go fight...
"(Jason, Macdonald, Kent, &Neupert, 2005). To get knowledge about the purchasing
behaviours, motivations and perceptions of those who are the direct responsible of our
products it will also be key when making strategic decisions in marketing. They exist
multitude of failures in marketing and more concretely in the formulation and
implementation of the strategy due to a lack of data about the consumers. [1]

The projected life cycle stage.
The implications of the product life are key when defining the marketing strategy

since they try to foresee (with a certain level of inaccuracy) which will be the evolution
of the sales in the future. Offering a "simile" with the biological cycle of life. This aspect
is also related with the visualization of future behaviors. One of the most interesting
applications from my point of view is the one of determining the best moment or good
moment in which the company should enter in the market keeping in mind the positions
of the competitors, the level of uncertainty in the environment, etc.. This is an interesting
possible future field of investigation.

General economic conditions in which you must do business.
Should we look for turbulent markets or should we escape from them? How they will

affect us such questions as the "evolution of the rents in our consumers"? Is the company
prepared at cultural level to enter in cost strategies? can the company deal with certain
levels of uncertainty? Answering to these questions will also help to establish appropriate
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parameters to formulate marketing strategies.
Various classifications of marketing strategies can be found in literature. Choice of

type of marketing strategy may affect the evaluation process. Researchers classified
marketing strategies as follows:

1. Close Range Marketing (CRM). Use Wifi or bluetooth to send promotional
messages of their products and services to their customers' smartphones and tablets at
close proximity. Close Range Marketing is also known as Proximity Marketing.

2. Relationship  Marketing. Many companies focus on building relationships with
their customers instead of always exclusive trying to sell them something (transactional
marketing). Customers who love your brand more will also spend more money with
your brand. Many traditional retailers have found this to be true.

3. Transactional Marketing. Driving sales can be challenging, especially for retailers
that have to consistently sell products in high volume to consumers. In order to stay with
the demands of investors, retailers have to encourage consumers to buy using coupons,
discounts, liquidations, and sales events. High volume big-box retailers like Target are
constantly running promotional events in order to get interested consumers into their
stores.

4. Word of Mouth Marketing. Word-of-mouth Marketing is the passing of information
from person to person by oral communication. Customers are very excited to share with
the world the brands they love. Many consumers find meaning in sharing stories of their
favorite products and services. Word of Mouth is one of the ancient ways people learned
about what to purchase.

5. Viral Marketing. Cult Brand marketers are constantly creating new business ideas
that keep their products in the heart and minds of the global consumer. Each time a new
product is created, customers have to be given a reason to dream about their future
purchase. Sometimes marketers of Cult Brands hit on something so great that people
can't help but share with others. Getting your customers talking about your products
and services is very important to growing awareness for your business.

6. Diversity Marketing. Develop a customized marketing plan by analyzing different
customer segments based on cultural differences including tastes, expectations, beliefs,
world views, and specific needs. [2]

7. Mass Marketing.Major corporations need to drive large numbers of purchasing
of their products in order to survive and grow. While mass marketing may seem like a
shotgun approach to marketing this is far from the truth. Big businesses spend big money
in understanding big data-thats a lot of bigs!) This gives them an insight to where to place
media for their potential national customers who buy their products and services. Walmart
is an example of an effective mass market retailer. As the number one retailer in the
world, they are very smart about their mass marketing efforts, often giving their
customers a feeling of locality and warmth.

8. Seasonal Marketing. Seasonal events offers a great way to meet new consumers.
Sometimes these events can be actual changes of weather or national holidays. For a
retailer like Hallmark, Valentine's Day represents a large portion of their business. By
tuning into the various seasons that are important to your customers you can become
more relevant in their lives.

9. PR Marketing. One of the most important marketing strategies is public relations.
Many effective marketers work with the media to bring awareness to their products and
the benefits their products offer. Also, in many cases where things go wrong, a good PR
marketing strategy is vital. When Apple's founder Steve Jobs was alive, Apple held a
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major press conference to announce every new product. This tradition is now continued
by their new Apple CEO and CMO.

10. Online Marketin.As commerce has propagated to the Internet, a new form of
marketing has emerged. From online banners to those annoying pop ups, online marketers
have attempted to get their customers attention any way they can. Most online strategic
marketing efforts today are a mix of growth hacking strategies (A/B testing taken to the
max) and a variety of awareness tactics that drive attention.[3]

The development of a marketing strategy is critical to the success of any business
regardless of size. Similar to a business plan, a marketing strategy will help you focus
your efforts and determine where and how to spend your budget. The process involves
looking at your business' strengths, weaknesses, competitive advantages, and target
market.

A marketing strategy won't guarantee success, but it will help guide you in determining
when, how, and why you're carrying out its tactics-and in turn, increase your chances
for success and help you better understand both the industry and your own business.

In general, if these strategies are used by companies, following results can be seen:
- expanding the client base and increase sales significantly;
- increasing the competitiveness of products and services;
- establishing a regular mechanism for modifying existing and developing new

products;
-  creating an innovative way for mass attraction of clients;
- developing an effective price and product policy;
- creating a system for monitoring marketing activities;
- improving the quality of customer service.
In conclusion, one can see from the information above that, no matter what industry

sector companies work, all of them have effect to the general budget of their country,
get profit as well. Getting profit is important, but staying in the sector for a long period
with steady growth is much more important than that.

References:
1. Rajagopal (2007), Marketing dynamics theory and practice, New Delhi
2. Keith, R.J., "The Marketing Revolution," Journal of marketing, Vol.24, No1.
3. Burnett, "Introducing Marketing CCM". P47
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RAQAMLI IQTISODIYOT TIZIMIDA
ASOSIY VOSITALAR HISOBINI MHXS ASOSIDA YURITISH

Zunnunov Lazizxon Olimxon o'g'li
TMI magistranti, e-mail: lucky.zunnunov@mail.ru,
Asatillayeva Muxlisa Boxodir qizi
TMI magistrant, e-mail: asatillayevam@gmail.com

Annotatsiya. Tezisda asosiy vositalarni xo'jalik sub'ektlarida tutgan o'rni, asosiy vositalar
xalqaro standartlari bo'yicha ta'riflari, asosiy vositalarning tan olinishi, asosiy vositalarni
sotib olish va keyinchalik  qiymatini o'lchash, asosiy vositalarning balans qiymati, asosiy
vositalarning eskirish qiymati, asosiy vositalar eskirish hisoblanadigan summasi, asosiy
vositalarning qoldiq qiymati, asosoiy vositalarni hisobdan chiqarilishi, xalqaro standartlar
bo'yicha asosiy vositalar hisobini yuritilishi, asosiy vositalardan foydalanish,  asosiy
vositalar  xalqaro hamda milliy standartlar bo'yicha tahlili haqida fikr yuritilgan.

Tayanch so'z va iboralar: xalqaro standartlar, raqamli iqtisodiyot,  asosiy vositalar,
asosoiy vositalar tannarx, asosiy vositalar tan olinishi, asosiy vositalar hisobdan chiqarilishi,
asosiy voistalar eskirishi.

Bugungi kunda raqamli iqtisodiyot va u bilan bo'g'liq bir qancha samarador
texnologiyalar hayotimizga tezlik bilan kirib kelmoqda. Bu esa hayotimiz jadal
rivojlanayotganidan dalolatdir. Hayotimiz taraqqiyotini yanada jadallashtirish maqsadida
bir qancha muhim qarorlar qabul qilinmoqda. O'zbekiston Respublikasi prezidenti 2018
yil 28 dekabrdagi 2019 yil uchun eng muhim ustivor vazifalar haqidagi Oliy Majlisga
Muroja'atnomasida mamlakatimizda raqamli iqtisodning rivojlanishi bo'yicha quyidagilarni
aytib o'tgan: "Iqtisodiyotning barcha sohalarini raqamli texnologiyalar asosida yangilanishini
ko'zda tutadigan "Raqamli iqtisodiyot milliy kontseptsitasi"ni ishlab chiqishimiz kerak.
Shu asosda "Raqamli O'zbekiston-2030" dasturini hayotga tadbiq etishimiz zarur. Raqamli
iqtisodiyot yalpi ichki mahsulotni kamida 30 foizga o'stirish, korruptsiyani keskin
kamaytirish imkonini beradi. Nufuzli xalqaro tashkilotlar o'tkazgan tahlillar ham buni
tasdiqlamoqda". [1]

Yuqoridagi fikrdan kelib chiqib iqtisodiyotni barcha sohalarida, korxona va tashkilotlarda
texnika texnologiyalar ya'ni iqtisod tili bilan aytganda asosiy vositalarga katta e'tibor
qaratiladi. Bu esa asosiy vositalar hisobini ham yuqori darajaga ko'tarishga ya'ni bugungi
kun talablariga javob beradigan xalqaro standartlarga mos hisob yuritishga undaydi.

Korxonalar va tashkilotlarda asosiy vositalar hisobini moliyaviy hisobotning xalqaro
standartlari asosida yuritish va moliyaviy hisobotlarni tuzish, ulardagi ma'lumotlarning
shaffofligi va ishonchliligini ta'minlaydi. Ma'lumotlarning shaffofligi va ob'ektivligi esa
investor va banklar tomonidan korxona faoliyatini yanada  rivojlantirish va kengaytirishiga
sarmoya kiritishga yordam beradi. Mamlakat miqyosida esa moliyaviy hisobotning xalqaro
standartlari xorijiy investitsiyalarni to'g'ridan-to'g'ri jalb qilishga, buning natijasida ishlab
chiqarishning kengayishiga, modernizatsiya qilinishiga, yangi ish o'rinlari yaratilishiga,

http://dx.doi.org/10.26739/conf_05/05/2020-21
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davlat byudjetiga soliqlar tushumining ko'payishiga, iqtisodiy o'sishning barqarorligini
ta'minlanishiga beqiyos hissa qo'shadi.

Xalqaro standartlarda milliy standartlarimizdan farqli asosiy vositalar - quyidagilar
uchun mo'ljallangan moddiy aktivlardir:

(a) mahsulotlarni ishlab chiqarish yoki yetkazib berish, yoki xizmatlarni ko'rsatish,
yoki boshqa tomonlarga ijaraga berish, yoki ma'muriy maqsadlarda foydalanish uchun
mo'ljalangan;

(b) bir davrdan uzoqroq muddat davomida foydalanilishi kutilgan.[2]
Bundan kelib chiqib asosoiy votalar foyda keltira oladigan va uzoq muddat xizmat

qiladigan moddiy aktivlar asosoiy vositalar hisoblanadi.
Xalqaro standartlarda asosiy vositalar hisobini yuritishda asosiy vositalar tan olinishi,

hisobdan chiqarish, eskirishi, ma'lumotlarni ochib berish, qadirsizlanishi kabi bir
qanchahisoblarga to'xtalib o'tiladi.

Asosiy vositalar ob'ektining tannarxi quyidagi shartlar bajarilganda aktiv sifatida tan
olinadi:

(a) tadbirkorlik sub'ekti tomonidan  asosiy vosita bilan bog'liq kelgusi iqtisodiy naf
olinishi ehtimoli mavjud bo'lganda;

(b) aktivning tannarxi ishonchli baholana olganda.
Asosiy vositaning tannarxi quyidagilardan tashkil topgan:
(a) savdo chegirmalarini va imtiyozlarini chegirgan holda, uning xarid narxi, jumladan

import bojlari va sotib olish bilan bog'liq qoplanmaydigan soliqlardan.
(b) aktivni undan tadbirkorlik sub'ektining rahbariyati tomonidan ko'zlangan holda

foydalanish uchun zarur bo'lgan joy va holatiga olib kelish bilan bog'liq bevosita
xarajatlardan.

(v) asosiy vosita ob'ektini demontaj qilish hamda olib tashlash xamda u joylashgan
joydagi tabiy resurslarni qayta tiklash xarajatlarining boshlang'ich bahosini.

Tadbirkorlik sub'ekti asosiy vosita sotib olingan paytda yoki undan ma'lum davr mobaynida
tovar-moddiy qimmatliklarni ishlab chiqarish bilan bog'liq bo'lmagan maqsadlarda
foydalanish oqibatida ushbu xarajatlar bo'yicha barcha majburiyatni o'z zimmasiga oladi.

Asosiy vositalar amortizatsiyasi  ya'ni eskirishi xalqaro standartlarda milliy
standartlatimizdan unchalik ham faqr qilmaydi.

Eskirish - bu aktivning eskirish hisoblanadigan qiymatini uning foydali xizmat muddati
davomida sistematik tarzda xarajatlarga olib borish.

Eskirish hisoblanadigan qiymat deb aktivning tugatish qiymati chegirilgandagi tannnarxi
yoki tannarx o'rniga aks ettiriladigan boshqa qiymatiga aytiladi.

Asosiy vosita ob'ektining qandaydir qismining tannarxi ushbu ob'ektning umumiy
tannarxiga nisbatan katta bo'lganida, bunday har bir qism bo'yicha eskirish alohida
hisoblanishi lozimdir.

Har bir davr uchun eskirish xarajatlari, ular boshqa aktivning balans qiymatiga
qo'shilmaganida, foyda yoki zarar tarkibida tan olib boriladi hamda aktivning eskirish
hisoblanadigan qiymati sistematik tarzda uning foydali xizmat muddati davomida
taqsimlanishi kerak bo'ladi.

Xalqaro standartlarda ham milliy standar kabi asooiy vositalar bir qancha eskirish
usullari mavjud. Eskirish usuli tadbirkorlik sub'ekti tomonidan aktivdan olinadigan kelgusi
iqtisodiy naflar qay tarzda sarflanishini aks ettirishi lozimdir.

Aktiv bo'yicha qo'llaniladigan eskirish usuli kamida har moliyaviy yilning oxirida qayta
ko'rib chiqilishi kerak va aktivda mujassamlangan kelgusi iqtisodiy naflar olinishi
kutilayotgan tarzda ahamiyatli o'zgarish paydo bo'lganida, ushbu o'zgargan tarzni aks
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ettirish uchun qo'llaniladigan  usul ham o'zgartirilishimumkin bo'ladi. Bunday o'zgarish
buxgalteriya hisobi maqsadida baholashdagi o'zgarish sifatida BHXS 8"Hisob siyosatlari,
buxgalteriya hisobi maqsadida baholashlardagi o'zgarishlar va xatolar" ga muvofiq hisobga
olinishi kerak.

Bundan ko'rinib turibdiki xalqaro standartlarda asosiy vositalarga  eskirishi eskirish
summasi aniqlanib bunga muvofiq eskirish hisoblanib uni zarar sifatida tan olinish,
eskirish hisoblash usullari hamda ularni nafliligi, hisoni korxona tomonida o'zgartirish
mumkinligi ko'rib chiqilgan.

Asosiy vosita ob'ektining balans qiymati quyidagi holatlarda hisobdan chiqarilishi kerak:
(a) asosiy vositalar  chiqib ketganida;
(b)asosiy vositalardan foydalanishdan yoki uning chiqib ketishidan hech qanday kelgusi

iqtisodiy naf kutilmaganida.
Asosiy vositalarni hisobdan chiqarishdan yuzaga kelgan foyda yoki zarar asosiy vosita

ob'ekti hisobdan chiqarilganida foyda yoki zarar tarkibida aks ettirilishi kerak (bunda
BHXS 17 da sotish va qayta ijaraga olish bo'yicha boshqa talablar belgilanmagan bo'lsa).
Foyda asosiy faoliyatdan daromad sifatida tasniflanmasligi kerak bo'ladi.

Asosiy vosita ob'ektining hisobdan chiqarilishi natijasida yuzaga keladigan foyda yoki
zarar aktivning chiqib ketishidan olinadigan sof tushumlar, agarda bo'lsa, bilan aktivning
balans qiymati o'rtasidagi farq sifatida aniqlanishi kerak.

Yuqoridagilardan xulosa qilib shuni aytishimiz mumkinki asosoiy vositalar hisobi
xalqaro standartlar asosoida yuritishda har bir sohaga alohida ahamiyat berilga hamda aniq
qilib yoritilgan.

Foydalanilgan adabiyotlar ro'yxati
1. O'zbekiston Respublikasi Prezidentining 2018 yil 28 dekabrdagi 2019 yil uchun eng

muhim ustivor vazifalar haqidagi Oliy Majlisga Muroja'atnomasi.
2. Buxgalteriya hisobining xalqaro standarti 16 "Asosiy vositalar" 2010 yil sentabr.
3. 5-sonli BHMS "Asosiy vositalar" (O'zR AV tomonidan 20.01.2004 yilda 1299-son

bilan ro'yxatdan o'tkazilgan)
4. Kryukov Andrey Vitalevich  "Buxgalterskiy uchet s nulya" Ulyanovsk : UlGTU,

08.09.2010.
5. Babaev YU.A., Petrov A.M. "Buxgalterskiy uchet. 6-ye izdanie" Uchebnoe posobie.

Prospekt,  15.08.2018
Internet saytlari
1. https://lex.uz/
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Àëëàáåðãàíîâà Íèëóôàð Îëèìáîåâíà
ÒÄÈÓ òàÿí÷ äîêòîðàíòè
n.allaberganova06@webster.edu.

Àííîòàöèÿ. Óøáó ìà³îëàíèíã ìà³ñàäè µîçèðãè êóíäà ðà³àìëè è³òèñîäè¸òíèíã
çàìîíàâèé ïóëè µèñîáëàíóâ÷è êðèïòîâàëþòàëàðíè òàµëèë ³èëèø âà óíèíã èñëîìèé
òàëàáëàðãà ³àí÷àëàð ìîñ êåëèøèíè áàµîëàøäàí èáîðàò. Íàòèæàëàð øóíè
ê´ðñàòàäèêè, çàìîíàâèé ïóëëàðãà èæîáèé âà ñàëáèé ³àðàøëàð ìàâæóä âà µàð èêêè
òîìîí µàì ´ç èçëàíèøëàðèíè àñîñëàøãà óðèíèøàäè. Øó ñàáàáäàí òàä³è³îò èøèäà
øàðèàò íó³òàè íàçàðèäàí êðèïòîâàëþòàëàð õóñóñèÿòëàðè âà èøëàø ìåõàíèçìè,
óíèíã èñëîì ìîëèÿñèäàãè èñòè³áîëëàðè ´ðãàíèëäè.

Òàÿí÷ èáîðàëàð. Êðèïòîâàëþòà, Èñëîì ìîëèÿñè, áëîê÷åéí, ìîëèÿ áîçîðè, õàë³àðî
ìîëèÿ, äèí, ïóë, òàíãà.

Êèðèø. Ìàúëóìêè, Øàðèàò ³îíóíëàðèãà àñîñëàíãàí Èñëîì è³òèñîäè¸òè íó³òàè
íàçàðèäàí ïóë àêòèâëàðãà àñîñëàíãàíëèê, øàôôîôëèê, µàëîë ñàâäî êàáè ´çèãà
õîñ õóñóñèÿòëàðãà  ýãà âà ìàúëóì òàëàáëàðãà æàâîá  áåðèøè øàðò µèñîáëàíàäè.
Êðèïòîâàëþòàëàð ýñà óøáó òàëàáëàðãà ìîñ êåëìàñëèãè ìóìêèí. Øóíèíãäåê,
áèòêîèíëàð êàòòà ðèñê áèëàí áî²ëè³ëèãè ñàáàáëè äóí¸ á´éè÷à µàì ðèâîæëàíèøè
³èéèí. Áóíäàí òàø³àðè, Õèòîé âà Ðîññèÿäà µàì þ³îðèäàãè ñàáàáëàðãà ê´ðà
êðèïòîâàëþòàëàð  òàú³è³ëàíãàí.[1]

Áîø³à òîìîíäàí ³àðàëãàíäà, àãàð êðèïòîâàëþòàëàð áèëàí äèíèé æèµàòäàí
ðóµñàò ýòèëãàí ôàîëèÿòëàðíè àìàëãà îøèðñà, óíèíã áîø³à ýëåêòðîí ïóëëàðäàí
ôàð³ëè æèµàòè é´³ âà èñëîì ìîëèÿñè òàìîéèëëàðèãà µàì ìîñ êåëèøè ìóìêèí.

Ìîëèÿ áîçîðèäàãè êðèïòîâàëþòàëàð ýãàëàðèíèíã àêñàðèÿò ³èñìè èñëîì äóí¸ñèãà
àëî³àäîð ýìàñëèãèíè µèñîáãà îëãàíäà, áèð ³àðàøäà óøáó âèðòóàë òàíãàëàðíè
àõëî³èé ìîëèÿ âà äèíèé æèµàòäàí ìóìêèí ̧ êè òàú³è³ëàíãàí ýêàíèíè ́ ðãàíèøíèíã
çàðóðàòè é´³äàé ê´ðèíàäè. Áèðî³, ñàé¸ðàíèíã 1,6 ìèëëèàðä àµîëèñè èñëîì äèíèãà
ýúòè³îä ³èëóâ÷èëàð ýêàíèíè, øóíèíãäåê, áó ê´ðñàòêè÷ ́ ñèá áîðà¸òãàíèíè µèñîáãà
îëñàê, ³óéèäàãè ôàëñàôèé ìóíîçàðàëàð âà êðèïòîâàëþòàëàð êåëàæàãèíèíã ́ çàðî
àëî³àñè áîðëèãè èë²àø ³èéèí ýìàñ.

£óéèäà Èñëîìèé ìîëèÿñèäà êðèïòîâàëþòàëàð ìàñàëàñè ìóµîêàìà ³èëèíäè.
Àììî, óøáó ìóàììîãà àíè³ òàâñèÿëàð áåðèëìàäè. Ñàáàáè, îëäèíãè
òàä³è³îòëàðíèíã àêñàðèÿòè êëàññèê Èñëîì ³îíóíëàðèãà òåãèøëè á´ëãàí ñèôàò
ê´ðñàòêè÷ëàðãà àñîñëàíãàí ýìïèðèê òàä³è³îòëàð µèñîáëàíàäè. Óëàðíèíã óøáó
ìàñàëàãà ´çèãà õîñ èæîáèé âà ñàëáèé ¸íäàøóâëàðè ìàâæóä. Áóíäàí òàø³àðè,
çàìîíàâèé ïóëëàðíèíã áàð÷à õóñóñèÿòëàðè ò´ëè²è÷à íàìî¸í ³èëèíìàãàí âà äóí¸
µàìæàìèÿòèäà êåíã ìè³¸ñäà òàí îëèíèøãà óëãóðìàäè.

http://dx.doi.org/10.26739/conf_05/05/2020-22
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Èñëîì äèíèäà ïóëíèíã õóñóñèÿòëàðè.
Øàðèàò ³îíóíëàðèãà ê´ðà ïóëëàð ³àäèìäàí ìîääèé àêòèâëàðãà àñîñëàíãàí,

áàð÷à òîâàð âà õèçìàòëàðãà àëìàøèíèø õóñóñèÿòèíè ´çèäà ìóæàññàì ³èëãàí âà
÷àé³îâ÷èëèê ìà³ñàäëàðäà ôîéäàëàíèø òàú³è³ëàíãàí ìóîìàëà âîñèòàñè ñèôàòèäà
òàúðèôëàíàäè.

Òàðèõèé ìàíáàëàðãà àñîñàí, èñëîì îëàìèäà âàëþòà ñèôàòèäà Ïàé²àìáàð
Ìóµàììàä (ñ.à.â) äàâðèäàí IX àñðëàðãà÷à àíè³ ´ë÷îâëàðãà ýãà á´ëãàí äèðµàì
(îëòèí), äèíîð (êóìóø)äàí ôîéäàëàíèëãàí. Áó áèð âà³òíèíã ́ çèäà èêêè ìàúäàííè
µàì ïóë ñèôàòèäà àìàëäà á´ëãàíèíè áèëäèðàäè. Îëòèí êàòòà ïóë áèðëèãè ñèôàòèäà,
êóìóø ýñà êè÷èê ïóë áèðëèãè ñèôàòèäà èøëàòèëãàí. Ëåêèí áó òàðòèá µàì õàë³àðî
ñàâäîäà ´çèãà õîñ íî³óëàéëèêëàð òó²äèðãàí. Æóìëàäàí, òèëëà âà êóìóø
òàíãàëàðíèíã áèð þðòäà áîø³à÷à, èêêèí÷è þðòäà áîø³à÷à ³èéìàòãà ýãà á´ëãàíëèãè.
Ìèñîë ó÷óí, áèð òèëëà òàíãà àéíè µóäóääà 15 êóìóø òàíãàãà òåíã äåá µèñîáëàíñà,
áîø³à µóäóääà ´øà òèëëà 16 êóìóø òàíãàãà òåíã äåá ³àáóë ³èëèíãàí. Áó ýñà,
µèñîá êèòîáëàðäàãè ìóøêóëîòëàð âà ìàúëóì ìàúäàííèíã áèð þðòäàí áîø³àñèãà
î³èá êåòèøèãà ñàáàá á´ëãàí. 10-àñðãà êåëèá Èñëîì äèíè Õèòîéãà åòèá áîðèøè
áèëàí, ìóñóëìîí ñàâäîãàðëàðè ìàµàëëèé àµîëèíèíã ³î²îç ïóëëàðäàí
ôîéäàëàíèøèíè áèëèøàäè âà µóêìäîðëàð ïàïèðóñ ³î²îçèãà ïóë çàðá ³èëèøíè
é´ëãà ³´ÿäè. [2]

Áó îõèð î³èáàòäà ìîíåòàð ñè¸ñàòäà òàðòèáñèçëèêëàðíè þçàãà êåëòèðãàí, ñàáàáè
ïàïèðóñ ³î²îçèíè ³àéòà èøëàø îñîí âà è÷êè ³èéìàò áèëàí òàúìèíëàíìàãàíëèãè
³î²îç ïóëëàðíè ³àí÷à ìè³äîðäà çàðá ³èëèø êåðàêëèãè óñòèäàí íàçîðàò ́ ðíàòèø
ìóàììîñèíè êåëòèðèá ÷è³àðãàí.

Ìàëàéçèàäàãè Èñëîì Ìîëèÿñè Õàë³àðî Òàúëèì Ìàðêàçèíèíã ïðîôåññîðè
äîêòîð Çèÿàä  Ìóµàììàäíèíã òàúêèäëàøè÷à,  µóääè  øó ìóàììî  êðèïòîâàëóòàëàðãà
µàì òåãèøëèäèð. Àãàð âàëþòàëàð òàúìèíëàíìàãàí á´ëñà, óëàðíè µàð êèì ÿðàòèøè
âà àëìàøèøè ìóìêèí.[3]

Èñëîìäà ïóëäàí ñïåêóëÿöèîí ìà³ñàääà ôîéäàëàíèø, ñàâäî òîâàðè ñèôàòèäà
èøëàòèø ³àòúèÿí òàú³è³ëàíàäè [4]. Øóíèíãäåê, ïóëëàð ñïåêóëÿöèÿ ôàîëèÿòèäàí
äàðîìàä îëèø ó÷óí ýìàñ, áàëêè îïåðàöèÿ âàëþòàñè ñèôàòèäà ê´ðèá ÷è³èëèøè
êåðàê. Óøáó êîíöåïöèÿ Èñëîìíèíã ïóë õóñóñèÿòëàðèãà íèñáàòàí àñîñèé òàëàáè
µèñîáëàíàäè.

Êðèïòîâàëþòàëàð èøëàø ìåõàíèçìè.
Êðèïòîâàëþòàëàð  æèñìîíèé ê´ðèíèøãà ýãà á´ëìàãàí, ôîéäàëàíóâ÷èëàð ́ ðòàñèäà

òðàíçàêöèîí  áèòèìëàðíè îñîíëàøòèðèø ó÷óí ÿðàòèëãàí âèðòóàë òàíãàëàðäèð.
Áóíäàí òàø³àðè  êðèïòîâàëóòàëàðíè  àíúàíàâèé ïóëëàð êàáè Ìàðêàçèé áàíê
ýìèññèÿ ³èëìàéäè âà áîø³àðìàéäè, àêñèí÷à áóëàð ÷åãàðàñèç ïóëëàð á´ëèá µå÷
³àéñè µóäóäãà âà äàâëàòãà òåãèøëè ýìàñ. ¥å÷ ³àíäàé µóêóìàòäà óëàðíè íàçîðàò
³èëèø  èìêîíèÿòè é´³. Óíãà ýãàëèê µó³ó³è ýñà ôà³àòãèíà µîçèðãè ìîëèÿ òèçèìèãà
õîñ á´ëìàãàí  áëîê÷åéíëàðäà ñà³ëàíàäèãàí òðàíçàêöèÿëàðäà ê´ðèíàäè.  Áëîê÷åéí
îììàâèé ³àéäëàð (ýëåêòðîí äàôòàð) äàí èáîðàò. Áàíêêà ïóë ´òêàçìàëàðè µàì
îñîíëàøòèðèëãàí îììàâèé ³àéä òèçèìè îð³àëè áàæàðèëàäè.

Êðèïòîâàëóòà ýãàñè ìàµñóëîòëàðíè ó áèëàí óøáó âèðòóàë òàíãàëàðíè ò´ëîâ
âîñèòàñè ñèôàòèäà ³àáóë ³èëà îëàäèãàí ñîòóâ÷èäàíãèíà ñîòèá îëèø èìêîíèÿòèãà
ýãà. ßíãè êðèïòîâàëóòàëàð ýìèññèÿñè, àñîñàí, áèðîð êîìïàíèÿ ÿíãè ìàµñóëîò
èøëàá ÷è³àðèø ¸êè ôàîëèÿò ìè³¸ñèíè êåíãàéòèðèø ó÷óí ³´øèì÷à ôîíäëàð
òîïèøíè ðåæàëàøòèðãàí âà³òäà àìàëãà îøèðèëàäè. Øóíèíãäåê, óíè ³àéòàðèá
îëèá á´ëìàéäè. Ìàáëà² ýãàñè ôà³àò áîø³à µèñîá ðà³àìãà  ´òêàçèø é´ëè  áèëàí
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óøáó ìóîìàëà âîñèòàñèäàí ôîéäàëàíèøè ìóìêèí.
Êðèïòîâàëþòàëàð ³èéìàòè ìàúëóìîòëàð ñà³ëàíàäèãàí   áëîê÷åéíëàðãà  àñîñëàíàäè.

¥èñîá-êèòîáëàð ìóðàêêàá àëãîðèòìãà ê´ðà îëèá áîðèëàäè.  Áëîê÷åéí ³àí÷à êàòòà
á´ëñà, øóí÷àëèê ê´ï ìàéíåð èøëàá òîïèø ìóìêèí. Áó êðèïòîâàëþòàëàðäà ³èéìàò
ÿðàòèø ìåõàíèçìèäèð. Øóíèíãäåê, ôîéäàëàíóâ÷èëàðíèíã òàëàá âà òàêëèôè µàì
êðèïòîâàëþòà ³èéìàòèíèíã îøèøèãà ¸êè ïàñàéèøèãà îëèá êåëèøè ìóìêèí.

¥îçèðãè êóíäà, ãëîáàë è³òèñîäèé èí³èðîçãà ³àðàìàñäàí, óøáó âèðòóàë ïóëëàð
æàµîí ìîëèÿ áîçîðèäà ́ ç ́ ðíèãà ýãà á´ëèá áîðìî³äà. Æóìëàäàí, óëàðíèíã µîçèðãà÷à
1600 äàí  îðòè³ òóðëàðè ÿðàòèëãàí âà øóëàðäàí ìîëèÿ áîçîðèäà æîðèé éèëíèíã
áèðèí÷è ÷îðàãè  ìàúëóìîòèãà ê´ðà ýíã îììàëàøãàí òóðëàðèäàí Áèòcîèí 145
ìèëëèàðä, Ðèïïëå 208 ìèëëèîí, Ýòµåðåóì ýñà 195,23 ìèëëèîí äîëëàðëèê áîçîð
êàïèòàëèãà ýãà.[5]

Êðèïòîâàëþòàëàðãà èñëîìèé ³àðàøëàð.
Àììîóñ  ôèêðèãà ê´ðà, êðèïòîâàëþòàëàð  ïóëíèíã âàçèôàëàðèíè áàæàðà îëàäè[3].

Óíèíã òàúêèäëàøè÷à,  Áèòêîèíëàð  µàì àíúàíàâèé ïóëëàð êàáè àéèðáîøëàø
âàçèôàñèíè  áàæàðèøè ìóìêèí. Ó ́ ç ôèêðèíè òàðìî³ ìàõôèéëèãè âà èøîí÷ëèëèãè,
âîñèòà÷èëàðíèíã é´³ëèãè, ìóñòà³èëëèãè êàáè áîø³à ïóëëàðäà ó÷ðàìàéäèãàí
îìèëëàð áèëàí èñáîòëàøãà óðèíàäè.

Ìèëëñ àíä Íîâåðíèíã àíè³ëàøè÷à, ôîéäàëàíóâ÷èëàðäà áèòêîèíëàð ñàâäîñè
áèëàí áî²ëè³ ðèñê êàòòàëèãèãà ³àðàìàñäàí, îëäè ñîòäè æàðà¸íëàðèäà ðóµèé
ìóàììîëàð, äåïðåññèÿ ïàñò á´ëàäè. Ñàáàáè óøáó òèçèì ôîéäàëàíóâ÷èëàð ó÷óí
òàæðèáà æàðà¸íëàðèíè òà³äèì ýòàäè [6].

Áîø³à òîìîíäàí, êðèïòîâàëþòàëàð  ñïåêóëÿöèÿíèíã àñîñèé âîñèòàñè ñèôàòèäà
³àðàëãàíè ó÷óí áèð ³àðàøäà òàú³è³ëàíãàíäàé ê´ðèíàäè. Áèðî³, óøáó ÷åêëîâíè
àéëàíèá ́ òàäèãàí óðèíèøëàð àëëà³à÷îí àí÷à ìóâàôôà³èÿòãà µàì ýðèøãàíè ìàúëóì.
Æóìëàäàí, Èñëîìèé ìîëèÿâèé õèçìàòëàð âà òåõíîëîãèÿëàð êîìïàíèÿñè - OGC
(OneGram Coin) ´ç íîìèãà ìîíàíä ðàâèøäà êàìèäà áèð ãðàìì îëòèí áèëàí
ìóñòàµêàìëàíãàí OneGram êðèïòîâàëþòàñèíè ÿðàòäè. [7] Áó ýñà, àíúàíàâèé èñëîì
³îèäàëàðèãà àìàë ³èëãàí µîëäà ìîääèé òîâàðëàð ñàâäîñè ó÷óí êðèïòîâàëþòàëàðíè
ïóë ñèôàòèäà ôîéäàëàíèø ìóìêèíëèãèíè àíãëàòàäè. £èñ³à ìóääàòäà Malaysian
HelloGold êàáè êîìïàíèÿëàð µàì µóääè øóíäàé òèçèìãà ýðãàøãàí.

Áîø³à êîìïàíèÿëàð, ìàñàëàí, Halal Chain êàáè, îëòèí çàõèðàñèãà áî²ëàíìàãàí,
áèðî³, Èñëîì äèíèäà ðóõñàò ýòèëãàí òîâàðëàð ò´ãðèñèäàãè  ìàúëóìîòëàðãà
àñîñëàíãàí êðèïòîâàëþòà ÿðàòèøäè. Þ³îðèäàãè êàáè µîëàòëàðíè µèñîáãà îëãàíäà,
èñëîìèé ñàâäî ³îèäàëàðèãà àñîñëàíãàí  êðèïòîâàëþòàëàð  àëëà³à÷îí ìàâæóä âà
µàòòîêè, óëàð äèíèé æèµàòäàí ìàñëàµàò áåðàäèãàí Äóáàéíèíã Al Maali Consulting,
Kóàëà Ëóìïóðíèíã Amanie Advisors êàáè êîíñàëòèíã êîìïàíèÿëàðè òîìîíèäàí
³´ëëàá- ³óââàòëàíàäè.

Øóíäàé á´ëñàäà, êîíñàëòèíã ôèðìàëàðè ́ ç õèçìàòëàðèíè òà³äèì ýòèøëàðè âà
êîìïàíèÿëàðíèíã ìîëèÿâèé îïåðàöèÿëàðèíè ìàú³óëëàøëàðèãà ³àðàìàé, ìàµàëëèé
µîêèìëèêëàð èñëîì ìîëèÿ âà áàíê òèçèìè ó÷óí àëîµèäà ñòàíäàðòëàðíè ´ðíàòèø
èñòàãèäà ýìàñ. Ìàñàëàíèíã áîø³à æèµàòè ñèôàòèäà, Ìàëàéçèÿäàãè Èñëîì ìîëèÿñè
á´éè÷à õàë³àðî èëìèé àêàäåìèÿíèíã èëìèé õîäèìè Ôàððóõ Õàáèá òîìîíèäàí
òàúêèäëàíàäèêè, þçëàá âèðòóàë âàëþòàëàð ìàâæóä, óëàðíèíã µàð áèðè ´çèãà õîñ
õóñóñèÿòëàðãà ýãà âà óëàðíèíã áàð÷àñè ó÷óí ÿãîíà "µó³ó³èé ñòàíäàðò" ÿðàòèø
èìêîíñèç âà íîò´²ðè á´ëàäè.[8]

Øàðèàò âà Èñëîì ìîëèÿñè ìóòàõàññèñëàð ãóðóµëàðè  êðèïòîâàëþòàëàð  áèòèìëàðè
õóñóñèÿòëàðèäàí êåëèá ÷è³èá ́ çàðî áàõñ-ìóíîçàðàãà êèðèøàäè. Áàúçèëàð - ìàñàëàí,
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Äóðáàí øàµðèäà æîéëàøãàí  Darul Ehsan ìàðêàçè óëàìîëàðè ̧ êè Ìèñðíèíã Áîø
ìóôòèéñè Shawki Allam ôèêðèãà ê´ðà - êðèïòîâàëóòàëàð Øàðúèé ³îíóíëàðãà çèä
âà íîìà³áóë äåá òîïèëãàí á´ëñà, Èñëîì áàíê òèçèìè á´éè÷à àêàäåìèê Monzer
Kahf êàáè îëèìëàð ôèêðèãà ê´ðà, óøáó âèðòóàë ïóëëàð (µàòòîêè ìàíèïóëÿöèÿ
³èëèíñà µàì) äèíèé âà àõëî³èé ³îèäàëàðãà ìîñ ³îíóíèé ìà³áóë ïóë âîñèòàñè
ñèôàòèäà äàúâî ³èëèíàäè.[9]  Áîø³à îëèì Æàíîá Èêðîìíèíã òàúêèäëàøè÷à,
Áëîê÷åéíëàðíèíã  ðèâîæëàíèøèãà àñîñ á´ëà¸òãàí  Áèòêîèí, Ýòµåðåóì âà áîø³à
êðèïòîâàëóòàëàðäà ³àðç ìàáëà²ëàðèãà ³àðàìëèêíèíã ìàâæóä ýìàñëèãè, îììàâèé
ñàâäî æàðà¸íëàðèíè ìîëèÿëàøòèðèøäà ôîéäà âà çàðàðíèíã ´çàðî òà³ñèìëàíèø
øàðòè èñëîì ìîëèÿñè ó÷óí ³óëàé øàðîèòëàð µèñîáëàíàäè âà èñëîì áàíê÷èëèãèäà
óøáó âèðòóàë ïóëëàðíèíã êåëàæàãè ìàâæóäëèãèíè áèëäèðàäè. Ýíã ìóµèìè,
Áëîcê÷àèí  èñëîìèé àäîëàò, òåíãëèê, èøîí÷ âà µà³³îíèéëèê êàáè øàðúèé
³àäðèÿòëàðèíè ìóæàññàì ýòãàí òà³äèðäà èñëîì ìîëèÿ òèçèìèäà ôîéäàëàíèø âà
âàëþòà  ìóíîñàáàòëàðèíè àìàëãà îøèðèø ó÷óí ìóêàììàë âîñèòàäèð.[10]

Õóëîñà. Êðèïòîâàëþòàëàðíè  ïóë ñèôàòèäà ³àáóë ³èëèø ò´²ðèñèäàãè áàµñ-
ìóíîçàðàëàð  äóí¸  àµîëèñèíã  êàòòà ³èñìè á´ëãàí ìóñóëìîíëàð ó÷óí ôîéäàëèäèð.
Õèòîé âà Ðîññèÿ êàáè éèðèê ìàìëàêàòëàðäà õàâôñèçëèê âà õàâô-õàòàð êàáè îìèëëàð
òóôàéëè êðèïòîâàëþòàëàð òàú³è³ëàíãàí.

Ìóñóëìîí àµîëèñè ê´ï ìàìëàêàòëàðäà ýñà êðèïòîâàëþòàëàðíè èñëîìèé
òàúëèìîòëàðèãà ê´ðà òàµëèë ³èëèø ìóµèì ìàñàëàäèð. ¥îçèðãà÷à µå÷ áèð èñëîìèé
äàâëàò  êðèïòîâàëóòàëàðíè  µóêóìàò äàðàæàñèäà ³îíóíèé àñîñëàãàíè é´³. ×óíêè
êðèïòîâàëþòàëàð  õàðàêòåðèñòèêàñèäà  íîàíè³ëèêëàð  ìàâæóä âà áàð³àðîð
á´ëìàñëèãè ìóìêèí.

Áèð ãóðóµ îëèìëàð êðèïòîâàëþòàëàðäàí ôîéäàëàíèø äèíèé æèµàòäàí
òàú³è³ëàíãàí äåá µèñîáëàøàäè, øóíãà ³àðàìàñäàí, äóí¸äàãè ê´çãà ê´ðèíãàí
îëèìëàðäàí áèðè Øàéõ Àáäóë Ñàòòîð Àáó Ãóääàíèíã  ôèêðèãà ê´ðà, áó ìàñàëà
ðóµñàò ýòèëãàíëèê âà òàú³è³ëàíãàíëèê îðàñèäàãè ÷åãàðàäàãè ìóàììîäèð[11]. Óìóìàí
îëãàíäà, øóáµàëè õàðàêòåðãà ýãàëèãè ñàáàáëè,  êðèïòîâàëþòàëàðäàí  ôîéäàëàíèø
èñòàãèäà á´ëãàí ìóñóëìîíëàð ýµòè¸ò á´ëèøëàðè çàðóð. ×óíêè, þ³îðèäàãè êàáè
³àðàìà-³àðøè ôèêðëàðíèíã þçàãà êåëèøèãà êðèïòîâàëþòàëàðäàãè  ÷àé³îâ÷èëèê
âà õàâôñèçëèê ðèñêëàðèãà ìàâæóäëèãè âà ìîääèé àñîñëàðãà ýãà ýìàñëèãè ñàáàá
á´ëìî³äà. Áó ýñà øàðèàò íó³òàè íàçàðèäàí êó÷ëè îìèëëàð ýêàíëèãè ìàúëóì.
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¤ÇÁÅÊÈÑÒÎÍ ÝËÅÊÒÐÎÍ ÑÎËÈ£ ÕÈÇÌÀÒÈËÀÐÈÄÀÃÈ ¤ÇÃÀÐÈØËÀÐ
ÂÀ ÓËÀÐÍÈ ÆÎÐÈÉ ÝÒÈØ ÌÀÑÀËÀËÀÐÈ

Ãèÿñîâ Ñàðâàð Àúçàìîâè÷
¤çáåêèñòîí Ðåñïóáëèêàñè Áàíê-ìîëèÿ àêàäåìèÿñè
Ñîëè³ëàð âà ñîëè³³à òîðòèø êàôåäðàñè äîöåíòè (PhD)

Àííîòàöèÿ. Ìàçêóð ìà³îëàäà ìàìëàêàò ñîëè³ òèçèìèäà ýëåêòðîí ñîëè³
õèçìàòëàðèäàãè ÿíãèëèêëàð, óëàðíèíã çàðóðëèãè âà àôçàëëèêëàðè ê´ðèá ÷è³èëãàí.
Øóíèíãäåê, îíëàéí íàçîðàò-êàññà ìàøèíàëàðè âà ýëåêòðîí µèñîá-ôàêòóðàëàðèíè
æîðèé ³èëèíèøèíèíã µó³ó³èé æèµàòëàðè, ìàâæóä áàúçè ìóàììîëàð àðîôëè÷à áà¸í
ýòèëãàí.

Òàÿí÷ èáîðàëàð: ýëåêòðîí ñîëè³ õèçìàòè, ñîëè³ ò´ëîâ÷èëàð, õ´æàëèê þðèòóâ÷è
ñóáúåêòëàð, ýëåêòðîí µèñîá-ôàêòóðà, îíëàéí íàçîðàò-êàññà ìàøèíà.

¤çáåêèñòîí ñîëè³ òèçèìèíè äîèìèé èñëîµ ³èëèíèøè âà ñîëè³ ñîëèø áèëàí
áî²ëè³ àñîñèé íîðìàòèâ-µó³ó³èé µóææàòëàðãà ́ çãàðòèðèø êèðèòèëèøè ìóíîñàáàòè
áèëàí ñîëè³ îðãàíëàðèíèíã ôàîëèÿòè ìóíòàçàì ðàâèøäà òàêîìèëëàøòèðèá
áîðèëìî³äà. Áóíäà, àõáîðîò òåõíîëîãèÿëàðèíè ðèâîæëàí-òèðèø âà óëàðíè ñîëè³
îðãàíëàðè ôàîëèÿòèãà òàòáè³ ýòèø àñîñèé é´íàëèøëàðäàí áèðè µèñîáëàíàäè. Áó
áîðàäà ìàìëàòèìèç ñîëè³ òèçèìèäà ñàëìî³ëè èøëàð àìàëãà îøèðèëìî³äà. Õóñóñàí,
¤çáåêèñòîí Ðåñïóáëèêàñè Äàâëàò ñîëè³ ³´ìèòàñèíèíã Ýëåêòðîí ñîëè³ õèçìàòëàðè
ïîðòàëè 2016 éèëäà àìàëè¸òãà æîðèé ³èëèíãàí á´èëá, µîçèðãè êóíäà 20 òà
èíòåðàêòèâ âà 15 òà àõáîðîò õèçìàòëàðè ê´ðñàòèëèá êåëèíìî³äà. Øóíèíãäåê,
³àáóë ³èëèíà¸òãàí òåãèøëè íîðìàòèâ-µó³ó³èé µóææàòëàð àñîñèäà, ýëåêòðîí ñîëè³
õèçìàòëàðè òàêîìèëëàøòèðèëèá áîðèëìî³äà. Æóìëàäàí, ¤çáåêèñòîí Ðåñïóáëèêàñè
Ïðåçèäåíòèíèíã 2019 éèë 6 ñåíòÿáðäàãè ÏÔ-5813-ñîíëè ôàðìîíèãà [1] ìóâîôè³
ñàâäî âà õèçìàò ê´ðñàòèø ñîµàñèäà îíëàéí íàçîðàò-êàññà ìàøèíàëàðè âà âèðòóàë
êàññà òèçèìè æîðèé ýòèëäè.

Îíëàéí íàçîðàò-êàññà ìàøèíàëàðèíè ³´ëëàø á´éè÷à òàæðèáà ëîéèµàñè
¤çáåêèñòîí Ðåñïóáëèêàñè Âàçèðëàð Ìàµêàìàñèíèíã 2019 éèë 21 ôåâðàëäàãè
150-ñîíëè ³àðîðè [2] àñîñèäà èëê áîð Òîøêåíò øàµðèäà ³´ëëàíèëäè. Óøáó òèçèì
æîðèé ³èëèíèøè íàòèæàñèäà êàññà êèòîáíèíã çàðóðàòè á´ëìàñëèãè, îíëàéí
ÍÊÌíè õàðèä ³èëèø âà ́ ðíàòèø áèëàí áî²ëè³ õàðàæàòëàð ñîëè³äàí ÷åãèðèëèøè,
QR-êîä á´éè÷à îíëàéí òàðçäà ÷åêíè òåêøèðèø èìêîíèÿòè âà ÷åêëàðíè ð´éõàòäàí
´òêàçãàí æèñìîíèé øàõñëàð ́ ðòàñèäà þòó³ëè ́ éèíëàðíèíã òàøêèë ýòèëèøè êàáè
àôçàëëèêëàðíè àëîµèäà òàúêèëàá ´òèø ëîçèì (1-ðàñì). Øó áèëàí áèðãà,
¤çáåêèñòîí Ðåñïóáëèêàñè Âàçèðëàð Ìàµêàìàñèíèíã 2019 éèë 23 íîÿáðäàãè 944-
ñîíëè ³àðîðèãà [3] àñîñàí ìàµñóëîòëàðíè èäåíòèôèêàöèÿ âîñèòàëàðèäà ̧ ðäàìèäà
ìàðêèðîâêàëàø âà êåëãóñèäà êóçàòèø òàðòèáè µàìäà ýëåêòðîí µèñîá-
ôàêòóðàëàðíèíã ýëåêòðîí àëìàøèø òèçèìèíèíã æîðèé ³èëèíèøè ýëåêòðîí ñîëè³
õèçìàòëàðèíèíã ÿíãè áîñ³è÷èãà îëèá ÷è³ìî³äà.

http://dx.doi.org/10.26739/conf_05/05/2020-23
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1-ðàñì. Îíëàéí íàçîðàò-êàññà ìàøèíàëàðèíè æîðèé ýòèø áîñ³è÷ëàðè,
ð´éõàòäàí ´òêàçèø æàðà¸íè âà àôçàëëèêëàðè [4]

Óìóìàí îëãàíäà, ñîëè³ ò´ëîâ÷èëàð òîìîíèäàí ñîëè³ õèçìàòèíèíã àõáîðîò
ðåñóðñëàðèäàí àìàëè¸òäà ôîéäàëàíèøè, óëàðãà ´ç áèçíåñèíè òàøêèë ýòèøíè
òàêîìèëëàøòèðèø âà è÷êè ñîëè³ íàçîðàòè ñàìàðàäîðëèãèíè îøèðèø èìêîíèíè
áåðàäè [5].

Àëáàòòà, ìàçêóð ýëåêòðîí ñîëè³ õèçìàòëàðèíè æîðèé ³èëèíèøèäà ³àòîð
ìóàììîëàð µàì þçàãà êåëàäè. Ìàñàëàí, îíëàéí íàçîðàò-êàññà ìàøèíàñè
´ðíàòèëèøè êåðàê á´ëãàí µ´æàëèê þðèòóâ÷è ñóáúåêò æîéëàøãàí àéðèì µóäóäëàðäà
èíôðàòóçèëìà, èíòåðíåò òåçëèãè êàáè ìóàììîëàð ó÷ðàéäè. £îëàâåðñà, µóäóäëàðäà
õ´æàëèê þðèòóâ÷è ñóáúåêòëàð òîìîíèäàí ôèñêàë õîòèðàëè ÍÊÌëàðíè óìóìàí
´ðíàòìàñëèê, äîèìèé èøëàòìàñëèê µîëàòëàðè µàì ó÷ðàéäè. Õóääè øóíäàé, ñîëè³
ò´ëîâ÷èíèíã øàõñèé êàáèíåòè îð³àëè ñîëè³ ò´ëîâ÷èëàð µèñîáîòëàðèíè æ´íàòèøè,
ñîëèøòèðìà äàëîëàòíîìà îëèøè, øàõñèé êàðòî÷êàñèíè ê´ðèøè, ñîëè³ëàðíè
ò´ëàøè, ñîëè³ îðãàíëàðè áèëàí ¸çèøìàëàðè îëèá áîðèøè âà ìàúëóìîòíîìàëàð
îëèø èìêîíèÿòè ýãà, áèðî³, øàõñèé êàáèíåòäàí ôîéäàëàíèøäà µàì þ³îðèäàãè
ìóàììîëàðãà äó÷ êåëèíìî³äà.

Øóíèíãäåê, µèñîá-ôàêòóðàëàðäàí ýëåêòðîí øàêëäà ôîéäàëàíèø àõáîðîò éè²èø
ñèôàòè âà òåçëèãèíè ñåçèëàðëè äàðàæàäà ÿõøèëàéäè, ñîëè³ ò´ëîâ÷èëàðíè
òåêøèðèø òàðòèáëàðèíè ñîääàëàøòèðàäè âà òåçëàøòèðàäè, ëåêèí, µèñîá-
ôàêòóðàëàðíè ýëåêòðîí øàêëäà òà³äèì ýòèø ́ çàðî êåëèøóâ àñîñèäà µàìäà óëàðäà
ìîñ àïïàðàò âà äàñòóðèé òàúìèíîò ìàâæóä á´ëãàí òà³äèðäàãèíà àìàëãà îøèðèø
ìóìêèí.

Áèçíèíã÷à, ôèñêàë õîòèðàëè ÍÊÌëàðíè ìóíòàçàì ³´ëëàíèëèøèíè ñàìàðàëè
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òàøêèë ýòèø ìà³ñàäèäà õ´æàëèê þðèòóâ÷è ñóáúåêòëàð ôàîëèÿòèäà ́ ç õàâôñèçëèãè
ó÷óí ôîéäàëàíèá êåëèíà¸òãàí âèäåî êóçàòóâ âîñèòàëàðèäàí ôà³àòãèíà ÍÊÌëàðíè
äîèìèé ³´ëëàíèëèøèíè íàçîðàò ³èëèø íó³òàè íàçàðèäàí óíóìëè ôîéäàëàíèø
âà áó áîðàäà òåãèøëè íîðìàòèâ-µó³ó³èé µóææàòëàðãà ́ çãàðòèðèø êèðèòèø ìà³ñàäãà
ìóâîôè³ á´ëàäè.

Õóëîñà ́ ðíèäà øóíè òàúêèäëàø æîèçêè, ÿíãè òåõíîëîãèÿëàðíè æîðèé ýòèëèøè
õèçìàò ê´ðñàòèø âà³òèíè ³èñ³àðòèðèø, ýëåêòðîí ñîëè³ õèçìàòëàðèíè
ðèâîæëàíòèðèø, õèçìàò ê´ðñàòèøíèíã ýêñµóäóäèé òàìîéèëãà ´òèø, ñîëè³
ò´ëîâ÷èëàðíèíã âà³òèíè òåæàø êàáè èìêîíèÿòëàðíè áåðàäè. Ìàúëóìîòëàðíè ³àéòà
èøëàø ìàðêàçëàðèäàãè µèñîáëàø ðåñóðñëàðè âà ñà³ëàø âîñèòàëàðèíè
áèðëàøòèðèëèøè ñîëè³ ìàúìóð÷èëèãè ñèôàòè âà øàôôîôëèãèíè îøèðàäè.
Òåõíîëîãèê å÷èìëàð ýñà ñîëè³ ñîµàñèäà êîððóïöèîí ðèñêëàðíè âà ôèðèáãàðëèê
µàðàêàòëàðèíè ³èñ³àðòèðàäè.
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ÌÈËËÈÉ Ò¤ËÎÂ ÒÈÇÈÌÈÍÈ ÐÈÂÎÆËÀÍÒÈÐÈØ-ÐÀ£ÀÌËÈ
 È£ÒÈÑÎÄÈ¨Ò ÈÑÒÈ£ÁÎËÈ

£óðáîíîâ Õàñàí Îñòàíàêóëîâè÷
¤çáåêèñòîí Ðåñïóáëèêàñè ÁÌÀ òèíãëîâ÷èñè

Àííîòàöèÿ. Óøáó òåçèñäà ¤çáåêèñòîí ìèëëèé ò´ëîâ òèçèìèíèíã èíñòèòóöèîíàë
òóçèëèøè, µó³ó³èé àñîñëàðèãà îèä ìóëîµàçàð êåëòèðèá ́ òèëãàí. Øóíèíãäåê, òåçèñäà
ðèâîæëàíèøèíèíã àìàëäàãè µîëàòè òàµëèë ³èëèíãàí. Øó áèëàí áèðãà, òåçèñäà
îëèá áîðèëãàí ôèêð-ìóëîµàçàðëàðíè óìóëàøòèðãàí µîëäà õóëîñà âà òàêëèôëàð
êåëòèðèá ´òèëãàí.

Êàëèò ñ´çëàð: ò´ëîâ òèçèìè, ò´ëîâ àãåíòëàðè, ò´ëîâ µóææàòëàðè, ñóáàãåíòëàð,
ýëåêòðîí ò´ëîâëàð, èíñòèòóöèîíàë òàðêèá

Ò´ëîâ òèçèìëàðèíè ðèâîæëàíòèðèø á´éè÷à æàµîííèíã òåõíîëîãèê æèµàòäàí
ðèâîæëàíãàí ìàìëàêàòëàðè òîìîíèäàí àìàëãà îøèðèëà¸òãàí ÷îðà-òàäáèðëàðè
íàòèæàñèäà ñîàµàäà ìèñëè ê´ðèëìàãàí þòó³ëàðãà ýðèøèëìî³äà. Õóñóñàí, àíà
øóíäàé þòó³ëàðäàí áèðè ò´ëîâ òèçèìèãà áëîê÷÷åéí òåõíîëîãèÿëàðèíè æîðèé
ýòèø îð³àëè àìàëãà îøèðèëà¸òãàí òðàíçàêöèÿëàð õàâôñèçèëèãèí òàúìèíëàø µàìäà
óëàðíèíã òåç ñóðúàòëàðäà àìàëãà îøèðèøãà ýðèøèëìî³äà.

Øóëàðíè èíîáàòãà îëãàí µîëäà, ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè
Ø.Ìèðçè¸åâ ´ç íóò³èäà áåæèçãà "...èííîâàöèÿ - áó êåëàæàê äåãàíè. Áèç áóþê
êåëàæàãèìèçíè áàðïî ýòèøíè áóãóíäàí áîøëàéäèãàí á´ëñàê, óíè àéíàí
èííîâàöèîí ²îÿëàð, èííîâàöèîí ¸íäàøóâ àñîñèäà áîøëàøèìèç êåðàê. Øóíèíã
ó÷óí áèç Èííîâàöèîí ðèâîæëàíèø âàçèðëèãèíè òàøêèë ýòäèê âà óíèíã îëäèãà
àíè³ âàçèôàëàðíè ³´éäèê. Áó âàçèðëèê íàôà³àò è³òèñîäè¸ò ñîµàñèäà, áàëêè áóòóí
æàìèÿò µà¸òèäà ýíã ìóµèì ëîéèµàëàðíè àìàëãà îøèðèøäà ´çèãà õîñ ëîêîìîòèâ
ðîëèíè áàæàðàäè...", äåá òàúêèäëàá ´òìàäèëàð [1].

Øóíèíãäåê, ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë  18
ñåíòÿáðäàãè "Ìèëëèé ò´ëîâ òèçèìèíè ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè
ò´²ðèñèäà"ãè ³àðîðè êó÷ãà êèðèòèëèá, ò´ëîâ òèçèìèíè ðèâîæëàíòèðãàí µîëäà
ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøãà çàìèí ÿðàòèëäè. Óøáó ³àðîð èæðîñèíè
òàúìèíëàø ìà³ñàäèäà ¤çáåêèñòîíäà ÿíãè "¥óìî" ìèëëèé ò´ëîâ òèçèìè òàøêèë
ýòèëäè [2].

Òèæîðàò áàíêëàðè ìàçêóð ÿíãè òàøêèë ýòèëãàí ò´ëîâ òèçèìèäà èøëîâ÷è "¥óìî"
êàðòàëàðè ýìèññèÿ ³èëèøíè òàøêèë ýòäèëàð. Õóñóñàí, ÀÒ Àñàêàáàíê òîìîíèäàí
µàì ìàçêóð ò´ëîâ êàðòàëàðè ýìèññèÿ ³èëèíèá, ìèæîçëàðãà òà³äèì ýòèëãàí µîëäà,
ÿíãè "¥óìî" ìèëëèé ò´ëîâ òèçèìè ðèâîæèãà ´ç õèññàñèíè ³´øèá êåëìî³äà.
Ìóòàõàññèñëàðíèíã áèëäèðèøè÷à, µîçèðãè êóíäà 51 ìèíã äîíà "¥óìî" ò´ëîâ
êàðòàñè ìóîìàëàãà ÷è³àðèëãàí. Øóíèíãäåê, æîðèé éèëíèíã ñåíòÿáðèäàí óøáó
êàðòàëàðãà "Îâåðäðàôò" êðåäèòëàðíè àæðàòèø æîðèé ³èëèíìî³äà. Ìàçêóð êðåäèò
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òóðè "Àñàêàáàíê  ìèæîçëàðèäàí òàø³àðè áîø³à áàíê ìèæîçëàðèãà µàì 24 ôîèçäàí
þ³îðè ôîèçäà òà³äèì ýòèëàäè [3].

Àéíè êóíäà "¥óìî" ìèëëèé ò´ëîâ òèçèìè âèëîÿòëàðäà µàì òàòáè³ ýòèëìî³äà.
Áóíäàí òàø³àðè, áóãóíãè êóíäà ðåñïóáëèêàìèçíèíã áàð÷à âèëîÿòëàðèäà áàíêíèíã
27 ôèëèàëè, 16 òà òóíó êóí èøëàéäèãàí 24/7 (áèð µàôòà äàâîìèäà êóíó òóí
èøëàéäèãàí) øîõîá÷àñè, 70 áàíêîìàò âà 98 èíôîêèîñêàñè ìèæîçëàð õèçìàòèäà.

¤çáåêèñòîíäà µàì ìàçêóð òåõíîëîãèÿãà àñîñëàíãàí µîëäà ýëåêòðîí ò´ëîâ
òèçèìèíè ðèâîæëàíòèðèø á´éè÷à æàäàë èøëàð îëèá áîðèëìî³äà. Áëîê÷åéí - áó
àëãîðèòìèê µîäèñà âà òðàíçàêöèÿëàð µà³èäàãè àõáîðîòíè èøîí÷ëè ñà³ëàø âà
àìàëëàðíèíã áóòóíëèãè µàìäà ´çãàðìàñëèãèíè òàúìèíëàøãà ³àðàòèëãàí àõáîðîò
òèçèìèäèð [4].

Øó áèëàí áèðãà áëîê÷åéí ìîµèÿòè, ó µóææàòíè èøîí÷ëè ñà³ëàøãà èìêîí
áåðèøèäà ýìàñ, áàëêè, áèðèí÷è íàâáàòäà óíèíã µà³è³èé áîðëè³äà µó³ó³ âà
ìàæáóðèÿòëàðíèíã àæðàëìàñ ³èñìè á´ëãàí ôàêòëàðíèíã òåìïîðàë-µîäèñàëè
ìàúëóìîòëàð áàçàñè ýêàíëèãèäàí èáîðàò á´ëèá, áó óíäà µóææàòëàðíè ýìàñ, áàëêè
µîäèñàëàð µà³èäàãè ìàúëóìîòëàðíè ñà³ëàø ëîçèìëèãèíè àíãëàòàäè.

Õóëîñà ³èëèá àéòãàíäà, ìàìëàêàòèìèç áàíê òèçèìèäà àìàëãà îøèðèëãàí
èñëîµîòëàð ³óéèäàãè èìêîíèÿòëàðíè ÿðàòäè:

Çàìîíàâèé áàíê àõáîðîò-êîììóíèêàöèÿ èíôðàòóçèëìàñèíèíã ò´ëà³îíëè
øàêëëàíèøè;

Ìàáëà² ò´ëîâ÷è âà ìàáëà² îëóâ÷èëàð ´ðòàñèäàãè µèñîá-êèòîáëàðíèíã ðåàë
âà³ò ðåæèìèäà àìàëãà îøèðèëèøè;

Òèæîðàò áàíêëàðè ó÷óí òèçèì õàðàæàòëàðèíèíã êàìàéèøè, øóíèíãäåê,
âàêèëëèê µèñîáâàðà³ëàðèäàãè á´ø ïóë ìàáëà²ëàðèäàí î³èëîíà ôîéäàëàíèø;

Ìàìëàêàò ò´ëîâ òèçèìèíè ò´²ðè âà ñàìàðàëè òàøêèë ³èëèíèøè, ìàçêóð
ìàìëàêàò è³òèñîäèé ðèâîæëàíèø ñòðàòåãèÿëàðèíè áåëãèëàá áåðàäè. Øóíäàé ýêàí,
ò´ëîâ òèçèìè íàôà³àò è³òèñîäè¸òíè ðèâîæëàíèøèãà  áàëêè,  ´øà ìàìëàêàòíèíã
èæòèìîèé-è³òèñîäèé ðèâîæëàíèøèãà, ïóë àéëàíèø òåçëèãèíè îðòèøèãà âà
íàòèæàäà  àµîëè  òóðìóø  òàðçèíè ÿõøèëàøãà µàì çàìèí ÿðàòàäè.

Ôîéäàëàíãàí  àäàáè¸òëàð ð´éõàòè
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé

Ìàæëèñãà Ìóðîæààòíîìàñè, Õàë³ ñ´çè ãàçåòàñèíèíã 23 äåêàáðü ñîíè
2. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë 18 ñåíòÿáðäàãè

"Ìèëëèé ò´ëîâ òèçèìèíè ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè ò´²ðèñèäà"ãè £àðîðè
3. ÀÒÁ "Àñàêàáàíê" ñòàòèñòèê ìàúëóìîòëàðè
4. Áåðäûøåâ, À. Â. Îá óñëîâèÿõ ðàçâèòèÿ áàíêîâ â öèôðîâîé ýêîíîìèêå.

Ïðîáëåìû êîíôèãóðàöèè ãëîáàëüíîé ýêîíîìèêè XXI âåêà: èäåÿ ñîöèàëüíî-
ýêîíîìè÷åñêîãî ïðîãðåññà è âîçìîæíûå èíòåðïðåòàöèè. Ñáîðíèê íàó÷íûõ ñòàòåé.
Òîì âòîðîé./Ïîä ðåä. ä-ðà ýê. íàóê, ïðîô. Ì. Ë. Àëüïèäîâñêîé, ä-ðà ýê. íàóê, ïðîô.
Ñ. À. Òîëêà÷åâà - Êðàñíîäàð. - 2018. - 395 ñ.
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ÕÎÐÈÆ ÀÌÀËÈ¨ÒÈÄÀ ÊÈ×ÈÊ ÁÈÇÍÅÑ ÑÓÁÚÅÊÒËÀÐÈÍÈ
ÊÐÅÄÈÒËÀØÍÈÍÃ ÈÍÍÎÂÀÖÈÎÍ ÌÎÄÅËËÀÐÈ

Àáäóâîõèäîâ Çàôàð
¤çáåêèñòîí Ðåñïóáëèêàñè ÁÌÀ òèíãëîâ÷è

Àííîòàöèÿ. Êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèêíèíã æàäàë ñóðúàòëàð áèëàí
ðèâîæëàíèøèäà áàíêëàðíèíã ´ðíè êàòòà. Óøáó òåçèñäà òèæîðàò áàíêëàðè
òîìîíèäàí êè÷èê áèçíåñ ñóáúåêòëàðèíè êðåäèòëàøíèíã èííîâàöèîí ìîäåëëàðèíè
æîðèé ýòèø á´éè÷à õîðèæ òàæðèáàñèãà óð²ó áåðèëãàí. Èëìèé òåçèñ ÿêóíèäà îëèá
áîðèëãàí òàµëèë íàòèæàëàðè á´éè÷à õóëîñàëàð êåëòèðèá ´òèëãàí.

Êàëèò ñ´çëàð: îíëàéí õèçìàò, îíëàéí êðåäèòëàø, ìàñîôàâèé õèçìàòëàð, êðåäèò
ïîðòôåëè, ðèòåéë-áàíê, êðåäèò ñîêðèíã òèçèìè

Áóãóíãè êóíäà þðòèìèçäà êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèêíèíã ðèâîæèãà
êàòòà ýúòèáîð ³àðàòèëìî³äà. ×óíêè, ìàìëàêàòíèíã è³òèñîäèé ðèâîæëàíèøè,
îèëàëàð äàðîìàäè âà óëàðíèíã ôàðîâîíëèãè, ÿíãè èø ´ðèíëàðèíèíã òàøêèë
ýòèëèøè àéíàí óøáó òàäáèðêîðëèê ðèâîæèãà áî²ëè³.

¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2017 éèë 7 ôåâðàëäàãè "¤çáåêèñòîí
Ðåñïóáëèêàñèíè ÿíàäà ðèâîæëàíòèðèø á´éè÷à "¥àðàêàòëàð ñòðàòåãèÿñè
ò´²ðèñèäà"ãè ôàðìîíè áèëàí ³àáóë ³èëèíãàí 2017-2021 éèëëàðäà ¤çáåêèñòîí
Ðåñïóáëèêàñèíè ðèâîæëàíòèðèøíèíã áåøòà óñòóâîð é´íàëèøè á´éè÷à µàðàêàòëàð
ñòðàòåãèÿñèäà "áàíê òèçèìèíè èñëîµ ³èëèøíè ÷ó³óðëàøòèðèø âà áàð³àðîðëèãèíè
òàúìèíëàø, áàíêëàðíèíã êàïèòàëëàøóâ äàðàæàñè âà äåïîçèò áàçàñèíè îøèðèø,
óëàðíèíã ìîëèÿâèé áàð³àðîðëèãè âà èøîí÷ëèëèãèíè ìóñòàµêàìëàø, èñòè³áîëëè
èíâåñòèöèÿ ëîéèµàëàðè µàìäà êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèêíè
êðåäèòëàøíè ÿíàäà êåíãàéòèðèø" ýíã ìóµèì óñòóâîð é´íàëèøëàðäàí áèðè
ñèôàòèäà áåëãèëàá áåðèëäè [1].

Êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèêíèíã æàäàë ñóðúàòëàð áèëàí
ðèâîæëàíèøèäà áàíêëàðíèíã ́ ðíè êàòòà, ÷óíêè áàíêëàð òîìîíèäàí òàäáèðêîðëèê
ñóáúåêòëàðèãà àæðàòèëà¸òãàí êðåäèòëàð îð³àëè è³òèñîäèé òàðà³³è¸òíè
òàúìèíëàøíèíã ìîëèÿâèé-è³òèñîäèé-èæòèìîèé æèµàòëàðè íàçàðäà òóòèëãàí.

Õîðèæ àìàëè¸òèäà µàì áàíê êðåäèòè êè÷èê áèçíåñ ó÷óí òàø³è êàïèòàëíèíã
àñîñèé ìàíáàè µèñîáëàíñàäà, ëåêèí øóíãà ³àðàìàé, áîçîðäà ³àðç îëèøíèíã
ìó³îáèë øàêëëàðè äîèìî ìàâæóä á´ëãàí, ìàñàëàí, áàíêëàð ó÷óí êàïèòàë, øó
æóìëàäàí, êðåäèò óþøìàëàðè, àñáîá-óñêóíàëàð ëèçèíãè, ôàêòîðèíã ìàµñóëîòëàðè
âà áîø³àëàð  (1-ðàñì).
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1-ðàñì. Êè÷èê áèçíåñ ñóáúåêòëàðè òîìîíèäàí îëèíãàí êðåäèòëàðíèíã æàìè
êðåäèò ïîðòôåëèäàãè óëóøè [2]

Ìîëèÿâèé áîçîðëàð êåíã òóðäàãè ìó³îáèë ìîäåëëàðè ìàâæóä - õóñóñàí, êè÷èê
áèçíåñ ó÷óí êðåäèòëàðíèíã êàòòà ñåãìåíòè âà äåáèòîðëèê ³àðçëàðèíè âà
èõòèñîñëàøòèðèëãàí âåðòèêàë êðåäèòëàø ÿíãèëèêëàðíè ñîòèá îëèø.

Óøáó ìà³îëàäà áèç êè÷èê áèçíåñíè êðåäèòëàøíèíã èííîâàöèîí ìîäåëëàðèäàí
áèðè ñàíàëóâ÷è - îíëàéí êðåäèòîðëàðãà ýúòèáîð ³àðàòàìèç. ¥îçèðãè ðèâîæëàíãàí
õîðèæ àìàëè¸òèäà àíúàíàâèé áàíê êðåäèò ñåêòîðèäà òàõìèíàí 3 ôîèçãà ïàñàéèø
êóçàòèëà¸òãàí áèð ïàéòäà, îíëàéí êðåäèòëàð µàæìè µàð éèëè èêêè áàðàâàð ê´ïàÿäè.
Áó æàðà¸íãà Áëåê âà Ñòðàõàí [3] À£Ø áàíê ñåêòîðè òàäáèðêîðëàðãà á´ëãàí
ìóíîñàáàòíè ´çãàðòèðèøäà ðà³îáàò âà áèðëàøòèðèø ñè¸ñàòè  ìóµèì ðîë
´éíà¸òãàíëèãèíè ê´ðñàòèá áåðäè. ¥å÷ êèìãà ñèð ýìàñêè, êè÷èê áèçíåñ ñóáåêòëàðè
êðåäèò êàïèòàëèíè ³èäèðèøäà òîáîðà èíòåðíåòãà ê´ïðî³ ìóðîæààò ³èëèá
áîðìî³äà.

1994 éèëäà Áèëë Ãåéòñ èñòåµçî áèëàí "×àêàíà áàíêëàð-äèíîçàâðëàðäèð" äåá
àéòãàí ýäè. Think Tank Computer Êîðïîðàöèÿñè áîø äèðåêòîðè âà FaceCashíèíã
ìîáèë ò´ëîâëàðíè ÿðàòóâ÷èñè Ààðîí Ãðèíñïàí ýñà øóíè òàúêèäëàãàí ýäèêè,
"×àêàíà áàíê õèçìàòëàðèíèíã áîçîð òåíäåíöèÿëàðè µîçèðãè µîëàòèãà àñîñëàíèá
àéòèø ìóìêèíêè, 2025 éèëãà êåëèá óëàð é´³ á´ëèá êåòàäè âà 2015 éèëäà ìàâæóä
äåÿðëè áàð÷à ìàéäà ðèòåéë-áàíêëàð ÿíãè òåõíîëîãèÿëè ìîñëàøóâ÷àí ðà³îáàò÷èëàð
áèëàí êóðàøèøãà ìàæáóð á´ëàäèëàð" [4].

Áóíäàé òåç ´ñèøäà áèð íå÷à îìèëëàð ìóµèì ðîë ´éíàäè. Áèðèí÷èäàí,
èíñòèòóöèîíàë ³àðç âà èíâåñòîðëàð íèñáàòàí þ³îðè äàðîìàäëèëèê äàðàæàñèãà
ýãà á´ëãàíëèãè ñàáàáëè óøáó êðåäèòëàø áîçîðèãà æàëá ³èëèíäèëàð.

Ìàñàëàí, òàä³è³îòëàð øóíè ê´ðñàòäèêè, áàíê áèëàí óçî³ðî³ ìóääàò
ìóíîñàáàòëàðãà ýãà êè÷èê áèçíåñ êîðõîíàëàðè áîø³àëàðãà ³àðàãàíäà àí÷à ïàñò
ñòàâêàëàð áèëàí êðåäèòëàð îëàäè [5]. Áàúçè ìàúëóìîòëàðãà ê´ðà,  êè÷èê
êîìïàíèÿëàðãà ò´²ðèäàí-ò´²ðè êðåäèòëàøíèíã áîø³à àëòåðíàòèâ ìàíáàëàðè îð³àëè
êðåäèò áåðèø µà³è³àòäàí êè÷èê êîìïàíèÿ àêöèÿëàðèãà èíâåñòèöèÿ êèðèòèøäàí
ê´ðà äàðîìàäëèðî³ ñàíàëàäè. Óøáó þ³îðè äàðîìàäëè èíâåñòèöèÿëàðíèíã
áàúçèëàðè àëòåðíàòèâ êðåäèòëàø ïëàòôîðìàëàðè ³àáóë ³èëèøãà òàé¸ð ýêàíëèãè
êàòòà õàâô ñèôàòèäà áàµîëàíäè. Àììî ýíã òåç ðèâîæëàíà¸òãàí àëòåðíàòèâ îíëàéí
êðåäèòëàø ìîäåëëàðè êè÷èê áèçíåñ ó÷óí áèðèí÷è íàâáàòäà ³àðç áåðàäèãàí áàíêëàð
âà êðåäèòãà ëà¸³àòëè êè÷èê áèçíåñ íîìçîäëàðèãà ýúòèáîð ³àðàòèøãà ìîéèë á´ëãàí
ñàâäîãàðëàð ́ ðòàñèäàãè áèð âî³åúëèê äåá ³àðàëàäè. Áó ÿíãè ïëàòôîðìàëàð àñîñàí
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³èäèðèëà¸òãàí ïàñò-èäåàë áèçíåñ ìîäåëëàðèãà ³àðàòèëãàí, óëàð ÿõøèðî³ ìàµñóëîò
³èäèðàäèëàð, ëåêèí áàíêäàí ³àðç îëèø ó÷óí àðèçà áåðîëìàéäèëàð.

Õóëîñà ³èëèá àéòèø ìóìêèíêè, ðèâîæëàíà¸òãàí ìàìëàêàòëàðäà îíëàéí-áàíê
áîçîðè êè÷èê áèçíåñíè êðåäèòëàøíèíã àíúàíàâèé óñóëëàðèãà ýúòèáîð áåðìàé,
´ñèøäà äàâîì ýòìî³äà. Áó øóíäàé òàðòèáãà ñîëèø îðãàíëàðè ó÷óí ÿíãè
èìêîíèÿòëàð âà øó áèëàí áèðãà õàâôëàðíè êåëòèðèá ÷è³àðàäè.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2017 éèë 7 ôåâðàëäàãè

"¤çáåêèñòîí Ðåñïóáëèêàñèíè ÿíàäà ðèâîæëàíòèðèø á´éè÷à µàðàêàòëàð ñòðàòåãèÿñè
ò´²ðèñèäà"ãè ôàðìîíè. //¤çáåêèñòîí Ðåñïóáëèêàñè ³îíóí µóææàòëàðè ò´ïëàìè. -
Òîøêåíò, 2017. - ¹ 6 (766). - 32-á.

2. www.bankcreditcard.org
3. Black S. E. and Strahan P. E. "Entrepreneurship  and Bank Credit Availability".

Journal of Finance. 57. Ð. 2807-2833, 2002.
4. Feldman, R. (1997). 'Banks and a big change in technology called credit scoring.'

The Region, Federal Reserve Bank of Minneapolis, September, pp. 19-25.
5. Berger, A. and De Young, R. (2001). 'The effects of geographic expansion on bank

efficiency.' Journal of Financial Services Research, vol. 19, forthcoming.
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ÒÈÆÎÐÀÒ ÁÀÍÊËÀÐÈ ÊÐÅÄÈÒ ÏÎÐÒÔÅËÈÍÈ ÏÐÎÃÍÎÇËÀØÒÈÐÈØ
ÌÎÄÅËËÀÐÈ

Áîáîíàçàðîâ Æîíèáåê Áîáîìóðîòîâè÷
¤çáåêèñòîí Ðåñïóáëèêàñè ÁÌÀ òèíãëîâ÷è

Àííîòàöèÿ. Óøáó òåçèñäà Õàë³ Áàíêè êðåäèò ïîðòôåëè òàðêèáèé òóçèëèøèíè
ìà³áóëëàøòèðèø á´éè÷à ìóàëëèôíèíã ôèêð âà ìóëîµàçàëàðè êåëòèðèá ´òèëãàí.
Øóíèíãäåê, êðåäèò ïîðòôåëè òàðêèáèé òóçèëèøèíè Ìàðêîâåö ìîäåëè àñîñèäà
ìà³áóëëàøòèðèø Õàë³ Áàíêè  ìèñîëèäà àñîñëàá áåðèëãàí. Áóíäàí òàø³àðè, Ìàðêîâåö
ìîäåëèíèíã êðåäèò ïîðòôåëèíè äèâåñèôèêàöèÿ ³èëèøäàãè àôçàëëèêëàðèãà ò´õòàëèá
´òèëãàí. Èëìèé òåçèñ ÿêóíèäà îëèá áîðèëãàí òàµëèë íàòèæàëàðè á´éè÷à õóëîñàëàð
êåëòèðèá ´òèëãàí.

Êàëèò ñ´çëàð: Ìàðêîâåö ìîäåëè, êðåäèò ïîðòôåëè, äèâåðñèôèêàöèÿ,
îïòèìàëëàøòèðèø, ìîäåëëàøòèðèø, àêòèâ, äàðîìàäëèëèê

Êðåäèòëàø ôàîëèÿòè òèæîðàò áàíêëàðèíèíã ìóµèì ôàîëèÿò é´íàëèøëàðèäàí
áèðè µèñîáëàíèá, óíäàí ñàìàðàëè ôîéäàëàíèø áàíêëàð ìîëèÿâèé áàð³àðîðëèãèãà
áåâîñèòà òàúñèð ê´ðñàòàäè. Áó ýñà ́ ç íàâáàòèäà òèæîðàò áàíêëàðèíèíã êðåäèòëàø
àìàëè¸òèíè äîèìèé òàµëèë ³èëèá, òàêîìèëëàøòèðèá áîðèøíè òà³îçî ³èëàäè.

Òèæîðàò áàíêëàðè ôàîëèÿòèíèíã èíâåñòèöèîí æàðà¸ííè æàäàëëàøòèðèøäàãè
ðîëè áîðàñèäà ïðåçèäåíòèìèç Ø.Ìèðçè¸åâ "Áàíê èíâåñòèöèÿ ôàîëèÿòèãà ´ç
ìàáëà²ëàðè áèëàí áèðãà, òàø³àðèäàí ìîëèÿëàøòèðèø ìàíáàëàðèíè æàëá ýòèø
á´éè÷à ÷îðà-òàäáèðëàð èøëàá ÷è³èøè êåðàê"  äåá òàúêèäëàá ´òãàí ýäèëàð [1].

Þðòáîøèìèç òàúáèðè áèëàí àéòãàíäà, áó áîðàäà çàìîíàâèé áàíê õèçìàòëàðèíè
ðèâîæëàíòèðèø âà áàíê õèçìàòëàðèíè îììàáîïëèãèãà àëîµèäà ýúòèáîð ³àðàòèø
ëîçèì. ¤çáåêèñòîí Ïðåçèäåíòèíèíã 2017 éèë 7 ôåâðàëäàãè ôàðìîíè áèëàí ³àáóë
³èëèíãàí "2017-2021 éèëëàðäà ¤çáåêèñòîííè ðèâîæëàíòèðèøíèíã áåøòà óñòóâîð
é´íàëèøè á´éè÷à ¥àðàêàòëàð ñòðàòåãèÿñè"äà µàì "áàíê òèçèìèíè èñëîµ ³èëèø,
áàíêëàð äåïîçèò áàçàñèíèíã êàïèòàëèçàöèÿñèíè ÷ó³óðëàøòèðèø âà
áàð³àðîðëèãèíè îøèðèø, óëàðíèíã ìîëèÿâèé áàð³àðîðëèãèíè âà èøîí÷ëèãèíè
ìóñòàµêàìëàø, èñòè³áîëëè èíâåñòèöèîí ëîéèµàëàð µàìäà êè÷èê áèçíåñ âà
òàäáèðêîðëèê ñóáúåêòëàðèíè êðåäèòëàøòèðèøíè ÿíàäà êåíãàéòèðèø"âàçèôàñè
áåëãèëàá áåðèëãàí [2].

¥àð ³àíäàé ôàîëèÿòäàãèäåê áàíê ôàîëèÿòè µàì ìàâæóä ìàáëà²ëàðíè ýíã êàì
õàòàð àñîñèäà æîéëàøòèðèá þ³îðè äàðîìàä îëèø èìêîíèÿòèãà ýãà á´ëèøíè
ê´çäà òóòàäè. Þ³îðè äàðîìàä îëèø ýñà ´ç íàâáàòèäà áàíêëàð îëèá áîðàäèãàí
îïåðàöèÿëàðíèíã õàòàðëèëèê äàðàæàñèíè îøèðàäè, ÷óíêè áàíêëàð àñîñàí ÷åòäàí
æàëá ³èëèíãàí ðåñóðñëàð áèëàí èøëàéäèëàð. Óëàð áèð òîìîíäàí ́ ç àêöèÿäîðëàðè
îëäèäà æàâîáãàð á´ëñàëàð, èêêèí÷è òîìîíäàí, ́ ç ìàáëà²ëàðèíè èøîíèá òîïøèðãàí

http://dx.doi.org/10.26739/conf_05/05/2020-26
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âà áàíê õèçìàòëàðèäàí ôîéäàëàíà¸òãàí ìèæîçëàð îëäèäà ìàæáóðèÿòãà ýãàäèðëàð.
Øó ñàáàáëè, òèæîðàò áàíêëàðè áîø³à õ´æàëèê ñóáúåêòëàðèãà ³àðàãàíäà áèð
íå÷à áàðîáàð þ³îðè õàòàð áèëàí ôàîëèÿò ê´ðñàòàäèëàð.

Òèæîðàò áàíêëàðè ïîðòôåëèíè îïòèìàëëàøòèðèø ó÷óí è³òèñîä÷è îëèìëàð
áèð ³àí÷à ýêîíîìåòðèê ìîäåëëàðäàí ôîéäàëàíèá êåëèøãàí. Àíà øóíäàé
ìîäåëëàðäàí ýíã êåíã ³´ëëàíàäèãàí ìîäåë Ìàðêîâåö ìîäåëèäèð.

Êðåäèò ïîðòôåëèíè îïòèìàëëàøòèðèø á´éè÷à Ìàðêîâåö ìîäåëè ³óéèäàãè÷à
[3]:

                                                                                                     (1)

Áó åðäà x
i
 âà x

j
 - ïîðòôåëäà èêêè é´íàëèø á´éè÷à àæðàòèëãàí êðåäèòëàðíèíã

óëóøëàðè;
b

ij
 - µàð èêêè é´íàëèø á´éè÷à àíè³ëàíãàí êîâàðëèê (ïîðòôåëü ðèñê äàðàæàñè)

ê´ðñàòêè÷ëàðè.
Øóíèíãäåê, Ìàðêîâåö ìîäåëèäà ïîðòôåë ðèñê äàðàæàñè âà ïîðòôåë

äàðîìàäëèëèê äàðàæàñè ´ðòàñèäà êó÷ëè êîððåëÿöèîí áî²ëè³ëèê ìàâæóäëèãèíè
µàì ê´ðñàòèá áåðäè. Õóñóñàí, àãàð óìóìèé êðåäèò ïîðòôåëè äàðîìàäëèëèê äàðàæàñè
îðòèøè íàòèæàñèäà ïîðòôåëíèíã äèñïåðöèÿ ê´ðñàòêè÷è µàì îðòèá áîðàäè.

Ìàçêóð ìîäåëíèíã àôçàëëèãè øóíäàêè, óíèíã ¸ðäàìèäà áàíê ïîðòôåëíèíã
äàðîìàäëèëèãè äàðàæàñèíè ìàêñèìàëëàøòèðèø áèëàí áèðãàëèêäà, ïîðòôåëíèíã
ðèñêêà òîðòèëãàíëèê äàðàæàñèíè µàì áàµîëàø èìêîíèíèíã ìàâæóäëèãè ñàíàëàäè.

Ìàçêóð ìîäåëäàí, øóíèíãäåê, ³èììàòëè ³î²îçëàðãà èíâåñòèöèÿ êèðèòèøäà,
âåí÷óðëè ôîíäàëàð µàìäà áîø³à èíâåñòîðëàð òîìîíèäàí µàì êåíã ³´ëëàíèá
êåëèíàäè.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã Îëèé Ìàæëèñãà ìóðîæààòíîìàñè
2. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2017 éèë 7 ôåâðàëäàãè

"¤çáåêèñòîí Ðåñïóáëèêàñèíè ÿíàäà ðèâîæëàíòèðèø á´éè÷à ¥àðàêàòëàð
ñòðàòåãèÿñè ò´²ðèñèäà"ãè ôàðìîíè ÏÔ-4947 ñîíëè ôàðìîíè

3. Øàïêèí, À.Ñ. Ýêîíîìè÷åñêèå è ôèíàñîâûå ðèñêè. Îöåíêà, óïðàâëåíèå,
ïîðòôåëü èíâåñòèöèé: Ìîíîãðàôèÿ. Ì.: Èçäàòåëüñêî-òîðãîâàÿ êîðïîðàöèÿ
"Äàøêîâ è Ê", 2013, 544 ñ.
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¤ÇÁÅÊÈÑÒÎÍ ÌÈËËÈÉ Ò¤ËÎÂ ÒÈÇÈÌÈÍÈÍÈÍÃ ÈÍÑÒÈÒÓÖÈÎÍÀË
ÐÈÂÎÆËÀÍÒÈÐÈØ ÀÑÎÑËÀÐÈ

£óðáàíîâ ¥àñàí Îñòàíàêóëîâè÷
¤çáåêèñòîí Ðåñïóáëèêàñè ÁÌÀ òèíãëîâ÷è

Àííîòàöèÿ. Óøáó òåçèñäà ¤çáåêèñòîí ìèëëèé ò´ëîâ òèçèìèíèíã èíñòèòóöèîíàë
òóçèëèøè, µó³ó³èé àñîñëàðèãà îèä ìóëîµàçàð êåëòèðèá ́ òèëãàí. Øóíèíãäåê, òåçèñäà
ðèâîæëàíèøèíèíã àìàëäàãè µîëàòè òàµëèë ³èëèíãàí. Øó áèëàí áèðãà, òåçèñäà
îëèá áîðèëãàí ôèêð-ìóëîµàçàðëàðíè óìóëàøòèðãàí µîëäà õóëîñà âà òàêëèôëàð
êåëòèðèá ´òèëãàí.

Êàëèò ñ´çëàð: ò´ëîâ òèçèìè, ò´ëîâ àãåíòëàðè, ò´ëîâ µóææàòëàðè, ñóáàãåíòëàð,
ýëåêòðîí ò´ëîâëàð, èíñòèòóöèîíàë òàðêèá

Ìàìëàêàòèìèçäà èñëîµîòëàðíè àìàëãà îøèðèøíèíã µîçèðãè äàâðèäà,
è³òèñîäè¸òíèíã ëèáåðàëëàøóâèíè ÿíàäà îøèðèø, äàâëàòíèíã è³òèñîäè¸òãà
àðàëàøóâèíè êàìàéòèðèø áîðàñèäà ìóµèì èøëàð àìàëãà îøèðèëìî³äà. Ìàçêóð
îëèá áîðèëà¸òãàí èñëîµîòëàð, øóíèíãäåê, áàíê òèçèìèíè ðèâîæëàíòèðèø,
áàð³àðîðëèãèíè ÿíàäà îøèðèø, áàíêëàð ´ðòàñèäà ñî²ëîì ðà³îáàò ìóµèòèíè
øàêëëàíòèðèø, ìèëëèé ò´ëîâ òèçèìèíè ðèâîæëàíòèðèø êàáè ìóµèì
é´íàëèøëàðíè µàì ³àìðàá îëìî³äà.

Îëèá áîðèëà¸òãàí èñëîµîòëàð äîèðàñèäà ìèëëèé ò´ëîâ òèçèìèíè ÿíàäà
ðèâîæëàíòèðèø á´éè÷à ³àòîð ÷îðà-òàäáèðëàð àìàëãà îøèðèëìî³äà, ìàçêóð òèçèì
ñóáúåêòëàðè ́ ðòàñèäàãè ìóíîñàáàòëàðíè òàðòèáäà ñîëèø á´éè÷à ìåúðèé-µó³ó³èé
àñîñëàð òàêîìèëëàøòèðèëìî³äà. Õóñóñàí, ¤çáåêèñòîí Ðåñïóáëèêàñèíèíã 01.11.2019
éèëäàãè "Ò´ëîâëàð âà ò´ëîâ òèçèìëàðè ò´²ðèñèäà" £îíóíè ³àáóë ³èëèíäè.

¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2020 éèë 24 ÿíâàðäàãè Îëèé
Ìàæëèñãà Ìóðîæààòíîìàñèäà "....áàíê òèçèìè ðà³àìëè òåõíîëîãèÿëàðíè ³´ëëàø,
ÿíãè áàíê ìàµñóëîòëàðèíè æîðèé ýòèø âà äàñòóðèé òàúìèíîòëàð á´éè÷à çàìîí
òàëàáëàðèäàí 10-15 éèë îð³àäà..."[1] ýêàíëèãèíè àôñóñ áèëàí òàúêèäëàá ́ òäèëàð.
Ïðåçèäåíòèìèç òîìîíèäàí òàúêèäëàíãàí êàì÷èëèêëàð ò´ëîâ òèçèìèäà
êóçàòèëà¸òãàíëèãè ìàçêóð ñîµàíè ðèâîæëàíòèðèø íà³àäàð äîëçàðáëèê êàñá
ýòèøèíè ê´ðñàòìî³äà.

Ìèëëèé ò´ëîâ òèçèìèíè ðèâîæëàíòèðèø ýíã ìóµèì îìèëëàðèäàí áèðè òèçèì
èíñòèòóöèîíàë òóçèëèøèíèíã ðèâîæëàíãàíëèãè áèëàí àµàìèÿòëèäèð. Øóíè
èíîáàòãà îëãàí µîëäà, ¤çáåêèñòîí Ðåñïóáëèêàñè Ìàðêàçèé áàíêè ìàìëàêàò ò´ëîâ
òèçèìèíè òàøêèë ýòàäè âà áîø³àðàäè, íà³ä ïóëñèç µèñîá-êèòîáëàðíèíã áàð÷à
ñóáúåêòëàð ó÷óí ìàæáóðèé øàêëëàðèíè âà µóææàòëàð òóðèíè áåëãèëàéäè âà òàøêèë
ýòàäè,  ýëåêòðîí ò´ëîâëàðíè àìàëãà îøèðèøíè òàøêèë ýòàäè, øóíèíãäåê,
ò´ëîâëàðíè àìàëãà îøèðèø á´éè÷à þçàãà êåëàäèãàí õàòàðëàðíè îëäèíè îëèø
á´éè÷à  çàðóð òàäáèðëàðíè èøëàá ÷è³àäè âà ò´ëîâëàð õàâôñèçëèãèíè òàúìèíëàéäè.

Ò´ëîâ òèçèìèíè òàøêèë ³èëèø àìàëè¸òèäà òèæîðàò áàíêëàðè áàíêëàðàðî ò´ëîâ

http://dx.doi.org/10.26739/conf_05/05/2020-27
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òèçèìëàðèíèíã àñîñèé èøòèðîê÷èëàðè µèñîáëàíàäè.

1-ðàñì. ¤çáåêèñòîí Ðåñïóáëèêàñè ò´ëîâ òèçèìèíèíã èíñòèòóöèîíàë òóçèëèøè
[2]

¤çáåêèñòîí Ðåñïóáëèêàñè ò´ëîâ òèçèìèíèíã èíñòèòóöèîíàë òóçèëèøè Ìàðêàçèé
áàíê, òèæîðàò áàíêëàðè, ò´ëîâ òàøêèëîòëàðè, ò´ëîâ àãåíòëàðè, ò´ëîâ
ñóáàãåíòëàðèäàí òàðêèá òîïãàí (1-ðàñì).

Áàíêëàðàðî ò´ëîâ òèçèìè ¤çáåêèñòîí Ðåñïóáëèêàñè Ìàðêàçèé áàíêèíèíã
øàõñèé ìóëêè µèñîáëàíàäè. Ðåñïóáëèêàìèçäà îõèðãè éèëëàð äàâîìèäà ¤çáåêèñòîí
Ðåñïóáëèêàñè Ìàðêàçèé áàíêèíèíã áàíêëàðàðî ò´ëîâ òèçèìè îð³àëè áàíê
´òêàçìàëàðèíèíã ñîíè âà ´òêàçèëà¸òãàí ìàáëà²ëàðíèíã µàæìè îðòèá áîðèøè
íàòèæàñèäà ò´ëîâ òèçèìè àéëàíìàñèíèíã áå³è¸ñ äàðàæàäà ´ñèøè, µàìäà ò´ëîâ
òèçèìè è÷èäà ïóë ìàáëà²ëàðèíèíã áèð æîéäàí èêêèí÷è æîéãà òåç ´òêàçèëèøè
òàúìèíëàíìî³äà.

Áóíèíã èñáîòè ñèôàòèäà ³óéèäàãè ìàúëóìîòëàðíè êåëòèðàìèç.

2-ðàñì. 2005-2019 éèëëàðäà Ìàðêàçèé áàíêíèíã áàíêëàðàðî ò´ëîâ òèçèìè îð³àëè
àìàëãà îøèðèëãàí òðàíçàêöèÿëàð ñîíè, ìèíã äîíà [3]

2005-2019 éèëëàð äàâîìèäà ¤çáåêèñòîí Ðåñïóáëèêàñè Ìàðêàçèé áàíêèíèíã
áàíêëàðàðî ò´ëîâ òèçèìè îð³àëè µèñîá-êèòîá µóææàòëàðè ¸ðäàìèäà ´òêàçèëãàí
òðàíçàêöèÿëàð ñîíè éèëäàí éèëãà îøèá áîðèá, 2019 éèë ýñà 81 ìëíäàí îøèá
êåòäè, áó ê´ðñàòêè÷ òàµëèë ³èëèíà¸òãàí äàâð è÷èäà äåÿðëè 4 áàðîáàð, áèðãèíà
´òãàí 2018 éèëãà íèñáàòàí ýñà 21,9 ôîèçãà ́ ñãàí. Ðåñïóáëèêà ìîëèÿ-áàíê òèçèìèäà
àìàëãà îøèðèëà¸òãàí èç÷èë èñëîµîòëàð, æîðèé ýòèëà¸òãàí ÿíãè âîñèòàëàð, õèçìàò
òóðëàðè, áàíê íàçîðàòèíèíã òàêîìèëëàøà¸òãàíè óíèíã áàð³àðîðëèãèíè òàúìèíëàá,
è³òèñîäèé ôàîëëèêíè æàäàëëàøòèðèø âà àµîëèíèíã òóðìóø äàðàæàñèíè
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îøèðèøäàãè ðà²áàòëàíòèðóâ÷è ðîëèíè ÿíàäà êåíãàéòèðèøãà õèçìàò ³èëìî³äà.
Õóëîñà ́ ðíèäà ³óéèäàãè ôèêëàðëàðíè êåëòèðèá ́ òèø ìèëëèé ò´ëîâ òèçèìèíè

ðèâîæëàíòèðèø ñîµàñèäà ³óéèäàãè âàçèôàëàðíèíã áàæàðèëèøè òàëàá ³èëèíàäè:
èíòåðíåòäàí ôîéäàëàíèá ñàâäî ³èëóâ÷è íó³òàëàðíè òèçèìëàðíè ê´ï àéòèðèø;
ýëåêòðîí ò´ëîâ òèçèìèíè àìàëãà îøèðèøäà ³îíóíèéëèêíè òàúìèíëàøíè

êó÷àéòèðèø, õóñóñàí, ïëàñòèê êàðòî÷êàëàð áèëàí µèñîá-êèòîáëàðäà êó÷àéòèðèø;
ò´ëîâ òåðìèíàëëàðè áèëàí æèµîçëàíãàí ñàâäî âà õèçìàò ê´ðñàòèø êîðõîíàëàð

óñòèäàí ìàñúóë øàõñëàð æàâîáãàðëèãèíè îøèðèø, ÿíàäà êåíãðî³ òóøóíòèðèø
èøëàðè îëèá áîðèø, æîéëàðäà òåðìèíàëëàð ñîíèíè ê´ïàéòèðèø.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2020 éèë 24 ÿíâàðäàãè Îëèé

Ìàæëèñãà Ìóðîæààòíîìàñè, "Õàë³ ñ´çè" ãàõåòàñè, 2020 éèë 27 ÿíâàðü
2. ¤çáåêèñòîí Ðåñïóáëèêàñèíèíã 01.11.2019 éèëäàãè "Ò´ëîâëàð âà ò´ëîâ

òèçèìëàðè ò´²ðèñèäà" £îíóíè, www.lex.uz
3. ¤çáåêèñòîí Ðåñïóáëèêàñè ìàðêàçèé áàíêèíèíã ñòàòèñòèê áþëåòåíè, 2018-

2019 éèëëàð ó÷óí, www.cbu.uz
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ÁÀÍÊ ÔÀÎËÈßÒÈÍÈ ÓÌÓÌÁÅËÃÈËÀÍÃÀÍ ÓÑËÓÁËÀÐÈ ÀÑÎÑÈÄÀ
ÁÀ¥ÎËÀØ ÀÌÀËÈ¨ÒÈ: CAMELS ÌÎÄÅËÈ

Ìàìàòìóðàäîâ Øåðçîä Ðàááèìûóëîâè÷
¤çáåêèñòîí Ðåñïóáëèêàñè ÁÌÀ òèíãëîâ÷è

Àííîòàöèÿ. Ìàçêóð òåçèñäà àéíàí øó äîëçàðáëèêäàí êåëèá ÷è³èá, áàíê
ôàîëèÿòèíè áàµîëàø óñëóáè¸òè áèëàí ÿ³èíäàí òàíèøèá ÷è³èëãàí. Øóíèíãäåê, óøáó
òåçèñäà ³´ëëàíèëà¸ãàí òàµëèë óñóëëàðè á´éè÷à îëèá áîðèëãàí òàä³è³îòëàð áèëàí
òàíèøèá ÷è³èëèá, óëàðäà èëãàðè ñóðèëãàí ìóëîµàçàëàð áèëàí ÿ³èíäàí òàíèøòèðèá
´òèëãàí. Áóíäàí òàø³àðè, ìàâæóä ³´ëëàíèëà¸òãàí óñëóáëàðíèíã ìàâæóä óñòóíëèê
âà êàì÷èëèêëàðè ò´²ðèñèäà ìóëîµàëàð êåëòèðèá ´òèëãàí.

Êàëèò ñ´çëàð: áàíê ëèêâèäëèëèãè, êàïèòàëëàøóâ, CAMELS, ìîäåëëàøòèðèø,
àêòèâ, äàðîìàäëèëèê, êàïèòàë åòàðëèëèãè, ðèñê, áàíê íàçîðàòè, çàõèðà êàïèòàë

Ìàìëàêàòèìèçäà ñ´íããè éèëëàðäà è³òèñîäèé èñëîµîòëàðíèíã àìàëãà
îøèðèëèøè áàíê òèçèìèíèíã ìîëèÿâèé áàð³àðîðëèãèíè ÿíàäà ìóñòàµêàìëàøãà
õèçìàò ³èëìî³äà. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Ø.Ìèðçè¸åâíèíã 2017
éèë 7 ôåâðàëäàãè ÏÔ-4947-ñîíëè "2017-2021 éèëëàðäà ¤çáåêèñòîí
Ðåñïóáëèêàñèíè ðèâîæëàíòèðèøíè áåøòà óñòóâîð é´íàëèøè á´éè÷à µàðàêàòëàð
ñòðàòåãèÿñè" âà 2017 éèëíèíã 2 ñåíòÿáðäàãè ÏÔ-5177-ñîíëè "Âàëþòà ñè¸ñàòèíè
ëèáåðàëëàøòèðèø á´éè÷à áèðèí÷è íàâáàòäàãè ÷îðà-òàäáèðëàðè ò´²ðèñèäà"ãè
ôàðìîíè [1], Ïðåçèäåíòèìèçíèíã 2017 éèë 13 ñåíòÿáðäàãè "Ïóë-êðåäèò ñè¸ñàòèíè
ÿíàäà òàêîìèëëàøòèðèø ÷îðàòàäáèðëàðè ò´²ðèñèäà"ãè Ï£-3272-ñîíëè ³àðîðè
áàíêëàðíèíã ìîëèâèé áàð³àðîðëèãèíè ìóñòàµêàìëàøäà áàçàâèé àñîñ ÿðàòäè.

Óøáó àìàëãà îøèðèëãàí ÷îðà-òàäáèðëàð íàòèæàñè ´ëàðî³ òèæîðàò áàíêëàðè
ôàîëèÿòè ñàìðàäîðëèãèíè îøèðèëèøèãà ýðèøèëìî³äà. Áàíê òèçèìèíè
ðèâîæëàíòèðèøíèíã êåéèíãè áîñ³è÷è ýñà óëàðíèíã ôàîëèÿòèíè óìóìáåëãèëàíãàí
ìåçîíëàð àñîñèäà áàµîëà ìàâæóä êàì÷èëèêëàðíè àíè³ëàãàí µîëäà óëàðíè áàðòàðàô
ýòèø âàçèôàñè ¸çèáäè. Ìàçêóð ìà³îëàäà àéíàí øó äîëçàðáëèêäàí êåëèá ÷è³èá,
áàíê ôàîëèÿòèíè áàµîëàø óñëóáè¸òè áèëàí ÿ³èíäàí òàíèøèá ÷è³èø
ðåæàëàøòèðèëãàí.

Áàíê õèçìàòëàðè áîçîðèíèíã ê´ï ñóáúåêòëàðèãà Áàíê ôàîëèÿòè òàµëèëè ìóµèì
àµàìèÿòãà ýãà, øóíèíã ó÷óí áàíê ôàîëèòÿòèíè áàµîëàø ó÷óí ³óéèäàãè
ê´ðñàòêè÷ëàð ãóðóµëàðè àæðàòèëàäè [2]:

- êàïèòàëíèíã åòàðëèëèãè;
- ëèêâèäëèê;
- ïàññèâëàð ñèôàòè;
- àêòèâëàð ñèôàòè;
- ðåíòàáåëëèê.

http://dx.doi.org/10.26739/conf_05/05/2020-28
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1-ðàñì. Òèæîðàò áàíêëàðè ôàîëèÿòèíè è³òèñîäèé òàµëèë ³èëèø
óñóëëàðè [3]
Òàä³è³îò÷èëàð òîìîíèäàí òèæîðàò áàíêèíèíã ñàìàðàäîðëèãèíè áàµîëàø ó÷óí

ê´ïëàá è³òèñîäèé òàµëèë óñóëëàðè ôîéäàëàíèëãàí. À.Â. Áîíäàðåíêî áàíê ôàîëèÿòè
ñàìàðàäîðëèãèíè òàµëèë ³èëèø óñóëëàðèíèíã ³óéèäàãè òàñíèôèíè òàêëèô ýòàäè
(1-ðàñì).

Áóãóíãè êóíäà áàíêíèíã ìîëèÿâèé áàð³àðîðëèãèíè áàµîëàøíèíã ê´ïëàá
óñóëëàðè ìàâæóä. Ìàçêóð óñóëëàðäàí ýíã êåíã ³´ëëàíèëàäèãàí óñëóáè¸ò CAMELS
óñóëè ñàíàëàäè.

CAMELS ̧ êè òàâñèôëîâ÷è ìîäåëè óñóëè. Áó À£Øíèíã ó÷òà àñîñèé áàíê íàçîðàòè
èíñòèòóòëàðè: Ôåäåðàë Ðåçåðâ Òèçèìè, Âàëþòà âà Ôåäåðàë äåïîçèò ñó²óðòà
êîðïîðàöèÿñè, øóíèíãäåê, Thomson Financial BankWatch æàµîí ðåéòèíã
àãåíòëèãèíèíã ðàñìèé ðåéòèíã (1979 éèëäàí) áàµîëàø óñëóáè¸òèäèð.

CAMELS ìåòîäîëîãèÿñè èåðàðõèê òóçèëèøãà ýãà á´ëèá, óíäà áàíêíèíã
óìóìèé èøîí÷ëèëèãè îëòèòà àñîñèé òàðêèáèé ³èñìãà á´ëèíàäè:

- C (capital adequacy) - êàïèòàëíèíã åòàðëèëèãè
- À (asset quality) - àêòèâëàðíèíã ñèôàòè.
- Ì (management) - ìåíåæìåíò (áîø³àðóâ) ñèôàòè.
- Å (earnings) - äàðîìàä.
- L (liquidity) - ëèêâèäëèê
- S (sensitivity to risk)  - õàòàð (ðèñê)ãà íèñáàòàí ñåçãèðëèê. [4].
CAMELS ðåéòèíã òèçèìèãà ê´ðà, µàð áèð áàíêêà îëòèòà êîìïîíåíò á´éè÷à

ðà³àìëè ðåéòèíã áåðèëàäè âà óøáó êîìïîíåíòëàðíèíã µàð áèðè ó÷óí ðåéòèíã
àñîñèäà µàð òîìîíëàìà áàµî áåëãèëàíàäè. Ðåéòèíã òèçèìèíèíã µàð áèð òàðêèáèé
³èñìè áåø áàëëè øêàëà á´éè÷à áàµîëàíàäè, áó åðäà "1" áàµîñè ýíã þ³îðè âà "5"
áàµîñè ýíã ïàñò µèñîáëàíàäè. Áàíêíèíã µàð òîìîíëàìà ðåéòèíãè ³óéèäàãè ìåçîíëàð
á´éè÷à àíè³ëàíàäè:

- "1" áàµî - áàíêíèíã àµâîëè "êó÷ëè";
- "2" áàµî - áàíêíèíã àµâîëè "áàð³àðîð";
- "3" áàµî - áàíêíèíã àµâîëè "³îíè³àðëè";
- "4" áàµî - áàíêíèíã àµâîëè "çàèô, î²èð";
- "5" áàµî - áàíêíèíã àµâîëè "³îíè³àðñèç".
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Þ³îðèäàãèëàðäàí êåëèá ÷è³èá, óøáó ìåòîäèêàãà ìóâîôè³ ³óéèäàãèëàðíè
àéòèøèìèç ìóìêèí:

CAMELS òåõíèêàñè ê´ðñàòêè÷ëàð æèµàòèäàí æóäà íî³óëàé âà µèñîáëàø
³èéèí;

áàúçè ê´ðñàòêè÷ëàð áèð-áèðèãà çèä êåëàäè, áó ýñà áàíêíèíã ìîëèÿâèé
áàð³àðîðëèãèíè áàµîëàøäà ³èéèí÷èëèê òó²äèðàäè

óìóìèé âàçèÿòãà àíè³ áàµî áåðèø ³èéèí, ÷óíêè óøáó áàµîëàøíèíã
òàúðèôëàðèäà àíè³ ÷åãàðàëàð é´³.

Õóëîñà ³èëèá àéòèøèìèç ìóìêèíêè, µà³è³àòàí µàì òèæîðàò áàíêèíèíã
ìîëèÿâèé áàð³àðîðëèãèíè áàµîëàø ó÷óí òóðëè õèë ê´ðñàòêè÷ëàð âà ìåòîäîëîãèÿëàð
æóäà ê´ï, àììî áàíêëàð âà þðèäèê òàøêèëîòëàð âà õóñóñèé ìèæîçëàð ôîéäàëàíèøè
ìóìêèí á´ëãàí òèæîðàò áàíêèíèíã ìîëèÿâèé áàð³àðîðëèãèíè áàµîëàøíèíã îääèé
ìåòîäîëîãèÿñèíè èøëàá ÷è³èø ìàñàëàñè µàëè µàì ìàâæóä.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2017 éèë 7 ôåâðàëäàãè

"¤çáåêèñòîí Ðåñïóáëèêàñèíè ÿíàäà ðèâîæëàíòèðèø á´éè÷à ¥àðàêàòëàð
ñòðàòåãèÿñè ò´²ðèñèäà"ãè ôàðìîíè ÏÔ-4947 ñîíëè ôàðìîíè

2. Òàòàðèíîâà Ë.Â. Êðèòåðèè îöåíêè ôèíàíñîâîé óñòîé÷èâîñòè êîììåð÷åñêîãî
áàíêà ñ ïîçèöèè ñóáúåêòíîãî ñîñòàâà ðûíêà. Èçâåñòèÿ Èðêóòñêîé ãîñóäàðñòâåííîé
ýêîíîìè÷åñêîé àêàäåìèè (Áàéêàëüñêèé ãîñóäàðñòâåííûé óíèâåðñèòåò ýêîíîìèêè
è ïðàâà). ¹ 3, 2013.

3. Áîíäàðåíêî À.Â. Îöåíêà ôèíàíñîâîé óñòîé÷èâîñòè êðóïíåéøèõ ðîññèéñêèõ
áàíêîâ ñ èñïîëüçîâàíèåì ìîäèôèöèðîâàííîé ìåòîäèêè CAMEL // Ïðîáëåìû
ñîâðåìåííîé íàóêè è îáðàçîâàíèÿ, 2016. ¹ 28. Ñ. 60-67.

4. Ëîïàòèíà Ò.Â., Êîñòðîìèíà Ä.À. Àíàëèç ôèíàíñîâîé óñòîé÷èâîñòè áàíêà /
/ Íàó÷íîå ñîîáùåñòâî ñòóäåíòîâ: ìåæäèñöèïëèíàðíûå èññëåäîâàíèÿ: ñá. ñò. ïî
ìàò. II ìåæäóíàð. ñòóä. íàó÷.-ïðàêò. êîíô. ¹ 3.



102
  1-³èñì | ×àñòü-1 | Part-1

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY 2020

Òîøêåíò

ÍÀÐÕËÀÐ ÁÀÐ£ÀÐÎÐËÈÃÈÍÈ ÒÀÚÌÈÍËÀØ Á¤ÉÈ×À ÌÀÐÊÀÇÈÉ
ÁÀÍÊÍÈÍÃ ÈÍÔËÀÖÈßÍÈ ÒÀÐÃÅÒËÀØ ÑÈ¨ÑÀÒÈ

Õàìðàåâ Ýëäîð
Óçáåêèñòàí Ðåñïóáëèêàñè ÁÌÀ òèíãëîâ÷èñè

Àííîòàöèÿ: Òåçèñäà Ìàðêàçèé áàíêíèíã âàëþòà êóðñè áàí³àðîðëèãèíè òàúìèíëàø,
áó âàçèôà äîèðàñèäà Ìàðêàçèé áàíê òîìîíèäàí ³´ëëàíèëëàäèãàí èíòåðâåíöèÿ
àìàëè¸òëàðè òàµëèëèãà ò´õòàëèá ´òèëãàí. Øóíèíãäåê, ñ´íãè éèëëàðäà
¤çáåêèñòîíäà âàëþòà ñè¸ñàòèíè ëèáåðàëëàøòèðèø á´éè÷à àìàëãà îøèðèëà¸òãàí
÷îðà-òàäáèðëàð µà³èäà ôèêð-ìóëîµàçàëàð áèëäèðèëãàí.

Êàëèò ñ´çëàð: èíòåðâåíöèÿ, âàëþòà ñàâàòè, èíôëÿöèÿíè òàðãåòëàø, ìîíåòàð,
äåïîçèò, êîíþíêüòóðà, ³àéòà ìîëèÿëàø ñòàâêàñè.

Áàð÷àìèçãà ìàúëóìêè, íàðõëàð è³òèñîäèé áàð³àðîðëèêíèíã ýíã àñîñèé
ê´ðñàòêè÷ëàðèäàí áèðè á´ëèá, óíèíã áàð³àðîðëàøóâè ìàìëàêàò è³òèñîäèé
áàð³àðîðëèãèíè ê´ðñàòèá òóðàäè. Øóíè èíîáàòãà îëãàí µîëäà ìàìëàêàòèìèçäà
íàðõëàðè áàð³àðîðëèíè òàúìèíëàøãà µóêóìàò àëîµèäà ýúòèáîð ³àðàòèá êåëìî³äà.

Õóñóñàí, ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Îëèé Ìàæëèñãà
Ìóðîæààòíîìàñèäà ³óéèäàãè÷à òàúêèäëàãàí: "Àââàëî, èíôëÿöèÿíè æèëîâëàìàñäàí
òóðèá, ìàêðîè³òèñîäèé áàð³àðîðëèêêà ýðèøèø ìóìêèí ýìàñ. Æàµîí òàæðèáàñèíè
ïóõòà ´ðãàíèá, õàë³àðî ýêñïåðòëàðíè æàëá ýòãàí µîëäà, ìîíåòàð ñè¸ñàòíè
òàêîìèëëàøòèðèø âà íàðõ-íàâî áàð³àðîðëèãèíè òàúìèíëàø êîíöåïöèÿñèíè
èøëàá ÷è³èøèìèç çàðóð" [1].

1-ðàñì. 2005-2019 éèëëàðäà èíôëÿöèÿ äàðàæàñè âà ïðîãíîç ê´ðñàòêè÷ëàðè [2]
Þ³îðèäàãè ðàñì ìàúëóìîòëàðèäàí ê´ðèø ìóìêèíêè, ñ´íãè éèëëàðäà èíôëÿöèÿ

http://dx.doi.org/10.26739/conf_05/05/2020-29
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äàðàæàñè îðòèá áîðãàí âà 2019 éèëãà êåëèá 15,2 ôîèçãà åòãàí. Áèðî³ êåéèíãè
éèëëàðãà ì´ëæàëëàíãà ñòðàòåãèê äàñòóðëàð äîèðàñèäà óëàðíè 5 ôîèçãà÷à òóøèðèø
áåëãèëàíãàí.

Ìàúëóìêè, ¤çáåêèñòîí?Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2019 éèë 18 íîÿáðäàãè
ÏÔ-5877-ñîíëè "Èíôëÿöèîí òàðãåòëàø ðåæèìèãà áîñ³è÷ìà-áîñ³è÷ ́ òèø îð³àëè
ïóë-êðåäèò ñè¸ñàòèíè òàêîìèëëàøòèðèø?ò´²ðèñèäà"ãè ôàðìîíèãà ìóâîôè³, èë²îð
õîðèæ òàæðèáàñèãà òàÿíãàí µîëäà, èíôëÿöèîí òàðãåòëàø ðåæèìèíè æîðèé ýòèø
ó÷óí ¤çáåêèñòîí Ðåñïóáëèêàñè Ìàðêàçèé áàíêè âà Âàçèðëàð Ìàµêàìàñèíèíã
³óéèäàãè é´íàëèøëàðãà ³àðàòèëãàí ìóâîôè³ëàøòèðèëãàí òàé¸ðãàðëèê èøëàðèíè
àìàëãà îøèðèø âàçèôàñè ³´éèëäè [3]:

- èíôëÿöèÿíèíã íîìîíåòàð îìèëëàðè ðîëèíè áîñ³è÷ìà-áîñ³è÷ ïàñàéòèðèø,
øó æóìëàäàí, òàðèôëàðíè òàðòèáãà ñîëèøíè èñëîµ ³èëèø, è³òèñîäè¸òíèíã ðåàë
ñåêòîðèäà òàðêèáèé è³òèñîäèé èñëîµîòëàð ñàìàðàäîðëèãèíè òàúìèíëàø âà è÷êè
áîçîðíè èñòåúìîë òîâàðëàðè áèëàí ò´ëäèðèø;

- Ìàðêàçèé áàíêíèíã ìàêðîè³òèñîäèé òàµëèë âà êîììóíèêàöèÿ ñè¸ñàòè
ñèôàòèíè îøèðèø;

- ðåãóëÿòîðíèíã êðåäèò áîçîðèãà ñàìàðàëè òàúñèð ýòèøèíè òàúìèíëàá áåðóâ÷è,
ïóë áîçîðèíè òàðòèáãà ñîëèøíèíã ÿíãè èíñòðóìåíòëàðèíè æîðèé ýòèø.

Õóëîñà ´ðíèäà àéòèø ìóìêèíêè, èíôëÿöèîí òàðãåòëàøäàí ïóë-êðåäèò
ñè¸ñàòèíèíã èíäèêàòîðè ñèôàòèäà ôîéäàëàíèø ó÷óí èêêèòà øàðîèò ìàâæóä
á´ëèøè ëîçèì. Áèðèí÷èäàí, Ìàðêàçèé áàíê ìóñòà³èë ïóë-êðåäèò ñè¸ñàòèíè àìàëãà
îøèðèø èìêîíèÿòèãà ýãà á´ëèøè ëîçèì. Ìàðêàçèé áàíê µóêóìàò ìà³áóë äåá
µèñîáëàãàí èíôëÿöèÿ äàðàæàñèãà ýðèøèø ó÷óí ìîíåòàð èíñòðóìåíòëàðíè ýðêèí
òàíëàø µó³ó³èãà ýãà á´ëèøè ëîçèì. Èêêèí÷èäàí, èíôëÿöèÿíèíã ìà³ñàäëè
ê´ðñàòêè÷è èíäèêàòîð ñèôàòèäà òàíëàá îëèíèøè ó÷óí èø µà³èíèíã ́ ñèøè, àµîëè
áàíäëèãè äàðàæàñè âà àëìàøóâ êóðñè á´éè÷à ìà³ñàäëè ê´ðñàòêè÷ëàð
áåëãèëàíìàñëèãè ëîçèì. Áó ýñà, ´ç íàâáàòèäà, Ìàðêàçèé áàíêêà èíôëÿöèÿíèíã
ìà³ñàäëè ê´ðñàòêè÷èíè òàúìèíëàø ó÷óí ìîíåòàð èíñòðóìåíòëàðäàí ýðêèí âà
ò´ëè³ ôîéäàëàíèø èìêîíèíè áåðìàéäè. Íàòèæàäà, ïóë-êðåäèò ñè¸ñàòèíèíã òàêòèê
ìà³ñàäëàðèíèíã ìàçìóíèäà èêêè ¸³ëàìàëèê, ³àðàìà-³àðøèëèê þçàãà êåëàäè.

ÔÎÉÄÀËÀÍÈËÃÀÍ ÀÄÀÁÈ¨ÒËÀÐ Ð¤ÉÕÀÒÈ
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé

Ìàæëèñãà Ìóðîæààòíîìàñè, 2020 éèë 24 ÿíâàðü.
2. Ñòàòèñòèê áþëåòåíü. ¤çáåêèñòîí Ðåñïóáëèêàñè Ìàðêàçèé áàíêè, 2020 éèë.
3. ¤çáåêèñòîí?Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2019 éèë 18 íîÿáðäàãè ÏÔ-

5877-ñîíëè "Èíôëÿöèîí òàðãåòëàø ðåæèìèãà áîñ³è÷ìà-áîñ³è÷ ́ òèø îð³àëè ïóë-
êðåäèò ñè¸ñàòèíè òàêîìèëëàøòèðèø?ò´²ðèñèäà"ãè ôàðìîíè
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ÒÈÆÎÐÀÒ ÁÀÍÊËÀÐÈ ÔÀÎËÈßÒÈ ÑÀÌÀÐÀÄÎÐËÈÃÈÍÈ ÎØÈÐÈØÄÀ
ÈÑÒÅÚÌÎË ÊÐÅÄÈÒËÀÐÈÍÈÍÃ À¥ÀÌÈßÒÈ: ÑÁÅÐÁÀÍÊ ÒÀÆÐÈÁÀÑÈ

Óìèä Àðèïáàåâ
¤çáåêèñòîí Ðåñïóáëèêàñè ÁÌÀ òèíãëîâ÷èñè

Àííîòàöèÿ: Òåçèñäà ìóàëëèô Ñáåðáàíêíèíã êðåäèò ìàµñóëîòëàðèíè
ðà³àìëàøòèðèø øàðîèòèäà ³àðç îëóâ÷èëàð - æèñìîíèé øàõñëàð áèëàí èøëàø
àëãîðèòìèíè àíè³ëàá âà ñõåìàòèê òàðçäà ê´ðñàòèá ´òãàí. Ñáåðáàíêíèíã èñòåúìîë
êðåäèòè áåðèø ñîµàñèäàãè ôàîëèÿòèíè çàìîíàâèé Ðîññèÿäà ´ç áèçíåñèíè
ìóñòàµêàìëàø âà áàíê ôàîëèÿòèíè ðà³àìëàøòèðèøãà àñîñëàíãàí µîëäà áàµîëàãàí.

Êàëèò ñ´çëàð: èñòåúìîë êðåäèò, ãåéìåôèêàöèÿ, êðåäèò ïîðòôåëè, ìîáèë-áàíêèíã,
àâòîóëîâ, êðåäèò òàµëèëè

Ñ´íããè éèëëàðäà ãëîáàë äóí¸äà ðà³àìëàøòèðèø ðèâîæëàíèøè òóôàéëè
ìóòàõàññèñëàð ìîëèÿâèé õèçìàòëàðãà á´ëãàí èñòåúìîë ýµòè¸æèíèíã
ðèâîæëàíèøèäàãè àñîñèé òåíäåíöèÿíè òàúêèäëàéäèëàð - áó Èíòåðíåò-
òèæîðàòíèíã ðèâîæëàíèøè, øóíèíãäåê, ìîëèÿâèé áàíê õèçìàòëàðèíè ´ç è÷èãà
îëãàí îíëàéí ïëàòôîðìàëàð àòðîôèäà ýêîòèçèì ðèâîæëàíèøèäèð. Øó ìóíîñàáàò
áèëàí áàíêëàð áàíê ìàµñóëîòëàðèíè ÿðàòèø æàðà¸íèäà ðà³àìëàøòèðèøíèíã
ò´ðòòà àñîñèé é´íàëèøèíè èøëàá ÷è³èøãà äàúâàò ýòèëàäè [1]:

(1) òèæîðàò áàíêèíèíã ìèæîçëàðè, µàìêîðëàðè âà õîäèìëàðè áèëàí ìóëî³îò
³èëèø;

(2) ìîëèÿâèé âàçèÿòíè âà ìèæîçíèíã ïñèõîëîãèê òóðèíè, óëàðíèíã
àôçàëëèêëàðèíè âà òóðìóø òàðçèíè (ñóíúèé à³ë òåõíîëîãèÿñèäàí ôîéäàëàíèøãà
àñîñëàíãàí), òàêëèôëàðèíè ÷ó³óððî³ øàõñèéëàøòèðèø ó÷óí òàµëèë ³èëèø:
ìàµñóëîòíèíã ´çèãà õîñ äèçàéíèäàí óíèíã ìàçìóíèãà÷à (òóðëè ìà³ñàäëàð ó÷óí
³àðç áåðèø-èïîòåêà, ñà¸µàò, òàúëèì âà áîø³àëàð ) âà õèçìàò ê´ðñàòèø
òàðèôëàðèãà÷à;

(3) ìîáèë òåëåôîí äàñòóðëàðè âà øóíãà ´õøàø áîø³à òåõíîëîãèÿëàðãà
´òêàçèëèøè ìóìêèí á´ëãàí, áàíêíèíã ñàìàðàäîðëèãèíè îøèðèø ó÷óí óíèíã
ôàîëèÿòèãà ïóòóð ýòêàçìàñäàí ïàñò äàðàæàäàãè õàòàðëàðíè, òàêðîðèé æàðà¸íëàðíè
àâòîìàòëàøòèðèø ó÷óí;

(4) èæòèìîèé ìàðêåòèíã âà êðîäñîóðñèíã ¸êè "ðà³àìëè é´íàëòèðèëãàí áèçíåñ
ìîäåëëàðè" êàáè áàíê ìàµñóëîòëàðè âà áèçíåñ ìîäåëëàðèäà èííîâàöèÿëàðíè
ðèâîæëàíòèðèø.

Ñáåðáàíêíèíã óíèâåðñàë êëàññèê Áàíê ñèôàòèäà àñîñèé ôàîëèÿòè êîðïîðàòèâ
âà ÷àêàíà áàíê îïåðàöèÿëàðè á´ëèá, óëàð ìèæîçëàðíèíã ìàáëà²ëàðèíè ́ ç íîìèäàí
âà ´ç ìàáëà²ëàðè µèñîáèãà æîéëàøòèðèøíè ´ç è÷èãà îëàäè.

Ðîññèÿ áàíêè ìàúëóìîòëàðèãà ê´ðà, 01.01.2018 éèë µîëàòèãà Ðîññèÿ áàíê òèçèìè
óìóìèé àêòèâëàðèíèíã 28,9% èíè Ñáåðáàíê òàøêèë ýòäè, áàíê 151 ìëí. ìèæîçãà

http://dx.doi.org/10.26739/conf_05/05/2020-30
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õèçìàò ê´ðñàòãàí, øóíäàí 134,7 ìëí. êèøè Ðîññèÿ µóäóäèãà ò´²ðè êåëìî³äà.
Ðîññèÿäà áàð÷à áàíê ìèæîçëàðèäàí 132,7 ìèëëèîí  õóñóñèé ìèæîçëàð - Ñáåðáàíê
ìèæîçëàðè, øó æóìëàäàí, 86.2 ìèëëèîí  ôàîë ìèæîçëàð (Ðîññèÿ àµîëèñèíèíã
60%) - ´òãàí ó÷ îé è÷èäà êàìèäà áèð áèòèìíè àìàëãà îøèðãàí ìèæîçëàð,
øóíèíãäåê, 2,1 ìèëëèîí ôàîë êîðïîðàòèâ ìèæîçëàðäèð. Øóíèíãäåê, æèñìîíèé
øàõñëàðãà áåðèëãàí êðåäèòëàðíèíã 40,5% èíè Ñáåðáàíê õèññàñèãà ò´²ðè êåëìî³äà
[2].

2018 éèëäà æèñìîíèé øàõñëàðãà êðåäèò áåðèø 18 òà äàñòóð á´éè÷à, øó æóìëàäàí
êðåäèò êàðòàëàðè âà òàúëèì êðåäèòè á´éè÷à - 1 òà äàñòóð á´éè÷à, èñòåúìîë
êðåäèòëàðè á´éè÷à - 5 òà, ³àéòà ìîëèÿëàø - 2 òà, èïîòåêà - 6 òà âà àâòîìîáèëü
êðåäèòëàðè - 3 òà äàñòóð á´éè÷à àìàëãà îøèðèëäè. Áóíäàé òóðëè õèë Ñáåðáàíê
äàñòóðëàðè æèñìîíèé øàõñëàð ó÷óí, ìèæîçëàðãà Ñáåðáàíê  æèñìîíèé øàõñëàðè
ó÷óí ìóàéÿí áàíê øàðòëàðèäàí êåëèá ÷è³³àí µîëäà ´çëàðè ó÷óí ýíã ³óëàé òóðíè
òàíëàø èìêîíèÿòèíè áåðäè [2].

Áàíêëàð, ́ ç íàâáàòèäà, ìàâæóäëèê íó³òàëàðèíè æèñìîíèé ðèâîæëàíòèðìàãàí
µîëäà ìèæîçëàð áàçàñèíè êåíãàéòèðèø á´éè÷à ñåçèëàðëè òåæàìêîðëèêíè
òàúìèíëàéäè. Ìèæîç ò´²ðèñèäà êåíã âà õèëìà-õèë ìàúëóìîòëàðãà ýãà á´ëãàí áàíê,
íàôà³àò êðåäèò ¸êè äåïîçèò êàáè àíúàíàâèé áàíê õèçìàòëàðèíè ñîòèø, áàëêè
áàíê õèçìàòëàðè òèçèìèíè ðèâîæëàíòèðèø îð³àëè - ÑÌÑ-õàáàðíîìàëàð,
àâòîóëîâëàð âà áîø³à øàõñèé òèæîðàò ³´øèì÷à äàðîìàä ìàíáàëàðèíè
øàêëëàíòèðèøè ìóìêèí. Ãåéìèôèêàöèÿ ýëåìåíòëàðè áàíê ñîµàñèäà ôàîë
ðèâîæëàíìî³äà. Ýíã îääèé ìàúíîäà ãåéìèôèêàöèÿ - ́ éèí ìåõàíèêàñèíè µàð õèë
´éèí á´ëìàãàí æàðà¸íëàðèãà êèðèòèø òàìîéèëèäèð. Óøáó èííîâàöèîí
òàìîéèëíèíã ìàðêàçèäà ìóíòàçàì ðàâèøäà µàðàêàò ³èëèø ³îáèëèÿòè áîð. Óíèíã
áàíê áèçíåñèäàãè ²îÿñè ìèæîçëàðíèíã ýúòèáîðèíè æàëá ³èëèø, òàé¸ðëàø âà
ñà³ëàø ó÷óí ´éèí äèçàéíè, ýëåìåíòëàðè âà áîø³à òàðêèáèé ³èñìëàðèäàí
ôîéäàëàíèøäèð.

Ãåéìèôèêàöèÿ ìèæîçíèíã ³èçè³èøè âà ýúòèáîðèíè æàëá ³èëèø ó÷óí
èøëàòèëèøè ìóìêèí, øó áèëàí óíè ́ çèãà âà óíèíã ìàµñóëîòëàðèãà "æàëá ³èëèø"
ìóìêèí [3]. Ìèñîë ó÷óí, Ñáåðáàíêäàí "Ñïàñèáî" ëîéèµàñè - áîíóñëàðíè îëèø âà
õàðèäëàðíèíã áèð ³èñìèíè ò´ëàø ³îáèëèÿòè êðåäèò êàðòàëàðèäàí ôîéäàëàíèøãà
³èçè³èøíè îøèðàäè -  òåãèøëè õèçìàòëàð îð³àëè àìàëãà îøèðèëàäè.

Ñáåðáàíê òîìîíèäàí ìèæîçëàðãà áèð ³àòîð îíëàéí òóðäàãè õèçìàòëàðíè òàêëèô
³èëèá êåëìî³äà. Óëàð ³àòîðèãà "Ñïàñèáîìàíèÿ", "Èìïåðèÿ ñïàñèáî" êàáèëàðíè
ìèñîë ³èëèá ê´ðñàòèø ìóìêèí.

Íàòèæàäà áàíê ìàµñóëîòëàðèíè ðà³àìëàøòèðèø âà ãåéìèôèêàöèÿëàø
øàðîèòèäà ìèæîçëàðãà õèçìàò ê´ðñàòèø áîñ³è÷ëàðè âà òàµëèë  âà³òè ñåçèëàðëè
äàðàæàäà êàìàÿäè.

2012 éèëäàí 2015 éèëãà÷à á´ëãàí äàâðäà "Ñáåðáàíê Îíëàéí,  R-Style Softlab
òîìîíèäàí èøëàá ÷è³èëãàí ìàñîôàâèé áàíê õèçìàòëàðè (ÄÁÎ- ÌÁÕ - ìàñîôàëè
áàíê õèçìàòè) òèçèìèäà Personal Financial Management (PFM ¸êè Øàõñèé
ìîëèÿâèé ìåíåæìåíò òèçèìè) -  øàõñèé ìîëèÿâèé ìåíåæìåíò òèçèìèíè
áîø³àðèøíè èøãà òóøèðèø ëîéèµàñè  ìóâàôôà³èÿòëè àìàëãà îøèðèëäè.  2013
éèë îõèðèäà Ñáåðáàíê îíëàéí âåá - èëîâàñèäà,  áèð éèë ´òãà÷ -  iOS, Android è
Windows Phone ïëàòôîðìàëàðè  ó÷óí  ìîáèë èëîâàäà ôóíêöèîíàë èøãà òóøèðèëäè.

Ëîéèµà äàâîìèäà R-Style Softlab ìóòàõàññèñëàðè ìèæîçëàðíèíã ìîëèÿâèé
îïåðàöèÿëàðè ò´²ðèñèäàãè àðõèâ ìàúëóìîòëàðèíè îëèø ó÷óí ïðîöåññèíã ìàðêàçè
áèëàí ò´²ðèäàí-ò´²ðè èíòåãðàöèÿíè àìàëãà îøèðäèëàð. Óøáó èíòåãðàöèÿíèíã
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áèð ³èñìè ñèôàòèäà êåéèíãè äàâðäà ìèæîç òîìîíèäàí PFM ôóíêöèîíàëèäàí
ôîéäàëàíèëãàíäà, ìîëèÿâèé îïåðàöèÿëàð ò´²ðèñèäàãè ìàúëóìîòëàð ÿíãèëàíàäè.
Îëèíãàí ìàúëóìîòëàðíè òàµëèë ³èëèø âà õàðàæàòëàðíè òîèôàëàð á´éè÷à
îïåðàöèÿëàðíè àâòîìàòèê ðàâèøäà òàð³àòèø ìåõàíèçìè èøëàá ÷è³èëãàí.

Þ³îðèäàãèëàðãà àñîñëàíèá, Ñáåðáàíêíèíã æèñìîíèé øàõñëàðãà èñòåúìîë
êðåäèòè áåðèø ñîµàñèäàãè ôàîëèÿòè æóäà ìóðàêêàá, àììî áàíê òåõíîëîãèÿëàðèíè
ðà³àìëàøòèðèø, øóíèíãäåê Ñáåðáàíê ãóðóµè äîèðàñèäà áàíêëàðíèíã ´çàðî
µàìêîðëèãèäà  ÿõøè òàøêèë ýòèëãàí æàðà¸íäèð.

Øóíäàé ³èëèá, Ñáåðáàíê ãóðóµè âà áàíê ìàµñóëîòëàðèíè ðà³àìëàøòèðèø
´ðòàñèäàãè ñèíåðãèÿ íàòèæàñèäà þ³îðèäàãè àëãîðèòìíè àìàëãà îøèðèø îð³àëè
Ñáåðáàíêäàãè øàõñëàðãà êðåäèò áåðèøíè òàøêèë ³èëèøíè òàêîìèëëàøòèðèø
áèëàí áèðãà, Áàíê Ðîññèÿ áàíê áîçîðèäà æèñìîíèé øàõñëàðíè êðåäèòëàø
ñåãìåíòèäà åòàê÷è á´ëèá ³îëìî³äà.
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