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ÀÍÍÎÒÀÖÈß
Óøáó òàä³è³îò ¥èíäèñòîí è³òèñîäè¸òèäà ðà³àìëàøòèðèø æàðà¸íèíèíã ́ çèãà

õîñ æèµàòëàðèíè ̧ ðèòãàí á´ëèá, ðà³àìëàøòèðèøíèíã èæîáèé âà ñàëáèé òîìîíëàðè
êåëòèðèëãàí.

Êàëèò ñ´çëàð: "Ðà³àìëè ¥èíäèñòîí", "Aadhar" áèîìåòðèê èäåíòåíöèôèêàöèîí
äàñòóðè, ¥èíäèñòîí óíèêàë èäåíöèôèêàöèîí îðãàíè, Æàí Äµàí äàñòóðè.

THE INDIAN EXPERIENCE OF DIGITIZATION OF THE ECONOMY
ABSTRACT

This study has highlighted the specifics of the digitalization process in the Indian
economy and presents the pros and cons of digitalization.

Keywords: Digital India, Aadhar Biometric Identification Program, Unique
Identification Authority of India, Jan Dhan Program.

ÈÍÄÈÉÑÊÈÉ ÎÏÛÒ ÎÖÈÔÐÎÂÊÈ ÝÊÎÍÎÌÈÊÈ
ÀÍÍÎÒÀÖÈß

Ýòî èññëåäîâàíèå îõâàòèëî ñïåöèôèêó ïðîöåññà öèôðîâèçàöèè â èíäèéñêîé
ýêîíîìèêå, è ïðåäñòàâëåíû ïëþñû è ìèíóñû öèôðîâèçàöèè.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ Èíäèÿ, ïðîãðàììà áèîìåòðè÷åñêîé èäåíòèôèêàöèè
"Àäõàð", Óïðàâëåíèå ïî óíèêàëüíîé èäåíòèôèêàöèè Èíäèè, ïðîãðàììà "Äæàí
Äõàí".

21 àñðíèíã 20 éèëëèãà êåëèá, ¥èíäèñòîí äóí¸íèíã ýíã òåç ðèâîæëàíà¸òãàí
ìàìëàêàòëàðèäàí áèðèãà àéëàíäè. ¥èíäèñòîí è³òèñîäèé ìóâàôôà³èÿòèíèíã
àñîñèäà 2010 éèëäà ¥èíäèñòîí µóêóìàòè òîìîíèäàí ³àáóë ³èëèíãàí "Ðà³àìëè
¥èíäèñòîí" äàñòóðè òóðàäè. Óøáó äàñòóð ´ç è÷èãà µàð áèð óéäà þ³îðè ïàëàñàëè
èíòåðíåòäàí ôîéäàëàíèø ó÷óí èìêîíèÿò ÿðàòèø, ìîáèë òåõíîëîãèÿëàðíèíã
òàð³àëèø òåçëèãèíè ðà²áàòëàíòèðèø, ýëåêòðîí µóêóìàòíè ðèâîæëàíòèðèø, ¸ø
èø÷è êó÷èíè ðà³àìëè òåõíîëîãèÿëàðãà ´ðãàòèø, òàúëèìäà ðà³àìëè òèçèìëàðíè
³´ëëàø êàáè áèð íå÷à ñîµàëàðíè ³àìðàá îëãàí á´ëèá, äàñòóð àñîñèäà ìàìëàêàòäà
ðà³àìëè è³òèñîäèé ñè¸ñàò øàêëëàíäè.
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1-æàäâàë. ¥èíäèñòîíäà èíòåðíåòäàí ôîéäàëàíèø µîëàòè

Ìàíáà: êíîåìà.ðó
Äàñòóð äîèðàñèäà àìàëãà îøèðèëãàí ÷îðà-òàäáèðëàð íàòèæàñèäà 2017 éèëãà

êåëèá, àµîëè ñîíèãà íèñáàòàí èíòåðíåòäàí ôîéäàëàíóâ÷èëàð óëóøè 34,5 ôîèçíè
òàøêèë ýòäè. 2018 éèëäà ìîáèë àëî³à àáîíåíòëàðè 1,2 ìëðäíè, èíòåðíåò
àáîíåíòëàðè 18,2  ìëííè òàøêèë ýòãàí.

¥èíäèñòîí è³òèñîäè¸òèíè ðà³àìëàøòèðèøäà "Aadhar" áèîìåòðèê
èäåíòåíöèôèêàöèîí äàñòóð é´ëãà ³´éèëãàí á´ëèá [1], ó ³óéèäàãè èìêîíèÿòëàðíè
òà³äèì ýòàäè:

1. Óøáó äàñòóð 12 áåëãèëè êîääàí èáîðàò á´ëèá, ¥èíäèñòîí ôó³àðîëàðèíèíã
ïåðñîíàë ìàúëóìîòëàðèíè ´çèäà ñà³ëàéäè;

2. Óøáó äàñòóð ³´ë èçè âà èíñîí ê´çè ìàúëóìîòëàðè îð³àëè èíñîí ò´²ðèñèäà
ìàúëóìîòãà ýãà á´ëèø èìêîíèíè áåðàäè.

¥èíäèñòîí óíèêàë èäåíöèôèêàöèîí îðãàíè (UIDAI) 2009 éèëäà àëîµèäà îôèñ
ñèôàòèäà òàøêèë ýòèëàäè óíèíã çèììàñèãà "Aadhar" áèîìåòðèê
èäåíòåíöèôèêàöèîí äàñòóðè îð³àëè ¥èíäèñòîí ôó³àðîëàðè áèîìåòðèê
ìàúëóìîòëàðèíè ÿãîíà áàçàãà æàìëàø ìàæáóðèÿòè þêëàòèëàäè.

2-æàäâàë
"Aadhar" áèîìåòðèê èäåíòåíöèôèêàöèîí äàñòóðèíèíã èæîáèé âà ñàëáèé

òîìîíëàðè

Ìàíáà: æàäâàë ìóàëëèô èøëàíìàñè
Ôó³àðîëàð  12 áåëãèëè êîä îð³àëè áàíê, ñàâäî õèçìàòëàðèäàí ôîéäàëàíèø

èìêîíèãà ýãà á´ëãàí á´ëñà, äàâëàò ôó³àðîëàðíèíã àñîñèé µèñîá-êèòîáëàðè âà
õàòòè-µàðàêàòëàðèíè íàçîðàò ³èëèø èìêîíèãà ýãà á´ëäè. Ìàñàëàí, ¸ø
õîäèìëàðíèíã äàðîìàäè, õàðàæàòëàðè, ïóë ´òêàçìàëàðè âà µàòòîêè, ïîåçä ¸êè

 

 Йиллар Интернет 
фойдаланувчилар 
(аҳоли сонига 
нисбатан фоизда) 

Мобил алоқа 
абонентлари 
(киши) 

Интернет 
абонентлари 
сони 

 2006 2,8 233 620 000 3 130 000 
 2010 7,5 752 190 000 10 990 000 
 2015 17,0 1 001 056 000 16 942 750 
 2016 22,0 1 127 809 000 18 653 312 
 2017 34,5 1 168 902 277 17 856 024 
 2018 - 1 176 021 869 18 170 000 

 

Ижобий томонлари Салбий томонлари 

- Иқтисодиёт тармоқ ва 
соҳаларидан фойдаланиш 
имкони кенгайади; 

- Мамлакатнинг нақдсиз пул 
оқимини фаоллаштиради; 

- Хуфёна иқтисодиётни 
камайтиради.[4] 

Ушбу дастурга хаккерлар ҳужуми 
бўладиган бўлса, фуқароларнинг 
персонал маълумотлари тарқалиб 
кетиши мумкин бўлади. 
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ñàìîë¸òäà ³èëãàí ñàôàðëàðèíèíã (÷èïòàëàð îð³àëè) áàð÷àñè ÿãîíà ìàúëóìîòëàð
áàçàñèäà æàìëàíãàí. Ïëàñòèê êàðòàëàð  îð³àëè ïóë ê´÷èðèø µàì 12 áåëãèëè
Ààäµàð êîäè îð³àëè àìàëãà îøàäè.

Áóíäàé òèçèì àµîëèñè ́ ñèá áîðà¸òãàí ê´ï ôó³àðîëè ìàìëàêàòäà æèíîÿò÷èëèêíè
êàìàéòèðèø áèëàí áèðãà ´ç ôó³àðîëàðèíèíã ÿãîíà áàçàñèíè òóçèø âà ñà³ëàø
èìêîíèíè áåðàäè. Àììî õîðèæëèê ìóòàõàñèñëàð óøáó áàçàãà õàêêåðëàð òîìîíèäàí
µóæóì ³èëèíãàíäà ôó³àðîëàðíèíã ïåðñîíàë ìàúëóìîòëàðè òàð³àëèø õàâôè
áîðëèãèíè îãî²ëàíòèðèøàäè. 10 éèë äàâîìèäà áèðîð ìàðòà µàì õàêêåðëàð
òîìîíèäàí óøáó áàçà ñèíäèðèëìàãàíè àëîµèäà ýúòèáîðãà ëîéè³.

"Aadhar" áèîìåòðèê èäåíòåíöèôèêàöèîí äàñòóðè ôàîëèÿòèíèíã ñàìàðàëè
èøëàøè íàòèæàñèäà è³òèñîäè¸òíèíã áîø³à òàðìî³ âà ñîµàëàðèäà µàì ðà³àìëè
òèçèìëàð êåíã ³´ëëàíèëà áîøëàäè. Àíà øóíäàé äàñòóðëàðäàí áèðè Æàí Äµàí
äàñòóðèäèð. Pradhan Mantri Jan Dhan Yojana (PMJDY) äàñòóðè 2014 éèëäà èøãà
òóøèðèëãàí á´ëèá, 10 ¸øäàí 65 ¸øãà÷à á´ëãàíëàðãà ìîëèÿâèé õèçìàòëàðäàí
ôîéäàëàíèø èìêîíèíè òà³äèì ýòàäè. Óøáó äàñòóð ³óéèäàãè èìêîíèÿòëàðãà ýãà:

- Ìóàììîñèç µèñîá ðà³àì î÷èø èìêîíè;
- Ôó³àðîëèãè òàñäè³ëîâ÷è µóææàòè á´ëìàãàíëàðíèíã µàì 1 éèë äàâîìèäà

àìàëäà á´ëàäèãàí µèñîá ðà³àìíè î÷èø èìêîíè;
- Ïóë ´òêàçìàëàðèäà èíñîí ôàêòîðèíè ìèíèëàøòèðèø èìêîíè;
- 12 áåëãèëè Ààäµàð êîäè îð³àëè áàíêëàðíèíã ìèæîç ̧ êè êðåäèòîðëàð µà³èäà

êåíãðî³ ìàúëóìîò îëèø èìêîíè;[3]
- Òåõíîëîãèÿëàðíèíã ³´ëëàíèëèøè âà áàíê õèçìàòëàðèíèíã îëèíìàñëèãè.
È³òèñîäè¸òíèíã ðà³àìëàøòèðèëèøè èíñîí ôàêòîðèíèíã æàðà¸íëàðäà èøòèðîê

ýòèøèíè ìèíèìàëëàøòèðèá áîðàäè âà áó ¥èíäèñòîí ñèíãàðè éèðèê ìàìëàêàò
ó÷óí èøñèçëèê ìóàììîñèíè êåëòèðèá ÷è³àðàäè. Ìàìëàêàò îëäèäà 21 àñðäàãè ýíã
êàòòà ìóàììîñè àµîëèíèíã õàâôñèçëèãèíè ñà³ëàãàí µàìäà ÿøàø øàðîèòëàðèíè
ÿõøèëàãàí µîëäà èøëàá ÷è³àðèø âà õèçìàò ê´ðñàòèøíèíã çàìîíàâèé òàðìî³ëàðèíè
è³òèñîäè¸òäà æîðèé ýòèø âà øó áèëàí áèðãàëèêäà ãëîáàëëàøóâ øàðîèòèäà
ðà³àìëè ðà³îáàòáàðäîøëèêíè ñà³ëàø òóðàäè.

Ôîéäàëàíèëãàí àäàáè¸òëàð
1. Ð.Ðîìàíîâè÷. Öèôðîâîå áóäóùåå Èíäèè. https://vc.ru/flood/30959-cifrovoe-

budushchee-indii
2. Knoema.ru
3. Öèôðîâàÿ ýêîíîìèêà ìîæåò ïðèíåñòè Èíäèè òðèëëèîíû äîëëàðîâ. Íî íå

ñðàçó. https://golos.io/@econmag/fin2111
4. ÄÎÊËÀÄ Î ÖÈÔÐÎÂÎÉ ÝÊÎÍÎÌÈÊÅ, 2019 ãîä - UNCTAD.  unctad.org

› PublicationsLibrary › der2019_overview_ru
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ÝÑÒÎÍÑÊÀß ÌÎÄÅËÜ ÓÏËÀÒÛ ÏÐÈÁÛËÈ È Å¨ ÐÎËÜ Â ÝÊÎÍÎÌÈÊÅ
ÃÐÓÇÈÈ

Àëàäàøâèëè Ìàèÿ Âàëåðüÿíîâíà, äîêòîð ñîöèàëüíûõ
íàóê ïî ýêîíîìèêå, àññîöèðîâàííûé ïðîôåññîð.
Òåëàâñêèé ãîñóäàðñòâåííûé óíèâåðñèòåò èìåíè ßêîáà Ãîãåáàøâèëè
Ãðóçèÿ, Òåëàâè, maiaaladashvili@yahoo.com

http://dx.doi.org/10.26739/2181-9491-2020-SI-6-2

ÐÅÇÞÌE
Ñ ïåðâîãî ÿíâàðÿ 2017 ãîäà çàäåéñòâîâàí íîâûé çàêîí óïëàòû íàëîãà ïðèáûëè.

Ðåôîðìà ýòîé èííèöèàòèâû íà÷àëà äåéñòâîâàòü ñ íà÷àëà 2016 ãîäà, ïîñëå
óòâåðæäåíèÿ íîâîãî ãîñóäàðñòâåííîãî êàáèíåòà è ïðåìüåð ìèíèñòðà.
Ãîñóäàðñòâåííàÿ êîìàíäà ïî ýêîíîìèêå ïîä ðóêîâîäñòâîì ïðåìüåð- ìèíèñòðà
ðàçðàáîòàëà 4-ïóíêòíûé ïëàíáûñòðîãî ðàçâèòèÿ ýêîíîìèêè, êîòîðûé âìåñòå ñ
ýêîíîìè÷åñêîé ðåôîðìîé îáõâàòûâàåò ðåôîðìó îáðàçîâàíèÿ, ðåôîðìó
îáùåñòâåííîãî óïðàâëåíèÿ è îáóñòðîéñòâî ïðîñòðàíñòâà.

Ïåðâûì è âàæíåéøèì èç 4-õ ïóíêòíîãî ïëàíà ýêîíîìè÷åñêîé ðåôîðìû
ïðåäñòàâëÿåò ñîáîé óïëàòà íàëîãà ïðèáûëè. Îíà òàêæå îçâó÷èâàåòñÿ, êàê ýñòîíñêàÿ
ìîäåëü â íàëîãîâîé ñèñòåìå, ÷òî îçíà÷àåò îñâîáîæäåíèå îò óïëàòû íàëîãà ïðèáûëè.
Â íà÷àëå 2016 ãîäà áûëà ðàçðàáîòàíà íîâàÿ íàëîãîâàÿ ñèñòåìà è ñ ïåðâîãî ÿíâàðÿ
2017 ãîäà âîøëà â ñèëó.

Íîâûå íàëîãîâûå ðåãóëÿöèè è äåòàëüíûé àíàëèç èíèöèàòèâ ïðåäñòàâëÿåò ñîáîé
îäíó èç îñíîâíûõ ÷àñòåé òðóäà. Öåëü òðóäà ÿâëÿåòñÿ óòâåðæäåíèåì òîãî, ÷òî
íîâàÿ ñèñòåìà óïëàòû íàëîãà ïðèáûëè, òàê íàçûâàåìàÿ ,,ýñòîíñêàÿ ìîäåëü,,
öåëåíàïðàâëåííî äåéñòâóåò íà óêðåïëåíèå ñèë ðàáîòîóñòðîéñòâà, óëó÷øåíèå
èíâåñòèöèîííîé ñðåäû è óâåëè÷åíèå êîðïîðàöèîííîé äîëè êàïèòàëà â ýêîíîìèêå.
Â òî æå âðåìÿ ïðè âíåäðåíèè ýòîé íîâîé ìîäåëè - èñïðàâëåíèå  âûÿâëåííûõ
ïðîáëåì à òàê æå ïëàíèðîâàíèå èõ óñòðàíåíèÿ.

×òî ïðåäñòàâëÿåò ñîáîé ãðóçèíñêèé àíàëîã ýñòîíñêîé ìîäåëè? Ãëàâíûé ñìûñë
íîâîé ìîäåëè óïëàòû íàëîãà ïðèáûëè ñîñòîèò â òîì, ÷òî ïëàòèëüùèê ïîëíîñòüþ
îñâîáîæäàåòñÿ îò óïëàòû íàëîãà ïðèáûëè â òîì ñëó÷àå, åñëè íå ïîäåëèò íà ÷àñòè
. ïðèáûëü, íå âûÿâèò òàêèå ðàñõîäû, êîòîðûå íå ñâÿçàíû ñ åãî äåÿòåëüíîñòüþ. Ýòî
çíà÷èò, ÷òî ðåçèäåíòíîå èëè íå ðåçèäåíòíîå ïðåäïðèÿòèå â òå÷åíèè ãîäà íå
ðàçäåëèò íà ÷àñòè ïðèáûëü, à òàê æå ïîëó÷åííóþ ïðèáûëü ðåèíâåñòèðóåò â ñâî¸
æå ïðåäïðèÿòèå, îíî îñâîáîæäàåòñÿ îò óïëàòû íàëîãà ïðèáûëè. Ýòî çíà÷èò, ÷òî
ñîçäàííûå íîâûå ðåãóëÿöèè, êîòîðûå ïðÿìîëèíåéíî äâèæóòñÿ ê âëîæåíèþ
ýêîíîìè÷åñêîãî êàïèòàëà íåñ÷èòàþòñÿ êîðïîðàöèîííîé ïðèáûëüþ è íå îáëàãàþòñÿ
íàëîãîì áþäæåòîì.

 Âàæíî òî, ÷òî íîâàÿ ìîäåëü íå êàñàåòñÿ ïðåäïðèÿòèé âñåõ òèïîâ, íàïðèìåð :
1. îðãàíèçàöèé, â òîì ÷èñëå : ÞËÏ, ÍÍÞË, áëàãîòâîðèòåëüíûõ îðãàíèçàöèé; 2.
ðåãóëèðîâàííîå çàêîíîì âûïîëíåíèå îïåðàöèé íåôòüþ , ãàçîì è ïîëó÷àåìóþ
ëèöàìè ïðèáûëü; 3. íåðåçèäåíòíûå ïðåäïðèÿòèÿ, êîòîðûå ïîëó÷àþò ïðèáûëü â
Ãðóçèè íî íå ïîñòîÿííîé ñîáñòâåííîñòüþ ñ ïðåäïðèÿòèÿ; 4. ëèöà îáóñòðîåííîãî
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ñèñòåìíî- ýëåêòðîííîé ôîðìîé òîòàëèçàòîðà.; 5. êîììåð÷åñêîãî áàíêà, êðåäèòíûõ
ñâÿçåé, ñòðàõîâûõ êîìïàíèé, ìèêðîôèíàíñîâûõ îðãàíèçàöèé è ëîìáàðäîâ;
6.÷àñòíîãî ïðåäïðèíèìàòåëÿ, ôèçè÷åñêîãî ëèöà, èìåþùåãî ñòàòóñ ìèêðî áèçíåñà,
ïðåäïðèíèìàòåëåé ôèçè÷åñêèõ ëèö èìåþùèõ ñòàòóñ ìàëîãî áèçíåñà, ëèö èìåþùèõ
ñòàòóñ âûïëàòû ôèêñèðîâàíîãî íàëîãà.

Ýòà ìîäåëü äåéñòâóåò â ñôåðå òîãî ðåàëüíîãî ñåêòîðà, ãäå ñîçäàíèå òîâàðà
(ñûðüÿ) è óñëóãè ïðåäñòàâëÿþò ñîáîé ðàçäåëüíûé òåõíîëîãè÷åñêèé öèêë. Ïîýòîìó
åãî äàâëåíèå íàïðàâëåíî íà îáøèðíóþ ñòèìóëÿöèþ ïðåäïðèÿòèÿ è óâåëè÷åíèå
íàïðàâëåíèÿ ðàáîò îáóñòðîéñòâà. Çíà÷èò ýòî ðàñ÷èòàíî íà äîëãîñðî÷íóþ
ïåðñïåêòèâó.
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ÀÍÍÎÒÀÖÈß
Â ñòàòüå ðàññìàòðèâàþòñÿ ôàêòîðû è èìåþùèåñÿ ïðîáëåìû ïî ðàçðàáîòêå

âíåäðåíèþ èííîâàöèé â ýêîíîìèêó ñòðàíû. Àêòóàëüíîñòü ñòàòüè ñîñòîèò â òîì
÷òî äëÿ âíåäðåíèÿ è ðàçðàáîòêè èííîâàöèé âî âñåõ ñôåðàõ ýêîíîìè÷åñêèõ îòðàñëåé
ñòðàíû èìååòñÿ íèùà â ÷åëîâå÷åñêèõ ðåñóðñàõ, à äëÿ ñîçäàíèÿ ìåõàíèçìà ïî
ðàçâèòèþ ÷åëîâå÷åñêîãî ïîòåíöèàëà â ðàçðàáîòêå èííîâàöèîííûõ èäåé äîëæíà
èìåòñÿ òåñíàÿ ñâÿçü â öåïî÷êå ìåæäó îáðçîâàíèåì - íàóêîé - ïðîèçâîäñòâîì.
Íàìè ïðåäëîæåíû ðÿä ôàêòîðîâ èíâåñòèöèè äëÿ ñîçäàíèÿ ÷åëîâå÷åñêîãî êàïèòàëà,
êîòîðàÿ â èòîãå áóäåò ñîäåéñòâîâàòü â êîìåðöèàëèçàöèè òåõ èäåé ÷åëîâå÷åñêèõ
ðåñóðñîâ â ïîâûøåíèè ýôôåêòèâíîñòè ïðîèçâîäñòâåííîé äåÿòåëüíîñòè.

Êëþ÷åâûå ñëîâà: ÷åëîâå÷åñêèé êàïèòàë, èííîâàöèÿ, èíòåëëåêòóàëüíûé
ïîòåíöèàë, ïðåäïðèíèìàòåëü, èííîâàöèîííûé ïðîäóêò, èííîâàòîð, èíâåñòèöèÿ

È£ÒÈÑÎÄÈ¨ÒÃÀ ÈÍÍÎÂÀÖÈßÍÈ ÆÎÐÈÉ ÝÒÈØ ÂÀ
ÐÈÂÎÆËÀÍÒÈÐÈØÄÀ ÈÍÑÎÍ ÊÀÏÈÒÀËÈÍÈÍÃ ¤ÐÍÈ

ÀÍÍÎÒÀÖÈß
Ìà³îëàäà ìàìëàêàò è³òèñîäè¸òèãà èííîâàöèÿëàðíè æîðèé ýòèøíè

ðèâîæëàíòèðèøäàãè îìèëëàð âà ìàâæóä ìóàììîëàð ê´ðèá ÷è³èëãàí. Ìà³îëàíèíã
äîëçàðáëèãè øóíäàêè, ìàìëàêàò è³òèñîäè¸òèíèíã áàð÷à ñîµàëàðèäà
èííîâàöèÿëàðíè æîðèé ýòèø âà ðèâîæëàíòèðèø ó÷óí èíñîí ðåñóðñëàðèãà
åòèøìîâ÷èëèê ìàâæóä á´ëèá, èííîâàöèîí ²îÿëàðíè èøëàá ÷è³èøäà èíñîí
ñàëîµèÿòèíè ðèâîæëàíòèðèø ìåõàíèçìèíè ÿðàòèø ó÷óí òàúëèì - ôàí - èøëàá
÷è³àðèø ´ðòàñèäàãè çàíæèðäà ÷àìáàð÷àñ áî²ëè³ëèê á´ëèøè êåðàê. Áèç èíñîí
êàïèòàëèíè øàêëëàíòèðèø ó÷óí áèð ³àòîð èíâåñòèöèîí îìèëëàðíè òàêëèô
³èëäèê, óëàð èøëàá ÷è³àðèø ôàîëèÿòè ñàìàðàäîðëèãèíè îøèðèøäà èíñîí
ðåñóðñëàðè ²îÿëàðèíè òèæîðàòëàøòèðèøãà ¸ðäàì áåðàäè.

Êàëèò ñ´çëàð: èíñîí êàïèòàëè, èííîâàöèÿ, èíòåëëåêòóàë ñàëîµèÿò, òàäáèðêîð,
èííîâàöèîí ìàµñóëîò, èííîâàòîð, èíâåñòèöèÿ

THE ROLE OF HUMAN CAPITAL FOR THE DEVELOPMENT AND
INTRODUCTION OF INNOVATION IN THE ECONOMY

ANNOTATION
The article discusses the factors and existing problems in developing the implementation

of innovations in the country's economy. The relevance of the article is that for the
introduction and development of innovations in all areas of the country's economic
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sectors, there is poverty in human resources, and for creating a mechanism for developing
human potential in the development of innovative ideas, there must be a close link in the
chain between education - science - production. We have proposed a number of factors
for the investment to create human capital, which will ultimately contribute to the
commercialization of those ideas of human resources in increasing the efficiency of
production activities.

Key words: human capital, innovation, intellectual potential, entrepreneur, innovation
product, innovator, investment

Îïûò âûñîêîðàçâèòûõ ñòðàí ñâèäåòåëüñòâóåò, ÷òî äëÿ èííîâàöèîííîãî ðàçâèòèÿ
ýêîíîìèêè íåîáõîäèì èíòåëëåêòóàëüíûé ïîòåíöèàë, ñïîñîáíûé ñîçäàâàòü è
âíåäðÿòü â ðåàëüíóþ ýêîíîìèêó íàó÷íûå èññëåäîâàíèÿ è ðàçðàáîòêè, è òîëüêî
ýòî ïîâûøàåò åå êîíêóðåíòîñïîñîáíîñòü. Â Óçáåêèñòàíå ñòàëî íàðàñòàòü ïîíèìàíèå
ïðèîðèòåòíîñòè ðàçâèòèÿ "÷åëîâå÷åñêîãî êàïèòàëà" âîîáùå, è â íàó÷íî-
èííîâàöèîííîé ñôåðå â îñîáåííîñòè.

Èíòåëëåêòóàëüíûé ïîòåíöèàë èííîâàöèé ôîðìèðóåòñÿ èç íåñêîëüêèõ
ó÷àñòíèêîâ èííîâàöèîííîãî ïðîöåññà, êîòîðûå äîëæíû áûòü ðàâíî
çàèíòåðåñîâàííûìè â ðåçóëüòàòå è îäèíàêîâî îòâåòñòâåííûìè çà íåãî. Ïî íàøåìó
ìíåíèþ, íåðàçâèòîñòü èííîâàöèé â Óçáåêèñòàíå ñâÿçàíà âî ìíîãîì ñ äâóìÿ (â
÷èñëå ðÿäà äðóãèõ) ïðîáëåìàìè: íåñîãëàñîâàííîñòü è íåýôôåêòèâíîñòü äåéñòâèé
ó÷àñòíèêîâ èííîâàöèîííîãî ïðîöåññà. Òàê, èííîâàöèîííàÿ äåÿòåëüíîñòü
ïîäðàçóìåâàåò ÷åòêîå ðàçäåëåíèå ôóíêöèé ó÷àñòíèêîâ èííîâàöèîííîé öåïî÷êè:
ó÷åíûé - ïðåäïðèíèìàòåëü - áèçíåñìåí. Âàæíî, ÷òîáû ïðåäñòàâèòåëè êàæäîé èç
îáîçíà÷åííûõ ãðóïï ó÷àñòíèêîâ áûë ÷åòêî ñîðèåíòèðîâàíû íà âûïîëíåíèå
ñîîòâåòñòâóþùèõ ôóíêöèé, à íå ïûòàëèñü ó÷àñòâîâàòü âî âñåõ ñòàäèÿõ
èííîâàöèîííîãî ïðîöåññà.

Ïåðâóþ ãðóïïó ó÷àñòíèêîâ èííîâàöèîííîãî ïðîöåññà ñîñòàâëÿþò àâòîð(û)
èäåè, ó÷åíûå, ðàçðàáàòûâàþùèå èííîâàöèîííûé ïðîäóêò. Ñòàíîâëåíèå ðåæèìà
èííîâàöèîííîé îðèåíòàöèè ýêîíîìèêè ñîïðÿæåíî ñ îñîçíàíèåì ðîëè íàóêè è
íàó÷íûõ êàäðîâ â ðàçâèòèè èííîâàöèé è â êîíå÷íîì ñ÷åòå ïîâûøåíèè
êîíêóðåíòîñïîñîáíîñòè ñòðàíû è åå ðåãèîíîâ. Â òî æå âðåìÿ îäíîé èç îñíîâíûõ
ïðîáëåì ðàçâèòèÿ èííîâàöèé â Óçáåêèñòàíå ÿâëÿåòñÿ ïðîáëåìà êàäðîâîãî ñîñòàâà
íàóêè. Äàííûé ìîìåíò â ïðîìûøëåííîñòè è àêàäåìè÷åñêèõ èíñòèòóòàõ îùóùàåòñÿ
î÷åâèäíàÿ íåõâàòêà ó÷åíûõ ñðåäíåãî âîçðàñòà - ò.å. òåõ, êòî ñïîñîáåí çàíèìàòüñÿ
íàóêîé â ñîîòâåòñòâèè ñ òðåáîâàíèÿìè ñåãîäíÿøíåãî äíÿ è â òî æå âðåìÿ èìååò
îïðåäåëåííûé îïûò âåäåíèÿ íàó÷íûõ ðàáîò. Ýòà íåõâàòêà â ïåðâóþ î÷åðåäü ñâÿçàíà
ñ òåì, ÷òî â ãîäû îáúÿâëåíèÿ íåçàâèñèìîñòè ñòðàíû ìíîãèå ó÷åíûå óåõàëè çà
ãðàíèöó è ðàáîòàþò â èíîñòðàííûõ èññëåäîâàòåëüñêèõ öåíòðàõ êîðïîðàöèé èëè
óíèâåðñèòåòîâ. Âñå åùå áîëüøîå êîëè÷åñòâî çàíÿòûõ â íàó÷íîé ñôåðå è âìåñòå ñ
òåì íèçêàÿ ýêîíîìè÷åñêàÿ ýôôåêòèâíîñòü äåÿòåëüíîñòè ìíîãèõ îòå÷åñòâåííûõ
íàó÷íûõ îðãàíèçàöèé ïîäòâåðæäàþò, ÷òî ñåãîäíÿ â íàøåé íàóêå â ïåðâóþ î÷åðåäü
îùóùàåòñÿ ñåðüåçíàÿ íåõâàòêà ñïåöèàëèñòîâ-èííîâàòîðîâ. Â ðåçóëüòàòå
èííîâàöèîííûé ïîòåíöèàë îòå÷åñòâåííîé íàóêè îòñòàåò îò ïîòðåáíîñòåé
ýêîíîìèêè. Ìíîãèå óçáåêñêèå ñïåöèàëèñòû è ó÷åíûå íå îðèåíòèðóþòñÿ â
ñîâðåìåííûõ òåíäåíöèÿõ è íå â ñîñòîÿíèè âûáðàòü ïðàâèëüíûé âåêòîð â ðàçâèòèè
íàóêè è èííîâàöèé. Ñåãîäíÿ òàêîé ýêñòåíñèâíûé ïóòü óâåëè÷åíèÿ ÷èñëà
ñïåöèàëèñòîâ äëÿ îáùåñòâà ñåáÿ èñ÷åðïàë. Âñå îñòðåå âñòàåò ïðîáëåìà ïîâûøåíèÿ
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êà÷åñòâà ïîäãîòîâêè êàäðîâ, ñâÿçàííàÿ â òîì ÷èñëå ñ èíòåíñèôèêàöèåé
ýêîíîìè÷åñêèõ ïðîöåññîâ, êîãäà ðåçóëüòàò ðàáîòû íóæåí ñåãîäíÿ, à íå ÷åðåç
íåñêîëüêî ëåò. Â îñîáåííîñòè êîãäà äåëî êàñàåòñÿ èííîâàöèîííîé ñôåðû. Âìåñòå
ñ ðîñòîì ôèíàíñèðîâàíèÿ îáðàçîâàíèÿ è íàóêè ñèòóàöèÿ íà÷àëà âûïðàâëÿòüñÿ -
ñðåäè ìîëîäûõ ó÷åíûõ ïîÿâèëîñü æåëàíèå ðàáîòàòü â íàóêå. Íî ãîâîðèòü î
êà÷åñòâåííîì èçìåíåíèè êàäðîâîãî ñîñòàâà îòå÷åñòâåííîé íàó÷íî-èííîâàöèîííîé
ñôåðû ïîêà åùå î÷åíü ðàíî [3].

Íåîáõîäèìîñòü áîëåå áûñòðûõ òåìïîâ èííîâàöèîííîãî ðàçâèòèÿ êàê ñòðàíû â
öåëîì, òàê è îòäåëüíûõ åå ðåãèîíîâ òðåáóåò îñâîåíèÿ íîâûõ íàïðàâëåíèé
ïîäãîòîâêè íàó÷íûõ êàäðîâ. Äåéñòâóþùàÿ â Óçáåêèñòàíå ñèñòåìà îáðàçîâàíèÿ,
ÿâëÿÿñü ñëîæíûì ñîöèàëüíî-ýêîíîìè÷åñêèì êîìïëåêñîì, ñåé÷àñ íàõîäèòñÿ â
ñîñòîÿíèè ðåôîðìèðîâàíèÿ è ïîêà íå ñîîòâåòñòâóåò ïîòðåáíîñòÿì ñåãîäíÿøíåãî
äíÿ. Ñâÿçàíî ýòî êàê ñ íåýôôåêòèâíîñòüþ ìåõàíèçìà ñòèìóëèðîâàíèÿ ïîäãîòîâêè
íàó÷íûõ êàäðîâ, òàê è ñ íåîïðåäåëåííîñòüþ ãîñóäàðñòâåííîé èííîâàöèîííîé
ïîëèòèêè [5].

Îäíîé èç ñåðüåçíûõ ÿâëÿåòñÿ ïðîáëåìà ôèíàíñèðîâàíèÿ ñôåðû îáðàçîâàíèÿ.
Î÷åâèäíî, ÷òî êàïèòàëîâëîæåíèÿ â îáðàçîâàòåëüíóþ ñèñòåìó ÿâëÿþòñÿ
èíâåñòèöèÿìè â áóäóùåå âñåãî îáùåñòâà. Ïîòåíöèàëüíî ñóì, âëîæåííûé â
îáðàçîâàíèå ñåãîäíÿ, ìîæåò ïðèíåñòè ñîòíè ñóìîâ ïðèáûëè â áóäóùåì. Íî âîïðîñ
ôèíàíñèðîâàíèÿ îáðàçîâàíèÿ íå ìîæåò íå ñ÷èòàòüñÿ ñ îïðåäåëåíèåì ïîòðåáíîñòè
â ñïåöèàëèñòàõ â êîíêðåòíûé ïåðèîä âðåìåíè. Èíâåñòèðîâàòü â ïîäãîòîâêó íàó÷íûõ
êàäðîâ íåîáõîäèìî â ñîîòâåòñòâèè ñ òåêóùèìè è ïåðñïåêòèâíûìè ïîòðåáíîñòÿìè
îáùåñòâà. Èìåííî ïîýòîìó â íàó÷íîé è õîçÿéñòâåííîé ñðåäå â ïîñëåäíåå âðåìÿ
ïîïóëÿðíûì ñòàíîâèòñÿ ïîäõîä, ïî êîòîðîìó îáðàçîâàíèå âñå áîëüøå
ðàññìàòðèâàåòñÿ êàê îòðàñëü ýêîíîìèêè ñ ñîîòâåòñòâóþùåé íåîáõîäèìîñòüþ ðàñ÷åòà
çàòðàò íà ïîäãîòîâêó ñïåöèàëèñòà, îïðåäåëåíèÿ âîçìîæíîé ýêîíîìè÷åñêîé
ýôôåêòèâíîñòè îò ïîÿâëåíèÿ ñïåöèàëèñòà äàííîé êâàëèôèêàöèè íà ðûíêå òðóäà
è ò.ï.

Â ñîâðåìåííûõ óñëîâèÿõ ïðîôåññèîíàëüíûå çíàíèÿ î÷åíü áûñòðî óñòàðåâàþò.
Åæåãîäíî â ìèðîâîì õîçÿéñòâå, ïî îöåíêå çàïàäíûõ èññëåäîâàòåëåé, îòìèðàåò
áîëåå 500 ñòàðûõ ïðîôåññèé è âîçíèêàåò áîëåå 600 íîâûõ. Åñëè ðàíüøå
ïîëó÷åííîãî îäíîãî âûñøåãî îáðàçîâàíèÿ áûëî äîñòàòî÷íî äëÿ 20-25 ëåò
ïðàêòè÷åñêîé äåÿòåëüíîñòè, òî ñåé÷àñ îïòèìàëüíûé ñðîê åãî ýôôåêòèâíîñòè
ñîñòàâëÿåò 5-7 ëåò, à â îòðàñëÿõ, îïðåäåëÿþùèõ íàó÷íî-òåõíè÷åñêèé ïðîãðåññ 2-
3 ãîäà. Ýòî îçíà÷àåò, ÷òî â íåêîòîðûõ îòðàñëÿõ èííîâàöèîííûå öèêëû êîðî÷å,
÷åì âðåìÿ ïîäãîòîâêè ñïåöèàëèñòîâ, ÷òî âëå÷åò çà ñîáîé ïîòðåáíîñòü â
íåïðåðûâíîì ïîâûøåíèè êâàëèôèêàöèè è ïåðåïîäãîòîâêå ïåðñîíàëà. Åñëè íåò
ïîñòîÿííîãî îáíîâëåíèÿ çíàíèé, òî äåêâàëèôèêàöèÿ ñïåöèàëèñòîâ íåèçáåæíà. À
ýôôåêòèâíîñòü íàó÷íî-èííîâàöèîííîé äåÿòåëüíîñòè íåïîñðåäñòâåííî çàâèñèò
îò óìåíèÿ àäåêâàòíî ðåàãèðîâàòü èìåííî íà ñîâðåìåííûå ïîòðåáíîñòè îáùåñòâà.

Âòîðàÿ ãðóïïà ó÷àñòíèêîâ èííîâàöèîííîãî ïðîöåññà - èííîâàöèîííûå
ìåíåäæåðû, èëè â íàøåé ñõåìå - ïðåäïðèíèìàòåëè. Äëÿ ðàçâèòèÿ èííîâàöèîííîãî
áèçíåñà íåîáõîäèìî íå òîëüêî èìåòü ñïåöèàëèñòîâ - ðàçðàáîò÷èêîâ èäåé. Èäåÿ íå
ñòàíåò èííîâàöèåé, åñëè îíà íå âíåäðåíà íà ðûíêå è íå äàåò ïðèáûëè. Â òî æå
âðåìÿ î÷åâèäíî, ÷òî íå äåëî ó÷åíûõ çàíèìàòüñÿ ýòîé ÷àñòüþ èííîâàöèîííîãî
ïðîöåññà. Èíûìè ñëîâàìè, íåîáõîäèì êâàëèôèöèðîâàííûé ðåñóðñ èííîâàöèîííûõ
ìåíåäæåðîâ. Íîâàÿ ýêîíîìèêà ïðåäïîëàãàåò, ïðåæäå âñåãî, íàëàæèâàíèå
îðãàíèçàöèîííûõ ïðèíöèïîâ èííîâàöèîííîãî ïðîöåññà. Äîñòè÷ü ýòîãî ìîæíî
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òîëüêî ïðè ïîìîùè ìåíåäæåðîâ, âëàäåþùèõ àðñåíàëîì èííîâàöèîííîãî
ìåíåäæìåíòà. Êàê ïîêàçûâàåò ïðàêòèêà, â Óçáåêèñòàíå ïîêà íå ñôîðìèðîâàíà
ñòðàòà èííîâàöèîííûõ ìåíåäæåðîâ, çíàþùèõ, êàê íàäî ïðîäâèãàòü èííîâàöèþ,
óïðàâëÿòü èííîâàöèîííûìè ïðîöåññàìè â ïðîèçâîäñòâåííî-õîçÿéñòâåííîé ñôåðå.
Èìåííî ïðîäâèãàòü è ðóêîâîäèòü, à íå òîëüêî ïîëó÷àòü âûñîêóþ çàðàáîòíóþ
ïëàòó çà ñáîð èíôîðìàöèè îò ðàçðàáîò÷èêîâ è çàíèìàòüñÿ íàïèñàíèåì îò÷åòîâ.

Ïðîðûâ â èííîâàöèîííîì ðàçâèòèè ñóáúåêòîâ õîçÿéñòâîâàíèÿ, â îñîáåííîñòè
â íàøèõ ðåãèîíàõ, âèäèòñÿ â öåëåíàïðàâëåííîé êâàëèôèöèðîâàííîé ïîäãîòîâêå
èííîâàöèîííûõ ìåíåäæåðîâ. Îñîçíàíèå ïðåäïðèíèìàòåëüñòâà â èííîâàöèîííîé
ñôåðå îñîáîé, ñïåöèôè÷åñêîé îáëàñòüþ äåÿòåëüíîñòè ïîçâîëÿåò îñâîáîäèòü îò
ýòîé äåÿòåëüíîñòè ó÷åíûõ è ñîçäàåò óñëîâèÿ äëÿ âûñòðàèâàíèÿ âçàèìîäåéñòâèÿ
ó÷àñòíèêîâ èííîâàöèîííîãî ïðîöåññà. Íà íàø âçãëÿä, îøèáêîé áûëî áû ñòàâèòü
çíàê ðàâåíñòâà ìåæäó ïðåäïðèíèìàòåëÿìè - èííîâàòîðàìè è áèçíåñìåíàìè -
ó÷àñòíèêàìè èííîâàöèîííîãî ïðîöåññà. Ïðåäïðèíèìàòåëü - èííîâàòîð â ïåðâóþ
î÷åðåäü äîëæåí áûòü çàèíòåðåñîâàí â ïîèñêå ïåðñïåêòèâíîé, ðûíî÷íî
âîñòðåáîâàííîé íàó÷íîé èäåè (ñðåäè ìíîæåñòâà ïðåäëîæåííûõ) è âûâåäåíèè åå
íà ðûíîê. Óìåíèå æå îðãàíèçîâàòü ðûíî÷íûé ïðîöåññ è íàëàäèòü ïðèáûëüíûé
áèçíåñ - ýòî çàäà÷à áèçíåñà (áèçíåñìåíà).

Êîíå÷íî, åñòü ïðèìåðû, êîãäà ïðåäïðèíèìàòåëü - èííîâàòîð - ïðÿìî ïî
È.Øóìïåòåðó - ñòàíîâèëñÿ òàêæå óñïåøíûì áèçíåñìåíîì (òàê æå êàê ó÷åíûé
ìîæåò áûòü õîðîøèì ïðåäïðèíèìàòåëåì) è, âûâåäÿ èííîâàöèþ íà ðûíîê, äåëàë
åå ïðèáûëüíîé. Îäíàêî òàêèõ ïðèìåðîâ î÷åíü ìàëî, è îíè ñêîðåå ïîä÷åðêèâàþò,
÷òî òàêèå ôàêòû - èñêëþ÷åíèå èç ïðàâèë [1].

Îñòàåòñÿ òàêæå ïðîáëåìà ñîåäèíåíèÿ íàóêè ñ ðåàëüíîé ýêîíîìèêîé,
ïðåîäîëåíèÿ êîíôëèêòà èíòåðåñîâ íàóêè è õîçÿéñòâåííîé ïðàêòèêè.

Òàê, ñ òî÷êè çðåíèÿ ó÷åíîãî, åãî èäåè î÷åíü èíòåðåñíû è ïåðñïåêòèâíû, íî
îíè äàëåêî íå âñåãäà âîñòðåáóþòñÿ áèçíåñîì. Åñëè îíè íå äàþò ýêîíîìè÷åñêîãî
ýôôåêòà, òî, ïî ìíåíèþ ó÷åíîãî, ýòî â ïåðâóþ î÷åðåäü ñâÿçàíî, ñ íèçêèì óðîâíåì
êóëüòóðû áèçíåñìåíîâ è èõ íåóìåíèåì âíåäðÿòü íîâøåñòâà. Ñ òî÷êè æå çðåíèÿ
áèçíåñà, íàïðîòèâ, áîëüøèíñòâî ó÷åíûõ îòîðâàíû îò ðåàëüíûõ ïîòðåáíîñòåé
ðûíêà è ïûòàþòñÿ ðàçðàáàòûâàòü ñîâåðøåííî íåïåðñïåêòèâíûå èäåè. À æäàòü,
ïîêà îíè íàéäóò ôîðìó èõ ïîëåçíîãî ïðèìåíåíèÿ, íåò âðåìåíè. Ëó÷øå êóïèòü
íóæíóþ èííîâàöèþ ãäå-íèáóäü íà Çàïàäå. Èíâåñòîðû æå ñ÷èòàþò, ÷òî ó÷åíûå íå
ìîãóò ñôîðìóëèðîâàòü ÷åòêî ïðîåêò è îæèäàåìûé ðåçóëüòàò åãî âíåäðåíèÿ, ÷òîáû
ÿñíî ïîêàçàòü, íà ÷òî îíè ñîáèðàþòñÿ çàòðàòèòü, çàïðàøèâàåìûå äåíüãè.
Èíâåñòîðàì ÷àñòî íå ïîíÿòíû ðåçóëüòàòû íàðàáîòîê ó÷åíûõ è ïîýòîìó íåèçâåñòíî,
êîãäà èííîâàöèîííûé ïðîäóêò ìîæíî áóäåò âûâîäèòü íà ðûíîê.

Ýòè òî÷êè çðåíèÿ îïðåäåëÿþò è õàðàêòåð íåïðîñòûõ âçàèìîîòíîøåíèé
ó÷àñòíèêîâ èííîâàöèîííîãî ïðîöåññà, ñêëàäûâàþùèõñÿ ïðàêòè÷åñêè â
ñåãîäíÿøíåé îáñòàíîâêå. Â ðåçóëüòàòå êàæäûé èííîâàòîð ñòàðàåòñÿ ñàì íàéòè
(èëè ïðèäóìàòü) èäåþ, ïðèâëå÷ü ïîä íåå ñðåäñòâà è ïîïûòàòüñÿ âûâåñòè åå íà
ðûíîê. Îäíàêî, êàê ïîêàçûâàåò ïðàêòèêà, ýôôåêòèâíîñòü òàêîãî ðàçîáùåííîãî
ïîäõîäà êðàéíå íèçêà. Äëÿ ðîñòà ýôôåêòèâíîñòè èííîâàöèîííîãî ñåêòîðà
ýêîíîìèêè ó÷àñòíèêè èííîâàöèîííîãî ïðîöåññà äîëæíû ñäåëàòü âûáîð (êàê
óêàçûâàëîñü âûøå) ìåæäó ðàçðàáîòêîé íàó÷íîé èäåè (èííîâàöèîííîãî ïðîäóêòà)
è âíåäðåíèåì ðåçóëüòàòîâ íàó÷íûõ ðàçðàáîòîê (èííîâàöèîííûõ ïðîäóêòîâ) â
õîçÿéñòâåííûé îáîðîò.

Òàêèì îáðàçîì, äëÿ óñïåøíîãî èííîâàöèîííîãî ïðîöåññà ñóùåñòâåííûì
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ÿâëÿåòñÿ èìåííî ñîâìåñòíàÿ ðàáîòà ó÷åíûõ è äðóãèõ èííîâàòîðîâ - ó÷àñòíèêîâ
ïðîöåññà. Âàæíî, ÷òîáû âñå çàèíòåðåñîâàííûå ñòîðîíû ðàáîòàëè êàê ÷àñòè îäíîãî
öåëîãî. Â íàñòîÿùåå æå âðåìÿ ñóùåñòâóþò ñåðüåçíûå ðàçðûâû â ïîíèìàíèè öåëåé
è çàäà÷ çàèíòåðåñîâàííûõ ñòîðîí. Åñëè äëÿ ó÷åíîãî âàæåí ïðåæäå âñåãî íàó÷íûé
èíòåðåñ, òî äëÿ èíâåñòîðà, íàïðèìåð, â ïåðâóþ î÷åðåäü âàæíà ýêîíîìè÷åñêàÿ
âûãîäà è ýôôåêòèâíîñòü èñïîëüçîâàíèÿ âëîæåííûõ ñðåäñòâ. È èìåííî ìåíåäæåð
- èííîâàòîð äîëæåí ÿâëÿòüñÿ ñâÿçóþùèì çâåíîì âñåãî èííîâàöèîííîãî ïðîöåññà.

Îäíîé èç çàäà÷ ãîñóäàðñòâåííîé èííîâàöèîííîé ïîëèòèêè â Óçáåêèñòàíå
ÿâëÿåòñÿ ñåãîäíÿ ïîñòðîåíèå òàêèõ ýêîíîìè÷åñêèõ ìåõàíèçìîâ, êîòîðûå îáëåã÷èëè
áû ïðîöåññ ñáëèæåíèÿ, çàñòàâèëè áû ëþäåé èç ðàçíûõ ïðîôåññèîíàëüíûõ ãðóïï
áîëüøå âçàèìîäåéñòâîâàòü è íàõîäèòü îáùèå èíòåðåñû.

Ðàçâèòèå ñîâðåìåííîé ýêîíîìèêè â çíà÷èòåëüíîé ñòåïåíè îïðåäåëÿåòñÿ
èçâåñòíîé çàìêíóòîé öåïî÷êîé: íàóêà - òåõíîëîãèÿ - ïðîèçâîäñòâî - ðûíîê -
ïðèáûëü - íàóêà. Ýòà öåïî÷êà èëëþñòðèðóåò ïðîñòóþ èäåþ î òîì, ÷òî áåñïîëåçíî
ïðîñòî òðåáîâàòü îò ãîñóäàðñòâà óâåëè÷åíèÿ ñóáñèäèé íà íàó÷íûå èññëåäîâàíèÿ.
Íàóêà (ïðåæäå âñåãî ôóíäàìåíòàëüíàÿ) ôèíàíñèðóåòñÿ èç ãîñóäàðñòâåííîãî
áþäæåòà, êîòîðûé ôîðìèðóåòñÿ èç íàëîãîâ, ñîáðàííûõ ãîñóäàðñòâîì
ïðåèìóùåñòâåííî ñ ïðîèçâîäñòâåííûõ ïðåäïðèÿòèé. Ïîñêîëüêó íàóêà ñâÿçàíà ñ
ðàçâèòèåì ÷åëîâå÷åñêîãî îáùåñòâà, òî ôèíàíñèðîâàíèå íàóêè äîëæíî
îáåñïå÷èâàòüñÿ íàëîãîì íà ïðèáûëü, êîòîðûé îïðåäåëÿåò ðàçâèòèå ïðîèçâîäñòâà.
Îäíàêî ñòàòüè äîõîäîâ è ðàñõîäîâ áþäæåòîâ âñåõ óðîâíåé íà ïðàêòèêå â íàñòîÿùåå
âðåìÿ íèêàê íå ñâÿçàíû. Ñîâåðøåííî î÷åâèäíî, ÷òî ÷åì áîëüøå îáúåì ïðîèçâîäñòâà
ïðîäóêöèè, ïðîäàííîé íà ðûíêå, òåì áîëüøå äîõîäîâ ïîëó÷èò áþäæåò è òåì
áîëüøå ñðåäñòâ áóäåò âûäåëåíî íà íàóêó. Ñëåäîâàòåëüíî, íàó÷íûå îðãàíèçàöèè
äîëæíû áûòü çàèíòåðåñîâàíû â ðàçâèòèè ïðîèçâîäñòâà. Íî íà äàííîì ýòàïå òàêîé
çàèíòåðåñîâàííîñòè íåò, ïîñêîëüêó ñëèøêîì äëèííà "öåïî÷êà" îò âíåäðåíèÿ
íàó÷íîé ðàçðàáîòêè íà êîíêðåòíîì ïðåäïðèÿòèè äî çàìåòíûõ ýêîíîìè÷åñêèõ
ïîñëåäñòâèé íà ìàêðîóðîâíå [2].

Âìåñòå ñ òåì ìîãóò áûòü íàëàæåíû è äðóãèå, áîëåå êîðîòêèå "öåïî÷êè", ãäå
ýêîíîìè÷åñêèå èíòåðåñû ó÷àñòíèêîâ âíåäðåíèÿ íàó÷íûõ ðåçóëüòàòîâ âïîëíå
êîíêðåòíû è îñÿçàåìû. Ïåðâàÿ öåïî÷êà êîììåðöèàëèçàöèè ðàçðàáîòîê ñâÿçàíà ñ
ôîðìèðîâàíèåì ïàðòíåðñêèõ îòíîøåíèé ìåæäó àâòîðîì (àâòîðàìè) ðàçðàáîòêè
è ìàëûì èííîâàöèîííûì ïðåäïðèÿòèåì. Âòîðàÿ öåïî÷êà, âûñòðîèòü êîòîðóþ
çíà÷èòåëüíî áîëåå ñëîæíî, ñîåäèíÿåò ðàçðàáîò÷èêà è êðóïíîå ïðîìûøëåííîå
ïðåäïðèÿòèå. Ýòà öåïî÷êà ñêëàäûâàåòñÿ â äâóõ ñëó÷àÿõ: êîãäà ðàçðàáîòêîé ÿâëÿåòñÿ
òåõíîëîãèÿ, ïîçâîëÿþùàÿ ñîâåðøåíñòâîâàòü òåõíîëîãè÷åñêèé öèêë ïðåäïðèÿòèÿ,
èëè êîãäà ìîæåò áûòü ñîçäàí ïðîäóêò, ïëàòåæåñïîñîáíûé ñïðîñ íà êîòîðûé
äîñòàòî÷íî âåëèê, ÷òîáû îêóïèòü çàòðàòû ïðåäïðèÿòèÿ íà îðãàíèçàöèþ åãî
âûïóñêà.

Âîçìîæíî, íàèáîëåå ýôôåêòèâíîé ÿâëÿåòñÿ öåïî÷êà, â êîòîðîé ó÷àñòâóþò
íàðÿäó ñ ðàçðàáîò÷èêàìè èííîâàöèé è ìàëûå è êðóïíûå ïðåäïðèÿòèÿ. Ãëàâíîå,
÷òîáû âçàèìîîòíîøåíèÿ ïðåäïîëàãàëè ñîçäàíèå ýêîíîìè÷åñêîãî èíòåðåñà ó âñåõ
ó÷àñòíèêîâ ïðîöåññà êîììåðöèàëèçàöèè - ó íàó÷íîé îðãàíèçàöèè, àâòîðà, ìàëîãî
è/èëè êðóïíîãî ïðåäïðèÿòèÿ. Êðîìå òîãî, èíîãäà âîçìîæíî ïîÿâëåíèå
äîïîëíèòåëüíûõ ó÷àñòíèêîâ - íàïðèìåð, èíâåñòîðîâ, âêëàäûâàþùèõ ñðåäñòâà â
èííîâàöèîííûé ïðîåêò. Â ëþáîì ñëó÷àå ñîåäèíåíèå âîåäèíî âñåõ çâåíüåâ
èííîâàöèîííîé öåïî÷êè è íàëàæèâàíèå äåÿòåëüíîñòè ïî áåñïåðåáîéíîìó
ôóíêöèîíèðîâàíèþ èííîâàöèîííîãî ïðîöåññà - ðàáîòà èííîâàöèîííûõ
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ìåíåäæåðîâ, ñîòðóäíèêîâ öåíòðîâ êîììåðöèàëèçàöèè íàó÷íûõ ðàçðàáîòîê [4].
Òîëüêî âçàèìîâûãîäíîå âçàèìîäåéñòâèå âñåõ ó÷àñòíèêîâ èííîâàöèîííîãî

ïðîöåññà ìîæåò ïîçâîëèòü íàó÷íîé ðàçðàáîòêå áûòü ýêîíîìè÷åñêè ýôôåêòèâíîé,
ò.å. ñòàòü äåéñòâèòåëüíîé èííîâàöèåé. Â íàëàæèâàíèè òàêîãî âçàèìîäåéñòâèÿ ìîãëà
áû ñûãðàòü àêòèâíóþ ðîëü ýêîíîìè÷åñêàÿ ïîëèòèêà ãîñóäàðñòâà è åãî ïðàêòè÷åñêàÿ
(íå òîëüêî ïðàâîâàÿ) äåÿòåëüíîñòü ïî åå ðåàëèçàöèè.
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ÀÍÍÎÒÀÖÈß
Â ñòàòüå àíàëèçèðóþòñÿ ïðîöåññû ðàçâèòèÿ öèôðîâîé ýêîíîìèêè ñ ïîçèöèé

ñîçäàíèÿ óñëîâèé äëÿ ðàçâèòèÿ âûñîêîýôôåêòèâíûõ òåõíîëîãèé, à òàêæå èçó÷àåòñÿ
ïåðåäîâûå êîìïàíèè ñâÿçàííûå â îòðàñëè ýêîíîìèêè è ðûíêîâ, íà êîòîðûõ
íàïðÿìóþ âçàèìîäåéñòâóþò ïîñòàâùèêè è ïîòðåáèòåëè âûñîêîòåõíîëîãè÷íûõ, â
òîì ÷èñëå ôèíàíñîâûõ, óñëóã. Áûëî ïðåäëîæåíî îïûò Ñèíãàïóðà ïî ðàçâèòèè
öèôðîâîé ýêîíîìèêè. À òàêæå áûëî àíàëèçèðîâàíî ñòàòèñòè÷åñêèå äàííûå ïî
öèôðîâîé ýêîíîìèêå Óçáåêèñòàíà.

Êëþ÷åâûå ñëîâà. Öèôðîâàÿ ýêîíîìèêà, öèôðîâèçàöèÿ, Óçáåêèñòàí, Âåäóùèå
IT êîìïàíèè, digital-òåõíîëîãèé.

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò: ÕÎÐÈÆÈÉ ÌÀÌËÀÊÀÒËÀÐ ÒÀÆÐÈÁÀÑÈ
ÀÍÍÎÒÀÖÈß

Ìà³îëàäà ðà³àìëè è³òèñîäè¸òíèíã ðèâîæëàíèø æàðà¸íëàðè þ³îðè ðà³àìëè
òåõíîëîãèÿëàðíè ðèâîæëàíòèðèø ó÷óí øàðò-øàðîèòëàðíè ÿðàòèø íó³òàè
íàçàðèäàí òàµëèë ³èëèíãàí. Øóíèíãäåê, þ³îðè òåõíîëîãèÿëè áåâîñèòà ìîëèÿâèé
õèçìàòëàð, è³òèñîäè¸ò òàðìî³ëàðè âà áîçîðëàðè áèëàí áî²ëè³ åòàê÷è êîìïàíèÿëàð
ê´ðèá ÷è³èëãàí. Ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø á´éè÷à Ñèíãàïóð
òàæðèáàñè òàµëèë ³èëèíãàí. Øóíèíãäåê, ¤çáåêèñòîííèíã ðà³àìëè è³òèñîäè¸òè
ñòàòèñòèêàñè òàµëèë ³èëèíãàí.

Êàëèò c´çëàð. Ðà³àìëè è³òèñîäè¸ò, ðà³àìëàøòèðèø, ¤çáåêèñòîí, Åòàê÷è IT
êîìïàíèÿëàð, digital òåõíîëîãèÿëàð.

DIGITAL ECONOMY: EXPERIENCE OF FOREIGN COUNTRIES
ABSTRACT

The article analyzes the processes of development of the digital economy from the
position of creating conditions for the development of high-performance technologies,
and also examines the leading companies related to the sectors of the economy and
markets where suppliers and consumers of high-tech, including financial, services
interact directly. Singapore's experience in developing a digital economy was suggested.
And also the statistics on the digital economy of Uzbekistan were analyzed.

Key words. Digital economy, digitalization, Uzbekistan, Leading IT companies,
digital technologies.

Öèôðîâàÿ ýêîíîìèêà: îïûò çàðóáåæíûõ ñòðàí. Ïîíÿòèå "öèôðîâàÿ ýêîíîìèêà"
âïåðâûå ââåë àìåðèêàíñêèé ó÷åíûé, ïðîôåññîð Ìàññà÷óñåòñêîãî óíèâåðñèòåòà
Íèêîëàñî Íåãðîïîíòå åùå â 1995 ã. Ê íàñòîÿùåìó âðåìåíè åå ñòðåìèòåëüíîå
ðàçâèòèå ïðîäîëæàåòñÿ. Ïî ìàñøòàáàì è âëèÿíèþ ïðîöåññ öèôðîâèçàöèè ìîæíî
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ñðàâíèòü ñ ïðîìûøëåííîé ðåâîëþöèåé XVIII-XIX ââ., êîãäà áûëà èçìåíåíà
ìîäåëü ðàçâèòèÿ ÷åëîâå÷åñòâà. Ñåãîäíÿ äîëÿ öèôðîâîé ýêîíîìèêå â ÂÂÏ ðàçíûõ
ãîñóäàðñòâ íà÷èíàåò çàíèìàòü çíà÷èìîå ìåñòî. Ïî ýòîìó ïîêàçàòåëþ ëèäèðóåò
Âåëèêîáðèòàíèÿ ñ 12,4%, à ïî ïðîãíîçàì, ê 2035 ã. îáúåì öèôðîâîé ýêîíîìèêè
áóäåò ðàâíÿòüñÿ 16 òðëí äîëë .

Ýëåêòðîííûå ïëàòåæíûå ñèñòåìû, èíòåðíåò-ìàãàçèíû, ðàçëè÷íûå ýëåêòðîííûå
ñåðâèñû óñëóã - âñå ýòî íåîòúåìëåìûå àòðèáóòû ñîâðåìåííîé æèçíè. Ïðîäóêòû
öèôðîâîé ýêîíîìèêè èìåþò îïðåäåëåííûå ïðåèìóùåñòâà ïåðåä ýêîíîìèêîé
ðåàëüíîé/ìàòåðèàëüíîé. Íàïðèìåð, ýëåêòðîííûå òîâàðû çà÷àñòóþ äåøåâëå è
ïðàêòè÷åñêè íå îãðàíè÷åíû â êîëè÷åñòâå, â îòëè÷èå îò òîâàðîâ ðåàëüíîãî/
ìàòåðèàëüíîãî îáìåíà. Â ñîâðåìåííîì ìèðå íàèáîëüøàÿ êàïèòàëèçàöèÿ, êàê
ïðàâèëî, õàðàêòåðíà äëÿ IT-êîìïàíèé.

Â íà÷àëå 2018 ã. ëèäèðóþùèå ïîçèöèè â ðåéòèíãàõ çàíèìàëè òàêèå ôèðìû, êàê
Apple, Microsoft, Amazon Inc. (òàáëèöà 1).

Òàáëèöà 1. Âåäóùèå IT-êîìïàíèé â ìèðå, 2018 ã.

Â ïðèíöèïå, öèôðîâàÿ ýêîíîìèêà ñîñòîèò èç òðåõ óðîâíåé:
- ñðåäà, â êîòîðîé ñîçäàíû óñëîâèÿ äëÿ ðàçâèòèÿ âûñîêîýôôåêòèâíûõ

òåõíîëîãèé;
- òåõíîëîãèè è ïëàòôîðìû;
- îòðàñëè ýêîíîìèêè è ðûíêè, íà êîòîðûõ íàïðÿìóþ âçàèìîäåéñòâóþò

ïîñòàâùèêè è ïîòðåáèòåëè óñëóã.
Ïðîöåññ öèôðîâèçàöèè íåâîçìîæåí áåç íàëè÷èÿ ïëàòôîðì, ñîîòâåòñòâóþùåé

èíôðàñòðóêòóðû è òåõíîëîãèé. Ïðîãðàììà öèôðîâîé ýêîíîìèêè Óçáåêèñòàíà
ãëàâíûì îáðàçîì ñôîêóñèðîâàíà íà ïåðâûõ äâóõ óðîâíÿõ, äëÿ ãîñóäàðñòâà
ïðèîðèòåòíûìè çàäà÷àìè ÿâëÿþòñÿ: ñîçäàíèå èíôîðìàöèîííîé ñðåäû è
îáåñïå÷åíèå èíôîðìàöèîííîé áåçîïàñíîñòè, à òàêæå ôîðìèðîâàíèå
òåõíîëîãè÷åñêèõ èíñòèòóòîâ.

Ìîæíî âûäåëèòü îñíîâíûå ñêâîçíûå òåõíîëîãèè â ðàìêàõ ïðîãðàììû
Óçáåêèñòàíà: ïðîìûøëåííûé èíòåðíåò, êâàíòîâûå òåõíîëîãèè, áîëüøèå äàííûå,
íåéðîòåõíîëîãèè è èñêóññòâåííûé èíòåëëåêò, ñèñòåìû ðàñïðåäåëåííîãî ðååñòðà,
ðîáîòîòåõíèêà è ñåíñîðèêà, òåõíîëîãèè âèðòóàëüíîé ðåàëüíîñòè, òåõíîëîãèè
áåñïðîâîäíîé ñåòè, ñèñòåìû ðàñïðåäåëåííîãî ðååñòðà. Íåëüçÿ íå ñêàçàòü, ÷òî
Óçáåêèñòàí èñïûòûâàåò îñîáåííûé äåôèöèò êàäðîâ â âûøåïåðå÷èñëåííûõ
îáëàñòÿõ.

Â 2018 ã. äëÿ îöåíêè öèôðîâîé ýêîíîìèêè ñòðàí è èõ ãîòîâíîñòè ê íåé Âñåìèðíûé

Компания Сфера деятельности Рыночная 
капитализация, 
млрд долл. 

Apple Электроника и информационные 
технологии 

927 

Amazon Ритейл-компания; продажи и покупки 
через Интернет 

778 

Alphabet 
(Google) 

Интернет-сервисы, видеохостинг, 
приложения 

766 

Microsoft Программное обеспечение 751 

Facebook Интернет, социальная сеть 542 
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ýêîíîìè÷åñêèé ôîðóì (Þíêòàä) ïðåäëîæèë èñïîëüçîâàòü ñïåöèàëüíûé èíäåêñ
ñåòåâîé ãîòîâíîñòè, êîòîðûé ïðåäñòàâëåí â äîêëàäå "Ãëîáàëüíûå èíôîðìàöèîííûå
òåõíîëîãèè".

Äàííûé èíäåêñ ïîêàçûâàåò, íàñêîëüêî ýôôåêòèâíî òà èëè èíàÿ ñòðàíà âíåäðÿåò
è èñïîëüçóåò âûñîêîòåõíîëîãè÷íûå ïðîäóêòû, è ñîçäàåò óñëîâèÿ äëÿ
áëàãîïðèÿòíîãî ðàçâèòèÿ öèôðîâîé ýêîíîìèêè. Ñ òî÷êè çðåíèÿ ãîòîâíîñòè ê
öèôðîâîé ýêîíîìèêè Óçáåêèñòàí çíà÷èòåëüíî îòñòà¸ò îò òàêèõ âåäóùèõ â ýòîé
îáëàñòè ñòðàí, êàê Ñèíãàïóð, ÑØÀ, ßïîíèÿ, Âåëèêîáðèòàíèÿ, Øâåéöàðèÿ,
Íèäåðëàíäû, Ëþêñåìáóðã, è çàíèìàåò òîëüêî 98-å ìåñòî. Ïî èñïîëüçîâàíèþ è
ðàçðàáîòêå digital-òåõíîëîãèé Óçáåêèñòàí íàõîäèòñÿ íà 78-îì ìåñòå, å¸ îïåðåæàþò
ÑØÀ, Ôèíëÿíäèÿ, Èçðàèëü, Íîðâåãèÿ, Ëþêñåìáóðã, Ãåðìàíèÿ, Ñèíãàïóð,
Íèäåðëàíäû, Øâåéöàðèÿ, Øâåöèÿ è äð .

Ìèðîâîé îïûò ïîêàçûâàåò, ÷òî öèôðîâàÿ ýêîíîìèêà ïîâûøàåò
êîíêóðåíòîñïîñîáíîñòü, ñòèìóëèðóåò ïðèâëå÷åíèå èíâåñòèöèé è ïîâûøàåò
ïðîèçâîäèòåëüíîñòü òðóäà. Êîíå÷íî, åñëè îíà ñîîòâåòñòâóþùèì îáðàçîì
ðåãóëèðóåòñÿ. Äîëÿ öèôðîâîé ýêîíîìèêè â ÂÂÏ ðàçíûõ ñòðàí ìèðà ïîñòîÿííî
ðàñòåò, ìíîãèå êîðïîðàòèâíûå è ãîñóäàðñòâåííûå êîìïàíèè çàíèìàþòñÿ
ðàçðàáîòêîé ñïåöèàëèçèðîâàííûõ ïðîãðàìì. Áîëåå òîãî, â öèôðîâîé ýêîíîìèêå
ïåðåðàñïðåäåëèòåëüíûå îòíîøåíèÿ òàêæå íà÷èíàþò óõîäèòü â âèðòóàëüíóþ ñôåðó
öèôðîâîãî ïðîñòðàíñòâà, àêòèâíî âíåäðÿòüñÿ íà ôèíàíñîâîì ðûíêå - â ñôåðå
ðàñ÷åòîâ (ïåðåâîäîâ è ïëàòåæåé, óïðàâëåíèÿ êàïèòàëàìè è ôèíàíñèðîâàíèÿ
ïðîåêòîâ.

Òàáëèöà 2. "Òîï 5 ñòðàí ãîòîâûå ê öèôðîâîé ýêîíîìèêå (ÖÝ) â ìèðå", òàêæå
äàíû ÂÂÏ ïî ÏÏÑ 2018 ã.

Åñëè áóäåì ãîâîðèòü î Ñèíãàïóðå (òàáëèöà 2), òàê êàê ïî äàííûì ÞÍÊÒÀÄ
Ñèíãàïóð ïî ãîòîâíîñòè ê öèôðîâîé ýêîíîìèêå ñðåäè 190 ñòðàí íàõîäèòñÿ íà
ïåðâîì ìåñòå. Ñèíãàïóð íà ïðîòÿæåíèè íåñêîëüêèõ ëåò ïîäðÿä çàíèìàåò
ëèäèðóþùèå ïîçèöèè â ìèðîâûõ ðåéòèíãàõ. Ýòîò ãîðîä ãîñóäàðñòâî ïðåäñòàâëÿåò
ñîáîé âåäóùèé ìèðîâîé äåëîâîé öåíòð ñ îòêðûòîé ýêîíîìèêîé, ðàñïîëîæåííûé
íà ïåðåñå÷åíèè îñíîâíûõ ìîðñêèõ òîðãîâûõ ïóòåé Âîñòîêà è Çàïàäà. Áóäó÷è
÷åòâåðòûì ïî âåëè÷èíå ìèðîâûì ôèíàíñîâûì öåíòðîì, Ñèíãàïóð ÿâëÿåòñÿ
åäèíñòâåííîé ñòðàíîé â Àçèè ñ êðåäèòíûì ðåéòèíãîì ÀÀÀ îò âñåõ 3-õ àãåíòñòâ.
Âñå ýòî äåëàåò ñòðàíó îäíîé èç ñàìûõ ïðèâëåêàòåëüíûõ òî÷åê ïðèòÿæåíèÿ äëÿ
ìåæäóíàðîäíûõ êîðïîðàöèè è èíâåñòîðîâ.

Íåêîòîðûå ôàêòû è öèôðû:
Ñèíãàïóð 2-ÿ ñòðàíà â ìèðå ïî ïðîñòîòå âåäåíèÿ áèçíåñà;
3-å ìåñòî â ìèðå ïî äîõîäàì íàñåëåíèÿ (Forbes);

 

Готовность к 
ЦЭ (место) 

Страна ВВП на душу населения по 
ППС (доллар США)1 

Доля 
цифровой 
экономики 
в ВВП % 

1 Сингапур 101387 (3 место в мире) 16.1 
2 США 62859 (10 место в мире) 17.2 
3 Япония 44246 (28 место в мире) 9.8 
4 Великобритания 45741 (26 место в мире) 12.4 
5 Швейцария 65010 (9 место в мире) 8.3 
...112 Узбекистан 8498 (118 место в мире) 2.2 
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1-å ìåñòî â äåñÿòêå íàèáîëåå ãëîáàëèçèðîâàííûõ ýêîíîìèê ìèðà (McKinsey,
2018);

Ñèíãàïóð îöåíèâàåòñÿ êàê íàèáîëåå ïîëèòè÷åñêè ñòàáèëüíàÿ ñòðàíà â Àçèè;
1-å ìåñòî ïî êà÷åñòâó ðàáî÷åé ñèëû â ìèðå è 1-å ìåñòî â Àçèè ïî êà÷åñòâó

æèçíè;
Ñèíãàïóð ñàìûé óìíûé ãîðîä ïëàíåòû ïî äàííûì Juniper  Research çà 2018

ãîä;
1-å ìåñòî ñðåäè ñòðàí ïî ðàçâèòèþ èíôîðìàöèîííûõ òåõíîëîãèé;
6-å ìåñòî â ìèðå ïî ðàçâèòèþ èííîâàöèîííîé ýêîíîìèêè; îäíà èç ñèëüíåéøèõ

ïðàâîâûõ ñèñòåì ïî çàùèòå èíòåëëåêòóàëüíûõ ïðàâ .
Ðàçâèòèå öèôðîâîé ýêîíîìèêè íàïðÿìóþ ñâÿçàíî ñ óðîâíåì ðàçâèòèÿ

èíôîðìàöèîííî-êîììóíèêàöèîííûõ òåõíîëîãèé (ÈÊÒ), êîòîðûé ïðèíÿòî
îöåíèâàòü ñëåäóþùèìè ïîêàçàòåëÿìè:

- äîëÿ öèôðîâîé ýêîíîìèêè îò ÂÂÏ;
- ðàçìåðû èíâåñòèöèé â îòðàñëü ÈÊÒ;
- ñêîðîñòü èíòåðíåòà, ñòåïåíü ïîêðûòèÿ èì òåððèòîðèè ñòðàíû è äîñòóïíîñòü

äëÿ èñïîëüçîâàíèÿ íàñåëåíèåì;
- ðàçâèòèå ýëåêòðîííîé òîðãîâëè;
- îáåñïå÷åííîñòü îðãàíèçàöèé ñïåöèàëèñòàìè â îáëàñòè ÈÊÒ.
Äîëÿ öèôðîâîé ýêîíîìèêè â ÂÂÏ â Óçáåêèñòàíå ñîñòàâëÿåò 2,2% (òàáëèöà 2).

Ïðè ýòîì ñðåäíèì îïòèìàëüíûì ïîêàçàòåëåì ñ÷èòàåòñÿ 7-8%, íàïðèìåð, â
Âåëèêîáðèòàíèè ýòî 12,4%, Þæíîé Êîðåè - 8%, Êèòàå - 6,9%, Èíäèè - 5,6%,
â òî æå âðåìÿ â Ðîññèè - 2,8%, Êàçàõñòàíå - 3,9%. Â ñîîòâåòñòâèè ñ ïðîåêòîì
Êîíöåïöèè ðàçâèòèÿ ñèñòåìû "Ýëåêòðîííîå ïðàâèòåëüñòâî" Ðåñïóáëèêè Óçáåêèñòàí
ê 2025 ãîäó ïëàíèðóåòñÿ äîâåñòè äîëþ óñëóã ÈÊÒ â ÂÂÏ äî 5,0%, à ê 2030 ãîäó
- äî 10% .

Â ñîîòâåòñòâèè ñ Óêàçîì Ïðåçèäåíòà îò 8 ÿíâàðÿ 2019 ãîäà "Î äîïîëíèòåëüíûõ
ìåðàõ ïî îáåñïå÷åíèþ äàëüíåéøåãî ðàçâèòèÿ ýêîíîìèêè è ïîâûøåíèÿ
ýôôåêòèâíîñòè ýêîíîìè÷åñêîé ïîëèòèêè" ïðåäóñìîòðåíà, â ÷àñòíîñòè, ïîäãîòîâêà
äî 1 äåêàáðÿ 2019 ãîäà Ñòðàòåãèè ðàçâèòèÿ íàöèîíàëüíîé öèôðîâîé ýêîíîìèêè
"Öèôðîâîé Óçáåêèñòàí-2030", â êîòîðîé áóäóò ñôîðìèðîâàíû îñíîâíûå çàäà÷è
ïî óñêîðåíèþ ðàçâèòèÿ öèôðîâîé ýêîíîìèêè è øèðîêîìó âíåäðåíèþ öèôðîâûõ
òåõíîëîãèé â ñôåðû æèçíåäåÿòåëüíîñòè íàñåëåíèÿ ñòðàíû.

Îïûò çàðóáåæíûõ ñòðàí ïîêàçûâàåò, ÷òî öèôðîâàÿ ýêîíîìèêà ðàçâèâàåòñÿ
îäíîâðåìåííî ïî øèðîêîìó ñïåêòðó íàïðàâëåíèé è íå ìîæåò áûòü ïîñòðîåíà
îãðàíè÷åííûì êðóãîì êîìïàíèé, äàæå åñëè èõ íàäåëèòü ñïåöèàëüíûìè
ïîëíîìî÷èÿìè è ðåñóðñàìè. Ïîýòîìó îñíîâíóþ ðîëü â öèôðîâîé ýêîíîìèêå äîëæåí
èãðàòü ÷àñòíûé áèçíåñ ñ ñèëüíûì ïðåäïðèíèìàòåëüñêèì è èííîâàöèîííûì
ïîäõîäîì, à ãîñóäàðñòâî äîëæíî ñîçäàâàòü èíôðàñòðóêòóðó è óñëîâèÿ äëÿ ÷àñòíîé
èíèöèàòèâû.

Èñïîëüçîâàííàÿ ëèòåðàòóðà.
1. Óêàç Ïðåçèäåíòà îò 8 ÿíâàðÿ 2019 ãîäà "Î äîïîëíèòåëüíûõ ìåðàõ ïî

îáåñïå÷åíèþ äàëüíåéøåãî ðàçâèòèÿ ýêîíîìèêè è ïîâûøåíèÿ ýôôåêòèâíîñòè
ýêîíîìè÷åñêîé ïîëèòèêè"

2. Àëåêñååíêî Î.À., Èëüèí È.Â. Öèôðîâèçàöèÿ ãëîáàëüíîãî ìèðà è ðîëü
ãîñóäàðñòâà â öèôðîâîé ýêîíîìèêå // Èíôîðìàöèîííîå îáùåñòâî. 2018. ¹ 2. Ñ
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íîâàòîðñòâî // Âûñøåå îáðàçîâàíèå â Ðîññèè. 2016. ¹ 4. Ñ. 136-143.
4. Êóëèêîâà Å.È. Öèôðîâèçàöèÿ êàê îñíîâíîé òðåíä ðàçâèòèÿ ôèíàíñîâûõ

óñëóã // Ôèíàíñîâàÿ æèçíü. 2018. ¹ 4. Ñ. 67-70.
5. Ïè÷êîâ Î.Á., Óëàíîâ À.À. Ðèñêè è íåñîâåðøåíñòâà ðàçâèòèÿ öèôðîâîé

ýêîíîìèêè íà ñîâðåìåííîì ýòàïå // Ñòðàõîâîå äåëî. 2017. ¹ 11. Ñ. 3-8.
6. Õìûç Î.Â. Âàëþòíûé êîìïîíåíò ìèðîâîé ôèíàíñîâîé àðõèòåêòóðû //

Áàíêîâñêîå äåëî. 2011. ¹ 10. Ñ. 16-20.
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¤ÇÁÅÊÈÑÒÎÍÄÀ ÈØ×È ÊÓ×È ÌÈÃÐÀÖÈßÑÈ ÒÈÇÈÌÈÍÈ
ÐÀ£ÀÌËÀØÒÈÐÈØ

Èìîìîâà Íîçèìàõîí Àâàçõîíîâíà
Ôàð²îíà äàâëàò óíèâåðñèòåòè
"Èæòèìîèé èø" êàôåäðàñè ´³èòóâ÷èñè

http://dx.doi.org/10.26739/2181-9491-2020-SI-6-5

ÀÍÍÎÒÀÖÈß
Óøáó òàä³è³îòäà ¤çáåêèñòîíäà èø÷è êó÷è ìèãðàöèÿñèíèíã µèñîáèíè ò´²ðè

îëèá áîðèø, ôó³àðîëàðíèíã õîðèæãà ³îíóíèé ÷è³èøè âà ìåµíàò ³èëèøèíè
òàúìèíëàø ìà³ñàäèäà ôó³àðîëàðãà ÿãîíà èäåíöèôèêàöèîí ðà³àì áåðèø òèçèìèíè
èøëàá ÷è³èø á´éè÷à òàêëèô âà õóëîñàëàð êåëòèðèëãàí.

Êàòèë ñ´çëàð: äîíîð ìàìëàêàò, ðåöåïèåíò ìàìëàêàò, ³îíóíèé ìèãðàöèÿ,
íî³îíóíèé ìèãðàöèÿ, õîðèæãà ÷è³èø, èäåíöèôòêàöèîí ðà³àì.

ÕÕI àñðäà æàµîí è³òèñîäè¸òèíèíã èíòåãðàöèÿëàøóâè âà ëèáåðàëëàøóâè
æàðà¸íèäà èø÷è êó÷è ìèãðàöèÿñèíèíã àµàìèÿòè ìóíòàçàì îøèá áîðìî³äà. Àéíàí
øó áîèñ, èø÷è êó÷è ìèãðàöèÿñèíèíã èæòèìîèé-è³òèñîäèé ìàçìóí âà ìîµèÿòèíè
î÷èá áåðèø óíèíã ³àí÷àëèê ìóµèì àµàìèÿò êàñá ýòèøèíè ê´ðñàòàäè.

Ìèãðàöèÿ àòàìàñèíèíã áèðèí÷è ìàðòà íàçàðèé æèµàòäàí òóøóíòèðèá áåðèø
îäàòäà èíãëèç ãåîãðàôè Ðîâåíñòåéí íîìè áèëàí áî²ëàíàäè.

Ðîâåíñòåéí òàúêèäëàãàíèäåê, øàµàð àµîëèñè ³èøëî³ àµîëèñèãà íèñáàòàí êàì
µàðàêàòäàäèð. Øóíèíãäåê, èíôðàòóçèëìàëàð òàðà³³è¸òè, òðàíñïîðò âà àëî³à
âîñèòàëàðèíèíã ðèâîæëàíèøè, ñàâäîíèíã êåíãàéøè µàìäà ñàíîàòíèíã ´ñèøè
µàì ìèãðàöèÿíè êó÷àéòèðàäè.

Èø÷è êó÷è ìèãðàöèÿñèíè èæòèìîèé æèµàòäàí îëèá ³àðàéäèãàí á´ëñàê,
ìàìëàêàò ìåµíàò ðåñóðñëàðèíèíã áèð µóäóääàí áîø³à áèð µóäóäãà ê´÷èá þðèøè
òóøóíèëñà, è³òèñîäèé íó³òàè-íàçàðäàí ýñà, èæòèìîèé ìàçìóíè áèëàí áî²ëàíãàí
µîëäà, è³òèñîäè¸ò òàðìî³ëàðèäà èø áèëàí áàíä àµîëèíèíã ìèíòà³à âà µóäóäëàðàðî
ê´÷èá þðèøè òóøóíèëàäè. [1-6]

Ìåµíàò ìèãðàöèÿñèíèíã î³èáàòëàðèíè î÷èá áåðèøäà èêêè õèë ̧ íäàøóâ ìàâæóä
á´ëèá, áèðèí÷èäàí, ìàìëàêàòíèíã ìåµíàò ðåñóðñëàðèãà á´ëãàí ýµòè¸æíè
òàúìèíëàéäè, ÿíãè µóäóäëàðíè áàðïî ýòèëèøèãà îëèá êåëàäè, è³òèñîäèé ôàîë
àµîëèíè è³òèñîäè¸òäàãè µîëàòèíè òàðòèáãà ñîëàäè âà øóíèíãäåê àµîëèíèíã
èæòèìîèé-ìàäàíèé µà¸ò òàðçèãà ñåçèëàðëè òàúñèð ´òêàçàäè.

Èêêèí÷è ¸íäàøóâ ýñà, ìåµíàò ðåñóðñëàðèíèíã ìèãðàöèÿñè íàòèæàñèäà êàòòà
øàµàðëàð ïàéäî á´ëàäè, ýêîëîãèÿíèíã êåñêèíëàøóâè, òóðëè ìóàììîëàð òó²èëèøè,
ìèãðàíòëàðíèíã ÿíãè µà¸òäàãè ìóàììîëàðíèíã âóæóäãà êåëèøè áèëàí èçîµëàíàäè.

Øóíäàé ýêàí, ìåµíàò ìèãðàöèÿñèíèíã äîíîð ìàìëàêàòëàð (èø÷è êó÷èíè ýêñïîðò
³èëóâ÷èëàð) âà ðåöåïèåíò ìàìëàêàòëàð (èø÷è êó÷èíè èìïîðò ³èëóâ÷èëàð)ãà
èæîáèé âà ñàëáèé òàúñèðëàðíè ´ðãàíèø µàì ìóµèìäèð. [7]

Ìåµíàò ìèãðàöèÿñèíèíã äîíîð ìàìëàêàòëàð è³òèñîäè¸òèãà ́ òêàçàäèãàí èæîáèé
òàúñèðëàðè:

 - ýìèãðàöèÿ ìàìëàêàò ìåµíàò áîçîðèíè àí÷à þìøàòàäè, ÿúíè èø÷è êó÷è
ìèãðàöèÿñè íàòèæàñèäà îðòè³÷à ìåµíàò ðåñóðñëàðè ñîíè êàìàÿäè, àéíè³ñà,
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àµîëèñè çè÷ æîéëàøãàí ìàìëàêàòëàðãà ñåçèëàðëè äàðàæàäà èæîáèé òàúñèð
´òêàçàäè (Õèòîé, ¥èíäèñòîí, Ìåêñèêà, Ïîêèñòîí, Òóðêèÿ).

- èø÷è êó÷è ýêñïîðòè - äîíîð ìàìëàêàòëàðíèíã ýìèãðàíò èø÷èëàðèãà òåêèí
ÿíãè ìóòàõàññèñëèêíè ́ çëàøòèðèøãà, óëàðíèíã ìàëàêàñè îøèøèãà, ÿíãè òåõíèêà
âà òåõíîëîãèÿëàð áèëàí àëî³à ³èëà îëèøèãà îëèá êåëóâ÷è æàðà¸í;

 - ìèãðàíòëàð ´ç âàòàíèãà ³àéòà¸òãàíäà ´çè áèëàí ³èììàòáàµî áóþì, ïóë âà
øóíãà ´õøàãàí íî¸á íàðñàëàðíè îëèá êåëèøàäè âà øóíèíãäåê òóðëè ïóë
æ´íàòìàëàðèíè àìàëãà îøèðàäèëàð:

- èø÷è êó÷è ýêñïîðòè - âàëþòà êèðèá êåëèøèíèíã àñîñèé ìàíáàè á´ëèøè
áèëàí áèðãà óëàðíèíã îèëà àúçîëàðè òóðìóø äàðàæàñè ê´òàðèëèøèíèíã
é´ëëàðèäàí áèðè;

 - äîíîð ìàìëàêàòëàð ´ç ôó³àðîëàðèíèíã õîðèæäà èøëàøèíè
òàøêèëëàøòèðàäèãàí âîñèòà÷è ôèðìàëàðäàí äàâëàò áþäæåòèãà ñîëè³ëàð óíäèðàäè.

  Äîíîð ìàìëàêàòëàð è³òèñîäè¸òèãà èø÷è êó÷è ìèãðàöèÿñèíèíã ñàëáèé
î³èáàòëàðèíè ³óéèäàãèëàðäà ê´ðèø ìóìêèí:

- ýìèãðàöèÿ ³èëàäèãàí ìàìëàêàòëàð ´çëàðèíèíã ìåµíàò ðåñóðñëàðè ¸êè
ìåµíàòãà ëà¸³àòëè è³òèñîäèé ôàîë àµîëèíèíã ìàúëóì ³èñìèäàí àæðàëàäèëàð;

 - äîíîð ìàìëàêàòëàð ýìèãðàíòëàðíèíã áèëèì îëèø âà ìàëàêàñèíè îøèðèø
ó÷óí ìàáëà² ñàðôëàéäèëàð;

- ìàëàêàëè êàäðëàðíèíã êàìàéèøè, ÿúíè áèëèìëè âà ìàëàêàëè  êàäðëàðíèíã
÷è³èá êåòèøè ñîäèð á´ëàäè. Áóíèíã íàòèæàñèäà ýñà äàâëàò éèðèê ìè³äîðäàãè
ïóë ìàáëà²èíè é´³îòàäè.

   Ðåöåïèåíò  ìàìëàêàòëàð è³òèñîäè¸òèãà ýñà èø÷è êó÷è ìèãðàöèÿñè ³óéèäàãè÷à
èæîáèé ñàìàðà áåðàäè:

- õîðèæ èø÷èëàðèíèíã êèðèá êåëèøè þ³îðè äàðàæàäàãè ñàôàðáàðëèêíè
êåëòèðèá ÷è³àðàäè, ìèëëèé è³òèñîäè¸òíèíã òàðêèáèäà àéðèì òàðìî³ëàðèíè
øàêëëàíòèðàäè;

 - èììèãðàíòëàð ìèëëàòíèíã ¸ø òàðêèáèíè ÿøàðòèðàäè, ÷óíêè îäàòäà
ýìèãðàöèÿ ³èëèíãàíëàð ¸øëàðäàí èáîðàò á´ëàäè;

- ³àáóë ³èëèá îëà¸òãàí ìàìëàêàòëàð õàðàæàòëàðèíè òåæàøãà ýðèøàäè, ÷óíêè
´ç èø÷è êó÷ëàðèíè áèëèì âà ìàëàêàñèíè îøèðèøãà æ´íàòà¸òãàí äîíîð
ìàìëàêàòëàð áóíè îëäèíäàí ò´ëàøãàí á´ëàäè;

 - èììèãðàíòëàð è÷êè áîçîð µàæìèíè îøèðàäèëàð, òîâàð âà õèçìàòëàðãà
òàëàáíè âà èøëàá ÷è³àðèø õàæìèíè îøèðàäèëàð;

 - èø÷è êó÷è èìïîðòè òîâàðíèíã ðà³îáàòáàðäîøëèãèíè îøèðàäè, ÷óíêè àðçîí
èø÷è êó÷è êåëèøè áèëàí èøëàá ÷è³àðèø õàðàæàòëàðè òåæàëàäè;

 - èììèãðàíòëàðíèíã âà³òèí÷àëèê á´ø òóðãàí ìàáëà²ëàðè, ³àáóë ³èëóâ÷è
äàâëàò òîìîíèäàí ´ç è³òèñîäè¸òè ó÷óí ìîëèÿëàøòèðèëàäè;

 - èììèãðàíòëàð äåìîãðàôèê µîëàòíè ÿõøèëàéäèëàð, áó àéíè³ñà, óìóìèé
àµîëèñè òàðêèáèäà ³àðèÿëàð óëóøè þ³îðè µèñîáëàíãàí ¢àðáèé Åâðîïà
ìàìëàêàòëàðè ó÷óí õîñäèð;

        Ìåµíàò ìèãðàöèÿñèíèíã ðåöåïèåíò äàâëàòëàð ó÷óí ñàëáèé òîìîíëàðè ýñà
³óéèäàãèëàðäà íàìî¸í á´ëàäè:

 - ìàìëàêàòíèíã è³òèñîäèé òàðìî³ëàðè õîðèæ èø÷è êó÷ëàðèãà ³àðàì á´ëèá
³îëàäè;

 - è÷êè èø÷è êó÷ëàðèíè íã áàµîñè ïàñàÿäè âà õîðèæ èø÷è êó÷ëàðèíèíã
òàêëèôè îøèá êåòàäè;
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- òóá àµîëè  áèëàí  èììèãðàíòëàð  ́ ðòàñèäà  òóðëè çèääè ÿòëàð ïàéäî á´ëàäè
âà íàòèæàäà  ìà  ìëàêàòëàðàðî íèçîëàð µàì   ïàéäî á´ëèøè ìóìêèí;

 - èììèãðàíòëàð ìåµíàò ôàîëèÿòèíè îëèá  áîðà¸òãàí  ìàìëàêàòäà óçî³ âà
³èéèí ìîñëàøàäèëàð.

¤çáåêèñòîí Ðåñïóáëèêàñè ìåµíàò ìèãðàöèÿñè íó³òàè íàçàðèäàí äîíîð ìàìëàêàò
µèñîáëàíàäè. Ñ´íããè éèëëàðäà ´çáåêèñòîíëèê ìèãðàíòëàðíèíã õîðèæäàãè
íî³îíóíèé µàðàêàòè, ÷åò ýëãà íî³îíóíèé ÷è³èøè âà äåäàðàê é´³îëèøè, èøãà
¸ëëàíèø òàðòèáèíèíã èíñîí õàâôñèçëèãà çèä µîëàòëàðíèíã òåç-òåç òàêðîðëàíèøè
µóêóìàò òîìîíèäàí ÿãîíà ðà³àìëè áàçàãà ́ òèø âà øó îð³àëè õîðèæãà ÷è³óâ÷èëàðíè
íàçîðàò ³èëèø ýµòè¸æèíè êåëòèðèá ÷è³àðìî³äà.

 Óøáó òèçèì ³óéèäàãèëàðíè ´ç è÷èãà îëèøè ëîçèì:
- Õîðèæèé ìàìëàêàòëàðäà á´ëãàíè êàáè µàð áèð ôó³àðîãà èäåíòèôèêàöèîí

ðà³àì áåðèø âà ôó³àðîëàðíèíã áàíê µèñîá ðà³àìëàðèíè, ïóë ´òêàçìàëàðèíè,
õàðèäëàðèíè, àâèà âà òåìèð é´ë ÷èïòàëàðèíè ñîòèá îëèø òèçèìèíè, ñîëè³
ò´ëîâëàðèíè óøáó èäåíöèôèêàöèîí ðà³àìãà áî²ëàá ³´éèø. Áóíäàé òèçèìíè é´ëãà
³´éèø ìèãðàíòëàð òîìîíèäàí ìàìëàêàòèìèçãà þáîðèëà¸òãàí ïóë ́ òêàçìàëàðè âà
óëàðíèíã ìè³äîðèíè íàçîðàò ³èëèø èìêîíèíè áåðàäè.

- Ôó³àðîëàðíèíã èäåíöèôèêàöèîí ðà³àìëàðèíè óëàðíèíã ïàñïîðò
ìàúëóìîòëàðèãà áî²ëàá ³´éèø. Óøáó µàðàêàò îð³àëè ôó³àðîëàðíèíã ³àéñè
ìàìëàêàòäà âà íèìà ó÷óí ð´éõàòäàí ´òãàíëèãèíè êóçàòèá áîðèø èìêîíèãà ýãà
á´ëèíàäè.

- Ôó³àðîëàðíèíã èäåíöèôèêàöèîí ðà³àìëàðè ê´ç òàñâèðè âà ³´ë èçëàðèíè
´çèäà ñà³ëàøè ëîçèì. Óøáó òèçèì õîðèæäà æèíîÿò ³èëãàí ̧ êè áåäàðàê é´³îëãàí
ìèãðàíòëàðíè òîïèø èìêîíèíè áåðèøè ëîçèì.

- ¤çáåêèñòîí ôó³àðîëàðèíèíã ìèãðàöèÿñè ôàîë òàðçäà àìàëãà îøèðèëà¸òãàí
ðåöåïèåíò äàâëàòëàðíèíã ðà³àìëè òèçèìëàðèãà óøáó èäåíòèôèêàöèîí ðà³àìíè
áî²ëàø òèçèìèíè é´ëãà ³´éèø. Áóíäàé òèçèìíèíã é´ëãà ³´éèëèøè íî³îíóíèé
ìèãðàöèÿíèíã îëäèíè îëèøäà ìóµèì îìèë á´ëàäè. Æóìëàäàí, ¤çáåêèñòîíäàí
íî³îíóíèé ÷è³èá, àììî ðåöåïèåíò äàâëàòãà ³îíóíèé êèðãàí ìèãðàíòëàðíèíã
µèñîáèíè îëèá áîðèøäà ôîéäàëè µèñîáëàíàäè.

Áó êàáè äàñòóðëàð ¥èíäèñòîí âà Õèòîé òàæðèáàñèäà êåíã ³´ëëàíèëãàí á´ëèá,
äóí¸äà àµîëèñè ýíã ê´ï á´ëãàí óøáó èêêè ìàìëàêàòäà ´ç ñàìàðàñèíè ê´ðñàòãàí.

Àììî óëàð òàæðèáàñèäà ôó³àðîëàðíèíã ìàúëóìîòëàðèíè ÿãîíà èäåíöèôèêàöèîí
ðà³àì îð³àëè êîäëàø òèçèìè èø÷è êó÷èíèíã ò´ëè³ µèñîáèíè îëèøäà, óëàðíèíã
ñîëè³ ò´ëîâ÷è ñèôàòèäàãè µèñîáèíè þðèòèøäà, èø÷è êó÷è ìèãðàíòëàðèíèíã
õîðèæäàãè õàòòè-µàðàêàòëàðèíè êóçàòèá áîðèøäà âà êåðàêëè ïàéòäà óëàðãà ̧ ðäàì
áåðèøäà ôîéäàëè á´ëãàí á´ëñà, áóíäàé òèçèìíèíã àéðèì µîëëàðäà õàêêåðëàð
µóæóìè îñòèäà ³îëà¸òãàíè òèçèìíè µèìîÿ ³èëèø-ôó³àðîëàðíèíã ïåðñîíàë
ìàúëóìîòëàðèíè µèìîÿ ³èëèøíèíã êó÷ëè àñîñè ýêàíëèøèíè ê´ðñàòàäè.

Óøáó ñèíãàðè òèçèìíèíã é´ëãà ³´éèëèøè, ìèãðàíòëàðíèíã µèñîáèíè ò´ëè³
îëèá áîðèø áèëàí áèðãàëèêäà ìàìëàêàòíèíã ´ç ôó³àðîëàðè ò´²ðèñèäà õîðèæäà
µàì ³àé²óðèø âà óëàðíè µèìîÿ ³èëèø èìêîíèíè êåíãàéòèðàäè.
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Óøáó èëìèé ìà³îëàäà ìåµíàò ìèãðàöèÿñèíè áîø³àðèøäà ðà³àìëè

òåõíîëîãèÿëàðäàí ôîéäàëàíèø çàðóðàòè µàìäà ÀÑÅÀÍ ìàìëàêàòëàðèäà ìèãðàöèÿ
æàðà¸íëàðèíè ðà³àìëàøòèðèøíèíã ´çèãà õîñ õóñóñèÿòëàðè òàµëèë ³èëèíãàí.
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ABSTRACT
This article analyzes the importance of using digital technologies in labor migration

management and the specifics of the digitalization of migration processes in ASEAN
countries
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Æàµîí ìàìëàêàòëàðèíèíã ðà³àìëè òåõíîëîãèÿëàðãà àñîñëàíèøèíèíã òîáîðà
÷ó³óðëàøèøè ìåµíàò ìèãðàöèÿñè æàðà¸íëàðèíè áîø³àðèø µàìäà ìåµíàò
ìèãðàíòëàðèíèíã èæòèìîé âà õó³ó³èé µèìîÿëàø ìåõàíèçìëàðèíè
òàêîìèëëàøòèðèøäà ìóµèì àµàìèÿòãà ýãà á´ëìî³äà. Áóãóíãè êóíäà àêñàðèÿò ÀÑÅÀÍ
ìàìëàêàòëàðèäà ìèãðàíòëàð õîðèæãà êåòèø îëäè, õîðèæäàãè ôàîëèÿòè âà
ðåýìèãðàöèÿ äàâðèäà ìàúëóì áèð òóðäàãè õèçìàòëàðäàí ôîéäàëàíèø, òàæðèáà
àëìàøèø, áèð-áèðè áèëàí ¸êè îèëà àúçîëàðè, âàòàíäîøëàðè áèëàí áî²ëàíèø
ìà³ñàäèäà òóðëè µèë èëîâàëàð âà ðà³àìëè ïëàòôîðìàëàðäàí êåíã ôîéäàëàíàäèëàð.
Ðà³àìëè òåõíîëîãèÿëàðíèíã êèðèá êåëèøè àµîëèñè òàðêèáèäà ìèãðàíòëàð ñîíè
ìóíòàçàì ðàâèøäà îðòèá áîðà¸òãàí ÀÑÅÀÍ ìàìëàêàòëàðèäà ìåµíàò ìèãðàöèÿñè
æàðà¸íëàðèíè ñîääàëàøòèðèø, óíèíã õàâôñèçëèãèíè òàúìèíëàø âà æàðà¸íëàðíè
òåçëàøòèðèøäà óëêàí èìêîíèÿòëàð ÿðàìî³äà.

Ìèãðàöèÿ æàðà¸íëàðèíè òàðòèáãà ñîëèøäà ðà³àìëè òåõíîëîãèÿëàðíèíã êèðèá
êåëèøè ðàñìèé ðàâèøäà ìèãðàöèÿ æàðà¸íëàðèíè àìàëãà îøèðèø áèëàí áî²ëè³
õàðàæàòëàðíèíã âà âà³òíèíã òåæàëèøè µàìäà ìåµíàò ìèãðàíòëàðè ó÷óí áèð ³àòîð
³óëàéëèêëàðíè ÿðàòèøè àêñàðèÿò µîëàòëàðäà íîðàñìèé, íî³îíóíèé µàìäà õàâôëè
êàíàëëàð îð³àëè ê´÷èá þðèøãà ìàæáóð á´ëóâ÷è ìèãðàíòëàð ñîíèíè
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³èñ³àðòèðèøäà ìóµèì àµàìèÿòãà. Ðà³àìëè òåõíîëîãèÿëàð ìåµíàò ìèãðàöèÿñè
æàðà¸íëàðèíè ñàìàðàëè áîø³àðèø, óíèíã øàôôîëèãèíè òàúìèíëàø, ê´çëàíãàí
ìàíçèë âà íó³òàãà óëàíèø, ìåµíàò ìèãðàíòëàðèãà ñèôàòëè õèçìàò ê´ðñàòèø âà
èøîíàðëè ìàúëóìîòëàðíè òà³äèì ýòèø ìèêîíèÿòëàðèíè îøèðàäè.

ÀÑÅÀÍ ìèíòà³àñèäàãè àêñàðèÿò õóêóìàòëàð ìåµíàò ìèãðàöèÿñèíèíã òóðëè
áîñè³÷ëàðè âà æàðà¸íëàðèíè òàðòèáãà ñîëèø âà ìèãðàíòëàðãà õèçìàò ê´ðñàòèø
áîðàñèäà ðà³àìëè áîø³àðóâ òèçèìëàðè âà ìàúëóìîòëàð áàçàëàðèíè ÿðàòãàíëàð.
Áó áîðàäà ÿðàòèëãàí ðà³àìëè áîø³àðóâ òèçèìëàðè ìèãðàíòëàðíè èøãà ¸ëëàø âà
æàëá ³èëèø, ó áèëàí áî²ëè³ ìàúìóðèé æàðà¸íëàðíè ñîääàëàøòèðèø, ìåµíàò
ìèãðàíòëàðèíèíã øàõñèé ïðîôèëëàðèíè áîø³àðèø, õèçìàòëàðäàí ôîéäàëàíèø
èìêîíèÿòëàðèíè êåíãàéòèðèø µàìäà ìèãðàíòëàðíè ³´ëëàá-³óââàòëàøãà õèçìàò
³èëìî³äà. Áóíäàé áîø³àðóâ òèçèìëàðè îéëàéí òèçèìãà óëàíãàí á´ëèá, áóíãà
ìèñîë ñèôàòèäà  îíëàéí õîðèæãà êåòèø îëäè òàé¸ðëîâ êóðñëàðè, îíëàéí
ê´íèêìàëàðãà ́ ðãàòèø  ̧ êè  îíëàéí þðèäèê ìàñëàµàòëàðíè êåëòèðèø ìóìêèí.

Ìàñàëàí, Âüåòíàì Ìåµíàò, Íîãèðîíëàð âà Èæòèìîèé èøëàð á´éè÷à Âàçèðëèãè
2017 éèëíèíã ÿíâàðü îéèäàí áîøëàá õîðèæäàí èø ³èäèðà¸òãàí ôó³àðîëàðíèíã
îíëàéí øàêëäàãè òàëàáíîìà (àpplication)ëàðèíè ê´ðèá ÷è³ìî³äà. Øóíèíãäåê,
õîðèæäà ìåµíàò ³èëà¸òãàí âüåòíàìëèêëàð ò´²ðèñèäàãè ìàúëóìîòëàð áàçàñèíè
áîø³àðèø á´éè÷à é´ðè³íîìàãà ê´ðà, õîðèæãà èøëàø ó÷óí êåòà¸òãàí âüåòíàìëèêëàð
ìåµíàò øàðòíîìàñèíè âàçèðëèêíèíã îíëàéí òèçèìè îð³àëè èìçîëàøëàðè µàìäà
áîø³à õèçìàòëàðäàí ôîéäàëàíèøëàðèíè îñîíëàøòèðèøäà ìîáèë èëîâàëàð âà
ñìàðò êàðòàëàðäàí ôîéäàëàíèøëàðè áåëãèëàá ³´éèëãàí.

Ôèëèïïèíäà Õîðèæäàãè ìåµíàòêàøëàð ôàðîâîíëèãè ìàúìóðèÿòè- OWWA
õîðèæäàãè ìåµíàò ìèãðàíòëàðè ´ç øèêîÿòëàðèíè åòêàçèøè ìóìêèí á´ëãàí
ýëåêòðîí µîëàòëàð âà æàâîáãàðëèê òèçèìè - e-CARES ôàîëèÿòèíè é´ëãà ³´éãàí.
E-CARES òèçèìè ìåµíàò ìèãðàíòèíèíã øèêîÿòèíè ìîµèÿòèíè òàñíèôëàá,
øèêîÿòíè ìåµíàò ìèãðàíòè ôàîëèÿò ê´ðñàòà¸òãàí ìàìëàêàòäàãè òåãèøëè
òàøêèëîòãà åòêàçàäè µàìäà ìèãðàíòãà èøíèíã áîðèøèíè îíëàéí êóçàòèø
èìêîíèÿòèíè òàúìèíëàéäè. Å-CARES óíãà àúçî á´ëãàí 8 ìèëëèîíäàí îðòè³
õîðèæäàãè ôèëèïèíëèêëàðíèíã àúçîëèê ìàúëóìîòëàðè µàìäà óëàðíèíã 23 197
187 òà õóææàòëàðè òàôñèëîòëàðèíè ò´ïëàéäèãàí âà ³àéòà èøëàéäèãàí áàçà
µèñîáëàíàäè. Øóíèíãäåê, e-CARES òèçèìè õîðèæãà êåòèø îëäè òàé¸ðëîâ
êóðñëàðè, èæòèìîèé ̧ ðäàì äàñòóðëàðè âà õèçìàòëàðèäàí ôîéäàëàíãàíëèêíè  µàìäà
áèëäèðèëãàí øèêîÿòëàðíè ³àéä ýòèá áîðàäè. Òèçèìäà ìèãðàíòëàð øàõñèé
ïðîôèëëàðèíè òåêøèðèøëàðè, OWWA àúçîëèãèíè ÿíãèëàøëàðè, óíèíã èøîí÷
ðà³àìëàðè áèëàí áî²ëàíèøëàðè, èæòèìîèé äàñòóð âà õèçìàòëàðäàí
ôîéäàëàíèøëàðè, îíëàéí ìóðîæààò ³èëèøëàðè ó÷óí ìàõñóñ ìîáèë èëîâà µàì
ìàâæóä. Ìàçêóð èëâîäà OWWA OFW e-êàðòàñè µàì ìàâæóä á´ëèá, ó èìòè¸çëàðäàí
ôîéäàëàíèø, àúçîëèê ìàúëóìîòëàðèíè àâòîìàòèê ÿíãèëèø âà æàðà¸íëàðíè
òåçëàøòèðèøäà àñ ³îòàäè.

Ëàîñ Õàë³ Äåìîêðàòèê Ðåñïóáëèêàñè Ìåµíàò âà àµîëèíè èæòèìîèé µèìîÿ
³èëèø Âàçèðëèãè MOLSW õîðèæäàãè ìèãðàíòëàð ò´²ðèñèäàãè ìàúëóìîòëàðíè
ñà³ëîâ÷è îíëàéí òèçèìíè èøãà òóøèðãàí. Ìàçêóð ìàúëóìîòëàð áàçàñèäàí
âàçèðëèêíèíã ê´íèêìàëàðíè ðèâîæëàíòèðèø âà áàíäëèê áîø³àðìàñè, èø áèëàí
áàíäëèêíè òàúìèíëàø ìàðêàçëàðè, èøãà ¸ëëîâ÷è àãåíòëèêëàð ôîéäàëàíàäèëàð.
Øóíèíãäåê, ìàçêóð òèçèì õîðèæäàãè ëàîñëèê ìèãðàíòëàðãà èøëàø ó÷óí
ðóõñàòíîìà êàðòàëàðèíè òåç âà îøêîðà îëèø èìêîíèÿòèíè áåðàäè. Òèçèì èøãà
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¸ëëàø àãåíòëèêëàðè òîìîíèäàí µàì êóçàòèá áîðèëèøè òóôàéëè ó  èø÷èëàðíè
ìóàéàÿí àãåíòëèêëàð áèëàí áî²ëàø âà ìèãðàíòëàðíèíã ìåµíàò øàðòíîìàëàðè
ìóääàòëàðèíè òóãàøè ò´²ðèñèäà àââàëäàí ìàúëóìîò åòêàçèá òóðàäè. Ìàçêóð òèçèìäà
ìèãðàíòëàðíèíã æèíñè, ¸øè,ìóòàµàññèëèãè, èøëàéäèãàí òàðìî²è µà³èäàãè
ìàúìóðèé ìàúëóìîòëàðíèíã æàìëàíãàíëèãè âàçèðëèêêà ìèãðàíòëàðíè áîø³àðèø
âà óëàðíè µèìîÿ ³èëèø ó÷óí àíè³ äàëëèëëàðãà àñîñëàíãàí òèçèìíè èøëàá ÷è³èøäà
¸ðäàì áåðìî³äà.

Òàèëàíääà Ìåµíàò âà Áàíäëèêíè Òàúìèíëàø Æàì²àðìàñè òîìîíèäàí óé
õèçìàò÷èëàð ó÷óí ìàõñóñ Smart Domestic Workers íîìëè èëîâà èøëàá ÷è³èëãàí.
Ìàçêóð èëîâà óé õèçìàò÷èñè á´ëèø ò´²ðèñèäàãè áèëèìëàðíè áåðèø áèëàí áèð
³àòîðäà íîìçîäëàðíè èøãà ¸ëëîâ÷è àãåíòëèêëàðãà é´íàëòèðèø âàçèôàñèíè
áàæàðàäè. Ìàçêóð ìîáèë èëîâà èøãà ðóõñàò îëèø, óé õèçìàò÷èëàðèíèíã õó³ó³ëàðè
âà áîø³à áàíäëèê ìàñàëàëàðè á´éè÷à ìàúëóìîòëàðíè àíèìàöèÿëàð âà áîø³à
òóøóíàðëè ôîðìàòëàð îð³àëè åòêàçèá áåðàäè. 2018 éèë ñåíòÿáðü µîëàòèãà ê´ðà,
ìîáèë èëîâàãà 54809 ìàðòòà òàøðèô áóþðèëãàí âà 1779 ìàðòòà þêëàá îëèíãàí.
Smart Domestic Workers èëîâàñèäàí òàø³àðè Facebook èæòèìîèé òàðìî²èäàãè
ìàõñóñ "Òàèëàíääàãè óé õèçìàò÷èëàðè òàðìî²è"  ñàµèôàñè ôàîëèÿò ê´ðñàòàäè.

Øóíèíãäåê, ÀÑÅÀÍ ìàìëàêàòëàðè äîèðàñèäà ìèíòà³àâèé ìè³¸ñäà ìåµíàò
ìèãðàöèÿñè æàðà¸íëàðèíè áîø³àðèøäà ðà³àìëàøòèðèø ìàñàëàëàðèãà àëîµèäà
ýúòèáîð ³àðàòèëãàí. Õóñóñàí, èøãà ̧ ëëîâ÷è àãåíòëèêëàð ò´²ðèñèäàãè ìîíèòîðèíã
ôàîëèÿòèíè ³´ëëàá-³óââàòëàø ìà³ñàäèäà "Recruitment Advisor" ÿúíè "èøãà ̧ ëëîâ÷è
àãåíëèêíè òàâñèÿ ³èëóâ÷è" íîìëè ìèíòà³àâèé òàøàááóñ ôàîëèÿòè é´ëãà ³´éèëãàí.
Õàë³àðî ìåµíàò òàøêèëîòè ê´ìàãèäà èøëàá ÷è³èëãàí óøáó ïëàòôîðìàäà Ãîíêîíã,
Èíäîíåçèÿ, Ìàëàéçèÿ, Íåïàë, Ôèëèïïèí, £àòàð, Ñàóäèÿ Àðàáèñòîíè, Ñèíãàïóð
âà ìèíòà³àäàãè áîø³à ìàìëàêàòëàðäàãè àãåíòëèêëàð ð´éõàòè êåëòèðèëãàí. Óøáó
ïëàòôîðìà èø áåðóâ÷èëàðíèíã ìåµíàò ìèãðàíòëàðèãà íèñáàòàí øàô³àòñèç
ìóíîñàáàòäà á´ëèøëàðèíè µèìîÿ ³èëèø ìà³ñàäèäà äîíîð âà åòêàçèá áåðóâ÷è
ìàìëàêàòëàðäàãè èøãà ̧ ëëîâ÷è àãåíòëèêëàð ò´²ðèñèäàãè ôèêð-ìóëîµàçàëàðè(feed
back)íè òà³äèì ýòàäè. Óøáó ïëàòôîðìà îð³àëè ìèãðàíòëàð èøãà ¸ëëàø
àãåíòëèêëàðèíè áàµîëàø, óëàðíèíã òàæðèáàëàðèíè òàâñèôëàø âà ´ç õó³ó³ëàðè
ò´²ðèñèäàãè ìàúóëìîòëàðíè îëèø èìêîíèÿòèãà ýãàëàð. Áóíäà èøòèðîê ýòóâ÷è
ìàìëàêàòëàð ëèöåíçèÿãà ýãà á´ëãàí èøãà ¸ëëîâ÷è àãåíòëèêëàð ð´éõàòèíè,
øóíèíãäåê, ìåµíàò ìèãðàíòëàðèíèíã õó³ó³ëàðè ò´²ðèñèäàãè ìàúëóìîòëàðíè áåðèø
îð³àëè ïëàòôîðìà áàð³àðîðëèãèíè ³´ëëàá-³óââàòëîâ÷è êàñàáà óþøìàëàðè âà
ôó³àðîëèê æàìèÿòè òàøêèëîòëàðèíèíã ð´éõàòèíè òà³äèì ýòàäèëàð.

Ìåµíàò ìèãðàíòëàðèäàí êåëàäèãàí ïóë ´òêàçìàëàðè äóí¸íèíã ê´ïëàá
ðèâîæëàíà¸òãàí è³òèñîäè¸òëàðè ñèíãàðè ÀÑÅÀÍ ìàìëàêàòëàðè ó÷óí µàì ìóµèì
àµàìèÿòãà ýãà. Õóñóñàí, SaverAsia -áó ÀÑÅÀÍ è÷èäàãè 9 òà êîðèäîðíè ³àìðàá
îëóâ÷è ÿíãè ðà³àìëè ïëàòôîðìà á´ëèá, ó ìåµíàò ìèãðàíòëàðèãà Ñèíãàïóðäàí
Èíäîíåçèÿ, Ìüÿíìà âà Ôèëèïïèíãà, Òàèëàíääàí Ëàîñ, Êàìáîäæà âà Ìüÿíìàãà
êàáè é´íàëèøëàðäàãè ÀÑÅÀÍíèíã àñîñèé êîðèäîðëàðè á´éè÷à ìàâæóä á´ëãàí
ïóë ́ òêàçìàëàðè õèçìàòëàðèíè òàêëèô ýòàäè. Áóíèíã íàòèæàñèäà ìèãðàíòëàð ïóë
´òêàçìàëàðè õàðàæàòëàðèíè òà³³îñëàø, ïóëíè òåæàø âà  ýíã ³óëàé ôîèç ñòàâêàëàðè
îð³àëè ´òêàçìàëàðíè àìàëãà îøèðèø èìêîíèÿòèãà ýãà á´ëàäèëàð. Øóíèíãäåê,
óøáó ïîðòàë ìåµíàò ìèãðàíòëàðèãà îìîíàòëàð, òóðëè µèë ò´ëîâëàð, êðåäèò âà
ñó²óðòà ìàõñóëîòëàðè êàáè ìîëèÿâèé õèçìàòëàð ò´²ðèñäàãè ìàúëóìîòëàðíè òà³äèì
ýòàäè. Óøáó ïëàòôîðìà ìåµíàò ìèãðàíòëàðèãà óëàðíèíã ³àáóë ³èëóâ÷è ìàìëàêàòãà
êåòèøè îëäèäàí ̧ êè  ́ øà ìàìëàêàòäàëèãè äàâîìèäà ̧ ðäàì áåðèø ó÷óí òóðëè µèë
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ìîëèÿâèé êóðñëàð âà ìàµàëëèé ¸ðäàì ò´²ðèñèäàãè ìàúìóëîòëàðíè òà³äèì ýõòèá
áîðàäè. Øóíèíãäåê äàâëàò õèçìàòëàðè àãåíòëèêëàðè âà õóñóñèé òàøêèëîòëàð µàì
Saver Asia ôîéäàëàíóâ÷èëàðèãà ´ç õèçìàòëàðè âà ìàµñóëîòëàðèíè  òàêëèô ýòèø
èìêîíèÿòèãà ýãàëàð.

Þ³îðèäà ÀÑÅÀÍ ìàìëàêàòëàðèíèíã  ðà³àìëàøòèðèø øàðîèòèäà ìåµíàò
ìèãðàöèÿñè æàðà¸íëàðèíè òàðòèáãà ñîëèø áîðàñèäàãè òàæðèáàñèäàí êåëèá ÷è³³àí
µîëäà øóíè àéòèø ìóìêèíêè, ¤çáåêèñòîíäà µàì ìåµíàò ìèãðàöèÿñè æàðà¸íëàðèíè
áîø³àðèø, õóñóñàí, êåòèø îëäè òàé¸ðëîâ êóðñëàðèíè òàøêèë ³èëèø, ìåµíàò
ìèãðàíòëàðèíè çàðóð á´ëãàí õó³ó³èé âà èæòèìîèé ìàúëóìîòëàð áèëàí òàúìèíëàø,
óëàðíèíã òóðëè õèë õèçìàòëàðäàí ôîéäàëàíèø áîðàñèäàãè èìêîíèÿòëàðèíè
êåíãàéòèðèøäà µàìäà ÌÄ¥ µóäóäèäà µàì á´ø èø ´ðèíëàðè, èøãà ¸ëëàø
àãåíòëèêëàðè âà òàëàáãîðëàð ò´²ðèñèäàãè ìàúëóìîòëàð áàçàñèíè ÿðàòèøäà
ðà³àìëàøòèðèø æàðà¸íëàðèíè ÷ó³óðëàøòèðèø ìà³ñàäãà ìóâîôè³ á´ëàäè.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1. Digitalization to promote decent work for migrant workers in ASEAN. Thematic

background paper for the 11th ASEAN Forum on Migrant Labour (AFML). 29-30
October 2018, Singapore

2. Atty. Benedicto Ernesto R. Bitonio Jr. (Philippines). Use of digital technology to
promote decent work for migrant workers in Asean//Asean trade union council.
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ANNOTATSIYA
Ushbu tezisning maqsadi, ma'lumotni ishlab chiqishda ko'rish qobiliyati zaif (KQZ)

o'quvchilar duch keladigan muammolarni aniqlash va axborot kommunikatsion
texnologiyalari (AKT) ko'nikmalariga ega bo'lgan holda ushbu muammolarni hal qilish
yo'llarini taklifi qilishdan iboratdir. Ushbu tezisda Ko'zi ojizlar maxsus maktab internati
(Toshkent) o'quvchilarining AKT ko'nikmalari tekshirildi. Tadqiqotda kompyuterdan
foydalanishdagi KQZlarning harakat yo'nalishlari va moslashuv jarayoni ko'nikmalarni
hisobga olgan holda ko'rib chiqildi.

Kalit so'zlar: Ko'zi ojizlar; AKT ko'nikmalari; ko'rish qobiliyati; operatsion tizim;
so'zlarni qayta ishlash; Internetdan foydalanish.

So'nggi bir necha yil ichida axborot texnologiyalarining jadal rivojlanishi va raqamli
iqtisodiyotni barcha sohalarga kirib kelishi dunyoni tubdan o'zgartirib yubordi. Yaqin o'n
yilliklar va kelajak uchun ta'limning asosiy talablari o'zgardi. Bilim eng muhim ijtimoiy
va iqtisodiy rivojlanish manbai bo'lib qoldi. Kompyuter va Internetdan samarali foydalanish,
ishonchli ma'lumotga ega bo'lish, ishga joylashish va muloqot qilish qobiliyati inson uchun
zarur shartlarga aylandi. Shunday qilib, ta'lim olish uchun, shuningdek kundalik hayotning
ko'plab tadbirlari uchun kompyuterlar va Internet tarmog'iga kirish tobora ko'proq talab
etilmoqda. Garchi bu o'zgarishlar jamiyatdagii ko'p muommolarini hal etishga hizmat
qilayotgan bo'lsada, ular ko'rish qobiliyatini yo'qotgan kishilar uchun jiddiy qiyinchiliklarga
duch keladigan to'siqni keltirib chiqarmoqda. Shu sababli, ko'rish qobiliyatini yo'qotgan
kishilar uchun zamonaviy vizual tasvirlar, grafiklar va interfeyslardan foydalanish alohida
yondashuvlarni talab qiladi [1]. Bundan tashqari, ko'zi ojiz nogironlar Internetdan
foydalanish va kompyuter bilan bog'liq treninglardan tashqari maxsus to'siqlarga duch
kelishmoqda. Xalqaro raqamli iqtisodiyot sharoitida ko'zi ojiz insonlarning o'zgarishlarga
moslashib borishi, innovatsion texnologiyalardan erkin foydalana olishi va shiddat bilan
rivojlanib kelayotgan raqamli axborot uzatish tizimlaridan xabardor bo'lishi dolzarb
masalalardan biri bo'lib qolmoqda.

Jahon Sog'liqni Saqlash Tashkilotining ma'lumotlariga ko'ra, dunyo bo'ylab 314 million
ko'rish qobiliyati zaif kishilar mavjud. Ularning 45 millioni ko'zi ojizlardir va 2019-
yildagi ko'zi ojiz nogironlik bo'yicha hisobotda O'zbekistonda 66,915 nafar ko'rish qobiliyati
zaif bo'lgan kishilar borligi ma'lum bo'ldi. Shuningdek kompyuterlardan foydalanish
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oqibatida ham ko'rish qobiliyati buzilgan insonlar soni o'sib bormoqda, ammo ular
AKT bo'yicha asosiy ko'nikmalarning etishmasligi, o'qitishning integratsiyalashmaganligi
va o'quv materiallarining kamligi sababli AKT vositalaridan foydalanishda jiddiy
muammolarga duch kelmoqdalar.

 Respublika doirasida ko'z kasalliklari bo'yicha nogironligi bo'lgan shaxslar to'g'risida
ma'lumot. 01.01.2019-yil holatiga ko'ra. [2]

Ijtimoiy zaif guruhlar uchun AKT xizmatlarining etishmasligi sababli ko'rish qobiliyati
zaif bo'lganlarga teng imkoniyatlarni taqdim etish, ularning kasbiy ma'lakasini oshirish
va jamiyatga integratsiyalashish imkoniyatini berish uchun AKT bo'yicha bilimlarni
rivojlantirish juda muhimdir [3].

Ko'rish qobiliyati zaif va ko'zi ojiz insonlarning AKT ko'nikmalarini yaxshilash uchun
ushbu tadqiqotda ko'zi ojizlar maxsus maktab internati (Toshkent) o'quvchilarining
AKT ko'nikmalari tekshirildi.

Ushbu tadqiqotda ma'lumot yig'ishning beshta usuli ishlatilgan:
Birinchi usulda ko'zi ojiz nogironlar uchun intervyu shaklidan foydalanildi. Bunda

ko'zi ojiz nogironlarga 20 tadan savol berildi va ko'zi ojiz nogironlarning javobi tahlil
qilindi;

Ikkinchi usulda trenerlar uchun intervyu shaklida tadqiqot olib borildi. Ushbu
shaklda trenerlar uchun 16 ta savol va unga javoblar o'rganildi;

Uchunchi usulda asosiy operatsion tizimlarni kuzatish shakli ko'nikmalaridan
foydalanildi;

To'rtinchi usulda Wordning asosiy ishlash ko'nikmalarini kuzatish shaklidan
foydalanildi va natijalari tahlil qilindi;

Beshinchi usulda Internetdan foydalanish bo'yicha asosiy ko'nikmalarini kuzatish
shakli qo'llanildi.

KQZlarning AKT ko'nikmalarini rivojlantirishda, masalan, operatsion tizimning asosiy
ko'nikmalari, asosiy so'z kabi harakatlar, KQZlarning Internetdan foydalanish bo'yicha

№ Hududlar 
Jami 

nogironlar 
soni 

Shu jumladan 
Jinsi bo’yicha Guruh bo’yicha 

16-17 
yosh 

18-30 
yosh 

30 
yoshdan 
pensiya 

yoshigacha 

Pensiya 
yoshidagilar ayol erkak I II III 

1 QR 5 469 2 324 3 145 1 848 3 056 565 63 548 2 708 2 150 
2 Andijon 7 381 3 046 4 335 2 083 3 272 2 026 86 629 3 946 2 720 
3 Buxoro 3 678 1 522 2 156 1 035 1 843 800 43 355 2 123 1 157 
4 Jizzax 2 343 922 1 421 858 1 050 435 37 261 1 125 920 
5 Qashqadaryo 4 329 1 613 2 716 1 630 1 622 1 077 71 507 2 377 1 374 
6 Navoiy 2 422 983 1 439 775 1 256 391 19 209 1 326 868 
7 Namangan 4 706 1 958 2 748 1 308 2 085 1 313 80 515 2673 1 438 
8 Samarqand 8 876 3 716 5 160 2 921 4 418 1 537 104 821 4 298 3 653 
9 Sirdaryo 1 195 487 708 399 553 243 31 164 674 326 

10 Surxondaryo 5 067 1 894 3 173 1 513 2 409 1 145 87 824 2 877 1 279 
11 Toshkent.v 4 209 1 631 2 578 1 323 1 698 1 188 54 433 2 248 1 474 
12 Farg’ona 7 778 3 279 4 497 2 266 3 199 2 311 103 633 4 166 2 874 
13 Xorazm 6 063 2 911 3 157 1 792 3 665 591 112 861 3 272 1 823 
14 Toshkent.sh 3 393 1 436 1 960 1 341 1 191 864 38 243 1 495 1 620 

Jami: 66 915 27 722 39 193 21 092 31 337 14 486 928 7 003 35 308 23 676 
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asosiy ko'nikmalari va protseduralari namoyish etildi. Uch xil ko'nikmalar ko'rib chiqildi:
AKT ko'nikmalari va ko'nikmalarni shakllantirish jarayoni KQZlar harakatlanishida

duch keladigan muammolar, urinishlar soni va tugatish vaqti aniqlandi. Ular quyidagi
jadvalda keltirilgan:

KQZ lar AKT ko'nikmalarini rivojlantirishda duch keladigan muammolar

Manba: Muallif ishlanmasi asosida
KQZlar murabbiylarining qarashlari quyidagicha: Ko'pgina murabbiylar ko'rish

qobiliyati past bo'lgan o'quv dasturida qatnashganliklarini ta'kidlashdi, ammo o'qituvchilarni
tayyorlash dasturlari ko'zi ojizlar uchun yordamchi texnologiyalarni o'qitish uchun
etarli emas edi. Ular qo'llanilgan va takroriy ko'rsatmalar KQZlarni kompyuterda operatsion
kurslarda o'qitishning eng samarali usuli ekanligini ko'rsatdi. O'qituvchilardan biri
foydalanuvchilar bu kursda qo'llagan usullari odatdagidek ekanligini aytdi. Dars davri va
o'quv materiallari etishmasligi, KQZlar uchun kurs dasturining yo'qligi va boshqalar
asosiy muammolardan biri hisoblanadi.

Trenerlar, shuningdek, eshitish vositasi simlarining ajratilishi, uskunaning muammosi
va interfeys tili sifatida ko'rsatilgan ba'zi dasturiy ta'minotni dasturning muammosi sifatida
ko'rsatadi. Murabbiylarning kuzatuvlariga ko'ra: KQZlar asosan elektron jadval
dasturlaridan (excel) foydalanish, yorliqlarni o'rganish, veb-sahifalarda harakatlanish va
menyularda qiynalishadi. Ushbu tadqiqotda KQZlar AKT ko'nikmalarini rivojlantirishda
duch keladigan muammolar ayniqsa o'quvchilarning ba'zi joylarning vizual tasvirlarini
va klaviatura yorliqlarini ko'rishda qiynalishi hisobga olindi.

Ekranda o'quvchilarning vizual maslahatlar vizualizatsiyasi yo'qligi ba'zi dasturlarni
qo'shish yoki o'chirishda qiyinchiliklarga olib keladi [4]. Bundan tashqari, klaviatura
ko'rish qobiliyati zaif insonlar uchun mo'ljallanmagan. Klaviatura dizayni va harf
yorliqlarining hajmi klaviatura AKT asoslarini o'rgatishda muhim rol o'ynaydi. Faqat
asosiy so'zlar kabi ko'rsatmalar, hujjatni uch nusxada chop etish, "qidiruv fayli va jild"
dan foydalanish KQZlar uchun juda murakkab va ular foydalanadigan menyuda yo'q.
Ular ko'p marta urinishadi va tegishli buyruqlarni topish uzoq vaqt talab etadi.

KQZlarning qarashlari quyidagilarni ko'rsatadi:
1. Ko'rish qobiliyati zaiflarning AKT ko'nimalarini o'rganishdan maqsadi: ish toppish

va kompyuterdan foydalanishni o'rganish.
2. Istiqboli: juda ko'p ma'lumotlarga kirish, dam olish va hayotni osonlashtirish.
3. Izchilligi: yetishmovchilik va holat.
KQZlar murabbiylarining fikrlariga kelsak, KQZlar kompyuterda ishlashda duch

keladigan muammolar: kursda asosan o'qituvchilar uchun o'quv dasturlari va o'quv
materiallarining etishmasligi, AKT bo'yicha o'qitish bilan bog'liq o'quv dasturining
yo'qligi, dasturiy ta'minot bilan bog'liq muammolar va o'quvchilarning farqlari. Ushbu

Ko’nikma turi Xulq-atvor Ball(+) Ball(-) Urinishlar soni Davomiyligi 
0 1 2 3 4 0-1 1-4 

Asosiy operatsion tizim ko’nikmalari Dasturni olib tashlash 4 4 3 1 0 2 1 1 1 
Asosiy operatsion tizim ko’nikmalari “Fayl va papkani 

qidirish”buyrug’idan foydalanish 
5 3 2 3 1 1 1 2 2 

Asosiy operatsion tizim ko’nikmalari Hujjatni uch nusxada chop etish 6 2 1 5 1 1 0 4 2 
Asosiy operatsion tizim ko’nikmalari Dastur qo’shish 6 2 1 2 1 4 0 2 2 

Asosiy so’zni qayta ishlash ko’nikmalari Faqat asosiy so’zlar 1 7 3 2 1 1 1 2 0 
Asosiy so’zni qayta ishlash ko’nikmalari Hujjatni diskka saqlash 4 4 2 4 0 2 0 5 1 
Asosiy so’zni qayta ishlash ko’nikmalari Shrift uslubini formatlash 5 3 1 7 0 0 0 5 2 

Internetdagi asosiy ko’nikmalar Matnni veb-sahifadan so’zga 
nusxalash hujjat 

3 2 1 0 2 2 0 0 3 

Internetdagi asosiy ko’nikmalar Veb-saytni ro’yxatdan o’tkazish 3 2 0 0 4 1 0 0 4 
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topilmalarga ko'ra, ko'zi ojiz o'quvchilar uchun AKT o'quv dasturi va AKT o'qituvchilarini
o'qitish dasturlari uchun yangi choralar ishlab chiqilishi zarur.

Trenerlar muommolarining ko'rinishlari:
1. Yetishmaslik: o'qituvchining tayyorlash dasturi, kurs davri, trening usullari va

kurs materiallari.
2. Yo'qligi: kurs o'quv rejasi.
3. Dasturiy ta'minot: yetishmovchilik va foydalanish imkoniyati (til interfeysi,

navigatsiya va yorliqlar).
4. O'quvchilar farqi: ma'lumot darajasi, idroki va ko'rish qobiliyati darajasi.
Xulosa tariqasida shuni aytish mumkinki, nogironlar to'g'risidagi qonunlarning asosiy

vazifalari insonlarning jamiyatga qo'shilishlari va duch keladigan to'siqlardan chiqib
ketishlariga imkon berishdir. Biroq, qonunlar kuchga kirganda, muommolarning yechimi
o'z dolzarbligini yo'qotmoqda va davlatning qonunni tartibga solish jarayoni vaqt talab
etadi. Nogironlarning imkoniyatlari bir xil emas, oddiy odamlar va nogironlar guruhlari
orasida bu kabi to'siqlar ko'proq uchraydi. Texnologiya davri, yangi texnologiyalar ko'rish
qobiliyati zaif odamlarga bosma va elektron ma'lumotlardan foydalanish imkoniyatini
beradi, bu insonlar bunday innovatsion texnologiyalardan xabardor bo'lishi va ulardan
qanday foydalanishni o'rganishlari kerak. Agar to'g'ri o'qitilgan va qo'llanilgan yangi
axborot-kommunikatsiya texnologiyalari bo'lsa, talabalar bilan ishlash va bilimlardan
samarali foydalanish ko'nikmalarini shakllantirish rivojlanishga yordam beradigan o'quv
jarayoni umumiy qayta qurish vositasi sifatida muhim rol o'ynaydi. Bu insonlarning
jamiyatdagi ishlab chiqarish va hizmat ko'rsatish jarayonlarida ishtirok etishlari va bilimlarini
oshirishlari uchun axborot texnologiyalarining hozirgi rivojlanishida ko'rish yoki tinglash
orqali samaradorlikni oshirish hamda ularga moslashishi uchun biron bir maxsus jihoz
ishlab chiqilishi talab etadi.

Xalqaro raqamli iqtisodiyot sharoitida  KQZlar doirasida AKTni rivojlantirish uchun
zarur bo'lgan ko'nikmalar va qoidalar mavjud. Ko'zi ojiz talabalarning o'qituvchilari
uchun standartlar, vakolatlar va KQZ lar uchun AKT o'quv dasturlari yo'qligi asosiy
muammodir. Biroq, muammolarni siyosatchilar tomonidan ishlab chiqilgan standartlar
bilan to'liq hal qilib bo'lmaydi, chunki ko'rish qobiliyati zaif foydalanuvchilar vizual
ma'lumotlar bilan o'zaro ishlashda bir qator qiyinchiliklarga duch kelmoqdalar. Shuning
uchun dasturiy ta'minotni ishlab chiquvchilar va veb-dizaynerlar KQZlarni e'tiborga
olishlari kerak. Bundan tashqari, AKT bo'yicha kurslar sonini ko'paytirilsa maqsadga
muvofiq bo'ladi.
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ÀÍÍÎÒÀÖÈß
Â ñòàòüå ïðèâåäåíû ïîíÿòèå è ñóùíîñòü èñêóññòâåííîãî èíòåëëåêòà (ÈÈ),

îõàðàêòåðèçîâàíû îñíîâíûå íàïðàâëåíèÿ è ñôåðû ïðèìåíåíèÿ ÈÈ, äàåòñÿ îáùèé
îáçîð ñîâðåìåííîãî ñîñòîÿíèÿ èññëåäîâàíèé è ðàçðàáîòîê ñèñòåì ÈÈ, à òàêæå
ïåðå÷èñëåíû îñíîâíûå òåíäåíöèè ÍÈÎÊÐ â îáëàñòè ÈÈ, ïîêàçàíû íîâûå
âîçìîæíîñòè èñïîëüçîâàíèÿ ñèñòåì ÈÈ.

Êëþ÷åâûå ñëîâà: àâòîíîìíûé àãåíò, àâòîìàòè÷åñêîå ðàñïîçíàâàíèå ðå÷è,
èíòåðíåò, èñêóññòâåííûé èíòåëëåêò, ìàøèííîå îáó÷åíèå, îáðàáîòêà åñòåñòâåííîãî
ÿçûêà, ïåðñîíàëèçàöèÿ, BigData.

DUNYODA VA O'ZBEKISTONDA SUN'IY INTELLEKT
TEXNOLOGIYALARINI RIVOJLANTIRISHNING HOZIRGI

TENDENSIYALARI
ANNOTATSIYA

Maqolada sun'iy intellekt (SI) tushunchasi va mohiyati yoritilgan, SIni qo'llashning
asosiy yo'nalishlari tavsiflangan, SI tizimlarini tadqiq qilish va rivojlantirishning hozirgi
holati haqida umumiy ma'lumot berilgan, shuningdek, SI sohasidagi ilmiy-tadqiqot
ishlarining asosiy tendentsiyalari, SI tizimlaridan foydalanish yangi imkoniyatlari
ko'rsatilgan.

Kalit so'zlar: avtonom agent, nutqni avtomatik aniqlash, internet, sun'iy intellekt,
mashinani o'rganish, tabiiy tillarni qayta ishlash, shaxsiylashtirish, BigData.

CURRENT TRENDS IN THE DEVELOPMENT OF ARTIFICIAL
INTELLIGENCE TECHNOLOGIES IN THE WORLD AND UZBEKISTAN

ABSTRACT
The article describes the concept and essence of artificial intelligence (AI), describes

the main directions and areas of application of AI, gives a general overview of the
current state of research and development of AI systems, and also lists the main trends
in R&D in the field of AI, shows new opportunities of using AI systems.

Key words: autonomous agent, automatic speech recognition, internet, artificial
intelligence, machine learning, natural language processing, personalization, BigData.

Èñêóññòâåííûé èíòåëëåêò (ÈÈ) - ýòî ñïîñîáíîñòü öèôðîâîãî êîìïüþòåðà èëè
óïðàâëÿåìîãî êîìïüþòåðîì ðîáîòà âûïîëíÿòü çàäà÷è, îáû÷íî ñâÿçàííûå ñ
ðàçóìíûìè ñóùåñòâàìè. Òåðìèí ÷àñòî ïðèìåíÿåòñÿ ê ïðîåêòó ðàçâèòèÿ ñèñòåì,
íàäåëåííûõ èíòåëëåêòóàëüíûìè ïðîöåññàìè, õàðàêòåðíûìè äëÿ ÷åëîâåêà, òàêèìè
êàê ñïîñîáíîñòü ðàññóæäàòü, îáîáùàòü èëè ó÷èòüñÿ íà ïðîøëîì îïûòå [1].
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Èñêóññòâåííûé èíòåëëåêò îõâàòûâàåò âñå îáëàñòè è ñôåðû ïðèìåíåíèÿ: ìåäèöèíà
è çäðàâîîõðàíåíèå, îáðàçîâàíèå, áèçíåñ è òîðãîâëÿ, ïîëèòèêà, èíæåíåðèÿ,
àðõèòåêòóðà, ëîãèñòèêà è ò.ä. Îäíèì èç ñàìûõ ðàñïðîñòðàíåííûõ ñèñòåì
èñêóññòâåííîãî èíòåëëåêòà, êîòîðûìè ÷àñòî ïîëüçóþòñÿ ïîòðåáèòåëè, ÿâëÿåòñÿ
ãîëîñîâîé ïîìîùíèê, íàïðèìåð, Apple Siri, Google Assistant è Microsoft Cortana.

Â íàñòîÿùåå âðåìÿ èíäóñòðèÿ èñêóññòâåííîãî èíòåëëåêòà îáðåòàåò âñ¸ áîëåå
ñëîæíûå ôîðìû, ðàñøèðÿÿ îáëàñòè ïðèìåíåíèÿ. Â ñâÿçè ñ ýòèì, ýêñïåðòû
âûäåëÿþò íåñêîëüêî òåíäåíöèé ðàçâèòèÿ èñêóññòâåííîãî èíòåëëåêòà.

Ïåðâîå. Â áëèæàéøåå âðåìÿ áëàãîäàðÿ èñêóññòâåííîìó èíòåëëåêòó âîçìîæíî
ñîâåðøåíñòâîâàíèå îïðåäåëåíèÿ äèàãíîçîâ â ñôåðå ìåäèöèíû, ÷òîáû èçáåæàòü
îøèáî÷íûõ ðåøåíèé ìåäèöèíñêèõ ñîòðóäíèêîâ. Ìåäèöèíñêèå îáîðóäîâàíèÿ,
êîòîðûå ïðîãðàììèðîâàíû ðàñïîçíàòü çàêîíîìåðíîñòè è èíòåðïðåòèðîâàòü
èçîáðàæåíèÿ, ìîãóò ïðåâçîéòè ñïåöèàëèñòîâ ïðè îáíàðóæåíèè ðàêà íà
ðåíòãåíîâñêèõ ñíèìêàõ [2].

Âòîðîå. Ñîêðàòÿòñÿ íàãðóçêè íà call-öåíòðû. Âîçìîæíîñòè èñêóññòâåííîãî
èíòåëëåêòà â äàííîé ñôåðå âêëþ÷àò â ñåáÿ ãëóáîêîå èçó÷åíèå ñèñòåìû
ïðåäâàðèòåëüíîé ïðîâåðêè è î÷åðåäè çàÿâîê, àâòîìàòè÷åñêîå ðàñïîçíàâàíèå ðå÷è
(ASR) äëÿ ïåðåâîäà àóäèî â òåêñòîâûé ôîðìàò è îáðàáîòêó åñòåñòâåííîãî ÿçûêà
(NLP) äëÿ íåêîíòðîëèðóåìîé êëàñòåðèçàöèè, ÷òîáû ãåíåðèðîâàòü íîâûå
ïåðåìåííûå âûçîâà è àâòîìàòèçèðîâàòü ïåðåâîä âûçîâîâ [3]. Ëèäåðû ìèðîâûõ
êîðïîðàöèé ïî-ïðåæíåìó íàìåðåíû âêëàäûâàòü ñðåäñòâà â èññëåäîâàíèÿ
èñêóññòâåííîãî èíòåëëåêòà è îïòèìèçèðîâàòü ïðîöåññû ðîçíè÷íîé òîðãîâëè [4].

×åòâåðòîå. Èñêóññòâåííûé èíòåëëåêò âûñòóïàåò â êà÷åñòâå ñëîæíîãî ìåõàíèçìà
ïåðñîíàëèçàöèè. Ìíîãèå âåá-ñàéòû, â òîì ÷èñëå ñîöèàëüíûå ñåòè, ñîâåðøåíñòâóþò
èíñòðóìåíòû ïåðñîíàëèçàöèè, èñïîëüçóÿ ìîùíûå ìåõàíèçìû ïî âûáîðó
ðåêîìåíäàöèé, òðåáóåìûå ìèíèìàëüíûé îáúåì èíôîðìàöèè, ïóòåì îáðàáîòêè
çàïðîñîâ èíòåðíåò-ïîëüçîâàòåëåé [3]. Òàêæå â áëèæàéøåì áóäóùåì èñêóññòâåííûé
èíòåëëåêò ñìîæåò îñóùåñòâëÿòü ñîáñòâåííîå ïðîãðàììèðîâàíèå, ñîçäàâàÿ òåì
ñàìûì áîëåå óìíûå, äîñêîíàëüíûå è ýôôåêòèâíûå àëãîðèòìû. Ïî ìíåíèþ
ýêñïåðòîâ, äàííîå ñàìîðàçâèòèå ñïîñîáíî ïðèâåñòè ê íåâåðîÿòíîìó óâåëè÷åíèþ
ìîùíîñòè èñêóññòâåííîãî èíòåëëåêòà è çàìåòíî ïîâëèÿòü íà ÷åëîâå÷åñêóþ æèçíü
[5].

Ïÿòîå. Èñêóññòâåííûé èíòåëëåêò â êà÷åñòâå àâòîíîìíûõ àãåíòîâ è ïåðñîíàëüíûõ
ïîìîùíèêîâ. Â íàñòîÿùåå âðåìÿ îäíî èç íàèáîëåå ïîïóëÿðíûõ íàïðàâëåíèé
èñêóññòâåííîãî èíòåëëåêòà ñâÿçàíî ñ ïîíÿòèåì àâòîíîìíûõ àãåíòîâ, ïîçâîëÿþùèõ
ñóùåñòâåííî ïîâûñèòü ïðîèçâîäèòåëüíîñòü ðàáîòû ïðè ðåøåíèè òåõ çàäà÷, â
êîòîðûõ íà ÷åëîâåêà âîçëàãàåòñÿ îñíîâíàÿ íàãðóçêà ïî êîîðäèíàöèè ðàçëè÷íûõ
äåéñòâèé. Òàêæå ñîâåðøåíñòâóåòñÿ ìàøèííîå îáó÷åíèå, â ÷àñòíîñòè âåäóòñÿ
ðàçðàáîòêè ïî ïîâûøåíèþ èíòåëëåêòóàëüíîñòè ãîëîñîâûõ ïîìîùíèêîâ è
ïðèëîæåíèé ïî îáðàáîòêå æèâîé ðå÷è, àâòîíîìíîñòè íåéðîííûõ ñåòåé, êîòîðûå
îáëàäàþò íàâûêîì ðàñïîçíàâàíèÿ ëèö, ïî óëó÷øåíèþ ïðèíÿòèÿ ðåøåíèé
ïîâñåäíåâíûõ çàäà÷ â áèçíåñ-îòðàñëè è äð. [6]. Òàêæå âñ¸ áîëüøóþ ïîïóëÿðíîñòü
îáðåòàþò ðîáîòû-ïîìîùíèêè, êîòîðûå ïðåäíàçíà÷åíû äëÿ ïðèñìîòðà çà
ïîæèëûìè ëþäüìè. Îñíîâíûìè ôóíêöèÿìè ðîáîòîâ-ïîìîùíèêîâ ÿâëÿþòñÿ
íàïîìèíàòü ïðèíèìàòü ëåêàðñòâà è ãóëÿòü. Â íàñòîÿùåå âðåìÿ òàêæå âåäóòñÿ
ðàçðàáîòêè ïî ðàñøèðåíèþ èõ ôóíêöèîíàëüíîñòè, â ÷àñòíîñòè, ïîäîáíûå ðîáîòû
ñìîãóò îáùàòüñÿ ñ èõ õîçÿåâàìè [7].
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Øåñòîå. Â íàñòîÿùåå âðåìÿ ìíîãèå îáðàçîâàòåëüíûå ó÷ðåæäåíèÿ íà÷àëè âíåäðÿòü
èñêóññòâåííûé èíòåëëåêò â ïðîöåññ îáðàçîâàíèÿ ñ öåëüþ óïðîùåíèÿ ðîáîòû
ïðåïîäàâàòåëåé. Íà îñíîâå èñêóññòâåííîãî èíòåëëåêòà ðàçðàáîòàíû ïðîãðàììû,
ïîçâîëÿþùèå ïðåïîäàâàòü äèñòàíöèîííî, â òîì ÷èñëå àâòîíîìíî îòïðàâëÿòü
ó÷àùèìñÿ äîìàøíèå çàäàíèÿ è ïðîâåðÿòü èõ ïèñüìåííûå ðàáîòû. Ñèñòåìû,
îñíîâàííûå íà ìàøèííîì îáó÷åíèè, íå òîëüêî îòñëåæèâàþò óñïåâàåìîñòü
ó÷àùèõñÿ, ïðåäîñòàâëÿþò èíôîðìàöèþ â ñîîòâåòñòâèè ñ èõ ïîòðåáíîñòÿìè, íî è
âñêîðå âêëþ÷àò â ñåáÿ ÷åëîâåêîïîäîáíûå èíòåðôåéñû, ñ êîòîðûìè ñòóäåíòû
ñìîãóò îáùàòüñÿ, êàê è ó÷èòåëÿ [8].

Ñåäüìîå. Ïðîèçâîäèòåëè àâòîìîáèëåé ïî âñåìó ìèðó èñïîëüçóþò èñêóññòâåííûé
èíòåëëåêò ïðàêòè÷åñêè âî âñåõ àñïåêòàõ ïðîöåññà ïðîèçâîäñòâà àâòîìîáèëåé.
Ðàçðàáîòêè â àâòîìîáèëüíîé ïðîìûøëåííîñòè íà áàçå àëãîðèòìîâ ìàøèííîãî
îáó÷åíèÿ è èñêóññòâåííîãî èíòåëëåêòà ñåãîäíÿ ñôîêóñèðîâàíû â îñíîâíîì â
îáëàñòè áåñïèëîòíîãî âîæäåíèÿ. Áëàãîäàðÿ èñêóññòâåííîìó èíòåëëåêòó è
ìàøèííîìó îáó÷åíèþ, àâòîìîáèëè áóäóò àäàïòèðîâàòüñÿ ïîä ñòèëü âîæäåíèÿ,
ðåàêöèè âëàäåëüöà, ìåòîäû èñïîëüçîâàíèÿ ôóíêöèîíàëà òðàíñïîðòíîãî ñðåäñòâà.
Ïðàêòè÷åñêîå ïðèìåíåíèå è ýêîíîìè÷åñêóþ ýôôåêòèâíîñòü ýòîãî ìîæíî óâèäåòü
óæå ñåãîäíÿ. Òàê, 80% âåäóùèõ àâòîïðîèçâîäèòåëåé âíåäðèëè èñêóññòâåííûé
èíòåëëåêò â àâòîìîáèëè, ïîòðàòèâ áîëåå 200 ìèëëèîíîâ äîëëàðîâ íà ðàçðàáîòêè
[9]. Â ðåçóëüòàòå, óäàëîñü îáåñïå÷èòü áîëåå áåçîïàñíûå äîðîãè è ñíèçèòü óðîâåíü
çàãðÿçíåíèÿ. Èñêóññòâåííûé èíòåëëåêò ìåíÿåò íå òîëüêî àâòîìîáèëè íà äîðîãàõ,
íî è çàâîäû, êîòîðûå èõ ïðîèçâîäÿò, òàê êàê èñïîëüçîâàíèå ñîâðåìåííûõ
òåõíîëîãèé â ïðîöåññå âíåäðåíèÿ ñèñòåìû ñ èñêóññòâåííûì èíòåëëåêòîì äåëàþò
àâòîìîáèëüíûå ïðîèçâîäñòâåííûå ëèíèè áîëåå ýôôåêòèâíûìè.

×òî êàñàåòñÿ Óçáåêèñòàíà, òî ðàçðàáîòêà è âíåäðåíèå òåõíîëîãèé èñêóññòâåííîãî
èíòåëëåêòà â ñòðàíå â íàñòîÿùåå âðåìÿ íàõîäèòñÿ íà ñòàäèè íà÷àëüíîãî ýòàïà
ðàçâèòèÿ.

Ïî ìíåíèþ îòå÷åñòâåííûõ ýêñïåðòîâ, â Óçáåêèñòàíå ìîãóò ïðèìåíÿòüñÿ
ñïåöèàëèçèðîâàííûå èíòåëëåêòóàëüíûå ñèñòåìû, ïîçâîëÿþùèå ðåøèòü âàæíûå
ïðîáëåìû â ñôåðå çäðàâîîõðàíåíèÿ, áîðüáå ñ ïîñëåäñòâèÿìè ïðèðîäíûõ êàòàñòðîô,
ñåëüñêîì õîçÿéñòâå, îáðàçîâàíèè, ãîñóäàðñòâåííîì è êîðïîðàòèâíîì óïðàâëåíèè,
ëîãèñòèêå è â ñôåðå èíôîðìàöèîííî-êîììóíèêàöèîííûõ òåõíîëîãèé [10].

Â Óçáåêèñòàíå ó÷åíûìè ïëàíèðóåòñÿ çàäåéñòâîâàòü ñïåöèàëüíûå êîìïüþòåðíûå
ïðèëîæåíèÿ, èñïîëüçóþùèå èñêóññòâåííûé èíòåëëåêò â ðàçðàáîòêå
ôàðìàöåâòè÷åñêèõ ïðåïàðàòîâ. Âíåäðÿòü ñîâðåìåííûå ðàçðàáîòêè íàìåðåíû
Íàöèîíàëüíàÿ ïàëàòà èííîâàöèîííîãî çäðàâîîõðàíåíèÿ ñîâìåñòíî ñ Èíñòèòóòîì
ìàòåìàòèêè èìåíè Â.Ðîìàíîâñêîãî Àêàäåìèè íàóê Ðåñïóáëèêè Óçáåêèñòàí [11].

Òàêæå â íàñòîÿùåå âðåìÿ àêòèâíî âåäóò äåÿòåëüíîñòü â ñôåðå èñêóññòâåííîãî
èíòåëëåêòà ðåçèäåíòû IT Park, îäíèì èç êîòîðûõ ÿâëÿåòñÿ êîìïàíèÿ "GREPIT",
êîòîðàÿ çàíèìàåòñÿ ñîçäàíèåì èñêóññòâåííîãî èíòåëëåêòà ñ ïîìîùüþ àíàëèòèêè
BigData è ïåðåäîâûõ ÈÈ-ðåøåíèé è ýêñïîðòèðóåò ÏÎ â Øâåöèþ [12].

Áîëüøèé âêëàä â ðàçâèòèå èñêóññòâåííîãî èíòåëëåêòà âíîñÿò ñòóäåíòû
íàöèîíàëüíûõ âóçîâ. Ñòóäåíòû ÈÍÕÀ, ÒÏÓ ïðåäñòàâèëè ñâîè ðàçðàáîòêè â ñôåðå
èñêóññòâåííîãî èíòåëëåêòà, êîòîðûå íàõîäÿòñÿ íà ñòàäèè òåñòèðîâàíèÿ:
Ýëåêòðîííàÿ êíèãà äëÿ íåçðÿ÷èõ, êîòîðàÿ ïåðåâîäèò èíôîðìàöèþ â òåêñòîâîì
ôîðìàòå íà ÿçûê Áðàéëÿ; áèîíè÷åñêèé ïðîòåç ðóê, ïðèíöèï ðàáîòû êîòîðîãî
îñíîâûâàåòñÿ íà ôóíêöèîíèðîâàíèè íåðâíîé ñèñòåìû ÷åëîâåêà, áåñïèëîòíèê ñî
âñòðîåííîé ìóëüòèñïåêòðàëüíîé  êàìåðîé â ôåðìåðñòâå, ïîçâîëÿþùèé ñêàíèðîâàòü
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çåìëþ è âûÿâèòü êîëè÷åñòâî è ðàñïîëîæåíèå áèîìàññû, çàáîëåâàíèÿ
ðàñòèòåëüíîñòè, ïîñòðîèòü 3D ìîäåëü çåìëè [13].

Ïðåìüåð-ìèíèñòð Ðåñïóáëèêè Óçáåêèñòàí Àáäóëëà Àðèïîâ äàë ñòàðò ïðîåêòó
One Million Uzbek Coders ïî ïîäãîòîâêå ìèëëèîíà îòå÷åñòâåííûõ ïðîãðàììèñòîâ.
Ïðîåêò ïðåäñòàâëÿåò ñîáîé äèñòàíöèîííîå áåñïëàòíîå îáó÷åíèå ïî ÷åòûðåì IT-
ñïåöèàëüíîñòÿì: Àíàëèòèêà äàííûõ, Àíäðîèä-ðàçðàáîòêà, FrontEnd-ðàçðàáîòêà
è FullStack-ðàçðàáîòêà. Îòìå÷àåòñÿ, ÷òî ïðîåêò ðåàëèçóåòñÿ Ìèíèñòåðñòâîì ïî
ðàçâèòèþ èíôîðìàöèîííûõ òåõíîëîãèé è êîììóíèêàöèé Óçáåêèñòàíà â
ñîòðóäíè÷åñòâå ñ ôîíäîì Dubai Future Foundation, Óíèâåðñèòåòîì Èíõà â
Òàøêåíòå, IT-àêàäåìèåé è IT-øêîëîé èìåíè Ìóõàììàäà àëü-Õîðàçìèé [14]. Êðîìå
òîãî, êîìàíäà ìîëîäûõ ñïåöèàëèñòîâ èç Óçáåêèñòàíà â 2019 ãîäó âûøëà â ôèíàë
ìåæäóíàðîäíîãî êîíêóðñà ïî èñêóññòâåííîìó èíòåëëåêòó Curiosity Machine AI
Family Challenge ñ ïðîåêòîì Spiky! Bullying Detector, ïðåäñòàâëÿþùèé èç ñåáÿ
bulling-äåòåêòîð, ò.å. ìîáèëüíîå ïðèëîæåíèå, èñïîëüçóþùåå ìàøèííîå îáó÷åíèå,
à òàêæå ðàñïîçíàâàíèå ëèö è ýìîöèé äëÿ àíàëèçà ñîîáùåíèé îò ðåáåíêà, ÷òîáû
ïðåäóãàäàòü âåðîÿòíîñòü îïàñíîñòè [15].

Òàêèì îáðàçîì, èñêóññòâåííûé èíòåëëåêò óæå îêàçàë îãðîìíîå âëèÿíèå íà
ðàçâèòèå íàøåãî ìèðà, ÷òî áûëî íåâîçìîæíî ïðåäñêàçàòü åùå ñòîëåòèå íàçàä.
"Óìíûå" òåëåôîííûå ñåòè ìàðøðóòèçèðóþò çâîíêè áîëåå ýôôåêòèâíî, ÷åì ëþáîé
÷åëîâåê-îïåðàòîð. Àâòîìîáèëè ñòðîÿòñÿ íà áåñïèëîòíûõ çàâîäàõ
àâòîìàòèçèðîâàííûìè ðîáîòàìè. Èñêóññòâåííûé èíòåëëåêò èíòåãðèðóåòñÿ â ñàìûå
îáû÷íûå áûòîâûå ïðåäìåòû. Ìåõàíèçìû ÈÈ äî êîíöà íå èçó÷åíû, íî ýêñïåðòû
ïðîãíîçèðóþò, ÷òî ðàçâèòèå ÈÈ åùå áîëåå ïðèáëèçèòñÿ ê óðîâíþ ðàçâèòèÿ
÷åëîâå÷åñêîãî ìîçãà óæå â áëèæàéøèå ãîäû.
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ANNOTATSIYA
Ushbu tadqiqotning maqsadi rivojlanayotgan davlatlarda raqamli iqtisodiyotni qurish

tamoyillarini ishlab chiqishdan iborat. Bunda mamlakatlarni ijtimoiy-iqtisodiy
rivojlantirishning ustuvor vazifasi raqamli iqtisodiyotni yaratishdan iborat ekanligi ko'rsatib
o'tilgan. Raqamli iqtisodiyotning rivojlanish xususiyatlari intellektual vositalarining
mavjudligi, ma'lumotlarning ortib borayotganligining ahamiyati, biznes tarmog'ini tashkil
etish tizimi, internetning keng miqyosda tarqalishi va ma'lumotlar almashinuvining global
xususiyatini o'z ichiga oladi. Raqamli iqtisodiyotga asoslangan jamiyatning muammolarini
hal qilish vositalari "ulushli iqtisodiyot"ni rivojlantirish uchun raqamli platformalar,
cloud texnologiyalar va yirik ma'lumot bazalarini qayta ishlash usullarini o'z ichiga oladi.

Kalit so'zlar: raqamli iqtisodiyot, raqamlashtirish tamoyillari, ulushli iqtisodiyot
(share economy), rivojlanayotgan mamlakatlar.

DIGITAL ECONOMY IN DEVELOPING COUNTRIES: PROBLEMS
AND PROSPECTS

ABSTRACT
Purpose of this research is making trendency of building digital economy in developing

countries. It is demonstrated that the most essential task of social-economical development
of countries is building digital economy.The characteristic of development of digital
economy includes existence of intellectual resources,the importance of evolving
information,the system of building business chamber,popularizing of the internet and
the global characteristics of information exchange.To develop "share economy" methods
that solve the problems of digital economized society includes digital platforms, cloud
technologies and methods that reorganize tremendous base of information.

Key words: digital economy, digitalizing trendencies, share economy, developing
countries.

ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ Â ÐÀÇÂÈÂÀÞÙÈÕÑß ÑÒÐÀÍÀÕ:
ÏÐÎÁËÅÌÛ È ÏÅÐÑÏÅÊÒÈÂÛ

ÀÍÍÎÒÀÖÈß
Öåëüþ äàííîãî èññëåäîâàíèÿ ÿâëÿåòñÿ âûÿâëåíèå òåíäåíöèè ïîñòðîåíèÿ

öèôðîâîé ýêîíîìèêè â ðàçâèâàþùèõñÿ ñòðàíàõ. Ïîêàçàíî, ÷òî íàèáîëåå âàæíîé
ñîöèàëüíî-ýêîíîìè÷åñêîé çàäà÷åé ðàçâèâàþùèõñÿ ñòðàí ÿâëÿåòñÿ ïîñòðîåíèå
öèôðîâîé ýêîíîìèêè. è ãëîáàëüíûå õàðàêòåðèñòèêè îáìåíà èíôîðìàöèåé.
Ðàçðàáîòàòü ìåòîäû "ýêîíîìèêè ñ ðàçäåëåíèåì", êîòîðûå ðåøàþò ïðîáëåìû
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îáùåñòâ ñ öèôðîâîé ýêîíîìèêîé, âêëþ÷àÿ öèôðîâûå ïëàòôîðìû, îáëà÷íûå
òåõíîëîãèè è ìåòîäû, êîòîðûå ðåîðãàíèçóþò îãðîìíóþ áàçó èíôîðìàöèè.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, òåíäåíöèè öèôðîâèçàöèè, ôîíäîâàÿ
ýêîíîìèêà, ðàçâèâàþùèåñÿ ñòðàíû.

I. KIRISH
Zamonaviy dunyo iqtisodiy va ijtimoiy tuzilmalar uchun muhim ahamiyatga ega bo'lgan

raqamli inqilobni boshdan kechirmoqda. Texnologik innovatsiyalarning avvalgi to'lqinlarida
bo'lgani kabi, raqamli texnologiyalar ham ijtimoiy-iqtisodiy munosabatlarni o'zgartirish
uchun sharoit yaratadi. Internet ish o'rinlarini rivojlantirishi va transport tizimlarini xavfsiz,
shaharlarni yashashga yaroqliroq qilishi mumkin. Keng ko'lamli tarmoqlar va onlayn
ilovalar aloqa, xarid qilish, sayohat va ish, shuningdek, butunlay yangi biznes modellari
va bozorlar yaratish uchun ishlatiladi. Raqamlashtirish raqamli platformalarda kontent
ishlab chiqarish va P2P tarmoqlarida ishtirok etish orqali ko'plab iste'molchilarni tergovchiga
aylantirdi. Raqamli iqtisodiyot samaradorlikni oshiradi va ijtimoiy-iqtisodiy rivojlanishni
qo'llab-quvvatlaydi. Iqtisodiy jarayonlarda raqamli texnologiyalarni joriy etish va ulardan
foydalanish samaradorlikni oshiradi va global qiymat zanjirlarida ishtirok etish imkonini
beradi. Raqamlashtirish tranzit xarajatlarini kamaytirish, axborot assimetriyasini bartaraf
etish, keng miqyosli va tarmoq natijalari iqtisodidan foydalanish orqali samaradorlikni
oshirishga yordam beradi.  Bu omillar tufayli raqamli iqtisodiyot bozorlar va xizmatlar -
ta'lim, sog'liqni saqlash, kredit, resurslarni va investitsiyalarni ko'paytirish uchun kengroq
imkoniyatlarga ega bo'ldi. Shu bilan birga, raqamli iqtisodiyotning o'sishi  muammolarsiz
bo'lmaydi. Raqamlashtirish yangi ish o'rinlarini yaratadi, eskilarini qisqartiradi va mehnat
bozorida sezilarli o'zgarishlarga sabab bo'ladi. Bu o'sib borayotgan daromad tengsizligining
asosiy sababi bo'lgan o'zgarishlarga ta'sir ko'rsatadi. Mehnat bozoridagi bunday o'zgarishlar
xavotirli, chunki raqamlashtirish ishsizlikning oshishiga olib kelishi va daromad
taqsimotidagi mavjud farqlarni ko'paytirishi mumkin. Bir so'z bilan aytganda, ushbu
tadqiqotning maqsadi rivojlanayotgan davlatlarda raqamli iqtisodiyotni qurish tamoyillarini
ishlab chiqishdan iborat.

II. TADQIQOT METODOLOGIYASI
Raqamli iqtisodiyotning nima ekanligini aniqlash muammoli, chunki raqamli

texnologiyalar jamiyat va iqtisodiyotning ko'plab sohalariga tobora kirib bormoqda. "Axborot
iqtisodiyoti" [1] va "tarmoq iqtisodiyoti" [2] ning oldingi tushunchalariga asoslanib, raqamli
iqtisodiyot tushunchasi raqamli texnologiyalar, axborot tarmoqlari va insonlar bunday
tarmoqlarda amalga oshiradigan harakatlarga asoslangan. Raqamli iqtisodiyot, bir necha
asosiy texnologiyalar,  internet, va tegishli texnologiyalar orqali amalga oshirilayotgan
iqtisodiy va ijtimoiy modellar birlashmasi sanaladi. U raqamli texnologiyalar asosidagi
jismoniy infratuzilmani (keng tarmoqli liniyalar, marshrutizatorlar), kirish uchun
ishlatiladigan qurilmalar (kompyuterlar, smartfonlar), ular foydalanadigan ilovalar
(Google, Facebook) va ular taqdim etadigan funksiyalarni (IoT, Data analytics, cloud
computing) qamrab oladi. Raqamli iqtisodiyot zamonaviy hayotning ko'plab jihatlariga,
jumladan, chakana savdo, transport, ta'lim va qishloq xo'jaligiga kirib bordi. Raqamli
iqtisodiyot bir qator sohalarda iste'molchilar uchun yanada qulaylik yaratadi. Endi
iste'molchilar   eBay orqali ishlatilgan tovarlarni sotishi yoki sotib olishi ,  TripAdvisor
bilan sayohat rejalashtirishi, Uber bilan taksiga qo'ng'iroq qilishi, AirBnb bilan xona
ijaraga olishi, yoki Linkedln bilan ish topishlari mumkin. Inson faoliyatining deyarli
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barcha sohalari raqamli texnologiyalar yordamida o'zgartirildi. Raqamli iqtisodiyot biznes
qilish usulini o'zgartiradi va ishtirokchilar uchun yangi imkoniyatlar yaratadi.
Rivojlanayotgan mamlakatlardagi firmalar, iste'molchilar va davlat tuzilmalari bilan
birgalikda iqtisodiyotga asoslangan yangi biznes modellaridan foydalanishlari mumkin.
Tovar va xizmatlar almashinuvi insonlarning o'zaro munosabatlarining dastlabki
shakllaridan biridir. Ko'p hollarda, bunday o'zaro munosabatlar oila yoki bevosita atrof-
muhit doirasida cheklangan edi. Raqamli texnologiyaning jadal rivojlanishi endi o'zaro
manfaatli bitimlar uchun imkoniyatlarni kengaytiradigan agentlarning ancha keng tarmog'iga
kirish imkonini beradi. Natijada, ulushli iqtisodiyot odamlarning sayohat qilish, xarid
qilish va resurslarga kirish imkoniyatini o'zgartirdi. Rivojlanayotgan mamlakatlarda ulushli
iqtisodiyotning salohiyati xilma-xil bo'lsada, u yaratayotgan muammolar va salbiy
oqibatlar ham murakkab va xilma-xildir. Qimmatli qog'ozlar iqtisodiyoti rivojlanayotgan
mamlakatlarga ko'p jihatdan foyda keltirishi mumkin. Birinchidan, birgalikda iqtisodiyot
modellari foydalanuvchilar uchun qimmat bo'lgan buyumlardan foydalanishga imkon
beradi. Moslashuvchan mehnat sharoitlari norasmiy sektorda ishchilarga tajriba orttirish va
ularni rasmiylashtirish imkonini beradi. Qimmatli qog'ozlar iqtisodiyoti erkin resurslardan
samarali foydalanishni rag'batlantiradi, bu esa atrof-muhitga kamroq bosim o'tkazadi va
rivojlanayotgan mamlakatlarga barqaror rivojlanish yo'lini tutishga yordam beradi. Biroq,
birgalikda iqtisodiyot hal qilinishi kerak bo'lgan tartibga solish, raqobat va soliqqa tortishda
muammolar yaratadi. An'anaviy biznes modellari uchun ishlab chiqilgan qoidalar birgalikda
iqtisodiyotni rivojlantirishga xalaqit bermaydi, shuningdek, iste'mol xavfsizlik
muammolarini hal qilish uchun ba'zi normativ islohotlar zarur. Yana bir muammo
raqamli platformalarning o'z faoliyat ko'lamini oshirishga intilishi bilan bog'liq bo'lib,
raqobat tamoyillarining buzilishiga olib keladi. Shuning uchun,  maxsus organlar raqamli
platformalar uchun bozorni tartibga solishi kerak. Yana bir muammo ulushli iqtisodiyot
ishtirokchilarini soliqqa tortish bilan bog'liq, chunki soliq qonunlari ulushli iqtisodiyot
bilan bog'liq ko'plab yangi biznes modellarini qo'llab-quvvatlamaydi. Rivojlanayotgan
mamlakatlar birgalikda iqtisodiyotni rasmiylashtirish, davlat muammolarini hal qilish va
soliqlarni yig'ish uchun tegishli qoidalarni ishlab chiqish uchun resurs almashish
platformalari va boshqa manfaatdor tomonlar bilan ishlashlari kerak. Shunday qilib,
birgalikdagi iqtisodiyot iqtisodiy rivojlanish, ekologik barqarorlik va ijtimoiy birdamlikka
hissa qo'shishi mumkin. Raqamli iqtisodiyot rivojlangan va rivojlanayotgan mamlakatlar
uchun muhim ahamiyatga ega, ammo u bir qator muammolarni keltirib chiqaradi.
Raqamli texnologiyalar bir qator sohalarda rivojlanishni rag'batlantirishi mumkin: ishlab
chiqarish xarajatlarini kamaytirish va daromadlarni kattalashtirish; mavjud bozorlarning
samaradorligini oshirish, bozorlar hajmini oshirish va yangi bozorlarni yaratish, boshqa
sohalarda iqtisodiy imkoniyatlarni yaratish va ishlab chiqarish omillarining umumiy
ko'rsatkichidan tashqarida sifatni oshirish. Biroq, texnologik o'zgarish sur'ati tezlashmoqda
va texnologik o'zgarish ko'pincha mavjud qonunchilikni ortda qoldiradi. Bunday sharoitda
asosiy vazifa ijtimoiy-iqtisodiy tizimlarni raqamlashtirish modellarini ishlab chiqishdan
iborat [3]. Raqamli inqilobdan faol foydalanmaslik bir qator ijtimoiy-iqtisodiy jihatlar,
jumladan, mamlakatlarning iqtisodiy o'sish istiqbollari, mintaqaviy raqobatbardoshlik,
yuqori qiymatga ega global ishlab chiqarish zanjirlariga qo'shilish va yuqori malakali
mehnatni jalb qilish  kabi zararli oqibatlarga olib keladi. Rivojlanayotgan mamlakatlar
uchun katta qiyinchilik raqamli iqtisodiyotning qolgan qismi, qurilgan raqamli
infratuzilmaning asosiy darajasini yaratmoqda.

III. TADQIQOT NATIJALARI
Ijtimoiy-iqtisodiy munosabatlardagi mavjud o'zgarishlar, post-industrial tuzilmaga o'tish
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raqamli iqtisodiyotga xos bo'lgan bir qator xususiyatlar bilan birga olib boriladi va
quyidagi fikrlarda namoyon bo'ladi:

 1. Rivojlanishning eng muhim sharti-iqtisodiy samaradorlikni oshirish uchun
foydalaniladigan intellektual harakatlarning mavjudligi. Hozirgi kunda investorlar uchun
eng qulay kompaniyalar intellektual resurslarga ega bo'lgan kompaniyalardir. Bu yerda
taniqli misollar Facebook, Uber, Airbnb kabi internet-iqtisod vakillari bo'lib, ular
aslida jismoniy harakatlarsiz raqamli platformalar hisoblanib, ularning kapitallashuvida
ko'plab sanoat gigantlarini topishadi.

2. Ma'lumotlarning xo'jalik faoliyatidagi ahamiyatini oshirish. Iqtisodiy faoliyatning
muhim qismi intellektual mulk, ma'lumotlar bazalari, dasturiy mahsulotlar bilan bog'liq
xizmatlar bilan bog'liq. Ma'lumotlarni boshqarishning alohida e'tiborga loyiq yo'nalishlaridan
biri cloud texnologiyasidir. Bunday texnologiyalar moslashuvchan, o'lchaniladigan tarzda
zarur ma'lumotlarni boshqarish xizmatlariga kirish imkonini beradigan modellar
hisoblanadi. Cloud texnologiyalar hisoblashni xizmatga aylantirgani uchun, kompaniyalar
hisoblash kuchi sotib olib, yirik investitsiyalar qilishlari kerak emas. Cloud texnologiyalari
dasturiy ta'minot, hisoblash kuchi, ma'lumotlarni saqlash va foydalanish uchun
imkoniyatlar beradi.

3. Axborot-kommunikatsiyaning asosiy vositasi internet hisoblanadi. Keng tarmoqli
internet, mobil internet, internet dasturlari va gadjetlarning rivojlanishi odamlarning
jamiyatda muloqot qilish usulini tubdan o'zgartirib yubordi. Veb-saytlar, raqamli
platformalar, tezkor messenjerlardan foydalanish oldindan qo'llanilgan aloqa vositalaridan
foydalanishdan ko'ra ancha samaralidir.

4. Ma'lumotlar almashish global hisoblanadi. Global ma'lumotlar uzatish tarmog'i,
bozorlar va boshqa mamlakatlar texnologiyalariga ega bo'lmagan, faqat cheklangan mahalliy
bozorlarda faoliyat yuritishga harakat qiluvchi iqtisodiy agentlar  tor doirada cheklanib,
global kurashda kam bo'ladilar.

5. Menejmentda asosiy yondashuv o'z-o'zini tashkil etishdir. Markazlashtirish va
globallashuvga asoslangan iqtisodiyot tarmoq tuzilmalarini quyi pog'onada shakllantirish
va byurokratik tuzilmalarni yanada moslashuvchan va samarali shakllarga o'tkazish uchun
ajoyib asosdir.

IV. NATIJALAR MUHOKAMASI
Raqamli jamiyatning belgilangan muammolariga asosiy javob, turli darajadagi iqtisodiy

tizimlarni boshqarish tuzilmasidagi o'zgarishlar va yondashuvlardir. Bunday o'zgarishlar
birinchi o'rinda natijalarni olishga qaratilgan gorizontal buyruqlar keladi. Bu esa yopiq,
haddan tashqari byurokratik tuzilmalardan tarmoqni tashkil etuvchi tashkilotlarga o'tishni
talab qiladi [4]. Bunday tashkilotlar iqtisodiy faoliyatning moslashuvchan aloqalarga ega
bo'lgan gibrid shakllar bo'lib, ular zarur hollarda o'rnatiladi va qayta ko'rib chiqiladi.
Iqtisodiyotda tarmoq tuzilmalarining rivojlanishi bilan sanoat iqtisodiyotining o'zgarishi,
yangi tuzilmalar, ishlab chiqarish va xo'jalik faoliyati tashkilotlarining yangi shakllarining
moslashuvchan tarmog'ini yaratishni ko'zda tutilgan. Tarmoq shakllarining iqtisodiy
afzalliklari ularning o'zgaruvchan sharoitga tez moslasha olish qobiliyatidir. Tashkilotning
tarmoq shakllari chegaralari odatda ierarxiya chegaralaridan ko'ra osonroq boshqarilishi
tufayli, bu o'zgarishlarga javob sifatida tarmoq tashkilotlari tarkibining takomillashishi
osonlashadi. Bu rivojlanish natijalari kichik-kichik ishlab chiqarish, ishlab chiqarish
buyurtmalarini individual bajarish sonining ko'payishi bo'ladi. O'zgarishlar iqtisodiyotning
boshqa jihatlariga, xususan, mehnat bozoriga ta'sir qiladi. Asosan, ish beruvchining
xodimga asosiy talablari quyidagilar: jamoada ishlash qobiliyati, ko'p vazifali rejimda
ishlash, muammolarni hal etishga ijodiy yondashish, tarmoq tashkilotlariga xos bo'lgan
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tez o'zgaruvchan sharoitlarda yuqori darajada moslashish. Umuman, mehnat va kapitalni
intellektuallashtirish, zamonaviy iqtisodiyotning axborot salohiyatini oshirishdir.  Yuqori
darajada rivojlangan axborot boshqaruv infratuzilmasiga asoslangan tarmoq tuzilmasini
shakllantirish va intelektual resurslardan samarali foydalanish jamiyat va davlatning butun
ijtimoiy-iqtisodiy tizimida sezilarli o'zgarishlarni nazarda tutadi. Tarmoq texnologiyalari
ijtimoiy faoliyatning asosiy sohalarini: davlat va shahar boshqaruvi, biznes, ta'lim,
sog'liqni saqlash, madaniyat, xavfsizlik, ijtimoiy hayotni yangilashda asosiy o'rin tutadi.
Iqtisodiy munosabatlarning tarmoq komponenti alohida iqtisodiy agentlar faoliyatining
samaradorligini ta'minlaydi, kelishuv xarajatlarini kamaytiradi va mobil ish tashkil
etishni tashkil qiladi. Aytish mumkinki, ulardan samarali keng ko'lamli foydalanish
muammolarini hal qilmasdan, tarmoq infratuzilmasini rivojlantirmasdan turib, bugungi
kunda ijtimoiy-iqtisodiy rivojlanishning ustuvor vazifalaridan birortasini muvaffaqiyatli
hal etish mumkin emas. Zamonaviy sharoitlarda menejmentga yondashuvning muhim
o'zgarishi insonga va uning qaror qabul qilishdagi roliga nisbatan tubdan farq qiladi.
Raqamli iqtisodiyotning rivojlanishi bilan yangi turdagi biznes sharoitida insonning o'rni
va roli ko'lamli tarzda o'zgarib bormoqda. Bunday o'zgarishlarni tahlil qilish o'zaro bog'liq
bo'lgan bir butun masalalar majmuasini o'rganishni o'z ichiga oladi: mehnat talablarini
o'zgartirish, ta'lim va tarbiya tizimini o'zgartirish, boshqaruv tizimiga yangicha yondashuvlar
[5]. Aholining raqamli texnologiyalar sohasidagi bilim, malaka va ko'nikmalar darajasi
ushbu tendensiyalarning jamiyat hayotining turli sohalarida tarqalishi va rivojlanishida
muhim omil bo'lmoqda. Ijtimoiy-iqtisodiy rivojlanishning bu omilini tahlil qilish uchun
"inson kapitali" kategoriyasidan foydalaniladi. Klassik talqinda inson kapitali deganda
insonning mehnat jarayonida egallaydigan va foydalanadigan hamda uning iqtisodiy
samaradorligiga ta'sir etadigan bilim, ko'nikma va malakalar majmui tushuniladi. Raqamli
iqtisodiyotning shakllanishi sharoitida ushbu tushunchaning talqini kengayib bormoqda,
raqamli texnologiyalar sohasidagi ko'nikmalarga berilgan inson kapitalida yanada muhim
rol o'ynaydi. Inson kapitalining sifatini yaxshilash, ta'lim jarayonlariga odamlarni jalb
qilish, raqamli texnologiyalar sohasidagi ko'nikma va malakalarni rivojlantirish raqamli
iqtisodiyotni shakllantirish va turli sohalarda raqamli texnologiyalardan samarali foydalanish
uchun asos bo'lib xizmat qiladi [6]. Ko'nikmalarga bo'lgan talabning o'zgarishi ta'lim
tizimi va ilg'or ta'lim uchun ikki jiddiy muammolarni ifodalaydi. Birinchidan, kelajakda
ko'nikmalarga bo'lgan talab bugungi kundan juda farq qiladi, hozirgi tez o'zgarayotgan
texnologiyalar tufayli ularni topish yoki bashorat qilish qiyin. Ikkinchi muammo-
ko'nikmalarga bo'lgan talab o'zgargandan keyin ko'nikmalarni rivojlantirish tizimini
yangi sharoitga moslashtirishdir. Yuqori malakali ijodiy ishlarning ustuvor roli jamiyatning
yangi turi va uning o'ziga xos iqtisodiyotini rivojlantirishning hal qiluvchi omiliga aylanadi.
Zamonaviy sharoitlarda iqtisodiy samaradorlik yangi mahsulotni yaratish yoki yangi
xizmatni taklif qilish, ishlab chiqarishni tashkil etishning yangi usulini topish, o'zgaruvchan
bozor sharoitlariga yetarlicha javob beradigan mutaxassislarning mavjudligi kabi xodimlar
sonining miqdoriy ko'rsatkichlari bilan belgilanadi. Inson faoliyatining yangi shakllari
paydo bo'ladi, inson kapitali dinamik ravishda shakllanadi va u doimo yangilanib boradigan
bilim va ko'nikmalarda o'z ifodasini topadi [7]. Uzluksiz ta'lim va ilg'or ta'lim zamonaviy
iqtisodiyotni rivojlantirishning shartiga aylanmoqda. Hozirgi kunda ta'limning o'rtacha
davrini oshirishga moyillik kuzatilmoqda. Bunga uzluksiz malaka oshirish ijtimoiy
muvaffaqiyat va barqaror daromad kaliti ekanligi yordam beradi. Shuning uchun ham
axborot texnologiyalari sohasida, shuningdek, yangi axborot kasblari mutaxassislarini
tayyorlashga alohida e'tibor qaratish lozim. Bu shaxslar va jamoalarning inson kapitalini,
shuningdek butun jamiyatni o'zgartiradi.
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V. XULOSALAR
Shunday qilib, tadqiqot natijasida rivojlanayotgan mamlakatlarda raqamli iqtisodiyot

qurish tamoyillarini ishlab chiqish maqsadida quyidagi nazariy natijalarga erishildi.
Birinchidan, ko'plab rivojlanayotgan mamlakatlar uchun ijtimoiy-iqtisodiy rivojlanishning
ustuvor vazifasi raqamli iqtisodiyotga o'tish, raqamli texnologiyalarni joriy etish va
zamonamiz muammolariga javob beradigan samarali biznes modellarini yaratishdir.
Raqamli iqtisodiyotning rivojlanish xususiyatlari intellektual vositalarining mavjudligi,
ma'lumotlarning ortib borayotgan ahamiyati, biznes tarmog'ini tashkil etish, internetning
keng miqyosda tarqalishi va ma'lumotlar almashinuvining global xususiyatini o'z ichiga
oladi. Uchinchidan, rivojlanayotgan mamlakatlarda raqamli iqtisodiyotni rivojlantirish
vositalari aniqlangan bo'lib, ular "ulushli iqtisodiyot" ni rivojlantirish uchun raqamli
platformalar, shuningdek, "cloud" texnologiyalari va yirik ma'lumotlar bazalarini qayta
ishlash usullarini o'z ichiga oladi. To'rtinchidan, raqamlashtirish sharoitida ko'nikmalarni
rivojlantirish tizimlarini qurish tamoyillari shakllantirilgan bo'lib, bu rivojlanayotgan
mamlakatlarda raqamli iqtisodiyotning samaradorligini oshirish imkonini beradi.
Rivojlanayotgan mamlakatlarda raqamli iqtisodiyotning rivojlanishi ushbu mamlakatlar
aholisining hayot sifatini yaxshilaydi, davlatlarning ijtimoiy-iqtisodiy va ekologik
barqarorligini oshiradi.
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Â ñòàòüå ðàññìàòðèâàþòñÿ âîïðîñû öèôðîâèçàöèè ýêîíîìèêè Óçáåêèñòàíà ñ

ó÷¸òîì çàðóáåæíîãî îïûòà. Àâòîð ïðèâîäèò äàííûå î öèôðîâèçàöèè ýêîíîìèêè
ðàçâèòûõ ñòðàí ìèðà. Äàíû ðåêîìåíäàöèè îòíîñèòåëüíî öèôðîâèçàöèè ýêîíîìèêè
ñ èñïîëüçîâàíèåì îïûòà çàðóáåæíûõ ñòðàí.
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ìà³îëàäà ¤çáåêèñòîí è³òèñîäè¸òèíè õîðèæèé òàæðèáà àñîñèäà ðà³àìëàøòèðèø

ìàñàëàëàðè ̧ ðèòèëãàí. Ìóàëëèô ðèâîæëàíãàí ìàìëàêàòëàðíèíã ðà³àìëàøòèðèøèãà
òàëëó³ëè ìàúëóìîòëàð êåëòèðãàí. Õîðèæèé òàæðèáàãà àñîñëàíãàí õîëäà
è³òèñîäè¸òíè ðà³àìëàøòèðèøãà îèä òàêëèôëàð êåëòèðèëãàí.
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ON THE ISSUE OF APPLYING FOREIGN EXPERIENCE IN DIGITALIZING
THE ECONOMY OF UZBEKISTAN

ABSTRACT
the article considers the issues of digitalization of the economy of Uzbekistan taking

into account foreign experience. The author provides data on the digitalization of the
economies of developed countries. Recommendations are given regarding the digitalization
of the economy using the experience of foreign countries.

Keywords: digital economy, digitalization, new technologies, foreign experience.

Âî âðåìÿ ÷òåíèÿ Ïîñëàíèÿ ê Ñåíàòó è Çàêîíîäàòåëüíîé ïàëàòå Îëèé Ìàæëèñà
Ïðåçèäåíò Óçáåêèñòàíà Øàâêàò Ìèðçè¸åâ ïðåäëîæèë îáúÿâèòü 2020 ãîä Ãîäîì
ðàçâèòèÿ íàóêè, ïðîñâåùåíèÿ è öèôðîâîé ýêîíîìèêè.

 Èñõîäÿ èç ýòîãî îïðåäåë¸í ðÿä ïðèîðèòåòíûõ çàäà÷ â ýòîé ñôåðå. Ñî ñòîðîíû
Ïðåçèäåíòà áûëî îòìå÷åíî òî, ÷òî Óçáåêèñòàí â 2019 ãîäó â Ìåæäóíàðîäíîì
èíäåêñå ïî ðàçâèòèþ èíôîðìàöèîííî-êîììóíèêàöèîííûõ òåõíîëîãèé óëó÷øèë
ñâîè ïîçèöèè íà âîñåìü ïóíêòîâ, îäíàêî âñå ðàâíî îòñòàåò îò äðóãèõ ãîñóäàðñòâ.

Âî âñ¸ì ìèðå íà ñåãîäíÿøíèé äåíü ïðîèñõîäÿò êàðäèíàëüíûå èçìåíåíèÿ
ñâÿçàííûå ñ èíôîðìàöèîííî-êîììóíèêàöèîííûìè òåõíîëîãèÿìè è Óçáåêèñòàí
íå ÿâëÿåòñÿ èñêëþ÷åíèåì.

Â ñâîåé ñòàòüå ìû áû õîòåëè ðàññìîòðåòü ïðîáëåìû öèôðîâèçàöèè ýêîíîìèêè
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ñ ó÷¸òîì îïûòà ðàçâèòûõ ñòðàí ìèðà.
Òðàíñôîðìàöèîííûå ïðîöåññû, êîòîðûå ïðîèñõîäÿò â óñëîâèÿõ ôîðìèðîâàíèÿ

ñîâðåìåííîé èíôîðìàöèîííî-öèôðîâîé ýêîíîìèêè òðåáóþò íåìåäëåííîãî ïîèñêà
íîâûõ èäåé è ôîðì îðãàíèçàöèîííîãî âçàèìîäåéñòâèÿ ýêîíîìèêè è îáùåñòâà,
îáåñïå÷èâàþùèõ ñòàáèëüíîå, óñòîé÷èâîå ðàçâèòèå è ýôôåêòèâíîå
ôóíêöèîíèðîâàíèå ñôåðû èíôîðìàöèîííûõ óñëóã â óñëîâèÿõ êîðåííîãî èçìåíåíèÿ
ôîðì êîììóíèêàöèé ïðîèçâîäèòåëåé è ïîòðåáèòåëåé äàííûõ óñëóã.

Ê îñíîâíûì ôóíêöèÿì ãîñóäàðñòâà îòíîñèòñÿ è èíôîðìàöèîííàÿ, ðåàëèçàöèÿ
êîòîðîé ÿâëÿåòñÿ çàäà÷åé ïåðâîñòåïåííîé âàæíîñòè, ïðåäñòàâëÿåò ñîáîé îäíî èç
îñíîâíûõ íàïðàâëåíèé åãî äåÿòåëüíîñòè, êîòîðîå ñâÿçàíî êàê ñîáñòâåííî ñ
ôîðìèðîâàíèåì, îáðàáîòêîé è ïåðåäà÷åé èíôîðìàöèè, òàê è ñ ðåãóëèðîâàíèåì
îòíîøåíèé, ñîäåéñòâóþùèõ  ðàçâèòèþ èíôîðìàöèîííîé ñôåðû.

Âñåñòîðîííÿÿ ïîääåðæêà ïðîöåññîâ, ñïîñîáñòâóþùèõ ðàçâèòèþ ñôåðû
èíôîðìàöèîííûõ óñëóã â àñïåêòå ôîðìèðîâàíèÿ ôóíäàìåíòà öèôðîâîé ýêîíîìèêè
ÿâëÿåòñÿ  ñòðàòåãè÷åñêèì îðèåíòèðîì áîëüøèíñòâà ãîñóäàðñòâ ìèðà.

Ñ ýòîé òî÷êè çðåíèÿ ñëåäóåò óêàçàòü íà íàëè÷èå äâóõ êîíöåïòóàëüíûõ ïîäõîäîâ
ê îïðåäåëåíèþ íàïðàâëåíèé ïîääåðæêè ðàçâèòèÿ ñôåðû èíôîðìàöèîííûõ óñëóã,
ÿâëÿþùèõñÿ õàðàêòåðíûìè, ñîîòâåòñòâåííî, äëÿ èíäóñòðèàëüíî ðàçâèòûõ ñòðàí
Åâðîïû è Ñåâåðíîé Àìåðèêè, ñ îäíîé ñòîðîíû, è äëÿ ãîñóäàðñòâ äàëüíåâîñòî÷íîãî
ðåãèîíà, ñ äðóãîé.

Îòìåòèì, ÷òî, åñëè äëÿ èíäóñòðèàëüíî ðàçâèòûõ ñòðàí Åâðîïû è Ñåâåðíîé
Àìåðèêè ïîëèòèêà ãîñóäàðñòâà íàïðàâëåíà â áîëüøåé ñòåïåíè íà ñîçäàíèå
èíñòèòóöèîíàëüíî-îðãàíèçàöèîííûõ óñëîâèé â öåëÿõ îáåñïå÷åíèÿ ýôôåêòèâíîãî
ðàçâèòèÿ ðûíêà èíôîðìàöèîííûõ óñëóã, òî äëÿ ãîñóäàðñòâ äàëüíåâîñòî÷íîãî
ðåãèîíà âíåäðÿåòñÿ öåëåíàïðàâëåííàÿ ïîääåðæêà ðàçâèòèÿ äàííîãî ðûíêà ñî
ñòîðîíû ãîñóäàðñòâåííûõ îðãàíîâ.

Ïðè ýòîì, ñ ó÷¸òîì ðóñëà ðàçâèòèÿ ñîâðåìåííûõ ãëîáàëüíûõ òåíäåíöèé
îñíîâíûå öåëè âûøåíàçâàííîé ïîëèòèêè, ðåàëèçóåìîé â ïðîöåññå èõ äîñòèæåíèÿ,
ñâÿçàíû ñ öèôðîâèçàöèåé èìåííî ñåêòîðà èíôîðìàöèîííûõ óñëóã. [4]

Â îñîáåííîñòè, îñíîâíûå ñòðàòåãè÷åñêèå ïðèîðèòåòû ÑØÀ â ñôåðå
èíôîðìàöèîííîé ïîëèòèêè â öåëîì è ñ òî÷êè çðåíèÿ ðàçâèòèÿ ðûíêà
èíôîðìàöèîííûõ óñëóã, â ÷àñòíîñòè, áûëè èçëîæåíû â äîêëàäå
"Ñîâåðøåíñòâîâàíèå ôåäåðàëüíîé èíôîðìàöèîííîé ïîëèòèêè: âçãëÿä Êîíãðåññà",
îáíàðîäîâàííûì â 1996 ãîäó, ãäå îñâåùàëîñü, ÷òî Ñîåäèíåííûå Øòàòû
âîñïðèíèìàþò èíôîðìàöèîííûå ïðîáëåìû â àñïåêòå âàæíåéøèõ ïîëèòè÷åñêèõ
ôàêòîðîâ â õîäå ïðèíÿòèÿ ðåøåíèé, êàñàþùèõñÿ âñåãî àìåðèêàíñêîãî îáùåñòâà.

 Òàêæå â äîêëàäå äåëàëñÿ àêöåíò íà òî, ÷òî èíôîðìàöèÿ âûñòóïàåò îäíèì èç
îñíîâíûõ âàæíåéøèõ ðåñóðñîâ ãîñóäàðñòâà, à óñëóãè, ñâÿçàííûå ñ å¸ ñîçäàíèåì,
îáðàáîòêîé è ðàñïðîñòðàíåíèåì, ñïîñîáñòâóþò ïðîãðåññó îáùåñòâà è
èíôîðìàöèîííàÿ èíäóñòðèÿ ïðåâàëèðóåò â êà÷åñòâå ãëàâíîãî ñòðàòåãè÷åñêîãî
ôàêòîðà êîíêóðåíöèè è ÿâëÿåòñÿ âåäóùèì ñåêòîðîì íàöèîíàëüíîé ýêîíîìèêè.

Ñëåäóåò îòìåòèòü ÷òî ïðîãðàììû ïî ðàçâèòèþ öèôðîâîé ýêîíîìèêè óæå
óòâåðæäåíû â Âåëèêîáðèòàíèè, Ãåðìàíèè, Êèòàå, ßïîíèè, Áðàçèëèè, ÑØÀ,
Ýñòîíèè, Íèäåðëàíäàõ, Èðëàíäèè è äðóãèõ ñòðàíàõ ìèðà. [2]

Â ýòîì êîíòåêñòå óìåñòíî ðàññìîòðåòü îïûò Âåëèêîáðèòàíèè â öèôðîâèçàöèè
ýêîíîìèêè.

Ñîçäàíèå â ñòðàíå öèôðîâîé ýêîíîìèêè ñâÿçûâàþò, ïðåæäå âñåãî, ñ
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öèôðîâèçàöèåé ñôåðû óñëóã. Ýëåêòðîííàÿ êîììåðöèÿ â Âåëèêîáðèòàíèè ðàçâèòà
ëó÷øå, ÷åì â ëþáîé äðóãîé ñòðàíå ìèðà. Òàêæå çíà÷èòåëåí óðîâåíü öèôðîâèçàöèÿ
ôèíàíñîâîãî ñåêòîðà - Áðèòàíèÿ ñ÷èòàåòñÿ öåíòðîì ôèíòåõà. Ðàçâèâàåòñÿ
öèôðîâèçàöèÿ è ïî äðóãèì íàïðàâëåíèÿì, â òîì ÷èñëå îáðàçîâàíèÿ (RefMe,
eSchools) è çäðàâîîõðàíåíèÿ (Network Locum) [1]

Â Âåëèêîáðèòàíèè óâåðåíû, ÷òî âíåäðåíèå öèôðîâèçàöèè ïðèâåäåò ê ðîñòó
îáúåìîâ ðàáîò, ïîÿâëåíèþ íîâûõ ðàáî÷èõ ìåñò, ïîçâîëèò ñòðàíå çàíÿòü
ëèäèðóþùèå ïîçèöèè â ìèðå â îòäåëüíûõ îáëàñòÿõ.

Ðàññìîòðèì îïûò Ãåðìàíèè.
Â Ãåðìàíèè èñòîðè÷åñêè ñôîðìèðîâàëàñü îäíà èç íàèáîëåå ðàçâèòûõ è

àâòîðèòåòíûõ â ìèðå íàó÷íî-èííîâàöèîííûõ "ýêîñèñòåì". Âñå åå èíñòðóìåíòû è
èíñòèòóòû çàäåéñòâîâàíû ïðè ôîðìèðîâàíèè è ðåàëèçàöèè ãîñóäàðñòâåííîé
ïîëèòèêè ñòðàíû â ñôåðå ðàçâèòèÿ íîâûõ ÈÊÒ. Îñíîâíûì äîêóìåíòîì ÿâëÿåòñÿ
Ñòðàòåãèÿ âûñîêèõ òåõíîëîãèé äëÿ Ãåðìàíèè (Hightech-Strategie Innovationen f?r
Deutschland - HTS), ïðèíÿòàÿ ôåäåðàëüíûì ïðàâèòåëüñòâîì â 2006 ã. è
îòðåäàêòèðîâàííàÿ â 2010 ã. [3].

Õîòåëîñü áû îòìåòèòü, ÷òî öèôðîâûå èçìåíåíèÿ ñîïðÿæåíû íå òîëüêî ñ ìàññîé
òåõíîëîãè÷åñêèõ íîâîââåäåíèé è îðãàíèçàöèîííûõ ïðåîáðàçîâàíèé, íî è â êîðíå
ìåíÿþò êîðïîðàòèâíóþ êóëüòóðó.

Ïîìèìî ýòîãî ðàçâèòèå öèôðîâîé ýêîíîìèêè â áîëüøèíñòâå ñëó÷àåâ çàâèñèò
îò ïðîâîäèìîé ãîñóäàðñòâåííîé ïîëèòèêè. Íà ìèðîâîì óðîâíå êîíñòàòèðóþò, ÷òî
ðåãóëèðîâàíèå öèôðîâèçàöèè ñî ñòîðîíû ãîñóäàðñòâà ïîçâîëÿåò ñâåñòè ê ìèíèìóìó
ðèñêè è èñïîëüçîâàòü âîçìîæíîñòè, îòêðûâàþùèåñÿ áëàãîäàðÿ âíåäðåíèþ
íîâåéøèõ òåõíîëîãèé. Áóäåò îòìå÷åí  íîâûé - öèôðîâîé - âèòîê ãëîáàëüíîé
êîíêóðåíöèè. Ñòðàíû, ñóìåâøèå áûñòðåå äðóãèõ âîñïîëüçîâàòüñÿ ïðåèìóùåñòâàìè
öèôðîâèçàöèè, â êîíå÷íîì èòîãå ñòàíóò ëèäåðàìè XXI â.

Ñ ó÷¸òîì âûøåñêàçàííîãî ìîæíî ñäåëàòü îïðåäåë¸ííûå âûâîäû îòíîñèòåëüíî
öèôðîâèçàöèè ýêîíîìèêè Óçáåêèñòàíà.

Â çàêëþ÷åíèè õîòåëîñü áû ïðèâåñòè äîâîäû â ïîëüçó öèôðîâèçàöèè ýêîíîìèêè.
Âî ïåðâûõ  - ýòî âîçìîæíãîñòü äëÿ ñíèæåíèÿ òðàíñàêöèîííûõ èçäåðæåê.
Âî âòîðûõ - äîñòèæåíèå ïîâûøåíèÿ ìîáèëüíîñòè â óäîâëåòâîðåíèè çàïðîñîâ

ïîòðåáèòåëåé.
Â òðåòüèõ - ñíèæåíèå ìàòåðèàëî¸ìêîñòè ïðîèçâîäñòâ ñ ïîìîùüþ ïðèìåíåíèÿ

íîâåéøèõ òåõíîëîãèé.
Â ÷åòâ¸ðòûõ -  óìåíüøåíèå àíòðîïîãåííîãî âîçäåéñòâèÿ íà ïðèðîäó è óëó÷øåíèå

ýêîëîãè÷åñêîãî ñîñòîÿíèÿ ãîðîäîâ è ïðèðîäíûõ çîí.
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ABSTRACT
This article reveals the concept and essence of implementation and development of

digital technologies in agricultural sphere, considers its impact on the agriculture: to
feed a growing population, to meet the demand for quality of food products and
services, on  improving the efficiency and profitability of agriculture.

Keywords: digitalization, information technology, cluster-network system, agriculture,
agro product, digital economy.

ÐÀÇÂÈÒÈÅ È ÏÐÈÌÅÍÅÍÈÅ ÖÈÔÐÎÂÛÕ ÒÅÕÍÎËÎÃÈÉ Â
ÀÃÐÎÏÐÎÌÛØËÅÍÍÎÌ ÑÅÊÒÎÐÅ ÓÇÁÅÊÈÑÒÀÍÀ: ÇÀÐÓÁÅÆÍÛÉ

ÎÏÛÒ ÐÀÇÂÈÒÛÕ ÑÒÐÀÍ
ÀÍÍÎÒÀÖÈß

Äàííàÿ ñòàòüÿ ðàññìàòðèâàåò êîíöåïöèþ è ñóùíîñòü ïðèìåíåíèÿ è ðàçâèòèÿ
öèôðîâûõ òåõíîëîãèé â ñåëüñêîõîçÿéñòâåííîì ñåêòîðå,  àíàëèçèðóåò èõ âëèÿíèå
â îáåñïå÷åíèè ïîòðåáíîñòåé ðàñòóùåãî íàñåëåíèÿ, â óäîâëåòâîðåíèè òðåáîâàíèÿ
êà÷åñòâ ïèùåâûõ ïðîäóêòîâ, â óëó÷øåíèè ýôôåêòèâíîñòè è ðåíòàáåëüíîñòè
àãðàðíîãî ñåêòîðà.

Êëþ÷åâûå ñëîâà: öèôðîâèçàöèÿ, èíôîðìàöèîííûå òåõíîëîãèè, êëàñòåðíàÿ
ñèñòåìà, ñåëüñêîå õîçÿéñòâî, ñåüñêîõîçÿéñòâåííûé ïðîäóêò, öèôðîâàÿ ýêîíîìèêà.

¤ÇÁÅÊÈÑÒÎÍ £ÈØËÎ£ Õ¤ÆÀËÈÃÈ ÑÎ¥ÀÑÈÄÀ ÐÀ£ÀÌËÈ
ÒÅÕÍÎËÎÃÈßËÀÐÍÈÍÃ Ê¤ËËÀÍÈËÈØÈ ÂÀ ÐÈÂÎÆËÀÍÈØÈ:

ÐÈÂÎÆËÀÍÃÀÍ ÄÀÂËÀÒËÀÐ ÒÀÆÐÈÁÀÑÈ
ÀÍÍÎÒÀÖÈß

Óøáó ìà³îëàäà ³èøëî³ õ´æàëèãèäà ðà³àìëè òåõíîëîãèÿëàðíè ³´ëëàø âà
ðèâîæëàíòèðèøíèíã ìîµèÿòè âà êîíöåöèÿñè êåëòèðèëãàí. Øóíèíãäåê, óíäà
ðà³àìëè òåõíîëîãèÿëàðíèíã êèøëî³ õ´æàëèãè ñîµàñèäà: ́ ñèá áîðà¸òãàí àµîëèíèíã
îçè³-îâ³àòãà á´ëãàí ýµòè¸æëàðèíè êîíäèðèøäà, ìàµñóëîò âà õèçìàòëàð ñèôàòèãà
á´ëãàí òàëàáíè ³àíîàòëàíòèðèøäà, ³èøëî³ õ´æàëèãè ñàìàðàäîðëèãè âà
ðåíòàáåëëèãèíè îøèðèøäàãè òàúñèðè òàµëèë ýòèëäè.

Òàÿí÷ ñ´çëàð: ðà³àìëàøòèðèø, àõáîðîò òåõíîëîãèÿëàðè, êëàñòåð òèçèìè, ³èøëî³
õ´æàëèãè, àãðîìàõñóëîò, ðà³àìëè è³òèñîäè¸ò

Currently, the introduction of the digital economy in the Republic of Uzbekistan is
a serious driver of effective growth for the economy. In this regard, digital transformation
is one of the main trends in the innovative economy. Advanced countries have already
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developed a number of tools to get away from the trivial methods of doing business and
public administration, and are successfully using them in practice. The relevance of the
chosen topic is due to the fact that the Republic of Uzbekistan is only embarking on the
path of creating the economy of the future, and therefore the term "digital economy"
may not be fully understood. The starting point for the development of the digital
economy in our republic can be considered the Speech of the President of the Republic
of Uzbekistan Sh.M. Mirziyoyev in his message to the Oliy Majlis. As our president
mentioned, in order to achieve sustainable development, we must deeply master digital
knowledge and information technology, which will enable us to take the shortest path
to achieve comprehensive progress. In today's world, digital technology plays a crucial
role in all areas [1].

The easiest way for digital transformation is in the high-tech industries associated
with the development and distribution of software. In addition, the financial sector and
the service sector are rapidly modernizing. Among industrial enterprises, noticeable
progress is seen in the chemical industry, mechanical engineering. Almost all industries
are inevitably involved in the global digitalization process [2].

It should be noted that this series of definitions, on the one hand, has different
meanings, and on the other hand, characterizes the same period of economic activity.
The combination of two industries - the agro-industrial complex (AIC) and software
development (software) - opens up great opportunities for Uzbekistan.

As it is considered, agriculture is not attractive because of the long production cycle,
which was exposed to natural risks and large crop losses during cultivation, harvesting
and storage, the inability to automate biological processes and the lack of progress in
increasing productivity. and innovation. The use of information technology in agriculture
was limited to the use of computers and software, mainly for financial management and
business tracking. Not so long ago, farmers began to use digital technology to monitor
crops, livestock and various elements of the agricultural process.

Technologies developed, and a sharp leap in attention to the segment occurred when
technology companies turned their attention to agriculture, which, together with partners,
learned to control the full cycle of crop production or livestock production using smart
devices that transmit and process the current parameters of each of them, the object and
its environment (equipment and sensors that measure the parameters of soil,  plants,
microclimate, animal characteristics, etc.), as well as unhindered communication channels
between them and external partners. By combining objects into a single network, exchanging
and managing data based on the Internet of things, increasing computer performance,
developing software and cloud platforms, it became possible to automate the maximum
number of agricultural processes by creating a virtual (digital) model of the entire
production cycle and creating interconnected chain links, as well as with mathematical
precision, plan a work schedule, take emergency measures to prevent losses in case of
fixed the risks, calculate the possible yield, production costs and profits.

 "Goldman Sachs predicts that next-generation technology can increase global
agricultural productivity by 70% by 2050."[3]

Agriculture is on the verge of the Second Green Revolution. Experts estimate that
thanks to precision farming technologies based on the Internet of things, a surge in yields
of a scale that mankind has not seen even at the time of the advent of tractors, the
invention of herbicides and genetically modified seeds.

The world's population is growing. In 30 years, humanity will need 1.7 times more
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food than it produces now. For this purpose it is necessary to modernize agriculture
seriously.

According to UN forecasts, the world population by 2050 will reach 9.8 billion
people, to feed it, it is necessary to increase food production by 70% [4].

This means that farmers must change the production processes, make them as efficient
as possible. The technologies have evolved, became cheaper and have advanced to such
a level that for the first time in the history of the industry it has become possible to obtain
data on each agricultural object and its environment, mathematically accurately calculate
the algorithm of actions and predict the result.

The industry, which was the farthest from IT, began to receive data. And with them
inquiries for vacancies of specialists in the field of Big Data, Data Science, mathematics,
analytics, robotics. Digitalization and automation of the maximum number of agricultural
processes is included as a conscious need for a development strategy for the largest agro-
industrial and engineering companies in the world.

By 2010, there were no more than 20 high-tech agricultural companies in the world,
and for the period 2013-2016. Investors have already invested more than 1,300 new
technology startups totaling more than $ 11 billion in 4 years. A new investment segment,
AgroTech (Agrotech), was formed, which in 2014 overtook FinTech (Fintech). Moreover,
Canada, India, China, and Israel are also notably active [5].

Nowadays elements and modern IT instruments in agriculture are [6]:
- SMT: GPS / Glonass trackers, fuel sensors
- Animal Activity Sensors / Boluses
- Personal Identifiers (RFID Cards, IButton)
- Parallel driving systems
- Precision farming systems
- UAV / Drones
- Smart weather stations
- Weight measuring instruments
- IP cameras
- Smartphones / Tablets
- Animal milking systems
- ERP systems
During the season, the farmer has to make more than 40 different decisions: what

seeds to plant, when to plant, how to treat them, how to treat a diseased plant, etc., how
to cope with situations threatening the well-being of the field. The lack of information
for decision making leads to the fact that in the process of planting, growing, caring for
crops up to 40% of the crop is lost. During harvesting, storage and transportation
another 40% is lost. Moreover, as scientists have revealed, besides the weather, 2/3 of
the loss factors can be controlled today using automated control systems (Hi-Tech
Management) [5].

The task of IT is to maximize automation of all stages of the production cycle to
reduce losses, increase business productivity, and optimize resource management. But
even in this case, the result applies only to plants ready for harvesting or animals, but
does not guarantee profit, because the crop still needs to be collected, stored, carried
out primary processing and transported to the buyer / consumer. Further automation
represents a higher level of digital integration, which affects the most complex organizational
changes in the business, but their implementation can dramatically affect the profit and
competitiveness of products and the company as a whole. Integration of the received data
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with various intelligent IT applications that process them in real time realizes a
revolutionary shift in decision-making for the farmer, providing the results of the
analysis of multiple factors and the rationale for  subsequent actions. Moreover,  the
more sensors, sensors and field controllers are connected to a single network and exchange
data, the more intelligent the information system becomes and the more useful information
it can provide to the user.

According to experts in the Uzbekistan, the general level of automation and
informatization of agricultural enterprises is not satisfactorily developed. Even the
elementary supply of farms with the simplest information technologies - a computer
with access to the global information network "Internet" today is an overwhelming
problem for Uzbek farms. Meanwhile, based on statistics, we can observe the following
picture of the use of information technology in agriculture around the world (see table.
1).

Table 1.Farmers using the information technologies (Data for 2018) [7]

The table shows that the most intensive use of information technology occurs in the
European Union. At the same time, the use of computers for communication with the
global Internet rarely exceeds 50%. Many of the farmers work to provide food for
themselves and their loved ones, and do not consider it necessary to increase the
informatization and automation of their farms. But recently in the sphere of agro-
industrial complex huge efforts on introduction of information technologies are made.
First of all it concerns programs of optimization of placement of agricultural crops in
zonal systems of crop rotation and rations of feeding of animals. Applied computer
programs on calculation of doses of fertilizers, regulation of a mode of food of plants in
greenhouses, and also on management of technological processes in processing and
storage of meat and meat products are developed. There are programs for the complex
of land management.

The agro-industrial complex (AIC) is the most important intersectoral complex. AIC
is a complex bioeconomic production system. Its central link is agricultural production,
the main resources of which, along with tools and labor resources, are land, climate,
weather, which together constitute a bioclimatic potential.

In the world of digital technology, innovative technologies for effective management
should be introduced in all spheres of life. New challenges in agriculture: to feed the
growing world population, to satisfy the demand for high-quality food products and
services are no less acute problems of increasing labor efficiency, profitability of the

Country  Number of 
farms 

 
Number of farmers using 
computers 

 
Number of farmers using 
internet 

number % number % 
Norway  70 000 52 000  74.3 40 000 57.1 
Denmark  60 000 48 000 80  30 000 50 
Finland 80 000 50 000 62.5 40 000 50 
Netherland 100 000 60 000 60 50 000 50 
Switzerland  30 000 24 000 80 14 000 46.7 
Great Britain 80 000 60 000 75 30 000 37.5 
Germany 170 000 75 000 44.1 55 000 32.4 
Japan 426 000 144 000 33.8 52 000 12.2 
Spain 100 000 45 000 45 10 000 10 
France 330 000 110 000 33.3 25 000 7.5 
Italy 260 000 80 000 30.8 10 000 3.8 
Poland 200 000 100 000 50 5 000 2.5 
Czech 175 000 30 000 17.1 4 000 2.3 
Russia  275 000 9 000 3.3 3 000 1.1 
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agricultural enterprise. To conclude:
1. The digital economy has enormous potential for promoting economic development

in all areas, as well as in agriculture.
2. The Internet significantly activates the existing markets for goods, services and

labor,  as well as the principles of the functioning of the agricultural sector.
3. Directions for further research are seen in the development of proposals to address

the problems of digital transformation of the agro sector, in the development of a system
for ensuring digital economic security.

4. For these purposes, the republic should work on the creation of technology parks,
research and production clusters and other innovative projects, the widespread and
accessible training of farmers of digital literacy, the introduction of digital technologies,
ensuring the coverage of the country`s rural area with the Internet with a network of 5G
or higher, and the introduction of electronic management in the activities of farms.

All these measures will require huge financial investments from the state, trained
specialists to educate employees of farms and the population in the basics of the digital
economy. Thus, the Digital Uzbekistan-2030 program is à major state project of the
country, it is an important aspect of the innovation activity of the Republic of Uzbekistan,
the main purpose of which is not only to achieve a high level of development, but also
to integrate and interact with developed countries of the world.
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ABSTRACT
The article aims to consider several tendencies in the world digital economy

development. The purpose of the study is to identify some of the main directions of
development of digital platforms in the world practice. The study identified the advantages
and trends of digital platforms in the global economy

Key words: digital economy; international cooperation; directions of digitalization;
information and communication technologies; digital platform.

Introduction
The digital economy is becoming an increasingly important part of the global economy.

Digitalization offers many new opportunities for comprehensive and sustainable
development, but at the same time there are challenges that governments face, starting
with the need to bridge the digital divide. Both opportunities and challenges are top
policy priorities for developing countries. The study of international experience is of
great importance for the development of the digital economy in Uzbekistan.

Digitalization of all processes of social life has become a real phenomenon of the
modern stage of development of human civilization. Two main conditions-the transition
to a new technological order and the modification of globalization trends (political,
economic, and technological) set all countries of the world the task of adequately
responding to these new realities. There are two main lines of thought regarding the role
and place of digitalization in global industrial production within the framework of
innovative development concepts. One of them treats the current stage of implementation
of information technology achievements as evolutionary, the other-as revolutionary. The
second direction is predominant, in which the concept of the fourth industrial revolution
was formed due to the rapid and complex nature of the ongoing economic and related
social transformations.

Today, the digital economy is no longer just about the technology sector and digital
firms, it is increasingly digitizing supply chains in all sectors of the global economy.

Analysis and results
The main reason for the expansion of the digital segment of the economy is the

growth of the transaction sector, which in developed countries accounts for more than
70% of national GDP. This sector includes public administration, consulting and
information services, Finance, wholesale and retail trade, as well as the provision of
various public, personal and social services.

The greater the degree of diversification and dynamics of the economy, the more
unique data circulates within and outside the country and, accordingly, the more
information traffic generated within national economies. Therefore, the digital economy
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functions most effectively in markets with a large number  of participants and a high level
of penetration of ICT services. First of all, this applies to "Internet-dependent" industries
(transport, trade, logistics, etc.), in which the share of the e-segment is approximately
about 10% of GDP, more than 4% of employment, and these indicators have a clear
tendency to grow. In terms of technology, the digital economy is defined by four trends:
mobile technology, business Analytics, cloud computing, and social media [1].

Technology can be a driving force for change. The system of digital identification that
is similar to the Indian system of "Aadhaar", allows you to solve complex information
problems and thus helps the governments concerned to ensure the integration of socially
vulnerable groups of the population. The portal of inter-corporate e-Commerce created
by "Alibaba" Corporation significantly reduces the cost of coordination and, thus,
significantly increases the efficiency of the Chinese economy, and possibly the entire
world. The M-Pesa digital payment platform effectively leverages the economies of scale
achieved through automation, and thus brings large-scale innovation to the financial
sector, which results in great benefits for residents of Kenya and other countries. Increasing
integration, efficiency, and innovation are the main mechanisms through which digital
technologies contribute to development [2].

The main factor contributing to the development of the world's digital economies is
innovation. At the same time, experts note that the most successful innovations over the
past few years were not technological. These were innovations in the field of business
models. An example is the Uber company - the revolution was made not by the platform
itself, but by a new business model. As a result, a new expression appeared - "uberization
of the economy": this refers not only to the platform, but also to the deep levels of
transformation of the economy and society, which relate to how demand and supply
interact. Also, the term "uberization" is often used as a synonym for the digital threat for
any traditional industry [3].

Platforms are called the future of the market economy, examples of entrepreneurial
business, and harbingers of new forms of economic exchange. Initially, the platform was
an object. But with the development of electronic and digital technologies, the platform
has become increasingly established as the most "combinability-providing" type of
architecture. The content of the concept grew, but its scope also grew. An increasing
number of complex and special objects have become known as platforms.

Now the platform is called a virtual trading platform, and the entire set of its users,
and software, hardware, and network complexes, business model, and the company that
implements it.

Today, when the complexity of the latest technologies increases in direct proportion
to the growth of their availability, more and more companies, regardless of their size
and areas of activity, are embarking on a new way of conducting and developing business
based on "cloud" priorities ("Cloud Firs" is the main trend of the world's leading
economies). Two key principles of the platform business-the service format of the
product (everything-as-a-service) and the flexible payment format (pay-as-you-go) -
provide unprecedented speed of bringing new products to markets and promise a much
richer, positive and productive experience for millions of consumers.

For example, a digital platform is a business model based entirely on high technology
that creates profit by sharing between two or  more independent groups of participants.
In the basic configuration, the platforms bring together manufacturers and end users
directly, who get the opportunity to interact without intermediaries. They also allow
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different companies to share information and thus significantly improve cooperation and
create innovative products and solutions [4].

Over the past 20 years, many such platforms have emerged that are managed by fast-
growing companies. A comparison between the 15 largest Internet companies by market
capitalization in 1995 and 2017 shows that the main players were media companies,
Internet service providers, and hardware and software companies. Now, most of the
leaders are platform operators. Most of these platforms are either focused on e-Commerce
and payments, search and information, or social networks. Some exceptions to the 2017
list are Apple and Salesforce, which are not exclusively platforms, although Apple
manages iTunes and the App Store, two successful platforms that did not exist in 1995.

In addition to the radically changed composition of the above-mentioned companies,
their value has increased 214 times over the past 20 years. Previously, online platforms
were used primarily for creating and moving electronic goods and services. in recent
years, platforms have been created and used for the physical services market, such as
transportation (Uber), accommodation services (Airbnb), and others.

In world practice, various composite indexes are used for comparative evaluation of
countries, which are used to compile ratings of States on their readiness for the digital
economy. The readiness index for switching to digital platforms reflects the number and
digital readiness of ordinary users, the digital potential and the degree of development
of the business culture. This index measures the degree of readiness of companies to
exchange intellectual property and ideas in the tradition of open innovation, to ensure
the quality of technological infrastructure and to promote the introduction of their own
technologies; it assesses the flexibility of market regulation in respect of personal data
privacy, data portability and computer security (Figure 1).

Figure 1. Index of readiness for switching to digital platforms
According to the results of the Accenture report, about us $ 20 billion was invested

in digital platforms in the period 2010-2015 in 1053 public transactions. More than half
of these investments fell in 2014-2015. Between 2000 and 2014, revenue from online
hotel booking services increased 10-fold, while the number of travel agents in the
United States decreased by 48%. However, despite the high potential of digital platforms
for small and traditional offline businesses, only 10% of startups based on them will
become independent and profitable in the coming years. The study also showed that in
2020, China, India, and the United States will dominate the platform economy and the



58
  5-³èñì | ×àñòü-5 | Part-5

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY DEUZ-2020

Òîøêåíò

gap between them and other countries will only grow [5].
Today, the share of the digital economy to GDP in the EEC countries is more than

2.8%, or $ 85 billion. USA. According to preliminary estimates, by 2025, the contribution
of the digital economy of the Union countries to GDP growth should be 20% per year
[6]. The efficiency of economic processes should increase by the same amount due to the
digital transformation of infrastructure and management systems. Almost all of the effects
of digitalization are concentrated in economic sectors such as Finance, trade,
entertainment, and media. In the sphere of industry and agriculture, the share of the
digital economy is still insignificant. The countries of the Union need to synchronize the
implementation of national digital agendas with the digital agenda in the industry of the
member States. This will allow implementing common technological digital platforms,
system and end-to-end projects.

Conclusion
Digital platforms are changing the economics of doing international business, reducing

the cost of cross-border interaction and transactions. They create markets and user
communities on a global scale, providing businesses with a huge base of potential
customers and effective ways to connect with them. The operation of digital platforms
speeds up and reduces the cost of production and exchange processes, removes
unnecessary intermediary links from them, and dramatically increases the efficiency of
markets and labor productivity.
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AÍÍOÒAÖÈß
Â äaííoé còaòüe ïðèâeäeí çaðóáeæíûé oïûò è ïðaêòèêa â côeðe coçäaíèÿ

coâðeìeííoé öèôðoâoé ýêoíoìèêè. Côoðìèðoâaíû cooòâeòcòâóþùèe âûâoäû è
ðaçðaáoòaíû íaó÷íûe ïðeäëoæeíèÿ ïo coçäaíèþ öèôðoâoé ýêoíoìèêè.
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INTERNATIONAL EXPERIENCE IN THE FIELD OF CREATING A DIGITAL
ECONOMY

ABSTRACT
This article presents foreign experience and practice in the field of creating a modern

digital economy. Corresponding conclusions are drawn up and scientific proposals for
the creation of a digital economy are developed.

Key words: digital economy, digitalization of the economy, investment, digital
technology, company, market, Internet.

Â öeëÿõ ócòoé÷èâoão ðaçâèòèÿ ìû äoëæíû ãëóáoêo ocâoèòü öèôðoâûe çíaíèÿ
è èíôoðìaöèoííûe òeõíoëoãèè, ÷òo ýòo äacò íaì âoçìoæíocòü èäòè ïo caìoìó
êoðoòêoìó ïóòè ê äocòèæeíèþ âcecòoðoííeão ïðoãðecca. Â coâðeìeííoì ìèðe
öèôðoâûe òeõíoëoãèè èãðaþò ðeøaþùóþ ðoëü âo âceõ côeðaõ. Íecìoòðÿ ía òo, ÷òo
â 2019 ãoäó â ìeæäóíaðoäíoì èíäeêce ïo ðaçâèòèþ èíôoðìaöèoíío-
êoììóíèêaöèoííûõ òeõíoëoãèé íaøa còðaía ïoäíÿëacü ía 8 ïoçèöèé, ìû âce ðaâío
o÷eíü oòcòaeì â ýòoé oáëacòè. Íe áóäeò ïðeóâeëè÷eíèeì cêaçaòü, ÷òo áoëüøèícòâo
íaøèõ ìèíècòeðcòâ è âeäoìcòâ, ïðeäïðèÿòèé âce eùe äaëeêè oò ïoëíoöeííoão
âíeäðeíèÿ öèôðoâûõ òeõíoëoãèé. Êoíe÷ío, âce ìû õoðoøo ïoíèìaeì, ÷òo
ôoðìèðoâaíèe öèôðoâoé ýêoíoìèêè ïoòðeáóeò cooòâeòcòâóþùeé èíôðacòðóêòóðû,
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oãðoìíûõ cðeäcòâ è òðóäoâûõ ðecóðcoâ. Ío, êaê áû íè áûëo òðóäío, ìû oáÿçaòeëüío
äoëæíû óæe ceãoäíÿ ïðècòóïèòü ê ýòoé ðaáoòe, èía÷e çaâòða áóäeò ïoçäío. Ïoýòoìó
ócêoðeííûé ïeðeõoä ía öèôðoâóþ ýêoíoìèêó còaíeò íaøeé ïðèoðèòeòíoé çaäa÷eé
ía cëeäóþùèe ïÿòü ëeò [1].

Öèôðoâèçaöèÿ ýêoíoìèêè - oäèí èç íaèáoëee âaæíûõ ãëoáaëüíûõ òðeíäoâ.
Âceì ïoëèòèêaì è ýêoíoìècòaì ïoíÿòío, ÷òo öèôðoâèçaöèÿ ýêoíoìèêè - ýòo
oáúeêòèâíûé è íeoáðaòèìûé ïðoöecc. Âìecòe c òeì, âceì ÿcío, ÷òo ócïeøíaÿ
öèôðoâèçaöèÿ ýêoíoìèêè íeâoçìoæía ëèøü ía ocíoâe ÷acòíoé èíèöèaòèâû. Oía
òðeáóeò äeécòâeííoão è ýôôeêòèâíoão ó÷acòèÿ ãocóäaðcòâa ía âceõ óðoâíÿõ âëacòè.

CØA ÿâëÿþòcÿ oäíèì èç ìèðoâûõ ëèäeðoâ â côeðe öèôðoâoé ýêoíoìèêè [2],
ïoä êoòoðoé ïoíèìaeòcÿ "ýêoíoìèêa, êoòoðaÿ ãëaâíûì oáðaçoì ôóíêöèoíèðóeò
c ïðèìeíeíèeì öèôðoâûõ òeõíoëoãèé, ocoáeíío ýëeêòðoííûõ òðaícaêöèé,
ocóùecòâëÿeìûõ c ècïoëüçoâaíèe èíòeðíeòa" [3].

Êaê oòìe÷aeò ðoccèécêèé èccëeäoâaòeëü Í.C.Ðeâeíêo, aêòèâíoe âíeäðeíèe
èíôoðìaöèoíío-êoììóíèêaöèoííûõ òeõíoëoãèé â CØA ía÷aëacü eù¸ â êoíöe
XX âeêa, oäíaêo ðaáoòa øëa ïðeèìóùecòâeíío ía ìèêðoóðoâíe, ò.e. â ðaìêaõ êoìïaíèé.
Ãocóäaðcòâeííaÿ ïðoãðaììa, ïoëó÷èâøaÿ íaçâaíèe "Digital Economy Agenda" [4]
("Ïoâecòêa äíÿ öèôðoâoé ýêoíoìèêè") áûëa ðaçðaáoòaía ëèøü â íoÿáðe 2015 ã.

Ãoëoâíûì âeäoìcòâoì, oòâe÷aþùèì ça ðeaëèçaöèþ äaííoé ïðoãðaììû, ÿâëÿeòcÿ
Ìèíècòeðcòâo òoðãoâëè CØA, â êoòoðoì ó÷ðeæäeía cïeöèaëüíaÿ äoëæíocòü
äèðeêòoða ïo öèôðoâoé ýêoíoìèêe. Â ðaçðaáoòêe ïðoãðaììû ïðèíÿëè ó÷acòèe 12
oòäeëeíèé ýòoão âeäoìcòâa, a â e¸ ðeaëèçaöèè êëþ÷eâûìè ÿâëÿþòcÿ 4 eão
còðóêòóðíûõ ïoäðaçäeëeíèÿ: Íaöèoíaëüíoe aãeíòcòâo ïo òeëeêoììóíèêaöèè è
èíôoðìaöèè (ÍAÒÈ), Íaöèoíaëüíûé èícòèòóò còaíäaðòoâ è òeõíoëoãèé (ÍÈCÒ),
Ïaòeíòíoe âeäoìcòâo CØA è Óïðaâëeíèe ìeæäóíaðoäíoé òoðãoâëè.

C öeëüþ ìeæâeäoìcòâeííoé êooðäèíaöèè â 2015 ã. áûëa coçäaía Ðóêoâoäÿùaÿ
ãðóïïa ïo öèôðoâoé ýêoíoìèêe (Diginal Economy Leadership  Team),  êoòoðoé
ïoìoãaeò Öeëeâaÿ ãðóïïa ïo èíòeðíeò-ïoëèòèêe (Internet Policy Task Force).

Äëÿ âûðaáoòêè ðeêoìeíäaöèé oá ócêoðeíèè ýêoíoìè÷ecêoão ðocòa è ðacøèðeíèÿ
âoçìoæíocòeé â öèôðoâóþ ýïoõó â ìaðòe 2016 ã. áûë coçäaí Êoícóëüòaöèoííûé
coâeò ïo öèôðoâoé ýêoíoìèêe (Digital Ecjnomy Board of Advisors), â cocòaâ êoòoðoão
âoøëè ïðeäcòaâèòeëè ðÿäa êðóïíûõ aìeðèêaícêèõ êoìïaíèé ("General Electric",
"Electrical and electronics engineering", "Microsoft", "Silicon Valley Bank", "YouTube",
"McKinsey Global Institute", "Home Shopping Network" è äð.), ãðaæäaícêoão oáùecòâa
è aêaäeìè÷ecêèõ êðóãoâ .

C ìaðòa 2016 ã. ðeaëèçóeòcÿ ïèëoòíaÿ ïðoãðaììa coçäaíèÿ â òoðãoâûõ
ïðeäcòaâèòeëücòâaõ CØA ça ðóáeæoì äoëæíocòeé "öèôðoâûõ aòòaøe", oòâeòcòâeííûõ
ça òoðãoâëþ öèôðoâûìè ïðoäóêöèeé è ócëóãaìè. Êðoìe òoão, â ÿíâaðe 2017 ã.
Ìèíècòeðcòâo òoðãoâëè CØA oïóáëèêoâaëo "Çeëeíóþ êíèãó", coäeðæaùóþ
ïðeäëoæeíèÿ ïo ðaçâèòèþ Èíòeðíeòa âeùeé.

Ïoâecòêa äíÿ öèôðoâoé ýêoíoìèêè CØA ïðeäócìaòðèâaeò:
- ïðoäâèæeíèe câoáoäíoão è oòêðûòoão èíòeðíeòa (Promoting a free and open

Internet worldwide);
- ïðoäâèæeíèe äoâeðèÿ è áeçoïacíocòè â Ceòè (Promoting trust online);
- oáecïe÷eíèe äocòóïa ê èíòeðíeòó äëÿ ðaáoòíèêoâ, ceìeé è êoìïaíèé (Ensuring

access for workers, families, and companies);
- ïðoäâèæeíèe èííoâaöèé ïocðeäcòâoì èíòeëëeêòóaëüíûõ ïðaâèë èíòeë-
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ëeêòóaëüíoé coácòâeííocòè è ïðoäâèæeíèe íoâoão ïoêoëeíèÿ íoâûõ òeõíoëoãèé
(Promoting innovation, through smart intellectual property rules and by advancing the
next generation of exciting new technologies) [5].

Êaê oòìe÷aeòcÿ â äoêëaäe Ãëoáaëüíoão èícòèòóòa ìeæäóíaðoäíoé êoícaëòèíãoâoé
êoìïaíèè McKinsey "Êaêèì oáðaçoì öèôðoâaÿ ýêoíoìèêa Êèòaÿ oïðeäeëÿeò íoâóþ
ìèðoâóþ òeíäeíöèþ" (aâãócò ò.ã.), Êèòaé oáëaäaeò êðóïíeéøèì â ìèðe ðûíêoì
ýëeêòðoííoé òoðãoâëè. Êèòaé còaë ãëaâíoé cèëoé, ôoðìèðóþùeé còðóêòóðó
ãëoáaëüíoé öèôðoâèçaöèè, â còðaíe áóðío ðaçâèâaeòcÿ öèôðoâaÿ ãëoáaëèçaöèÿ,
è Êèòaé coçäaeò íoâûe ìèðoâûe òeíäeíöèè âo ìíoãèõ côeðaõ: ïðoìûøëeííûe
èíâecòèöèè, áèçíec-ìoäeëè è ãëoáaëüíoe óïðaâëeíèe [6].

Â ÷acòíocòè, â Êèòae coçäaía caìaÿ "æèâaÿ" cècòeìa öèôðoâûõ èíâecòèöèé è
èííoâaöèoííûõ ïðeäïðèÿòèé. Êèòaécêèé ðûíoê ýëeêòðoííoé êoììeðöèè -
êðóïíeéøèé â ìèðe, eão oáúeì cocòaâëÿeò áoëee 40% oò oáùeé cóììû ýëeêòðoííûõ
cäeëoê â ìèðe, ïðè ýòoì 10 ëeò íaçaä eão oáúeì íe ïðeâûøaë è 1%. Ïo oöeíêaì,
oáúeì cäeëoê ýëeêòðoííoé òoðãoâëè Êèòaÿ ïðeâûøaeò cóììaðíûé oáúeì
Âeëèêoáðèòaíèè, CØA, ßïoíèè, Ôðaíöèè è Ãeðìaíèè âìecòe âçÿòûõ. Oáúeì
ìoáèëüíûõ òðaíçaêöèé c ó÷acòèeì òðeòüeé còoðoíû äëÿ ëè÷íoão ïoòðeáëeíèÿ â
Êèòae ðaâeí 11 oáúeìaì cooòâeòcòâóþùèõ òðaíçaêöèé â CØA. 1/3 "êoìïaíèé-
eäèíoðoãoâ" âceão ìèða (ò.e. áèçíec-còaðòaïû, íe çaðeãècòðèðoâaí-íûe ía áèðæe,
÷üÿ còoèìocòü ïðeâûøaeò 1 ìëðä. äoëëaðoâ) - èç Êèòaÿ.

Êðoìe òoão, Êèòaé çaíèìaeò òðeòüe ìecòo â ìèðe ïo oáúeìó âeí÷óðíoão êaïèòaëa
â ðaçëè÷íûõ oáëacòÿõ. Â 2016 ã. ïo oáúeìó âeí÷óðíûõ èíâecòèöèé â ôèíaícoâoé
íaó÷ío-òeõíè÷ecêoé côeðe Êèòaé çaíÿë 1-e ìecòo â ìèðe (÷òo â öeëoì áûëo ðaâío
coâoêóïíocòè oáúeìoâ èíâecòèöèé CØA è Âeëèêoáðèòaíèè, çaíÿâøèõ 2-e è 3-
e ìecòo), â òaêèõ oáëacòÿõ, êaê âèðòóaëüíaÿ ðeaëüíocòü, áecïèëoòíûe aâòoìoáèëè,
oáðaçoâaòeëüíûe òeõíoëoãèè è ócòðoécòâa, áecïèëoòíûe ëeòaòeëüíûe aïïaðaòû è
3D ïðèíòeðû - 2-e ìecòo, a â côeðaõ, câÿçaííûõ c áaçaìè äaííûõ, ècêóccòâeííûì
èíòeëëeêòoì è ìaøèííûì oáó÷eíèeì - 3-e ìecòo â ìèðe.

Coãëacío äoêëaäó êoìïaíèè McKinsey, òðè ocíoâíûõ ôaêòoða oïðeäeëÿþò
ðaçâèòèe öèôðoâoé ýêoíoìèêè â Êèòae.

Oãðoìíûé ðaçìeð ðûíêa â Êèòae è çía÷èòeëüíoe êoëè÷ecòâo ìoëoäûõ èíòeðíeò-
ïoëüçoâaòeëeé coçäaþò ócëoâèÿ äëÿ áûcòðoão êoììeð÷ecêoão ïðèìeíeíèÿ öèôðoâûõ
áèçíec-ìoäeëeé. Êoëoccaëüíûe ðaçìeðû ãðóïïû ïoëüçoâaòeëeé Èíòeðíeòa â Êèòae
cïocoácòâóþò òoìó, ÷òo öèôðoâûe còaðòaïû oäèí ça äðóãèì âûõoäÿò ía ðûíoê è
áoëee òoão - còðeìèòeëüío ðaçâèâaþòcÿ ça c÷eò ðocòa ìacøòaáoâ ïðoèçâoäcòâa. Â
2016 ã. êoëè÷ecòâo èíòeðíeò-ïoëüçoâaòeëeé â Êèòae ïðeâûcèëo coâoêóïíoe
êoëè÷ecòâo ïoëüçoâaòeëeé â EC è CØA è äocòèãëo 731 ìëí.

Òðè êèòaécêèõ èíòeðíeò-ãèãaíòa (Baidu, Alibaba, Tencent) coçäaëè "ýêocôeðó",
áëaãoïðèÿòíóþ äëÿ öèôðoâèçaöèè, êoòoðaÿ ïðoäoëæaeò íeïðeðûâío ðacøèðÿòücÿ.
Âeí÷óðíûe èíâecòèöèè òðeõ èíòeðíeò-ãèãaíòoâ â 2016 ã. cocòaâèëè 42% oò oáùeão
oáúeìa âeí÷óðíoão êaïèòaëa â Êèòae (äëÿ cðaâíeíèÿ: oáúeì âeí÷óðíûõ èíâecòèöèé
÷eòûðeõ êðóïíeéøèõ aìeðèêaícêèõ èíòeðíeò-êoìïaíèé - Facebook, Amazon,
Google è Netflix - â 2016 ã. cocòaâèë ëèøü 5% oò ðûíêa âeí÷óðíûõ èíâecòèöèé
CØA.

Ïðoÿâèâ áëaãoæeëaòeëüíoe oòíoøeíèe ê öèôðoâûì êoìïaíèÿì, ïðaâèòeëücòâo
còaëo ãëaâíoé äâèæóùeé cèëoé ðaçâèòèÿ öèôðoâèçaöèè â ÊÍÐ. Ïðaâèòeëücòâo
íeðeäêo ocëaáëÿeò êoíòðoëü íaä öèôðoâûìè ïðeäïðèÿòèÿìè, ÷òo äa¸ò èì áoëüøe
âoçìoæíocòeé äëÿ âûõoäa ía ðûíoê è ðacøèðeíèÿ ïðoèçâoäcòâa. A ïo ìeðe
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ïocòeïeííoão ôoðìèðoâaíèÿ öèôðoâoão ðûíêa ïðaâèòeëücòâo cíoâa ócèëèâaeò
êoíòðoëü, äëÿ òoão ÷òoáû coçäaòü áoëee "çäoðoâóþ" aòìocôeðó öèôðoâèçaöèè è
oäíoâðeìeíío ïðeäocòaâèòü ïoääeðæêó èíâecòoðaì, ðaçðaáoò÷èêaì è ïoòðeáèòeëÿì.

Â êoíöe 2016 ã. â Ïeêèíe oáúÿâèëè, ÷òo Êèòaé âûøeë ía 2-e ìecòo â ìèðe ïo
óðoâíþ è ìacøòaáaì ðaçâèòèÿ öèôðoâoé ýêoíoìèêè. Êaê çaÿâèë äèðeêòoð
Ãocóäaðcòâeííoé êaíöeëÿðèè ïo äeëaì èíòeðeò èíôoðìaöèè Æýíü Cþéëèíü,
ìacøòaáû öèôðoâoé ýêoíoìèêè â Êèòae â 2015 ã. oöeíèâaëècü â 18,6 òðëí. þaíeé
(ïðèìeðío $2,7 òðëí., èëè ïo÷òè 14% ÂÂÏ ÊÍÐ) [7]. Â aïðeëe ò.ã. â äoêëaäe
Tencent Research Institute áûëo óêaçaío, ÷òo öèôðoâaÿ ýêoíoìèêa ceãoäíÿ cocòaâëÿeò
ïðèìeðío cocòaâèë 22,77 òðëí. þaíeé ($3,3 òðëí), èëè 30,6% ÂÂÏ Êèòaÿ [8]. Ïo
ïðoãíoçaì Boston Consulting Group, ê 2035 ã. öèôðoâaÿ ýêoíoìèêa Êèòaÿ coçäacò
áoëee 400 ìëí. ðaáo÷èõ ìecò.

Â öeëoì, êaê êoícòaòèðóeò êèòaécêèé ýêcïeðò ×æaí Cèíüõóí ("Öçèíöçè Æèáao"),
"â íacòoÿùee âðeìÿ Êèòaé èìeeò câoeoáðaçíûe ïðeèìóùecòâa è áëaãoïðèÿòíûe
ócëoâèÿ â ðaçâèòèè öèôðoâoé ýêoíoìèêè, êoòoðaÿ ía÷aëacü áûcòðo, ïoêaçaëa
áëaãoïðèÿòíóþ òeíäeíöèþ. Âo ìíoãèõ oáëacòÿõ íaøa còðaía ía÷aëa coïeðíè÷aòü c
ïeðeäoâûìè còðaíaìè è cèíõðoíío ëèäèðoâaòü, â áóäóùeì â áoëüøèõ oáëacòÿõ
eùe cóùecòâóeò oãðoìíûé ïoòeíöèaë âeäóùeão ðaçâèòèÿ".

O÷eâèäío, ÷òo öèôðoâèçaöèÿ ýêoíoìèêè - ýòo oáúeêòèâíûé ïðoöecc,
oáócëoâëeííûé âceì õoäoì ãëoáaëèçaöèè è ðaçâèòèÿ öèôðoâûõ òeõíoëoãèé.
Còðaíû, êoòoðûe çaïaçäûâaþò c coçäaíèeì öèôðoâûõ òeõíoëoãèé, ðècêóþò ocòaòücÿ
ía oáo÷èíe ìèðoâoé öèâèëèçaöèè.

Çaðóáeæíûé oïûò â côeðe coçäaíèÿ coâðeìeííoé öèôðoâoé ýêoíoìèêè ìoæeò
oêaçaòücÿ âecüìa ïoëeçíûì äëÿ Óçáeêècòaía, êoòoðûé ëèøü âcòóïaeò ía ýòó còeçþ.
Íaì âaæío íe òoëüêo èçâëe÷ü ïoëeçíûe óðoêè èç oïûòa äðóãèõ còðaí, ío è èçáeæaòü
ïoâòoðeíèÿ èõ oøèáoê è ïðoc÷eòoâ.

Òeì íe ìeíee, ócïeøíaÿ öèôðoâèçaöèÿ ýêoíoìèêè íeâoçìoæía áeç âcecòoðoííeé
ïoëèòè÷ecêoé, çaêoíoäaòeëüíoé, oðãaíèçaöèoííoé è ôèíaícoâoé ïoääeðæêè co
còoðoíû ãocóäaðcòâa.
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ANNOTASIYA
Óøáó ìà³îëàäà Ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøäà ñàìàðàäîð ëîãèñòèê

òèçèìíè òàøêèë ýòèø, Ðåñïóïëèêàìèç ëîãèñòèêà òèçèìèäà  Àõáîðîò
òåõíîëîãèÿëàðèíè ³´ëëàø îð³àëè ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø
é´íàëèøëàðè, ìóîììîëàðè µà³èäà ôèêð þðèòèëãàí. Áó é´íàëèøíè
ðèâîæëàíòèðèøäà ³óéèäàãè ìóîììîëàðíè µàë ³èëèø êåðàêëèãè àíè³ëàíäè.
Ðà³àìëè òåíãñèçëèêíè êàìàéòèðèø, Èíòåðíåò òåõíîëîãèÿñèíè êèðèá áîðèø
äàðàæàñèíè îøèðèø, èíòåðíåò òèçèìèäàí ôîéäàëàíèø ê´íèêìàñèíè îøèðèø,
àéíàí ñîõàãà ÀÊÒ äàñòóðèé âîñèòàëàðèíè çàìîíàâèé òàëàáëàðèäàí êåëèá ÷è³³àí
µîëäà èøëàá ÷è³èø. Îëèíãàí íàòèæàëàð àñîñèäà ðà³àìëè ëîãèñòèêàíè
ðèâîæëàíòèðèø ðà³àìëè è³òèñîäè¸òãà ´òèøãà ìóµèì îìèë á´ëèá  µèñîáëàíàäè.

Êàëèò ñ´çëàð: Ëîãèñòèêà òèçèìëàðè, Ðà³àìëè è³òèñîäè¸ò,òðàíñïîðò òèçèìëàðè,
ñàìàðàäîð, ðèâîæëàíòèðèø.

ÀÍÍÎÒÀÖÈß
Â ýòîé ñòàòüå ðàññìîòðåíà ñîçäàíèå ýôôåêòèâíîé ëîãèñòè÷åñêîé ñèñòåìû äëÿ

ðàçâèòèÿ öèôðîâîé ýêîíîìèêè â íàøåé Ðåñïóáëèêå. Äëÿ ðàçâèòèÿ äàííîãî
íàïðàâëåíèÿ âûÿâëåíà íåîáõîäèìîñòü ðåøåíèÿ ñëåäóþùèõ ïðîáëåì. Ñîêðàùåíèå
öèôðîâîãî íåðàâåíñòâà, óâåëè÷åíèÿ óðîâíÿ ïðîíèêíîâåíèÿ èíòåðíåò-òåõíîëîãèé,
óâåëè÷åíèå íàâûêîâ ðàáîòû â èíòåðíåòå è  ðàçðàáîòêà ÈÊÒ ïðîãðàìì ñ ó÷¸òîì
ñîâðåìåííûõ òðåáîâàíèé. Èñõîäÿ èç ðåçóëüòàòîâ, ðàçâèòèå öèôðîâîé ëîãèñòèêè
ÿâëÿåòñÿ âàæíûì ôàêòîðîì äëÿ ïåðåõîäà ê öèôðîâîé ýêîíîìèêå.

ANNOTATION
This article discusses the creation of an effective logistics system for the development

of the digital economy in our Republic. For the development of this direction,  following
problems has been identified. Reducing the level of digital divide, increasing the penetration
rate of Internet technologies, increasing Internet skills and developing ICT programs
taking into account modern requirements. Based on the results, the development of
digital logistics is an important factor for the transition to a digital economy.

¥îçèðãè êóíäà  µàð áèð ìàìëàêàò è³òèñîäè¸òèíè ðèâîæëàíèøèäà ëîãèñ-òèêà
òèçèìè ìóµèì àµàìèÿòãà ýãà. Ëîãèñòèêà òèçèìè è÷êè áîçîðäà òàé¸ð ìàµ-ñóëîò âà
õîì-àø¸ µàðàêàòèíè îïòèìàëëàøòèðèø îð³àëè òîâàð âà õèçìàòëàð-íèíã
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Òîøêåíò

õàðèäîðëàð ó÷óí ³óëàé øàðîèò âà àðçîí íàðõëàðäà åòêàçèá áåðèøèíè òàúìèíëàéäè,
áîçîðäàãè ðà³îáàòíè øàêëëàíòèðàäè. Òàø³è áîçîðäà ìàìëà-êàòíèíã è³òèñîäèé
ðà³îáàòäîøëèãèíè îøèðàäè âà æàµîí è³òèñîäè¸òèãà èí-òåãðàöèÿ æàðà¸íèíè
òåçëàøòèðàäè. Ðèâîæëàíèá áîðà¸òãàí ìàìëàêàòèìèç ó÷óí ñàìàðàäîð ëîãèñòèêà
òèçèìèíè òàøêèë ýòèø æóäà ìóµèì µèñîáëàíàäè. ¤çáåêèñòîíäà ëîãèñòèêà
ñàìàðàäîðëèãè Æàµîí áàíêè òîìîíèäàí 2018-éèëäà ´òêàçèëãàí "Ëîãèñòèêà
ñàìàðàäîðëèãè µèñîáîòèäà"  ¤çáåêèñòîí 160 äàâëàò îðàñèäà 99-´ðèííè ýãàëëàãàí.
¥èñîáîòíè èøëàá ÷è³èøäà áîæõîíà ñàìàðà-äîðëèãè, òðàíñïîðò èíôðàòóçèëìàñè
ñèôàòè, õàë³àðî òàøèøëàðíè òàøêèë ³èëèø îñîíëèãè, ñîõà ìóòàõàñèñëàðèíèíã
áèëèì âà ñàëîµèÿòè, þêëàðíè êó-çàòèø èìêîíèÿòè âà þêëàðíè ́ ç âà³òèäà åòêàçèø
äàðàæàñè êàáè ìåúçîíëàð µèñîáãà îëèíãàí.  "Logistics Performance Index" (LPI)
äàðàæàñè ìèíòà³àìèçäà ìà³òàíàðëè äàðàæàäà ýìàñ. Áó áîðàäà ìàðêàçèé îñè¸
äàâëàòëàðè è÷èäà Ðåñïóáëèêàìèç £îçî²èñòîíäàí êèéèíãè èêêèí÷è ´ðèííè
ýãàëëàéäè. ¥èñîáîòëàðãà ³àðàéäèãàí á´ëñàê ñîµàíè ðèâîæëàíòèðèø ó÷óí µàëè
æóäà µàì ê´ï èøëàð ³èëèíèøè êåðàê. Áóíèíã ó÷óí ñîõà ìóòàõàññèñëàðè  áèëàí
áèðëàøèá àëîµèäà ³èñìëàðäàí èáîðàò ÿãîíà äàñòóð èøëàá ÷è³èø êåðàê. Äàñòóð
ñîµàãà êàäðëàð òàé¸ðëàø, ìàâæóä êàäðëàðíè  ìàëàêàñèíè îøèðèø,
èíôðàòóçèëìàëàðíè ÿõøèëàø êàáè é´íàëèøëàðäà á´ëèøè êåðàê. Àñîñàí  ÷åãàðà
âà ìàìëàêàò µóäóäèäà áîæõîíà æàðà¸íëàðè ñàìàðàäîðëèãèíè îøèðèø, ñîõà
ìóòàõàñèñëàðèíè ê´ïàéòèðèø, òèçèìãà àõáîðîò òåõíîëîãèÿëàðèíè òàäáè³ ýòèø
ëîçèì.

Ðåñïóáëèêàìèçäà ýêñïîðòíèíã êàòòà ³èñìèíè ³èøëî³ õ´æàëèê ìàµñó-ëîòëàðè
òàøêèë ýòàäè. Áóíäàí êåëèá ÷è³àäèêè ýêñïîðò ìàµñóëîòëàðèìèçíèíã íàðõëàðè
òðàíñïîðò õàðæàòëàðè ýâàçèãà îøèá êåòèøè êóçàòèëãàí. Øóíèíã ó÷óí ëîãèñòèê
ñàìàðàäîðëèêíè îøèðèø ýíã àðçîí òðàíñïîðò òóðëàðèäàí ôîéäàëàíèø, ÷åãàðàäîø
äàâëàòëàð îð³àëè äåíãèç ïîðòëàðèãà ÷è³èø äàâëà-òèìèçäà äîëçàðá ìóîììîëàðäàí
áèðè µèñîáëàíàäè. Øóíäàé ³èëèá ñàìàðàäîð ëîãèñòèêà òèçèìèíè ðèâîæëàíòèðèø
êåðàê. Áóíè îääèé èêêè ìèñîëäà êåëòè-ðàìèç.

Ìèêðîè³òèñîäèé ìèñîë. Òàñàââóð ³èëèíã, ñèç ³àéñèäèð âèëîÿòäà ³èø-ëî³
õ´æàëèê ìàµñóëîòëàðèíè åòèøòèðèø áèëàí øó²óëëàíàñèç. Õàðèäîðëà-ðèíãèç
øàµàðëàðäàãè áîçîðëàð, ñóïåðìàðêåòëàð, ³èøëî³ õ´æàëèê ìàµñóëîò-ëàðèíè ³àéòà
èøëàø êîðõîíàëàðè á´ëèøè ìóìêèí. Òîçà ìàµñóëîò îõèðãè õà-ðèäîðãà åòèá
áîðãóíèãà ³àäàð ñèçíèíã áèð íå÷à êóíãèíà âà³òèíãèç á´ëàäè. Øó âà³ò è÷èäà
µîñèëíè éè²èá îëèøèíãèç, ³àäî³ëàøèíãèç, òðàíñïîðò âîñèòàñèãà þêëàá,
õàðèäîðãà åòêàçèøèíãèç êåðàê. Åòêàçèá áåðèø çàíæèðèíèíã áèðîí-áèð ³èñìèäà
ìóîììî ïàéäî á´ëèøè ôîéäàíèíã êàìàéèøèãà , µàòòî òàäáèðêîðíèíã çàðàðãà
êèðèøèãà ñàáàá á´ëèøè ìóìêèí. Áóíãà ìàµñóëîòíè âà³òèäà éè²èá îëìàñëèê,
íîò´²ðè ³àäî³ëàø, íîò´²ðè ñà³ëàø, òðàíñïîðò âîñèòàñèíã âà³òèäà ìàâæóä
åìàñëèãè, íîñîçëèãè, ¸êè êåðàêëè÷à æèõîçëàíìàãàíè  âà øóíãà ´õøàø ê´ðëàá
ìóàììîëàð ñàáàá á´ëèøè ìóìêèí.

 Ìàêðîè³òèñîäèé ìèñîë. Òàñàââóð ³èëèíã, ñèç ýêñïîðòãà ì´ëæàëëàíãàí ³èø-
ëî³ õ´æàëèãè ìàµñóëîòè åòèøòèðàñèç âà ìàµñóëîòèíãèçíè Åâðîïà áîçîðèãà,
ìàñàëàí, Ãåðìàíèÿãà îëèá ÷è³ìî³÷èñèç. Áóíäà àââàëàìáîð Ãåðìàíèÿäà øó
ìàµñóëîòãà á´ëãàí äàðàæàñèíè, òàêëèô ³èëèíà¸òãàí íàðõëàðíè, ìàµñóëîòèí-
ãèçíèíã òàííàðõèíè, óíèíã ýêñïîðò âà òðàíñïîðò õàðàæàòëàðèíè µèñîáëàá ÷è³àñèç.
Àéíàí øó ìàµñóëîòíè Ãåðìàíèÿãà åòêàçèá áåðàäèãàí Èñïàíèÿ, Èòà-ëèÿ, Ïîëøà
êàáè Åâðîïà äàâëàòëàðè åòêàçèá áåðóâ÷èëàðè ñèçãà ðà³îáàòäîøëàð µèñîáëàíàäè.
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Èø÷è êó÷è àðçîíëèãè, ìàµñóëîò ñèôàòè, óíèíã õèëìà-õèëëèãè ñèçíèíã
ìàµñóëîòèíãèçíèíã àôçàëëèêëàðè á´ëñà, òðàíñïîðò õàðàæàòëàðè þ³îðèëèãè
ìàµñóëîòíèíã îõèðãè íàðõëàðèãà êàòòà òàúñèð ê´ðñàòàäè. £èøëî³  õ´æàëèãè
ìàµñóëîòëàðèíè òàøèøäà ³´ëëàíèëàäèãàí ìóçëàòãè÷-àâ-òîòðàíñïîðòèäà áèð êã
ìàµñóëîò ó÷óí ¤çáåêèñòîíäàí Ãåðìàíèÿãà ³èëèíãàí µàðàæàòè µîçèðãè ïàéòäà 40-
50 ñåíò àòðîôèäà, àãàð áó òóðäàãè ìàµñóëîòëàð ó÷óí ÷àêàíà ñàâäîäàãè íàðõëàð
50-60 ñåíòäàí 2-3 åâðîãà÷à á´ëñà ³àí÷àëèê é´³îòèø ìóìêèíëèãèíè ê´ðàìèç.

Áàúçè ðèâîæëàíãàí äàâëàòëàð îõèðãè éèëëàðäà è³òèñîääà ïðîòåêñèî-íèçì
ñè¸ñàòèíè îëèá áîðà¸òãàí á´ëñàëàðäà, àìàëäà äóí¸ è³òèñîäè¸òèäà  ãëî-áàëëàøóâ
æàðà¸íè ñåêèíëàøãàíè é´³. Äóí¸ áîçîðèäà êàòòà ´çãàðèøëàð íàôà-³àò
¤çáåêèñòîííèíã, áàëêè áóòóí ìèòà³àìèçíèíã ð´é áåðà¸òãàí ´çãàðèøëàðãà òàé¸ð
á´ëèøëàðèíè òàëàá ýòàäè. Äóí¸ µàìæàìèÿòèäà ìàâ³åè ́ ñèá áîðà¸òãàí ¥èíäèñòîí
Ðåñïóáëèêàñèíèíã ãëîáàë è³òèñîääàãè ´ðíè µàì îøìî³äà. Ìèíòà³àìèçíèíã
Îñè¸íè Åâðîïà áèëàí áî²ëàãàí ìóµèì òðàíñïîðò êàðèäîðèíèíã  ìàðêàçèäà
ýêàíëèãè áèç ó÷óí µàì  ÷îðëîâ, µàì èìêîíèÿò á´ëèá µèñîáëàíàäè.

 Øóíèíã ó÷óí µàì  áèð ³àí÷à ëîéèµàëàð ëîãèñòèêàíè ðèâîæëàíòèðèø ó÷óí
õèçìàò ³èëàäè. Áóíãà ³óéèäàãè ëîéèµàíè  ìèñîë ³èëèø ìóìêèí, "Áèð ìàêîí -
Áèð é´ë"  ëîéèµàñè µàìêîðëàð áèëàí áèðãàëèêäà èíôðàòóçèëìàìèçíè ÿõøèëàøãà,
òðàíñïîðò âà ëîãèñòèêàãà àëî³àäîð  áèð ³àí÷à ñîµàëàðíè ðèâîæëàíòèðèøãà
èìêîíèÿò, øó áèëàí áèðãà ìàµàëëèé èøëàá ÷è³àðóâ÷èëàð ó÷óí
ðà³îáàòáàðäîøëèêíè îøèðèø é´ëèäà ñèíîâ á´ëàäè. Ðåñïóáëèêàìèç
ìèíòà³àìèçäàãè ýíã ÿõøè òðàíñïîðò òóçèëìàñèãà ýãà. Äàâëàòèìèç µóäóäèäàí
42530êì àâòîé´ë, 4500êì òåìèð é´ëè ́ òãàí âà ìàìëàêàòèìèçíè ìèíòà³àíèíã ìóµèì
òðàíñïîðò êîðèäîðëàðèãà óëàéäè. ¤çáåêèñòîííèíã òðàíçèò äàâëàòè ñèôàòèäà
Àô²îíèñòîí Èñëîì Ðåñïóáëèêàñèãà(Òðàíñ-Àô²îí õàë³àðî òðàíñïîðò êàðèäîðè)
êèðèø âà Àô²îíèñòîí îð³àëè Áàíäàð Àááîñ âà ×îáàµîð ïîðòëàðèãà ÷è³èø
èìêîíèÿòè Òîæèêèñòîí Ðåñïóáëèêàñèãà êèðèøè ìóµèì µèñîáëàíàäè. Áó
èìêîíèÿòëàð è³òèñîäèìèçãà áåâîñèòà âà áèëâîñèòà òàúñèð ê´ðñàòàäè. Æóìëàäàí
èøëàá ÷è³àðèø, òðàíñïîðò, èíôðàòóçèëìà, òóðèçì ñîµàëàðèäà ìèíãëàá èø
´ðèíëàðè ÿðàòèø ìóìêèí. Ìàìëàêàòèìèçäà á´ëà¸òãàí èæîáèé ´çãàðèøëàð
ëîãèñòèêà âà òðàíñïîðò ñîµàñèãà µàì èæîáèé òàúñèðèíè ê´ðñàòàäè. ×óíêè ´ñèá
áîðà¸òãàí è³òèñîäíèíã þêè ýíã àââàëî ëîãèñòèêà òèçèìèãà òóøàäè. Øóíäàé ýêàí
ìàìëàêàòèìèçíèíã ýêñïîðò ñàëîµèÿòèíè îøèðèø èìïîðò µàðàæàòëàðèíè
êàìàéòèðèø ìàµàëëèé áîçîðäàãè òðàíñïîðò µàðàæàòëàðíè ìèíèìàëëàøòèðèø âà
î³èáàòäà õàë³èìèç ÿøàø ôàðàâîíëèãèíè îøèðèø àéíàí ëîãèñòèêà
ñàìàðàäîðëèãèãà áî²ëè³. Øóíäàé ýêàí ëîãèñòèêà òèçèìèíè ðèâîæëàíòèðèø
ðà³àìëè è³òèñîäè¸òãà èíòåãðàöèÿ æàðà¸íèíè òàµëèë ³èëèø âà ñîµàãà òåãèøëè
÷îðà òàäáèðëàð  èøëàá ÷è³èø äîëçàðá èëìèé ìàñàëà µèñîáëàíàäè. Ëîãèñòèêàäà
ÀÊÒ ñîµàñèíè ðèâîæëàíòèðèø ðà³àìëè è³òèñîäè¸òíèíã ðèâîæëàíòèðèøãà
ïîéäåâîð á´ëèá õèçìàò ³èëàäè.
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ANNOTATSIYA
Mazkur maqolada AQShda agrobiznes rivojlanishining hozirgi holati va qishloq

xo'jaligidagi raqamli texnologiyalar qisqacha tahlil qilingan bo'lib, bu yo'nalishdagi
davlat dasturlari ham ko'rib chiqilgandir.

Kalit so'zlar: qishloq xo'jaligi, agrobiznes, agrosanoat, raqamli texnologiyalar, aniq
qishloq xo'jaligi, aqlli qishloq xo'jaligi.

ABSTRACT
The article provides a brief overview of the current state of agribusiness development

in the United States and digital technologies in agriculture, as well as reviews some
government programs in this area.

Keywords: agriculture, agribusiness, agroindustry, digital technologies, precision
agriculture, smart farming.

ÀÍÍÎÒÀÖÈß
Â ñòàòüå äàåòñÿ êðàòêèé îáçîð òåêóùåãî ñîñòîÿíèÿ ðàçâèòèÿ àãðîáèçíåñà â

ÑØÀ è öèôðîâûõ òåõíîëîãèé â ñåëüñêîì õîçÿéñòâå, à òàêæå ðàññìàòðèâàþòñÿ
íåêîòîðûå ãîñóäàðñòâåííûå ïðîãðàììû â ýòîé îáëàñòè.

Êëþ÷åâûå ñëîâà: ñåëüñêîå õîçÿéñòâî, àãðîáèçíåñ, aãðî ïðîìûøëåííîñòü,
öèôðîâûå òåõíîëîãèè, òî÷íîå ñåëüñêîå õîçÿéñòâî, óìíîå ñåëüñêîå õîçÿéñòâî.

O'zining tabiiy zaxiralari va yer sharoitlari tufayli Amerika Qo'shma Shtatlari qishloq
xo'jaligining yirik ishlab chiqaruvchi va eksportyorlaridan biri hisoblanadi. AQShning
qishloq xo'jaligi sektori fermer xo'jaligidan tashqari, fermerlik bilan bog'liq qator sohalarni
qamrab oladi. Ulardan eng yirigi oziq-ovqat xizmati va oziq-ovqat mahsulotlari ishlab
chiqarishdir. Amerikaliklarning oziq-ovqat xarajatlari uy xo'jaliklari byudjetining o'rtacha
13 foizini tashkil qiladi. Qishloq xo'jaligi, oziq-ovqat va tegishli sohalar 2017-yilda AQSh
YAIMning 5,4 foizini tashkil etdi va qiymati 1,053 trln.AQSH dollariga teng mahsulot
ishlab chiqardi. Umumiy agrar sohaning  yalpi ichki mahsulotga qo'shadigan ulushi
bundan katta bo'lib, o'rmonchilik, baliqchilik va shunga o 'xshash faoliyaturlarit; oziq-
ovqat mahsulotlari, ichimliklar va tamaki mahsulotlari; to'qimachilik, kiyim-kechak va
charm buyumlar; oziq-ovqat va ichimliklar do'konlari; va oziq-ovqat xizmati ham qishloq
xo'jaligi bilan bog'liq sanaladi [1].

AQSh agrobiznesi kuchli ishchi kuchi, bozor hajmi va rivojlangan infratuzilmasi
tufayli global bozorda asosiy raqobatchilardan biri sanalib, agrobiznes qishloq xo'jaligi
kimyoviy moddalari, dehqonchilik, akvakultura, o'rmonchilik va chorvachilik kabi sohalarni
qamrab oladi (qishloq xo'jaligi texnikasi va uskunalari mashinasozlik va asbob-uskunalari
sanoatining bir qismi sanaladi). 2018-yilda AQSh agrosanoati eksporti hajmi 159 milliard
dollardan oshdi va  agrosanoat majmuiga 14 milliard AQSh dollaridan ziyoda to'g'ridan-
to'g'ri xorijiy investitsiyalar kiritildi.
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AQSh iqtisodiyotida agrobiznes muhim o'rin egallaydi. Mamlakat bo'ylab 2 milliondan
ortiq fermer xo'jaliklari 900 million akrdan ko'proq maydonni egallaydi. AQShning
agrobiznes sohasi 2017-yilda 388,5 milliard AQSH dollarlik qishloq xo'jaligi mahsulotlarini
ishlab chiqargan bo'lsa, 2018 yil may oyi holatiga ko'ra 311 mingdan ortiq kishi
dehqonchilik, baliqchilik va o'rmon xo'jaligida, 115000 dan ortiq kishi agro muhandislik,
ishlab chiqarish va oziq-ovqat ilmlari kabi boshqa sohalarda mehnat qiladi [2]. AQSH
agrosanoati bir nechta quyi sektorlardan iboratdir:

- Qishloq xo'jalik kimyoviy moddalari (o'g'itlar, pestitsidlar va boshqa qishloq xo'jalik
kimyoviy moddalarini tayyorlash, aralashtirish, shakllantirish);

- Dehqonchilik (2017-yilda 194 milliard AQSH dollarlik mahsulot ishlab o'chiqarilgan;
asosiy ishlab chiqarilgan mahsulotlar - makkajo'xori va soya loviyasi);

- Akvakultura (ham dengiz ham chuchuk suv muhitida baliq va dengiz mahsulotlarini
yetishtirish. AQSh akvakulturasining aksariyat qismini (70 foizi) chuchuk suvda laqqa
baliq va gulmohi balig'ini yetishtirish tashkil etadi);

- O'rmonchilik (o'rmonlar, daraxtlar va ular bilan bog'liq manbalarni yaratish,
boshqarish, foydalanish va saqlash);

- Chorvachilik (go'sht, sut, jun va charm kabi chorva mollari mahsulotlarini ishlab
chiqarish. 2017-yilda chorvachilik mahsulotlari qiymati 195 milliard AQSH dollarni
tashkil etdi. Asosiy mahsulotlari -yirik qoramolchilik, parrandalchilik va sut mahsulotlari).

- Qishloq xo'jaligi va oziq-ovqat mashinalari va jihozlari (Mashina va uskunalar
sanoatining bir qismi bo'lib, oziq-ovqat va ichimliklarni yetishtirish, qayta ishlash,
qadoqlash, tashish va tarqatish uchun ishlatiladigan uskunalarini ishlab chiqarishni tashkil
etadi. Qishloq xo'jaligi va oziq-ovqat mashinalari va uskunalari qishloq xo'jaligi uskunalari,
oziq-ovqat mahsulotlarini qayta ishlash va qadoqlash mashinalari, tijorat va sanoat sovutish
uskunalari va oziq-ovqat mahsulotlarini yetkazib berish uskunalarini o'z ichiga oladi)[3].,
an

Bugungi kunda AQSh agrosanoati va umuman qishloq xo'jaligini raqamlashtirishga
katta e'tibor qaratilmoqda. So'nggi o'n yillikda qishloq xo'jaligiga AgTex (agro
texnologiyalar)ning tatbiq etilishi fermerlarga mahsulot ishlab chiqarishni ko'paytirish va
ishlab chiqarish jarayonini avtomatlashtirish orqali hosil hajmini keskin oshirish
imkoniyatini berdi. Shu bilan birga, qishloq xo'jaligida barqarorlik va rentabellikni oshirish,
aholi sonining oshishi kabi global muammoga yechim topish uchun raqamlashtirish
masalasi yanada muhim ahamiyat kasb etmoqda.

Bugungi kunda qishloq xo'jaligiga raqamli texnologiyalarni qo'llashning bir nechta
yo'nalishlari mavjuddir. Ulardan biri Aniq qishloq xo'jaligi (Precision Agriculture) bo'lib,
bu ekinlarning maydon ichidagi o'zgaruvchanligini kuzatish, o'lchash va ularga javob
berishga asoslangan dehqonchilikdir. Bu texnologiya o'z navbatida resurslarni tejash va
optimallashtirishga yordam berib, fermerlarga qishloq xo'jaligini boshqarishda to'gri qarorlar
qabul qilishga ko'maklashadi [4]. Bunga misol qilib, dehqon xo'jaligida IoT va sensorlarni
[5], qishloq xo'jaligida "Katta ma'lumotlar bazasi"ni qo'llash kabilarni keltirish mumkindir
[6]. Aniq qishloq xo'jaligi kompaniyalari AQShning kamida 38 shtatida joylashgan hamda
deyarli uchdan bir qismi (29%) Kaliforniya hissasiga to'g'ri keladi. Sensor texnologiyalari
O'rta g'arb shtatlarida, VRT texnologiyalari va aqlli sug'orish texnologiyalari Illinois,
Minnesota, Koloradi va Ayova shtatlarida keng qo'llaniladi [7].

Yana bir raqamlashtirish yo'nalishlaridan biri Smart Farming, yani aqlli qishloq
xo'jaligi. Aqlli qishloq xo'jaligi - bu qishloq xo'jaligi mahsulotlarining miqdori va sifatini
oshirish uchun zamonaviy texnologiyalardan foydalangan holda fermer xo'jaligini
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boshqarish sanaladi. GPS, tuproqni skanerlash, ma'lumotlarni boshqarish va internet
texnologiyalaridan foydalanish, dala ichidagi o'zgarishni aniq o'lchash, shunga mos ravishda
strategiyani moslashtirish orqali fermerlar pestitsidlar va o'g'itlarning samaradorligini
sezilarli darajada oshirishi, "Aqlli qishloq xo'jaligi" texnologiyalaridan foydalangan holda
chorvachilikni ham optimallashtirishlari mumkin [8]. AQSHda fermer xo'jaliklarining
deyarli 80 foizi turli xildagi SFT (Smart Farming texhnologies)dan foydalanadi [9].

AQSHda qishloq xo'jaligini raqamlashtirishdagi tashabbuslardan biri "Feed for future"
dasturidir. AQSh Global Rivojlanish Laboratoriyasi (Laboratoriya) va Oziq-ovqat
Xavfsizligi Byurosi "Digital Development for Feed for Future" (D2FTF) deb nomlangan
tashabbusni ilgari surib, bu agrosanatda raqamli texnologiyalarni qo'llashni kengaytirishga
qaratilgandir. Bu dastur 4 ta raqamlashtirilgan insturmentga qaratilgandir: (1) aniq qishloq
xo'jaligi (shu jumladan sensor texnologiyasi), (2) raqamli moliyaviy xizmatlar, (3)
ma'lumotlarga asoslangan qishloq xo'jaligi va (4) qishloq xo'jaligida AKT rolini oshirish
[10].

Umuman olganda mamlakatda agrobiznesni qo'llab-quvvatlovchi va qishloq xo'jaligining
innovativligini oshirishga qaratilgan bir nechta Federal dasturlar va resurslar bo'lib,
ularga quyidagilarni kiritish mumkindir:

- Oziq-ovqat va qishloq xo'jaligi milliy instituti (NIFA) - qishloq xo'jaligiga oid
fanlarni rivojlantiradigan dasturlarga rahbarlik qiladi va moliyalashtiradi. U qishloq
xo'jaligining uzoq muddatli barqarorligini ta'minlaydigan tashabbuslarga sarmoya kiritadi
va qo'llab-quvvatlaydi. NIFA qishloq xo'jaligiga tegishli fanlar va texnologiyalarda yangi
kashfiyotlarni amalga oshira oladigan odamlarni birlashtirish uchun kompleks yondashuvni
qo'llaydi.

- AQSH Qishloq xo'jaligi departamenti (USDA) qishloqlarni rivojlantirish bo'yicha
biznes dasturlari biznesni yaratish va o'sishini rag'batlantirish uchun moliyaviy qo'llab-
quvvatlash va texnik yordamni taqdim etadi. Dasturlar davlat va xususiy jamoat tashkilotlari
va moliyaviy institutlar bilan moliyaviy hamkorlik, biznesni rivojlantirish va texnik yordam
ko'rsatish orqali hamkorlik qiladi. Ushbu dasturlar biznesni boshlash va o'stirish uchun
kapital, jihozlar, joy taqdim etadi hamda malaka oshirish va tadbirkorlik ko'nikmalarini
oshirishga yordam beradi. Shuningdek, biznes dasturlari qishloq joylarida sifatli ish o'rinlarini
yaratish va saqlashni qo'llab-quvvatlaydi.

- USDA iqtisodiy tadqiqot xizmati federal statistika agentligi bo'lib, qishloq xo'jaligi,
oziq-ovqat, atrof-muhit va amerika qishloqlarida yuzaga keladigan tendentsiyalarni va
paydo bo'layotgan muammolarni oldindan ko'rish, shuningdek, davlat va xususiy qarorlarni
qabul qilish va takomillashtirish uchun yuqori sifatli, obyektiv iqtisodiy tadqiqotlarni
o'tkazadi [11].

Xulosa o'rnida aytish mumkinki, raqamli texnologiyalar qishloq xo'jaligining barqarorligi
va samaradorligini oshirib, hosildorlikni ko'paytirish, qishloq xo'jaligi korxonalarining
innovativligini ta'minlashga yordam beradi. Shuningdek, raqamli texnologiyalar ekologik
siyosat talablariga rioya qilinishni nazorat qilib, qishloq xo'jaligini boshqarish jarayonlarini
avtomatlashtirish va bu yo'nalishda kengaytirilgan davlat xizmatlarini rivojlantirishga,
agrar siyosat olib borishga imkon beradi. AQSHda agrar sohada raqamli texnologiyalardan
foydalanish keng yo'lga qo'yilgan bo'lib, qishloq xo'jaligi korxonalarining deyarli 80
foizi turli xil raqamli texnologiyalardan foydalanadi. Natijada esa, bu va boshqa innovatsion
yondoshuvalar 2017-yilda qishloq xo'jaligi, oziq-ovqat va tegishli sohalar AQSh YAIMning
5,4 foizini tashkil etdi va qiymati 1,053 trln.AQSH dollariga teng mahsulot ishlab chiqardi.
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Â ñòàòüå ðàñêðûâàåòñÿ ðîëü öèôðîâîãî ìàðêåòèíãà â äåÿòåëüíîñòè ïðåäïðèÿòèé,

ðàññìàòðèâàþòñÿ ìàðêåòèíãîâûå ñòðàòåãèè èçâåñòíûõ êîìïàíèé ìèðà. Ðàçðàáîòàíû
ðåêîìåíäàöèè ïî èñïîëüçîâàíèþ öèôðîâûõ ìàðêåòèíãîâûõ ñòðàòåãèé
ïðîìûøëåííûìè ïðåäïðèÿòèÿìè è ÷àñòíûìè ïðåäïðèíèìàòåëÿìè íàøåé ñòðàíû.
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EXPERIENCE OF FOREIGN COUNTRIES IN THE USE OF DIGITAL
MARKETING STRATEGIES IN UZBEKISTAN

ABSTRACT
The article reveals the role of digital marketing in the activities of enterprises,

examines the marketing strategies of famous companies of the world. Recommendations
for the use of digital marketing strategies of industrial enterprises and private entrepreneurs
of our country have been developed.

Keywords: digital marketing, digital economy, online sales, consumer behavior.

Ðåñïóáëèêàìèçäà àõáîðîò-êîììóíèêàöèÿ òèçèìèíè ðèâîæëàíòèðèø ñîµàñèäà
òèçèìëè èøëàð ³èëèíìî³äà. Ëåêèí øèääàò áèëàí ðèâîæëàíà¸òãàí äàâðäà çàìîí
áèëàí µàìíàôàñ á´ëèø, ÿíãèëèêãà èíòèëèø âà èííîâàöèîí ²îÿëàðíè ³´ëëàá-
³óââàòëàø ìóµèì àµàìèÿòãà åãà. Áó àââàëàì áîð, è³òèñîäè¸òèìèçíè ÿíãè àñîñëàðäà
ðèâîæëàíòèðèø, óíèíã áàð÷à ñîµàëàðèãà àõáîðîò òåõíîëîãèÿëàðèíè æîðèé åòèø
âà øó àñîñèäà ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøíè òà³îçî åòàäè.

Ìàìëàêàòèìèçäà ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø á´éè÷à ÷îðà-òàäáèðëàð
àìàëãà îøèðèø áèëàí áèð ³àòîðäà, êîðõîíàëàðíèíã ñàâäî ôàîëèÿòëàðè, µàìäà
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èñòåúìîë÷èëàðãà õèçìàò ê´ðñàòèøëàðèäà ýëåêòðîí òèæîðàò òèçèìëàðè áîñ³è÷ìà-
áîñ³è÷ æîðèé ýòèëìî³äà.

¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã 2020 éèë 25
ÿíâàðäàãè ¤çáåêèñòîí Ðåñïóáëèêàñè ïàðëàìåíòèãà ìóðîæààòíîìàñè [1]
ìàìëàêàòèìèçíè 2017 - 2021 éèëëàðäà ÿíàäà ðèâîæëàíòèðèøíèíã áåøòà óñòóâîð
é´íàëèøëàðèíè àìàëãà îøèðèø ¥àðàêàòëàð ñòðàòåãèÿñèäà áåëãèëàíãàí
âàçèôàëàðíè áàæàðèøäà, áàð³àðîð è³òèñîäèé ðèâîæëàíèø, õàë³ ôàðîâîíëèãèíè
îøèðèøäà ìóµèì äàñòóðàìàë á´ëèá õèçìàò ³èëàäè. Ìàìëàêàòèìèç êîðõîíàëàðíèíã
ðà³îáàòáàðäîøëèãèíè îøèðèø, è³òèñîäèé ñàëîµèÿòèíè þêñàëòèðèø,
èííîâàöèÿëàðíè êåíã æîðèé ýòèø âà øóëàð àñîñèäà ðåñóðñëàðäàí î³èëîíà
ôîéäàëàíèø ðà³àìëè è³òèñîäè¸òíè øàêëëàíòèðèø îìèëëàðèäàíäèð.
Êîðõîíàëàðèìèç ñàâäî ôàîëèÿòèäà ðà³àìëè òåõíîëîãèÿëàðíè êåíã ³´ëëàø, ýêñïîðò
ôàîëèÿòèíè ðèâîæëàíòèðèøãà èìêîí ÿðàòàäè.

Áóãóíãè êóíäà èñòåúìîë÷èãà ³àðàòèëãàí þ³îðè ýúòèáîð, õàðèäîð µàìäà ñîòóâ÷è
îðàñèäàãè þ³îðè èíòåðàêòèâ òåçëèê êàáè ñàáàáëàðãà áèíîàí ðà³àìëè ìàðêåòèíã
àíúàíàâèé ìàðêåòèíãäàí óñòóíëèê ³èëìî³äà. Èñòåúìîë÷è âà èøëàá
÷è³àðóâ÷èëàðíèíã ýúòèáîðè àíúàíàâèé ìàðêåòèíã ìåäèà âîñèòàëàðè á´ëìèø
òåëåâèçîð, ðàäèî, áîñìà íàøðè¸òëàðãà ³àðàãàíäà ðà³àìëè ìàðêåòèíã ìåäèà
âîñèòàëàðè èíòåðíåò, ñìàðòôîíëàð, ñèìñèç àëî³à âîñèòàëàðè âà òåçêîð ³èäèðóâ
³óðèëìàëàðèãà ê´ïðî³ ³àðàòèëìî³äà.

Ñàìàðàëè âåá-òàðìî³ëàðíè ÿðàòèøäàí ôîéäàëàíãàí µîëäà èñòåúìîë÷èëàðíè
´çèãà æàëá ³èëèø âà óëàðíèíã ìóàéÿí áðåíäãà ñîäè³ëèãèíè îøèðèø áóãóíãè
êóííèíã äîëçàðá ìàñàëàëàðè á´ëèá ³îëìî³äà

Ðà³àìëè ìàðêåòèíã áó ðà³àìëè ðåñóðñëàð á´ëìèø èíòåðíåò, ðàäèî, òåëåâèçîð,
ìîáèëü òåëåôîíëàðè, èñòåúìîë÷èëàð ó÷óí ìàµñóëîòëàðíèíã ðåêëàìà ³èëèø ¸êè
óëàðãà á´ëãàí ìîòèâíè øàêëëàíòèðèø ìà³ñàäèäà ðà³àìëè ðåêëàìà äèñïëåéëàðèäàí
î³èëîíà ôîéäàëàíèøäèð. Ðà³àìëè ìàðêåòèíã ýëåêòðîíèê ìåäèÿ âîñèòàëàðè îð³àëè
ìàµñóëîò âà áðåíäëàðíè íàìîéèø ³èëèøäèð. Ó àíúàíàâèé ìàðêåòèíãäàí ôàð³
³èëèá, ´ç è÷èãà ðà³àìëè ìàðêåòèíã êàíàëëàðè âà ìåòîäëàðèíè ³àìðàá îëàäè.
Áóëàð îð³àëè êîðõîíà âà òàøêèëîòëàðãà ìàðêåòèíã òàøâè³îòëàðèíè òàµëèë ³èëèøãà
âà èñòåúìîë÷èëàðíèíã àéíè âà³òäàãè õîµèø-èñòàêëàðèíè àíè³ëàøäà ̧ ðäàì áåðàäè.
Ðà³àìëè ìàðêåòèíã äèçàéí, ðåêëàìà âà ñîòóâíè ´ç è÷èãà îëãàí èíòåðíåòíèíã
êðåàòèâ âà òåxíèê àñïåêòëàðèíè áî²ëàéäè. Ó ÿíãè èñòåúìîë÷èëàðíè æàëá ýòèø
ó÷óí ýëåêòðîí ïî÷òà îð³àëè ìàúëóìîòëàð àëìàøèíóâèãà ðóõñàò ýòèáãèíà ³îëìàñäàí
èñòåúìîë÷èëàðíè ìàµñóëîòëàðíè òåç ñîòèá îëèøãà µàì óíäàéäè.

¥îçèðãè êóíäà êîìïàíèÿëàð ñàìàðàëè ýëåêòðîí ðåêëàìàëàð îð³àëè îììàâèé
àóäèòîðèÿ áèëàí îñîíãèíà æàëá ³èëèá, óëàðíèíã ìàõñóñ ìàµñóëîò âà õèçìàòëàðãà
á´ëãàí õîµèø-èñòàêëàðèíè, õóë³-àòâîðëàðèíè âà µèñ-òóé²óëàðèíè áèëèá îëèø
èìêîíèÿòèãà ýãà á´ëàäè.

Àíúàíàâèé êîììóíèêàöèÿ ìåäèàëàðè µèñîáëàíãàí ñîòóâ êó÷ëàðè, òåëåâèçîð
âà ýëåêòðîí ìåäèàëàðè á´ëìèø âåá-òàðìî³ëàðè µàìäà ýëåêòðîí ïî÷òà îðàñèäà
íàðõ á´éè÷à ñåçèëàðëè äàðàæàäà ôàð³ áîð. Ðà³àìëè êàíàëëàðíèíã íàðõ
ñàìàðàäîðëèãè âà èíòåðàêòèâëèãè èñòåúìîë÷è µàìäà êîðõîíàëàð îðàñèäà ò´²ðèäàí-
ò´²ðè äèàëîãíè àìàëãà îøèðèá, ìàðêåòîëîãëàðíè ´çëàðèíèíã èñòåúìîë÷èëàðè
áèëàí òåç-òåç àëî³àäà á´ëèá òóðèøíè òàúìèíëàø áèëàí áèðãà, êàì ñàðô-õàðàæàò
îð³àëè èíòåðàêòèâëèê âà ïåðñîíàëëèêíè îøèðàäè.

Ðà³àìëè ìàðêåòèíã èñòåúìîë÷èëàð áèëàí ìóñòàµêàì àëî³à ́ ðíàòèø áèëàí áèð
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³àòîðäà èñòåúìîë÷èëàðíè ñàôèíè êåíãàéòèðèø ìà³ñàäèäà èíòåãðàöèîí, ìà³ñàäëè
âà ñàìàðàäîð àëî³àíè ÿðàòèø ó÷óí ðà³àìëè âîñèòàëàðäàí ôîéäàëàíàäè. Àíúàíàâèé
ìàðêåòèíã ðàäèî, òåëåâèçîð, ãàçåòà âà àôèøàëàðäàí ôîéäàëàíñà, ðà³àìëè
ìàðêåòèíã ìîáèëü ìàðêåòèíã, å-mail ìàðêåòèíã, SMS, òåçêîð ³èäèðóâ ³óðèëìàñè
âà äèñïëåé ðåêëàìà òåõíîëîãèÿëàðèäàí ôîéäàëàíàäè.

Ìàìëàêàòèìèçäà ðà³àìëè ìàðêåòèíã áèëàí áî²ëè³ 4 òà àñîñèé ìóàîììî, ÿúíè
òèæîðàò òàæðèáàëàðèíèíã êàìëèãè, èæòèìîèé ìàðêåòèíã, ìàúëóìîò áîø³àðóâè
âà ìîáèë ìàðêåòèíã ìàâæóä. "Uzreport" àõáîðîò àãåíòëèãè ìàúëóìîòëàðèãà íàçàð
òàøëàéäèãàí á´ëñàê, µîçèð ¤çáåêèñòîíäà ³àðèéá 20 ìèëëèîíäàí îøè³ àµîëè
èíòåðíåòäàí ôîéäàëàíàäè. Áîø³à÷à ³èëèá àéòãàíäà, ìàìëàêàò àµîëèñèíèíã 40
ôîèçäàí îðòè²è èíòåðíåò ôîéäàëàíóâ÷èñè µèñîáëàíàäè. Áó ðåñïóáëèêàìèçäà
èíòåðíåò ìàðêåòèíã (ðà³àìëè ìàðêåòèíãíèíã áèð òóðè) ñàëìî²èíèíã þêñàëèøèãà
ñàáàá á´ëèá, áóíè korzinka.uz âà torg.uz îíëàéí òèæîðàò òàðìî³ëàðè îð³àëè
àìàëãà îøèðèø ìóìêèí. Ñàáàáè, óøáó îíëàéí òèæîðàò òàðìî³ëàðè
èñòåúìîë÷èëàðãà ìàµñóëîòëàðíè áåâîñèòà îíëàéí õàðèä ³èëèø èìêîíèÿòèíè
ÿðàòèáãèíà êîëìàñäàí, µàð ³àíäàé õèçìàòëàðíè îíëàéí òàðçäà àìàëãà îøèðèá
áåðàäè.

Æóìëàäàí, æàµîííèíã ðèâîæëàíãàí ìàìëàêàòëàðèäà ìàðêåòèíã
ñòðàòåãèÿëàðèäàí ñàìàðàëè ôîéäàëàíèá êåëà¸òãàí êîðõîíàëàðíè òàä³è³ ³èëàäèãàí
á´ëñàê, À£Øäà çàìîíàâèé ìîäà òîâàðëàð ñàâäîñèãà èõòèñîñëàøãàí îíëàéí
ä´êîíëàðäàí áèðè á´ëãàí Ìacy`s.com á´ëèá óíèíã òîâàðëàð ñàâäîñè µàæìè 2018
éèëäà 3559,6 ìëí. À£Ø äîëëàðèíè òàøêèë ³èëäè âà áîø³à îíëàéí ä´êîíëàðäà
ìîäà é´íàëèøäàãè òîâàðëàð ñàâäîñèäà Àmazon.com 2601,2 ìëí. À£Ø äîëëàð,
kohols.com 2155,1 ìëí. À£Ø äîëëàð äàðîìàä ê´ðäè. Ìîäà é´íàëèøäà òîâàðëàð
áèëàí ñàâäî ³èëàäèãàí îíëàéí ä´êîíëàð Walmart.com, Qvc.com, viktoriassecret.com,
oldnavy.com, zulily.com, jcpenny.com landsend.com µàì ñàìàðàëè ôàîëèÿò þðèòèá
êåëìî³äà. 1-ðàñì.

1-ðàñì. À£Øäà ýíã ìàøõóð îíëàéí ä´êîíëàðäà ìîäà òîâàðëàðíè ýëåêòðîí
ñàâäîñè µàæìè (2018 éèë)(ìëí. À£Ø äîëëàð) [7]

À£Øäà ìîäà é´íàëèøäàãè òîâàðëàð ñàâäîñèãà èõòèñîñëàøãàí Ìacy`s ñàâäî
êîðõîíàñè 150 éèëäàí áåðè ôàîëèÿò þðèòèá êåëìî³äà, ó ýëåêòðîí òèæîðàò
áîçîðèäà áóãóíãè êóíäà èñòåúìîë÷èëàðíè êåíã æàëá ³èëèøè áèëàí åòàê÷è á´ëèá
òóðèáäè. Ñàâäî êîðõîíàñè õàðèäîðëàð ó÷óí êóçãè âà áàµîðãè òóðëè ìîäàäàãè
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òîâàðëàðíè ñàâäîñè áèëàí øó²óëëàíèá êåëìî³äà. Êîìïàíèÿ À£Øíèíã 45 øòàòèäàãè
µàìäà Êîëóìáèÿ, Ãóàì âà Ïóåðòî-Ðèêî äàâëàòëàðèäà µàì æàìè 800 ãà ÿ³èí
ä´êîíëàðè ìàâæóä.

Ñàâäî êîðõîíàñè ðà³àìëè ìàðêåòèíã ñòðàòåãèÿñèäàí êåíã ôîéäàëàíãàí µîëäà
îíëàéí ä´êîíè îð³àëè æàµîííèíã ê´ïëàá ìàìëàêàòëàðèäà ́ ç òîâàðëàðèíè ñîòèø
èìêîíèÿòèãàýãà á´ëäè. Ìacy`s ñàâäî êîðõîíàñèíè ´çèãà µîñ á´ëãàí
ñòðàòåãèÿëàðèäàí ÿíà áèðè À£Øäà µàð éèëè (1920 éèëäàí áîøëàá) 26 íîÿáð
ñàíàñèäà íèøîíëàíèá êåëèíà¸òãàí "øóêðîíàëèê êóíè" øîó òàäáèð ´òêàçèá, áó
òåëåâèäåíèÿäà êóí äàâîìèäà íàìîéèø ýòòèðèëàäè íàòèæàäà èñòåúìîë÷èëàðíè
ê´ïðî³ æàëá ³èëèíìî³äà. Ìèñîë ó÷óí 2017 éèëäà Ñàâäî êîðõîíàñèíèíã æàìè
ä´êîíëàðäà òîâàðëàð ñàâäîñè 25 ìëðä. À£Ø äîëëàðíè (øóíäàí îíëàéí ä´êîíëàðèäà
òóøãàí óëóø 1,4 ìëðä. À£Ø äîëëàð)òàøêèë ³èëãàí á´ëñà, 2018 éèëãà êåëèá áó
ê´ðñàòãè÷ 35,5 ìëðä. À£Ø äîëëàðèãà åòäè. [6]

Êó÷ëè ðà³îáàò øàðîèòèäà ìàçêóð êîìïàíèÿ àíè³ èøëàíãàí êðåàòèâ ìà³ñàäãà
ýãà á´ëãàí ìàðêåòèíã ñòðàòåãèÿñè èøëàá ÷è³ãàí. "Ìacy`s"íèíã èíòåðíåò ñàéòèäàãè
ñàõèôàñèäà "Áèçíåñèìèç êîíöåïöèÿñè - õàðèäîðëàðãà ýíã çàìîíàâèé âà ñèôàòëè
ìàµñóëîòëàðíè ýíã ÿõøè íàðõëàðäà òà³äèì ýòèøäàí èáîðàò" - äåãàí øèîð îñòèäà
èñòåìîë÷èëàð èøîí÷èíè ³îçîíèá êåëìî³äà.

Áóíäàí ê´ðèíàäèêè ðà³àìëè ìàðêåòèíã ñòðàòåãèÿñè áó ðà³îáàò êóðàøèäà óñòóí
ìàâ³åãà ýãà á´ëèøäà âà èñòúåìîë÷èëàðíè êåíã æàëá ³èëèøäà ñàìàðàëè âîñèòà
á´ëèá õèñîáëàíàäè.

Õóëîñà øóêè, Ìàìëàêàòèìèçíèíã èøëàá ÷è³àðèø âà õèçìàò ê´ðñàòèø
êîðõîíàëàðè ³îëàâåðñà êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèê ñóáúåêòëàðè ´ç
ôàîëèÿòëàðèíè ³óéèäàãè 4 òà ðà³àìëè ìàðêåòèíã é´ëëàðèäàí ôîéäàëàíèá,
ðèâîæëàíòèðèøëàðè ìóìêèí: èñòåúìîë÷è ñîòóâ÷è îðàñèäàãè àëî³àíè ðà³àìëè
ìàðêåòèíã êàíàëëàðè êîðïîðàöèîí âåá-ñàµèôàëàð ¸êè èæòèìîèé ìàðêåòèíãíè
³´ëëàãàí µîëäà àìàëãà îøèðèø; èñòåúìîë÷è ñ´ðîâëàðèãà ìîáèëü, ýëåêòðîí ïî÷òà
âà èíòåðíåò ìàðêåòèíãäàí ôîéäàëàíãàí æàâîá ³àéòàðèø; ìàµñóëîòëàð ò´²ðèñèäà
èñòåúìîë÷èëàðíè áàòàôñèë ìàúëóìîò áèëàí òàúìèíëàø îð³àëè èñòåúìîë÷èëàðíè
ìàµñóëîòëàðíè ñîòèá îëèøãà óíäàø; èñòåúìîë÷èëàðãà õèçìàòëàðíè µóäóäèé òàøêèë
ýòèø îð³àëè ýðèøèø ìóìêèí.
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ÀÌÅÐÈÊÀ £ÎØÌÀ ØÒÀÒËÀÐÈÄÀ ÄÀÂËÀÒ ÕÈÇÌÀÒÈÍÈ ÀÌÀËÃÀ
ÎØÈÐÈØÍÈÍÃ ¤ÇÈÃÀ ¥ÎÑ ÒÈÇÈÌÈ: ÝËÅÊÒÐÎÍ ¥ÓÊÓÌÀÒÍÈ

ÌÎÄÅÐÍÈÇÀÖÈßËÀØ ÑÒÐÀÒÅÃÈßÑÈ

Ìûðçàáàåâ Êóàòáàé Áàõûòáàåâè÷
¤çÌÓ òàðèõ ôàêóëüòåòè  "Äàâëàò
áîø³àðóâè âà ìàµàëëèé ´ç-´çèíè
áîø³àðóâ"   é´íàëèøè ìàãèñòðàíòè

http://dx.doi.org/10.26739/2181-9491-2020-SI-6-17

ABSTRACT.
This article describes not only evolution of E-Government, but also Development of

public service and  legislation system of the United States and defined the current trends
of ICT development in the USA.     In order to solve the problems which is occurring
among the public living in the USA‚ à set of measures have been set by the government
by admitting some rules related to E-Government.

  ÀÍÍÎÒÀÖÈß
Â ýòîé ñòàòüå îïèñûâàåòñÿ íå òîëüêî ýâîëþöèÿ ýëåêòðîííîãî ïðàâèòåëüñòâà,

íî è ðàçâèòèå ñèñòåìû ãîñóäàðñòâåííîé ñëóæáû è çàêîíîäàòåëüñòâà ÑØÀ, à
òàêæå îïðåäåëÿþòñÿ ñîâðåìåííûå òåíäåíöèè ðàçâèòèÿ ÈÊÒ â ÑØÀ. ×òîáû ðåøèòü
ïðîáëåìû, âîçíèêàþùèå ñðåäè íàñåëåíèÿ, æèâóùåãî â ÑØÀ, ïðàâèòåëüñòâî
óñòàíîâèëî ðÿä ìåð, ïðèçíàâ íåêîòîðûå ïðàâèëà, êàñàþùèåñÿ ýëåêòðîííîãî
ïðàâèòåëüñòâà.

ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëà íàôàêàò ýëåêòðîí µóêóìàòíèíã ðèâîæëàíèøè, áàëêè À£Øäà

äàâëàò xèçìàòè âà ³îíóí÷èëèê òèçèìèíèíã ðèâîæëàíèøè µàêèäà µàì ìàúëóìîò
áåðàäè âà À£Øäà ÀÊÒ ðèâîæëàíèøèíèíã µîçèðãè òåíäåíöèÿëàðèíè àíè³ëàéäè.
À£Øäà ÿøîâ÷è àµîëè ´ðòàñèäà þçàãà êåëàäèãàí ìóàììîëàðíè µàë ³èëèø ó÷óí
µóêóìàò ýëåêòðîí µóêóìàò áèëàí áî²ëèê áàúçè ³îíóíëàðíè ³àáóë ³èëèø îð³àëè
áèð ³àòîð ÷îðà-òàäáèðëàðíè àìàëãà îøèðäè.

Êàëèò ñ´çëàð: £îíóí‚ ýëåêòðîí µóêóìàòíèíã, äàâëàò õèçìàòè, ÀÊÒ, ¥óêóìàò
äàñòóðëàðè, îíëàéí ðåæèì, e-Ñóáñèäèÿëàð, e-Àóòåíòèôèêàöèÿ, Àõáîðîò
òåõíîëîãèÿëàðè

      À£Ø, Åâðîïà âà Îñè¸äàãè ê´ï÷èëèê áîø³àðóâ îðãàíëàðè àµîëè áèëàí
îíëàéí ´çàðî ìóîìàëà ³èëèøíèíã àôçàëëèêëàðèíè µîçèðíèíã ´çèäà¸³ òóøóíèá
åòäèëàð âà ôó³àðîãà ì´ëæàëëàíãàí, ýëåêòðîí äåìîêðàòèÿ âà ýëåêòðîí ìàúìóðèÿò
áåëãèëàðèíè ´çèäà ìóæàññàì ³èëàäèãàí  ´çèãà µîñ òèçèìèíè ÿíè ýëåêòðîí
µóêóìàòëàðèíè ÿðàòäèëàð.

        Áèðèí÷è íàâáàòäà óøáó æàìèÿòäà äàâëàò òóçóìëàðè ́ éíàøè êåðàê á´ëãàí
àñîñèé ðîëè µèñîáãà îëèíãàí µîëäà àõáîðîò æàìèÿòèíè ðèâîæëàíòèðèøíèíã
óìóìµó³ó³èé áàçàñè ÿðàòèëäè. Æóìëàäàí, 1996-éèëäà ôó³àðîëàðíèíã µóêóìàò
àõáîðîòèãà êèðèø µó³ó³ëàðèíè áåëãèëàá áåðóâ÷è "Àõáîðîò ýðêèíëèãè ò´²ðèñèäà"ãè
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Òîøêåíò

£îíóí (The Freedom of Information Act) æèääèé ðàâèøäà ³àéòà èøëàíäè, 2000-
éèëäà ýñà ýëåêòðîí ñàâäî âà ýëåêòðîí µóææàòëàð àéëàíìàñèíè

ðèâîæëàíòèðèøíèíã ÿíãè èñòè³áîëëàðèíè î÷èá áåðãàí "Õàë³àðî âà ìèëëèé
òèæîðàò ìóíîñàáàòëàðèäà ýëåêòðîí èìçîëàð ò´²ðèñèäà"ãè £îíóí (Electronic
Signatures in Global and National Commerce Act) êó÷ãà êèðäè. Øóíèíãäåê
ðèâîæëàíà¸òãàí àõáîðîò æàìèÿòè øàðîèòëàðèäà ¥óêóìàòíèíã ́ çèíèíã ôàîëèÿòèíè
ìîäåðíèçàöèÿëàø á´éè÷à ÷îðàòàäáèðëàð òàé¸ðëàíäè âà àìàëãà îøèðèëäè. 1995-
98 éèëëàðäà ³óéèäàãèëàð ³àáóë ³èëèíäè: "£î²îç µóææàòëàð àéëàíìàñèíè
êàìàéòèðèø ò´²ðèñèäà"ãè £îíóí (Paperwork Reduction Act of 1995), Êëèíæåðà-
Êîýííèíã "Àõáîðîò òåõíîëîãèÿëàðèäàí ôîéäàëàíèøíè èñëîµ ³èëèø ò´²ðèñèäà"ãè
£îíóíè (Clinger-Cohen Act of 1996), "¥óêóìàò ìóàññàñàëàðèäà ³î²îç µóææàòëàð
àéëàíìàñèäàí õàëîñ á´ëèø ò´²ðèñèäà"ãè £îíóí (Government Paperwork Elimination
Act of 1998).

   Àìåðèêà £îøìà Øòàòëàðèäà  Ýëåêòðîí äàâëàò õèçìàòëàðèíè
òàêîìèëëàøãàíëèãèíèíã  àñîñèé ñàáàáëàðè:

- ³èéìàò;
- ñèôàò;
- ôîéäàëàíèø ìóìêèíëèãè
     £´øìà Øòàòëàð Ïðåçèäåíòè ìàúìóðèÿòè âà Êîíãðåññè 90-éèëëàð ́ ðòàñèäàí

áîøëàá ¥óêóìàòíèíã àõáîðîò âà àõáîðîò-òåõíîëîãèÿ ñè¸ñàòèíè ìîäåðíèçàöèÿ
³èëèø µàìäà, ïèðîâàðä íàòèæàäà Àìåðèêàíèíã e-Governance òèçèìèíè áàðïî
ýòèø þçàñèäàí àí÷à êó÷ ñàðôëàäè.

     À£Øíèíã Ìàúìóðèé-áþäæåò áîø³àðìàñè ÀÊÒ òèçèìëàðèíè
ðèâîæëàíòèðèø ñòðàòåãèÿñèíè èøëàá ÷è³äè, ó 24 òàøàááóñíè ´ç è÷èãà

îëàäè. Óøáó ñòðàòåãèÿ ³àìðàá îëàäèãàí ñîµàëàðíèíã àéðèìëàðè:
- Îíëàéí ðåæèìèäà ¥óêóìàò äàñòóðëàðè ìà³áóëëèãèíè áàµîëàø: µóêóìàò

äàñòóðëàðè áèëàí òàíèøèøãà âà óëàðíèíã ìà³áóëëèãèíè áàµîëàøãà ì´ëæàëëàíãàí
ïîðòàë òà³äèì ýòèëàäè. ¥óêóìàò ó÷óí êóòèëà¸òãàí ôîéäà: 4 ìèëëèîí äîëëàð
ìè³äîðèäà ìàáëà²ëàðíè òåæàø âà ôîéäàëàíóâ÷èëàðíèíãã ñ´ðîâëàðèíè éèëèãà 75
000 ãà êàìàéòèðèø.

- Óìóìäàâëàò õèçìàòëàðè: µàð õèë äàñòóðëàð äîèðàñèäà òàêëèô ýòèëàäèãàí
õèçìàòëàðíè øàõñèéëàøòèðèø ìà³ñàäèäà èñòåúìîë÷èëàð áèëàí ìóíîñàáàòíè
èäîðàëàðàðî áîø³àðèø òàúìèíëàíàäè. Òàøàááóñ ê´ï êàíàëëè àëî³à ìàðêàçè
òàøêèë ýòèø ðåæàñèíè ´ç è÷èãà îëàäè. ¥óêóìàò ó÷óí êóòèëà¸òãàí ôîéäà:
ìóàññàñàëàð ´ðòàñèäàãè îðòè³÷à îïåðàöèÿëàðíè èñòèñíî ýòèø.

- Ñîëè³ µóææàòëàðèíè ðàñìèéëàøòèðèø òèçèìèíè ñîääàëàøòèðèø: Ôó³àðîëàð
âà êîðõîíàëàðãà îíëàéí ðåæèìèäà ñîëè³ µóææàòëàðè áåðèøíèíã ñîääà, áåïóë âà
õàâôñèç óñóëè òàêëèô ýòèëàäè.

     Áó õàòî ìàúëóìîòëàð ïàéäî á´ëèøè ýµòèìîëèíè ïàñàéòèðàäè âà ñîëè³ëàðíè
³àéòàðèø ÷åêèíè ðàñìèéëàøòèðèø òàðòèá-³îèäàñèíè òåçëàøòèðèø èìêîíèíè
áåðàäè. ¥óêóìàò ó÷óí êóòèëà¸òãàí ôîéäà: õàòîëàð ñîíèíè êàìàéòèðø, àíè³ ³àéòà
èøëàø ìàðêàçëàðèãà þêëàìàëàðíè ïàñàéòèðèø.

- ¥óêóìàòíèíã áèçíåñ áèëàí ´çàðî ìóíîñàáàòëàðè: Îíëàéí ðåæèìèäà ³îíóí
èøëàá ÷è³àðèøíè áîø³àðèø: ìóµîêàìà ³èëèíà¸òãàí ³îíóí ëîéèµàëàðèíè ´ç
è÷èãà îëãàí âà ôó³àðîëàðíèíã èñòàëãàí âà³òäà âà èñòàëãàí æîéäà ³îíóí
èæîäêîðëèãè æàðà¸íè áèëàí òàíèøèøèíè òàúìèíëàéäèãàí "e-Docket" óìóìµóêóìàò
òèçèìèäàí ôîéäàëàíèø; ôó³àðîëàð ´ç ôèêðèíè àéòèøè ìóìêèí á´ëãàí ñàéò
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òàøêèë ýòèëèøèíè ´ç è÷èãà îëàäè. ¥óêóìàò ó÷óí êóòèëà¸òãàí ôîéäà: 57 äàâëàò
òàðòèáãà ñîëèø îðãàíëàðèíèíã ôàîëèÿòèíè áèðëàøòèðèø µèñîáèãà 9,75 ìèëëèîí
äîëëàð òåæàø; ³îíóí ëîéèµàëàðèíè èøëàá ÷è³èø âà òàñäè³ëàøãà ñàðôëàíàäèãàí
1 ìèëëèàðä äîëëàðíè òåæàø èìêîíèÿòè.

- Áèçíåñ ó÷óí êîìïëåêñ àõáîðîò: Áèçíåñ ýµòè¸æëàðè ó÷óí ÿãîíà èäîðàëàðàðî
ïîðòàë òàúìèíëàíàäè; êîðõîíàëàð ó÷óí íîðìàòèâ àõáîðîòíè âà ìàñëàµàò
õèçìàòëàðèíè áèðëàøòèðàäè; îíëàéí ðåæèìèäà ëèöåíçèÿëàð îëèø ìóìêèíëèãè
ðåæàëàøòèðèëìî³äà. ¥óêóìàò ó÷óí êóòèëà¸òãàí ôîéäà: 10 ìèëëèîí äîëëàðäàí 20
ìèëëèîí äîëëàðãà÷à òåæàø.

- e-Ñóáñèäèÿëàð: îëóâ÷èëàð ó÷óí µàì, ñóáñèäèÿíè áåðàäèãàí ìóàññèñëàð ó÷óí
µàì ñóáñèäèÿëàðíè ðàñìèéëàøòèðèø òàðòèá- ³îèäàñèíè ñîääàëàøòèðèø
ìà³ñàäèäà ÿãîíà ïîðòàë òàøêèë ýòèëàäè, ñóáñèäèÿëàð îëèø èìêîíèÿòèäàí
õàáàðäîðëèê äàðàæàñèíè îøèðèø, ñóáñèäèÿëàðíè áîø³àðèø á´éè÷à ôàîëèÿòíè
áèðëàøòèðèø. ¥óêóìàò ó÷óí êóòèëà¸òãàí ôîéäà: ôåäåðàë ôîíäëàðíè 1 ìèëëèàðä
äîëëàð òåæàø; ïî÷òà ñàðô-µàðàæàòëàðèäà 20 ìèëëèîí òåæàø.

- Æàìîàò õàâôñèçëèãè õèçìàòëàðè ´çàðî µàìêîðëèãèíèíã ñèìñèç òèçèìè -
SAFECOM ëîéèµàñè: µó³ó³-òàðòèáîò îðãàíëàðè âà æàìîàò õàâôñèçëèãèíè
òàúìèíëàø õèçìàòëàðè áèëàí àëî³àëàðíè ìóâîôè³ëàøòèðàäè; æàìîàò õàâôñèçëèãè
õèçìàòëàðèíèíã òàðìî³ëàðè ́ ðòàñèäà ́ çàðî àëî³à ³èëèø èìêîíèÿòèíè áåëãèëàéäè;
îðòè³÷à ñèìëè êîììóíèêàöèÿ èíôðàòóçèëìàñè çàðóðëèãèíè èñòèñíî ýòàäè. ¥óêóìàò
ó÷óí êóòèëà¸òãàí ôîéäà: áèðëàøãàí èíôðàòóçèëìà áàðïî ýòèëèøè ìèëëèàðäëàá
äîëëàð áèëàí ´ë÷àíàäèãàí õèçìàò ê´ðñàòèø, ´³èòèø õàðàæàòëàðèíè âà áîø³à
³´øèì÷à õàðàæàòëàðíè òåæàøíè òàúìèíëàéäè.

- Êàäðëàð ðåñóðñëàðèíè èíòåãðàöèÿëàø: Êàäðëàð µà³èäàãè µóêóìàò àõáîðîòèíè
áèðëàøòèðèø; µèñîáîòëàð òóçèø æàðà¸íëàðèíè ìà³áóëëàøòèðèø; ³î²îç áèëàí
áî²ëè³ òàðòèá-³îèäàëàðãà áî²ëè³ëèêíè êàìàéòèðèø. ¥óêóìàò ó÷óí êóòèëà¸òãàí
ôîéäà: ñàìàðàäîðëèêíè îøèðèø, ÷è³èìëàðíè êàìàéòèðèø.

- e-Àóòåíòèôèêàöèÿ: Äàâëàò áîø³àðóâèäà ÀÊÒíèíã áàð÷à òàøàááóñëàðè ó÷óí
ôîéäàëàíóâ÷èëàðíè èäåíòèôèêàöèÿëàøíèíã ÿãîíà ìåòîäèíè òàúìèíëàéäè.
¥óêóìàò ó÷óí êóòèëà¸òãàí ôîéäà: ýëåêòðîí èìçîíèíã îðòè³÷à òåõíîëîãèÿñè âà
õàâôñèçëèêíè òàúìèíëàø ó÷óí ê´ðèëàäèãàí ³´øèì÷à ÷îðà-òàäáèðëàðíè èñòèñíî
ýòèø µèñîáèãà ñàðô- õàðàæàòëàðíèíã êàìàéèøè.

Óíèíã ðàµáàðè Ìàðê Ôîðìàí óøáó äàñòóð ò´²ðèñèäà ³èçè³àðëè øàðµ áèëäèðãàí.
Óíèíã ñ´çëàðèãà ê´ðà, À£Øíèíã äàâëàò áîø³àðóâèäà ÀÊÒíè ðèâîæëàíòèðèøãà
äîèð ñàúé-µàðàêàòëàðè øóí÷àêè ýìàñ âà ´çèäà àõáîðîòíè Èíòåðíåòãà øóí÷àêè
èëèá ³´éèøíè èôîäàëàìàéäè.

         Óøáó µó³ó³èé µóææàòëàð ¥óêóìàòäà àõáîðîò âà àõáîðîò-òåõíîëîãèÿ
æàðà¸íëàðèíè áîø³àðèøíèíã ñàìàðàëè èøëàéäèãàí òóçèëìàñèíè áàðïî ýòèø
æàðà¸íèíè ³îíóí é´ëè áèëàí òàúìèíëàäè µàìäà µóêóìàò èäîðàëàðèíèíã ôó³àðîëàð,
òèæîðàò òàøêèëîòëàðè âà íîòèæîðàò òàøêèëîòëàðè áèëàí ìóîìàëàñèäà âà µóêóìàò
èäîðàëàðè òîìîíèäàí ³îíóí÷èëèêäà ê´ðñàòèëãàí õèçìàòëàð ê´ðñàòèëèøèäà
çàìîíàâèé òåõíîëîãèÿëàðíè êåíã ³´ëëàø ó÷óí àñîñ ÿðàòäè.

     "Ôåäåðàë µóêóìàò µîçèðíèíã ´çèäà¸³ 33 ìèëëèîíäàí îðòè³ Web-ñàµè-
ôàäàí âà 22 000 Web-ñàéòäàí èáîðàò á´ëãàí óëêàí Web-ðåñóðñëàðãà ýãà, -
äåéäè Ìàðê Ôîðìàí. - Áèç èñòåúìîë÷èëàð ó÷óí õèçìàòëàðíèíã ïàñò äàðàæàñèíè

÷èðîéëè ïåøëàâµà áèëàí ò´ñèøãà âà ýñêè òàðòèá-³îèäàëàð áèëàí ÿíãè ³è¸ôàíè
íàìî¸í ³èëèøãà µàðàêàò ³èëà¸òãàíèìèç é´³".

      "Áèç, - äåéäè ó, - áèç áàð÷à çàðóð á´ëìàãàí íàðñàëàðíè òåçðî³ îëèá
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òàøëàìî³÷èìèç. Ìàñàëàí, è³òèñîäèé ðèâîæëàíèø ó÷óí ãðàíò îëèøãà áóþðòìàíîìà
áåðèø òàðòèá-³îèäàñèíè ñîääàëàøòèðèø ó÷óí (áóãóíãè êóíäà óøáó òàðòèá-³îèäà
áèðëàøìàëàðäàí 250 ôåäåðàë áîø³àðìàëàðäà 1000äàí îðòè³ øàêëëàðíè
ò´ëäèðèøíè òàëàá ýòàäè) µàð õèë ìóàññàñàëàðíèíã òèçèìëàðèíè èíòåãðàöèÿëàø.
Ñèç ÿ³èí îðàäà àí÷à ÿõøè ñåðâèñíè ê´ðàñèç. Ó ÷èðîéëèðî³ Web-ñàéòãà ýãà
á´ëãàíëèãè ó÷óí ýìàñ, áàëêè áèç áàð÷à îðòè³÷à íàðñàëàðíè îëèá òàøëàãàíëèãèìèç
ó÷óí ýíã ÿõøè ñåðâèñäèð".

     Àõáîðîò òåõíîëîãèÿëàðè äàâëàò áîø³àðóâè îðãàíëàðèíèíã þ³îðè ñèôàòëè
õèçìàòëàðèäàí ôó³àðîëàðíèíã ôîéäàëàíèøè èìêîíèÿòèíè áåðàäè âà óøáó
õèçìàòëàð ³èéìàòèíè êàìàéòèðàäè, áîø³àðóâ ñàìàðàäîðëèãèíè îøèðàäè,
µîêèìèÿò îðãàíëàðèäà ³àðîðëàð ³àáóë ³èëèø æàðà¸íëàðèíè àõáîðîò áèëàí
òàúìèíëàøíè þ³îðèðî³ äàðàæàãà ê´òàðàäè.

    Æàµîí òàæðèáàñèíèíã óøáó ³èñìèíè ê´ðèá ÷è³èø áèç ó÷óí íàôà³àò èëìèé,
áàëêè àìàëèé àµàìèÿòãà µàì ýãàäèð, ¤òèø è³òèñîäè¸òèãà ýãà á´ëãàí

ê´ï÷èëèê ìàìëàêàòëàðäà µîçèðãè êóíäà ¤çáåêèñòîíäà µàë ýòèëà¸òãàíãà ́ õøàø
òîòàëèòàð ìàúìóðèé-áóéðó³áîçëèê òèçèìèäàí äåìîêðàòèê µó³ó³èé äàâëàò
áîø³àðóâèãà ´òèø âàçèôàëàðíè µàë ýòèøãà ò´²ðè êåëàäè.

Àäàáè¸òëàð ð´éõàòè âà ìàíáàëàð
1. Äàâëàò áîø³àðóâèäà àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðè óìóìèé

òóøóí÷àëàð. Æàµîí òàæðèáàñè.¤çáåêèñòîíäà æîðèé ýòèø èñòè³áîëëàðè.2005.
2. The e-Government Handbook for Developing Countries. A Project of
InfoDev and The Center for Democracy & Technology", 2002,
www.cdt.org/egov.
3. The Connected Republic. Changing the Way We Govern. 2004,
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ÇÀÐÓÁÅÆÍÛÉ ÎÏÛÒ

ÍÀÁÈÅÂ ÔÈÐÓÇÆÎÍ ÕÀÌÈÄÎÂÈ×
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ÀÍÍÎÒÀÖÈß
Â äàííîé ñòàòüå ïðîàíàëèçèðîâàíû îñîáåííîñòè êîììåðöèàëèçàöèè

èíòåëëåêòóàëüíîé ñîáñòâåííîñòè. Ðàññìîòðåíû òî÷êè çðåíèÿ âåäóùèõ çàðóáåæíûõ
àâòîðîâ êàñàòåëüíî ïðàâîâîé ïðèðîäû êîììåðöèàëèçàöèè èíòåëëåêòóàëüíîé
ñîáñòâåííîñòè. Îïðåäåëåíû êëþ÷åâûå âîïðîñû äàëüíåéøåãî ðàçâèòèÿ äàííîé
ñôåðû.

Êëþ÷åâûå ñëîâà: èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü, àâòîðñêèå è èçîáðåòàòåëüñêèå
ïðàâà, ïàòåíòíîå ïðàâî, òîâàðíûé çíàê, èçîáðåòåíèå, ïðîìûøëåííûé îáðàçåö,
ïîëåçíàÿ ìîäåëü, îñîáåííîñòè êîììåðöèàëèçàöèè èíòåëëåêòóàëüíîé
ñîáñòâåííîñòè.

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨ÒÄÀ ÈÍÒÅËËÅÊÒÓÀË ÌÓËÊ ÎÁÚÅÊÒËÀÐÈÍÈ
ÌÓ¥ÎÔÀÇÀ £ÈËÈØÍÈÍÃ ÄÎËÇÀÐÁ ÌÀÑÀËÀËÀÐÈ: ÌÈËËÈÉ ÂÀ

ÕÎÐÈÆÈÉ ÒÀÆÐÈÁÀ

ÀÍÍÎÒÀÖÈß
Ìàçêóð ìà³îëàäà èíòåëëåêòóàë ìóëê îáúåêòëàðèíèíã òèæîðàòëàøòèðèøíèíã

õîñ õóñóñèÿòëàðè òàµëèë ýòèëãàí. Øóíèíãäåê, èíòåëëåêòóàë ìóëêíèíã µó³ó³èé
òàáèàòèãà îèä õîðèæèé äàâëàòëàð ìóàëëèôëàðèíã ôèêðëàðè ´ðãíèëãàí. Ìàçêóð
ñîµàíèíã êåéèíãè ðèâîæèíèíã ìóµèì ìàñàëàëàðè áåëãèëàá ´òèëäè.

Êàëèò ñ´çëàð: èíòåëëåêòóàë ìóëê, ìóàëëèôëèê âà èõòèðî÷èëèê µó³ó³ëàðè, ïàòåíò
µó³ó³è, òîâàð áåëãèñè, èõòèðî, ñàíîàò íàìóíàñè, ôîéäàëè ìîäåëü, èíòåëëåêòóàë
ìóëê îáúåêòëàðèíèíã òèæîðàòëàøòèðèø.

ISSUES OF PROTECTION OF INTELLECTUAL PROPERTY OBJECTS IN
DIGITAL ECONOMY: NATIONAL AND FOREIGN EXPERIENCE

ANNOTATION
This article analyzes the features of the commercialization of intellectual property.

The points of view of leading foreign authors regarding the legal nature of the
commercialization of intellectual property are examined. The key issues of further
development of this area are identified.

Keywords: intellectual property, author's and inventors' rights, patent rights, trademark,
invention, industrial design, utility model, commercialization of intellectual property.
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Èíòåðåñû íîâàòîðîâ è èõ çàùèòà ñ êàæäûì äí¸ì îáðåòàþò âñ¸ áîëüøóþ
àêòóàëüíîñòü â âåê öèôðîâîé òðàíñôîðìàöèè è èíòåãðàöèè ýêîíîìèê ìèðà, â
ñâîþ î÷åðåäü ýòî ïîðîæäàåò âîïðîñû ïðàâîâîãî ðåãóëèðîâàíèÿ äàííûõ ïðîöåññîâ.
Ëþáàÿ ýêîíîìèêà ñòðîèòñÿ íà âîçâåäåíèè â ïðèîðèòåò èííîâàöèîííîé
äåÿòåëüíîñòè, êîòîðàÿ â ñâîþ î÷åðåäü îñíîâûâàåòñÿ íà èíòåëëåêòóàëüíîé
ñîáñòâåííîñòè. Èñõîäÿ èç ýòîãî, îáåñïå÷åíèå ãàðàíòèè çàùèòû ïðàâ è çàêîííûõ
èíòåðåñîâ ïàòåíòîîáëàäàòåëåé ÿâëÿåòñÿ âàæíåéøèì íàïðàâëåíèåì. Íèæå ïî òåêñòó
ìû áóäåì ðàññìàòðèâàòü âèäû ìåõàíèçìîâ îñóùåñòâëåíèÿ ïðàâîâîé îõðàíà
èíòåðåñîâ ïàòåíòîîáëàäàòåëåé. Âî-ïåðâûõ, íóæíî îïðåäåëèòüñÿ ñ ñàìèì òåðìèíîì
ïàòåíòíîãî (èçîáðåòàòåëüñêîãî) ïðàâà.

Àâòîðñêèå è èçîáðåòàòåëüñêèå ïðàâà îáúåäèíÿþòñÿ â îäíó ïîäîòðàñëü
ãðàæäàíñêîãî ïðàâà - èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü. Â çàêîíîäàòåëüñòâå
Ðåñïóáëèêè Óçáåêèñòàí ïîíÿòèå èíòåëëåêòóàëüíîé ñîáñòâåííîñòè ïîÿâèëîñü
îòíîñèòåëüíî íåäàâíî. Íåêîòîðîå âðåìÿ íàçàä, äàííûé òåðìèí ëèøü áûë â
ìåæäóíàðîäíûå ñîãëàøåíèÿ è çàêîíîäàòåëüñòâà ðàçâèòûõ ãîñóäàðñòâ.  Â
þðèäè÷åñêîé ëèòåðàòóðå îí áûë â îáðàçå óñëîâíî ñîáèðàòåëüíîãî òåðìèíà. Òåðìèí
"èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü" áûë óñòàíîâëåí íà çàêîíîäàòåëüíîì óðîâíå
Êîíñòèòóöèåé Ðåñïóáëèêè Óçáåêèñòàí è Ãðàæäàíñêèì êîäåêñîì, êîòîðûå
çàëîæèëè òàê íàçûâàåìûé "ïðàâîâîé ôóíäàìåíò".

Íàõîäèì îáÿçàòåëüíûì îòìåòèòü è òîò ôàêò, ÷òî òåðìèí "èíòåëëåêòóàëüíàÿ
ñîáñòâåííîñòü" ïðèçíàí â ìåæäóíàðîäíîì ïðàâå: â 1883 ãîäó îí áûë èñïîëüçîâàí
â Ïàðèæñêîé Êîíâåíöèè ïî îõðàíå ïðîìûøëåííîé ñîáñòâåííîñòè, êîòîðàÿ ïî
ñåé äåíü îñòà¸òñÿ âàæíåéøèì ìåæäóíàðîäíûì ñîãëàøåíèåì, íàïðàâëåííûì íà
îõðàíó ïðîìûøëåííûõ ïðàâ, â 1967 ã. - â Ñòîêãîëüìñêîé Êîíâåíöèè, ó÷ðåæäàþùåé
Âñåìèðíóþ îðãàíèçàöèþ èíòåëëåêòóàëüíîé ñîáñòâåííîñòè (ÂÎÈÑ)  1 . Åñëè
îáðàòèòü âíèìàíèå íà ñòàòüþ 8 ïîñëåäíåé Êîíâåíöèè, ìîæíî ïðèéòè ê ðåøåíèþ,
÷òî ïîíÿòèå "èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü", îïðåäåë¸ííîå óïîìÿíóòîé íîðìîé,
âêëþ÷àåò ïðàâà, îòíîñÿùèåñÿ ê ðàçëè÷íûì ðåçóëüòàòàì èíòåëëåêòóàëüíîé
äåÿòåëüíîñòè â ðàçëè÷íûõ îáëàñòÿõ, òàêèõ êàê ïðîèçâîäñòâåííàÿ, íàó÷íàÿ è
õóäîæåñòâåííàÿ. Íà ñåãîäíÿøíèé äåíü ðÿä ðàçâèòûõ ñòðàí â ñâîåé çàêîíîäàòåëüíîé
ïðàêòèêå àêòèâíî è øèðîêî èñïîëüçóåò ïîíÿòèå "èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü",
à ýòî òàêèå ñòðàíû êàê Êèòàé, Øâåöèÿ, Ðîññèÿ, Áåëàðóñü è äð.

Äëÿ îïðåäåëåíèÿ ïðàâîâîé ïðèðîäû èíòåëëåêòóàëüíîé ñîáñòâåííîñòè
ñîâðåìåííûå çàðóáåæíûå èññëåäîâàòåëè óêàçûâàþò íåñêîëüêî õàðàêòåðíûõ
îñîáåííîñòåé. Íàïðèìåð, Wendy J. Gordon âûäåëÿåò ïÿòü îñíîâíûõ õàðàêòåðèñòèê:
âèä îáúåêòà - íåìàòåðèàëüíûå îáðàçû êàê ðåçóëüòàòû òâîð÷åñêîé äåÿòåëüíîñòè
÷åëîâåêà; ïðèðîäà îãðàíè÷åííûõ ïðàâ íà íåìàòåðèàëüíûé îáúåêò è
ñîîòâåòñòâóþùèå ñðåäñòâà åãî ïðàâîâîé çàùèòû (remedies); îïðåäåëåíèå êðèòåðèåâ
ïðåäîñòàâëåíèÿ èìóùåñòâåííûõ èëè èíûõ ïðàâ íà íåìàòåðèàëüíûé îáúåêò;
êîíêðåòíûå ïðåèìóùåñòâà è ïðèâèëåãèè, ïðåäåëû îñóùåñòâëåíèÿ è çàùèòû ïðàâ
íà íåìàòåðèàëüíûé îáúåêò; ñïîñîáû ïåðåõîäà ïðàâ è âîçìîæíîñòü ïåðåäà÷è ýòèõ
ïðàâ è ïðèâèëåãèé  2 .

Â çàðóáåæíîé ïðàâîâîé ëèòåðàòóðå  3  èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü
õàðàêòåðèçóåòñÿ êàê îïðåäåëåííàÿ ôîðìà âûðàæåíèÿ íåìàòåðèàëüíûõ îáðàçîâ,
èìåþùèõ ñòîèìîñòíóþ îöåíêó (íåìàòåðèàëüíûå àêòèâû) è ñïîñîáíûõ âîïëîùàòüñÿ
è âîñïðîèçâîäèòüñÿ â ìàòåðèàëüíûõ íîñèòåëÿõ (îáúåêòàõ). Ýòè íåìàòåðèàëüíûå
îáðàçû ìîãóò áûòü âûðàæåíû â ðàçëè÷íûõ ôîðìàõ, íàïðèìåð, ñëîâåñíûå îáðàçû,
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ñèìâîëû, ãåííûå ñåãìåíòû, íàñòðîéêè â êîìïüþòåðå, ôèçè÷åñêèå ñòðóêòóðû,
ïðîöåññû, öâåòà è çâóêè. Êàê ãîâîðÿò áîëüøèíñòâî èññëåäîâàòåëåé: òðàäèöèîííîå
ïîíÿòèå "èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü", íåäîñòàòî÷íî òî÷íî îòðàæàåò åãî ñìûñë.
Ýòî îïðåäåëåíèå íàòàëêèâàåò íà ìûñëü, ÷òî ñóùåñòâóåò íåêàÿ âåùü, êîòîðîé
ìîæíî âëàäåòü è îñÿçàòü. Áîëüøèíñòâî ó÷¸íûõ-þðèñòîâ îïðåäåëÿþò
èíòåëëåêòóàëüíóþ ñîáñòâåííîñòü êàê âñåãî ëèøü êîíöåïòóàëüíóþ ñòðóêòóðó,
âêëþ÷àþùóþ â ñåáÿ íåìàòåðèàëüíûå ïðîäóêòû - íåìàòåðèàëüíóþ ñîáñòâåííîñòü
("intangible property").

Ïàòåíòíîå ïðàâî - ýòî âòîðîé ïðàâîâîé èíñòèòóò, êîòîðûé âõîäèò â ñèñòåìó
ïîäîòðàñëè "ïðàâî èíòåëëåêòóàëüíîé ñîáñòâåííîñòè" íà ðÿäó ñ àâòîðñêîì ïðàâîì.
Ìû ñîãëàñèìñÿ ñ ìíåíèåì òàêèõ àâòîðîâ, êàê Ïèëåíêî À.À., Îòàíàçàðîâ Á.Ñ.,
Øåñòàêîâ Ä.Þ., Öåëèêîâ Ñ.Ñ. êîòîðûå ñ÷èòàþò, ÷òî ïàòåíòíîå ïðàâî ðåãóëèðóåò
òàêèå îòíîøåíèÿ, êàê: èìóùåñòâåííûå, à òàêæå ñâÿçàííûå ñ íèìè ëè÷íûå
íåèìóùåñòâåííûå, êîòîðûå âîçíèêàþò â ñâÿçè ñ ñîçäàíèåì è èñïîëüçîâàíèåì
èçîáðåòåíèé, ïîëåçíûõ ìîäåëåé è ïðîìûøëåííûõ îáðàçöîâ  4 .

Â ñâîþ î÷åðåäü, îäíèìè èç âàæíåéøèõ íîðì, ðåãóëèðóþùèõ îòíîøåíèÿ ìåæäó
ñóáúåêòàìè ïàòåíòíîãî ïðàâà ÿâëÿþòñÿ: íîðìû ìåæäóíàðîäíûõ äîãîâîðîâ,
ó÷àñòíèêîì êîòîðûõ ÿâëÿåòñÿ Ðåñïóáëèêà Óçáåêèñòàí. Â 1991 ãîäó Óçáåêèñòàí
âîøåë â ÂÎÈÑ è ïðèñîåäèíèëñÿ ê ñòðàíàì, êîòîðûå ñîáëþäàþò âàæíåéøèå
ìåæäóíàðîäíûå ñîãëàøåíèÿ àäìèíèñòðèðóåìûå ÂÎÈÑ, íàöåëåííûå íà
óçàêîíåííîå èñïîëüçîâàíèå îáúåêòîâ èíòåëëåêòóàëüíîé ñîáñòâåííîñòè, è
ñïåöèàëüíûé Çàêîí Ðåñïóáëèêè Óçáåêèñòàí îò 29.08.2002 ã. ¹ 397-II "Îá
èçîáðåòåíèÿõ, ïîëåçíûõ ìîäåëÿõ è ïðîìûøëåííûõ îáðàçöàõ".

Ñîãëàñíî ñò. 10 âûøåóêàçàííîãî Çàêîíà ïàòåíò íà îáúåêò ïðîìûøëåííîé
ñîáñòâåííîñòè âûäàåòñÿ:

- àâòîðó (ñîàâòîðàì) îáúåêòà ïðîìûøëåííîé ñîáñòâåííîñòè èëè åãî (èõ)
íàñëåäíèêó (íàñëåäíèêàì);

- þðèäè÷åñêèì è (èëè) ôèçè÷åñêèì ëèöàì (ïðè óñëîâèè èõ ñîãëàñèÿ), êîòîðûå
óêàçàíû àâòîðîì èëè åãî íàñëåäíèêîì â çàÿâêå íà âûäà÷ó ïàòåíòà ëèáî â çàÿâëåíèè
îá èçìåíåíèè çàÿâèòåëÿ, ïîäàííîì â Àãåíòñòâî äî ðåãèñòðàöèè îáúåêòà
ïðîìûøëåííîé ñîáñòâåííîñòè;

- ðàáîòîäàòåëþ â ñëó÷àÿõ, ïðåäóñìîòðåííûõ íàñòîÿùåé ñòàòüåé.
Â ñîîòâåòñòâèè ñ ñò. 11 äàííîãî Çàêîíà ïàòåíòîîáëàäàòåëþ ïðèíàäëåæèò ïðàâî

íà èñïîëüçîâàíèå îáúåêòà ïðîìûøëåííîé ñîáñòâåííîñòè ïî ñâîåìó óñìîòðåíèþ,
åñëè òàêîå èñïîëüçîâàíèå íå íàðóøàåò ïðàâ äðóãèõ ïàòåíòîîáëàäàòåëåé, âêëþ÷àÿ
ïðàâî íà çàïðåùåíèå èñïîëüçîâàíèÿ óêàçàííîãî îáúåêòà äðóãèìè ëèöàìè, çà
èñêëþ÷åíèåì ñëó÷àåâ, êîãäà òàêîå èñïîëüçîâàíèå â ñîîòâåòñòâèè ñ íàñòîÿùèì
Çàêîíîì íå ÿâëÿåòñÿ íàðóøåíèåì ïðàâà ïàòåíòîîáëàäàòåëÿ.

Âçàèìîîòíîøåíèÿ ïî èñïîëüçîâàíèþ îáúåêòà ïðîìûøëåííîé ñîáñòâåííîñòè,
ïðèíàäëåæàùåãî íåñêîëüêèì ïàòåíòîîáëàäàòåëÿì, îïðåäåëÿþòñÿ ñîãëàøåíèåì
ìåæäó íèìè. Ïðè îòñóòñòâèè òàêîãî ñîãëàøåíèÿ êàæäûé ïàòåíòîîáëàäàòåëü ìîæåò
èñïîëüçîâàòü îõðàíÿåìûé îáúåêò ïðîìûøëåííîé ñîáñòâåííîñòè ïî ñâîåìó
óñìîòðåíèþ, íî íå âïðàâå ïðåäîñòàâèòü íà íåãî èñêëþ÷èòåëüíóþ ëèöåíçèþ èëè
ïåðåäàòü ïàòåíò äðóãîìó ëèöó áåç ñîãëàñèÿ îñòàëüíûõ ïàòåíòîîáëàäàòåëåé

Âàæíî îòìåòèòü, ÷òî ñîãëàñíî äàííîé íîðìå ïàòåíòîîáëàäàòåëü ìîæåò ïåðåäàòü
óäîñòîâåðÿåìîå ïàòåíòîì ïðàâî íà îáúåêò ïðîìûøëåííîé ñîáñòâåííîñòè ëþáîìó
þðèäè÷åñêîìó èëè ôèçè÷åñêîìó ëèöó (ëèöàì) ïî äîãîâîðó îá óñòóïêå ïàòåíòà
èëè ïðàâî èñïîëüçîâàíèÿ îáúåêòà ïðîìûøëåííîé ñîáñòâåííîñòè ïî
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Òîøêåíò

ëèöåíçèîííîìó äîãîâîðó. Äîãîâîð îá óñòóïêå ïàòåíòà è ëèöåíçèîííûé äîãîâîð
ïîäëåæàò ðåãèñòðàöèè â Àãåíòñòâå ïî èíòåëëåêòóàëüíîé ñîáñòâåííîñòè Ðåñïóáëèêè
Óçáåêèñòàí.

Ïàòåíòîîáëàäàòåëü ìîæåò èñïîëüçîâàòü ïðåäóïðåäèòåëüíóþ ìàðêèðîâêó,
óêàçûâàþùóþ íà òî, ÷òî èñïîëüçóåìûå îáúåêòû ïðîìûøëåííîé ñîáñòâåííîñòè
çàïàòåíòîâàíû.

Âàæíî îòìåòü, ÷òî ñîãëàñíî äåéñòâóþùåìó çàêîíîäàòåëüñòâó ïðè
íåèñïîëüçîâàíèè èëè íåäîñòàòî÷íîì èñïîëüçîâàíèè ïàòåíòîîáëàäàòåëÿìè îáúåêòà
ïðîìûøëåííîé ñîáñòâåííîñòè â òå÷åíèå òðåõ ëåò ñ äàòû åãî ðåãèñòðàöèè ëþáîå
ëèöî, æåëàþùåå è ãîòîâîå èñïîëüçîâàòü îõðàíÿåìûé îáúåêò ïðîìûøëåííîé
ñîáñòâåííîñòè, â ñëó÷àå îòêàçà ïàòåíòîîáëàäàòåëÿ îò çàêëþ÷åíèÿ ëèöåíçèîííîãî
äîãîâîðà ìîæåò îáðàòèòüñÿ â ñóä ñ õîäàòàéñòâîì î ïðåäîñòàâëåíèè åìó
ïðèíóäèòåëüíîé íåèñêëþ÷èòåëüíîé ëèöåíçèè.

Â ñîîòâåòñòâèè ñ ÷. 3 ñò. 13 äàííîãî Çàêîíà ëèöà, èñïîëüçóþùèå îáúåêò
ïðîìûøëåííîé ñîáñòâåííîñòè â íàðóøåíèå èñêëþ÷èòåëüíîãî ïðàâà
ïàòåíòîîáëàäàòåëÿ, îáÿçàíû ïî òðåáîâàíèþ ïàòåíòîîáëàäàòåëÿ:

- ïðåêðàòèòü äåéñòâèÿ, íàðóøàþùèå èñêëþ÷èòåëüíîå ïðàâî ïàòåíòîîáëàäàòåëÿ;
- âîçìåñòèòü ïàòåíòîîáëàäàòåëþ ïîíåñåííûå èì óáûòêè â ñîîòâåòñòâèè ñ

çàêîíîäàòåëüñòâîì.
Ïðàâîâàÿ çàùèòà ðåçóëüòàòîâ èíòåëëåêòóàëüíîé äåÿòåëüíîñòè ðåãóëèðóåòñÿ

Ãðàæäàíñêèì êîäåêñîì Ðåñïóáëèêè Óçáåêèñòàí, Êîäåêñîì îá àäìèíèñòðàòèâíîé
îòâåòñòâåííîñòè Ðåñïóáëèêè Óçáåêèñòàí, Óãîëîâíûì êîäåêñîì Ðåñïóáëèêè
Óçáåêèñòàí.

Ñëåäóåò ðàçëè÷àòü îõðàíó ïðàâ è çàùèòó ïðàâ.
Îõðàíà åñòü óñòàíîâëåíèå îáùåãî ïðàâîâîãî ðåæèìà, à çàùèòà - òå ìåðû,

êîòîðûå ïðåäïðèíèìàþòñÿ â ñëó÷àÿõ, êîãäà ãðàæäàíñêèå ïðàâà íàðóøåíû èëè
îñïîðåíû.

Äëÿ çàùèòû ïàòåíòíûõ ïðàâ ñóùåñòâóåò äâå ôîðìû:
- íåþðèñäèêöèîííàÿ - êîãäà ïðàâîîáëàäàòåëü ñàìîñòîÿòåëüíî èñïîëüçóåò

ïðåäîñòàâëåííûå åìó ñðåäñòâà è ñïîñîáû ïðàâîâîé çàùèòû.
- þðèñäèêöèîííàÿ - êîãäà ïðàâîîáëàäàòåëü îáðàùàåòñÿ ñ òðåáîâàíèåì î çàùèòå

åãî íàðóøåííûõ èëè îñïîðåííûõ ïðàâ ê óïîëíîìî÷åííîìó îðãàíó.
Åñëè ïðàâîîáëàäàòåëü ðåøàåò îáðàòèòüñÿ ê ïîìîùè óïîëíîìî÷åííûõ îðãàíîâ,

îí èìååò ïðàâî èñïîëüçîâàòü äâà ñëó÷àÿ ïîðÿäêà çàùèòû èíòåëëåêòóàëüíûõ ïðàâ:
ñóäåáíûé èëè îáùèé ïîðÿäîê è àäìèíèñòðàòèâíûé èëè ñïåöèàëüíûé ïîðÿäîê.

Ïðèíÿòàÿ â 1994 ã. Åâðàçèéñêàÿ ïàòåíòíàÿ êîíâåíöèÿ, ó÷àñòíèöåé êîòîðîé
Ðåñïóáëèêà Óçáåêèñòàí íå ÿâëÿåòñÿ, ïîçâîëèëà ñôîðìèðîâàòü åäèíîå ïàòåíòíîå
ïðîñòðàíñòâî íà òåððèòîðèè ñòðàí-ó÷àñòíèö, ÷òî îáåñïå÷èâàåò êîììåðöèàëèçàöèþ
èçîáðåòåíèé â ïðåäïðèíèìàòåëüñêèõ ðûíî÷íûõ îòíîøåíèÿõ è â ñâÿçè ñ ÷åì
íàó÷íûé èíòåðåñ ïðåäñòàâëÿþò ïîëîæåíèÿ óãîëîâíûõ çàêîíîäàòåëüñòâ äàííûõ
ñòðàí â ÷àñòè îòâåòñòâåííîñòè çà íàðóøåíèå èçîáðåòàòåëüñêèõ è ïàòåíòíûõ ïðàâ.

Ïðîâåäåííûé àíàëèç óãîëîâíîãî çàêîíîäàòåëüñòâà, íàïðàâëåííîãî íà
îáåñïå÷åíèå îõðàíû ïàòåíòíûõ ïðàâ ãîñóäàðñòâ-ó÷àñòíèêîâ Åâðàçèéñêîé ïàòåíòíîé
êîíâåíöèè, ïîçâîëèë ïðèéòè ê ñëåäóþùèì îñíîâíûì âûâîäàì:

1) â áîëüøèíñòâå çàêîíîäàòåëüñòâ äàííûõ ñòðàí ñòàòüÿ, ïðåäóñìàòðèâàþùàÿ
óãîëîâíóþ îòâåòñòâåííîñòü çà íàðóøåíèå ïàòåíòíûõ ïðàâ, ïîìåùåíà â ãëàâó
"Ïðåñòóïëåíèÿ ïðîòèâ êîíñòèòóöèîííûõ ïðàâ è ñâîáîä ÷åëîâåêà è ãðàæäàíèíà".

2) çà÷àñòóþ â óãîëîâíûõ êîäåêñàõ â îäíó íîðìó îáúåäèíåíû, íàðÿäó ñ çàïðåòîì
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íàðóøåíèÿ èçîáðåòàòåëüñêèõ è ïàòåíòíûõ ïðàâ, çàïðåò íà íàðóøåíèå àâòîðñêèõ
è ñìåæíûõ ïðàâ, à òàêæå äðóãèõ ïðàâ èíòåëëåêòóàëüíîé ñîáñòâåííîñòè;

3) îïèñàíèå îáúåêòèâíîé ñòîðîíû ñîñòàâà íàðóøåíèÿ èçîáðåòàòåëüñêèõ è
ïàòåíòíûõ ïðàâ. Ïðè ýòîì â ðÿäå óãîëîâíûõ êîäåêñîâ äèôôåðåíöèðîâàíà
îòâåòñòâåííîñòü çà ïðèñâîåíèå àâòîðñòâà, ïðèíóæäåíèå ê ñîàâòîðñòâó è íåçàêîííîå
èñïîëüçîâàíèå îáúåêòîâ ïàòåíòíûõ ïðàâ, è â ýòèõ ñëó÷àÿõ äëÿ íàñòóïëåíèÿ
óãîëîâíîé îòâåòñòâåííîñòè çà ïåðâóþ ãðóïïó äåÿíèé íå òðåáóåòñÿ êàêèõ-ëèáî
îáùåñòâåííî îïàñíûõ ïîñëåäñòâèé.

Â çàêîíîäàòåëüñòâå ñòðàí Áàëòèè, íå ïðèñîåäèíèâøèõñÿ ê Åâðàçèéñêîé
ïàòåíòíîé êîíâåíöèè, êàê è Ðåñïóáëèêà Óçáåêèñòàí, âûÿâëåíû ñëåäóþùèå
îñîáåííîñòè:

1) â ÓÊ Ëèòîâñêîé è Ýñòîíñêîé ðåñïóáëèê çàïðåò íà èññëåäóåìîå îáùåñòâåííî
îïàñíîå äåÿíèå ïîìåùåí â ãëàâû î ïðåñòóïëåíèÿõ ïðîòèâ èíòåëëåêòóàëüíîé
ñîáñòâåííîñòè  5 ;

2) íè îäèí èç óãîëîâíûõ êîäåêñîâ ñòðàí Áàëòèè â èçó÷àåìûõ íîðìàõ íå ñîäåðæèò
óêàçàíèÿ íà êàêèå-ëèáî ïîñëåäñòâèÿ â êà÷åñòâå êîíñòðóêòèâíîãî ïðèçíàêà ñîñòàâà
ïðåñòóïëåíèÿ;

3) ñïåöèôè÷íûì ÿâëÿåòñÿ ñïîñîá îïèñàíèÿ îáúåêòèâíîé ñòîðîíû ñîñòàâà
àíàëèçèðóåìîãî ïðåñòóïëåíèÿ â âèäå ôîðìóëèðîâêè "íàðóøåíèå èñêëþ÷èòåëüíûõ
ïðàâ îáëàäàòåëåé èíòåëëåêòóàëüíîé ñîáñòâåííîñòè".

Èçó÷åíèå çàêîíîäàòåëüñòâà ðÿäà çàðóáåæíûõ ñòðàí (ÑØÀ, Âåëèêîáðèòàíèè,
Ãåðìàíèè, Êàíàäû) ïîêàçàëî, ÷òî â íèõ íå ñóùåñòâóåò óãîëîâíîé îòâåòñòâåííîñòè
çà íàðóøåíèå ïàòåíòà. Êàê ïðåäñòàâëÿåòñÿ, ïîäîáíûé ïîäõîä îáóñëîâëåí èìåííî
ïðàâîâîé ïðèðîäîé ïàòåíòíîãî ïðàâà. Ïðè ýòîì ýôôåêòèâíûì ñðåäñòâîì
ïðåñå÷åíèÿ íàðóøåíèÿ ïàòåíòíûõ ïðàâ â ýòèõ ñòðàíàõ ÿâëÿþòñÿ ãðàæäàíñêèå
ñóäû, èñïîëüçóþùèå, â ÷àñòíîñòè, èíñòèòóò ïðåäâàðèòåëüíîãî îáåñïå÷åíèÿ èñêà
â âèäå çàïðåòà ñîâåðøåíèÿ äåéñòâèé, ïðåäïîëàãàåìûõ â íàðóøåíèè ïàòåíòà. Òî
åñòü çàùèòà ïàòåíòíûõ ïðàâ ìîæåò áûòü ýôôåêòèâíî îñóùåñòâëåíà
ïðàâîîáëàäàòåëåì â ðàìêàõ ãðàæäàíñêîãî ñóäåáíîãî ïðîöåññà, îñíîâàííîãî íà
ïðèíöèïå ñîñòÿçàòåëüíîñòè. Ïðè ýòîì ó îòâåò÷èêà åñòü ïðàâî îáðàòèòüñÿ â
êîìïåòåíòíûé ãîñóäàðñòâåííûé îðãàí äëÿ ïðîâåðêè äåéñòâèòåëüíîñòè ïàòåíòà (â
ÑØÀ è Âåëèêîáðèòàíèè ýòî âîçìîæíî ïîñðåäñòâîì ïîäà÷è âñòðå÷íîãî èñêà â òîò
æå ñóä, â Ãåðìàíèè - â ôåäåðàëüíûé ïàòåíòíûé ñóä  6 ).

Â áîëüøèíñòâå ñòðàí Åâðîïåéñêîãî ñîþçà çàêîíîäàòåëè îòíîñÿò ïèðàòñòâî íå
ê ìàòåðèàëüíûì, à ê ôîðìàëüíûì ñîñòàâàì ïðåñòóïëåíèé. Äèñïîçèöèè ñòàòåé íå
ñîäåðæàò êàêèõ-ëèáî êðèìèíîîáðàçóþùèõ ïðèçíàêîâ è îòâåòñòâåííîñòü íàñòóïàåò
çà íåçàêîííîå èñïîëüçîâàíèå äàæå îäíîãî ýêçåìïëÿðà ïðîèçâåäåíèÿ ñ íàðóøåíèåì
àâòîðñêîãî èëè ñìåæíûõ ïðàâ.

Òàê, â Óãîëîâíîì êîäåêñå Ãîëëàíäèè, ïðèíÿòîì â 1886 ã. â êíèãå 2
"Ïðåñòóïëåíèÿ" â ðàçäåëå XXV, êîòîðûé íàçûâàåòñÿ "Îáìàí", ñîäåðæèòñÿ ñòàòüÿ
326 Ü, ïðåäóñìàòðèâàþùàÿ îòâåòñòâåííîñòü çà íàðóøåíèå àâòîðñêîãî ïðàâà  7 . Â
ïåðâîé ÷àñòè ïðåäóñìîòðåíà îòâåòñòâåííîñòü çà ïëàãèàò, à âî âòîðîé - çà íåçàêîííîå
èñïîëüçîâàíèå îáúåêòîâ àâòîðñêîãî ïðàâà, îãðàíè÷èâàÿ îòâåòñòâåííîñòü òîëüêî
ëèö, êîòîðûå ïðîäàþò, ïðåäëàãàþò ïðîäàòü, äîñòàâëÿþò, èìåþò â íàëè÷èè ñ
öåëüþ ïðîäàæè èëè ââîçÿò â åâðîïåéñêóþ ÷àñòü Êîðîëåâñòâà ïðîèçâåäåíèå
ëèòåðàòóðû, íàóêè, èñêóññòâà, èëè ðåìåñëà. Íàêàçûâàþòñÿ äåéñòâèÿ,
ïðåäóñìîòðåííûå è ïåðâîé è âòîðîé ÷àñòüþ òþðåìíûì çàêëþ÷åíèåì íà ñðîê íå
áîëåå 2 ëåò èëè øòðàôîì 5 êàòåãîðèè.
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Êðîìå òîãî, âî âòîðîé êíèãå Êîäåêñà â ðàçäåëå XXXI, êîòîðûé íàçûâàåòñÿ
"Ïîëîæåíèÿ î ïîâòîðíûõ ïðåñòóïëåíèÿõ, ïðèìåíÿåìûå ê ðàçíûì ðàçäåëàì ýòîé
êíèãè", èìååòñÿ ñò. 421, êîòîðàÿ ïðåäóñìàòðèâàåò íàêàçàíèå òþðåìíûì
çàêëþ÷åíèåì, êîòîðîå ìîæåò áûòü óâåëè÷åíî íà îäíó òðåòü, åñëè êî âðåìåíè
ñîâåðøåíèÿ ïðåñòóïëåíèÿ ïðîøëî ìåíåå ïÿòè ëåò ñ òåõ ïîð, êàê ïðåñòóïíèê
ïîëíîñòüþ èëè ÷àñòè÷íî îòáûë íàêàçàíèå òþðåìíûì çàêëþ÷åíèåì, íàçíà÷åííûì
åìó çà ëþáîå èç ïðåñòóïëåíèé, îïðåäåëåííûõ â âûøåóïîìÿíóòûõ ñòàòüÿõ, èëè ñ
òåõ ïîð, êàê îí ïîëíîñòüþ èëè ÷àñòè÷íî îòáûë íàêàçàíèå, íàçíà÷åííîå åìó
ñîãëàñíî âîåííîìó ïðàâó çà êðàæó, ïðèñâîåíèå, îáðàùåíèå ñ óêðàäåííûì
èìóùåñòâîì, óìûøëåííîå èçâëå÷åíèå âûãîäû îò èìóùåñòâà, ïîëó÷åííîãî ñ
ïîìîùüþ ïðåñòóïëåíèÿ, èëè îáìàí, èëè ñ òåõ ïîð, êàê îí áûë ïîìèëîâàí îò
îòáûâàíèÿ òàêîãî íàêàçàíèÿ, èëè åñëè ïðàâî îñóùåñòâèòü ýòî íàêàçàíèå íå
ïðåêðàòèëîñü êî âðåìåíè ñîâåðøåíèÿ ïðåñòóïëåíèÿ.

Âî ìíîãèõ óãîëîâíûõ êîäåêñàõ çàðóáåæíûõ ñòðàí îòñóòñòâóþò ñòàòüè,
àíàëîãè÷íûå ñò. 149 ÓÊ ÐÓç. Íîðìû, ïðåäóñìàòðèâàþùèå óãîëîâíóþ
îòâåòñòâåííîñòü çà íàðóøåíèå àâòîðñêèõ ïðàâ, ñîäåðæàòñÿ î÷åíü ÷àñòî â ñàìèõ
çàêîíàõ îá àâòîðñêîì ïðàâå.

Òàê, âî Ôðàíöèè óãîëîâíàÿ îòâåòñòâåííîñòü çà íàðóøåíèå àâòîðñêèõ è ñìåæíûõ
ïðàâ çàêðåïëåíà â Êîäåêñå Èíòåëëåêòóàëüíîé Ñîáñòâåííîñòè  8 . Êàê è â ïðåæíåì
çàêîíîäàòåëüñòâå Ôðàíöèè, òàê è â íûíåøíåì îòñóòñòâóåò óãîëîâíàÿ
îòâåòñòâåííîñòü çà íàðóøåíèå íåèìóùåñòâåííûõ ïðàâ àâòîðîâ è èñïîëíèòåëåé.

Ñòàòüÿ L 335-2 Êîäåêñà Èíòåëëåêòóàëüíîé Ñîáñòâåííîñòè Ôðàíöèè
ïðîâîçãëàøàåò, ÷òî âñÿêîå èçäàíèå ïèñüìåííûõ òðóäîâ, ìóçûêàëüíûõ êîìïîçèöèé,
ðèñóíêîâ, êàðòèí èëè ëþáîé äðóãîé ïðîäóêöèè, â âèäå ïå÷àòíîãî ïðîèçâåäåíèÿ
èëè ãðàâþðû èëè ÷àñòè÷íî â íàðóøåíèå çàêîíîâ è íîðìàòèâíûõ àêòîâ, êàñàþùèõñÿ
ñîáñòâåííîñòè àâòîðîâ, ÿâëÿåòñÿ êîíòðàôàêöèåé, âñÿêàÿ êîíòðàôàêöèÿ -
ïðåñòóïëåíèå.

Îñóùåñòâëÿåìàÿ âî Ôðàíöèè êîíòðàôàêöèÿ ïðîèçâåäåíèé, îïóáëèêîâàííûõ
âî Ôðàíöèè èëè çà ãðàíèöåé, íàêàçûâàåòñÿ ëèøåíèåì ñâîáîäû ñðîêîì íà 2 ãîäà
ñ âûïëàòîé øòðàôà â ðàçìåðå îäíîãî ìèëëèîíà ôðàíêîâ.

Â ñò. L 335-3 ïåðå÷èñëÿþòñÿ íàðóøåíèÿ èìóùåñòâåííûõ àâòîðñêèõ ïðàâ è
óòî÷íÿåòñÿ, ÷òî êîíòðàôàêòíûì ïðàâîíàðóøåíèåì ÿâëÿåòñÿ ëþáîå âîñïðîèçâåäåíèå
èëè ðàñïðîñòðàíåíèå ëþáûìè ñðåäñòâàìè òâîð÷åñêîãî ïðîèçâåäåíèÿ â íàðóøåíèå
àâòîðñêèõ ïðàâ, â òîì ÷èñëå, êàê îíè îïðåäåëÿþòñÿ è ðåãëàìåíòèðóþòñÿ Çàêîíîì.

Êðîìå òîãî, â ñò. L 335-3 (àáç.2) óêàçàíî, ÷òî êîíòðàôàêòíûì ïðåñòóïëåíèåì
ÿâëÿåòñÿ íàðóøåíèå îäíîãî èç ïðàâ àâòîðà êîìïüþòåðíîé ïðîãðàììû â òîì âèäå,
êàê îíè îïðåäåëåíû â ñò. L 122-6.

Â ñò. L 335-4 ïðåäóñìîòðåíà îòâåòñòâåííîñòü çà ôèêñàöèþ, âîñïðîèçâåäåíèå,
ñîîáùåíèå èëè ïðåäîñòàâëåíèå â ðàñïîðÿæåíèå ïóáëèêè, áåñïëàòíî èëè çà ïëàòó,
èëè ïåðåäà÷ó â ýôèð âûñòóïëåíèÿ, ôîíîãðàììû, âèäåîãðàììû áåç ñîãëàñèÿ
àðòèñòà-èñïîëíèòåëÿ, èçãîòîâèòåëÿ ôîíîãðàììû, âèäåîãðàììû èëè îðãàíèçàöèè
ýôèðíîãî âåùàíèÿ, â òåõ ñëó÷àÿõ, êîãäà ýòî ñîãëàñèÿ òðåáóåò.

Â ñâÿçè ñ âûøåèçëîæåííûì, â öåëÿõ çàùèòû ïðàâ è èíòåðåñîâ îòå÷åñòâåííûõ
ïðàâîîáëàäàòåëåé, óñòðàíåíèÿ îòäåëüíûõ çàêîíîäàòåëüíûõ ïðîáåëîâ è
îáåñïå÷åíèÿ ïðèíöèïà íåîòâðàòèìîñòè îòâåòñòâåííîñòè, ïðåäñòàâëÿåòñÿ
öåëåñîîáðàçíûì ïðèâåäåíèÿ ñò. 149 Óãîëîâíîãî êîäåêñà ñ Ãðàæäàíñêèì êîäåêñîì
è Çàêîíîì Ðåñïóáëèêè Óçáåêèñòàí "Îá àâòîðñêèõ è ñìåæíûõ ïðàâàõ",
ïðåäñòàâëÿåòñÿ íåîáõîäèìûì, ïî àíàëîãèè ñ êîíñòðóêöèÿìè ðÿäà äðóãèõ ñòàòåé
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Óãîëîâíîãî êîäåêñà, âíåñòè èçìåíåíèå è äîïîëíåíèÿ â íàèìåíîâàíèå ñòàòüè, à
òàêæå èçëîæèòü åå äèñïîçèöèþ â ðåäàêöèè, ïðåäóñìàòðèâàþùåé îòñûëêó íà
ñîîòâåòñòâóþùèå íîðìû Çàêîíà Ðåñïóáëèêè Óçáåêèñòàí "Îá àâòîðñêèõ è ñìåæíûõ
ïðàâàõ" è íà äðóãèå îáúåêòû èíòåëëåêòóàëüíîé ñîáñòâåííîñòè. Â ÷àñòíîñòè,
îñíîâûâàÿñü íà íîðìàõ ìåæäóíàðîäíîãî ïðàâà è îïûòå çàðóáåæíûõ ñòðàí ñ÷èòàåì
öåëåñîîáðàçíûì, ðàçðàáîòàòü ïðîåêò Çàêîíà Ðåñïóáëèêè Óçáåêèñòàí "Î âíåñåíèè
èçìåíåíèé è äîïîëíåíèé â íåêîòîðûå çàêîíîäàòåëüíûå àêòû Ðåñïóáëèêè
Óçáåêèñòàí â ñâÿçè ñ ñîâåðøåíñòâîâàíèåì ìåõàíèçìîâ çàùèòû îáúåêòîâ
èíòåëëåêòóàëüíîé ñîáñòâåííîñòè", êîòîðûé áóäåò ïðåäóñìàòðèâàòü óãîëîâíóþ
îòâåòñòâåííîñòü çà 1) íàðóøåíèÿ àâòîðñêîãî ïðàâà è ñìåæíûõ ïðàâ; 2) íàðóøåíèÿ
ïðàâ íà èçîáðåòåíèå, ïîëåçíóþ ìîäåëü, ïðîìûøëåííûé îáðàçåö, ñåëåêöèîííîå
äîñòèæåíèå, òîïîëîãèþ èíòåãðàëüíîé ìèêðîñõåìû; 3) íåçàêîííîå èñïîëüçîâàíèå
òîâàðíîãî çíàêà, çíàêà îáñëóæèâàíèÿ, íàèìåíîâàíèÿ ìåñòà ïðîèñõîæäåíèÿ òîâàðà.

Ñïèñîê èñïîëüçîâàííîé ëèòåðàòóðû
 1  Ðåñïóáëèêà Óçáåêèñòàí ÿâëÿåòñÿ ó÷àñòíèêîì Êîíâåíöèè, ó÷ðåæäàþùåé

Âñåìèðíóþ îðãàíèçàöèþ èíòåëëåêòóàëüíîé ñîáñòâåííîñòè 25 äåêàáðÿ 1991 ã.
Äåêëàðàöèÿ î âñòóïëåíèé ñèëó êîíâåíöèè,  ó÷ðåæäàþùàÿ Âñåìèðíóþ îðãàíèçàöèþ
èíòåëëåêòóàëüíîé ñîáñòâåííîñòè îò 5 ìàÿ 1967 ã.

 2  Wendy J. Gordon. Intellectual Property. The Oxford Handbook of Legal Staduies./
Peter Cane and Mark Tushnet, eds. Oxford University Press. October 2013. Ñ- 618.
Available at SSRN: http://ssrn.com/abstract=413001

 3  Catherine Colston, Jonathan Galloway. Modern Intellectual Property Law. 3-d
edition. Taylor& Francis Library. 2010 c.2-4 ; Ove Granstrand. The Economics and
Management of Intellectual Property: Towards Intellectual Capitalism. Edward Elgar
Publishing Ltd. Cheltenham, UK, 2000. -C. 18, 75-76. ; Peter Menell, Suzanne Scotchmer.
Intellectual Property. HANDBOOK OF LAW AND ECONOMICS. 2005. UC Berkeley
Public Law Research Paper No. 741724. Ñ.-1-2. Available at SSRN: http://ssrn.com/
abstract=741424;

 4  Îòàíàçàðîâ Á.Ñ. Ïàòåíòøóíîñëèêíèíã óìóìèé àñîñëàðè. Ò.:Øàð³ íàøðè¸òè,
2009. Á. 47; Ïèëåíêî À.À. Ïðàâî èçîáðåòàòåëÿ. - Ì.: "Ñòàòóò", 2011. Ñ. 19; Øåñòàêîâ
Ä.Þ. Èíòåëëåêòóàëüíàÿ ñîáñòâåííîñòü: òåîðåòèêî-èíñòèòóöèîíàëüíûé è
ãðàæäàíñêî-ïðàâîâîé àíàëèç. Ìîíîãðàôèÿ. Ì., 2009, Ñ. 54

 5  Óãîëîâíûé êîäåêñ Ëèòîâñêîé ðåñïóáëèêè / Íàó÷. ðåä. Â. Ïàâèëîíèñ, ïðåäèñë.
Í. È. Ìàöíåâ, âñòóï. ñòàòüÿ Â. Ïàâèëîíèñ, À. Àáðàìàâè÷þñ, À. Äðàêøåíå, ïåð. ñ ëèò.
Â. Ï. Êàçàíñêåíå. - ÑÏá.: Þðèäè÷åñêèé öåíòð ïðåññ, 2003. - Ñ. 33. - 470 ñ. - ISBN
5-94201-121-4.  http://www.crime.vl.ru/index.php?p=1332&more=1

 6  https://www.bundespatentgericht.de/cms/media/Oeffentlichkeitsarbeit/
Veroeffentlichungen/Informatroschueren/infobroschuere_rus.pdf

7.http://law.edu.ru/norm/norm.asp?normID=
1242430&subID=100100457,100100458,100100510,100101139.  Óãîëîâíûé êîäåêñ

Ãîëëàíäèè : Âûïîëíåíî 3 ìàðòà 1881 ãîäà ; Èçäàíî 5 ìàðòà 1881 ãîäà. Äàòà
ïðèíÿòèÿ: 03.03.1881

 8  Êîäåêñ áûë ïðèíÿò Çàêîíîì ¹ 92-597 îò 01.07.1992 ã. "Î Êîäåêñå
èíòåëëåêòóàëüíîé ñîáñòâåííîñòè" è îïóáëèêîâàí â Îôèöèàëüíîì èçäàíèè
03.07.1992 ã. Êîäåêñ, êîòîðûé ñîäåðæèò êàê çàêîíîäàòåëüíóþ, òàê è ðåãóëèðóþùóþ
÷àñòè, âêëþ÷àåò â ñåáÿ áîëüøèíñòâî ñóùåñòâóþùèõ çàêîíîâ, ðåãóëèðóþùèõ äâå
îñíîâíûå îòðàñëè ïðàâà èíòåëëåêòóàëüíîé ñîáñòâåííîñòè: 1) ïðîìûøëåííóþ
ñîáñòâåííîñòü è 2) ëèòåðàòóðíóþ è õóäîæåñòâåííóþ ñîáñòâåííîñòü.
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¤ÇÁÅÊÈÑÒÎÍÄÀ ÈÍÍÎÂÀÖÈÎÍ ÈÍÔÐÀÒÓÇÈËÌÀÍÈ
ÐÈÂÎÆËÀÍÒÈÐÈØÄÀ ÒÅÕÍÎÏÀÐÊËÀÐÍÈÍÃ ¤ÐÍÈ

Ãóëèñòîí äàâëàò óíèâåðñèòåòè
 êàòòà ´³èòóâ÷èñè Ì.Õ. Íóðìóõàììåäîâà,
Ãóëèñòîí äàâëàò óíèâåðñèòåòè
êàòòà ´³èòóâ÷èñè Ñ.Â. Ìàìàæîíîâà,
Ãóëèñòîí äàâëàò óíèâåðñèòåòè
êàòòà ´³èòóâ÷èñè À.À. Àáäóâîõèäîâ

http://dx.doi.org/10.26739/2181-9491-2020-SI-6-19

Ìèëëèé èííîâàöèîí òèçèìíèíã ìóµèì òàðêèáèé ³èñìè èííîâàöèîí
èíôðàòóçèëìà, èëìèé-òàä³è³îò íàòèæàëàðèíè òèæîðàò íó³òàè íàçàðèäàí
æîçèáàäîð ìàµñóëîòëàðãà àéëàíòèðèø (ÈÒÒÊÈ íàòèæàëàðèíè òèæîðàòëàø-
òèðèø)ãà ̧ ðäàì áåðàäèãàí èíñòèòóò âà òàøêèëîòëàðäèð. Áóíäàé èíôðàòóçèë-ìàíèíã
ìàâæóäëèãè äóí¸íèíã áàð÷à ðèâîæëàíãàí ìàìëàêàòëàðèäà ìèëëèé èííîâàöèîí
òèçèìëàðíè ÿðàòèøíèíã ýíã ìóµèì òàìîéèëëàðèäàí áèðè µèñîáëàíàäè.
Èííîâàöèîí èíôðàòóçèëìà - òóðëè ðåñóðñëàðíè îñîíëèê áèëàí ³´ëãà êèðèòèø
èìêîíèíè áåðóâ÷è âà èííîâàöèîí æàðà¸í èøòèðîê÷èëàðèãà èííîâàöèîí
ìàµñóëîòëàðíè ÿðàòèø, óëàðíè áîçîðãà îëèá ÷è³èø á´éè÷à õèçìàòëàð ê´ðñàòóâ÷è
áàð÷à ³óéè òèçèìëàðíèíã ìàæìóèäèð.  Èííîâàöèîí èíôðàòóçèëìàíèíã àëîµèäà
âàçèôàñè êè÷èê èííîâàöèîí êîðõîíàëàðíè ³´ëëàá-³óââàòëàø âà ³óëàé ýêîòèçèìíè
ÿðàòèøäàí èáîðàòäèð.

Èííîâàöèîí èíôðàòóçèëìàíèíã ³óéèäàãè ³óéè òèçèìëàðèíè àëîµèäà àæðàòèá
ê´ðñàòèøèìèç ìóìêèí:

1. Èøëàá ÷è³àðèø-òåõíîëîãèê èíôðàòóçèëìà.
 2. Ìîëèÿâèé èíôðàòóçèëìà.
 3. Ýêñïåðò-ìàñëàµàò èíôðàòóçèëìàñè.
¥àð áèð ³óéè òèçèìíèíã èíñòèòóò âà òàøêèëîòëàðè ìàæìóè ³óéèäàãè 1-ðàñìäà

àêñ ýòòèðèëãàí. Æàµîí òàæðèáàñè øóíè ê´ðñàòàäèêè, èííîâàöèÿëàðíè èøëàá
÷è³àðèø ñîµàñèäà íàôà³àò  éèðèê éèðèê êîðïîðàöèÿëàð, áàëêè êè÷èê èííîâàöèîí
ôèðìàëàð µàì ôàîëëèê ê´ðñàòàäèëàð. Éèðèê êîìïàíèÿëàðíèíã áèð òîìîíäàí,
êåíã ê´ëàìëè èëìèé -òàä³è³îò èøëàðèíè àìàëãà îøèðèøãà åòàðëè÷à ìàáëà²ëàðè
ìàâæóä á´ëñà, èêêèí÷è òîìîíäàí óëàð æàµîí áîçîðèäàãè øèääàòëè ðà³îáàò
êóðàøèäà þò³àçèá ³´éìàñëèê ó÷óí µàì èëìèé -òàä³è³îò ôàîëèÿòèíè ³´ëëàá -
³óââàòëàøãà ìàæáóðäèðëàð[4].

Îäàòäà, êè÷èê èííîâàöèîí ôèðìàëàð òàä³è³îò ìàðêàçëàðè âà óíèâåðñèòåòëàð
àòðîôèäà øàêëëàíàäèëàð âà óëàð òèæîðàò ìà³ñàäëàðèäà ÿíãè áèëèìëàðäàí
ôîéäàëàíèøàäè. Þ³îðèäà òàúêèäëàá ´òèëãàíèäåê, ìàìëàêàòè-ìèçäà äóí¸íèíã
òàðà³³èé ýòãàí ìàìëàêàòëàðè áèëàí òà³³îñëàãàíäà ÈÒÒÊÈ íàòèæàëàðèíè îëèø
âà óëàðíè òèæîðàòëàøòèðèø ́ ðòàñèäà êàòòà òàôîâóò ìàâæóä. Áóíèíã ́ çèãà õîñ áèð
³àí÷à ñàáàáëàðè áîð. 2020 éèëíèíã 24 ÿíâàðèäà ¤çáåêèñòîí Ðåñïóáëèêàñè
Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé Ìàæëèñãà é´ëëàãàí Ìóðîæààòíîìàñèäà
³àéä ýòèëãàíèäåê, ôàí, òàúëèì âà èøëàá ÷è³àðèø èíòåãðàöèÿñèíè ÿíàäà
òàêîìèëëàøòèðèø ìóµèì àµàìèÿòãà ýãà. Áóãóí æàµîííèíã åòàê÷è óíèâåðñèòåòëàðè,
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èëìèé ìàðêàçëàðè âà ôàíëàð àêàäåìèÿëàðè áèëàí èëìèé µàìêîðëèêíè ÿíàäà
ìóñòàµêàìëàøíè çàìîííèíã ́ çè òàëàá ³èëìî³äà.

Ìàìëàêàòèìèç âà æàìèÿòèìèçíèíã çàìîí òàëàáëàðè äàðàæàñèäà ðèâîæëàíèøèíè
èëì-ôàíñèç òàñàââóð ³èëèø ³èéèí. Èëì-ôàí òàðà³³è¸òèäà ôóíäàìåíòàë
òàä³è³îòëàð ìóµèì àµàìèÿò êàñá ýòàäè. Àéíàí óëàð îð³àëè ÿíãè áèëèìëàð
´çëàøòèðèëàäè âà íàçàðèÿëàð øàêëëàíòèðèëàäè. Êåëãóñè àìàëèé òàä³è³îòëàð âà
èííîâàöèîí èøëàíìàëàð ó÷óí ìóñòàµêàì àñîñ ÿðàòèëàäè. Ìàìëàêàòèìèçäà
èííîîâàöèîí òàðà³³è¸ò é´ëèäà ò´ñè³ á´ëà¸òãàí îìèëëëàð ñèðàñèãà ÈÒÒÊÈ
ìóòàõàññèñëàðèíèíã áîçîð òàëàáëàðèãà àíúàíàâèé òàðçäà ýúòèáîðñèç ìóíîñàáàòäà
á´ëèøëàðè, ìîëèÿëàøòèðèø  ìåõàíèçìëàðèíèíã ýñêèðãàíëèãè, èëìèé-
ìóµàíäèñëèê èøëàðèíè òàøêèë ³èëèøíèíã µàíóç ýñêè÷à ³îëèïäà ýêàíëèãè,
ýñêè òèïäàãè èäîðàëàðíèíã óñòóí ìàâ³åãà ýãà á´ëèá ³îëà¸òãàíëèãè êàáèëàðíè
êèðèòèøìèç ìóìêèí. Øó áèëàí áèðãà, èøëàá ÷è³àðèø-òåõíîëîãèê âà àõáîðîò
èíôðàòóçèëìàëàðè åòàðëè÷à  ðèâîæëàíìàãàí, òèæîðàòëàøòèðèø ó÷óí çàðóð á´ëãàí
ëèöåíçèÿëàø, ñåðòèôèêàòëàø âà ïàòåíòëàø æàðà¸íëàðè îðòè³÷à
áþðîêðàòëàøòèðèá þáîðèëãàí.  Øó ìóíîñàáàò áèëàí, ¤çáåêèñòîíäà þ³îðè
òåõíîëîãèÿëè áèçíåñ âà òåõíîëîãèÿëàðíè òèæîðàòëàøòèðèø ñîµàñèäà èøëàìî³÷è
á´ëãàí õîðèæèé ìóòàõàññèñëàð áèðèí÷è íàâáàòäà ³óéèäàãè ò´ñè³ëàðãà ýúòèáîð
áåðèøàäè:

- ìàëàêàëè ìåíåæåðëàðíèíã åòèøìàñëèãè;
- ìàµàëëèé êîìïàíèÿëàðäà êîððóïöèÿíèíã ìàâæóäëèãè âà óëàðäà øàôôîôëèê

äàðàæàñèíèíã ïàñòëèãè;
 - þ³îðè òåõíîëîãèÿëè ìàµñóëîòëàðíè èìïîðò âà ýêñïîðò ³èëèøãà ò´ñè³ á´ëóâ÷è

áîæõîíà òàðòèáè;
 - èíôðàòóçèëìà òàðìî³ëàðè ðèâîæëàíèø äàðàæàñèíèíã òàëàá äàðàæàñèäà

ýìàñëèãè.
Áóëàðíèíã áàð÷àñè, µîçèðãè âà³òäà áîçîð è³òèñîäè¸òèãà ́ òèø é´ëèäàí áîðà¸òãàí

ìàìëàêàòëàð ó÷óí õîñ á´ëãàí ýñêè ìàúìóðèé-áóéðó³áîçëèê òèçèìèíèíã âà áîçîð
è³òèñîäè¸òèãà õîñ á´ëãàí ÿíãè èííîâàöèîí òèçèìíèíã ýëåìåíòëàðèíè ´çèäà
ìóæàññàì ýòãàí ´òèø òèïèäàãè èííîâàöèîí òèçèìíèíã ìàìëàêàòèìèçäà àìàëäà
ýêàíëèãèäàí äàëîëàò áåðàäè. Ìàìëàêàòèìèçäà ìèëëèé èííîâàöèîí òèçèìíè
ÿðàòèø, èííîâàöèîí æàðà¸íëàðíèíã ò´ëà -ò´êèñ àìàëãà îøèøèíè òàúìèíëàø
ó÷óí çàðóðèé øàðò-øàðîèòëàðíè ÿðàòèø áîðàñèäà ñ´íããè éèëëàðäà òèçèìëè
èñëîµîòëàð àìàëãà îøèðèëìî³äà. Àììî àìàëãà îøèðèëà¸òãàí èñëîµîòëàðíèíã
èæîáèé ñàìàðàñè µà³èäà ãàïèðèøãà µàëè ýðòà. Õóñóñàí, ¤çáåêèñòîí Ðåñïóáëèêàñè
Ïðåçèäåíòèíèíã 2018 éèë 5 ìàéäà ³àáóë ³èëèíãàí "Ôàîë òàäáèðêîðëèê âà
èííîâàöèîí ôàîëèÿòíè ðèâîæëàíòèðèø ó÷óí øàðò-øàðîèòëàðíè ÿðàòèø á´éè÷à
³´øèì÷à ÷îðà-òàäáèðëàð ò´²ðèñèäà"ãè £àðîðèäà ìàìëàêàòäà ôàîë òàäáèðêîðëèê
âà èííîâàöèîí ôàîëèÿòíè ðèâîæëàíòèðèø ó÷óí øàðò-øàðîèòëàðíè ÿíàäà
ÿõøèëàøãà ò´ñ³èíëèê ³èëóâ÷è,  ³óéèäàãè ³àòîð òèçèìëè ìóàììîëàð ìàâæóäëèãè
òàúêèäëàá ´òèëàäè:

áèðèí÷èäàí, µóäóäëàðíèíã ìàâæóä ðåñóðñ áàçàñè âà ñàëîµèÿòèíè µèñîáãà îëãàí
µîëäà èë²îð âà çàìîíàâèé èííîâàöèîí èøëàíìàëàð, òåõíîëîãèê ëîéèµàëàð-
ñòàðòàïëàð âà èííîâàöèÿëàð áîçîðèíè òèçèìëè òàµëèë ³èëèø é´ëãà ³´éèëìàãàí;

èêêèí÷èäàí, èííîâàöèîí ëîéèµàëàð-ñòàðòàïëàðãà èíâåñòèöèÿëàðíè æàëá ýòèø,
èøëàá ÷è³àðèø âà õèçìàòëàð ê´ðñàòèø ñîµàñèãà èííîâàöèÿëàðíè ôàîë æîðèé
³èëóâ÷è è³òèäîðëè òàäáèðêîðëàð ôàîëèÿòèãà ê´ìàêëàøèø âà ìóâîôè³ëàøòèðèø
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èøëàðè ëîçèì äàðàæàäà àìàëãà îøèðèëìàÿïòè;
ó÷èí÷èäàí, èííîâàöèîí ðèâîæëàíèø ñîµàñèäà, àéíè³ñà, æîéëàðäà

èøáèëàðìîíëèê ìóµèòè ïàñò äàðàæàäà, øóíèíãäåê, èííîâàöèîí âà ìóâàôôà³èÿòëè
òåõíîëîãèê ëîéèµàëàð-ñòàðòàïëàðíè èøëàá ÷è³èø âà èëãàðè ñóðèø á´éè÷à çàðóð
ê´íèêìàëàðãà ýãà òàäáèðêîðëàðíèíã åòèøìîâ÷èëèãè ñà³ëàíèá ³îëìî³äà;

ò´ðòèí÷èäàí, èííîâàöèîí ²îÿëàð, èøëàíìàëàð âà òåõíîëîãèÿëàðíèíã
ìàúëóìîòëàð áàçàñè ìàâæóä ýìàñ, ÿíãè ðåñóðñëàðíè ÿðàòèø âà òàæðèáàíè áèçíåñ-
òóçèëìàëàðãà ´òêàçèø àìàëè¸òè ðèâîæëàíìàñäàí ³îëìî³äà;

áåøèí÷èäàí, èííîâàöèîí èøëàíìàëàð áîçîðèíè ³´ëëàá-³óââàòëàø
ìåõàíèçìëàðè ñóñò äàðàæàäà èøëàá ÷è³èëãàí, èííîâàöèîí ²îÿëàðäàí ñàìàðàëè
ôîéäàëàíèøíè ìóâîôè³ëàøòèðèø é´ëãà ³´éèëìàãàí, èííîâàöèîí èøëàíìà-
ëàðíèíã ñèôàòè ýñà áîçîð òàëàáëàðèãà æàâîá áåðìàéäè;

îëòèí÷èäàí, èííîâàöèîí èøëàíìàëàð, òåõíîëîãèê ëîéèµàëàð-ñòàðòàïëàð
ñîµàñèãà òåõíèêà îëèé òàúëèì ìóàññàñàëàðè áèòèðóâ÷èëàðè âà è³òèäîðëè ̧ øëàðíè
æàëá ýòèøãà, øóíèíãäåê, áèçíåñ-èíêóáàòîðëàðíè ÿðàòèøãà ëîçèì äàðàæàäà
ýúòèáîð ³àðàòèëìàÿïòè;

åòòèí÷èäàí, àµîëè ´ðòàñèäà èííîâàöèîí òàäáèðêîðëèêíè îììàëàø-òèðèø
èøëàðè ñàìàðàëè îëèá áîðèëìàÿïòè, èííîâàöèîí ìàµñóëîò âà õèçìàòëàðíè èøëàá
÷è³èøãà âà èëãàðè ñóðèøãà æàëá ³èëèøäà òåõíèê âà ïñèõîëîãèê ò´ñè³ëàð ñà³ëàíèá
³îëìî³äà .

Èííîâàöèîí öèêëíèíã ³àòîð áîñ³è÷ëàðè áóãóíãè êóíäà ìîëèÿâèé, àõáîðîò
âà èíôðàòóçèëìàâèé æèµàòäàí çàðóð äàðàæàäà ³´ëëàá-³óââàò-ëàíà¸òãàíè é´³. Áó
ýíã àââàëî, òàä³è³îò âà èøëàíìàëàðíèíã íàòèæàëàðèíè òèæîðèéëàøòèðèøãà
êèðèøà¸òãàí áîøëàí²è÷ êîìïàíèÿëàðãà òåãèøëè.  Áóíäàí òàø³àðè, èííîâàöèîí
æàðà¸ííèíã àñîñèé èøòèðîê÷èëàðè âà óëàðíèíã òèæîðàòëàøóâè ´ðòàñèäàãè
àëî³àëàðíè ðèâîæëàíòèðèø åòàðëè äàðàæàäà ðà²áàòëàíòèðèëìàñäàí ³îëìî³äà.
Áóíèíã íàòèæàñèäà, ìàâæóä ñàëîµèÿòäàí ñàìàðàëè òàðçäà ³´ëëàíèëìàÿïòè âà
ìàìëàêàòíèíã òåõíîëîãèê ðèâîæëàíèø ê´ðñàòêè÷ëàðè àñòà-ñåêèí ́ ñèá áîðà¸òãàí
á´ëñà-äà, µàëè ïàñòëèãè÷à ³îëìî³äà. Èííîâàöèîí èíôðàòóçèëìàíèíã áàð÷à
ýëåìåíòëàðè ´ç âàçèôàëàðè âà ìà³ñàäëàðèãà ê´ðà, áèð -áèðèãà ´çàðî ÿ³èí
á´ëèøëàðèãà ³àðàìàñäàí, óëàðíèíã ´ðòàñèäà ñåçèëàðëè ôàð³ëàð µàì ìàâæóä [3].

¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2017 éèëäàãè "Òîøêåíò øàµðèíèíã
ßøíîáîä âà Îëìàçîð òóìàíëàðèäà òåõíîïàðêëàð òàøêèë ýòèø ò´²ðèñèäà"ãè
£àðîðèäà Òîøêåíò øàµðèíèíã Îëìàçîð âà ßøíîáîä òóìàíëàðèäà èííîâàöèîí
æàðà¸íëàðíè òàøêèë ýòèøíèíã ýíã èë²îð øàêëëàðèäàí áèðè ñèôàòèäà
òåõíîïàðêëàð ôàîëèÿòèíè é´ëãà ³´éèøãà àëîµèäà óð²ó áåðèëãàí. "ßøíîáîä"
òåõíîïàðêè ³óéèäàãè é´íàëèøëàð á´éè÷à èëìèé òàä³è³îòëàð âà àìàëèé
èøëàíìàëàð  áèëàí øó²óëëàíàäè:

- êèì¸âèé òåõíîëîãèÿ, áèîòåõíîëîãèÿ, ôàðìàöåâòèêà âà òèááèé áèîòåõíîëîãèÿ,
´ñèìëèêëàðíè µèìîÿ ³èëèø âîñèòàëàðè;

- ìàòåðèàëøóíîñëèê, ìåòàëëíè ³àéòà èøëàø òåõíîëîãèÿëàðè, ñåéñìèê
³àðøèëèê, ³óðèëèø ìàòåðèàëëàðè;

- îçè³-îâ³àò ñàíîàòè;
- ýíåðãèÿíè òåæàø, ìó³îáèë âà ³àéòà òèêëàíàäèãàí ýíåðãèÿ ìàíáàëàðèíè

èøëàá ÷è³àðèø, ýëåêòðîí ´ë÷àø àñáîáëàðè,  ðîáîò, ìàøèíàñîçëèê,
ýëåêòðîòåõíèêà.

    "ßøíîáîä" òåõíîïàðêè êèì¸âèé òåõíîëîãèÿ, ìàòåðèàëøóíîñëèê âà ýíåðãèÿíè
òåæàø ñîµàñèäàãè òàä³è³îòëàð âà èøëàíìàëàðãà àñîñèé ýúòèáîðíè ³àðàòàäè.
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Èííîâàöèîí ëîéèµàëàð äàâëàòíèíã ìîëèÿâèé ðåñóðñëàðè, èëìèé ìóàññàñàëàð âà
´³óâ þðòëàðè, õ´æàëèê þðèòóâ÷è ñóáúåêòëàð, òèæîðàò áàíêëàðè, õàë³àðî ìîëèÿâèé
èíñòèòóòëàð âà äîíîð ìàìëàêàòëàðíèíã êðåäèòëàðè âà ãðàíòëàðè, øóíèíãäåê,
âåí÷óð ôîíäëàðè µèñîáèäàí àìàëãà îøèðèëàäè.

     "ßøíîáîä" òåõíîïàðêèíèíã àñîñèé ôàîëèÿò òóðëàðèãà çàìîíàâèé õîðèæèé
âà ìàµàëëèé òåõíîëîãèÿëàð òðàíñôåðè, øóíèíãäåê, ìàµàëëèé èøëàá ÷è³àðóâ÷èëàð
ôàîëèÿòèäà èííîâàöèîí èøëàíìàëàð íàòèæàëàðèíè æîðèé ýòèø êèðàäè.

Òåõíîïàðê èøëàá ÷è³àðèøíè äèâåðñèôèêàöèÿëàø, þ³îðè òåõíîëîãèÿëè
áèçíåñíè æàäàë òàðà³³èé ýòòèðèø, êè÷èê âà ´ðòà áèçíåñíè ðèâîæëàíòèðèø
µèñîáèãà ìàµàëëèé âà ìèíòà³àâèé áþäæåòëàð äàðîìàä ³èñìèíèíã ´ñèøèãà îëèá
êåëàäè.

Óøáó òóçèëìàëàðíè ÿðàòèøäàí ê´çëàíãàí àñîñèé ìà³ñàä èííîâàöèîí ñîµàäà
´ç áèçíåñèíè áîøëîâ÷èëàðíè ³´ëëàá-³óââàòëàø áîðàñèäà èííîâàöèîí ìóµèòíè
øàêëëàíòèðèøäàí èáîðàòäèð. Ìàçêóð òóçèëìàëàð ôàîëèÿòèíèíã àñîñèé âàçèôàëàðè
³óéèäàãèëàðäàí èáîðàò:

1-ðàñì. Òåõíîïàðêëàð ôàîëèÿòèíèíã àñîñèé ìàçìóíè.
- èííîâàöèîí òåõíîëîãèÿëàðíè ÿðàòèø âà óëàðíè òèæîðàò áèëàí òàúìèíëàø

ó÷óí êîìïàíèÿëàð âà òàäáèðêîðëàðíè ðà²áàòëàíòèðèø;
- êè÷èê âà ´ðòà èííîâàöèîí êîìïàíèÿëàðíèíã ìóñòà³èë òàðçäà î¸³³à òóðèá

îëèøëàðèãà ê´ìàêëàøèø;
- óøáó ìàµñóëîòãà á´ëãàí  ìèíòà³à âà ìàìëàêàò áîçîðëàðèíèíã ýµòè¸æèíè

ò´ëà³îíëè ³îíäèðèø ìà³ñàäèäà èëìèé-òåõíèê ìàµñóëîòëàðíèíã ñîòèø
áîçîðëàðèãà èç÷èë ´òêàçèëèøèíè òàúìèíëàø.

Òåõíîïàðê ́ ç ðåçèäåíòëàðèãà ìóàéÿí èíôðàòóçèëìà õèçìàòëàðè âà îáúåêòëàðèíè
òà³äèì ýòàäè:

1. áàð÷à êåðàêëè æèµîçëàð áèëàí æèµîçëàíãàí îôèñ áèíîëàðè, èíòåðíåò,
òåëåêîììóíèêàöèÿ, ìóçîêàðàëàð ´òêàçèø õîíàëàðè, êîíôåðåíö-çàë;

2. òàä³è³îò âà µèñîáëàø ó÷óí êåðàêëè óñêóíàëàð áèëàí æèµîçëàíãàí
ëàáîðàòîðèÿëàð øàêëèäàãè óìóìèé èìêîíèÿòëàð;

3.  ðåçèäåíòëàð ýðêèí ìóëî³îò ³èëèøëàðè ìóìêèí á´ëãàí êåíã µàæìëè áèíîëàð.
Áóíäàé áèíîëàðíèíã ìàâæóäëèãè èííîâàöèîí êîìïàíèÿëàðíèíã áèðãàëèêäà
ôàîëèÿò ê´ðñàòèøèäàí êóòèëà¸òãàí ñèíåðãåòèê ñàìàðàíè ÿíàäà îøèðèøäà ìóµèì
´ðèí òóòàäè, áó ýñà ´ç ìîµèÿòèãà ê´ðà òåõíîïàðê ôàîëèÿòèíèíã àñîñèé
âàçèôàëàðèäàí áèðè ñàíàëàäè [5].
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IdeaLabëàðíèíã çàðóð ýêàíëèãèíè Òîì Àëëåí "Òåõíîëîãèÿëàð î³èìèíè
áîø³àðèø" íîìëè ́ ç èëìèé -àñàðèäà èçîµëàá áåðàäè. Óíèíã ôèêðèãà ê´ðà,  èêêèòà
èíñîí ´ðòàñèäàãè ìóíîñàáàòëàðíèíã ñàìàðàäîðëèãè óëàð îðàñèäàãè ìàñîôàãà
áî²ëè³ á´ëèá, ìàñîôà 50 ôóò (15,2ì)äàí îøñà, ìóëî³îòëàð ñàìàðäîðëèãè 7%äàí
îøìàéäè;

4.  ê´ðãàçìà ìàéäîí÷àëàðè;
5. ìàòáàà ìàðêàçè;
6. èæòèìîèé èíôðàòóçèëìà: ìàøèíàëàð, îøõîíà, êàôå, ñïîðò âà äàì îëèø

ìàðêàçëàðè, áàíêîìàòëàð.
Àéíè³ñà, ÷åêëàíãàí õîäèìëàð ñîíè âà ëîéèµàíèíã èëìèé-òåõíèê æèµàòëàðèãà

àëî³àäîð á´ëìàãàí ñîµàëàðäà ìóòàõàññèñëàðíèíã åòèøìàñëèãè òóôàéëè êè÷èê
êîðõîíàëàð ³´ëëàá-³óââàòëàøãà ìóµòîæ. Òåõíîïàðêëàð êè÷èê èííîâàöèîí
êîðõîíàëàð ó÷óí áèð ³àòîð õèçìàòëàðíè ê´ðñàòèøëàðè ê´çäà òóòèëãàí.Óëàð ÿíãè
ìàµñóëîòíè æîðèé ýòèø êîíöåïöèÿñèíèíã èííîâàöèîí ñàëîµèÿòèíè àíè³ëàø,
òåõíèê æèµàòäàí ²îÿíè àìàëãà îøèðèøãà âà ÿíãè ìàµñóëîòíè èøëàá ÷è³èøãà,
ÿíãè ìàµñóëîòíèíã ñàíîàòäà àìàëäà ³´ëëàíèëèøèãà âà èøëàá ÷è³àðèøãà
òàé¸ðëèãèíè àíè³ëàøãà ê´ìàê áåðèøè ëîçèì.  Áóíãà àëáàòòà,  ìîääèé-òåõíèê,
èæòèìîèé-ìàäàíèé, õèçìàò ê´ðñàòèø âà ìîëèÿâèé áàçàíè ÿðàòèø îð³àëè
ýðèøèëàäè. Óíèâåðñèòåòëàð ìè³¸ñèäà òåõíîïàðêëàð ôàîëèÿòèíè é´ëãà ³´éèø,
íàôà³àò îëèé òàúëèì ìóàññàñà-ëàðèíèíã ìîääèé-òåõíèê áàçàñèíè ìóñòàµêàìëàøãà,
øó áèëàí áèð ³àòîðäà èííîâàöèîí èøëàíìàëàð âà ìàµñóëîòëàðíè ÿðàòèø îð³àëè
µóäóäèé ðèâîæëàíèøãà êàòòà õèçìàò ³èëàäè.
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ABSTRACT
This article discusses the principle of operation of the "Pick to light" system,  analyzes

the features and application of this "Pick to light" system both abroad and in Uzbekistan.
Pick to Light is an information technology developed for the order collection process
and designed to increase the productivity of the picker. As a rule, it is used for completing
orders and is often an element of the rack and conveyor complex of the order Assembly
line.

Key words: Pick-to-light system, distribution center, SKUs, durability, productivity,
efficiency, monitoring, information technology, alphanumeric display

ÇÀÐÓÁÅÆÍÛÉ ÎÏÛÒ ÏÐÈÌÅÍÅÍÈß ÑÈÑÒÅÌÛ " PICK TO LIGHT "
ÍÀ ÏÐÅÄÏÐÈßÒÈßÕ ÓÇÁÅÊÈÑÒÀÍÀ Â ÓÑËÎÂÈßÕ ÖÈÔÐÎÂÎÉ

ÝÊÎÍÎÌÈÊÈ
ÀÍÍÎÒÀÖÈß

Â äàííîé ñòàòüå ðàññìàòðèâàåòñÿ ïðèíöèï ðàáîòû ñèñòåìû "Pick to light",
àíàëèçèðóþòñÿ îñîáåííîñòè è ïðèìåíåíèå äàííîé ñèñòåìû "Pick to light" êàê çà
ðóáåæîì òàê è â Óçáåêèñòàíå. Pick to Light ýòî èíôîðìàöèîííàÿ òåõíîëîãèÿ
ðàçðàáîòàííàÿ äëÿ ïðîöåññà ñáîðêè çàêàçîâ è ïðåäíàçíà÷åííàÿ äëÿ óâåëè÷åíèÿ
ïðîèçâîäèòåëüíîñòè ðàáîòû êîìïëåêòîâùèêà. Êàê ïðàâèëî, èñïîëüçóåòñÿ äëÿ
êîìïëåêòàöèè çàêàçîâ è ÷àñòî ÿâëÿåòñÿ ýëåìåíòîì ñòåëëàæíî-êîíâåéåðíîãî
êîìïëåêñà ëèíèè ñáîðêè çàêàçîâ.

Êëþ÷åâûå ñëîâà: ñèñòåìà Pick to Light,  ðàñïðåäåëèòåëüíûé öåíòð, íàèìåíîâàíèé
òîâàðîâ, äîëãîâå÷íîñòü, ïðîèçâîäèòåëüíîñòü, ýôôåêòèâíîñòü, ìîíèòîðèíã,
èíôîðìàöèîííûå òåõíîëîãèè, áóêâåííî-öèôðîâîé äèñïëåé

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò ØÀÐÎÈÒÈÄÀ ¤ÇÁÅÊÈÑÒÎÍ
ÊÎÐÕÎÍÀËÀÐÈÄÀ "PICK TO LIGHT" ÒÈÇÈÌÈÍÈ  ÒÀÒÁÈ£ ÝÒÈØÍÈÍÃ

ÕÎÐÈÆ ÒÀÆÐÈÁÀÑÈ
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ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëàäà "Pick to light " òèçèìèíèíã èøëàø ïðèíöèïè µà³èäà ôèêð

þðèòèëèá, óøáó  òèçèìíèíã õîðèæäà, ¤çáåêèñòîíäà ´çèãà õîñ õóñóñèÿòëàðè âà
óíèíã ³´ëëàíèëèøè òàµëèë ³èëèíàäè. "Pick to light " áóþðòìàíè éè²èø æàðà¸íè
ó÷óí èøëàá ÷è³èëãàí âà ³àáóë ³èëóâ÷èíèíã óíóìäîðëèãèíè îøèðèø ó÷óí
ì´ëæàëëàíãàí àõáîðîò òåõíîëîãèÿñèäèð. Îäàòäà, áóþðòìàëàðíè æàìëàø ó÷óí
èøëàòèëàäè âà ê´ïèí÷à ñòåëëàæíî-êîíâåéåð óñóëèäà áóþðòìà éè²èø ëèíèÿñè
ìàæìóàñèíèíã ýëåìåíòè µèñîáëàíàäè.

Êàëèò ñ´çëàð: "Pick to light " òèçèìè, òàð³àòèø ìàðêàçè, ìàµñóëîò íîìëàðè,
÷èäàìëèëèê, èøëàø, ñàìàðàäîðëèê, monitoring, àõáîðîò òåõíîëîãèÿëàðè, õàðôëè-
ðà³àìëè äèñïëåé

Pick-to-light systems are common but elaborate systems designed to streamline your
warehouse picking operations, thus increasing efficiency, productivity and picking
accuracy, while simultaneously reducing costs. Pick to light is a type of order-fulfillment
technology designed to improve picking accuracy and efficiency, while simultaneously
reducing your labor costs. Notably, pick to light is paperless; it doesn't need any paper.
It employs alphanumeric displays and buttons at storage locations, to guide your
employees in light-aided manual picking, putting, sorting, and assembling.

How Does Pick to Light Work? There are small variations in pick-to-light systems,
but the standard works like following: Operators scan item barcodes that are attached to
temporary and disposable holding containers,  for  example,  shipping cartons.

The system's alphanumeric display lights up, illuminating a path to guide the operator
to the indicated storage location. There, the system then indicates how many and which
items should be picked. The operator picks the item, places them in the holding
container, and then presses a button to confirm the picking. The system continues in this
very way, illuminating each sector for picking until all items have been picked and
placed in their respective holding containers. Depending on the pick-to-light system,
additional options may be available. Often, in addition to the LED display, pick to light
also enables more detailed instructions and options. For example, your chosen system
may allow employees to record basic data, such as variations in pick size; other systems
could detail special instructions, order numbers, zone directions, and additional
information.

The advent of the Internet has made online shopping the preferred commerce method
for all consumers all over the world, particularly in Uzbekistan, as well. No matter
retailers started with an e-commerce model or have made the transition from traditional
business, meeting a variety of distribution challenges, namely:

o Fluctuations in order volume: order volume varies seasonally.
o Increasing number of SKUs (stock keeping unit) to manage: The demand for

SKUs increased.
o Service level agreements (SLAs): high customer expectations add complexity to

the order fulfillment processes.
o Traditional retail fulfillment: orders for store replenishment remain constant and

traditional.
The demands of omnichannel distribution center (DC) fulfillment bring on the

adoption of more advanced pick-to-light hardware and software. Retailers are challenged
with meeting not only traditional in-store requirements associated with keeping product
on the shelves, but also the challenges of e-commerce. Faced with these sometimes
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competing demands and problems, DC managers seek order fulfillment systems and
processes that maximize workforce productivity, efficiency and minimize errors. This
paper will discuss the main features and advantageous sides of this trend in Uzbekistan.

Increasing order volume and fluctuations in demand create a wide range of fulfillment
scenarios that DC managers get prepared and devised. Many modern pick-to-light
systems are unable to adapt order filler resources properly.  To maximize efficiencies,
DC managers strive to limit the order fillers' walking distance. Individual order fillers
work on their own orders while the application tracks their productivity. INVAN's pick-
to-light hardware and software accommodate the full spectrum of order volume that
occurs between these extremes. Access to this data helps DC managers not only respond
appropriately to today's demands but prepare for future order fulfillment plans.

Training operators in traditional picking can take hours - or more, depending on the
size and complexity of your warehouse. With an efficient pick-to-light system, you can
cut training down to 30-45 minute.

Pick-to-light systems are usually organized by your existing work zones, which helps
minimize walking - and, therefore, boosts efficiency. Additionally, if an order is required
to pass through multiple work zones,  your  pick-to-light system follows the order,
helping reduce great time.

Tied to the benefit of increased efficiency, it's important to note the benefits of a
paperless picking system. In short: Your operators save time when they eliminate the
step of leafing through paper-based records and documentations.

Traditional picking methods add up to one of the biggest expenses in warehouse
operations. But, when you implement systems for less walking, shorter time to order
fulfillment, greater order accuracy - all these factors lead to one major benefit to your
warehouse: reduced labor costs.

As fulfillment demand fluctuates with seasonal and promotional activities, a pick-to-
light system needs to be flexible enough to integrate with multiple hardware,  technologies
and systems. You can install a standalone pick-to-light system, of course, but depending
on your warehousing needs, you can also integrate pick to light with an existing
warehouse management system, supply chain management, or other host systems, for
better warehouse controls. Furthermore, more advanced pick-to-light systems can produce
pick-rate reports, analyze productivity and other metrics, and also allow for variance
in the size of work zones, to account for labor-to-order volume needs.

 INVANs software modules enable cordless integration of pick-to-light hardware and
existing systems to deliver maximum DC efficiencies. By incorporating every available
technology, INVAN is able to blend capabilities and select the solution most beneficial
for specific workflows and order profiles, such as:

o Discrete pick-to-light devices.
o xD™ (extended display) with dynamic shelf space optimization ensures proper

picking and eliminates the problem of unutilized shelf space; and removes unnecessary
walk time for the order filler.

Rising SKU numbers and varieties introduce complexity and predicament into locating
strategies. Ideally, pick-to-light hardware should be flexible enough to accommodate
new SKUs and changing SKU profiles without necessitating additional pick-to-light
devices and racking.

Maintaining order accuracy in due course is a top priority for DC managers in all
types of fulfillment operations. But with the complexities inherent to omnichannel
fulfillment, ensuring order accuracy is an even greater challenge. Many pick-to-light
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systems aren't designed elaborate enough with the functionality to assist with this
important task. Too often, order fillers are unable to question the SKU number and or
order IDs, and managers cannot easily trace order errors to particular workers. INVAN's
pick-to-light systems give order fillers and DC managers the tools to ensure order
accuracy. Order fillers determine the correct SKU, order ID, store ID and last location
put to. They can also report pertinent conditions, such as: out of stock, damaged stock
or instruction to suspend stock location. Managers searching to investigate the origin of
order inaccuracies can trace errors back to the specific order filler. This gives them the
opportunity to uncover the source of the problem and, if necessary, provide additional
coaching or training to individual order fillers.

For many omnichannel DCs, the pick-to-light devices and technology are not flexible
enough to adapt to varying order profiles, volumes and order filler workflows. This is
often attributed to the limited features and options available in pick-to-light devices.

- device that enables four simultaneous order fillers to fill.
- device that allows two order fillers to simultaneously fill orders.
- device that designed to maximize the pick
- device that adds to the replenishment side
- device that adds to the replenishment side of an
existing xD device to enable moving and slotting
of highly dense SKUs.
- device that pick-to-light device provides a lighted pick or
put location with a simple confirmation button.
- device that provides put and/or pick via RF only or integrates with pick-to-light for

bypass or assist mode.
- Voice device designed for use in stand-alone pick and/or put purposes
Continual day-to-day use in severe warehouse environments can harm pick-to-light

hardware devices. Many of them aren't manufactured with quality standards to withstand
their intended use. The pick faces on INVAN's pick-to-light devices are constructed
with either aluminum or high impact polycarbonate, depending on the customer's
preference. Aluminum offers maximum security of the pick-to-light device. Our pick-to-
light devices also feature anti-static technology via copper shielding on polycarbonate
face plates and a grounding band on device circuit boards.

Many pick-to-light software applications are not capable of monitoring activity in
real time and providing proper data that DC operators can use to make informed
resource adjustments. Without access to this data, operators don't have the tools to
accurately identify business trends and

effectively prepare for seasonal ebbs and flows.
The industry's most tightly coupled hardware and software solution offers many

benefits throughout the distribution chain:
- DC managers can use the software to monitor
- Order batching and cart order building can be determined based on pre-defined

business rules and order profiles.
- For an enterprise view, the software provides the executive management team with

a real-time view of individual DCs or the larger DC network.
Conclusion
Regardless of the difficulties retailers may face meeting the challenges of e-commerce

and traditional in-store order fulfillment, INVAN's tightly coupled pick pick to light
hardware and software have the requisite functionalities and flexibility to address a wide
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range of omnichannel fulfillment scenarios. As an experienced supplier that can design,
manufacture and install a complete fulfillment system - INVAN is uniquely qualified to
equip  retailers with the tools they need to meet today's high service level expectations.
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ÀÍÍÎÒÀÖÈß
Ìà³îëàäà ýëåêòðîí òèæîðàò òèçèìèíè ðèâîæëàíòèðèøíèíã è³òèñîäèé àñîñëàðè,

Õèòîé àìàëè¸òèíèíã óñòóâîð òîìîíëàðè âà óíäàí ìèëëèé è³òèñîäè¸òäà ôîéäàëàíèø
èìêîíèÿòëàðè á´éè÷à èëìèé õóëîñàëàð òà³äèì ýòèëäè.

Òàÿí÷ òóøóí÷àëàð. Ýëåêòðîí òèæîðàò, Õèòîé àìàëè¸òè, ìèëëèé è³òèñîäè¸ò,
è³òèñîäè¸ò, ìîäåëü, ýëåêòðîí òèæîðàòíè êîìïîíåíòëàðè.

Êèðèø. Áóãóíãè êóíäà Èíòåðíåòíèíã èìêîíèÿòëàðè æàìèÿòíèíã è³òèñîäèé
µà¸òèãà ñåçèëàðëè òàúñèð ê´ðñàòèá, ñîµàëàðíè òóáäàí ́ çãàðèøèãà ñàáàá áîëìî³äà.
Ñ´íããè éèëëàðäà èíòåðíåò òèçèìèäàí µàìäà àõáîðîò òåõíîëîãèÿëàðèäàí
ôîéäàëàíèø µîëàòè êåñêèí ´ñèá áèçíåñ ñîµàñèíè ´çãàðèøèãà âà óíè è³òèñîäèé
ñàìàðàäîðëèãèíè îøèøèãà àñîñ á´ëìî³äà.

 ¥îçèðäà òèæîðàò ñîµàñè Èíòåðíåò âà ÿíãè àëî³à âîñèòàëàð áèëàí òàúìèíëàíãàí
á´ëàäèãàí á´ëñà, æàµîí àìàëè¸òè ê´ðñàòèøè÷à, æóäà þ³îðè äàðîìàäãà âà êàòòà
ïîòåíöèàë õàðèäîðëàðãà ýãà á´ëèøè ìóìêèíëèãèíè íàìî¸í ýòìî³äà. Áó ýñà ìèëëèé
è³òèñîäè¸òíè ìàêðîè³òèñîäèé ê´ðñàòêè÷ëàðèíè èæîáèé ́ çãàðèøãà õèçìàò ³èëóâ÷è
ìóµèì êàíàë ñèôàòèäà ³àðàøíè òàëàá ýòàäè. Ýëåêòðîí òèæîðàò øàðîèòèäà òèæîðàò
òàøêèëîòëàðíè ìàõñóñ òóçèëèøíè âà áîø³à áîø³àðóâ òàìîéèëëàðíè ³´ëëàøíè
òàëàá ýòàäè. Óøáó òàä³è³îòíèíã àñîñèé ìà³ñàäè ýëåêòðîí òèæîðàò ñîµàñèäàãè
èë²îð õîðèæ àìàëè¸òèíè ´ðãàíèø âà óëàðíè ¤çáåêèñòîí àìàëè¸òèäà ³´ëëàø
á´éè÷à õóëîñàëàðíè òà³äèì ýòèøäèð. Øó áîèñ, áó ñîµàäà ´çèíè ê´ðñàòàîëãàí âà
òåç ñóðúàòëàðäà ðèâîæëàíèá êåëà¸òãàí Õèòîé àìàëè¸òèíè ´ðãàíèø ìà³ñàäãà
ìóâîôè³ µèñîáëàíàäè.

Ìàâçóãà îèä àäàáè¸òëàðíèíã òàµëèëè
Áóãóíãè êóíäà èíñîíèÿò îëàìè ÿíãè ðà³àìëè è³òèñîäè¸òíèíã á´ñà³àñèäà

òóðèáòè,  øóíè òàú³èäëàø ëîçèì, ýëåêòðîí òèæîðàò óíè àñîñèé ´çàãèíè òàøêèë
³èëàäè.

Ýëåêòðîí òèæîðàò òóøóí÷àñèãà ÿãîíà òàúðèô áåðèø ³èéèí. Õîëîäêîâà Ê.
"Ðîññèÿíèíã ýëåêòðîí òèæîðàò áîçîðèíèíã òàµëèëè" ìà³îëàñèäà ýëåêòðîí
òèæîðàòãà ³óéèäàãè÷à òàúðèô áåðàäè: "Èíòåðíåòäà òèæîðàò ôàîëèÿòè ̧ êè àõáîðîò
òåõíîëîãèÿëàðèãà àñîñëàíãàí áèçíåñ æàðà¸íëàð"  [1, ï. 2].

Ìóàëëèô òîìîíèäàí êåëòèðèá ´òèëãàí òàúðèô ³èñ³à ìàúçìóíãà ýãà á´ëèá,
óíäà òèæîðàò ñ´çè áèëàí áèçíåñ ñ´çèíèíã ìàúíîñè áèðµèëëàøòèðèëèá þáîðèëãàí.
Ìàúëóìêè, áèçíåñ êàòåãîðèÿñè òèæîðàò êàòåãîðèÿñèãà íèñáàòàí àí÷à êåíã ìàúíîíè
àíãëàòàäè. Ýëåêòðîí òèæîðàòíè ýñà ýëåêòðîí áèçíåñíèíã áèð á´²èíè ñèôàòèäà
ê´ðèøèìèç ò´²ðè á´ëàäè.

Ãèàí ×åí "Îíëàéí ÷àêàíà ñàâäî ñòðàòåãèÿëàðèíè ́ ðãàíèø: À£Ø âà Õèòîéíèíã
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åòàê÷è êîìïàíèÿëàðèíèíã òàæðèáàñè" ìà³îëàñèäà "Ýëåêòðîí òèæîðàò Èíòåðíåò
îð³àëè ìîääèé âà íîìîääèé òîâàðëàð âà õèçìàòëàðíè ñîòèá îëèø / ñîòèø á´éè÷à
áèòèìëàð ò´ïëàìè ñèôàòèäà áåëãèëàíèøè ìóìêèí. Áó îíëàéí ÷àêàíà ñàâäî,
õàðèäëàð, îíëàéí àóêöèîíëàð âà îíëàéí ò´ëîâëàðíè ́ ç è÷èãà îëàäè" äåãàí ôèêðíè
îëäèíãà ñóðãàí [2, ï.25]. Ìóàëëèô ýëåêòðîí òèæîðàò ôà³àò èíòåðíåò ìóµèòèäà
á´ëèøè ìóìêèíëèíè ê´ðñàòèá ´òãàí. Àììî àõáîðîò òåõíîëîãèÿëàðãà àñîñëàíãàí
èíòåðíåò òèçèìèäàí àâòîíîì èøëàéäèãàí ìàµñóñ ýëåêòðîí òèçèìëàð ìàâæóäëèãèíè
áèëàìèç. Ìàñàëàí, áàíêëàðãà Áàíêëàðàðî êëèðèíã ìàðêàçè ¸êè ¥èñîá-êèòîá
ìàðêàçè îð³àëè ìîëèÿâèé õèçìàò ê´ðñàòèëèøèíè êåëòèðèøèìèç ìóìêèí.

Áèðëàøãàí Ìèëëàòëàð Òàøêèëîòèíèíã Ñàâäî âà Òàðà³³è¸ò á´éè÷à
êîíôåðåíöèÿñè ýëåêòðîí òèæîðàòíè ðà³àìëè ìàúëóìîòëàð, øó æóìëàäàí ìàòíëàð,
òîâóøëàð âà âèçóàë ìàúëóìîòëàðãà èøëîâ áåðèø âà óçàòèøãà àñîñëàíãàí òèæîðàò
ôàîëèÿòè áèëàí áî²ëè³ áèòèìëàð ò´ïëàìè ñèôàòèäà áåëãèëàéäè [3, 15-áåò]. Óøáó
òàúðèôäà ýëåêòðîí òèæîðàòíè ìàúëóìîòëàðãà àñîñëàíãàí áèòèìëàð ò´ïëàìè
ñèôàòèäà ³àðàëìî³äà âà áó µîëàò þðèäèê æèµàòäàí ò´²ðè ê´ðñàòèëãàí á´ëñàäà,
ëåêèí óñëóáèé æèµàòäàí ò´ëà èôîäàëàá áåðèëìàãàí.

Þ³îðèäà ýëåêòðîí òèæîðàòãà êåëòèðèá ´òèëãàí òàúðèôëàð óíèíã íàçàðèé
àñîñèíè áèð ³èñìèíè òàøêèë ³èëèøèíè âà áó áîðàäà ê´ï ìóøîµàäà âà ìóµîêàìà
³èëèø ìóìêèíëèíè èíîáàòãà îëãàí µîëäà ¤çáåêèñòîí Ðåñïóáëèêàñèíèíã "Ýëåêòðîí
òèæîðàò ò´²ðèñèäà"ãè £îíóíäà ýëåêòðîí òèæîðàòãà êåëòèðèá ´òèëãàí þðèäèê
òàúðèôãà ò´µòàá ´òàìèç. Ó ëîíäà âà ³èñ³à øàêëäà á´ëèá, ýëåêòðîí òèæîðàòíè
ìîµèÿòèíè åòàðëè äàðàæàäà î÷èá áåðãàí äåñàê ìóáîëà²à á´ëìàéäè.  Óøáó ³îíóííèíã
3 ìîääàñèãà ìóâîôè³, àõáîðîò òèçèìëàðèäàí ôîéäàëàíãàí µîëäà òóçèëàäèãàí
øàðòíîìàãà ìóâîôè³ àìàëãà îøèðèëàäèãàí òîâàðëàð (èøëàð, õèçìàòëàð) îëäè-
ñîòäèñè ýëåêòðîí òèæîðàòäèð" äåá þðèäèê òàúðèô áåðèëãàí.

Òàä³è³îòíèíã íàçàðèé âà óñëóáèé àñîñèíè ìàµàëëèé âà õîðèæèé îëèìëàðíèíã
êëàññèê âà çàìîíàâèé èëìèé èøëàðè òàøêèë ýòàäè. Òàä³è³îòíè îëèá áîðèøäà
ýëåêòðîí òèæîðàòíèíã òåõíîëîãèê æàðà¸íëàðèíè òàµëèë ³èëèøäà òèçèìëè
¸íäîøóâãà àñîñëàíãàí.

Òàµëèë âà íàòèæàëàð
Ýëåêòðîí òèæîðàò òóôàéëè òàøêèëîòëàð ýíäèëèêäà ÿíãè ñàâäî áîçîðëàðèãà

÷è³ìî³äàëàð, èñòåúìîë÷èëàð ýµòè¸æëàðè ò´²ðèñèäà çàðóð ìàúëóìîòëàðíè
îëèøìî³äà, òàëàáíèíã òóðëè õèë ´çãàðèøëàðèãà òåçäà æàâîá áåðèø, ìîëèÿâèé
âà âà³òèí÷àëèê ðåñóðñëàðíè êàìàéòèðèø µàìäà ðà³îáàòáàðäîøëèêíè
îøèðèøìî³äà. Ê´ïëàá êîìïàíèÿëàð ýëåêòðîí òèæîðàò èìêîíèÿòëàðèäàí
ôîéäàëàíèá, ´ç ìèæîçëàðèãà ³´øèì÷à õèçìàò ê´ðñàòèá êåëìî³äà. XXI àñðäà
Èíòåðíåò òèçèìè äóí¸íèíã ãëîáàë àõáîðîòëàðíè áèð æîéãà éè²èø èìêîíèíè
ÿðàòèá áåðìî³äà, áó ñîòóâ÷è âà îëóâ÷è ñóáúåêòëàð ó÷óí æóäà ñàìàðàëèäèð.

Ýëåêòðîí òèæîðàò òóðëè õèë ³óðèëèø ïðèíöèïëàðè âà ìàõñóñ áîø³àðóâ
õóñóñèÿòëàðè áèëàí ìóòëà³î ÿíãè òàøêèëîòëàðíè òàëàá ³èëàäè. Áóíäàí òàø³àðè,
ýëåêòðîí òèæîðàò ê´ïëàá òàø³è îìèëëàð òàúñèðè îñòèäà ðèâîæëàíàäè.

Ñ´íããè éèëëàðäà àõáîðîò òåõíîëîãèÿëàðèäàí ôîéäàëàíèø êåñêèí ́ ñèøãà îëèá
êåëäè. È³òèñîäè¸òíèíã µàð áèð ñåêòîðèíè ýëåêòðîí áèçíåñ îëàìèãà æàëá ³èëèø
ôàîë ðèâîæëàíìî³äà. Àëî³àíèíã ÿíãè øàêëëàðè âà ëîãèñòèêà, àõáîðîò-
êîììóíèêàöèÿ òåõíîëîãèÿëàðèäàí ôîéäàëàíèø êåíã òàð³àëìî³äà. Óëàðíè àìàëãà
îøèðèøíèíã àñîñèé î³èáàòëàðè òàø³è âà è÷êè ôîéäàëàíèø èñòè³áîëëàðèíè
êåíãàéòèðèøíè ´ç è÷èãà îëàäè.
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Ýëåêòðîí òèæîðàòíè ìèëëèé è³òèñîäè¸òäà êåíãàéèøè æàìèÿòíè çàìîí
áèëàí µàìíàôàñ á´ëèøèíè âà õàë³àðî áîçîðëàðãà ýðêèí êèðèá áîðèøèíè,
è÷êè âà òàø³è òîâàð àéëàíìàñèíèíã µàæìèíè îøèøèíè òàúìèíëàéäè.
¤çáåêèñòîíäà ýëåêòðîí òèæîðàò ñîµàñèíè ðèâîæëàíòèðèø àìàëè¸òèíè òàµëèë

ýòàäèãàí á´ëñàê ê´ðèøèìèç ìóìêèí µîçèðäà äàâëàò òîìîíèäàí êåíã ìè³ú¸ñèäà
ôàîë èøëàð îëèá áîðèëèá, áó ñîµàíè ðèâîæëàíòèðèø á´éè÷à áàð÷à çàðóðèé
àñîñëàðèíè ÿðàòèá ³´éìî³äà. Ìàñàëàí, íîðìàòèâ áàçàñèíè òàêîìèëëàøòèðèø
áîðàñèäàãè èøëàðíè ê´ðàäèãàí á´ëñàê "Ýëåêòðîí òèæîðàò ò´²ðèñèäà"ãè ¤çáåêèñòîí
Ðåñïóáëèêà £îíóíè 2015 éèëè 22 ìàéäà ò´ëà ³àéòà òàµðèðäàí ´çòêàçèëèá, ³àéòà
³àáóë ³èëèíäè. Óøáó ³îíóíãà ìóâîôè³ íîðìàòèâ áàçàäà ìàâæóä á´ëãàí á´øëè³ëàð,
øóíèíãäåê ýëåêòðîí òèæîðàò òèçèìèíè òàëàáäîðëàðíèíã ñîíèíè îøèðèø ó÷óí
óíèíã ìîääàëàðèíè àíè³, òóøóíàðëè âà ôîéäàëàíèøãà îñîí á´ëèøèíè
òàúìèíëîâ÷è ìåõàíèçìëàðè ÿðàòèëèá áåðèëäè. Ìàñàëàí, àõáîðîò âîñèòà÷èëàðè
êèìëàð á´ëèøè ìóìêèíëèãè àíè³ áåëãèëàá áåðèëäè. Áóíäàí òàø³àðè, ¤çáåêèñòîí
Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã "Ýëåêòðîí òèæîðàòíè æàäàë ðèâîæëàíòèðèø ÷îðà-
òàäáèðëàðè ò´²ðèñèäà"ãè £àðîðè ³àáóë ³èëèíäè âà óíãà ìóâîôè³ ýëåêòðîí òèæîðàò
èøòèðîê÷èëàðèíèíã ìèëëèé ðååñòðèíè ÿðàòèëäè. Óøáó ðååñòðãà êèðèòèëãàí
þðèäèê øàõñëàð âà õóñóñèé òàäáèðêîðëàð 2 ôîèç ñòàâêà á´éè÷à ÿãîíà ñîëè³
ò´ëîâèíè àìàëãà îøèðèëèøè áåëãèëàá ³´éèëäè.

¥îçèðãè êóíãà êåëèá, ýëåêòðîí òèæîðàò èøòèðîê÷èëàðèíèíã ìèëëèé ðååñòðèäà
35òà òàäáèðêîð ñóáúåêòëàðè ð´éõàòäàí ´òãàí, áó ê´ðñàòêè÷ óìóìèé
òàäáèðêîðëàðíèíã ñîíèãà íèñáàòàí àí÷à ïàñò á´ëèá, áó ñîµàíè ÿíàäà ôàîëðî³
ðèâîæëàíòèðèø çàðóðëèãèíè àíãëàòàäè. Øó ́ ðèíäà àéòèá ́ òèø æîèç, ðèâîæëàíèø
³à÷îí þç áåðàäè, ³à÷îíêè µîëàòãà îáúåêòèâ áàµî áåðèø èìêîíè á´ëñà. ¤çáåêèñòîíäà
Ýëåêòðîí òèæîðàò ñîµàñèíè áàµîëàø ó÷óí ê´ðñàòêè÷ëàð òèçèìèíè ÿðàòèøèìèç
âà àõáîðîò áàçàëàðíè øàêëëàíòèðèøèìèçíè òà³îçî ýòàäè.

2016-2018 éèëëàð äàâðèäà ¤çáåêèñòîí Ðåñïóáëèêàñèäà ýëåêòðîí òèæîðàòíè
ðèâîæëàíòèðèø êîíöåïöèÿäà ýëåêòðîí òèæîðàò ò´²ðèñèäàãè

³îíóí õóææàòëàðèíè òàêîìèëëàøòèðèá, óøáó ñîµàäà òàäáèð³îðëèêíè ÿíàäà
ðèâîæëàíòèðèø, èíòåãðàëëàøòèðèëãàí ñàâäî âà ìàðêåòèíã
ïëàòôîðìàëàðèíè, èíòåðíåò-ìàãàçèíëàðíè, òàêîìèëëàøòèðèëãàí ò´ëîâ
òèçèìëàðèíè øàêëëàíòèðèø µàìäà ìóêàììàë ëîãèñòèêà òèçèìèíè ÿðàòèø,
ýëåêòðîí òèæîðàò ñîµàñèäàãè èë²îð õîðèæèé òàæðèáàíè ´ðãàíèø, òàµëèë
³èëèø âà ³´ëëàø êàáè äîëçàðá âàçèôàëàð áåëãèëàíãàí ýäè âà óëàðíèíã

àéðèìëàðè ìóµèìëèãè÷à ³îëìî³äà. Ýëåêòðîí òèæîðàò ¤çáåêèñòîí è³òèñîäè¸òè
ó÷óí ÿíãè ñîµà, øóíèíã ó÷óí óíè èë²îð òàæðèáàëàð àñîñèäà òàêîìèëëàøòèðèø
çàðóð á´ëàäè.

Æàµîí ýëåêòðîí òèæîðàò ñîµàñèíè ðèâîæëàíèø òåíäåíöèÿñèãà áàµî áåðàäèãàí
á´ëñàê, áó òðåíäà Õèòîé äàâëàòè íóôóçëè ´ðèíëàðãà ýãà á´ëèá êåëìî³äà. Øó
áîèñ, Õèòîéíèíã ýëåêòðîí òèæîðàòèíè ðèâîæëàíòèðèø àìàëè¸òè ¤çáåêèñòîí
ó÷óí ôîéäàëè á´ëèøè ìóìêèí. Ìàúëóìêè, Õèòîéíèíã ðèâîæëàíãàí ìàìëàêàòëàðãà
³àðàãàíäà óíèíã óøáó ñîµàñèíè ðèâîæëàíèøè àí÷à òåç á´ëèá, ìóñòà³èë
ýêñïåðòëàðíèíã ôèêðèãà ê´ðà, À£Ø âà Áóþê Áðèòàíèÿ 15-20 éèë è÷èäà íèìàëàðíè
áîøäàí êå÷èðãàí á´ëñà, Õèòîé 5-10 éèë è÷èäà áóíãà ýðèøäè.

Æàµîí áîçîðèíèíã ÷àêàíà ýëåêòðîí òèæîðàò àéëàíìàñè "eMarketer.com"  õàë³àðî
ìóñòà³èë êîìïàíèÿñè òîìîíèäàí òàµëèë ýòèëèá, ³óéèäàãè÷à áàµîëàíäè.
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1- ðàñì. Ýëåêòðîí áîçîðíèíã 10 òà ëèäåð äàâëàòëàðèíèíã ÷àêàíà ýëåêòðîí
ñàâäî àéëàíìàñèäàãè èøòèðî³è

Ìàíáà: eMarketer.com ñàéòè
"eMarketer.com"  õàë³àðî ìóñòà³èë êîìïàíèÿñè òîìîíèäàí èøëàá ÷è³èëãàí

æàäâàëäà ê´ðèø ìóìêèí Õèòîé äàâëàòè áèðèí÷è ´ðèíãà ýãà á´ëèá, óíèíã ´ñèø
ê´ðñàòêè÷è 27,3 ôîèçíè òàøêèë ³èëãàí.

   Ýëåêòðîí òèæîðàò Õèòîé è³òèñîäè¸òèíèíã éèðèê òàðìî³ëàðèäàí áèðèäèð.
Õèòîé Õàë³ Ðåñïóáëèêàñè Òèæîðàò âàçèðëèãèíèíã ðàñìèé âàêèëè Ãàî Ôåíãíèíã
ôèêðèãà ê´ðà 2018 éèëäà Õèòîéíèíã ýëåêòðîí ÷àêàíà áîçîðè µàæìè 9 òðëí þàíäàí
îøäè âà êåòìà-êåò îëòèí÷è éèë, Õèòîé ýëåêòðîí òèæîðàò áîçîðè á´éè÷à äóí¸äà
áèðèí÷è ´ðèíäà òóðèøèíè àéòäè. 2019 éèë îõèðèãà êåëèá, Õèòîé ãëîáàë îíëàéí
÷àêàíà áèçíåñíèíã 55,8 ôîèçèíè ýãàëëàéäè, äåá  eMarketer Inc. òàõìèí ³èëìî³äà.
Øó áèëàí áèðãà, Õèòîé áîçîðèíèíã 53,5 ôîèçèíè Alibaba Group Holding Ltd.íèíã
òóðëè ñàéòëàðè ýãàëëàéäè. - Alibaba.com, Taobao, Tmall âà áîø³àëàð.

Õèòîé µóêóìàòè òîìîíèäàí ýúëîí ³èëèíãàí ðàñìèé ìàúëóìîòëàðäà 2018 éèëäà
Õèòîéíèíã îíëàéí ÷àêàíà ñàâäî µàæìè 1,33 òðèëëèîí äîëëàðíè òàøêèë ýòãàí (9
òðë. þàí), áó 2017 éèëãà íèñáàòàí 23,9 ôîèçãà ê´ï, Õèòîéíèíã Ìèëëèé ñòàòèñòèêà
áþðîñèãà ê´ðà, æèñìîíèé òîâàðëàðíè îíëàéí-ñîòóâè 25,4 ôîèçãà ́ ñèá, 1,03 òðëí.
äîëëàðíè (7 òðëí þàí) òàøêèë ³èëãàí. Øóíäàé ³èëèá, éèë äàâîìèäà áàð÷à
èñòåúìîë òîâàðëàðèíèíã 18,4% èíòåðíåò îð³àëè ñîòèëäè.

Õóëîñà âà òàêëèôëàð
Òàä³è³îò øóíè ê´ðñàòàäèêè, Õèòîéäà ýëåêòðîí òèæîðàòíèíã áóíäàé òåç

´ñèøèíè áåëãèëàãàí ³óéèäàãè õóñóñèÿòëàð âà îìèëëàðíè àæðàòèø ìóìêèí:
- áèðèí÷èäàí, Õèòîé ýëåêòðîí ÷àêàíà ñàâäîñèíèíã ³àðèéá 90% ýëåêòðîí

ðåêëàìà µîìèéñè á´ëãàí ìàõñóñ ÿðàòèëãàí ýëåêòðîí áîçîðëàðäà àìàëãà îøèðèëàäè.
Ìàñàëàí, À£Ø âà Åâðîïà äàâëàòëàðèíèíã áîçîðëàðèíèíã 70 ôîèçè ´ç âåá-
ñàéòëàðèäà æîéëàøòèðãàí îíëàéí-ä´êîíëàðäàí èáîðàò;

-èêêèí÷èäàí, ýëåêòðîí òèæîðàò, è³òèñîäè¸òíèíã áîø³à ñîµàëàðè êàáè, àíè³
òàñäè³ëàíãàí äàâëàò äàñòóðëàðèãà ìóâîôè³ ðèâîæëàíìî³äà. Õóñóñàí, Õèòîéíèíã
Ñàíîàò âà àõáîðîòëàøòèðèø âàçèðëèãè, øóíèíãäåê, ýëåêòðîí òèæîðàò âà
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àõáîðîòíèíã èõòèñîñëàøòèðèëãàí á´ëèìèíè ́ ç è÷èãà îëãàí Õèòîé Ñàâäî âàçèðëèãè
Èíòåðíåò-áèçíåñíè ðèâîæëàíòèðèø äàñòóðèíè èøëàá ÷è³èá, ñ´íããè éèëëàðäà
Õèòîé óøáó ñîµàäà äóí¸äà åòàê÷è á´ëèø ó÷óí áàð÷à èìêîíèÿòëàðíè èøãà ñ´ëìî³äà.
"Àõáîðîò òåõíîëîãèÿëàðè âà õèçìàòëàð" íîìëè äàñòóð 2017 éèë áîøèäà ³àáóë
³èëèíãàí á´ëèá, Õèòîéäà ÀÒ êîìïàíèÿëàðíè äàâëàò òîìîíèäàí ³´ëëàá-³óââàòëàø
á´éè÷à êåíã ê´ëàìëè äàñòóð áîøëàíäè, óíèíã óìóìèé èíâåñòèöèÿ ôîíäè 14,56
ìëðä À£Ø äîëëàðèíè òàøêèë ýòäè. Áóíäàé êàòòà ìîëèÿâèé ¸ðäàì, ìèëëèé
äàðàæàäà áîø³àðèëàäèãàí ÀÒ ñîµàñèíèíã äîèìèé ðèâîæëàíèøè âà ÀÒ
ñòàðòàïëàðèíè ³´ëëàá-³óââàòëàø òóôàéëè áó éèë Õèòîé ãëîáàë ÀÒ òåõíîëîãèÿëàðè
áîçîðèäà ´çèíèíã àñîñèé ðà³îáàò÷èñè á´ëãàí À£Øäàí óñòóí êåëèøäè áîøëàäè;

-ó÷èí÷èäàí, Õèòîéäà Èíòåðíåòäàí ôîéäàëàíóâ÷èëàð ñîíèíèíã äèíàìèê ́ ñèøè
ýëåêòðîí òèæîðàò àéëàíìàñèíèíã ́ ñèøèäà ìóµèì îìèë á´ëäè. Õèòîé àµîëèñèíèíã
2019 éèë èþí îéè îõèðèäà 854 ìëí Èíòåðíåò ôîéäàëàíóâ÷èñè ð´éõàòãà îëèíãàí,
ìàìëàêàòäà Èíòåðíåòäàí ôîéäàëàíèø äàðàæàñè 61,2 ôîèçãà åòãàí. Óøáó
ìàúëóìîòíè Õèòîéíèíã òàðìî³ àõáîðîòëàøòèðèø ìàðêàçè òîìîíèäàí ÷îï ýòèëãàí
µèñîáîòäà ìàúëóì ³èëèíãàí.

Çàìîíàâèé øàðîèòäà õàë³àðî ýëåêòðîí òèæîðàòäàí êåíã ôîéäàëàíèøíè
ðà²áàòëàíòèðèø ìàñàëàëàðè òîáîðà óñòóâîð àµàìèÿò êàñá ýòìî³äà âà ãëîáàë
Èíòåðíåòãà êåíã îììà ó÷óí êèðèø èìêîíèÿòèíè ÿðàòèøäà áó ìóµèì µèñîáëàíàäè.

Èë²îð òàæðèáàëàð ê´ðñàòèøè÷à, ýëåêòðîí ñàâäî ìàéäîíëàðè òàëàá äàðàæàñèäà
á´ëèøè ó÷óí ýëåêòðîí ñàâäî òèçèìèíè òàøêèë ³èëèá áåðóâ÷è áàð÷à
êîìïîíåíòëàðèíè òàêîìèëëàøãàí µîëäà á´ëèøèíè òàëàá ýòàäè. Óëàð ³óéèäàãèëàð:
ýëåêòðîí àõáîðîò àëìàøóâ òèçèìè, ýëåêòðîí ìóëî³îò îéíàñè, ýëåêòðîí ò´ëîâ
òèçèìè, èíòðàíåò âà ýêñòðàíåò àõáîðîò áàçàëàðè, è÷êè àðáèòðàæ òèçèìè µàìäà
òàêîìèëàøãàí ëîãèñòèêà òèçèìè. Ìàìëàêàòíèíã ýêñïîðò ñàëîµèÿòè íàôà³àò
ñèôàòëè òîâàðëàðíè èøëàá  ÷è³àðèø âà õèçìàòëàðíè ê´ðñàòèø, áàëêè è³òèñîäèé
ñóáúåêòëàð ´ðòàñèäà ñàâäî âà µèñîá-êèòîá æàðà¸íëàðèíè þ³îðè äàðàæàäà âà
îïåðàòèâ òàðçäà òàøêèë ³èëèíèøèãà áî²ëè³ á´ëàäè.
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ANNOTATSIYA
Mazkur maqola XXRda raqamli iqtisodioytni rivojlanish xususiyatlariga bag'ishlangan

bo'lib, unda ushbu sohani rivojlanishi va uni takomillashtirish bilan bog'liq masalalar
ko'rib chiqilgan. Shular bilan birga, maqolada mamlakat uchun mana shu raqamli
iatisodiyotning ahamiyati va zamonaviy rivojlanish holatini tahlil qilish asosida, butun
mamlakat va mintaqalar miqyosida raqamli iqtisodiyotning o'ziga xos xuxuxiyatlari
aniqlangan.

Tayanch iboralar: Raqamli iqtisodiyot, global iqtisodiyot, iqtisodiy o'sish sur'atlari,
milliy strategik dastur, axborot va kommunikatsion texnologiyalar, electron sanoat.

ÀÍÍÎÒÀÖÈß
Äàííàÿ ñòàòüÿ ïîñâÿùåíà îñîáåííîñòÿì ðàçâèòèÿ öèôðîâîé ýêîíîìèêè â ÊÍÐ.

è îõâàòûâàåò êðóã âîïðîñîâ, êàñàþùèåñÿ ðàçâèòèþ è ñîâåðøåíñòâîâàíèþ öèôðîâîé
ýêîíîìèêè â ñòðàíå. Âìåñòå ñ òåì, â ñòàòüå ðàññìîòðåíû ñîâðåìåííîå ñîñòîÿíèå
è çíà÷åíèå öèôðîâîé ýêîíîìèêè äëÿ ñòðàíû, ïðîàíàëèçèðîâàíû è âûÿâëåíû
íåêîòîðûå îñîáåííîñòè ðàçâèòèÿ äàííîãî íàïðàâëåíèÿ â öåëîì ïî ñòðàíå è â
ðåãèîíàëüíîì ðàçðåçå, â ÷àñòíîñòè.

Êëþ÷åâûå ñëîâà: Öèôðîâàÿ ýêîíîìèêà,  ãëîáàëüíàÿ ýêîíîìèêà, òåìïû
ýêîíîìè÷åñêîãî ðîñòà, íàöèîíàëüíàÿ ñòðàòåãè÷åñêàÿ ïðîãðàììà, èíôîðìàöèîííîå
è êîììóíèêàöèîííîå òåõíîëîãèè, ýëåêòðîííàÿ ïðîìûøëåííîñòü.

ABSTRACT
In the article, the author shows that the digital economy is now being a driving force

for China's economic growth, and provides strong support for the acceleration of
China's industrialization process, the circumvention of middle-income trap and building
new advantages for international competition.

Keywords: digital economy, global economy, rate of economical growth, national
strategically program, informational and communicational technology, electron  industry

Ma'lumki, oxirgi yillarda, raqamli iqtisodiyot (RI) jahon iqtisodiyoti uchun muhim
va yetakchi sohalardan  biriga aylanib bormoqda.  Aynan, Xitoy Xalq Respublikasi uchun
esa, mazkur tarmoq, uning dinamik tarzda rivojlanib borayotgan tarmoqlaridan biriga
aylandi.

O'z navbatida, Xitoy hukumati hozirgi davrda raqamli iqtisodiyotni rivojlanishiga katta
ahamiyat berib kelmoqda, garchi, mamlakatda hanuzgacha maqsadli ravishda raqamli
iqtisodiyotning milliy strategik dasturi qabul qilinmagan. Ammo, lekin, mamlakatda
raqamli iqtisodiyotni rivojlantirish va uni qo'llab quvvatlash maqsadida, Internet+
(2015y.)[1], "Xitoyda ishlab chiqarildi - 2025" (2015y.) [2] Strategiyasi, 2017 yil uchun
hukumat xisobot larini faol harakatga keltirish bo'yicha XXRsi Davlat Kengashining
instruktiv ko'rsatmasi ishlab chiqildi va qabul qilindi.  Undan tashqari, 2017- yilning iyul
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oyida Xitoy axborot va kommunikatsiya akademiyasi (China Academy of Information and
Communications Technology) "Xitoy raqamli iqtisodiyot bo'yicha "Oq kitob"[3] ni nashr
etdi.

Shuni ta'kidlash lozimki, Xitoy axborot va kommunikatsiya akademiyasini fikricha,
raqamli iqtisodiyotning hajmi 2 qismdan iborat bo'lishi kerak. Uning 1-qismi - elektron
sanoat, kommunikatsiya va axborot texnologiyalari industriyasi, dasturiy ta'minot, IT-
servislarni o'z ichiga qamrab olgan raqamli iqtisodiyotni asosiy tarmoqlari hajmidan
iboratdir. Raqamli iqtisodiyotning 2-qismi uni boshqa tarmoqlar bilan integratsiyasida
ko'rinadi, aniqrog'i - bu raqamli texnologiyalarni qo'llash evaziga, an'anaviy tarmoqlar
orqali yaratilgan yangi qiymat hisoblanadi.

Xitoyning "Oq kitob"i ma'lunotlariga ko'ra, u mamlakatning iqtisodiy o'sishidagi asosiy
harakatlantiruvchi kuchdir. 2016-yilda XXRni RI hajmi 22,6 trln.yuanni (3,2 trln.AQSh
doll.) tashkil etgan bo'lib, u o'tgan yilga nisbatan, nominal holatda 18,9%ga o'sgan, bu
esa, mamlakat iqtisodiy o'sish sur'atiga qaraganda ahamiyatli tarzda yoqori hisoblanadi.
2016-yilda Xitoy YaIMda RI ning salmog'i 30,3%ga teng bo'lib, u 2015-yilga nisbatan,
2,8%ga ko'proqdir. Bu statistiqani jahon miqyosida ko'rib chiqadigan bo'lsa, unda 2016-
yilda RI hajmi bo'yicha 1-o'rinni AQSh egallagan. Uning RI hajmi 10,2 trln.doll.ni
(YaIMni 56,9%ni) tashkil etgan. Buyuk Britaniya va Yaponiyada RIning hajmi mos holda:
1,4 trln.doll. (YaIMni 48,4%) va 2 trln.doll. (YaIMni 47,5%) deb baholandi.

 Xitoyda RI asosiy tarmoqlarini ulushi, mamlakat iqtisodiy o'sish sur'atlari darajasida,
ya'ni 6-7% atrofida saqlanib qolmoqda. Xitoyni bu yo'nalishdagi rivojlanish ko'rsatkichlariga
e'tiborni qaratsak, masalan, 2016-yilda aloqa xizmati daromadi 2,1 trln.yuanni tashkil
etdi, u esa, 2015-yilga nisbatan 11,5%ga ko'p demakdir (jadval 1. ga qaralsin).

Jadval 1. Xitoy raqamli iqtisodiyotini (RI) rivojlanish ko'rsatkichlari

Manba: ×æàí Ä. Ñîâðåìåííîå ñîñòîÿíèå öèôðîâîé ýêîíîìèêè â Êèòàå è
ïåðñïåêòèâû ñîòðóäíè÷åñòâà ìåæäó Êèòàåì è Ðîññèåé â îáëàñòè öèôðîâîé
ýêîíîìèêè // Âëàñòü, 2017. Òîì. 25. ¹ 9. C. 37-43. Jadval tuzildi.

2016-yil oxiriga kelib, XXRsida keng formatli (chiziqli) fikslangan aloqa xizmatlari
mamlakatdagi deyarli barcha shaharlarni va 95% ma'muriy qishloqlarni qamrab oladi.

Umumxitoy keng formatli (chiziqli) aloqa xizmatlari statistikasi [4] (Broad band)
bo'yicha, 2015-2016-yillarda  Xitoyda  umumiy raqamli iqtisodiyot hajmidan uning
integratsion qismini va mamlakat YaIMdagi ulushi (ya'ni, boshqa tarmoqlar bilan
integratsiyasi) 49%dan 77% gacha  va mos holda, 7%dan 23,4%gacha o'sdi.

2016-yilda raqamli iqtisodiyotning asosiy sektorlarini hajmi 5,2 trln.yuanni tashkil
etdi va 2015-yilga nisbatan, nominal holatda 8,7%ga o'sib, mamlakat YaIMni 6,9%ini

 ko‘rsatkichlari 2016-yilda, 
yuanda 

o‘sish 2015-
yilga 
nisbatan,%da 

1. aloqa xizmati bo‘yicha daromadi, trln.yuanda 2,1 11,5 

2. Internet-biznes  bo‘yicha daromadi, trln.yuanda 1,3 28,7 

3.  Qayta ishlab chiqarish biznesida, mln.yuanda 20 11,5 

4. Dasturiy ta’minot savdosidan daromad, trln.yuan 4,9 15,9 
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tashkil etdi.  2016-yilda raqamli iqtisodiyotning  integratsion qismini hajmi 17,4 trln.uanni
tashkil etdi, bu esa, 2015-yilga nisbatan, 22,4%ga kattadir.[5]

Raqamli iqtisodiyot Xitoy xalq xo'jaligini uch asosiy qismlarida turlicha ulushga ega
bo'lib, 2016-yilda raqamli iqtisodiyotning xizmat ko'rsatishdagi o'rtacha ulushi 29,6%ni,
sanoatdagi ulushi - 17%ni va qishloq xo'jaligidagi ulushi - 6,2%ni tashkil etdi.  Endi mana
shu xizmatlar sohasidagi yetakchilik qilayotgan 10talik sektorlarini raqamlar iqtisodiyoti
bo'yicha  ulushlarini jadval 2.dan ko'rishimiz mumkin.

Jadval 2. Xitoyda 2016-yilda xizmatlar sohasidagi 10talikka kiruvchi yetakchi sektorlarini
raqamlar iqtisodiyoti  bo'yicha  ulushlari

Manba: http://www. chinabda.cn/article/content/view?id=252639 2017'09 ÂËÀÑÒÜ
Jadval 2.dan ko'rinib turganidek, raqamli iqtisodiyotda xizmatlar sohasidagi

sektorlarning ulushi, deyarli 40% ni tashkil etmoqda, bu  esa, mazkur sohalarda RI ning
o'rni sezilarli darajada katta ekanligini anglatadi.

Raqamli iqtisodiyotdagi sanoat sohasini top-10talikka kiruvchi sohalar va ularning RI
dagi ulushlari quyidagilardan iborat: ofis texnikasi va madaniy uskunalar (58,8%),
uskunasozlik (47,3%), elektr uskunalarining boshqa turlari (25,6%), maxsus uskunalarning
boshqa turlari (24%), nazorat-taqsimlash uskunalari (23,1%), umumiy ishlarga
mo'ljallangan boshqa turdagi uskunalar (22,7%), maishiy texnika (20,9%), metallarni
qayta ishlash texnikasi (20,3%), motorlar (18,7%) va kemasozlik (18,4%).

Shuni ta'kidlash lozimki, XXRda raqamli iqtisodiyotni qishloq xo'jaligida qo'llash
darajasi, nisbatan past hisoblanib, xususan, 2016-yilda RIning o'rmon  xo'jaligidagi,
baliqchilikdagi, dehqonchilik va chorvachilikdagi ulushi, mos holda, 10,6%, 8,2%,
6,4% va 3,9%lardan iborat bo'ldi.[6]

Shular bilan bir qatorda, ijtimoiy xizmat ko'rsatish sohasida raqamli transformatsiyasini
tezlashuvi kuzatilmoqda.  Bugungi kunga kelib, Xitoyda internet va ijtimoiy xizmat ko'rsatish
sohasining integratsiyasi ahamiyatli tarzda chuqurlashmoqda va turlicha jamoat tashkilotlari
hamda muasassalarini e'tiborini  o'ziga keng jalb qilmoqda.

Bir tomondan, mazkur yo'nalish bo'yicha bir qator davlat muasassalari tomonidan
yirik loyihalarning sifatli bajarilishi natijasida, raqamli transformatsiyani ijtimoiy xizmat
ko'rsatish sohasining asosiy turlari to'xtovsiz rivojlanmoqda,. Bunga misol tariqasida,
quyidagilarni atab o'tish lozim, ya'ni, ta'limni axborotlashtirish chegarasida Xitoyning
boshlang'ich va o'rta maktablarning 85%i internetga ulangan, umumiy ta'lim resurslari
portaliga kirish yiliga 50 mln.martadan ortib ketdi.

Hozirgi davrga kelib, ijtimoiy ta'minot sohasida mamlakat aholisidan 900 mln.k. yangi

 sohalar Raqamli iqtisodiyotdagi 
ulushi, %da 

1. sug‘urta 46,2 
2. Audio va video mahsulotlarni ishlab chiqarish 45,4 
3. Professional texnik xizmatlar 40,5 
4. Pul-moliya va boshqa moliyaviy xizmatlar 40,3 
5. Jamiyatni boshqarish va tashkil etish 38,0 
6. pochta xizmatlari 35,4 
7. Boshqa xizmatlar turi 34,1 
8. Ta’lim 33,2 
9. Ijimoiy ta’minot 32,3 
10. kapital xizmati 40,2 
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ijtimoiy ta'minot kartasini olishga muvaffaq bo'lishdi.[7] Mazkur yangi karta o'z egasiga
quyidagi imkoniyatlarni beradi:

- ijtimoiy sug'urtalash bo'yicha axborotni ro'yhatga olish;
- shaxsiy axborotni o'zgartirish;
- onlayn pul to'lash;
- meditsina xizmat va boshqalar.
Ikkinchi tomondan, mamlakatning turli mintaqalaridaeletron hukumat deb ataladigan

jarayon joriy etilmoqda, 68 ta shaharlarni qamrab olgan va 200 mln.k.dan tashkil topgan
davlat xizmatlari sohasidagi innovatsiyalar tezlashmoqda.

"Xitoyni raqamli iqtisodiyot bo'yicha "Oq kitob"ida bashorat qilinganidek, 2020-yilda
mamlakatning RI hajmi 32 trln.yuandan ortishi va u, mamlakat YaIMni 35%ni, 2030-
yilga kelib esa, uning ulushi 50%ni tashkil etishi rejalashtirilgan. Xitoyda RI xalq xo'jaligining
turli sohalariga shiddat bilan kirib borayotganiga qaramay, u yangi tarmoqlarning va
biznesning yangi modellarini paydo bo'lishiga olib kelmoqda, an'anaviy sanoat tarmoqlarini
modernizatsiyalash va transformatsiyasini tezlashtirmoqda.

Ammo, lekin, shuni ta'kidlash joizki, Xitoy RI oldida baribar, bir qator muammolar
turibdi va ular quyidagilarni o'z ichiga oladi:

- birinchidan, raqamli tengsizlik. Bu yo'nalishda, ayish mumkinki, Xitoyning sharqiy
va markaziy mintaqalari orasida internetni ommaviylashuvi va RI ga kirib borish bo'yicha,
yaqqol disbalans mavjuddir. 2017-yilning yanvar oyida China Internet Network Information
Center  tomonidan chiqarilgan  ma'lumotlarga binoan, mamlakatning sharqiy qismida
joylashgan Pekin va Shanhay shaharlarida internetning ommaviylashuvi 70%ni,
mamlakatning markaziy mintaqalarida, ya'ni, Shandun va Shansi provinsiyalarida deyarli
50%ni, Xitoyning Janubiy-G'arbiy qismida, masalan, Yunnan provinsiyasida 40%ni
tashkil etmoqda.

- Ikkinchidan, RIning miqyosi bo'yicha ham mintaqalararo farqlar mavjud bo'lib,
mamakatning Guandun, Szyansu, Chjetzyan provinsiyalarida 2016-yilda RI ning hajmi
2 trln.yuandan oshdi, bu esa, mana shu 3 ta provinsiyaning umumiy hajmi
mamlakatumumiy hajmining 1/3 qismini tashkil etishini ko'rsatadi;

- Internetning shahar va qishloqlarda tarqalishi bo'yicha ham juda katta farqlar mavjud.
"China Internet Network  Information Center" ning ma'lumotlariga ko'ra, 2016-yil holatiga
binoan, Xitoy shaharlarida internetning tarqalish darajasi 69,1%ni, qishloq joylarida
esa,- 33,1%ni tashkil etgan.

Xulosa sifatida, shuni ta'kidlash joizki, bugungi raqamli iqtisodiyotning tez sur'atlarda
rivojlanayotgan davrida, ushbu yo'nalishdagi qonunchilikni orqada qolayotganligi - dunyoda
keng tarqalib borayongan jarayonga aylanmoqda.  Yoqoridagi RIni rivojlantirish bo'yicha
mavjud muammolarni e'tiborga olgan holda,  bu sohani rivojlantirish uchun quyidagi
ishlarni amalga oshirish lozim deb topamiz:

- RI davrida har bir kishi, u ishga, o'qishga kirayotganligi to'g'risida va turli
xizmatlardan foydalanishda axborot berishi lozim. Ammo, XXR va bilishimizcha,
O'zbekistonda shaxs to'g'risidagi axborotni himoya qilish bo'yicha alohida maxsus qonun
ishlab chiqilmagan. Aynan, shu qonunni ishlab chiqish vaqti yetdi deb oylaymiz;

- Mamlakatda RIni rivojlantirishdagi hal qiluvchi omil hisoblangan RI
infratuzilmasini yaratish lozim;

- Meditsina xizmati sohasida samarali raqamli tizimni yaratish, electron kasallik
varaqalar tarixini, distansion diagnostika va "aqlli" aptekalarni tashkil etish;

- Mamlakatda distension ta'lim va onlayn-kurslarni tshkil etish;
- Internetni iqtisodiy faoliyatlarga kirib borishi va RI ni intensiv rivojlanishi bilan,



106
  5-³èñì | ×àñòü-5 | Part-5

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY DEUZ-2020

Òîøêåíò

"iqtisodiyotdan umumiy foydalanish"ni hayotga joriy etish.

Foydalanilgan adabiyotlar ro'yxati
1. ×æàí Ä. Ñîâðåìåííîå ñîñòîÿíèå öèôðîâîé ýêîíîìèêè â Êèòàå è ïåðñïåêòèâû

ñîòðóäíè÷åñòâà ìåæäó Êèòàåì è Ðîññèåé â îáëàñòè öèôðîâîé ýêîíîìèêè // Âëàñòü,
2017. Òîì. 25. ¹ 9. C. 37-43.

http://www.gov.cn/zhengce/content/2015-07/04/content_10002.htm
2. Ñòàòèñòè÷åñêèå îò÷åòû î ñòàòóñå ðàçâèòèÿ øèðîêîïîëîñíîé ñâÿçè â Êèòàå.

Äîñòóï: http://www. chinabda.cn/article/content/view?id=252639 2017'09 ÂËÀÑÒÜ
3.http://www.gov.cn/zhengce/content/2015-05/19/content_9784.htm
4.http://www.gov.cn/zhengce/content/2017-03/28/content_5181530.htm
 5.http://www.caict.ac.cn/kxyj/qwfb/bps/201707/P020170713408029202449.pdf
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ÀÍÍÎÒÀÖÈß.
Óøáó ìà³îëàäà Xèòîéäà ðà³àìëè è³òèñîäè¸òíèíã µîçèðãè µîëàòè òàõëèë

³èëèíãàí, ñàìàðàäîðëèêíè îøèðèø, ðeñóðñëàðíè òà³ñèìëàø æàðà¸íèíè
îïòèìàëëàøòèðèø, áèçíeñ ìîäeëëàðè õàìäà èøëàá ÷è³àðèø óñóëëàðèíè
òàêîìèëëàøòèðèø ó÷óí ñàíîàò âà ðà³àìëè òåõíîëîãèÿëàðíè ò´ëè³ èíòeãðàöèÿñèíè
íàçàðäà òóòóâ÷è ðà³àìëè òðàíñôîðìàöèÿ ò´²ðèñèäà ìàúëóìîòëàð êåëòèðèëãàí.

ÑÎÂÐÅÌÅÍÍÎÅ ÑÎÑÒÎßÍÈÅ ÖÈÔÐÎÂÎÉ ÝÊÎÍÎÌÈÊÈ Â ÊÈÒÀÅ
Â äàííîé ñòàòüå ïðîàíàëèçèðîâàíî ñîâðåìåííîå ñîñòîÿíèå öèôðîâîé ýêîíîìèêè

â Êèòàå, äàíà èíôîðìàöèÿ î öèôðîâîé òðàíñôîðìàöèè, êîòîðàÿ ïðåäóñìàòðèâàåò
ïîëíóþ èíòåãðàöèþ ïðîìûøëåííîñòè è öèôðîâûõ òåõíîëîãèé äëÿ ïîâûøåíèÿ
ýôôåêòèâíîñòè, îïòèìèçàöèè ðåñóðñíîãî îáåñïå÷åíèÿ òåõíîëîãè÷åñêîãî ïðîöåññà,
ñîâåðøåíñòâîâàíèÿ ìåòîäîâ ïðîèçâîäñòâà â óñëîâèÿõ êîíöåíòðàöèè áèçíåñ-
ìîäåëåé.

THE CURRENT STATE OF THE DIGITAL ECONOMY IN CHINA
In this article, the current state of the digital economy in China has been analyzed,

information on digital transformation, which provides for the full integration of industry
and digital technologies to improve efficiency, optimize resources taqsimlash process,
improve production methods in the concentration of business models.

Òàÿí÷ èáîðàëàð: òåõíîëîãèÿ, ðà³àìëè, áèçíåñ, èíòåëëåêòóàë, ìîáèë, è³òèñîäè¸ò,
êîíöåïöèÿ, ñòðàòåãèÿ, ýëåêòðîí õóêóìàò, ÿãîíà äàð÷à, ðà³àìëè õóêóìàò,
èíòåãðàöèÿ, èíòåãðàöèÿëàøãàí õóêóìàò, èííîâàöèÿ, ïëàòôîðìà, ìîäeðíèçàöèÿ,
áèçíåñ, èíòåðíåò òèçèìè

Áóãóíãè êóíäà äóí¸ áèð âà³òíèíã ´çèäà ðèñê âà èìêîíèÿòëàðãà ýãà á´ëãàí
æèääèé ́ çãàðèøëàðãà äó÷ êeëìî³äà. Áèçíeñ æàðà¸íëàðè âà è³òèñîäèé ìîäeëëàðíè
ñîääàëàøòèðèø âà òàêîìèëëàøòèðèø îð³àëè èííîâàöèîí òåõíîëîãèÿëàð âà
èííîâàöèîí ìàµñóëîòëàð ìèñëè ê´ðèëìàãàí äàðàæàäà íàìî¸í á´ëìî³äà. È³òèñîäèé
òóçèëìàíè îïòèìàëëàøòèðèø âà ìîäeðíèçàöèÿ ³èëèøíè æàäàëëàøòèðèø, èëìèé
âà òexíîëîãèê èííîâàöèÿëàðäàí ôîéäàëàíèøíè êeíãàéòèðèø ðèâîæëàíà¸òãàí
ìàìëàêàòëàð ó÷óí çàðóð á´ëãàí ñèôàòëè è³òèñîäèé ðèâîæëàíèøãà ´òèø æóäà
ìóµèìäèð. Øó íó³òàè íàçàðäàí, è³òèñîäè¸ò âà áèçíeñíèíã ðà³àìëè
òðàíñôîðìàöèÿñè àéíè³ñà ìóµèìäèð, ÷óíêè ó çàìîíàâèé äóí¸äà è³òèñîäèé
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´çãàðèø æàðà¸íèíèíã àæðàëìàñ ³èñìèãà àéëàíäè.
         Ðà³àìëè òðàíñôîðìàöèÿ ñàìàðàäîðëèêíè îøèðèø, ðeñóðñëàðíè òà³ñèìëàø

æàðà¸íèíè îïòèìàëëàøòèðèø, áèçíeñ ìîäeëëàðè õàìäà èøëàá ÷è³àðèø
óñóëëàðèíè òàêîìèëëàøòèðèø ó÷óí ñàíîàò âà ðà³àìëè òåõíîëîãèÿëàðíè ò´ëè³
èíòeãðàöèÿñèíè íàçàðäà òóòàäè. Ðà³àìëè òåõíîëîãèÿëàðíè ðeàë è³òèñîäè¸òãà ÷ó³óð
èíòeãðàöèÿëàøóâè òóôàéëè íàôà³àò ÿíãè, áàëêè àíúàíàâèé òàðìî³ëàð µàì
ðèâîæëàíèá áîðìî³äà, ðèâîæëàíèø âà äàâëàò áîø³àðóâèíèíã ÿíãè ìîäeëëàðè
ÿðàòèëìî³äà. Áóíäàí òàø³àðè, ðà³àìëè òðàíñôîðìàöèÿ áèð ³àòîð ìàìëàêàòëàðäà
áîø³àðóâ óñóëëàðèíè òàêîìèëëàøòèðèøãà îëèá êeëäè.

2015 éèëäà Xèòîé Äàâëàò Êeíãàøè òîìîíèäàí àíúàíàâèé ñàíîàò òàðìî³ëàðèäà
Èíòeðíeò-òåõíîëîãèÿëàðíè æîðèé ýòèøãà ³àðàòèëãàí "Èíòeðíeò Ïëþñ"
ñòðàòeãèÿñèíè èøëàá ÷è³èø ðeæàñè òà³äèì ýòèëäè. Ìà³ñàä ìîáèë âà áóëóòëè
òåõíîëîãèÿëàðíè, áóþìëàð èíòeðíeòèíè èíòeãðàöèÿ ³èëèø âà êàòòà ìàúëóìîòëàðíè
èøëàá ÷è³àðèøäà òàµëèë ³èëèøäèð, áó ýñà óíè ðèâîæëàíèøíèíã ÿíãè áîñ³è÷èãà
îëèá ÷è³àäè.

2018-éèëäà Xèòîéíèíã òóðëè ìèíòà³àëàðèäà âà òàðìî³ëàðèäà ðà³àìëè
è³òèñîäè¸òíè ðèâîæëàíòèðèøãà ê´ìàêëàøèø ÿíàäà ìàçìóíëè äàðàæàãà åòäè.

Xèòîé µóêóìàòè áàð÷à ñîµàëàðäà âà ïðîâèíöèÿëàðäà ðà³àìëàøòèðèøíè
ðèâîæëàíòèðèø ó÷óí ê´ï µàðàêàò ³èëìî³äà. Àëîµèäà øàµàðëàð âà ïðîâèíöèÿëàð
ðà³àìëè òåõíîëîãèÿëàðíè èøëàá ÷è³àðèø æàðà¸íëàðèãà ìóâàôôà³èÿòëè òàòáè³
ýòèá, òðàíçàêöèÿëàð xàðàæàòëàðèíè ñàìàðàëè ðàâèøäà êàìàéòèðìî³äà âà
îïeðàöèîí ñàìàðàäîðëèêíè îøèðìî³äà.

Áóãóíãè êóíäà Xèòîéíèíã òóðëè µóäóäëàðè ðà³àìëè è³òèñîäè¸òãà êàòòà ³èçè³èø
óé²îòìî³äà âà ìàµàëëèé µóêóìàòëàð ðà³àìëè è³òèñîäè¸òíè êeëàæàêäàãè è³òèñîäèé
ðèâîæëàíèø ó÷óí ÿíãè ìóµèì µàðàêàòëàíòèðóâ÷è êó÷ãà àéëàíòèðìî³äà.
Ðà³àìëàøòèðèøíè ³´ëëàá-³óââàòëîâ÷è ê´ïëàá µóææàòëàð Ôóöçÿíü ïðîâèíöèÿñè
µóêóìàòè òîìîíèäàí ýúëîí ³èëèíãàí.

Áîø³à ïðîâèíöèÿëàð ôà³àò 2018-2019 éèëëàðäà áó ìàñàëàãà ýúòèáîð áîøëàäèëàð.
Ñ´íããè øóíãà ´xøàø µóææàòëàðäàí áèðè ðà³àìëè èíôðàòóçèëìàíè ³óðèø,
ïðîâèíöèÿ µóêóìàòëàðè ´ðòàñèäà ìàúëóìîò àëìàøèø, øóíèíãäeê, ðà³àìëè
è³òèñîäè¸òíèíã óçëóêñèç ðèâîæëàíèøè âà ´ñèøèãà ¸ðäàì áeðèø ó÷óí àxáîðîò
ðeñóðñëàðèíè èøëàá ÷è³èø âà óëàðäàí ôîéäàëàíèøíè òeçëàøòèðèøíè òàêëèô
³èëóâ÷è "2018 éèëäà Ôóöçÿíü ïðîâèíöèÿñèíèíã ðà³àìëàøòèðèø á´éè÷à
ôàîëèÿòèíèíã àñîñèé ³îèäàëàðè" ýäè.

Ãóàíäóí ïðîâèíöèÿñè "Ãóàíäóí ðà³àìëè è³òèñîäè¸òèíè ðèâîæëàíòèðèø ðeæàñè
(2018-2025)" íè èøëàá ÷è³äè, óíäà ïðîâèíöèÿíè  ðà³àìëàøòèðèøíè òeçëàøòèðèø
ó÷óí êàòòà ìàúëóìîòëàðíèíã àôçàëëèêëàðèäàí ò´ëè³ ôîéäàëàíèø çàðóðëèãè
òàúêèäëàíãàí.

Áó eðäà ôà³àò Xèòîé Ãóàíäóí ïðîâèíöèÿñèíèíã ÿëïè è÷êè ìàµñóëîòè µàæìè
áóòóí Ðîññèÿ ÿëïè è÷êè ìàµñóëîòãà òeíã ýêàíëèãèíè òàúêèäëàø ëîçèì,  Ãóàíäóí
ðà³àìëè è³òèñîäè¸òè  µàæìè (4 òðëí þàí), Ðîññèÿ ôeäeðàöèÿñèãà íèñáàòàí 10
ìàðòà ( 4,3 òðëí ðóá)  ê´ïäèð,  áó ýñà äóí¸ ìàìëàêàòëàðèäà, æóìëàäàí ¤çáåêèñòîíäà
Õèòîé òàæðèáàñèäàí êåíã âà ñàìàðàëè ôîéäàëàíèøíè òà³îçî ýòàäè.

       2017 éèëäà  Xèòîéíèíã 10 òà ïðîâèíöèÿëàðèäà  ðà³àìëè è³òèñîäè¸ò µàæìè
òðëí þàíäàí îøäè. Ãóàíäóí áó ê´ðñàòêè÷ á´éè÷à ìàìëàêàòäà áèðèí÷è ´ðèííè
ýãàëëàéäè, óíäàí êeéèí Öçÿíüñó 3 òðëí þàíãà òeíã µàæìãà ýãà. Ðà³àìëàøòèðèøãà
îëèá êeëàäèãàí ðèñêëàðäàí áèðè Xèòîé ìèíòà³àëàðèíè ðèâîæëàíòèðèøäà
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ìóâîçàíàòíèíã êó÷àéèøè á´ëèøè ìóìêèí, ÷óíêè ýíã ðèâîæëàíãàí Øàð³èé
ïðîâèíöèÿëàð ¢àðá ïðîâèíöèÿëàðè ðà³îáàòëàøà îëìàéäèãàí òexíîëîãèê
àôçàëëèêëàðãà ýãà.

   2018 éèëäà ïðîâèíöèÿëàð âà øàµàðëàðäà ðà³àìëàøòèðèø ´ñèø ñóðúàòè 10-
20% íè òàøêèë ³èëäè, áó óëàðíèíã è³òèñîäèé ´ñèø ñóðúàòëàðèíè îøèðäè. Áó
ê´ðñàòêè÷ á´éè÷à Ãóé÷æîó âà Ôóöçÿíü ïðîâèíöèÿëàðè 20% ´ñèø ñóðúàòè áèëàí
åòàê÷èëèê ³èëèøäè, Öçÿíñè,×æýöçÿíå, Öçÿíñó ïðîâèíöèÿëàðèäà ´ñèø ñóðúàòè
òàxìèíàí 18%íè òàøêèë ³èëäè.  Áîø³à ïðîâèíöèÿëàðäà áó ê´ðñàòêè÷ òàõìèíàí
10-15% íè òàøêèë ³èëäè.

   Áó øóíè ê´ðñàòàäèêè, Xèòîéíèíã äeÿðëè áàð÷à µóäóäëàðè ðà³àìëàøòèðèø
æàðà¸íèäà ôàîë èøòèðîê ýòìî³äà âà ìàìëàêàò ðà³àìëè è³òèñîäè¸òèãà òîáîðà
ê´ïðî³ µèññà ³´øìî³äà.

 Ïðîâèíöèÿëàðíèíã ðà³àìëè ðeæàëàðè áèëàí áèð ³àòîðäà, àëîµèäà
ìèíòà³àëàðäà µàìêîðëèê ôàîë ðèâîæëàíìî³äà. Ìèñîë ó÷óí, ßíöçè äàð¸ñè àòðîôèäà
æîéëàøãàí ïðîâèíöèÿëàð ðà³àìëè è³òèñîäè¸òíèíã ñàíîàò êëàñòeðèíè ³óðèøíè
áîøëàãàí âà óíè è³òèñîäèé ðèâîæëàíèøíèíã ÿíãè õàðàêàòëàíóâ÷è êó÷è ñèôàòèäà
èøëàòèøãà µàðàêàò ³èëìî³äà. Êeëãóñèäà óøáó ëîéèµà òàðìî³ëàð, êîðxîíàëàð âà
µóêóìàòëàð ´ðòàñèäà ÿãîíà ìèíòà³àâèé ìàúëóìîòëàð àëìàøèø ïëàòôîðìàñèíè
ÿðàòèø èìêîíèíè áeðàäè.

  ßíöçè äàð¸ñè àòðîôèäà ó÷òà ïðîâèíöèÿ âà áèòòà øàµàð "ó÷ éèëëèê µàðàêàò
ðeæàñè (2018-2020)" âà áîø³à eòàê÷è µóææàòëàð àñîñèäà  áóþìëàð èíòeðíeòè,
êàòòà ìàúëóìîòëàð, ñóíúèé èíòåëëåêò, 5G âà èíòeãðàë ñxeìàëàð êàáè ñîµàëàðíè
áèðãàëèêäà ðèâîæëàíòèðàäè.

  Òàðìî³ èíôðàòóçèëìàñèíè ³óðèø áîðàñèäà óëàð 5G òàðìî²èíè
êeíãàéòèðèøãà, ÿíãè àâëîä àxáîðîò èíôðàòóçèëìàñèíè ÿðàòèøãà ýúòèáîð áeðàäè.

  Ðà³àìëè òðàíñôîðìàöèÿíèíã è³òèñîäèé òàµëèëè øóíè ê´ðñàòàäèêè, ðà³àìëè
òåõíîëîãèÿëàð ðeàë è³òèñîäè¸òäà îïeðàöèîí xàðàæàòëàðíè ñeçèëàðëè äàðàæàäà
êàìàéòèðàäè. Áóíäàí òàø³àðè, ðà³àìëè òåõíîëîãèÿëàð ìeµíàòíè òà³ñèìëàø âà
èøëàá ÷è³àðèøíè ìóâîôè³ëàøòèðèøíè îïòèìàëëàøòèðàäè. Òåõíîëîãèÿ âà áèçíeñ
òîáîðà ê´ïðî³ ´çàðî èíòeãðàöèÿëàøóâ òeíäeíöèÿñèíè íàìîéèø ýòìî³äà, áó ýñà
ðà³àìëàøòèðèøíè æàäàëëàøòèðèøãà ¸ðäàì áeðàäè.

Boston Consulting Group (BCG) áèðèí÷è ìaðòa 50 òa ýíã èííoâaöèoí ãëoáaë
êoìïaíèÿëað ð´éxaòèãa ñóíúèé èíòåëëåêò òexíoëoãèÿëaðè áoçoðèäa êó÷ëè ìaâ³eãa
ýãa á´ëãàí, µaæìè 2017 éèëäa Xèòoéäa 3,5 ìèëëèaðä äoëëaðãa eòãàí Õèòoéíèíã
èêêèòa ôèðìaëàðè - Aëèáaáa (10-´ðèí) âa Òeíceíò (14-´ðèí)ëàðíè êèðèòãaí.

McKinsey Global èíñòèòóòè òàõëèëèãà ê´ða, Xèòoé è³òèñoäè¸òèíèíã æaäaë
ða³aìëaøòèðèëèøè ³óéèäaãè oìèëëað áèëaí áeëãèëaíaäè. Áèðèí÷èäaí, Xèòoé
ða³aìëè áèçíeñ ìoäeëëaðèíèíã òeçêoð âa êeíã ê´ëaìëè òèæoðaòëaøóâèíè
òaúìèíëaéäèãaí êàòòà âà ̧ ø Èíòeðíeò áoçoðèãa ýãa. 2016 éèëäa Xèòoéäa 731 ìèëëèoí
Èíòeðíeò ôoéäaëaíóâ÷èñè (Eâðoïa Èòòèôo³è âa A£Øíè áèðãàëèêäà îëãàíãà
íèñáàòàí ê´ï), æóìëaäaí, 695 ìèëëèoí ìoáèë ôoéäaëaíóâ÷è (áað÷a èíòeðíeò
ôoéäaëaíóâ÷èëaðèíèíã 95%è), áó ê´ðñàòêè÷ Eâðoïa Èòòèôo³èäà 343 ìèëëèoí
(79%)íè  âa  A£Øäà  262 ìèëëèoí (91%)íè òàøêèë ³èëàäè. Èêêèí÷èäaí, ìoáèë
èíòeðíeò Xèòoéäàãè èíòeðíeò ôoéäaëaíóâ÷èëaðè êóíäaëèê µa¸òèíèíã aæðaëìañ
³èñìè µèñoáëaíaäè. ¥oçèðãè êóíäa àõîëèíèíã áeøòàäàí áèòòàñè ôa³aò ìoáèë
èíòeðíeòäaí ôoéäaëaíaäè, A£Øäa ýña - ôa³aò 5%.

Xèòoéäa ìoáèë e-òèæoðaòíèíã óëóøè 70% ãa òåíã, A£Øäa ýñà 30%, ìoáèë
ò´ëoâëaðíè aìaëãa oøèðóâ÷è èíòeðíeò ôoéäaëaíóâ÷èëaðè óëóøè Õèòîéäà 68%,
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A£Øäa ýñà  15% ãa òeíã. Aëèáaáa âa Òeíceíò êîìïàíèÿëàðèíèíã Alipay è WeChat
ò´ëoâ òèçèìëaðè èñòeúìoë÷èëaðãa òaúëèì, ño²ëè³íè ña³ëaø, axáoðoò, ́ éèí-êóëãè,
ýëeêòðoí òèæoðaò âa èæòèìoèé µaìêoðëèê ñoµaëaðèäa òóðëè xèë xèçìaòëaðíè òa³äèì
³èëóâ÷è èíòåðíåò -ä´êoíëaðäaí ôoéäaëaíèø èìêoíèÿòèíè áeðóâ÷è "ñóïeð-
èëoâaëað"íè èøëaá ÷è³äè. Ó÷èí÷èäaí, Xèòoéíèíã ó÷òà Èíòeðíeò ãèãaíòëaðè-
Áaèäó, Aëèáaáa âa Òeíceíò (ÁAÒ ) òîìîíèäàí ìaìëaêaòäa ðà³àìëè è³òèñîäè¸òíè
ðèâoæëaíòèðóâ÷è êó÷ëè ða³aìëè ýêoòèçèì ÿðaòèëãaí.

Áóãóíãè êóíäà Xèòîé ðà³àìëè è³òèñîäè¸òíè ñàìàðàëè àìàëãà îøèðèø âà ðeàë
è³òèñîäè¸ò áèëàí èíòeãðàöèÿëàøíèíã ïðàãìàòèê áîñ³è÷èãà êèðäè. Xèòîé òîáîðà
ìóµèì ãëîáàë ðà³àìëè è³òèñîäè¸òãà àéëàíìî³äà õàìäà ÿíãè âà èë²îð ñîµàëàðäà
ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøãà µàðàêàò ³èëìî³äà. Xèòîé µóêóìàòè
è³òèñîäèé ðèâîæëàíèø âà ðà³àìëàøòèðèøíèíã íèñáàòàí ïàñò äàðàæàñèãà ýãà
á´ëãàí áèð ³àòîð ïðîâèíöèÿëàðíèíã ìàâæóäëèãèíè µèñîáãà îëãàí µîëäà óëàðãà
êàòòà ýúòèáîð áåðìî³äà, õóêóìàò ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø ó÷óí
æóäà êàòòà ìàéäîíãà ýãà.

Áóíäàí òàø³àðè, è³òèñîäè¸òíèíã àíúàíàâèé òàðìî³ëàðèäà, xóñóñàí, àãðîñàíîàò
ñîµàñèäà ðà³àìëàøòèðèø äàðàæàñèíè îøèðèø èñòè³áîëëè µèñîáëàíàäè,
êeëàæàêäà Xèòîé õóêóìàòè çàìîíàâèé òåõíîëîãèÿëàðíè èøëàá ÷è³àäè âà óëàðíè
è³òèñîäè¸òíèíã ðeàë ñeêòîðëàðèãà æîðèé ýòèø àñîñèäà  è³òèñîäè¸òè õàð
òîìîíëàìà îëäèíãà ñèëæèéäè.
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ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëàäà ðà³àìëè è³òèñîäè¸òíèíã àñîñèé æèµàòëàðè âà àµàìèÿòè ê´ðñàòèá

áåðèëãàí. Øóíèíãäåê, óíèíã þòó³ëàðè âà è³òèñîäèé ñàìàðàñè àñîñëàíãàí. Ðà³àìëè
è³òèñîäè¸ò áîðàñèäà ìàìëàêàòëàð ýðèøà¸òãàí íàòèæàëàðè âà óëàðíèíã èñòè³áîëëè
é´íàëèøè ê´ðñàòèëãàí.

Òàÿí÷ èáîðàëàð: ðà³àìëè è³òèñîäè¸ò, ìèëëèé èøëàá ÷è³àðèø, áàð³àðîð ́ ñèø,
ãëîáàë è³òèñîäè¸ò, òîâàð, õèçìàò, òàêîìèëëàøòèðèø, äèâåðñèôèêàöèÿ ³èëèø.

ÀÍÍÎÒÀÖÈß
Â äàííîé ñòàòüå ïîêàçàíû îñíîâíûå àñïåêòû è çíà÷åíèå öèôðîâîé ýêîíîìèêè.

Òàêæå íà åãî äîñòèæåíèÿõ îñíîâàí è ýêîíîìè÷åñêèé ýôôåêò. Ïðåäñòàâëåíû
ðåçóëüòàòû ñòðàí â öèôðîâîé ýêîíîìèêå è èõ ïåðñïåêòèâíûå íàïðàâëåíèÿ.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, íàöèîíàëüíîå ïðîèçâîäñòâî, óñòîé÷èâûé
ðîñò, ãëîáàë ýêîíîìèêà, òîâàðû, óñëóãè, óëó÷øåíèå, äèâåðñèôèêàöèÿ.

ANNOTATION
This article shows the main aspects and the importance of digital economy. Moreover,

this study proves its efficiency and advantages, analyses the results achieved by particular
countries in this field and  determines its perspectives.

Key words: digital economy, national production, sustainable growth, global economy,
goods, services, improvement, diversification.

È³òèñîäè¸òíè þêñàëòèðèø âà ÿíãèëàø, ìèëëèé èøëàá ÷è³àðèø òàðêèáèé
òóçèëèøèíè òàêîìèëëàøòèðèø âà áàð³àðîð ́ ñèøèíè òàúìèíëàø, àµîëè òóðìóø
äàðàæàñè âà µà¸ò ñèôàòèíè þêñàëòèðèø áîðàñèäà ìàìëàêàòèìèçäà àìàëãà
îøèðèëèá, êåëèíà¸òãàí µàðàêàòëàð êåéèíãè éèëëàðäà è³òèñîäèé þêñàëèøäà
ýðèøãàí þòó³ëàðíèíã îìèëè µèñîáëàíàäè. ¥îçèðãè äàâðäà ãëîáàë è³òèñîäè¸òäà
ñîäèð á´ëà¸òãàí ìóðàêêàá æàðà¸íëàð âà øàðò-øàðîèòëàð è³òèñîäè¸òíè áàð³àðîð
ðèâîæèíè òàúìèíëàø, òîâàðëàð âà õèçìàòëàðíèíã ðà³îáàò ñàëîµèÿòèíè îøèðèø
ó÷óí óíãà çàìîíàâèé èëì-ôàí þòó³ëàðèíè èøëàá ÷è³àðèø æàðà¸íèãà æîðèé
ýòèø µàìäà òàðêèáèé òóçèëèøèíè ìóòòàñèë ðàâèøäà òàêîìèëëàøòèðèø âà
äèâåðñèôèêàöèÿ ³èëèø çàìîí òàëàáè ýêàíëèãèíè èñáîòëàìî³äà.

Øóíèíãäåê, ìèëëèé èøëàá ÷è³àðóâ÷èëàðíèíã è÷êè âà òàø³è áîçîðëàðäàãè
ðà³îáàò èìêîíèÿòëàðè áèð-áèðèäàí æèääèé ôàð³ ³èëèøè òàáèèé âàçèÿò ýêàíëèãè
ìàúëóì. Óøáó µîëàò è÷êè âà òàø³è áîçîðëàðäàãè èñòåúìîë ìóµèòèíè áåëãèëàá
áåðóâ÷è îìèëëàðíèíã õèëìà-õèëëèãè, êèøèëàðíèíã õàðèä ³îáèëèÿòè, íàðõëàð
âà ó áèëàí áî²ëè³ µîëàòëàðäàãè ôàð³ëàð, ìàìëàêàòëàðíèíã èæòèìîèé - è³òèñîäèé
ñè¸ñàòëàðè ñèíãàðè æèµàòëàð áèëàí õàðàêòåðëàíàäè. Çåðî, µàð ³àíäàé ìèëëèé
è³òèñîäè¸òíèíã ðà³îáàò ñàëîµèÿòè 21 àñð áîøëàðèãà÷à ìàìëàêàòíèíã òàáèèé



112
  5-³èñì | ×àñòü-5 | Part-5

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY DEUZ-2020

Òîøêåíò

ðåñóðñëàðèãà, èø÷è êó÷è ñàëîµèÿòè âà ñèôàòèãà, èøëàá ÷è³àðèø êîðõîíàëàðèíèíã
çàìîíàâèé òåõíèêà âà òåõíîëîãèÿëàð àñîñèäà æèµîçëàíèá ìîäåðíèçàöèÿ
³èëèíãàíëèãèãà, è³òèñîäè¸ò òàðêèáèé òóçèëèøèíèíã òàêîìèëëàøãàíëèãèãà,
è³òèñîäèé ðèâîæëàíèø âà èñëîµîòëàð ñòðàòåãèÿñèíèíã ïóõòà èøëàá
÷è³èëãàíëèãèãà, èæòèìîèé-è³òèñîäèé ìóíîñàáàòëàðäàãè ´çãàðèøëàðãà âà
ÿíãèëàíèøëàðãà òàÿíãàí á´ëñà, áóãóíãè êóíãà êåëèá, íàôà³àò èøëàá ÷è³àðèø,
áàëêè, øèääàò áèëàí þêñàëèá êåëà¸òãàí àõáîðîò êîììíèêàöèÿ âîñèòàëàðèãà âà
òåõíîëîãèÿëàðèãà ÷àìáàð÷àñ áî²ëè³ á´ëèá áîðìî³äà.

Íàòèæàäà æàµîí µàìæàìèÿòèäà ðà³àìëè è³òèñîäè¸ò àñîñèäà ðèâîæëàíèø àñîñèé
óñòóâîð é´íàëèø ñèôàòèäà àµàìèÿò êàñá ýòìî³äà. Øóíèíã ó÷óí àêñàðèÿò
ìàìëàêàòëàð ìàçêóð é´íàëèøäàãè ÷îðà-òàäáèðëàðíè êó÷àéòèðìî³äà âà ÿíãè
èìêîíèÿòëàðäàí ñàìàðàëè ôîéäàëàíèø àñîñèäà àµîëè ôàðîâîíëèãèíè îøèðèøãà
µàìäà äàâëàòëàðíèíã èæòèìîèé-è³òèñîäèé ³óäðàòèíè ìóñòàµêàìëàøãà ìóµèì
àµàìèÿò ³àðàòìî³äà.

Çàìîíàâèé ìèëëèé èæòèìîèé-è³òèñîäèé òèçèìëàð ´òà ìóðàêêàá âà ðàíã -
áàðàíã õàðàêòåðãà ýãà á´ëèá, ìèëëèé õ´æàëèêíèíã áàð÷à òàðìî³ëàðè âà á´²èíëàðè
´ðòàñèäà âóæóäãà êåëãàí µàìäà áàð³àðîð ðèâîæëàíèá áîðàäèãàí ìóòàíîñèáëèêíè
âà ́ çàðî íèñáàòëàðäàãè ́ çãàðèøëàðíè íàìî¸í ³èëàäè. Áóíèíã ó÷óí ìèëëèé áîçîð
ñòðóêòóðàñèíèíã ìà³áóë òóçèëèøè, ìóàéÿí òóðäàãè èøëàá ÷è³àðèø ñîµàëàðèíèíã
ðèâîæëàíèøè âà áàð³àðîðëèëèãè, òàðìî³ âà ñîµàëàðíèíã ´çàðî ìóòàíîñèáëèãè
óñòóâîð âà ïèðîâàðä ìà³ñàä µèñîáëàíãàí àµîëè òóðìóø ôàðîâîíëèãèíè îøèðèøãà
ìóñòàµêàì ïîéäåâîð á´ëèá õèçìàò ³èëàäè.

ßíãè ¤çáåêèñòîí è³òèñîäè¸òèäà îõèðãè éèëëàðäà ìóâàôôà³èÿòëàð âà þòó³ëàð
áàð÷à èæòèìîèé-è³òèñîäèé ìàñàëàëàðäà æàäàë îðòèá áîðìî³äà. Áóëàðíèíã àñîñè
Äàâëàòèìèç òîìîíèäàí êåíã ³àìðîâëè âà ÷ó³óð èæòèìîèé-è³òèñîäèé
èñëîµîòëàðíèíã ñòðàòåãèÿëàðèíèíã èøëàá ÷è³èëèøè âà æàäàë àìàëãà îøèðèëèøè
µèñîáëàíàäè. Øóíäàí êåëèá ÷è³³àí µîëäà ìàìëàêàòèìèçäà ðà³àìëè è³òèñîäè¸òíè
øàêëëàíòèðèø ´çèãà õîñ øàðò-øàðîèòëàð âà èíôðàòóçèëìà áàðïî ³èëèø áèëàí
áèð ³àòîðäà ñàëìî³ëè µàæìäà èíâåñòèöèÿëàðíè âà ìàëàêàëè ìóòàõàññèñëàðíè
òàëàá ýòèøè òàáèèé.

Àéíè ïàéòäà óøáó ìàæáóðèÿòëàð áèëàí áèðãà ðà³àìëè è³òèñîäè¸ò òàúìèíëàá
áåðàäèãàí þòó³ëàð ìèñëñèç äàðàæàäà þêñàê á´ëàäè âà ìàìëàêàòèìèçíèíã õàë³àðî
µàìæàìèÿò áèëàí µàìîµàíã ðèâîæëèíèøèãà çàìèí ÿðàòèëàäè. Øó áîèñ, ìèëëèé
áîçîðèìèçíèíã ðà³àìëè è³òèñîäè¸òãà ôàîë ´òèøè ýíã óñòóâîð âàçèôàëàðäàí
ýêàíëèãèãà øóáµà é´³. Áóãóíãè êóíäà àõáîðîò òåõíîëîãèÿëàðèãà àñîñëàíãàí ðà³àìëè
òåõíîëîãèÿëàð ìàµñóëîò âà õèçìàòëàð ñèôàòèíè îøèðèø áèëàí áèð ³àòîðäà îðòè³÷à
ìîääèé âà ìîëèÿâèé õàðàæàòëàðíè êàìàéòèðèøãà µàìäà èíñîíèÿò ó÷óí ýíã ìóµèì
á´ëãàí âà³ò ñàðìîÿñèäàí óíóìëè ôîéäàëàíèøãà âà èøëàá ÷è³àðèø áèëàí õèçìàò
ê´ðñàòèøäà ñàìàðàäîðëèêíè îøèðèøãà çàìèí ÿðàòàäè.

Íàòèæàäà æàìèÿòèìèç àúçîëàðèíèíã ³èéìàò ÿðàòèø ³îáèëèÿòèíè îøèðèøãà
âà ìàâæóä ìîääèé µàìäà ìîëèÿâèé ðåñóðñëàðäàí þ³îðè ñàìàðàäà ôîéäàëàíèø
îð³àëè ìàìëàêàòèìèç àµîëèñè òóðìóø ôàðîâîíëèãèíè îøèðèøãà ýðèøèëàäè âà
äàâëàòèìèç òàðà³³è¸òè ìóñòàµêàìëàíèá áîðàäè. Øó áîèñ ¤çáåêèñòîí Ðåñïóáëèêàñè
Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâíèíã Îëèé Ìàæëèñãà Ìóðîæààòíîìàñè
"Ìàìëàêàòèìèçäà èëì-ôàííè ÿíàäà ðàâíà³ òîïòèðèø, ̧ øëàðèìèçíè ÷ó³óð áèëèì,
þêñàê ìàúíàâèÿò âà ìàäàíèÿò ýãàñè ýòèá òàðáèÿëàø, ðà³îáàòáàðäîø è³òèñîäè¸òíè
øàêëëàíòèðèø áîðàñèäà áîøëàãàí èøëàðèìèçíè æàäàë äàâîì ýòòèðèø âà ÿíãè,
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çàìîíàâèé áîñ³è÷ãà ê´òàðèø ìà³ñàäèäà ìåí þðòèìèçäà 2020 éèëãà "Èëì, ìàúðèôàò
âà ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø éèëè", äåá íîì áåðèøíè òàêëèô ýòàìàí"
äåãàíëàðè  Âàòàíèìèç èñòè³áîëèäà ìàçêóð é´íàëèøíèíã àµàìèÿòè íå÷î²ëèê
ìóµèìëèãèíè àñîñëàéäè.

¥îçèðãè 21 àñðäà æàµîíäà àâæ îëèá áîðà¸òãàí òàðà³³è¸òíèíã àñîñèé é´íàëèøè
áó ðà³àìëè è³òèñîäè¸ò á´ëèá, ¤çáåêèñòîíäà µàì ìàçêóð é´íàëèøäà ðèâîæëàíèøíè
òàúìèíëàíèøè ìèëëèé è³òèñîäè¸òèìèçíèíã ÿíãè þêñàëèø äàâðèãà êèðãàíëèãèíè
èñáîòëàéäè. Àñëèäà ðà³àìëè è³òèñîäè¸ò µàð ³àíäàé äàðàæà âà ìàâ³åãà ýãà á´ëãàí
æèñìîíèé âà þðèäèê øàõñëàð µàìäà äàâëàòëàð ´ðòàñèäàãè èæòèìîèé - ìàäàíèé,
ñàâäî-è³òèñîäèé, ìîëèÿâèé, õèçìàò ê´ðñàòèø âà áîø³àëàð µà³èäà àõáîðîòëàðãà
ýãà á´ëèø µàìäà óëàðíèíã µèñîá-êèòîáëàðè áèëàí áî²ëè³ ìóíîñàáàòëàðíè ðà³àìëè
òåõíîëîãèÿëàðäàí ôîéäàëàíãàí µîëäà àìàëãà îøèðèø òèçèìè á´ëèá, óíè
èíòåðíåòãà àñîñëàíãàí è³òèñîäè¸ò ̧ êè âåá-è³òèñîäè¸ò ñèôàòèäà µàì òàë³èí ³èëèø
µîëàòëàðè êóçàòèëàäè.

Ìàúëóìîòëàðãà ê´ðà "ðà³àìëè è³òèñîäè¸ò ¸êè èíòåðíåòãà àñîñëàíãàí
è³òèñîäè¸ò" àòàìàñè áèðèí÷è ìàðòà àìåðèêàëèê èíôîðìàòèêà ìóòàõàññèñè
Íèêîëàñ Íåãðîïîíòå (Nicholas Negroponte) òîìîíèäàí 20 àñðíèíã îõèðãè
´íéèëëèãèäà ́ ðòàãà òàøëàíãàí âà èëìèé èôîäà ñèôàòèäà ôîéäàëàíèëà áîøëàíãàí.
Ãëîáàëëàøóâ ÷ó³óðëàøãàíëèãè âà àõáîðîò òåõíîëîãèÿëàðè ðèâîëæëàíãàíëèãè áîèñ
áó àòàìà êåíã îììà îðàñèäà âà ìóòàõàññèñëàð ´ðòàñèäà êåíã ôîéäàëàíèëìî³äà.
×óíêè âî³åëèê âà æàðà¸í ñèôàòèäà ðà³àìëè è³òèñîäè¸ò µàì èëìèé, µàì àìàëèé
æèµàòäàí ìóíòàçàì ðàâèøäà îììàâèéëàøèá, ðèâîæëàíèá áîðìî³äà. Äåìàê, ðà³àìëè
òåõíîëîãèÿãà òàÿíãàí è³òèñîäè¸òíèíã ´çèãà õîñ æèµàòè, áó æàðà¸í ýëåêòðîí
òèçèì àñîñèäà µàðàêàòëàíàäè âà µàð áèð ìóíîñàáàò ýëåêòðîí µóææàòëàðäà àêñ
ýòàäè µàìäà óíèíã áàúçàñè øàêëëàíàäè. Ìàçêóð æàðà¸í àéíè³ñà, è³òèñîäèé âà
ìîëèÿâèé ìóíîñàáàòëàðäà, òóðëè µèñîá-êèòîáëàðäà øàôôîôëèêíè òàúìèíëàø
îð³àëè õóô¸íà è³òèñîäè¸òãà áàðµàì áåðàäè.

Øóíèíãäåê, ðà³àìëè è³òèñîäè¸òíèíã ýíã ìóµèì æèµàòëàðèäàí áèðè, áó âà³ò
ñàðìîÿñèäàí ñàìàðàëè ôîéäàëàíèøãà âà ìåµíàò ðåñóðñèíè óíóìëè èøëàòèøãà,
ìîääèé âà ìîëèÿâèé ðåñóðñëàðíè òåæàøãà çàìèí ÿðàòàäè. Íàòèæàäà ìèëëèé
è³òèñîäè¸ò èøëàá ÷è³àðèø ³óââàòëàðèíèíã ³èéìàò ÿðàòèø ñàëîµèÿòè îðòàäè âà
àµîëè ôàðîâîíëèãèíè þêñàëòèðèø èìêîíèÿòè òó²èëèøè îð³àëè ìàìëàêàòíèíã
òàðà³³èé ýòãàí äàðàæàñè þêñàëèá áîðàäè.

Ðà³àìëè è³òèñîäè¸òãà òààëëó³ëè óøáó æèµàòëàð ìàìëàêàòèìèçäà îëèá
áîðèëà¸òãàí èæòèìîèé-è³òèñîäèé èñëîµîòëàð âà áåëãèëàíà¸òãàí ñòðàòåãèÿëàðíèíã
àìàëèé àµàìèÿòèíè âà äîëçàðáëèãèíè òàñäè³ëàéäè.

Æàµîí àìàëè¸òèäà ðà³àìëè è³òèñîäè¸ò 21 àñðíèíã äàñòëàáêè éèëëàðèäàí
ðèâîæëàíà áîøëàãàí âà 2010 éèëãà êåëãàíäà óíèíã µàæìè Áèðëàøãàí Ìèëëàòëàð
Òàøêèëîòèíèíã ìàúëóìîòèãà ê´ðà 10 òðëí. äîëëàð àòðîôèäà á´ëãàíè ìàúëóì
³èëèíãàí. ¥àòòî À£Øäà 2010 éèëäà óëãóðæè ñàâäîíèíã 5 ôîèçè ýëåêòðîí òèæîðàò
îð³àëè àìàëãà îøèðèëãàíëèãè âà ó 2016 éèëäà 7,1 ôîèçíè òàøêèë ýòèá 456 ìëðä.
À£Ø äîëëàðèãà åòãàíëèãè âà Åâðîïà Èòòèôî³èäà áó ê´ðñàòêè÷ 650 ìëðä. À£Ø
äîëëàðèãà µàìäà Òóðêèÿäà 9 ìëðä. À£Ø äîëëàðèãà  ÷è³³àíëèãè ñòàòèñòèê
ìàúëóìîòëàðäà àêñ ýòãàí. Äåìàê, æàµîíäàãè åòàê÷è âà ñàëîµèÿòëè ìàìëàêàòëàð
òàæðèáàñè ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøíèíã àµàìèÿòèyb èñáîòëàìî³äà.
Øó áîèñ ìàìëàêàòèìèçäà áó áîðàäà àìàëãà îøèðèëà¸òãàí èñëîµîòëàð õàë³àðî
µàìæàìèÿò áèëàí µàìîµàíã âà óíè ÿíàäà êó÷àéòèðèø ìà³ñàäãà ìóâîôè³
µèñîáëàíàäè.
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¤ÇÁÅÊÈÑÒÎÍÄÀ ÕÓÊÓÌÀÒÍÈ ÐÀ£ÀÌËÀØÒÈÐÈØÍÈÍÃ ÕÈÒÎÉ
ÒÀÆÐÈÁÀÑÈ

àêàäåìèê Ñ.Ñ.¢óëîìîâ
¤çÐ Ñòàòèñòèêà ³´ìèòàñè õóçóðèäàãè ìàëàêà
îøèðèø âà ñòàòèñòèê òàä³è³îòëàð èíñòèòóòè êàôåäðàñè ìóäèðè
äîöåíò Ó.Ò.Õàéèòìàòîâ
¤çÐ Ñòàòèñòèêà ³´ìèòàñè õóçóðèäàãè ìàëàêà
îøèðèø âà ñòàòèñòèê òàä³è³îòëàð èíñòèòóòè êàôåäðàñè äîöåíòè
Ð.Ð.Ìàæèäîâ
ÒÄÈÓ "Ýêîíîìåòðèêà" êàôåäðàñè êàòòà ´³èòóâ÷èñè

http://dx.doi.org/10.26739/2181-9491-2020-SI-6-25

ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëàäà áóãóíãè êóíäà  äîëçàðá µèñîáëàíãàí õóêóìàòíè

ðà³àìëàøòèðèøíèíã àñîñèé õóñóñèÿòëàðè, õóêóìàòíè ðà³àìëàøòèðèøäàãè àñîñèé
áîñ³è÷ëàð, õóêóìàòíè ðà³àìëàøòèðèøíèíã àñîñèé óñóëëàðè, Õèòîé áó é´íàëèøäà
äóí¸äà åòàê÷è äàâëàòëàðäàí áèðè ýêàíëèãè âà õóêóìàòíè ðà³àìëàøòèðèøäà îëèá
áîðèëà¸òãàí àñîñèé èñëîõîòëàð, êåëàæàêäà ¤çáåêèñòîíäà õàì õóêóìàòíè
ðà³àìëàøòèðèøäà Õèòîé òàæðèáàñèäàí ñàìàðàëè ôîéäàëàíèø ìóõèì àõàìèÿòãà
ýãà ýêàíëèãè ò´²ðèñèäà ìàúëóìîòëàð êåëòèðèëãàí.

ÊÈÒÀÉÑÊÈÉ ÎÏÛÒ ÖÈÔÐÎÂÈÇÀÖÈÈ ÏÐÀÂÈÒÅËÜÑÒÂÀ Â
ÓÇÁÅÊÈÑÒÀÍÅ

Â äàííîé ñòàòüå ðàññìîòðåíû îñíîâíûå îñîáåííîñòè öèôðîâèçàöèè
ïðàâèòåëüñòâà, êîòîðûå ñ÷èòàþòñÿ àêòóàëüíûìè íà ñåãîäíÿøíèé äåíü, îñíîâíûå
ýòàïû öèôðîâèçàöèè ïðàâèòåëüñòâà, îñíîâíûå ìåòîäû öèôðîâèçàöèè
ïðàâèòåëüñòâà, ïîä÷åðêíóòî, ÷òî Êèòàé ÿâëÿåòñÿ îäíîé èç âåäóùèõ ñòðàí ìèðà â
ýòîì íàïðàâëåíèè è îñíîâíûå ðåôîðìû, ïðîâîäèìûå â îáëàñòè öèôðîâèçàöèè
ïðàâèòåëüñòâà è ÷òî â äàëüíåéøåì äëÿ öèôðîâèçàöèè  ïðàâèòåëüñòâà  â Óçáåêèñòàíå
èìååò âàæíîå çíà÷åíèå Êèòàéñêèé îïûò.

CHINESE EXPERIENCE OF DIGITALIZATION OF GOVERNMENT IN
UZBEKISTAN

In this article, the main features of the digitization of the current state-of-the-art
government, the main stages in the digitization of the government, the main methods
of digitization of the government, the fact that China is one of the leading countries in
the world in this direction, the main reforms carried out in the digitization of the
government, the effective.

Òàÿí÷ èáîðàëàð: òåõíîëîãèÿ, ðà³àìëè, áèçíåñ, èíòåëëåêòóàë, ìîáèë, è³òèñîäè¸ò,
êîíöåïöèÿ, ñòðàòåãèÿ, ýëåêòðîí õóêóìàò, ÿãîíà äàð÷à, ðà³àìëè õóêóìàò,
èíòåãðàöèÿ, èíòåãðàöèÿëàøãàí õóêóìàò, èííîâàöèÿ, ïëàòôîðìà, ìîäeðíèçàöèÿ,
áèçíåñ, èíòåðíåò òèçèìè
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Êèðèø. Áóãóíãè êóíäà ðà³àìëè òåõíîëîãèÿëàð íàôà³àò áèçíåñ îëàìèíè, áàëêè
äàâëàò õèçìàòëàðè âà áîø³àðóâ ñåêòîðèíè õàì ´çãàðòèðìî³äà. Õóêóìàò ðà³àìëè
òåõíîëîãèÿëàðäàí òîáîðà ê´ïðî³ âà ôàîë ôîéäàëàíèøãà ́ òìî³äà. Ñ´íããè éèëëàðäà,
ìîáèë âà èíòåëëåêòóàë òåõíîëîãèÿëàðíèíã  êåíã ìè³¸ñäà ðèâîæëàíèøè áèëàí,
áàúçè õóêóìàòëàð õàì àõîëèãà ìîáèë âà èíòåëëåêòóàë õèçìàòëàð ê´ðñàòèøíè
áîøëàäèëàð.

Ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèø ¤çáåêèñòîí ó÷óí óíèíã äóí¸
ìàéäîíèäàãè ðà³îáàòáàðäîøëèãèíè áåëãèëàá áåðàäèãàí àñîñèé ìàñàëà
µèñîáëàíàäè, áó ýñà ðåñïóáëèêàìèçäà àõáîðîò êîììóíèêàöèÿ òåõíîëîãèÿëàðè âà
èíòåðíåò òèçèìèíè ðèâîæëàíòèðèøãà êàòòà ýúòèáîð áåðèøíè òàëàá  ³èëàäè.  Àììî
¤çáåêèñòîí èíòåðíåò òàðìî²èìíèíã òåçëèãè, ìîáèë àëî³à âà ìîáèë òàðìî²è íàðõè,
ìîáèë àëî³à ìàâæóäëèãè á´éè÷à æàµîíäà âà ìóñòà³èë äàâëàòëàð µàìä´ñòëèãèäà
îð³àäà áîðìî³äà.

Ïðåçèäåíò Ø.Ì.Ìèðçè¸åâ òîìîíèäàí èëãàðè ñóðèëãàí "Ðà³àìëè ¤çáåêèñòîí-
2030" ñòðàòåãèÿñèíèíã Êîíöåïöèÿñèäà ê´çëàíãàí ìà³ñàä ñèôàòëè âà ³èììàò
á´ëìàãàí èíòåðíåò âà ìîáèë àëî³àñèíè æîðèé ýòèø, øàµàð âà ³èøëî³ ́ ðòàñèäàãè
ðà³àìëè òàôîâóòíè êàìàéòèðèø, ýëåêòðîí ¸çóâëàð óñòóâîðëèãè âà êîððóïöèÿãà
³àðøè êóðàøèøíè êó÷àéòèðèøäàí èáîðàò. Ñòðàòåãèÿ ìàìëàêàòíèíã ðà³àìëè
è³òèñîäè¸òèíè òåçêîð ðèâîæëàíòèðèø âà óíè øàêëëàíòèðèø, èííîâàöèîí
ìàµñóëîòëàðãà ³óëàé ìóµèòíè ÿðàòèø, äàâëàò áîø³àðóâè ñàìàðàäîðëèãèíè
îøèðèø, àµîëè âà òàäáèðêîðëàðãà ³óëàé äàâëàò õèçìàòëàðèíè àìàëãà îøèðèø
ó÷óí èøëàá ÷è³èëàäè âà æîðèé ýòèëàäè.

Ìàâçóãà îèä àäàáè¸òëàðíèíã òàµëèëè. Îõèðãè éèëëàðäà  àõáîðîòëàøãàí æàìèÿòãà
´òèø, ðà³àìëè òåõíîëîãèÿ, ðà³àìëè è³òèñîäè¸ò, ðà³àìëè õóêóìàò ñèíãàðè
òóøóí÷àëàðíè èçîµëàéäèãàí èëìèé èøëàð âà ́ ðãàíàäèãàí ê´ïëàá èëìèé àäàáè¸òëàð
ïàéäî á´ëäè.

Ðà³àìëè è³òèñîäè¸ò, ðà³àìëè õóêóìàòíè øàêëëàíòèðèø ìóðàêêàá æàðà¸í
õèñîáëàíàäè. Ìàìëàêàòèìèç îëèìëàðè îðàñèäà È.Èñêàíäàðîâ, Ì.Øàðèôõ´æàåâ,
Ñ.¢óëîìîâ, Ì.Òóðñóíõ´æàåâ, À.£îäèðîâ, Ø.Çàéíóòäèíîâ, Ê.Àáäóðàµìîíîâ,
¨.Àáäóëëàåâ âà áîø³àëàð è³òèñîäè¸òíè áîø³àðèø íàçàðèÿñèíè ðèâîæëàíòèðèøãà
êàòòà µèññà ³´øäè.

Ñ.¢óëîìîâ,  Á. Áåãàëîâ, Ò.Øîäèåâ, À.Àáäó²àôôîðîâ, Ð.Àëèìîâ, Á.Àòàíèÿçîâ,
Á.Õîäèåâ, Í.Ìàµìóäîâ âà áîø³àëàð òîìîíèäàí è³òèñîäèé æàðà¸íëàðíè  ÀÊÒ
òåõíîëîãèÿëàðè àñîñèäà   ìîäåëëàøòèðèøíèíã óñëóáèé æèµàòëàðè òàä³è³ ýòèëãàí.
Áóãóíãè êóíäà  àêàäåìèê Ñ.¢óëîìîâ áîø÷èëèãèäà ðà³àìëè è³òèñîäè¸òíèíã ìàçìóí
ìîµèÿòè, ðà³àìëè è³òèñîäè¸ò íèìà ó÷óí êåðàêëèãè,  ¤çáåêèñòîíäà ðà³àìëè
è³òèñîäè¸òíè øàêëëàíòèðèø é´ëëàðè á´éè÷à êàòòà èøëàð îëèá áîðèëìî³äà.

Òàä³è³îò ìåòîäîëîãèÿñè
Õóêóìàòíè ðà³àìëàøòèðèøäà àñîñèé á´ëèá ýëåêòðîí õóêóìàò, "ÿãîíà äàð÷à"

õóêóìàòè âà ðà³àìëè õóêóìàòíè àìàëãà îøèðèø õèñîáëàíàäè.
Ýëåêòðîí õóêóìàòíè ÿðàòèø áîøëàíèøèäà ê´ï ìàìëàêàòëàð òîìîíèäàí þ³îðè

äàðàæàäàãè ðåæàëàøòèðèø óñóëè ³´ëëàíèëãàí. Ýíã ìàøõóð óñóë á´ëèá ÅÀ
(Enterprise Architecture) õèñîáëàíãàí, áó "îïåðàöèîí èøëàðíèíã àðõèòåêòóðàñè",
"êîìïëåêñ àðõèòåêòóðà" ¸êè "êîðõîíà àðõèòåêòóðàñè" äåá àòàëàäè.

Ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøäà âà ðà³àìëè õóêóìàòíè
øàêëëàíòèðèøäà Õèòîé òàæðèáàñèäàí ôîéäàëàíèø êàòòà ´ðèí òóòàäè.

Ìàúìóðèé èøëàð ó÷óí ìîáèë äàñòóð WåCHàò á´ëèá, óíäà õóêóìàò âàçèðëèêëàð,
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äàâëàò èäîðàëàðè âà ìàõàëëèé õîêèìèÿòëàð ó÷óí áèð íå÷òà àêêàóíòëàðíè ÿðàòäè.
Óëàð îð³àëè æàìîàò õàâôñèçëèãè, òóðèçì, îçè³-îâ³àò âà ãè¸õâàíä ìîääàëàðíè
íàçîðàò ³èëèø, äàâëàò áîø³àðóâè, òðàíñïîðò, òàúëèì âà òèááèé ¸ðäàì,
õîäèìëàðíè ñó²óðòàëàø, àäëèÿ, òàø³è ñàâäî âà áîø³à äàâëàò ôóíêöèÿëàðè
ñîõàñèäàãè ìàñàëàëàð õàë ýòèëìî³äà. WåCHàò îð³àëè îäàìëàðãà õèçìàò ê´ðñàòèø
ê´ï ñîõàëàðäà îääèé á´ëèá ³îëäè.

Òàµëèë âà íàòèæàëàð. Õîçèðäà èííîâàöèîí òàðà³³è¸òäà ðà³àìëè ñåêòîðíèíã
óëóøè îøèá áîðìî³äà, áó ñîµàäà  Õèòîéíèíã òàæðèáàñèíè ́ ðãàíèø êàòòà àµàìèÿòãà
ýãà. Àéíè³ñà Õèòîé ýëåêòðîí òèæîðàò âà ðà³àìëè ò´ëîâëàðäà æàµîíäà åòàê÷èëèê
³èëìî³äà. Õîçèðãè êóíäà Õèòîéíèíã æàµîí ýëåêòðîí òèæîðàò òðàíçàêöèîí
õàðàæàòëàðèäàãè ñàëìî²è 40% ãà åòäè. Áóãóí Õèòîéíèíã ýëåêòðîí òèæîðàò
òðàíñàêöèÿëàðè Ôðàíöèÿ, Ãåðìàíèÿ, ßïîíèÿ, Áóþê Áðèòàíèÿ âà À£Ø íèêèäàí
áèðãàëèêäàãè ìè³äîðèäàí ê´ï. 2016 éèëäà àµîëèíèíã ìîáèë ò´ëîâëàðè Õèòîéäà
790 ìëðä.äîëëàðíè òàøêèë ýòäè, ó À£Øíèêèäàí 11 áàðàâàð ê´ï.

Õóêóìàòíè ðàêàìëàøòèðèø é´ëëàðèíè ê´ðèá ÷è³àéëèê. Ôàð³ëàíèøèãà ³àðàìàé,
òóðëè ìàìëàêàòëàð õóêóìàòëàðèíèíã ðà³àìëè òåõíîëîãèÿëàðäàí ôîéäàëàíèø
óñóëëàðè áàúçè óìóìèé õóñóñèÿòëàðãà ýãà. Ðà³àìëàøòèðèøíèíã òóðëè
äàðàæàëàðèíè õèñîáãà îëãàí õîëäà, õóêóìàòíè ðà³àìëàøòèðèø êàìèäà ó÷òà
áîñ³è÷äàí ´òèøè êåðàê: ýëåêòðîí õóêóìàò, "ÿãîíà äàð÷à" õóêóìàòè âà ðà³àìëè
õóêóìàò.

 Ýëåêòðîí õóêóìàòíè ÿðàòèø- áó äàâëàò èäîðàëàðè ôàîëèÿòèäà àõáîðîò
òåõíîëîãèÿëàðèíè æîðèé ³èëèø æàðà¸íèäèð. Àìåðèêà £´øìà Øòàòëàðè áó é´ëäà
áèðèí÷èëàðäàí õèñîáëàíàäè. 1993 éèëäà ìàìëàêàòäà äàâëàò õèçìàòëàðè âà
áîø³àðóâíèíã ñàìàðàäîðëèãè âà òåæàìêîðëèãèíè îøèðèø ó÷óí àõáîðîò âà òàðìî³
òåõíîëîãèÿëàðèäàí ôîéäàëàíèø òàêëèô ³èëèíäè.

"ßãîíà äàð÷à" õóêóìàòè. Ðèâîæëàíãàí ìàìëàêàòëàðäà ýëåêòðîí õóêóìàò æóäà
ýðòà ïàéäî á´ëãàí. Ìàúìóðèé ôàîëèÿò ýëåêòðîí øàêëãà ´òêàçèëãàíäàí ñ´íã
ìàúìóðèé èñëîõîòëàðíèíã àñîñèé é´íàëèøè èæòèìîèé õèçìàòëàð ñîõàñèãà
³àðàòèëäè. Áèð òîìîíäàí, õóêóìàò òàøêèëîòëàðèäà "áóëèíèá êåòãàí" áîø³àðóâ
äàâëàò èäîðàëàðè è÷èäà óëàð  ´ðòàñèäàãè ´çàðî ìóíîñàáàòëàðíè
ìóðàêêàáëàøòèðàäè, ÷óíêè àõáîðîòëàðãà áèðãàëèêäà ¸íäîøèøíè òàëàá ³èëàäè.
Áîø³à òîìîíäàí, àõîëè òîáîðà ê´ïðî³ èíäèâèäóàë âà àðçîí èæòèìîèé õèçìàòëàðãà
ýõòè¸æ ñåçìî³äà. Èíòåãðàöèÿ âà óé²óíëèêêà é´íàëòèðèëãàí ðèâîæëàíèøíèíã óøáó
é´íàëèøè "ÿãîíà äàð÷à õóêóìàòè", "ÿãîíà" ¸êè "èíòåãðàöèÿëàøãàí õóêóìàò" äåá
íîìëàíäè.

Áóíäàé õóêóìàòíè ÿðàòèøíèíã êàëèòè áó äàâëàò èäîðàëàðèíèíã êåëèøèëãàí
õîëäà èø îëèá áîðèøè õèñîáëàíàäè. "ßãîíà äàð÷à" õóêóìàòè õóêóìàò ÷åãàðàëàðèäàí
òàø³àðèãà ÷è³èøè, áàð÷à èäîðàëàð òîìîíèäàí àõîëèãà ÿãîíà ÿõëèò õèçìàò
ê´ðñàòèøè ó÷óí ìóâîôè³ëàøòèðèëãàí áîø³àðóâíè òàúìèíëàøè êåðàê äåá
õèñîáëàíàäè.

 "ßãîíà äàð÷à" õóêóìàòè òîìîíèäàí ê´ðñàòèëàäèãàí õèçìàòëàð ³óéèäàãèëàðäàí
èáîðàò:

- ìàðêàçèé õóêóìàò âà ìàõàëëèé õîêèìèÿòëàð ́ ðòàñèäàãè âåðòèêàë õàìêîðëèê;
- áèð õèë äàðàæàäà ìàðêàçèé ¸êè ìàõàëëèé õîêèìèÿò îðãàíëàðè ´ðòàñèäà

ãîðèçîíòàë õàìêîðëèê;
- áèòòà õóêóìàò îðãàíèíèíã òóðëè á´ëèìëàðè ´ðòàñèäà èêêè òîìîíëàìà

õàìêîðëèê;
- õóêóìàò âà êîðõîíàëàðíèíã æàìèÿò áèëàí è÷êè âà òàø³è õàìêîðëèãè.
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Òîøêåíò

  Ðà³àìëè õóêóìàò. Ðà³àìëè òåõíîëîãèÿëàðíèíã æàäàë ðèâîæëàíèøè âà ìîáèë
Èíòåðíåò, áóëóòëè õèñîáëàø, êàòòà ìàúëóìîòëàð, ñìàðòôîíëàð âà áîø³à
èí³èëîáèé òåõíîëîãèÿëàðíèíã êåíã òàð³àëèøè áèëàí õóêóìàò ðà³àìëàøòèðèøíè
òåçëàøòèðäè. 2012 éèë ìàé îéèäà À£Øäà  ìàìëàêàòäà õóêóìàòíèíã èç÷èë ÈÒ-
òðàíñôîðìàöèÿñèíèíã äàâîìè õèñîáëàíóâ÷è áèðèí÷è ðà³àìëè õóêóìàò
ñòðàòåãèÿñèíè - "Ðà³àìëè õóêóìàò: Àìåðèêà õàë³èãà ÿõøè õèçìàò ³èëèø ó÷óí
XXI-àñð ïëàòôîðìàñèíè ÿðàòèø" íè ýúëîí ³èëäè.  Ó 12 îé äàâîìèäà ôåäåðàë
õóêóìàò ó÷óí ðà³àìëè òðàíñôîðìàöèÿ ñõåìàñèíè òàêëèô ³èëäè âà ò´ðòòà
ïðèíöèïíè òà³äèì ýòäè: áèðèí÷èñè - ìàðêàçäàãè ìàúëóìîò, èêêèí÷èñè - ÿãîíà,
ñòàíäàðò ïëàòôîðìàíè ÿðàòèø, ó÷èí÷èñè - ôîéäàëàíóâ÷èëàðíèíã ýõòè¸æëàðèãà
ýúòèáîð áåðèø, ò´ðòèí÷èñè - àõáîðîò õàâôñèçëèãè âà ìàúëóìîòëàð ìàõôèéëèãèíè
òàúìèíëàø.

 Óìóìàí îëãàíäà, "ýëåêòðîí õóêóìàò" äàí "ðà³àìëè õóêóìàò" ãà ´òèø  ÈÒ-
òåõíîëîãèÿëàðíèíã ñàìàðàäîðëèãèíè îøèðèøè, àõîëè, êîðõîíàëàð, è³òèñîäè¸ò
âà æàìèÿò ìóàììîëàðèíè õàë ³èëèøè êåðàê. "ßãîíà äàð÷à" õóêóìàòè óëàð ́ ðòàñèäà
æîéëàøãàí: áó òóðëè äàâëàò èäîðàëàðèíèíã áèçíåñ-æàðà¸íëàðèíè óìóìèé
îïòèìàëëàøòèðèø âà äàâëàò õèçìàòëàðèäà èííîâàöèÿëàðäàí ñàìàðàëè ôîéäàëàíèø.
Õóêóìàòíèíã ðà³àìëè òðàíñôîðìàöèÿñè áó óíèíã ÈÒ- îð³àëè ´çãàðòèðèø
ýâîëþöèÿñèäèð. Àãàð ýëåêòðîí õóêóìàòäà ìåõíàò óíóìäîðëèãè âà òàííàðõãà ýúòèáîð
³àðàòèëàäèãàí á´ëñà, ðà³àìëè õóêóìàò ýñà ³´øèì÷à ðàâèøäà õèçìàò ê´ðñàòèøíèíã
ìàçìóíè âà óñóëëàðèãà, èííîâàöèîí õèçìàòëàðãà, áîø³àðóâ ìîäåëëàðèãà,
îøêîðàëèê, æàìîàò÷èëèê èøòèðîêèíèíã îøèøèãà, òàøêèëèé òóçèëìàíè
´çãàðòèðèøãà âà è³òèñîäèé ´ñèøíè ðà²áàòëàíòèðèøãà ÿíãè òàëàáëàðíè ³´ÿäè.

 Ýíäè õóêóìàòíè ðà³àìëàøòèðèø óñóëëàðèíè ê´ðèá ÷è³àéëèê. Ãëîáàë íó³òàè
íàçàðäàí îëãàíäà, ÅÀ (Enterprise Architecture) óñóëè áîø³àðóâíèíã òàøêèëèé
ìîäåëè, áèçíåñ-æàðà¸íëàð, àõáîðîò ðåñóðñëàðè, àõáîðîò òèçèìëàðè âà
òåõíîëîãèÿëàðèíèíã èæîäèé áèðëàøóâèíè àíãëàòàäè. Òàøêèëîòíèíã ñòðàòåãèê
ìà³ñàäëàðè âà âàçèôàëàðè áèëàí áèðãàëèêäà ó àõáîðîòëàøòèðèøíè àìàëãà
îøèðàäè. Áèðèí÷è ìàðòà ÅÀ Àìåðèêà êîìïàíèÿëàðè òîìîíèäàí ³´ëëàíèëà
áîøëàíäè âà æóäà ÿõøè íàòèæàëàðíè ê´ðñàòäè. À£Ø õóêóìàòè ýëåêòðîí õóêóìàòíè
ìàðêàçëàøòèðèëãàí ðåæàëàøòèðèø âà ðèâîæëàíòèðèø ó÷óí ÅÀíèíã ìóõèìëèãèíè
òåçäà àíãëàá åòäè âà 90-éèëëàðíèíã îõèðèäàí áîøëàá óíè ³´ëëàé áîøëàäè.

Õîçèðãè âà³òäà äóí¸ äàâëàòëàðèíèíã 90% äàí îðòè²è ýëåêòðîí õóêóìàòíè ÿðàòèø
ó÷óí ÅÀ äàí ôîéäàëàíàäèëàð.

£óéèäà Õèòîé ðåñïóáëèêàñèäà  õóêóìàòíè ðà³àìëàøòèðèøäà ³àíäàé èøëàð
àìàëãà îøèðèëà¸òãàíèíè  ê´ðèá ÷è³àìèç.

Õèòîé õóêóìàòèíè ðà³àìëàøòèðèø íåãèçèäà àõáîðîòëàøòèðèø âà ýëåêòðîí
õóêóìàòíè ÿðàòèøíèíã óçî³ ìóääàòëè æàðà¸íè ¸òàäè. Õèòîéäà 1999 éèëäà
"õóêóìàòíè Èíòåðíåòãà ÷è³èøè" ëîéèõàñè èøëàá ÷è³èëãàí. 2002 éèëäà äàâëàòíè
àõáîðîòëàøòèðèø á´éè÷à èø÷è ãóðóõè ýëåêòðîí õóêóìàòíè ÿðàòèøíè ìèëëèé
ñè¸ñàòíèíã ìóõèì âàçèôàëàðè ð´éõàòèãà êèðèòèøíè òàêëèô ³èëäè. ¤í éèëëèê
ðèâîæëàíèøäàí ñ´íã, Õèòîéíèíã õóêóìàò èäîðàëàðè ó÷óí è÷êè àõáîðîò òèçèìëàðè
ìóâàôôà³èÿòëè ÿðàòèëäè. Äàâëàò èíòåðàêòèâ õèçìàòëàðèíèíã òóðëàðè âà ê´ëàìè,
øóíèíãäåê, äàâëàò õèçìàòëàðè âà èæòèìîèé áîø³àðèøíè ðà³àìëàøòèðèø
äàðàæàñè ´ñèá áîðäè. 2016 éèëäà "Èíòåðíåò + õóêóìàò õèçìàòëàðè" äàâëàò
ñòðàòåãèÿñè èøëàá ÷è³èëäè. Ýëåêòðîí õóêóìàòãà ́ òèøäà Õèòîé ñåçèëàðëè þòó³ëàðãà
ýðèøäè.

 Õóêóìàòíè ðà³àìëàøòèðèø äàðàæàñèíè îøèðèøäà íèìàëàðãà àñîñèé
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ýúòèáîðíè ³àðàòèø êåðàê.
  Èíòåðíåò òàðìî²è àõáîðîò ìàðêàçèíèíã ñòàòèñòèê ìàúëóìîòëàðèãà ê´ðà, 2016

éèë îõèðèãà êåëèá, Õèòîéäà 53546 gov.cn äîìåí íîìëàðè, Âåéáîäà 164522 äàâëàò
àêêàóíòëàðè, 34083 õóêóìàò ÿíãèëèêëàð ïëàòôîðìàëàðè ÿðàòèëäè âà  239 ìèëëèîí
îíëàéí õèçìàòëàð ôîéäàëàíóâ÷èëàðè- áó Èíòåðíåòäàí ôîéäàëàíóâ÷èëàð óìóìèé
ñîíèíèíã 32.7% èäàí èáîðàò. õóêóìàò èíòåðôàîë õèçìàòëàðèíèíã ê´ëàìè, ôàîëëèãè
âà òàúñèðè ́ ñäè. Èííîâàöèîí óñóëëàðíè ³´ëëàø, ñàìàðàäîðëèêíè îøèðèø, õèçìàò
ê´ðñàòèø ³óëàéëèãè âà õóêóìàò èäîðàëàðèäà æàìîàò÷èëèêíèíã ôàîë èøòèðîêèíè
îøèðèøäà ðà³àìëè òåõíîëîãèÿëàð ³´ëëàíèëà áîøëàíäè.

  Ìàñàëàí, áîæõîíà âà ìèãðàöèÿ õèçìàòëàðèäà é´ëîâ÷èëàðíè àíè³ëàø âà
õóææàòëàðíè ðàñìèéëàøòèðèø ó÷óí áèîìåòðèê ìàúëóìîòëàð èøëàòèëàäè. Áó
áîæõîíà îïåðàöèÿëàðèíèíã ñàìàðàäîðëèãèíè ñåçèëàðëè äàðàæàäà îøèðàäè âà
÷åãàðà íàçîðàòè þêèíè êàìàéòèðàäè. Ñîëè³ õèçìàòèäà ýëåêòðîí õèñîá-êèòîáëàð
òèçèìè æîðèé ýòèëäè, áó äàñòëàáêè õóææàòëàð áèëàí èøëàøíèíã àíúàíàâèé
óñóëèíè òóáäàí ´çãàðòèðäè, óëàðíèíã õà³è³èéëèãèíè òåêøèðèø âà ´ç âà³òèäà
òà³äèì ýòìàñëèê ìóàììîñèíè õàë ³èëäè, êîðõîíàëàð õàðàæàòëàðè âà ñîëè³
èäîðàëàðèíèíã èø âà³òèíè êàìàéòèðäè. Ìàñàëàí, òåìèð é´ë ìàúìóðèÿòè äîèìèé
ðàâèøäà ÿíãè õèçìàò ê´ðñàòèø òèçèìëàðèíè ÿðàòèø âà òàêîìèëëàøòèðèø àñîñèäà
òåçëèêíè âà þê òàøèø ³îáèëèÿòèíè îøèðìî³äà.

2016 éèëäà "Áóëóòëè Ãóéæîó" ïëàòôîðìàñè âà êàòòà ìàúëóìîòëàð
òåõíîëîãèÿëàðèäàí ôîéäàëàíãàí õîëäà "Ñàíîàò", "À³ëëè òóðèçì" , " Îçè³-îâ³àò
õàâôñèçëèãè", "Àòðîô- ìóõèò ìóõîôàçàñè " êàáè  õóêóìàò áóëóòëè ïëàòôîðìàëàðè
ÿðàòèëãàí. Óëàð õóêóìàò òîìîíèäàí è³òèñîäèé òàðòèáãà ñîëèø, èæòèìîèé
áîø³àðóâ, áîçîð íàçîðàòè, àòðîô-ìóõèò âà áîø³à æèõàòëàðíè ÿõøèëàäè.

"Ýëåêòðîí õóêóìàò", "À³ëëè òóðèçì", "Èíñîíëàðíèíã ìîääèé òóðìóø
øàðîèòëàðèíè ÿõøèëàø"  êàáè áîø³à õóêóìàò ïëàòôîðìàëàðèíèíã ÿðàòèëèøè
äàâëàò õèçìàòëàðèíè ÿõøèëàøãà èìêîí áåðäè.  "Ìàúëóìîòëàð óÿñè" ïëàòôîðìàñè
õóææàòëàðíè ðàñìèéëàøòèðèø, ê´ðèá ÷è³èø âà îíëàéí òàðçäà ìóðîæààò ³èëèø
õó³ó³èíè áåðäè. Õó³ó³ âà âàêîëàòëàðäàí ôîéäàëàíèøíèíã áóòóí æàðà¸íè ýëåêòðîí
øàêëãà ´òêàçèëäè, áó õóêóìàò èøèíèíã øàôôîôëèãèíè îøèðäè.

"Èíòåðíåò + õóêóìàò õèçìàòëàðè" ñòðàòåãèÿñèíè æàäàë àìàëãà îøèðèø áîø³àðóâ
àïïàðàòèíè òåçðî³ ³èñ³àðòèðèøãà, âàêîëàòëàðíè ³óéè îðãàíëàðãà òîïøèðèøãà,
áîø³àðóâ âà ëèáåðàëëàøòèðèø áàëàíñèíè òàúìèíëàøãà, õèçìàò èñëîõîòëàðèíè
îïòèìàëëàøòèðèøãà, ÿúíè ñàìàðàëè èøëàøãà ¸ðäàì áåðàäèãàí õóêóìàòíèíã
øàôôîô èøëàøè âà òðàíçàêöèîí õàðàæàòëàðíè ³èñ³àðòèðèø,  "òîïøèðè³ëàðíè
áàæàðàäèãàí îäàìëàð" äàí "ìàúëóìîò áèëàí èøëàø"ãà, "îääèé ³èäèðèø"äàí
"èäîðàâèé õàìêîðëèê"ãà ´òèø ìàñàëàëàðèíè å÷èá áåðàäè.

Xèòîé ðåñïóáëèêàñè óëêàí èíñîíèé âà ìîëèÿâèé ðeñóðñëàðãà ýãà á´ëãàí,
øóíèíãäeê, èííîâàöèîí òåõíîëîãèÿ á´éè÷à åòàê÷è ìà³îìèíè òàëàá ³èëàäèãàí
ìàìëàêàò á´ëèá, ñ´íããè éèëëàðäà è³òèñîäè¸òíè äàâëàò äàðàæàñèäà
ðà³àìëàøòèðèøíè ôàîë ðàâèøäà ³´ëëàá-³óââàòëàìî³äà.

2019 éèëäà Xèòîé µóêóìàòè ôàîëèÿòè ò´²ðèñèäàãè µèñîáîòäà êàòòà ìàúëóìîòëàð,
ñóíúèé èíòeëëeêò, ÿíãè àâëîä àxáîðîò òåõíîëîãèÿëàðè, þ³îðè òåõíîëîãèÿëè
óñêóíàëàð, áèîìeäèöèíà, ÿíãè ýíeðãèÿ ìàíáàëàðèäàãè àâòîìîáèëëàð âà ÿíãè
ìàòeðèàëëàð êàáè ñîµàëàðäà èëìèé òàä³è³îòëàð âà èøëàíìàëàðíè ÷ó³óðëàøòèðèø
êeëãóñè éèëëàðäà Xèòîé õóêóìàòè ó÷óí ³èëèíàäèãàí èøëàðíèíã óñòóâîð é´íàëèøè
ýêàíè òàúêèäëàíäè. Xèòîéäà èííîâàöèÿëàð âà òåõíîëîãèÿëàðíè äàâëàò òîìîíèäàí
³´ëëàá-³óââàòëàø ðà³àìëè òðàíñôîðìàöèÿëàð ó÷óí ³óëàé ìóµèò ÿðàòèøãà èìêîí
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áeðäè. 2018 éèëäà Xèòîéíèíã ðà³àìëè è³òèñîäè¸òè µàæìè 31,3 òðëí þàí (4,4 òðëí
À£Ø äîëëàðè)ãà åòäè, áó ìàìëàêàò ÿëïè è÷êè ìàµñóëîòèíèíã ó÷äàí áèð ³èñìèíè
òàøêèë ýòàäè.

  Áóãóíãè êóíäà Xèòîéíèíã ðà³àìëè è³òèñîäè¸òè àíúàíàâèé ñàíîàòíè
ìîäeðíèçàöèÿ ³èëèø âà è³òèñîäèé ðèâîæëàíèøãà ÿíãè ¸íäîøèø îð³àëè ´ñèá
áîðìî³äà.

Xèòîé àxáîðîò âà àëî³à òåõíîëîãèÿëàðè Àêàäeìèÿñè µèñîá - êèòîáëàðèãà ê´ðà,
2018 éèëäà ðà³àìëè è³òèñîäè¸òíèíã ßÈÌ ́ ñèøèãà ³´øãàí µèññàñè 67,9%  á´ëèá,
àéðèì ðèâîæëàíãàí ìàìëàêàòëàð äàðàæàñèäàí îøèá êeòäè. Áóãóíãè êóíäà
ðà³àìëàøòèðèø ìèëëèé è³òèñîäèé ðèâîæëàíèøíèíã ýíã ìóµèì äðàéâåðè
µèñîáëàíàäè.

2003-2018 éèëëàð äàâîìèäà Xèòîé ðà³àìëè è³òèñîäè¸òèíèíã ́ ñèø ñóðúàòè øó
äàâðäà ÿëïè è÷êè ìàµñóëîòãà íèñáàòàí ñeçèëàðëè äàðàæàäà þ³îðè ýäè, 2011
éèëäàí áîøëàá ðà³àìëè è³òèñîäè¸ò âà ßÈÌ ´ñèø ñóðúàòëàðè ´ðòàñèäàãè ôàð³
òeç îðòèá áîðìî³äà. Êeëàæàêäà ðà³àìëè èííîâàöèÿëàðíèíã ðèâîæëàíèøè,
óëàðíèíã ðeàë è³òèñîäè¸òãà èíòeãðàöèÿëàøóâè âà àíúàíàâèé ñîµàëàðãà êèðèá
áîðèøè òóôàéëè ðà³àìëè è³òèñîäè¸òíèíã è³òèñîäèé ´ñèøãà  ³´øãàí µèññàñè
ÿíàäà ìàçìóíëè á´ëèøè êóòèëìî³äà.

2018 éèë õîëàòèãà ê´ðà, 191 ìèëëèîí êèøè ðà³àìëè è³òèñîäè¸ò áèëàí áî²ëè³
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ñîµàëàðäà áàíä á´ëèøäè, áó ýñà Xèòîé àµîëèñè è÷èäà èøëîâ÷èëàðíèíã ò´ðòäàí
áèð ³èñìèíè òàøêèë ýòäè. Øó áèëàí áèðãà, ðà³àìëè è³òèñîäè¸òäà áàíäëèêíèíã
´ñèøè áîø³à ñîµàëàðäà èø áèëàí òàúìèíëàíãàíëèêíèíã ́ ñèøèäàí îøèá êåòèá,
11% íè òàøêèë ýòäè.

2018 éèëäà ðà³àìëè è³òèñîäè¸òíèíã xèçìàòëàð, ñàíîàò âà ³èøëî³ x´æàëèãè
ñîµàñèíèíã ³´øèëãàí ³èéìàòèäàãè óëóøè ìîñ ðàâèøäà 35,9%, 18,3% âà 7,3% íè
òàøêèë ýòäè. Øó áèëàí áèðãà, ýíã êàòòà ́ ñèø èêêèí÷è äàðàæàëè ñeêòîð - 0,7% íè
ê´ðñàòäè.

Õóëîñà. Àéòèø ìóìêèíêè, ðà³àìëè õóêóìàò ñòðàòåãèÿñèäà ýëåêòðîí õóêóìàòíèíã
àñîñèé âàçèôàñè ìàâæóä áèçíåñ æàðà¸íëàðèíè òàêîìèëëàøòèðèø, ðà³àìëè
õóêóìàòíèíã âàçèôàñè ýñà èííîâàöèîí èøëàíìàëàðíè ÿðàòèø âà äàâëàò
õèçìàòëàðèãà òàêäèì ýòèøäèð.

 Áîø³àðóâ ñèôàòèíè îøèðèø âà è³òèñîäèé ðèâîæëàíèøíè òàúìèíëàø ó÷óí
áàð÷à õóêóìàò èäîðàëàðè ñ´íããè ðà³àìëè òåõíîëîãèÿëàðäàí ôàîë
ôîéäàëàíìî³äàëàð. Ìàñàëàí, áóëóòëè õèñîáëàø âà êàòòà ìàúëóìîòëàð òåõíîëîãèÿñè
òðàíñïîðò, òèááè¸ò, ³èøëî³ õ´æàëèãè âà áîø³à ñîõàëàðäà êåíã ³´ëëàíèëìî³äà,
áó õóêóìàò èäîðàëàðèãà òàõëèë ³èëèø, ³àðîð ³àáóë ³èëèø, ìóàììîëàðíèíã îëäèíè
îëèø âà òåçêîð ÷îðàëàð ê´ðèø èìêîíèíè áåðàäè.

"Èíòåðíåò + õóêóìàò õèçìàòëàðè" ñòðàòåãèÿñèíè àìàëãà îøèðèøäà, áèðèí÷è
íàâáàòäà, õèçìàòëàðíè øóíäàé òàøêèë ³èëèø êåðàêêè, áàð÷à ìóìêèí á´ëãàí
îïåðàöèÿëàð Èíòåðíåò îð³àëè îíëàéí òàðçäà îëèá áîðèëèøè êåðàê. Èêêèí÷èäàí,
õèçìàòëàð ÿðàòèø ïëàòôîðìàñè øóíäàé îïòèìàëëàøòèðèëãàí á´ëèøè êåðàêêè,
óíäà ôîéäàëàíóâ÷èëàð õàììà õóææàòëàðíè áèòòà òàðìî³äà  áèòòà äàð÷à îð³àëè
ðàñìèéëàøòèðèø èìêîíèãà ýãà á´ëñèí. Ó÷èí÷èäàí, áàð÷à á´ëèìëàð, äàðàæàëàð
âà áèçíåñ òèçèìëàðèíèíã ́ çàðî áî²ëè³ëèãè âà ́ çàðî òàúñèðèíè òàúìèíëàø êåðàê.
Ò´ðòèí÷èäàí, òèçèìëàð âà ìàúëóìîòëàðíè, øóíèíãäåê, ñàâäî ñèðëàðè âà øàõñèé
ìàúëóìîòëàðíè õèìîÿ ³èëèø êåðàê. Áåøèí÷èäàí, "Èíòåðíåò + õóêóìàò õèçìàòëàðè"
ñòðàòåãèÿñèãà ìîñ êåëìàéäèãàí íîðìàëàð áåêîð ³èëèíèøè êåðàê.

Óìóìàí îëãàíäà, êîìïüþòåðëàð, àëî³à âà Èíòåðíåò áèëàí áî²ëè³ ðà³àìëè
òåõíîëîãèÿëàð ñîõàñèäàãè èí³èëîá ðà³àìëè è³òèñîäè¸òíè æîíëàíòèðäè. £èøëî³
õ´æàëèãè âà ñàíîàò è³òèñîäè¸òèíèíã ́ ðíèíè áîñàäèãàí è³òèñîäèé âà èæòèìîèé
ðèâîæëàíèøíèíã ÿíãè øàêëè ñèôàòèäà ðà³àìëè è³òèñîäè¸ò æàäàë ðèâîæëàíìî³äà
âà ãëîáàë è³òèñîäèé ́ ñèøíèíã àñîñèé õàðàêàòëàíòèðóâ÷è êó÷èãà àéëàíìî³äà. Áó
àíúàíàâèé ñàíîàòíè ´çãàðòèðèø âà ìîäåðíèçàöèÿ ³èëèø ó÷óí ÿíãè ýíåðãèÿ
ÿðàòàäè, èíñîíëàðíèíã õà¸òè âà ôàðîâîíëèãèíè ÿõøèëàéäè. "Èíòåðíåò - !" -
êîíöåïöèÿñèíè àìàëãà îøèðèø ðà³àìëè è³òèñîäè¸òíèíã æàäàë ´ñèøèãà ¸ðäàì
áåðàäè.

Þ³îðèäàãè òàõëèëëàð øóíè ê´ðñàòàäèêè, Õèòîé òàæðèáàñèäàí ôîéäàëàíèø
¤çáåêèñòîí ó÷óí êàòòà àõàìèÿòãà ýãà á´ëàäè.

Áèç ðà³àìëè èí³èëîáíè áèçíåñãà õàì, æàìîàò÷èëèêêà õàì ôîéäà êåëòèðàäèãàí
´çãàðèøëàðíè ôàîë ðàâèøäà èëãàðè ñóðèøèìèç êåðàê. Áèç î÷è³, õàð òîìîíëàìà
âà êåëàæàê ó÷óí èííîâàöèîí ðèâîæëàíèø ìóàììîëàðèíè õàë ³èëèøãà èíòèëèá,
Èíòåðíåò âà ðåàë è³òèñîäè¸òíèíã ÷ó³óð èíòåãðàöèÿñèíè àìàëãà  îøèðèøãà
èíòèëèøèìèç êåðàê. Áóíèíã ó÷óí àëáàòòà ¤çáåêèñòîíäà  àõáîðîò êîììóíèêàöèÿ
òåõíîëîãèÿëàðè âà èíòåðíåò òèçèìèíè ðèâîæëàíòèðèø êåðàê.
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ÀÍÍÎÒÀÖÈß
Ìà³îëàäà ðà³àìëè è³òèñîäè¸òãà èíòåãðàöèÿëàø áîñ³è÷èäà ýðêèí è³òèñîäèé

çîíà (ÝÈÇ)ëàðíè ðèâîæëàíòèðèøäà è³òèñîäèé èñëîµîòëàðíè ÿíàäà
÷ó³óðëàøòèðèø, çàìîíàâèé ðà³àìëè è³òèñîäè¸ò òàìîéèëëàðè îð³àëè ÝÈÇëàðäàãè
èíâåñòèöèîí ìóµèòíè ÿíàäà ÿõøèëàø  ìàñàëàëàðè àêñ ýòòèðèëãàí. ¤çáåêèñòîí,
ÌÄ¥ âà BRICS äàâëàòëàðèäàãè ÝÈÇëàðíèíã ôàîëèÿò íàòèæàëàðèãà ñòàòèñòèê âà
SWOT òàµëèë óñóëëàðè îð³àëè áàµî áåðèëãàí. Øóíèíãäåê, ÝÈÇëàðíè
ðèâîæëàíòèðèø áîðàñèäà õîðèæèé äàâëàòëàðäàãè çàìîíàâèé òåíäåíöèÿëàðíè
µèñîáãà îëãàí µîëäà, ¤çáåêèñòîíäà ÝÈÇëàðíè ðèâîæëàíòèðèø á´éè÷à òàâñèÿëàð
èøëàá ÷è³èëãàí.

Òàÿí÷ ñ´çëàð: ýðêèí è³òèñîäèé çîíà, èíâåñòèöèÿëàð, ðà³àìëè è³òèñîäè¸ò,
èíôðàòóçèëìà, èíòåãðàöèÿ, ëîãèñòèêà, ôàðìàöåâòèêà òàðìî²è, SWOT òàµëèëè,
ÌÄ¥ ìàìëàêàòëàðè, BRICS äàâëàòëàðè, ¥èíäèñòîí, êîìïëåêñ µóäóäëàð, ðà³àìëè
òåµíîëîãèÿ

DEVELOPMENT OF FREE ECONOMIC ZONES IN THE DIGITAL
ECONOMY: UZBEKISTAN AND FOREGION MODERN TENDENSES

ABSTRACT
The article was described the issues of further deepening economic reforms in the

development of free economic zones (FEZ) at the stage of integration into the digital
economy and improving the investment climate in the FEZ through modern digital
economy principles. The performance of FEZs in Uzbekistan and the CIS and BRICS
countries was assessed using statistical and SWOT analysis methods. In addition,
recommendations have been given was about developing of FEZs in Uzbekistan, taking
into account modern trends in the development of FEZ in foreign countries.

Key words: free economic zone, investments, digital economy, infrastructure,
integration, logistics, pharmaceutical industry, SWOT analysis, CIS countries, BRICS
countries, India, complex regions, digital technologies
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ÒÅÍÄÅÍÖÈÈ
ÀÍÍÎÒÀÖÈß

Â ñòàòüå áûëè îïèñàíû âîïðîñû äàëüíåéøåãî óãëóáëåíèÿ ýêîíîìè÷åñêèõ ðåôîðì
â ðàçâèòèè ñâîáîäíûõ ýêîíîìè÷åñêèõ çîí (ÑÝÇ) íà ýòàïå èíòåãðàöèè â öèôðîâóþ
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ýêîíîìèêó è óëó÷øåíèÿ èíâåñòèöèîííîãî êëèìàòà â ÑÝÇ íà îñíîâå ñîâðåìåííûõ
ïðèíöèïîâ öèôðîâîé ýêîíîìèêè. Ðåçóëüòàòû äåÿòåëüíîñòè ÑÝÇ â Óçáåêèñòàíå,
ñòðàíàõ ÑÍÃ è ÁÐÈÊÑ îöåíèâàëèñü ñ èñïîëüçîâàíèåì ìåòîäîâ ñòàòèñòè÷åñêîãî
è SWOT-àíàëèçà. Êðîìå òîãî, áûëè äàíû ðåêîìåíäàöèè ïî ðàçâèòèþ ÑÝÇ â
Óçáåêèñòàíå ñ ó÷åòîì ñîâðåìåííûõ òåíäåíöèé ðàçâèòèÿ ÑÝÇ â çàðóáåæíûõ ñòðàíàõ.

Êëþ÷åâûå ñëîâà: ñâîáîäíûå ýêîíîìè÷åñêèå çîíû, èíâåñòèöèè, öèôðîâàÿ
ýêîíîìèêà, èíôðàñòðóêòóðà, èíòåãðàöèÿ, ëîãèñòèêà, ôàðìàöåâòè÷åñêàÿ
ïðîìûøëåííîñòü, SWOT-àíàëèç, ñòðàíû ÑÍÃ, ñòðàíû ÁÐÈÊÑ, Èíäèÿ, ñëîæíûå
ðåãèîíû, öèôðîâûå òåõíîëîãèè

Êèðèø (Introduction). XX  àñð ´ðòàëàðèäàí áîøëàá è³òèñîäè¸òíèíã òàÿí÷
íó³òàëàðèãà àéëàíãàí ÝÈÇëàð ôàîëèÿòèíè êåíãàéòèðèøãà äóí¸ ìè³¸ñèäà æèääèé
ýúòèáîð ³àðàòèëäè. Äàâëàòëàð è³òèñîäèé æèµàòäàí ðèâîæëàíìàãàí µóäóäëàðèíè
õîðèæèé êàïèòàë µèñîáèãà ðèâîæëàíòèðèø, óëàðäàãè èøñèçëèêíè áàðòàðàô ýòèø,
èøëàá ÷è³àðèøíè é´ëãà ³´éèø, ðà³àìëè òåµíîëîãèÿëàðíè ´çèäà àêñ ýòòèðãàí
éèðèê ëîéèµàëàðíè àìàëãà îøèðèø îð³àëè "¥óäóäèé ðèâîæëàíòèðèø ñè¸ñàòè"íè
îëèá áîðèøäè.

¥îçèðãè âà³òäà ÝÈÇëàð îð³àëè èíâåñòèöèÿëàðíè æàëá ³èëèøäàãè ìàâæóä
è³òèñîäèé ëèáåðàëëàøóâ ìóàììîëàðèíè áàðòàðàô ³èëèø ÷îðàëàðè èç÷èë àìàëãà
îøèðèëìî³äà. Áó áîðàäà Ðåñïóáëèêàìèçäà èøëàá ÷è³èëãàí àìàëèé ÷îðà-
òàäáèðëàðäàí áèðè ñèôàòèäà ñîëè³ èñëîµîòëàðè ìóµèì àµàìèÿòãà ýãà. Æóìëàäàí,
2019 éèëäà "ôîéäà ñîëè²èíè µèñîáëàøäà ÿíãè òåõíîëîãèê ó÷êóíàëàð õàðèä ³èëèø,
îáúåêòëàðíè ³óðèø âà ìîäåðíèçàöèÿ ³èëèø õàðàæàòëàðè á´éè÷à ÷åãèðìàëàð
êåíãàéòèðèëäè", "£´øèëãàí ³èéìàò ñîëè²è ñòàâêàñè 20 ôîèçäàí 15 ôîèçãà
òóøèðèëäè. Áóíèíã µèñîáèäàí ́ òãàí éèëè ñîëè³ ò´ëîâ÷èëàð èõòè¸ðèäà 2 òðèëëèîí
ñ´ì ³îëäè. Æîðèé éèëäà áó ðà³àì 11 òðèëèîí ñ´ìíè òàøêèë ³èëèøè êóòèëìî³äà"
[1].

Áóãóíãè êóíäà æàµîí áîçîðè êîíúþíêòóðàñè ́ çãàðèá áîðèøè, æàµîí ìè³¸ñèäàãè
è³òèñîäèé ãëîáàëëàøóâ âà èíòåãðàöèîí øàðîèòäà ðà³îáàò òîáîðà êó÷àéèá
áîðà¸òãàíè ìàìëàêàòèìèçíè ÿíàäà áàð³àðîð âà æàäàë ñóðúàòëàð áèëàí òàðà³³èé
ýòòèðèø ó÷óí ÿíãè÷à ¸íäàøóâ µàìäà òàìîéèëëàðíè èøëàá ÷è³èø âà àìàëãà
îøèðèøíè òà³îçî ýòìîêäà. Áó ýñà ÝÈÇëàðíè òàøêèë ýòèø âà óëàðíè
ðèâîæëàíòèðèøäà çàìîíàâèé òåíäåíöèÿëàðíè µèñîáãà îëãàí µîëäà, è³òèñîäèé
ñè¸ñàò þðèòèøíè òàëàá ýòàäè.

Øóíèíãäåê, ÝÈÇëàðíè ÿíàäà ðèâîæëàíòèðèø áîðàñèäà ðà³àìëè è³òèñîäè¸ò
øàðîèòèäà óëàð ôàîëèÿòèãà àõáîðîò-êîììóíèêàöèîí òåõíîëîãèÿëàðíè òàäáè³
ýòèø äîëçàðá ìàñàëàëàðäàí áèðè á´ëèá ³îëìî³äà. Áó áîðàäà ¤çáåêèñòîí
Ðåñïóáëèêàñè Ïðåçèäåíòè Ø.Ìèðçè¸åâ æîðèé éèëäà Îëèé Ìàæëèñãà
Ìóðîæàòíîìàñèäà: "Àëáàòòà, ðà³àìëè è³òèñîäè¸òíè øàêëëàíòèðèø êåðàêëè
èíôðàòóçèëìà, ê´ï ìàáëà² âà ìåµíàò ðåñóðñëàðèíè òàëàá ýòèøèíè æóäà ÿõøè
áèëàìèç. Áèðî³, ³àí÷àëèê ³èéèí á´ëìàñèí, áó èøãà áóãóí êèðèøìàñàê, ³à÷îí
êèðèøàìèç?! Ýðòàãà æóäà êå÷ á´ëàäè. Øó áîèñ, ðà³àìëè è³òèñîäè¸òãà ôàîë ́ òèø
- êåëãóñè 5 éèëäàãè ýíã óñòóâîð âàçèôàëàðèìèçäàí áèðè á´ëàäè. Ðà³àìëè
òåõíîëîãèÿëàð íàôà³àò ìàµñóëîò âà õèçìàòëàð ñèôàòèíè îøèðàäè, îðòè³÷à
õàðàæàòëàðíè êàìàéòèðàäè" [1], äåÿ àëîµèäà òàúêèáëàá ´òäèëàð.

Òàä³è³îò íàòèæàëàðèíèíã ê´ðñàòèøè÷à, ðåñïóáëèêàìèçäà ôàîëèÿò îëèá
áîðà¸òãàí ÝÈÇëàðíè ðèâîæëàíòèðèøäà áèð ³àòîð ́ ç å÷èìèíè êóòà¸òãàí ìóàììîëàð
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ìàâæóä. Õóñóñàí, ÝÈÇíè ìàúìóðèé áîø³àðóâ òèçèìèíè ëèáåðàëëàøòèðèø,
èíâåñòèöèîí ëîéèµàëàð ýêñïåðòèçàñèäà ðà³àìëè òåµíîëîãèÿëàðäàí ôîéäàëàíèø
èìêîíèÿòëàðèíè êåíãàéòèðèø, óëàðäàãè òàäáèðêîðëèê ñóáúåêòëàðèãà áèíî âà åð
ìàéäîíëàðèíè àæðàòèøäà æàµîí ñòàíäàðòëàðè òàëàáëàðèãà æàâîá áåðóâ÷è ÿõëèò
ìåõàíèçìíè èøëàá ÷è³èø êàáèëàð òàä³è³îò ìàâçóñè äîëçàðáëèãèíè ê´ðñàòèá
òóðèáäè.

Ìàâçóãà îèä àäàáè¸òëàðíèíã òàµëèëè (Literature review). ÝÈÇëàðíèíã ìàçìóíè
âà ìîµèÿòè, óëàðíè òàøêèë ýòèø, áó áîðàäà õîðèæèé òàæðèáàëàð àñîñèäà èëìèé
òàä³è³îòëàð îëèá áîðèøäà áèð ³àòîð îëèìëàð ôàîë èøòèðîê ýòèøãàí. Áó áîðàäà
èëìèé òàä³è³îòëàð îëèá áîðãàí Å.Ô.Àâäîêóøèí, Â.Ä.Àíäðèàíîâ, Ò.Ï.Äàíüêî,
ß.Ñ.Äðóçèê, Â.È.Çèìåíêîâ, Ñ.À.Ðûáàêîâ, Æ.Á.Ìîðå, Ð.Êóìàðè, Ã.Àáóñåëèäçå,
Ò.Ôàðîëå, Ã.Àêèíñè, K.Yeongjin, D.Matthieu, T.Avishek, J.Zhan, Â.Ïîïîâ,
Ç.Ì.Îêðóò, Ð.Øèðÿåâ, À.Â.Ïóøêèí, È.Ã.Áîãäàíîâ, Å.À.Ãðîìîâà,
Ã.Ì.Êîñòþíèíà, È.Ð.Òàçóòäèíîâ, Ñ.Ã.Âåðåøàãèí, Ä.Â.Çåðêàëîâ, Ì.Íåó÷åâà,
Ñ.Ðûáàêîâ, Ì.Ñìèòèåíêî, Í.À.Îðëîâà, À.Êóçíåöîâ, Â.Å.Ðûáàëêèíà,
M.M.Áîãóñëàâñêèé, È.Øàáëèíñêèé èëìèé èøëàðèäà ÝÈÇëàðíè
ðèâîæëàíòèðèøíèíã çàìîíàâèé òåíäåíöèÿëàðè, óëàðíè ðèâîæëàíòèðèøäà èë²îð
ðà³àìëè òåõíîëîãèÿëàðäàí ôîéäàëàíèø ìàñàëàëàðè àêñ ýòòèðèëãàí.

Ìàìëàêàòèìèçíèíã áèð ãóðóµ è³òèñîä÷è-îëèìëàðè òîìîíèäàí, æóìëàäàí,
À.Â.Âàµîáîâ, Í.Õ.Õàéäàðîâ, Ä.¢.¢îçèáåêîâ, Í.Ð.Êóçèåâà, Ê.Õ.Àáäóðàõìàíîâ,
À.Ì.Àáäóëëàåâ, Ø.Õ.Äàäàáàåâ, Ã.¢.Íàçàðîâà, Õ.Õ.Õàëèëîâ, Ñ.Ñ.Ìèðçàëèåâà,
Ñ.Ô.Ðàµìîíîâà, Í.¢.Êàðèìîâ, Í.Í.Îáëîìóðîäîâ, Ì.À.Ðàèìæàíîâà,
C.C.Áîçàðîâ, Ì.Ì.Êàìàëîâ, Ø.È.Ìóñòàôà³óëîâ, Á.Á.Âàëèåâ, À.Îñòîíà³óëîâ,
Æ.Êàðèì³óëîâëàðíèíã èëìèé èøëàðèäà ÝÈÇëàðíèíã ìàçìóíè, áó áîðàäàãè
õîðèæèé òàæðèáàëàð, ÝÈÇíèíã µó³ó³èé ìà³îìè, ìèëëèé è³òèñîäè¸òãà ÝÈÇëàð
îð³àëè õîðèæèé èíâåñòèöèÿëàðíè æàëá ýòèøíèíã  èñòè³áîëëàðè èëìèé æèµàòäàí
ê´ðèá ÷è³èëãàí.

T.Farole âà F.Dobrogonov ìàçêóð µóäóäëàðíèíã àìàëèé æèµàòèíè òàúêèäëàá,
"Ìàçêóð òóçèëìàëàð ðèâîæëàíà¸òãàí äàâëàòëàð ó÷óí ³´øèì÷à èñòåúìîë
áîçîðëàðèíè ýãàëëàø èìêîíèÿòèíè ÿðàòèá áåðàäè µàìäà äàâëàòëàðíèíã ýêñïîðò
ñàëîµèÿòèíè þêñàëòèðàäè. Àéíè áèð âà³òäà óøáó è³òèñîäèé òóçèëìàëàð ìèíòà³àâèé
è³òèñîäèé èíòåãðàöèÿ æàðà¸íëàðèíè êó÷àéòèðèø âîñèòàñè ñèôàòèäà µàì õèçìàò
³èëàäè [2], äåÿ òàúêèäëàéäè.

Ðîññèÿëèê è³òèñîä÷è îëèì Â.Ä.Àäðèàíîâ: "Ýðêèí è³òèñîäèé µóäóäëàð ìèëëèé
µóäóäíèíã áèð ³èñìè á´ëèá, è³òèñîäèé ìóàììîëàð å÷èìèíè òîïèøäà êåíã
èìêîíèÿòëàðíè ÿðàòèá áåðàäè [3]", äåÿ òàúðèôëàéäè.

Â.Ã. Èãíàòîâ, Â.È. Áóòîâëàðíèíã ôèêðè÷à, ÝÈÇëàð - ÷åêëàíãàí µóäóäëàð á´ëèá,
óëàð äåíãèç ïîðòëàðè, µàâî ÷åãàðàñèäàí èáîðàòäèð. Óëàðäà ìèëëèé âà õîðèæèé
èøáèëàðìîíëàð ó÷óí òàø³è ñàâäî, óìóìèé è³òèñîäèé âà áîø³à ñîµàëàðäà ³óëàé
áèçíåñ ìóµèòè ÿðàòèëàäè [4].

Øóíèíãäåê, óøáó µóäóäëàðíèíã æàµîí àìàëè¸òèäàãè ñèíîíèì òóøóí÷àëàðèäàí
áèðè, ìàõñóñ è³òèñîäèé çîíà (ÌÈÇ)ëàð Ð.È. Çèìåíêîâ òîìîíèäàí ³óéèäàãè÷à
òàúðèôëàíàäè: ÌÈÇ - áó ìèëëèé è³òèñîäèé ìàêîííèíã áèð ³èñìè. Áó åðäà ìèëëèé
µàìäà ÷åò ýëëèê òàäáèðêîðëàð ó÷óí àëîµèäà èìòè¸çëè è³òèñîäèé ðåæèì àìàë
³èëàäè. Óëàðíèíã âàçèôàñè èæòèìîèé-è³òèñîäèé, èëìèé âà òåõíèê ìóàìîëëàðíè
µàë ³èëèøäà íàìî¸í á´ëàäè [5].

Óøáó é´íàëèøíè äàâîì ýòòèðãàí È.Ð.Òàçóòäèíîâ ýñà, "ÌÈÇ - áó äàâëàòíèíã
àëîµèäà ³èñìè á´ëèá, óíèíã µóäóäèäà èíñòèòóöèîíàë èíôðàòóçèëìà ìàâæóä á´ëèá,
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óíèíã µóäóäèäà òàø³è äóí¸ áèëàí è³òèñîäèé ìóíîñàáàòëàðíè òàðòèáãà ñîëóâ÷è
ìàõñóñ µó³ó³èé âà ìàúìóðèé ðåæèì ìàâæóä á´ëàäè" [6], äåÿ òàúêèäëàéäè.

Áàúçè òàä³è³îò÷èëàð, çàìîíàâèé èíòåãðàöèîí æàðà¸íëàðíè µèñîáãà îëãàí µîëäà,
ÝÈÇëàðãà àëîµèäà òàúðèô áåðìàéäè. Õóñóñàí, Â.È. Áàðîíîâ âà Ã.Ì.
Êîñòþíèíàëàðíèíã òàä³è³îò èøëàðèäà ê´ðàìèç. Óëàðíèíã èøëàðèäà ÝÈÇëàð
æîéëàøãàí àíè³ ìèíòà³à ̧ êè äàâëàòäàãè ÝÈÇëàðíèíã µó³ó³èé ìà³îìè, óëàðäàãè
è³òèñîäèé µîëàò òàµëèë ýòèëàäè [7].

Ìàìëàêàòèìèçíèíã åòóê è³òèñîä÷è îëèìëàðè òîìîíèäàí ÝÈÇëàðäàãè èìòè¸çëè
òàðòèá âà ìàúìóðèé áîø³àðóâ ñîµàñèãà ê´ïðî³ ýúòèáîð ³àðàòèëãàí µîëäà òóðëè÷à
¸íäàøèëàäè. Øó ñàáàáëè, À.Â.Âàõàáîâ, Ø.Õ.Õàæèáàêèåâ, Í.Ã.Ìóìèíîâëàðíèíã
ôèêðè÷à, Ýðêèí èêòèñîäèé çîíàëàð - øóíäàé ãåîãðàôèê µóäóäêè, óíäà ìàìëàêàòäà
³àáóë ³èëèíãàí õ´æàëèê ôàîëèÿòè òàðòèáèãà ³àðàãàíäà èìòè¸çëè ñîëè³ ò´ëàø
òàðòèáè æîðèé ýòèëàäè. Áîø³à÷à ñ´ç áèëàí àéòãàíäà, óøáó µóäóääà äàâëàòíèíã
è³òèñîäèé æàðà¸íëàðãà àðàëàøóâè êàìàéòèðèëàäè âà áó ìèëëèé è³òèñîäèé
ìàêîííèíã áèð ³èñìè áóëèá, ìàìëàêàòíèíã áîø³à µóäóäëàðèäà ³´ëëàíèëìàéäèãàí
ìàúëóì èìòè¸çëàð òèçèìè æîðèé ýòèëàäè [8].

Ñ´íãè éèëëàðäà ìàìëàêàòèìèçäà îëèá áîðèëãàí òàä³è³îò íàòèæàëàðèíè ê´ðñàê,
óøáó èøëàðäà ÝÈÇëàð è³òèñîäèé âà èæòèìîèé ìóàììîëàðíè áàðòàðàô ýòèøè,
ìàìëàêàò è³òèñîäèé òèçèìèíèíã ëèáåðàëëàøóâèãà õèçìàò ³èëóâ÷è õóñóñèÿòëàðèãà
µàì àëîµèäà ýúòèáîð áåðèëaò¸ãàíëèãèíè ê´ðàìèç. Æóìëàäàí,
Ø.È.Ìóñòàôà³óëîâíèíã òàúêèäëàøè÷à, ýðêèí è³òèñîäèé µóäóä - áó ìàìëàêàòíèíã
èìèäæè µàì. Ýðêèí è³òèñîäèé µóäóäëàð, µàòòî, ¸ìîí ôàîëèÿò þðèòãàí òà³äèðäà
µàì ìàìëàêàòíè ëèáåðàëëàøóâèãà õèçìàò ³èëàäè. Ýðêèí è³òèñîäèé µóäóä ³àéñè
ìàìëàêàòäà, óíèíã ³àéñè µóäóäèäà ÿðàòèëìàñèí, ó èæòèìîèé ëîéèµàäèð. ¥óäóäíè
ÿðàòèø íàôà³àò µóäóä ó÷óí ³´øèì÷à äàðîìàä êåëòèðàäè, áàëêè áóòóí ìàìëàêàò
ó÷óí òóðëè øàêëäà ôîéäàëè ³àéòèì áåðàäè [9].

Øóíèíãäåê, À.À.Îñòîíà³óëîâíèíã ôèêðè÷à, ýðêèí è³òèñîäèé çîíà -...
è³òèñîäè¸òíè äèâåðñèôèêàöèÿëàøíèíã µóäóäèé óñëóáè ñèôàòèäà ôîéäàëàíèø

1-ðàñì. ÝÈÇëàðíèíã ìàçìóí-ìîµèÿòèíè àêñ ýòòèðóâ÷è ìîäåëü [10]
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µàìäà çàìîíàâèé òåõíîëîãèÿëàðíè è³òèñîäèé òóçèëìàãà æîðèé ³èëèø ó÷óí òàøêèë
ýòèëãàí µóäóääèð [11].

Ñ.Ñ.Áîçàðîâíèíã òàúêèäëàøè÷à, "Ýðêèí è³òèñîäèé çîíà - äàâëàòíèíã è³òèñîäèé
âà æ´²ðîôèé æèµàòäàí ³óëàé µóäóäèäà òàøêèë ýòèëàäèãàí, ìàìëàêàò
è³òèñîäè¸òèíè êîìïëåêñ òàðçäà ðèâîæëàíòèðàäèãàí âà óíèíã æàµîí è³òèñîäè¸òèãà
èíòåãðàöèÿëàøóâèíè òàúìèíëàéäèãàí, àëîµèäà èìòè¸çëàð ìàæìóèíè ´ç è÷èãà
îëãàí ðåæèìãà ýãà á´ëãàí µàìäà ÷åò ýë ýëåìåíòè áèëàí ìóðàêêàáëàøãàí òóðëè
õèë µó³ó³èé ìóíîñàáàòëàð àìàëãà îøèðèëàäèãàí ìàõñóñ àæðàòèëãàí µóäóä" [12]
äèð. Áèçíèíã÷à ÝÈÇëàð ôà³àòãèíà ìàìëàêàò è÷êàðèñèäà ýìàñ, áàëêè ìàìëàêàòãà
íèñáàòàí òàø³àðèäà, ÿúíè àíêëàâ òàðçäà µàì æîéëàøèøè ìóìêèí. Áó áîðàäàãè
ìóàëëèôëèê òàúðèôè þ³îðèäàãè ìîäåëäà êåëòèðèëäè.

Òàä³è³îò ìåòîäîëîãèÿñè (Research Methodology).
Ìàçêóð òàæ³è³îò èøèäà äåäóêöèîí âà èíäóêöèîí ìåòîäëàð àñîñèäà øàðµëàø,

ñòàòèñòèê âà SWOT  òàµëèë àñîñèäà µóäóäëàð èìêîíèÿòëàðèíè áàµîëàø, êóçàòèø
êàáè óñóëëàðäàí ôîéäàëàíèëãàí. Øóíèíãäåê, ìàìëàêàòèìèçäà áèð ³àí÷à òàä³è³îò
ìóàññàñàëàðè, èëìèé ìàðêàçëàð âà ìóòàñàääè òàøêèëîòëàð áó áîðàäàãè ÿíãè÷à
¸íäàøóâëàð, õîðèæèé òàæðèáàëàðíè ́ ðãàíìî³äà. Æóìëàäàí, ¤çáåêèñòîíäà ôàîëèÿò
îëèá áîðóâ÷è "Taraqqiyot Strategiyasi" ìàðêàçè Øâåéöàðèÿíèíã "Pease Nexus" ôîíäè
¸ðäàìèäà ìàâæóä ÝÈÇëàðíèíã æîðèé õîëàòèíè ´ðãàíäè âà óëàðíèíã
ñàìàðàäîðëèãèíè îøèðèø á´éè÷à òàâñèÿëàð èøëàá ÷è³äè. Òàä³è³îò "£´øìà
¥àðàêàòëàð Òàä³è³îòè" (Participatory Action Research-PAR)  ìåòîäîëîãèÿñèãà
àñîñèäà 50 äàí îðòè³ èíòåðâüþëàð âà  ÝÈÇëàðäà ôàîëèÿò îëèá áîðà¸òãàí
äèðåêöèÿëàð, èíâåñòîðëàð, èø÷èëàð, ìàµàëëèé òàäáèðêîðëàð, ôó³àðîëèê æàìèÿòè
òàøêèëîòëàðè âà àµîëè áèëàí ñ´ðîâíîìàëàð ´òêàçèëãàí [13]. Óøáó ´òêàçèëãàí
ñ´ðîâ íàòèæàëàðèäàí îëèíãàí óìóìèé õóëîñàëàëàð µàì èøäà ìåòîäîëèê àñîñëàð
á´ëèá õèçìàò ³èëàäè.

Òàµëèë âà íàòèæàëàð (Analysis and results).
Òàúêèäëàø êåðàêêè, "ýðêèí è³òèñîäèé çîíàëàð àñîñàí éèðèê ìèíòà³àâèé

áîçîðëàðãà ÷è³èø èìêîíèÿòèãà ýãà ³óëàé ãåîãðàôèê µóäóäëàð µàìäà õîì àø¸
ðåñóðñëàðèãà áîé µóäóäëàðäà áàðïî ýòèëàäè. Áó ìàçêóð è³òèñîäèé çîíàëàðäà èøëàá
÷è³àðèëàäèãàí ̧ êè ³àäî³ëàíàäèãàí òîâàðëàðíè ðåàëèçàöèÿ ³èëèø èìêîíèÿòèíè
îøèðàäè. Ñàíîàòè ðèâîæëàíãàí äàâëàòëàðäà ýñà óøáó çîíàëàð èíôðàñòðóêòóðàñè
ðèâîæëàíìàãàí, äàâëàòíèíã áîø³à µóäóäëàðèãà ³àðàãàíäà ðèâîæëàíèø ñóðúàòè
ïàñò äàðàæàäà á´ëãàí µóäóäëàðäà òàøêèë ³èëèíàäè. Áó ôó³àðîëàðíè èø áèëàí
òàúìèíëàø, è÷êè âà òàø³è ìîëèÿâèé ðåñóðñëàðíè óëàð µóäóäèãà é´íàëòèðèø,
èíôðàñòðóêòóðàñè ðèâîæëàíìàãàí µóäóäëàðíè ðèâîæëàíòèðèø èìêîíèÿòèíè
âóæóäãà êåëòèðàäè" [14].

¥îçèðãè êóíäà ìàìëàêàòèìèçäà 21 òà ýðêèí è³òèñîäèé çîíà âà 100 äàí îðòè³
êè÷èê ñàíîàò çîíàëàðè ôàîëèÿò þðèòìî³äà. Ñàíîàò òàðìî³ëàðè á´éè÷à 9 òà,
ôàðìàöåâòèêà òàðìî³ëàðèäà 7 òà, ³èøëî³ õ´æàëèê òàðìî³ëàðè á´éè÷à

2 òà, òóðèçì, òðàíñïîðò ëîãèñòèêà, ñïîðò èíâåíòàðëàðèíè èøëàá ÷è³àðèø
òàðìî³ëàðèäà 1 òàäàí ÝÈÇëàð òàøêèë ýòèëãàí. "Íàâîèé", "Àíãðåí", "Æèççàõ",
"Óðãóò", "¢èæäóâîí", "£´³îí" âà "Õàçîðàñï" ýêðèí è³òèñîäèé çîíàëàðèäà óìóìèé
³èéìàòè  46 ìèëëèîí äîëëàðãà òåíã 62 òà ëîéèµà àìàëãà îøèðèëãàí, 4 ìèíã 600
òàí îðòè³ èø ´ðèíëàðè ÿðàòèëãàí [15].

ÝÈÇ òîìîíèäàí 2019 éèë íîÿáðü îéè ÿêóíè µîëàòèãà 194  òà èíâåñòèöèÿ
ëîéèµàëàðè àìàëãà îøèðèëãàí (1-æàäâàë).
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1-æàäâàë. ÝÈÇëàðäàãè èíâåñòèöèÿ ëîéèµàëàðè ò´²ðèñèäà ìàúëóìîò [16]
2019 éèë íîÿáðü îéè µîëàòèãà

Ëîéèµàëàðíèíã ³èéìàòè æàìè 1191,9 ìëí.äîëëàð (øóíäàí, 389,4 ìëí.äîëëàðè
õîðèæèé èíâåñòèöèÿ)íè òàøêèë ýòàäè. Óøáó ëîéèµàëàð îð³àëè 13363 íàôàð ÿíãè
èø ́ ðèíëàðè òàøêèë ýòèëãàí.

Øóíèíãäåê, ôàðìàöåâòèêà òàðìî²èíè ðèâîæëàíòèðèø ìà³ñàäèäà òàøêèë
ýòèëãàí ÝÈÇëàð µàì µîçèðãè êóíäà àìàëãà îøèðèëà¸òãàí âà èñòè³áîëäàãè ³àòîð
ëîéèµàëàð ìàâæóä (2-æàäâàë).

2-æàäâàë. Ôàðìàöåâòèêà ñîµàñè ÝÈÇëàðèäàãè èíâåñòèöèÿ ëîéèµàëàðè ò´²ðèñèäà
ìàúëóìîò [16]

2019 éèë íîÿáðü îéè µîëàòèãà

№ 
  

Эркин иқтисодий  
зона номи 

Жами амалга оширилган лойиҳалар 

сони қиймати 
(млн. долл.) 

шундан, 
хорижий 

инвестиция 

иш 
ўринлари 

сони 

Ўзбекистон Республикаси бўйича  194 1191,9 389,4 13 363 
1. "Нукус-фарм" ЭИЗ 3 16,2 3,9 430 
2. "Ғиждувон" ЭИЗ 13 44,9 0,0 776 
3. Бухоро-агро ЭИЗ 0 0,0 0,0 0 
4. "Жиззах" ЭИЗ 16 106,5 55,9 1 614 
5. "Навои" ЭИЗ 32 170,9 50,0 1 269 
6. "Наманган" ЭИЗ 0 0,0 0,0 0 
7. "Ургут" ЭИЗ 31 102,3 19,6 1 634 
8. "Сирдарё" ЭИЗ 21 75,2 26,5 1 332 
9. "Сирдарё-фарм" ЭИЗ 3 51,0 0,0 516 
10. "Термиз" ЭИЗ 0 0,0 0,0 0 
11. "Ангрен" ЭИЗ 50 585,3 221,4 4 409 
12. "Чорвоқ" ЭТЗ 0 0,0 0,0 0 
13. "Қўқон" ЭИЗ 19 32,2 10,4 1 216 
14. "Ҳазорасп" ЭИЗ 5 7,1 1,7 157 

№ Эркин иқтисодий  
зона номи 

Жами амалга 
оширилган 
лойиҳалар 

Жами амалга 
оширилаётган 

лойиҳалар 

Жами 
истиқболли 
лойиҳалар 

сони қиймати 
(млн. долл.) сони қиймати 

(млн. долл.) сони қиймати 
(млн. долл.) 

Ўзбекистон 
Республикаси бўйича 

жами 
7 67,5 33 210,0 24 216,8 

1 "Нукус-фарм" ЭИЗ 3 16,2 3 16,4 2 16,9 

2 "Андижон-Фарм" ЭИЗ 0 0,0 0 0,0 8 50,5 

3 "Зомин-фарм" ЭИЗ 0 0,0 3 10,2 4 104,5 

4 "Косонсой-фарм" ЭИЗ 0 0,0 6 8,6 7 43,1 

5 "Сирдарё-фарм" ЭИЗ 3 51,0 7 107,9 0 0,0 

6 "Бойсун-фарм" ЭИЗ 1 0,3 4 8,2 2 1,1 

7 "Паркент-фарм" ЭИЗ 0 0,0 6 18,7 0 0,0 

8 "Бўстонлиқ-фарм" 
ЭИЗ 0 0,0 4 40,0 1 0,7 
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Ôàðìàöåâòèêà ñîµàñèäàãè ÝÈÇëàðäà æàìè 7 òà ëîéèµàëàð àìàëãà îøèðèëãàí,
óëàðíèíã ³èéìàòè 67,5 ìëí.äîëëàðãà òåíã. £îëàâåðñà, µîçèðãà ³àäàð óëàðäà óìóìèé
³èéìàòè 210,0 ìëí.äîëëàð ìè³äîðèäàãè æàìè 33 òà ëîéèµàëàð àìàëãà îøèðèëìî³äà.
Êåëãóñèäà ÿíà 24 òà èñòèáîëëè ëîéèµàëàð àìàëãà îøèðèëèøè íàòèæàñèäà 216,8
ìëí.äîëëàð ìè³äîðèäàãè èíâåñòèöèÿëàð ´çëàøòèðèëèøè ðåæàëàøòèðèëãàí.

Éèëëàð êåñèìèäà ÝÈÇãà êèðèòèëãàí èíâåñòèöèÿëàð µàæìèíè ìàêðîè³òèñîäèé
ê´ðñàêòêè÷ëàðãà íèñáàòàí òàµëèëè øóíè ê´ðñàòàäèêè, óøáó µóäóäëàðãà êèðèòèëãàí
õîðèæèé èíâåñòèöèÿëàðíèíã ìàìëàêàò ßÈÌäàãè óëóøè 2013 éèëäà 0,1 %íè
òàøêèë ýòãàí á´ëñà, óøáó ê´ðñàòêè÷ 2014-2018 éèëëàð îðàëè²èäà ´ðòà÷à 0,1-2,6
%íè òàøêèë ³èëãàí [17].

Àëáàòòà, ³àéä ýòèëãàí ìàçêóð µîëàòíè, ÝÈÇëàðãà êèðèòèëãàí õîðèæèé
èíâåòèöèÿëàðíèíã îøèá áîðèøè áèëàí áèð ³àòîðäà ìàìëàêàò ßÈÌ µàæìèíèíã
µàì ́ ñèá áîðà¸òãàíëèãè áèëàí ïðîïîðöèîíàë ðàâèøäà µàðàêàòëàíãàíëèãè îð³àëè
èçîµëàø ìà³ñàäãà ìóâîôè³äèð.

1-ðàñì. ¤çáåêèñòîíäà ÝÈÇëàðãà êèðèòèëãàí õîðèæèé èíâåñòèöèÿëàð µàæìè âà
óëàðíèíã ìàêðîè³òèñîäèé ê´ðñàòêè÷ëàðäàãè óëóøè [17]

Ìàìëàêàòèìèçäà ÝÈÇíè ðèâîæëàíòèðèø áîðàñèäà ³àòîð ìóàììîëàð µàì
áîðëèãèíè ê´ðàìèç. Áóíè ¤çáåêèñòîíäà ôàîëèÿò þðèòàäèãàí ÝÈÇëàðíèíã 3-
æàäâàëäà êåëòèðèëãàí SWOT òàµëèëè îð³àëè ê´ðèá ÷è³àìèç. Ìàçêóð òàµèëäà
ÝÈÇëàðíèíã ãåîãðàôèê âà èæòèìîèé èíôðàòóçèëìàñè µîëàòèãà àëîµèäà ýúòèáîð
³àðàòèëãàí.
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Òàµëèë íàòèæàëàðèãà ìóâîôè³, ìàâæóä ìóàììîëàðíè µàë ýòèøäà ÌÄ¥
(Ìóñòà³èë Äàâëàòëàð ¥àìä´ñòëèãè) ìàìëàêàòëàðèäà è³òèñîäèé æèµàòäàí
òóð²óíëèêäàãè àéðèì µóäóäëàðèäà è³òèñîäèé ñàíàöèÿ ÷îðàëàðèíè ê´ðèø
ìà³ñàäèäà òàøêèë ýòèëãàí ÝÈÇ á´éè÷à òàæðèáàëàðíè ê´ðèá ´òàìèç.

ÌÄ¥ ìàìëàêàòëàðèäà ÝÈÇëàðíè òàøêèë ýòèø âà óëàðíèíã ñàìàðàëè
ôàîëèÿòèíè òàúìèíëàø ó÷óí àìàëãà îøèðèëèá êåëèíà¸òãàí ³àòîð ÷îðà-òàäáèðëàð
ìàìëàêàòäàãè è³òèñîäèé âàçèÿò âà èíâåñòèöèÿâèé ìóµèò òàúñèðèäà øàêëëàíìî³äà.
1990-2015 éèëëàð äàâîìèäà ÌÄ¥ äàâëàòëàðèäà

120 ãà ÿ³èí ÝÈÇëàð òàøêèë ýòèëäè. Àììî, 1990-1995 éèëëàð äàâîìèäà òóðëè
ñàáàáëàðãà ê´ðà (òàøêèëèé-µó³ó³èé, èíôðàòóçèëìà òàðìî³ëàðè, ìîëèÿâèé
ñàáàáëàð) óëàðíèíã àêñàðèÿòè ´ç ôàîëèÿòèíè ÿêóíëàøãà µàì ìàæáóð á´ëãàí.
ÝÈÇëàðíè ³óëàé è³òèñîäèé µàìäà èíâåñòèöèÿâèé è³ëèì âà âà³òäà òàøêèë ýòãàí
ìàìëàêàòëàðäà õîçèðãè êóíäà µàì õîðèæèé èíâåñòèöèÿëàðíè æàëá ýòèøäà µàìäà
ýêñïîðò ñàâäî àéëàíìàñèíèíã ãåîãðàôèÿñèíè êåíãàéòèðèøäà ÝÈÇëàð ìóµèì
àµàìèÿòãà ýãà á´ëèá áîðìî³äà. Æóìëàäàí, Ðîññèÿ, £îçî²èñòîí, Àðìàíèñòîí,
Ìîëäîâà êàáè äàâëàòëàð áóíãà ìèñîë á´ëàäè.

ÌÄ¥ ìàìëàêàòëàðèäàí µèñîáëàíãàí Àðìàíèñòîíäàãè ìàâæóä òàðòèáãà ê´ðà,
òàäáèðêîðëèê ñóáúåêòëàðè ´çëàðèíèíã òåãèøëè áèçíåñ ðåæàëàðè Ðåñïóáëèêà
¥óêóìàòè òîìîíèäàí èæîáèé áàµîëàíèá, àìàëè¸òãà òàâñèÿ ýòèëèøè ëîçèì.
Àðìàíèñòîí Áóòóíæàµîí Ñàâäî òàøêèëîòèíèíã àúçîñè (05.02.2003 é.) á´ëãàíëèãè
ñàáàáëè µàì ÝÈÇëàð áîðàñèäà ìèëëèé áîæõîíà òèçèìè òóáäàí èñëîµ ýòèëãàí.
Æóìëàäàí, áîæõîíà äåêëàðàöèÿñèíè ýëåêòðîí ê´ðèíèøäà ò´ëäèðèø âà þáîðèø,
ýêñïîðò-èìïîðò ó÷óí àëîµèäà "êîðèäîð" òàøêèë ýòèø, áó áîðàäàãè ðàñìèé
µóææàòëàðíè 9 òàäàí 3 òàãà÷à ³èñ³àðòèø êàáèëàð èæîáèé µîëäèð. Àðìàíèñòîíäà
ôà³àòãèíà ÝÈÇëàð ó÷óí êîíâåðòàöèÿ àñîñèäà õîðèæèé âàëþòàäà ñàâäî èøëàðèíè
îëèá áîðèøãà ðóõñàò ýòèëãàí.  Áîø³à µóäóäëàðäà ýñà ìèëëèé âàëþòà òèçèìè àìàë
³èëàäè. £îëàâåðñà, ÝÈÇëàð ó÷óí "ÿãîíà îéíà" òàìîéèëè àñîñèäà äàâëàò èíòåðàêòèâ
õèçìàòëàðè ê´ðñàòèá êåëèíìî³äà.

ÌÄ¥ åòàê÷è äàâëàòëàðèäàí áèðè - £îçî²èñòîíäà áîø³à äàâëàòëàðãà íèñáàòàí
´ç µóäóäèäàãè ÝÈÇëàðãà áåðà¸òãàí èìòè¸çëàðèíèíã ́ çèãà õîñ àµàìèÿòëè æèµàòëàðè
áîð. Æóìëàäàí, "Èííîâàöèîí òåõíîëîãèÿëàð Ïàðêè" ãà ³óéèäàãè ³´øèì÷à
èìòè¸çëàð òà³äèì ýòèëãàí: èæòèìîèé ñîëè³íè 100%ãà ³èñ³àðòèø, àìîðòèçàöèÿ
àæðàòìàñè íîðìàñèíè ÷åãàðàëàá ³´éìàñëèê, óíäèðèëàäèãàí ñîëè³ëàðíèíã 15-
45% ãà÷à äàñòóðèé òàúìèíîò ó÷óí ñàðôëàøãà ðóõñàò áåðèø êàáèëàðäèð.

BRICS äàâëàòëàðè è÷èäà åòàê÷è äàâëàòëàðäàí áèðè á´ëãàí ¥èíäèñòîíäà
ÝÈÇëàðíè òàøêèë ýòèøíè æàäàëëàøòèðèø ó÷óí 2000 éèëäà "Ìàõñóñ è³òèñîäèé
µóäóäëàð" ñè¸ñàòè ýúëîí ³èëèíãàíëèãè àëîµèäà àµàìèÿòëèäèð. Ìàçêóð èñëîµîò
ñàáàáëè, ìàìëàêàòäà òàøêèë ýòèëàäèãàí ÝÈÇëàðíèíã ñîíè, óëàðãà êèðèòèëàäèãàí
ò´²ðèäàí-ò´²ðè õîðèæèé èíâåñòèöèÿëàðíèíã ìè³äîðè (øó æóìëàäàí, ìàµàëëèé
èíâåñòîðëàð) µàì îðòà áîøëàäè [18].

 3-æàäâàë. ¤çáåêèñòîí øàðîèòèäà ÝÈÇ ôàîëèÿòè þçàñèäàí SWOT òàµëèëè [10]
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Ýðêèí è³òèñîäèé çîíàëàð ôàîëèÿòè ðèâîæëàíãàí õîðèæèé ìàìëàêàòëàð,
õóñóñàí, ¥èíäèñòîí, Õèòîé, Áàíãëàäåø êàáèëàðíèíã òàæðèáàñèíè òàµëèë
³èëàäèãàí á´ëñàê, óëàðíèíã àêñàðèÿòèäà ýðêèí è³òèñîäèé çîíà µóäóäèäà þðèäèê
øàõñëàðíè ð´éõàòãà îëèø âà òåãèøëè ôàîëèÿòíè àìàëãà îøèðèøãà ðóõñàòíîìà
áåðèø òàðòèáëàðè, ýðêèí è³òèñîäèé çîíà µèñîáëàíìàãàí µóäóäëàð ³îíóí÷èëèãèäàí
ôàð³ ³èëàäè. Õîðèæèé èíâåñòèöèÿëàðíè æàëá ³èëèøíè ðà²áàòëàíòèðèø ìà³ñàäèäà
îäàòäà ýðêèí è³òèñîäèé çîíàëàð µóäóäèäà òàäáèðêîðëèê ñóáúåêòëàðèíè ð´éõàòãà
îëèøíèíã ñîääàëàøòèðèëãàí òàðòèáè ³´ëëàíèëèøèíè ³àéä ýòèø ́ ðèíëèäèð. Øó
áèëàí áèðãà, ýðêèí è³òèñîäèé çîíàëàð µóäóäèäà òàäáèðêîðëèê ñóáúåêòëàðèíè
ð´éõàòäàí ́ òêàçèøäà ìàæáóðèé òàëàáëàð µàì áåëãèëàíèøè ìóìêèí. Óëàð æóìëàñèãà
òàäáèðêîðëèê ñóáúåêòè óñòàâ êàïèòàëèíèíã ìèíèìàë ìè³äîðèíè áåëãèëàø,
àêöèîíåðëàð ñîíèãà ³´éèëàäèãàí òàëàáëàð êàáèëàðäàí èáîðàò á´ëèøè ìóìêèí.
Ýðêèí è³òèñîäèé çîíàëàðäà òàäáèðêîðëèê ôàîëèÿòèíè àìàëãà îøèðèøíè
òàøêèëëàøòèðèø ìóíîñàáàòëàðè ́ ç è÷èãà ìàçêóð µóäóäëàðäà òóðëè èíôðàñòðóêòóðà
îáúåêòëàðèíè òàøêèë ³èëèø, òàäáèðêîðëèê ôàîëèÿòèíè àìàëãà îøèðèøäà
ê´ìàêëàøóâ÷è òóðëè õèçìàò ê´ðñàòèø òàðìî³ëàðè (áàíêëàð, ñó²óðòà âà êîíñàëüòèíã
õèçìàòëàðè âà µ.ê.)íè òàøêèë ³èëèøäàí èáîðàò [14].

2-ðàñì. ¥èíäèñòîíäà ÝÈÇëàðíè òàøêèë ýòèøèíèíã ´çèãà õîñëèãè [10]
¥èíäèñòîíäàãè éèðèê ÝÈÇ µèñîáëàíãàí êîìïëåêñ µóäóäëàðíè òàøêèë ýòèøäà

¥óêóìàò òàøàááóñêîð µèñîáëàíàäè. Áóíäà äàâëàò èõòè¸ðèäà á´ëãàí ÝÈÇëàð
á´ëèøèãà ³àðìàñäàí óëàðíèíã òàðêèáèäà ôàîëèÿò îëèá áîðóâ÷è êè÷èê ÝÈÇëàð
íîäàâëàò òóçèëìàëàð øàêëèäà ôàîëèÿò îëèá áîðàäèëàð. Áóíäà êè÷èê ýðêèí
è³òèñîäèé µóäóäëàð ´ç ôàîëèÿòèíè àìàëãà îøèðèøäà êîìïëåêñ µóäóäëàð áèëàí
ñàâäî àéëàíìàñè ñàìàðàëè òàðçäà é´ëãà ³´éãàí. ßúíè, êè÷èê ýðêèí è³òèñîäèé
µóäóäëàð õîìàø¸ åòêàçèá áåðèøäà êîìïëåêñ µóäóäëàðèãà äèëëåðëèê õèçìàòëàðèíè
ê´ðñàòèøàäè.
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2-ðàñì. Äóí¸ ìàìëàêàòëàðèäà ÝÈÇëàðíè áàð³àðîð ðèâîæëàíòèðèøäàãè
óìóìèé ìåõàíèçì [10]
Õóëîñà âà òàêëèôëàð (Conclusion/Recommendations)
Õóëîñà ñèôàòèäà àéòèø ìóìêèíêè, ÝÈÇ ìàìëàêàò µóäóäëàðèíè è³òèñîäèé

æèµàòäàí ðèâîæëàíòèðèø, è³òèñîäè¸ò òàðìî³ëàðèãà èíâåñòèöèÿëàðíè æàëá
³èëèøíè ôàîëëàøòèðèøäà ´ðíè ìóµèì.  Õîðèæèé äàâëàòëàðíèíã ÝÈÇëàðíè
ðèâîæëàíòèðèøäàãè òàæðèáàëàðè àñîñèäà  ÝÈÇëàðíè áàð³àðîð
ðèâîæëàíòèðèøäàãè óìóìèé ìåõàíèçìíè ìàâæóä.

Þ³îðèäàãè òàæðèáàëàðäàí êåëèá ÷è³³àí µîëäà, ¤çáåêèñòîíäà ÝÈÇëàðíè
ðèâîæëàíòèðèø á´éè÷à ³óéèäàãèëàðíè àìàëãà îøèðèø ´çèíèíã èæîáèé
ñàìàðñèíè áåðèøè ìóìêèí:

- Ðåñïóáëèêàìèçäàãè àìàëäàãè ÝÈÇëàðíè òàøêèë ýòèø áèëàí áî²ëè³ á´ëãàí
òàøêèëèé-µó³ó³èé æàðà¸íëàðíè ñîääàëàøòèðèø ëîçèì. Óøáó é´íàëèøäà ðà³àìëè
òåµíîëîãèÿëàðíè òèçèìãà æîðèé ýòèø ìà³ñàäãà ìóâîôè³äèð. Áó é´íàëèøäà
¥èíäèñòîíäà êè÷èê ñàíîàò µóäóäëàðèíèíã íîäàâëàò øàêëäà òàøêèë ýòèëèø
æàðà¸íèäàí ôîéäëàíèø ´çèíèíã èæîáèé ñàìàðàñèíè áåðèøè ìóìêèí;

- Ìàâæóä ôàîëèÿò þðèòèá êåëà¸òãàí ÝÈÇëàðãà, õóñóñàí ôàðìàöåâòèêà ñîµàñè
ó÷óí õîðèæèé èíâåñòèöèÿëàðíè ÿíàäà ê´ïðî³ æàëá ³èëèø ó÷óí ìàçêóð ñîµà
á´éè÷à éèðèê òðàíñìèëëèé êîìïàíèÿëàð ó÷óí "Àëîµèäà èìòè¸çëàð ïàêåòè" òàêëèô
ýòèø ÝÈÇëàðíèíã èíâåñòèöèîí ñàëîµèÿòèíè îøèðèøãà õèçìàò ³èëàäè.
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ÐÅÃÓËÈÐÎÂÀÍÈÅ ÔÈÍÀÍÑÎÂÛÕ ÐÛÍÊÎÂ Â ÃÅÐÌÀÍÈÈ

Çîëêîâåð Àíäðåé Àëåêñàíäðîâè÷
Äîêòîðàíò êàôåäðû áèçíåñ-ýêîíîìèêè è òóðèçìà
Êèåâñêîãî íàöèîíàëüíîãî óíèâåðñèòåòà òåõíîëîãèé è äèçàéíà
Êèåâ, Óêðàèíà

http://dx.doi.org/10.26739/2181-9491-2020-SI-6-27

Ãåðìàíèÿ-îäèí èç ëèäåðîâ Åâðîñîþçà è îäèí èç "ëîêîìîòèâîâ" ðàçâèòèÿ
öèôðîâîé ýêîíîìèêè. Ôèíàíñîâûå ðûíêè â ýòîé ñòðàíå èãðàþò êëþ÷åâóþ ðîëü â
ôèíàíñîâîé ìîäåëè. Ðàññìîòðèì áîëåå äåòàëüíî ìîäåëü ðåãóëèðîâàíèÿ ôèíàíñîâûõ
ðûíêîâ Ãåðìàíèè.

Â Ãåðìàíèè â íà÷àëå 2000-õ ãã. ñôîðìèðîâàëàñü èíòåãpîâàííàÿ ìîäåëü
ðåãóëèðîâàíèÿ ôèíàíñîâûõ ðûíêîâ. Îðãàíû êîíòðîëÿ ðàçëè÷íûõ òèïîâ
ôèíàíñîâûõ èíñòèòóòîâ áûëè òðàíñôîðìèðîâàíû â äèðåêöèè ìåãàðåãóëÿòîðà,
íåçàâèñèìîãî îò öåíòðàëüíîãî áàíêà. Äî ðåôîðìèðîâàíèÿ â Ãåðìàíèè
ôóíêöèîíèðîâàëà èíñòèòóöèîíàëüíàÿ ìîäåëü ðåãóëèðîâàíèÿ ôèíàíñîâîãî ðûíêà.

Ìåãàpåãóëÿòîp - Ôåäåðàëüíàÿ ñëóæáà ôèíàíñîâîãî íàäçîðà (Bundesanstalt fur
Finanzdienstleistungsaufsicht, BaFin) [1], ôèíàíñèðóåòñÿ çà ñ÷åò âçíîñîâ
ïîäíàäçîðíûõ êîìïàíèé. Ñ öåëüþ èñêëþ÷åíèÿ äóáëèðîâàíèÿ ôóíêöèé Áóíäåñáàíê
è Ôåäåðàëüíàÿ ñëóæáà ôèíàíñîâîãî íàäçîðà ñïåöèàëüíûì ñîãëàøåíèåì çàêðåïèëè
çà ñîáîé- çîíû îòâåòñòâåííîñòè îáîèõ ðåãóëÿòîðîâ.

Îñîáåííîñòüþ ðåãóëÿòèâíîé ìîäåëè Ãåðìàíèè ÿâëÿåòñÿ âûñîêèé ñòàòóñ
ñàìîpåãóëèðóþùèõ îðãàíèçàöèé - îáúåäèíåíèÿ ó÷àñòíèêîâ ôèíàíñîâîãî ðûíêà.
Â êàæäîì ñåêòîðå ôèíàíñîâîãî ðûíêà äåéñòâóþò àññîöèàöèè, êîòîðûå ïðîäâèãàþò
èíòåðåñû ÷ëåíîâ â âîïðîñàõ ôèíàíñîâîé ïîëèòèêè. Îáúåäèíåíèÿ ó÷àñòíèêîâ
ôèíàíñîâîãî ðûíêà ðàçðàáàòûâàþò ïðàâèëè è êîäåêñû, ââîäÿò äîïîëíèòåëüíûå
ìåõàíèçìû çàùèòû âêëàäîâ èíâåñòèöèé ïîìèìî òðåáîâàíèé Ôåäåðàëüíîé ñëóæáû
ôèíàíñîâîãî íàäçîðà. Ãëàâíóþ ðîëü â ñèñòåìå ðåãóëèðîâàíèÿ âûïîëíÿåò
Ìèíèñòåðñòâî ôèíàíñîâ, êîòîðîå äîëæíî êîíòðîëèðîâàòü àäìèíèñòðàòèâíûå ìåðû
Ôåäåðàëüíîé ñëóæáû ôèííàäçîðà.

Äåéñòâèÿ Ôåäåðàëüíîé ñëóæáû ôèíàíñîâîãî íàäçîðà íàïðàâëåíû, â áîëüøåé
ñòåïåíè, íà çàùèòó èíâåñòîðîâ (âêëàä÷èêîâ, ñòðàõîâàòåëåé), íàäåæíîñòü îïåðàöèé,
ñîõðàíåíèå àêòèâîâ â óïðàâëåíèè ó îáúåêòîâ íàäçîðà, áîðüáó ñ íàðóøåíèÿìè
äåëîâîé ýòèêè â ôèíàíñîâûõ èíñòèòóòàõ. Ôåäåðàëüíàÿ ñëóæáà òàêæå óïîëíîìî÷åíà
ïðèìåíÿòü äèñöèïëèíàðíûå âçûñêàíèÿ, èíèöèèðîâàòü ïðîâåðêè, ïîâûøàòü
ðåãóëÿòîðíûå ñòàíäàðòû, ïðèîñòàíàâëèâàòü äåÿòåëüíîñòü ðåãóëèðóåìûõ êîìïàíèé,
îòçûâàòü ëèöåíçèè. Ñîñòàâ ïðàâëåíèÿ Ôåäåðàëüíîé ñëóæáû ôèíàíñîâîãî íàäçîðà
ñîñòîèò èç ÷ëåíîâ ôåäåðàëüíûõ ìèíèñòåðñòâ, Áóíäåñòàãà è ïðåäñòàâèòåëåé ðûíêà.
Ïîñëå êðèçèñà 2008-2009 ãã. â Ôåäåðàëüíîé ñëóæáå áûë ñîçäàí Êîíñóëüòàòèâíûé
ñîâåò èç 24 ýêñïåðòîâ [2].

Áóíäåñáàíê îòâåòñòâåííûé çà ïðåäóïðåæäåíèå êðèçèñîâ è îñóùåñòâëÿåò
ïpóäåíöèàëüíûé áàíêîâñêèé íàäçîð [3], â ñëó÷àÿõ, ãäå åãî ïîëíîìî÷èÿ íå
ïåðåñåêàþòñÿ ñ òåìè, êîòîðûå çàêðåïëåíû çà Ôåäåðàëüíîé ñëóæáîé ôèíàíñîâîãî
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íàäçîðà (ïpóäåíöèàëüíûé àóäèò, ìåæäóíàðîäíàÿ êîîðäèíàöèÿ). Ðåãèîíàëüíîå
áèðæè (Bundesl?nder) ïîäîò÷åòíû ïðàâèòåëüñòâàì çåìåëü â êîîïåðàöèè ñ
Ôåäåðàëüíîé ñëóæáîé ôèíàíñîâîãî íàäçîðà. Îáùàÿ öåëü ðåãóëÿòîðîâ - îáåñïå÷åíèå
ôèíàíñîâîé ñòàáèëüíîñòè (äëÿ ýòîãî ôóíêöèîíèðóåò ñèñòåìà çàùèòû âêëàäîâ,
äåéñòâóþò ñõåìû çàùèòû äåïîçèòîâ îáúåäèíåíèé ó÷àñòíèêîâ ôèíàíñîâîãî ðûíêà).

Îñíîâíûì ïðåèìóùåñòâîì èíòåãðèðîâàííîé ìîäåëè ðåãóëèðîâàíèÿ ôèíàíñîâûõ
ðûíêîâ ÿâëÿåòñÿ îòñóòñòâèå ìåæâåäîìñòâåííîãî êîíôëèêòà ïîëíîìî÷èé, êîòîðûé
õàðàêòåðåí äëÿ èíñòèòóöèîíàëüíîãî è ôóíêöèîíàëüíîãî ïîäõîäîâ. Â ðåçóëüòàòå
ïîâûøàåòñÿ ýôôåêòèâíîñòü ïðîöåäóð êîíòðîëÿ. Âàæíûì ïðåèìóùåñòâîì
èíòåãðàöèè ðåãóëÿòîðîâ ÿâëÿåòñÿ âîçìîæíîñòü ýêîíîìèè, ÷òî äåëàåò
ôóíêöèîíèðîâàíèå ìåãàðåãóëÿòîðà ýêîíîìè÷åñêè öåëåñîîáðàçíûì. Òàêæå, ñëåäóåò
îòìåòèòü åùå îäíó îñîáåííîñòü èíòåãðèðîâàííîé ìîäåëè-ýòî âîçìîæíîñòü
ïîëó÷åíèÿ ðåãóëÿòîðîì ïîëíîé èíôîðìàöèè ïðî ðåãóëèðóåìûé îáúåêò èëè ñåãìåíò
íà ôèíàíñîâîì ðûíêå. Ìåãàðåãóëÿòîð èìååò âîçìîæíîñòü êîíòðîëèðîâàòü
ñîîòâåòñòâèå îðãàíèçàöèè/êîìïàíèè íîðìàòèâíûì òðåáîâàíèÿì è îòñëåæèâàòü
ñîáëþäåíèÿ ñòàíäàðòîâ äåëîâîé ýòèêè, êà÷åñòâî óïðàâëåíèÿ ðèñêàìè. Îí
îñóùåñòâëÿåò ýôôåêòèâíûé ïðóäåíöèàëüíûé íàäçîð íà ìèêðî- è ìàêðîóðîâíÿõ
è ñïîñîáåí áûñòðåå ðåàãèðîâàòü íà íåãàòèâíûå èçìåíåíèÿ â äåÿòåëüíîñòè
ïîäêîíòðîëüíûõ îðãàíèçàöèé. Äëÿ ðåãóëèðóåìûõ èíñòèòóòîâ ïðåèìóùåñòâîì
ÿâëÿåòñÿ óíèôèêàöèÿ ïðàâèë ðåãóëèðîâàíèÿ è îòñóòñòâèå ìåæâåäîìñòâåííûõ
ðàñõîæäåíèé.

Íåñìîòðÿ íà çíà÷èòåëüíûå ïðåèìóùåñòâà èíòåãðèðîâàííàÿ ìîäåëü
ðåãóëèðîâàíèÿ ôèíàíñîâûõ ðûíêîâ èìååò è íåäîñòàòêè. Íàïðèìåð, åñëè
ìåãàpåãóëÿòîp ôèíàíñîâîãî ðûíêà íå âûÿâèò íåñîâåðøåíñòâà ïîäêîíòðîëüíîé
êîìïàíèè, òî äðóãîãî ìåõàíèçìà ïðåäóïðåæäåíèÿ ðèñêîâ íå ñóùåñòâóåò. Â òî æå
âðåìÿ, ôóíêöèîíàëüíàÿ ìîäåëü, â êîòîðîé ôóíêöèè àâòîíîìíûõ ðåãóëÿòîðîâ
÷àñòî äóáëèðóþòñÿ, âåðîÿòíîñòü âûÿâëåíèÿ ðèñêîâ äîâîëüíî âûñîêàÿ.

Â Ãåðìàíèè Áóíäåñáàíê ïðîäîëæàåò èãðàòü âàæíóþ ðîëü â áàíêîâñêîì íàäçîðå,
íåñìîòðÿ íà òî, ÷òî åñòü ìåãàpåãóëÿòîp - Ôåäåðàëüíàÿ ñëóæáà ôèíàíñîâîãî
íàäçîðà. Íàäçîðíûå ïîëíîìî÷èÿ ñîñðåäîòî÷åíû â îñíîâíîì â Áóíäåñáàíêå.
Öåíòðàëüíûé áàíê è Ôåäåðàëüíàÿ ñëóæáà äóáëèðóþò ÷àñòü ôóíêöèé ïî àóäèòó
ðåãóëèðóåìûõ êîìïàíèé. Èìåííî ïîýòîìó ìåæäó íèìè è çàêëþ÷åí ìåìîðàíäóì
ïðî âçàèìîïîíèìàíèå, îòíîñèòåëüíî ïðàâ è îáÿçàííîñòåé. Äåéñòâèÿ ìåãàpåãóëÿòîpà
íàïðàâëåíû íà ðåøåíèå ïðîáëåì êîîðäèíàöèè êà÷åñòâåííîãî îáìåíà äàííûìè,
à òàêæå ñïîñîáñòâóåò òåñíîìó âçàèìîäåéñòâèþ Áóíäåñáàíêà è Ìèíèñòåðñòâà
ôèíàíñîâ.

Òàêæå íåñîâåðøåíñòâî ìåãàpåãóëÿòîpà ôèíàíñîâîãî ðûíêà ïðîÿâëÿåòñÿ â
ñëîæíîñòè ñòðóêòóðû óïðàâëåíèÿ. Èíòåãðèðîâàííûé îðãàí, çàäàíèåì êîòîðîãî
ÿâëÿåòñÿ êîíòðîëü âñåõ ðûíî÷íûõ ñåêòîðîâ, äîëæåí ðàçäåëèòü ñâîþ ñòðóêòóðó íà
ìåíüøèå ïî ðàçìåðó, íî áîëåå óïðàâëÿåìûå ôóíêöèîíàëüíûå åäèíèöû. Òàê,
Ôåäåðàëüíàÿ ñëóæáà ôèíàíñîâîãî íàäçîðà Ãåðìàíèè ðàçäåëåíà íà îòäåëû, êîòîðûå
êóðèðóþò ðàçëè÷íûå ôèíàíñîâûå ñôåðû/ñåêòîðà, äëÿ íàäçîðà çà êîíãëîìåðàòàìè
ñîçäàí îòäåëüíûé äåïàðòàìåíò. Òàêèì îáðàçîì, âàæíûì ôàêòîðîì ýôôåêòèâíîñòè
ìîäåëè ðåãóëèðîâàíèÿ ôèíàíñîâîãî ðûíêà ÿâëÿåòñÿ êîîðäèíàöèÿ ïîäðàçäåëåíèé
â ñåðåäèíå ìåãàðåãóëÿòîðà, êàê è ïðè ìíîæåñòâå ðåãóëÿòîðîâ.
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ãëîáàëüíûõ òåíäåíöèé, âëèÿíèå êîòîðîé ÷óâñòâóåòñÿ âî ìíîãèõ ñôåðàõ íàøåé
æèçíè. Â ñòàòüå àíàëèçèðóþòñÿ ïðåèìóùåñòâà è ôîðìû âíåäðåíèÿ öèôðîâîé
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THE USE OF DIGITAL TECHNOLOGY IN THE SERVICE ECONOMY
ABSTRACT

The development of the digital economy is currently one of the most important global
trends, the impact of which is felt in many areas of our lives. The article analyzes the
advantages and forms of introducing a digital service economy. The types of new digital
technologies included in the digital infrastructure of the economy, digital services and
their features are shown.
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îëèøãíè òàøêèë ³èëèø á´éè÷à õèçìàòëàðíè, ìàäàíèé âà ñïîðò òàäáèðëàðèíè



139

DEUZ-2020 ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY

  5-³èñì | ×àñòü-5 | Part-5Òîøêåíò

òàøêèë ³èëèø õèçìàòëàðèíè âà áîø³àëàðíè  ́ ç è÷èãà êèðèòàäè [1]. Øóíèíã ó÷óí
àéòèø ìóìêèíêè, ñåðâèñ ñîµàñè áóãóíãè êóíäà è³òèñîäèé ôàîëèÿòíèíã óñòóâîð
ê´ðèíèøëàðèäàí µèñîáëàíàäè. Äåÿðëè µàð áèð êèøè ó ̧ êè áó ñåðâèñ õèçìàòèäàí
ôîéäàëàíàäè.

È³äèñîäè¸ò ðèâîæèíèíã çàìîíàâèé áîñ³è÷è Ò´ðòèí÷è ñàíîàò èí³èëîáè áèëàí
áî²ëàíãàí á´ëèá, áóòóí è³òèñîäèé ôàîëèÿòíèíã ðà³àìëàøòèðèëèøè áèëàí
õàðàêòåðëàíàäè. Äàâîñäàãè Áóòóíæàµîí è³òèñîäèé ôîðóì ðàèñè Ê.Øâàáíèíã
òàúêèäëàãàíèäåê, Ò´ðòèí÷è ñàíîàò  èí³èëîáè ´çèíèíã ìè³¸ñè, µàæìè âà
ìóðàêêàáëèãè á´éè÷à èíñîíèÿòíèíã îëäèíãè òàæðèáàñèäà ó÷ðàìàéäè [2]. Ó áóòóíëàé
ÿíãè òåõíîëîãèÿëàðãà àñîñëàíàäèêè, áó ñóíúèé èíòåëëåêò, ðîáîòëàøòèðèø,
áëîê÷åéí âà øóëàð êàáè áîø³à òåõíîëîãèÿëàð ñ´íããè éèëëàðäà ïàéäî á´ëìî³äà.
Ðà³àìëè è³òèñîäèåò èíñîí µà¸òèíèíã áàð÷à ñîµàëàðèãà òàúñèð ê´ðñàòìî³äà.
Áóãóíãè êóíäà ñàéåðàìèçäà ÿøàåòãàí  µàð èêêèí÷è êèøè Èíòåðíåòäàí ôîéäàëàíàäè
âà ðà³àìëè ñåðâèñ  è³òèñîäèåòè õèçìàòëàðèäàí ôîéäàëàíà îëàäè. Èæòèìîèé
òàðìî³ëàð âà òóðëè õèë ìåññåíæåðëàð ýñà  øàõñëàðàðî ìóëî³îòíèíã  àæðàëìàñ
³èñìè á´ëèá ³îëäè.

Ïðåçèäåíò Øàâêàò Ìèðçè¸åâ Ïàðëàìåíòãà ìóðîæààòèäà: "È³òèñîäè¸òíèíã áàð÷à
ñîµàëàðèíè ðà³àìëè òåõíîëîãèÿëàð àñîñèäà ÿíãèëàøíè íàçàðäà òóòàäèãàí Ðà³àìëè
è³òèñîäè¸ò ìèëëèé êîíöåïöèÿñèíè èøëàá ÷è³èøèìèç êåðàê. Øó àñîñäà "Ðà³àìëè
¤çáåêèñòîí-2030" äàñòóðèíè µà¸òãà òàòáè³ ýòèøèìèç çàðóð", - äåäèëàð, âà äóíå
øèääàò áèëàí ´çãàðèá áîðìî³äà, àãàð áó é´íàëèøäà èøíè áîøëàìàñàê,
ìàìëàêàòèìèç ÿíàäà îð³àäà ³îëèá êåòàäè. "Áèç êàòòà ìà³ñàäëàðíè îëäèìèçãà
³´éìî³äàìèç - ðà³àìëè è³òèñîäèåò óëóøèíè 30%ãà÷à åòêàçèø êåðàê", - äåá
òàúêèäëàäèëàð [3].

Øóíè àéòèø êåðàêêè, ñ´íããè éèëëàðäà ðà³àìëè è³òèñîäè¸ò ìàñàëàñè áèëàí
áî²ëè³ ê´ïëàá èøëàð ÷îï ýòèëäè. Ìàñàëàí, Ò.Í.Ñàâèíà ìà³îëàñèäà ðà³àìëè
è³òèñîäèåòíèíã èìêîíèÿòëàðè âà èñòè³áîëëàðè, Á.Ïàíüøèí ìà³îëàñèäà
õóñóñèÿòëàðè âà ðèâîæëàíèø òåíäåíöèÿëàðè ê´ðñàòèá ´òèëäè. Ñ.Ñ.Ãóëÿìîâ âà
áîø³àëàð òîìîíèäàí ÷îï ýòòèðèëãàí ́ ³óâ ³´ëëàíìàñèäà ðà³àìëè è³òèñîäè¸òíèíã
àñîñè á´ëãàí ìóàììîëàð áèëàí áî²ëè³ ìàñàëàëàð, ðà³àìëè è³òèñîäè¸òãà ´òèø
ìåõàíèçìè, êðèïòîãðàôèÿíèíã ìóµèì ýëåìåíòè á´ëãàí õåøëàøòèðèø ôóíêöèÿëàðè
µà³èäà áèð ³àí÷à ìàúëóìîòëàð áåðèëãàí. Ì.Ë.Òóðñóíõ´æàåâ, Ã.Ì.Òàðàõòèåâà
ðà³àìëè è³òèñîäèåòíè èííîâàöèîí è³òèñîäèé ìóíîñàáàòëàðíèíã ÿíãè øàêëè
ñèôàòèäà áàµîëàãàíëàð.  Ð.Ò.Ìàäàìèíîâ âà áîø³àëàð ¤çáåêèñòîíäà ðà³àìëè
è³òèñîäèåò ðèâîæëàíèøèíèíã àéðèì æèµàòëàðèíè ê´ðèá ÷è³³àíëàð.[4]

Ðà³àìëè è³òèñîäè¸ò õ´æàëèê þðèòèøíèíã òóðè ñèôàòèäà øó áèëàí
ôàð³ëàíàäèêè, óíäà èøëàá ÷è³àðèø, òà³ñèìëàø, àëìàøèø âà èñòåúìîë ³èëèø
ñîµàñèäà ðà³àìëè àõáîðîò âà àíà øó àõáîðîòíè áîø³àðèø óñóëëàðè ìóµèì ðåñóðñ
µèñîáëàíàäè. Ðà³àìëè  è³òèñîäèåò  ìàµñóëîòëàð âà õèçìàòëàðíè ÿðàòèø, ñèëæèòèø
âà ðåàëèçàöèÿ ³èëèø áèëàí áî²ëè³ áàð÷à áèçíåñ-æàðàåíëàðíèíã
ðà³àìëàøòèðèëèøèíè íàçàðäà òóòàäè. Ðà³àìëè øàêëäàãè ìàúëóìîòëàð èøëàá
÷è³àðèøíèíã òàÿí÷ îìèëëàðè á´ëèá, óëàð êîìïàíèÿëàðíèíã àñîñèé àêòèâëàðè
õàðàêòåðèíè îëàäè âà áóòóí è³òèñîäèé ôàîëèÿòäà áèðèí÷è äàðàæàëè ´ðèííè
ýãàëëàøàäè [5]. Àéíè³ñà, èíòåãðàëëè ãëîáàë òàðìî³äà ðåàë âà³ò ðåæèìèäàãè
è³òèñîäèé òèçèìëàð ôàîëèÿòè µà³èäàãè àõáîðîòäàí ôîéäàëàíà îëèøíè
òàúìèíëàéäèãàí ñåðâèñ áèçíåñèíèíã àõáîðîò ìóµèòè àëîµèäà àµàìèÿòãà ýãà
á´ëìî³äà. Ðà³àìëè èíôðàòóçèëìà ðà³àìëàøòèðèø àñîñèäà èøëàåòãàí
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Òîøêåíò

êîìïàíèÿëàðíèíã µèñîáëàø, òåëåêîììóíèêàöèîí, òàðìî³ëè ýµòèåæëàðèíè
òàúìèíëîâ÷è òåõíîëîãèÿëàð ìàæìóèíè ́ ç è÷èãà êèðèòàäè.

ßíãè è³òèñîäèåòíèíã ðà³àìëè èíôðàòóçèëìàñèãà êèðàäèãàí ÿíãè ðà³àìëè
òåõíîëîãèÿëàðãà ³óéèäàãèëàð êèðàäè:

- êàòòà ìàúëóìîòëàð òåõíîëîãèÿëàðè (Big Data);
- Áëîê÷åéí òåõíîëîãèÿñè;
- Èíòåðíåò-íàðñàëàð;
- íåéðîòàðìî³ (ñóíúèé èíòåëëåêò);
- âèðòóàë âà ³´øèì÷à êèðèòèëãàí ðåàëëèê òåõíîëîãèÿëàðè;
- 3D áîñèø;
- ìîáèë ìîñëàìàëàð âà á.[6]
Ñåðâèñ ñîµàñè ðà³àìëè òåõíîëîãèÿëàðíè ôàîë æîðèé ³èëèøãà é´íàëòèðèëãàí.

Ñåðâèñ è³òèñîäèåòèäàãè ê´ïëàá áèçíåñ-æàðàåíëàð ðà³àìëè è³òèñîäèåòíè
ðèâîæëàíòèðèø á´éè÷à ÿíãè ïàðàäèãìàãà ìîñ µîëäà ³àéòà ³óðèëãàí. Áóëàð ³àòîðèãà
àëî³à, áàíê, òóðèçì âà áîø³à õèçìàòëàð êèðàäè.

Øàõñíè èäåíòèôèêàöèÿëàø ó÷óí ³´ëëàíèëàäèãàí µàìäà òðàíñïîðòäàãè
õàâôñèçëèê òèçèìëàðèäà, îììàâèé òàäáèðëàðíè ´òêàçèøäà ôîéäàëàíàäèãàí
ìàøèíàëè ê´ðèø òåõíîëîãèÿëàðè, þç áèîìåòðèÿñè âà áîø³àëàð µàì ðà³àìëè
ñåðâèñãà ³èðàäè. Ìåµìîíõîíà âà ðåñòîðàí áèçíåñèäà àíè³ áèð ìåµìîíãà
é´íàëòèðèëãàí òàðãåòèíã ðåêëàìàñèíè ê´ðñàòèø ó÷óí þç áèîìåòðèÿñèäàí
ôîéäàëàíèøàäè. Ìà³ñàäëè ðåêëàìàíèíã ìàúíîñè øóíäàí èáîðàòêè,  ÿíãè ìåµìîí
êèðèá êåëãàíäà, óíè áèð ³àòîð áåëãèëàð, ìàñàëàí, æèíñè, ̧ øè, îëäèäàãè áîëàëàð
âà µ³., á´éè÷à àíè³ëàø ñîäèð á´ëàäè âà áóíäàí êåëèá ÷è³èá, óíãà òåãèøëè
âàçèÿòãà îèä ðåêëàìà íàìîéèø ýòèëàäè. Áóíèíã µèñîáèãà ðåêëàìàíèíã
ñàìàðàäîðëèãè âà òàúñèðè êó÷àÿäè.

Íàðñàëàð èíòåðíåòè ìàõñóñ ìîñëàìàëàð îð³àëè ê´ïëàá àñáîáëàð âà íàðñàëàðíè
íàçîðàò ³èëèø âà óçî³äàí áîø³àðèøíè òàúìèíëàéäè. Ìàçêóð òåõíîëîãèÿ á´éè÷à
à³ëëè óé êîíöåïöèÿñè àìàëãà îøèðèëàäè.

Ìîáèë èëîâàëàð ìèæîçëàð áèëàí êîììóíèêàöèÿ æàðàåíèíè ìàêñèìàë äàðàæàäà
ñîääàëàøòèðèøãà µàìäà áó ìóíîñàáàòëàðíè ñàìàðàëè âà èêêèòîìîíëàìà ³èëèøãà
³àðàòèëãàí. Ìàñàëàí, ìîáèë áàíêèíã µèñîá áàëàíñèíè âà ïóë ìàáëà²ëàðèíè
´òêàçèøíè òåêøèðèøêàáè îääèé îïåðàöèÿëàðäàí áîøëàá, ÿíãè îìîíàòëàðíè
î÷èø èìêîíèÿòè, áàíê êàðòàëàðèíè ðàñìèéëàøòèðèø, ìîëèÿâèé ìàáëà²ëàðíè
êîíâåðòàöèÿ ³èëèø, µàð õèë ò´ëîâëàðíè àìàëãà îøèðèø êàáè õèëìà-õèë
ñåðâèñëàðíè òà³äèì ýòìî³äà.

Äåìàê, ñåðâèñ êîðõîíàñè ó÷óí ´ç ìîáèë èëîâàñèíè èøëàá ÷è³èëèøè àõáîðîò
òàúìèíîòèíèíã ìóµèì ýëåìåíòè á´ëèá ³îëàäè. ¤ç ìîáèë èëîâàñè ìèæîç áèëàí
³óëàé êîììóíèêàöèÿíè òàúìèíëàéäè, ÿíãè ìèæîçëàðíèíã ê´ïàéèøèãà
ê´ìàêëàøàäè, áðåíäíè òàíèø á´ëèøèíèíã ´ñèøèãà, ñåðâèñ êîðõîíàñèíèíã
èæîáèé èìèæèíè ÿðàòèøãà, êîìïàíèÿ ìèññèÿñèíèíã áàæàðèëèøèãà ̧ ðäàì áåðàäè.

 Ìàúëóìîòëàðãà ³àðàãàíäà, 2017 éèë îõèðèäà IOS App Store òîìîíèäàí 2
ìèëëèîíäàí îðòè³ èëîâàëàð, Google Play òîìîíèäàí ýñà 3,5 ìèëëèîíäàí îðòè³
èëîâàëàð òàêëèô ³èëèíãàí ýäè. ßíãè èëîâàëàðíèíã ñîíè éèë ñàéèí ́ ñèá áîðìî³äà.
Ôîéäàëàíóâ÷èëàðíèíã ìîáèë èëîâàëàðíè ñîòèá îëèø âà óëàðäàí ôîéäàëàíèøãà
ñàðô ³èëèíãàí µàðàæàòëàðè 100 ìèëëèàðä äîëëàðãà åòäè.  App Annie ïðîãíîçëàðèãà
ê´ðà, 2020 éèëäà ôîéäàëàíóâ÷èëàð ìîáèë èëîâàëàð èíäóñòðèÿñèãà 200 ìèëëèàðä
äîëëàðíè ñàðôëàøëàðè ìóìêèí [7].

ßíãè òåõíîëîãèÿëàðíè æîðèé ³èëèø âà ðà³àìëè è³òèñîäèåòãà ´òèø  ó÷óí
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êàòòà èíâåñòèöèîí ìàáëà²ëàð òàëàá ³èëèíàäè âà óëàðíèíã íàòèæàñè øó çàµîòèå³
îëèíìàñëèãè ìóìêèí. Ðà³àìëàøòèðèøíè æîðèé ³èëèøíèíã èñòè³áîëëàðè âà
íàòèæàëàðèíè îëèøãà îèä ðèâîæëàíèø é´íàëèøëàðèíè àíè³ëàø âà æèääèé
ñòðàòåãèê òàä³è³îòëàðíè îëèá áîðèø ëîçèì. Ñ´íããè éèëëàðäà ê´ïëàá ìàìëàêàòëàð
ðà³àìëè è³òèñîäèåò ñòðàòåãèÿñèíè èøëàá ÷è³èøäè âà àìàëãà îøèðà áîøëàøäè:
2005 éèëäà Ñèíãàïóð, 2006 éèëäà Àâñòðàëèÿ, 2009 éèëäà Áóþê Áðèòàíèÿ âà
Ãîíêîíã, 2009 éèëäà Íîðâåãèÿ, 2010 éèëäà Êàíàäà, 2012 éèëäà Ìàëàéçèÿ, 2013
éèëäà Æàíóáèé Êîðåÿ, 2015 éèëäà ¥èíäèñòîí [8]. Ðîññèÿ ðà³àìëè è³òèñîäèåò
äàñòóðèíè 2017 éèëäà ³àáóë ³èëäè.

¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë 3 èþëäàãè ¹3832-ñîí
"¤çáåêèñòîí Ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäèåòíè ðèâîæëàíòèðèø á´éè÷à ÷îðà-
òàäáèðëàð ò´²ðèñèäà"ãè ³àðîðèãà ìóâîôè³,ìàìëàêàòèìèçäà è³òèñîäèåòäàãè
ðà³àìëè ñåêòîðíè ðèâîæëàíòèðèø á´éè÷à êåí ìè³¸ñëè ÷îðàëàð àìàëãà òàòáè³
ýòèëìî³äà, ýëåêòðîí µóææàòëàð àéëàíìàñè æîðèé ýòèëìî³äà, ýëåêòðîí ò´ëîâëàð
ðèâîæëàíìî³äà âà ýëåêòðîí òèæîðàò ñîµàñèäà ìåúåðèé-µó³ó³èé áàçà
òàêîìèëëàøòèðèëìî³äà [9]. ¤çáåêèñòîíäà äàâëàò áîø³àðóâè  òèçèìèíè ÿíàäà
òàêîìèëëàøòèðèø µàìäà ðà³àìëè è³òèñîäèåòíè æîðèé ³èëèø âà ðèâîæëàíòèðèø
ó÷óí øàðò-øàðîèòëàðíè ÿðàòèø, èíâåñòèöèîí ìóµèòíè ÿõøèëàø, 2017-2021
éèëëàðãà ì´ëæàëëàíãàí ¤çÐ ðèâîæëàíèøèäàãè 5òà óñòóâîð é´íàëèø á´éè÷à
¥àðàêàòëàð Ñòðàòåãèÿñèíè àìàëãà îøèðèø ìà³ñàäèäà, áëîê÷åéí
òåõíîëîãèÿëàðèíè èøëàá ÷è³èø âà ôîéäàëàíèø ñîµàñèäà çàìîíàâèé àõáîðîò-
êîììóíèêàöèîí òåõíîëîãèÿëàðíè êåíã ³´ëëàãàí µîëäà èøëàøíèíã àìàëèé
ê´íèêìàëàðèãà ýãà á´ëãàí, ìàëàêàëè êàäðëàðíè òàé¸ðëàø òàøêèë ³èëèíàäè [10].

Õóëîñà òàðè³àñèäà øóíè òàúêèäëàø æîèçêè, ÿíãè ðà³àìëè ñåðâèñ è³òèñîäèåòè
çàìîíàâèé òåõíîëîãèÿëàðãà àñîñëàíàäè. Ðà³àìëè ñåðâèñ è³òèñîäèåòèãà íàôà³àò
ñåðâèñ êîðõîíàëàðèíèíã èø÷èëàðè, áàëêè, øóíèíãäåê, âèðòóàë ìàêîíãà ôàîë
æàëá ³èëèíàåòãàí èñòåúìîë÷èëàð µàì æàëá ³èëèíìî³äàëàð âà óíèíã ¸ðäàìèäà
ÿíãè àõáîðîòíè, õèçìàòëàðíè, ìàµñóëîòëàðíè îëìî³äàëàð. Ðà³àìëè è³òèñîäèåò
èíñîí µà¸òèíèíã áàð÷à ñîµàëàðèãà òàúñèð ê´ðñàòìî³äà. Ðà³àìëè àõáîðîò èøëàá
÷è³àðèø, òà³ñèìëàø, àëìàøèø âà èñòåúìîë ³èëèø ñîµàëàðèäà  ìóµèì ðåñóðñ
µèñîáëàíàäè. ßíãè áèëèìëàðíè òà³äèì ýòàåòãàí àõáîðîò àñîñèé àêòèâ á´ëèá ³îëèá,
óíèíã ³èéìàòè ´ñèá áîðìî³äà. Ñåðâèñ è³òèñîäèåòè  ðà³àìëè òåõíîëîãèÿëàðíè
ôàîë æîðèé ³èëèøãà ́ òèá, áèðèí÷è íàâáàòäà, àëî³à õèçìàòëàðè, áàíê õèçìàòëàðè,
òóðèçì õèçìàòëàðè âà µîêàçîëàðíè ³àìðàá îëìî³äà. Ñåðâèñ è³òèñîäèåòèíèíã
ðà³àìëàøòèðèëèøè ìåµíàò áîçîðèäà ´çãàðèøëàðíè êåëòèðèá ÷è³àðàäè. Ñåðâèñ
ñîµàñèäàãè ìåµíàò áîçîðèíèíã òóçèëìàñè ´çãàðèá, àéðèì êàñáëàð é´³ á´ëèá
êåòìî³äà âà ÿíãèëàðè ïàéäî á´ëìî³äà. Ðà³àìëè ñåðâèñ è³òèñîäèåòè øàðîèòëàðèäà
èøëàø ó÷óí ÿíãè êîãíèòèâ, ðà³àìëè ê´íèêìàëàð òàëàá ³èëèíàäè, øóíèíã ó÷óí
ðà³àìëè è³òèñîäèåò øàðîèòëàðèäà èøëàé îëàäèãàí ìàëàêàëè êàäðëàðíè ́ ³èòèø
æàðàåíèäà óøáó ê´íèêìàëàð âà êîìïåòåíöèÿëàðíè øàêëëàíòèðèø íèµîÿòäà ìóµèì
àµàìèÿò êàñá ýòìî³äà.
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ÀÍÍÎÒÀÖÈß
Ìà³îëàäà ìàìëàêàòèìèç ó÷óí ýíã óñòóâîð âà äîëçàðá âàçèôàëàðäàí áèðè

ñàíàëãàí ðà³àìëè è³òèñîäè¸ò âà êóíäàí êóíãà ðèâîæëàíèá áîðà¸òãàí  ðà³àìëè
òóðèçìãà îèä ôèêðëàð áà¸í ýòèëãàí. ¤çáåêèñòîííèíã æàµîí µàìæàìèÿòè áèëàí
µàìíàôàñ á´ëèá ÿøàøè èíòåãðàöèÿëàøóâ âà ãëîáàëëàøóâ æàðà¸íëàðèíèíã
ôàîëëàøóâèãà êåíã é´ë î÷ìî³äà. Áó èíòåãðàöèîí æàðà¸íëàðíèíã ðèâîæëàíèøè
çàìîíàâèé èë²îð àõáîðîò êîììóíèêàöèîí òåõíîëîãèÿëàðäàí óíóìëè
ôîéäàëàíèøíè òà³îçî ýòìî³äà. Òóðèçì ñîµàñèäà àíà øóíäàé òåõíîëîãèÿ âà
òåëåêîììóíèêàöèîí òèçèìëàðäàí ôîéäàëàíèø ðà³àìëè òóðèçì ñîµàñèíè âóæóäãà
êåëòèðäè. Óøáó æàðà¸íëàðíè èæòèìîèé-è³òèñîäèé  æèµàòäàí ́ ðãàíèø  âà èëìèé
õóëîñàëàð ÷è³àðèø äàâð òàëàáè µèñîáëàíàäè.

Êàëèò ñ´çëàð: ðà³àìëè è³òèñîäè¸ò, ðà³àìëè òóðèçì, èë²îð àõáîðîò
òåõíîëîãèÿëàðè, òåëåêîììóíèêàöèîí òèçèìëàð

ÖÈÔÐÎÂÈÇÀÖÈß ÝÊÎÍÎÌÈÊÈ È ÖÈÔÐÎÂÎÉ ÒÓÐÈÇÌ
ÀÍÍÎÒÀÖÈß

Â ñòàòüå ðàññêàçûâàåòñÿ î öèôðîâîé ýêîíîìèêå è ïîñòîÿííî ðàñòóùåì öèôðîâîì
òóðèçìå, êîòîðûé ÿâëÿåòñÿ îäíèì èç ãëàâíûõ ïðèîðèòåòîâ äëÿ íàøåé ñòðàíû.
Ñîëèäàðíîñòü Óçáåêèñòàíà ñ ìåæäóíàðîäíûì ñîîáùåñòâîì îòêðûâàåò äâåðè äëÿ
ïðîöåññîâ èíòåãðàöèè è ãëîáàëèçàöèè. Ðàçâèòèå ýòèõ èíòåãðàöèîííûõ ïðîöåññîâ
òðåáóåò ýôôåêòèâíîãî èñïîëüçîâàíèÿ ñîâðåìåííûõ èíôîðìàöèîííûõ è
êîììóíèêàöèîííûõ òåõíîëîãèé. Èñïîëüçîâàíèå òàêèõ òåõíîëîãèé è
òåëåêîììóíèêàöèîííûõ ñèñòåì â ñôåðå òóðèçìà ñîçäàëî èíäóñòðèþ öèôðîâîãî
òóðèçìà. Ñîöèàëüíî-ýêîíîìè÷åñêèå èññëåäîâàíèÿ ýòèõ ïðîöåññîâ è íàó÷íûå
âûâîäû ÿâëÿþòñÿ òðåáîâàíèåì âðåìåíè.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, öèôðîâîé òóðèçì, ñîâðåìåííûå
èíôîðìàöèîííûå òåõíîëîãèè, òåëåêîììóíèêàöèîííûå ñèñòåìû

DIGITALIZATION OF ECONOMY AND DIGITAL TOURISM
ABSTRACT

The article emphasizes the digital economy and the ever-growing digital tourism,
which is one of the top priorities for our country. uzbekistan's solidarity with the
international community opens the door for integration and globalization processes.
development of these integration processes requires efficient use of modern information
and communication technologies. the use of such technologies and telecommunication
systems in the field of tourism has created the digital tourism industry. socio-economic
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studies of these processes and drawing scientific conclusions are a requirement of time.
Keywords: digital economy, digital tourism, modern information technologies,

telecommunication systems

Áóãóíãè êóíäà è³òèñîäè¸òíèíã ðà³àìëè ñåêòîðèíè ðèâîæëàíòèðèø ìàñàëàñè
¤çáåêèñòîíäà äàâëàò äàðàæàñèãà ê´òàðèëãàí á´ëèá, áó áîðàäà êåíã ê´ëàìëè ÷îðà-
òàäáèðëàð àìàëãà îøèðèëìî³äà. Õóñóñàí, ýëåêòðîí µóææàò àéëàíèøè òèçèìëàðè
æîðèé ýòèëìî³äà, ýëåêòðîí ò´ëîâëàð ðèâîæëàíòèðèëìî³äà âà ýëåêòðîí òèæîðàò
ñîµàñèäà ÿðàòèëãàí íîðìàòèâ-µó³ó³èé áàçà òàêîìèëëàøòèðèëìî³äà. Øó áèëàí
áèðãà, àõáîðîò-òåõíîëîãèê ïëàòôîðìàëàðäà ôàîëèÿò ê´ðñàòà¸òãàí ðà³àìëè
è³òèñîäè¸ò æàäàë ðèâîæëàíìî³äà. Áó ýñà øóíäàé ïëàòôîðìàëàðíèíã ÿíãè
ìîäåëëàðèíè ÿðàòèø çàðóðàòèíè òà³îçî ýòìî³äà.

Òàðà³³è¸òãà ýðèøèø ó÷óí ðà³àìëè áèëèìëàð âà çàìîíàâèé àõáîðîò
òåõíîëîãèÿëàðèíè ýãàëëàøèìèç çàðóð âà øàðò. Áó áèçãà þêñàëèøíèíã ýíã ³èñ³à
é´ëèäàí áîðèø èìêîíèÿòèíè áåðàäè. Çåðî, áóãóí äóí¸äà áàð÷à ñîµàëàðãà àõáîðîò
òåõíîëîãèÿëàðè ÷ó³óð êèðèá áîðìî³äà. Þðòèìèç "Õàë³àðî àõáîðîò êîììóíèêàöèÿ
òåõíîëîãèÿëàðèíè ðèâîæëàíòèðèø èíäåêñè" á´éè÷à 2019 éèëäà 8 ïî²îíàãà
ê´òàðèëãàí á´ëñà-äà, µàëè æóäà µàì îð³àäàìèç. Àêñàðèÿò âàçèðëèê âà èäîðàëàð,
êîðõîíàëàð ðà³àìëè òåõíîëîãèÿëàðäàí ìóòëà³î éèðî³, äåñàê, áó µàì µà³è³àò. Øó
áîèñ, ðà³àìëè è³òèñîäè¸òãà ôàîë ´òèø - êåëãóñè 5 éèëäàãè ýíã óñòóâîð
âàçèôàëàðèìèçäàí áèðè á´ëàäè. Ðà³àìëè òåõíîëîãèÿëàð íàôà³àò ìàµñóëîò âà
õèçìàòëàð ñèôàòèíè îøèðàäè, îðòè³÷à õàðàæàòëàðíè êàìàéòèðàäè. Øó áèëàí
áèðãà, ìåíè æóäà ³àòòè³ òàøâèøãà ñîëàäèãàí âà áåçîâòà ³èëàäèãàí ýíã î²èð
èëëàò - êîððóïöèÿ áàëîñèíè é´³îòèøäà µàì óëàð ñàìàðàëè âîñèòàäèð. Áóíè
áàð÷àìèç òåðàí àíãëàá îëèøèìèç äàðêîð .

Ìàìëàêàòèìèçäà çàìîíàâèé àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðèíè
ðèâîæëàíòèðèø, ýëåêòðîí äàâëàò õèçìàòëàðèíè ê´ðñàòèøíèíã ÿõëèò òèçèìèíè
ÿðàòèø, äàâëàò îðãàíëàðèíèíã àµîëè áèëàí ìóëî³îò ³èëèøèíèíã ÿíãè
ìåõàíèçìëàðèíè æîðèé ýòèø þçàñèäàí êàòòà èøëàð îëèá áîðèëÿïòè. Áóíäàí
òàø³àðè, ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã 2018 éèë 19 ôåâðàëäàãè
"Àõáîðîò òåõíîëîãèÿëàðè âà êîììóíèêàöèÿëàðè ñîµàñèíè ÿíàäà òàêîìèëëàøòèðèø
÷îðà-òàäáèðëàðè ò´²ðèñèäà"ãè ôàðìîíè èæðîñèíè òàúìèíëàø, øóíèíãäåê,
ìàìëàêàòäà ðà³àìëè è³òèñîäè¸òíè, çàìîíàâèé àõáîðîò òåõíîëîãèÿëàðèíè äàâëàò
áîø³àðóâèäà òàòáè³ ýòèøíè ðèâîæëàíòèðèø µàìäà àõáîðîò õàâôñèçëèãèíè
òàúìèíëàøíè ê´çäà òóòóâ÷è µóææàò - Âàçèðëàð Ìàµêàìàñè ³àðîðè ëîéèµàñè
¤çáåêèñòîí Ðåñïóáëèêàñè íîðìàòèâ-µó³ó³èé µóææàòëàð ëîéèµàëàðè ìóµîêàìàñè
ïîðòàëèäà ýúëîí ³èëèíäè.

Øó áèëàí áèðãà, 2030 éèëãà ³àäàð "Ðà³àìëè ¤çáåêèñòîí" êîíöåïöèÿñèíè
èøëàá ÷è³èø þçàñèäàí µàì ÷îðà-òàäáèðëàðíè àìàëãà îøèðèø áåëãèëàíãàí. Äàâëàò
áîø³àðóâè òèçèìèíè ÿíàäà òàêîìèëëàøòèðèø, ðà³àìëè è³òèñîäè¸òíè æîðèé
ýòèø âà ðèâîæëàíòèðèø ó÷óí øàðò-øàðîèòëàð ÿðàòèø, èíâåñòèöèÿ ìóµèòèíè
ÿõøèëàø, øóíèíãäåê, 2017-2021 éèëëàðäà ¤çáåêèñòîí Ðåñïóáëèêàñèíè
ðèâîæëàíòèðèøíèíã áåøòà óñòóâîð é´íàëèøè á´éè÷à ¥àðàêàòëàð ñòðàòåãèÿñèíè
àìàëãà îøèðèø ìà³ñàäèäà 2018 éèë 3 èþëäà ¤çáåêèñòîí Ðåñïóáëèêàñè
Ïðåçèäåíòèíèíã "¤çáåêèñòîí Ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäè¸òíè
ðèâîæëàíòèðèø ÷îðà-òàäáèðëàðè ò´²ðèñèäà"ãè ³àðîðè ³àáóë ³èëèíäè.

£àðîðãà ê´ðà, ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøíèíã ãàëäàãè ìóµèì
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âàçèôàëàðè ñèôàòèäà-èíâåñòèöèîí âà òàäáèðêîðëèê ôàîëèÿòèíèíã òóðëè
øàêëëàðèíè äèâåðñèôèêàöèÿ ³èëèø ó÷óí êðèïòîàêòèâëàð àéëàíìàñè ñîµàñèäà
òóðëè ôàîëèÿòëàðíè, æóìëàäàí, ìàéíèíã (òóðëè êðèïòîâàëþòàëàðäà ÿíãè
áèðëèêëàð âà êîìèññèîí éè²èìëàð ôîðìàòèäà ìóêîôîò îëèø èìêîíèÿòèíè áåðóâ÷è
ÿíãè áëîêëàð ÿðàòèø âà òà³ñèìëîâ÷è ïëàòôîðìàíè ³´ëëàá-³óââàòëàø á´éè÷à
ôàîëèÿò), ñìàðò êîíòðàêòëàð (ðà³àìëè òðàíçàêöèÿëàðíè àâòîìàòèê òàðòèáäà àìàëãà
îøèðèø á´éè÷à µó³ó³ âà ìàæáóðèÿòëàð áèòèëãàí ýëåêòðîí øàðòíîìà), êîíñàëòèíã,
ýìèññèÿ, àéèðáîøëàø, ñà³ëàø, òàð³àòèø, áîø³àðèø, ñó²óðòàëàø, êðàóä-
ôàíäèíã (æàìîàâèé ìîëèÿëàøòèðèø), øóíèíãäåê, "áëîê÷åéí" òåõíîëîãèÿëàðèíè
æîðèé ýòèø âà ðèâîæëàíòèðèø; ìàëàêàëè êàäðëàðíè òàé¸ðëàø; êðèïòîâàëþòàëàð
âà õîðèæèé òàøêèëîòëàð áèëàí µàìêîðëèêíè é´ëãà ³´éèø; áó áîðàäà µó³ó³èé
áàçàíè ÿðàòèø êàáèëàð  íàçàðäà òóòèëãàí.

Õàë³àðî ìàéäîíäà òóðèçì æàµîí è³òèñîäè¸òèíèíã ýíã äàðîìàäëè ñîµàëàðèäàí
áèðè µèñîáëàíàäè. Òóðèçìíèíã ìóâàôôà³èÿòëè ðèâîæëàíèøè è³òèñîäèé
ôàîëèÿòíèíã òðàíñïîðò, ³óðèëèø, ³èøëî³ õ´æàëèãè, ìåµìîíõîíà âà ðåñòîðàí
õèçìàòëàðè, èñòåúìîë òîâàðëàðè èøëàá ÷è³àðèø êàáè ìóµèì é´íàëèøëàðèãà
èæîáèé òàúñèð ê´ðñàòàäè. Òóðèçì õèçìàò ê´ðñàòèøíèíã ýòàê÷è ñîµàñèäèð âà
ìèæîçëàðãà õèçìàò ê´ðñàòèøíèíã çàìîíàâèé èííîâàöèîí øàêëëàðè âà
òåõíîëîãèÿëàðèíè òàëàá ³èëàäè.

Øó ñàáàáëè òóðèçì ñàíîàòèíè ÿðàòèø ìàìëàêàò è³òèñîäè¸òèíè ðèâîæëàíòèðèø
é´íàëèøëàðèäàí áèðè µèñîáëàíàäè. Ðåñïóáëèêàìèç Ìàðêàçèé Îñè¸íèíã ýíã éèðèê
òóðèñòèê ìàñêàíëàðèäàí áèðè ñèôàòèäà è³òèñîäè¸òíèíã ìàçêóð òàðìî²èíè
ðà³àìëàøòèðèøäà êàòòà ïîòåíöèàëãà ýãà µèñîáëàíàäè.

¥îçèðãè áîñ³è÷äà ãëîáàë òóðèçì èíäóñòðèÿñèíèíã ðèâîæëàíèø
òåíäåíöèÿëàðèäàí áèðè Èíòåðíåò òåõíîëîãèÿëàðèíèíã ðèâîæëàíèøè, áîø³à÷à
àéòãàíäà, òóðèçìíèíã çàìîíàâèé ðèâîæëàíèøè ðà³àìëè è³òèñîäè¸òäà êå÷ìî³äà.
ßúíè ðà³àìëàøòèðèø æàðà¸íè æóäà ê´ïëàá ñîµàëàð êàáè òóðèçì èíäóñòðèÿñèíè
µàì ÷åòëàá ́ òìàäè. Ìåµìîíä´ñòëèê èíäóñòðèÿñèäà òóðèñòèê ìàµñóëîòëàðãà õèçìàò
ê´ðñàòèøíè òàøêèë ýòèø æàðà¸íëàðèäàãè ýíã ̧ ð³èí íàìî¸íëàðäàí áèðè ðà³àìëè
òóðèçì äåá íîìëàíãàí ìóòëà³î èííîâàöèîí é´íàëèøíè æîðèé ýòèëèøè á´ëäè.

Ïîòåíöèàë ñàé¸µëàð òîìîíèäàí âåá-ðåñóðñëàðäàí êåíã ôîéäàëàíèø ðà³àìëè
òóðèçì ïàéäî á´ëèøèãà, ìèæîçëàðãà ñà¸µàò é´íàëèøèíè âà òóðèçì ñîµàñèäàãè
³àðîðëàðíè ³àáóë ³èëèøãà ¸ðäàì áåðàäèãàí òàâñèÿëàðíè èøëàá ÷è³èø ó÷óí
èíòåëëåêòóàë âåá-ñåðâèñëàðíèíã ðèâîæëàíèøèãà îëèá êåëäè.

Àââàëî, ðà³àìëè òóðèçì äåãàíäà òóðèçì ôàîëèÿòèíè èë²îð àõáîðîò
òåõíîëîãèÿëàðè âà òåëåêîììóíèêàöèîí òèçèìëàð îð³àëè àìàëãà îøèðèøãà
àéòèëàäè. Ðà³àìëè òóðèçì ñà¸µàò÷èëàðãà ñà¸µàòäàí îëäèí, ñà¸µàò äàâîìèäà âà
óíäàí êåéèí òà³äèì ýòèëàäèãàí ýëåêòðîí õèçìàòëàð ìàæìóñàèäèð.

¥îçèðãè êóíäà àíúàíàâèé ñàé¸µëèê ñàíîàòèíè ðà³àìëè òóðèçì èíäóñòðèÿñèãà
"àëìàøòèðèø" òåíäåíöèÿñè íàìî¸í á´ëìî³äà. Ðà³àìëè òóðèçì íàôà³àò ïóëíè,
áàëêè àñàáíè âà ³èììàòëè âà³òèíãèçíè òåæàøíèíã àæîéèá óñóëèäèð.

Ðà³àìëè òóðèçì ³óéèäàãè õèçìàòëàðíè ´ç è÷èãà îëãàí ýëåêòðîí õèçìàòëàðíè
´ç è÷èãà îëàäè:

- àõáîðîò õèçìàòëàðè (ìàñàëàí, ìàíçèëëàð, òóðèñòèê é´íàëèøëàð ¸êè
ìåµìîíõîíàëàð ò´²ðèñèäà ìàúëóìîò áåðèø, Google Maps,  TripAdvisor  va Vikipediya);

- àëî³à õèçìàòëàðè (ìàñàëàí, ìèæîç áèëàí ìóµîêàìà ¸êè ýëåêòðîí ïî÷òà
õàáàðèíè þáîðèø);

- ò´ëîâ ¸êè òðàíçàêöèÿëàð á´éè÷à õèçìàòëàð (ìàñàëàí, áðîíëàø, ýëåêòðîí
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ò´ëîâëàð ò´²ðèñèäàãè ìàúëóìîòëàð).
- ýëåêòðîí ìàðêåòèíã õèçìàòëàðè (ìàñàëàí, ³èäèðóâ òèçèìëàðè, áàííåðëè

ðåêëàìà, ìîáèë èëîâàëàð, QR êîä, èæòèìîèé ìåäèà âà µ.ê.)
Ðà³àìëè àñðäà ê´ï÷èëèê ñàé¸µëàð âà ñàé¸µëèê ôèðìàëàð âåá-ñàéòëàðèãà òàøðèô

áóþðèøàäè, óëàðäà áàð÷à êåðàêëè ìàúëóìîòëàðíè, øó æóìëàäàí óéäàí ÷è³ìàñäàí
360 äàðàæàëè âà ïàíîðàìèê ê´ðèíèøäà ìóìêèí á´ëãàí æîéëàðíè òîìîøà
³èëèøàäè.

Ðà³àìëè òóðèçì õèçìàòëàðè ñà¸µàò÷èãà ìàðøðóòíè ðåæàëàøòèðèøäà ¸ðäàì
áåðèø ó÷óí êåðàêëè òóðàð æîéíè òîïèø á´éè÷à ìàñëàµàò áåðèøè ìóìêèí. Áóíäàí
òàø³àðè, óëàð ́ ç ìîáèë òåëåôîíëàðèãà ìîáèë èëîâà ³´ëëàíìà ñèôàòèäà ́ ðíàòèø
èìêîíèÿòèãà ýãà á´ëèøàäè.

Ðà³àìëè òóðèçì ÿíãè òóøóí÷à ýìàñ âà àëëà³à÷îí ê´ïëàá îäàìëàðíèíã îíëàéí
ôàîëèÿòèãà êèðãàí. Øóíèíãäåê,  óëàð Tri pAdvisor,  Orbitz âà Expedia êàáè
ñàéòëàðäàãè òàâñèÿëàð âà øàðµëàðíè ê´ðèá ÷è³àäèëàð. TripIt âà Kayak  êàáè áàúçè
ñà¸µàòëàðíè áîø³àðèø ñàéòëàðè îð³àëè áîø³à ñàéòëàðäàãè õèçìàòëàð íàðõëàðèíè
òà³³îñëàø âà Google Flights, Priceline.com, Booking.com âà Hotels.com êàáè òóðèñòèê
ïîðòàëëàðäàí àâèà ðåéñ âà ìåµìîíõîíàëàðíè áðîí ³èëèø èìêîíèíè áåðàäè.

Ñà¸µàò ³èëèøíè ÿõøè ê´ðàäèãàí îäàìëàð ´çëàðèíèíã ôîòîñóðàòëàðèíè
áîø³àðèø ó÷óí Picasa, iPhoto, Flicker âà Facebookäàí ôîéäàëàíèøíè àëëà³à÷îí
ÿõøè áèëèøàäè.

Øóíäàé ³èëèá, ðà³àìëè òóðèçì òåõíîëîãèÿãà àñîñëàíãàí ³èäèðóâëàð àñîñèäà
ñà¸µàò ò´²ðèñèäàãè ìàúëóìîòëàðíèíã ìàâæóäëèãè âà õèëìà-õèëëèãè, àéíàí áèð
äåñòèíàöèÿ µà³èäà óíäàí ôîéäàëàíãàíëàðíèíã ôèêð-ìóëîµàçàëàðè, ôîòî ñóðàò
âà âèäåî ðîëèêëàðè ́ øà ìàíçèëíè òàíëàø ̧ êè òàíëàìàñëèêêà ³àðîð ³àáóë ³èëèøãà,
ðåæàëàøòèðèøãà µàìäà  óíè àìàëãà îøèðèøãà ¸ðäàì áåðàäè.

Òóðèçìäàãè ðà³àìëàøòèðèø ñàé¸µëèê áèçíåñèíè íàôà³àò çàìîíàìèçíèíã
âî³åëàðèãà ìîñëàøóâ÷àí, áàëêè ðèâîæëàíà¸òãàí "ðà³àìëè äóí¸"äà ÿíàäà
ðà³îáàòáàðäîø ³èëèøãà ìàæáóð ³èëàäè. Ìåµìîíä´ñòëèê ñàíîàòèíè
ðà³àìëàøòèðèø íàôà³àò áèç ìèæîçëàðãà æóäà êàòòà ³óëàéëèêëàð, ìàíôààòëàð
áåðàäè âà ´ç íàâáàòèäà òóðèñòèê êîìïàíèÿëàðíèíã ýãàëàðèãà ýñà ÿíàäà þ³îðè
äàðîìàä îëèøëàðè èìêîíèíè  áåðóâ÷è âàçèÿòëàðíè òàúìèíëàøãà ¸ðäàì áåðàäè.

£àéä ýòèëãàí ôèêð-ìóëîµàçàëàð áèðãàëèêäà è³òèñîäèé ìóíîñàáàòëàð òèçèìèãà
èííîâàöèÿëàðíè æîðèé ³èëèø áèëàí áèð ³àòîðäà ¤çáåêèñòîíäà ðà³àìëè ìàêîííè
øàêëëàíòèðèø µàìäà ðà³àìëè è³òèñîäè¸òíè è³òèñîäèé-èæòèìîèé æèµàòäàí
èëìèé òàä³è³ ýòèø çàðóðàòèíè áåëãèëàá áåðäè. £îëàâåðñà, áóãóíãè êóíäà ðà³àìëè
è³òèñîäè¸òíè æîðèé ³èëèø âà òàêîìèëëàøòèðèø ìàñàëàëàðè µàð áèð ðèâîæëàíèá
áîðà¸òãàí äàâëàòíèíã óñòóâîð âà ìóµèì âàçèôàñèãà àéëàíèá áîðìî³äà.
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Èìêîí ³àäàð êàìðî³ ðåñóðñ ñàðôëàá, ê´ïðî³ ìàµñóëîò ÷è³àðèø - ðà³àìëè
è³òèñîäè¸òíèíã óñòóâîð âàçèôàñè. Þðòäîøëàðèìèçäà ðà³àìëè è³òèñîäè¸ò
øàðîèòèäà íàôà³àò ́ çèíè ́ çè, áàëêè àòðîôäàãèëàðíè µàì èø ́ ðíè áèëàí òàúìèíëàø
èìêîíè îøàäè.

Ø.Ì. Ìèðçè¸åâ

ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëàäà "ýëåêòðîí µóêóìàò" òèçèìèíèíã àµîëè ìàíôààòëàðèíè µèìîÿ

³èëèíèøèäà, ôó³àðîëàðíèíã äàâëàò áèëàí ´çàðî ìóíîñàáàòèíè ´ðíàòèø µàìäà
ôó³àðîëàðíèíã ñè¸ñèé æàðà¸íëàðãà èøòèðîê ýòèø àµàìèÿòè ÿíàäà îøèðèø á´éè÷à
ôèêð âà ìóëîõàçà. Òàêëèôëàð àéòèá ´òèëãàí.

Êàëèò ñ´ç: Õîðèæèé òàæðèáà, "ýëåêòðîí µóêóìàò" òèçèìè, ñè¸ñèé æàðà¸í,
ñè¸ñèé ìàäàíèÿò, µó³ó³èé îíã âà µó³ó³èé ìàäàíèÿòíè.

ABSTRACT
This article provides an overview of how the e-government system protects the

interests of the population, builds the interaction of citizens with the state, and enhances
the importance of citizens' participation in political processes. Suggestions are mentioned.

Keyword: Foreign experience, e-government system, political process, political culture,
legal awareness and legal culture.

ÀÍÍÎÒÀÖÈß
Â ýòîé ñòàòüå äàåòñÿ îáçîð òîãî, êàê ñèñòåìà ýëåêòðîííîãî ïðàâèòåëüñòâà

çàùèùàåò èíòåðåñû íàñåëåíèÿ, âûñòðàèâàåò âçàèìîäåéñòâèå ãðàæäàí ñ
ãîñóäàðñòâîì è ïîâûøàåò âàæíîñòü ó÷àñòèÿ ãðàæäàí â ïîëèòè÷åñêèõ ïðîöåññàõ.
Ïðåäëîæåíèÿ óïîìèíàþòñÿ.

Êëþ÷åâîå ñëîâî: îïûò, ñèñòåìà îáó÷åíèÿ, ñèñòåìà ýëåêòðîííîãî ïðàâèòåëüñòâà,
ïîëèòè÷åñêèé ïðîöåññ, ïîëèòè÷åñêàÿ êóëüòóðà, ïðàâîñîçíàíèå è ïðàâîâàÿ
êóëüòóðà.

XXI àñð øóáµàñèç èíñîíèÿò òàðèõèäà àõáîðîò êîììóíèêàöèÿëàðèíã áå³è¸ñ
äàðàæàäà ´ñèøè áèëàí èëì-ôàí, òåõíîëîãèÿëàð àñðè á´ëèá ³îëäè.

2020 éèëíèíã þðòèìèçäà "Èëì-ìàúðèôàò âà ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíèø
éèëè" äåá ýúëîí ³èëèíèøè âà àõáîðîò-êîììóíèêàöèÿ òåõíîëîãèÿëàðè, æóìëàäàí,
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"ýëåêòðîí µóêóìàò" òèçèìèíèíã àµîëè ìàíôààòëàðèíè µèìîÿ ³èëèíèøèäà,
ôó³àðîëàðíèíã äàâëàò áèëàí ́ çàðî ìóíîñàáàòèíè ́ ðíàòèø µàìäà ôó³àðîëàðíèíã
ñè¸ñèé æàðà¸íëàðãà èøòèðîê ýòèø àµàìèÿòè ÿíàäà îøèðèëäè. Õóñóñàí, àéíè
ïàéòäà ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã æîéëàðäàãè µàìäà òóðëè
âàçèðëèê âà èäîðàëàðíèíã õàë³ âà âèðòóàë ³àáóëõîíàëàðè, ßãîíà ïîðòàë âà áîø³à
ýëåêòðîí ðåñóðñëàð µóêóìàòãà õàë³ áèëàí ìóëî³îò ³èëèø, îäàìëàðíèíã è÷èãà
êèðèø, óëàðíèíã äàðäó òàøâèøëàðè áèëàí òàíèøèø, äàâëàò áîø³àðóâèäà àµîëè
ôèêðëàðèíè èíîáàòãà îëèøãà, èíñîí ìàíôààòëàðè òàúìèíëàíèøèãà õèçìàò
³èëìî³äà. Æîðèé éèëäà áó é´íàëèøäàãè èøëàð äàâëàòèìèç ðàµáàðè òîìîíèäàí
³´éèëà¸òãàí âàçèôàëàð àñîñèäà ÿíàäà òàêîìèëëàøòèðèëèá áîðèëìî³äà.

Ýëåêòðîí µóêóìàò-áó ìàìëàêàò ìè³¸ñèäà áîø³àðóâ æàðà¸íëàðèíè ìàæìóàâèé
ðàâèøäà àâòîìàòëàøòèðèøãà àñîñëàíãàí äàâëàò áîø³àðóâè òèçèìè á´ëèá, ó µàð
áèð ôó³àðî ó÷óí èæòèìîèé êîììóíèêàöèÿ ñàðôèíè êàìàéòèðèøãà õèçìàò ³èëàäè.
Ýëåêòðîí µóêóìàòíè øàêëëàíòèðèø µîêèìèÿò îðãàíëàðè µóææàòëàðèíè âà óëàðíè
³àéòà èøëàø æàðà¸íèíè áîø³àðèø áèëàí áî²ëè³ á´ëãàí óìóìäàâëàò ìè³¸ñäà
òàðìî³ëàíãàí áîø³àðóâ òèçèìèíè ³óðèø áèëàí óçâèé ðàâèøäà áî²ëè³äèð. Óìóìàí
îëãàíäà, ýëåêòðîí µóêóìàò òóçèøäàí ìà³ñàä - ñàìàðàëè äàâëàò áîø³àðóâèíè
øàêëëàíòèðèø, äàâëàò µîêèìèÿòè áîø³àðóâèäàãè îøêîðàëèêíè òàúìèíëàø âà
àõáîðîòëàðíè òàñàððóô ýòàäèãàí ìàíñàáäîðëàðíèíã àõáîðîò ìàíáàëàðèãà íèñáàòàí
ìîíîïîëèÿñèãà áàðµàì áåðèøäèð.

Ýëåêòðîí µóêóìàò ´ç è÷èãà íàôà³àò àõáîðîò òåõíîëîãèÿëàðèíè, áàëêè äàâëàò
áîø³àðóâè âà äàâëàò õèçìàòè òèçèìèíèíã èñëîµ ýòèëèøèíè µàì ³àìðàá îëàäè.

"ßíà áèð èíêîð ýòèá á´ëìàéäèãàí µà³è³àò áîðêè, ôó³àðîëàðäà µàì èñëîµîòëàðãà
íèñáàòàí äàõëäîðëèê µèññè øàêëëàíèøè êåðàê. Àíà øóíäàãèíà ê´çëàãàí
ìà³ñàäëàðãà ýðèøèá, îëäèìèçãà ³´éèëãàí âàçèôàëàðíèíã ò´ëè³ óääàñèäàí
÷è³àìèç.Áó æàðà¸íäà êó÷ëè âà òàúñèð÷àí æàìîàò÷èëèê íàçîðàòèíèíã ´ðíè
áå³è¸ñäèð. Øó ìà³ñàääà êåëãóñè éèëäàí áîøëàá "Æàìîàò ôèêðè" ïîðòàëèíè
èøãà òóøèðèøãà ³àðîð ³èëäèê" .

Øó ´ðèíäà, ìàúìóðèé èñëîµîòëàð, äàâëàò õèçìàòëàðè ñèôàòèíè îøèðèø,
ýëåêòðîí èøòèðîê, ýëåêòðîí ìàñëàµàò êàáè é´íàëèøëàðäà èë²îð õàë³àðî
òàæðèáàëàðíè ́ ðãàíèø âà óëàðíèíã ¤çáåêèñòîíäà æîðèé ýòèëèøè ìóµèì àµàìèÿò
êàñá ýòèøèíè òàúêèäëàá ´òèø æîèç.

Þðèäèê âà æèñìîíèé øàõñëàð ìóðîæààòëàðè áèëàí ÿ³èíäàí èøëàø Àõáîðîò
òåõíîëîãèÿëàðè âà êîììóíèêàöèÿëàðèíè ðèâîæëàíòèðèø âàçèðëèãè ôàîëèÿòèíèíã
äîèìèé ìóµèì é´íàëèøëàðèäàí áèðè á´ëèá êåëãàí.

Ýëåêòðîí µóêóìàòíè ³´ëëàø àñíîñèäàãè ³óéèäàãè íàòèæàëàðãà ýðèøèëàäè :
-ôó³àðîëàðãà ³àíäàé õèçìàòëàð, ñåðâèñëàð âà èæòèìîèé ̧ ðäàìëàð ê´ðñàòèëèøè,

óëàðíèíã µàæìè ò´²ðèñèäà ò´ëè³ âà õîëèñîíà àõáîðîò îëèø èìêîíèÿòè ïàéäî
á´ëàäè;

-ôó³àðîëàð âà òàøêèëîòëàð òóðëè äàðàæàäàãè ³îíóí÷èëèê âà äàâëàò èæðîèÿ
îðãàíëàðèíèíã äàñòóðëàðè âà òàøàááóñëàðèíè èøëàá ÷è³èø âà àìàëãà îøèðèø
èøëàðèäà ôàîë èøòèðîê ýòèø èìêîíèÿòèãà ýãà á´ëàäè;

-äàâëàò îðãàíëàðèíèíã ôó³àðîëàð âà õ´æàëèê ñóáúåêòëàðè áèëàí ´çàðî
µàìêîðëèãèíè îøêîðà òàðçäà âà òåçëèêäà àìàëãà îøèðèëèøè òàúìèíëàíàäè;

-âà³ò âà ìàáëà²ëàðíè è³òèñîä ³èëèøãà ýðèøèëàäè (áþäæåò âà õ´æàëèê þðèòóâ÷è
ñóáúåêòëàðíèíã ìàáëà²ëàðè);

-äàâëàò âà æàìèÿò áîø³àðóâèíèíã ñàìàðàñè îøàäè, ôó³àðîëàðíèíã ñè¸ñèé
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æàðà¸íëàðãà æàëá ýòèø þêñàëàäè.
Áóãóíãè êóíäà Ýëåêòðîí µóêóìàòíè ðèâîæëàíòèðèø áîðàñèäà îëèá áîðèëà¸òãàí

èñëîõîòëàðè ôó³àðîëàðèìèçãà áàð÷à ñîµàëàð ôàîëèÿòèäà êàòòà èìêîíèÿòëàð ÿðàòèá
áåðìî³äà. Áóíãà ìèñîë òàðè³àñèäà øóíè àéòèø ìóìêèíêè, Ê´ï õèçìàòëàðíè êàì
õàðàæàòëèëèê áèëàí òà³äèì ýòàäè, Òàøêèëîòëàð âà ôó³àðîëàðãà ¸ðäàì áåðàäè,
áàð÷à äàâëàò îðãàíëàðèíèíã æîéëàðäàãè âèðòóàë ³àáóëõîíàëàðè, ôó³àðîëàðíè
ìóðîæààò ³èëèø ýðêèíëèãè, òàäáèðêîðëèê ôàîëèÿòè áèëàí øó²óëëàíèø
µó³ó³ëàðèíè áåðóâ÷è õóææàòëàðíè ðàñìèéëàøòèðèø, ñàéëîâ æàðà¸íëàðèíè
ò´²ðèäàí ò´²ðè êóçàòèá áîðèø õîëàòè, ³îíóí ëîéèõàëàðèäà áåâîñèòà ³àòíàøèø
ýðêèíëèãè, Ôó³àðî âà µóêóìàòíè ́ çàðî àëî³àñèíè ÿ³èíëàøòèðàäè, Îëèé òàúëèì
ìóàñàñàëàðèãà êèðèø ó÷óí ýëåêòðîí õóææàòíèíã ³àáóë ³èëèíèøè âà áîø³àëàð
ôó³àðîëàðíè èñëîõîòëàðãà äàõëäîðëèê õèññèíè ÿíàäà êó÷àéòèðàäè. Ýëåêòðîí
µóêóìàòíè ðèâîæëàíòèðèø îð³àëè îäàìëàð ýìàñ, µóææàòëàð µàðàêàòëàíàäè. Áó
ýñà µóêóìàòíè øàôôîôëèãè âà î÷è³ëèãèíè òàúìèíëàéäè.

"Æàíóáèé Êîðåÿäà 750 òóðäàãè äàâëàò õèçìàòëàðè ê´ðñàòèëàð ýêàí. Ñåóë øàµðè
ìàúìóðèÿòè âàêèëëàðè êåëèá, Òîøêåíò øàµðèäà µàì øóíäàé õèçìàòëàðíè é´ëãà
³´éèø á´éè÷à ¸ðäàì áåðàäè. Àíà øóíäàé òèçèìíè é´ëãà ³´éñàê, ´éëàéìàíêè,
õàë³èìèçãà êàòòà åíãèëëèê ÿðàòèëàäè, îäàìëàð áèçäàí ðîçè á´ëàäè."

  ¤òãàí éèëëàð äàâîìèäà ´ñèá êåëà¸òãàí ¸ø àâëîäíèíã ìàúíàâèé þêñàëèøè,
àõáîðîòãà á´ëãàí µó³ó³ëàðèíè ð´¸áãà ÷è³àðèø, àõáîðîò ýðêèíëèãèíè òàúìèíëàø
ìà³ñàäèäà çàðóð òåõíîëîãèê øàðîèòëàð âà µó³ó³èé êàôîëàòëàð ÿðàòèëäè. ¥àð
êèìíèíã ôèêðëàø âà ñ´ç ýðêèíëèãè, ́ çè èñòàãàí àõáîðîòíè èçëàøè, îëèøè, óíè
òàð³àòèø áîðàñèäàãè êîíñòèòóöèÿâèé íîðìàëàð ìèëëèé ³îíóíëàðèìèçäà ê´ðñàòèá
´òèëãàí. Øóíèíãäåê, õàë³àðî àõáîðîò òàðìî³ëàðè âà Èíòåðíåò æàµîí àõáîðîò
òàðìî²èäàí ýðêèí ôîéäàëàíèø ó÷óí øàðîèò ÿðàòèëèøèíè ýúòèðîô ýòóâ÷è
íîðìàëàð ³îíóíëàðèìèçäà ´ç àêñèíè òîïäè. Õóñóñàí, áóãóíãè êóíäà àõáîðîò
ñîµàñèäà  îììàâèé àõáîðîò âîñèòàëàðè, øóíäàí òåëåâèäåíèÿ, Èíòåðíåò-êàôåëàð,
Èíòåðíåò ïðîâàéäåð, Äàâëàò àõáîðîò ðåñóðñëàðè, "ZiyoNet", "Lex.uz", "Kitob.uz"
¸øëàð àõáîðîò ïîðòàëè âà àõáîðîò-êóòóáõîíà ìóàññàñàëàðè ôàîëèÿò þðèòìî³äà.

Àõáîðîòëàð òåçêîð Èíòåðíåò îð³àëè ³àáóë ³èëèíàð ýêàí, óíèíã àêñàðèÿò
ôîéäàëàíóâ÷èëàðè ¸øëàð µèñîáëàíàäè. Óëàðíèíã ê´ï÷èëèãè èæòèìîèé
ñàéòëàðíèíã äîèìèé ôîéäàëàíóâ÷èëàðè ñàíàëàäè. "Èíòåðíåòäàãè èæòèìîèé
òàðìî³ëàðäà (Facebook, Telegram, Twitter, Youtube, Mytube.uz âà õàêàçî) äàâëàò
îðãàíëàðè âà òàøêèëîòëàðíèíã êàíàëëàðèíè òàøêèë ³èëèø âà óøáó êàíàëëàðäà
âåá-òåõíîëîãèÿëàðäàí êåíã ôîéäàëàíãàí õîëäà ñîµà ôàîëèÿòè é´íàëèøëàðèäàí
êåëèá ÷è³èá µó³ó³èé òàð²èáîò ìàòåðèàëëàðèíè æîéëàá áîðèø" .

Øóíèíãäåê, ¸øëàðèìèç ôàîëèÿòè äàâîìèäà áóãóíãè èñëîõîòëàðèìèçãà ´çèíè
äàõëäîðëèãèíè, ìóíîñàáàòèíè áèëäèðèø ýíã ìóõèì àµàìèÿòãà ýãà. Áó áîðàäà
Ïðåçèäåíòèìèç Ø. Ì. Ìèðçè¸åâíèíã 2019 éèë 9 ÿíâàðäàãè "Æàìèÿòäà µó³ó³èé
îíã âà µó³ó³èé ìàäàíèÿòíè þêñàëòèðèø òèçèìèíè òóáäàí òàêîìèëëàøòèðèø
ò´²ðèñèäà"ãè ÏÔ-5618 ñîíëè ôàðìîíèíè ́ ðãàíèø á´éè÷à êåíã ê´ëàìëè èñëîõîòëàð
îëèá áîðèëìî³äà.

Ýëåêòðîí µóêóìàò ðèâîæëàíèøè èíäåêñè îð³àëè Ìèëëèé äàâëàò
òóçèëìàëàðèíèíã ôó³àðîëàð áèëàí ´çàðî µàìêîðëèê ³èëèø ó÷óí àõáîðîò-
êîììóíèêàöèÿ òåõíîëîãèÿëàðèäàí ôîéäàëàíèøãà òàé¸ðëèãè âà èìêîíèÿòëàðèíè
òàâñèôëîâ÷è òàðêèáëè ê´ðñàòêè÷ëàðäà þ³îðè íàòèæàëàðíè ³àéä ýòèø äàðêîð.(2018
éèëäà áó ê´ðñàòêè÷ 193 òà äàâëàòäàí 81 ´ðèí) .

Õóëîñà ³èëèá, øóíè àéòèø ìóìêèíêè, ôó³àðîëàðíè ñè¸ñèé æàðà¸íëàðãà æàëá
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ýòèøäà áóãóí ýëåêòðîí µóêóìàòíèíã àµàìèÿòè îðòèá áîðìî³äà. Äàâëàò
õèçìàòëàðíèíã áàð÷à ñîµàëàðèíè ýëåêòðîíëàøòèðèø îð³àëè íàòèæàâèé
ñàìàðàäîðëèê îðòàäè âà òåçêîðëèê µàìäà ñèôàò µàì þ³îðè ê´ðñàòêè÷ãà ýãà á´ëàäè.
Áóëàðíèíã áàð÷àñè ôó³àðîëàðèìèçíè ìàìëàêàòèìèçäà îëèá áîðèëà¸òãàí êåíã
ìè³è¸ñäàãè èñëîõîòëàðèìèçíè êóçàòèá âà ³àòíàøèá áîðèø èìêîíèÿòèíè
êåíãàéòèðàäè.
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ÝÒÍÎÌÀÄÀÍÈÉ ÒÓÐÈÇÌ ÂÀ ÓÍÈ ÐÀ²ÀÌËÀØÒÈÐÈØ: ÃÐÓÇÈß ÂÀ
ÐÎÑÑÈß ÒÀÆÐÈÁÀÑÈ

Ñàôàðîâà Òóìàðèñ Ðóñòàìêóëîâíà
¤çáåêèñòîí Ìèëëèé Óíèâåðñèòåòè, äîêòîðàíò
Òåëåôîí: +998935000242;
Ýëåêòðîí ïî÷òà: tumaris_safarova88@mail.ru

http://dx.doi.org/10.26739/2181-9491-2020-SI-6-31

ÀÍÍÎÒÀÖÈß
Ìà³îëàäà Ãðóçèÿ âà Ðîññèÿäà ýòíîìàäàíèé òóðèçìíèíã ðèâîæëàíèøèäàãè

òàæðèáàëàðè, ýòíîìàäàíèé òóðèçìíè ðèâîæëàíòèðèøäà àõáîðîò òåõíîëîãèÿëàðè
âà ðà³àìëàøòèðèøíèíã ´ðíè òàµëèë ³èëèíäè.  Ýòíîìàäàíèé òóðèçì îáúåêòëàðè
õàë³ëàðíèíã ìèëëèé ìàäàíèÿòèíè òàð³àòèø á´éè÷à ìóµèì ìàðêàçëàð µèñîáëàíàäè.
Ýòíîìàäàíèé òóðèçìíè ðèâîæëàíòèðèø ó÷óí àââàë Èíòåðíåòäàãè ìàõñóñ ñàéò
î÷èëèá, ó åðäà ýëåêòðîí ìàúëóìîòíîìàëè àõáîðîòíè æîéëàøòèðèø êåðàê á´ëàäè.
Áó àõáîðîòäà ´òêàçèëàåòãàí ìèëëèé-ìàäàíèé òàäáèðëàð, òóðèñòèê õàðèòàëàð,
òóðèñòèê îáúåêòëàð µà³èäà ìàúëóìîòëàð áåðèëàäè. Øóíèíãäåê, òóðèñòèê õèçìàòëàð
âà ðåêëàìà µàì êåëòèðèëàäè. Ýòíîãðàôèê ïàðêëàðíè ÿðàòèø µàì ìàµàëëèé
àµîëèíèíã ìèëëèé âà ìàäàíèé õóñóñèÿòëàðè áèëàí òàíèøòèðèøãà åðäàì áåðàäè.

Êàëèò ñ´çëàð: ýòíîìàäàíèé òóðèçì, ðà³àìëàøòèðèø, ýòíîïàðê, òóðèñòèê îáúåêò,
ðåêëàìà, òóðèñòèê õèçìàò, ýòíîµîâëè, áàéðàì.

ÝÒÍÎÊÓËÜÒÓÐÍÛÉ ÒÓÐÈÇÌ È ÅÃÎ ÖÈÔÐÎÂÈÇÀÖÈß: ÎÏÛÒ ÃÐÓÇÈÈ
È ÐÎÑÑÈÈ

Ñàôàðîâà Òóìàðèñ Ðóñòàìêóëîâíà
Íàöèîíàëüíûé óíèâåðñèòåò Óçáåêèñòàíà, äîêòîðàíò

ÀÍÍÎÒÀÖÈß
Â ñòàòüå àíàëèçèðóåòñÿ îïûò Ãðóçèè è Ðîññèè â ðàçâèòèè ýòíîêóëüòóðíîãî

òóðèçìà, ìåñòà èíôîðìàöèîííûõ òåõíîëîãèé è öèôðîâèçàöèè â ðàçâèòèè
ýòíîêóëüòóðíîãî òóðèçìà. Îáúåêòû ýòíîêóëüòóðíîãî òóðèçìà ÿâëÿþòñÿ âàæíûì
öåíòðàìè ïî ðàñïðîñòðàíåíèþ íàöèîàëüíîé êóëüòóðû íàðîäîâ. Äëÿ ðàçâèòèÿ
ýòíîêóëüòóðíîãî òóðèçìà íåîáõîäèìî âíà÷àëå îòêðûòü â Èíòåðíåòå ñïåöèàëüíûé
ñàéò, ðàçìåñòèòü òàì ýëåêòðîííóþ ñïðàâî÷íóþ èíôîðìàöèþ. Â ýòîé èíôîðìàöèè
ïðèâîäÿòñÿ ñâåäåíèÿ î ïðîâîäèìûõ íàöèîíàëüíî-êóëüòóðíûõ ìåðîïðèÿòèÿõ,
òóðèñòè÷åñêèå êàðòû, òóðèñòè÷åñêèå îáúåêòû. Òàêæå ïðèâîäÿòñÿ òóðèñòè÷åñêèå
óñëóãè è ðåêëàìà. Ñîçäàíèå ýòíîãðàôè÷åñêèõ ïàðêîâ òàêæå ïîìîæåò îçíàêîìëåíèþ
ñ íàöèîíàëüíûìè è êóëüòóðíûìè îñîáåííîñòÿìè ìåñòíîãî íàñåëåíèÿ.

Êëþ÷åâûå ñëîâà: ýòíîêóëüòóðíûé òóðèçì, öèôðîâèçàöèÿ, ýòíîïàðê,
òóðèñòè÷åñêèé îáúåêò, ðåêëàìà, òóðèñòè÷åñêàÿ óñëóãà, ýòíîäâîð, ïðàçäíèê.
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ABSTRACT
The article analyzes the experience of Georgia and Russia in the development of

ethnocultural tourism, the place of information technology and digitalization in the
development of ethnocultural tourism. Objects of ethnocultural tourism are important
centers for the dissemination of national culture of peoples. For the development of
ethnocultural tourism, you must first open a special website on the Internet, place
electronic background information there.

This information provides information on ongoing national-cultural events, tourist
maps, tourist sites. Travel services and advertising are also provided. The creation of
ethnographic parks will also help familiarize with the national and cultural characteristics
of the local population.

Key words: ethnocultural tourism, digitalization, ethnopark, tourist destination,
advertising, tourist service, ethnic yard, holiday.

Ìàúëóìêè, æàµîí àìàëè¸òèäà àëîµèäà îëèíãàí õàë³ âà ýëàòëàðíèíã ýòíèê
õóñóñèÿòëàðè, æîéíèíã âà ìàäàíèÿòíèíã ´çèãà õîñëèãè ëîêàë òóðèñòèê áðåíäãà
àéëàíìî³äà. £àäèìãè êàñáêîðëèêëàð - ñàâàò ò´³èø, ãèëàì ò´³èø, ä´ïïè, ÷îïîí,
ñ´çàíà òèêèø, êóëîë÷èëèê óñòàõîíàëàðè  âà áîø³àëàð - òóðèñòèê
æîçèáàäîðëèêíèíã ³´øèì÷à îìèëëàðè µèñîáëàíàäè. Áóëàð òóôàéëè  ÿíãè òóðèñòèê
é´íàëèøëàð âóæóäãà êåëìî³äà. Ôðàíöèÿ, Èñïàíèÿ, áèð ³àòîð ñêàíäèíàâ
ìàìëàêàòëàðèäà ýòíîòóðèçì ðèâîæëàíãàí á´ëèá, õàë³íèíã ýòíèê õóñóñèÿòëàðè
àí÷à âà³òäàí áóåí ñà³ëàíèá êåëìî³äà. Ñ´íããè éèëëàðäà ïîñòñîâåò ìàêîíèäà µàì
ýòíîòóðèçì ðèâîæèãà êàòòà ýúòèáîð áåðèëìî³äà (ìàñàëàí, £îçî²èñòîí, Ãðóçèÿ,
£èð²èçèñòîí, Òîæèêèñòîí âà µ³.). Áó áîðàäà Ðîññèÿ àëîµèäà ´ðèí ýãàëëàéäè,
÷óíêè áó ìàìëàêàòäà 239òà òèëäà ñ´çëàøàäèãàí 182òà õàë³ ÿøàéäè. Ðîññèÿíèíã
µóäóäè òóðëè òàáèèé çîíàëàðäà æîéëàøãàí á´ëèá, òóðèçìíè ðèâîæëàíòèðèø
ó÷óí óëêàí èìêîíèÿòëàðãà ýãà. Ðîññèÿíèíã âà áèð ³àòîð õîðèæèé äàâëàòëàð
òàæðèáàñèíèíã ê´ðñàòãàíèäåê, êàòòà øàµàðëàðäàãè îäàìëàð, äåíãèç á´éëàðèäà
¸ç òàúòèëèäà äàì îëèøäàí êåéèí, ê´ïðî³ õàë³ ìàäàíèÿòè ñà³ëàíèá ³îëãàí
æîéëàðãà ñà¸µàò ³èëèøíè õóø ê´ðàäèëàð.

Ñ´íããè éèëëàðäà òóðèñòèê èñòàêëàðíèíã ´çãàðèøè òóðèñòèê áîçîðíèíã ÿíãè
ìîäåëèíè øàêëëàíèøèãà  îëèá êåëäèêè, óíäà ýòíîìàäàíèé ëàíäøàôò äåãàí
òóøóí÷à áîð. Ýòíîìàäàíèé ëàíäøàôòäà àíúàíàâèé òóðìóø òàðçè, óíèíã áåëãèëàðè
µèñîáëàíãàí ìèëëèé ëèáîñëàð, óé æèµîçëàðè âà ³óðèëèø óñëóáëàðè, ìèëëèé
òàîìëàð âà øó êàáèëàð ñà³ëàíãàí. Ê´ïëàá òóðèñòèê àãåíòëèêëàð âà êîìïàíèÿëàð,
õàòòîêè àëîµèäà òóðîïåðàòîðëàð ´ç ñàéòëàðèäà ýòíîìàäàíèé òóðèçìãà îèä
ìàúëóìîòëàð, ðåêëàìà õàáàðëàðè, õàðèòàëàðíè, ôîòîñóðàòëàð âà âèäåîëàâµàëàðíè,
àâèà âà òåìèð é´ë ÷èïòàëàðè íàðõèíè, ìåµìîíõîíà íàðõèíè âà òóðëàðèíè ê´ðñàòèá
´òèøãàí. ßúíè ýòíîìàäàíèé òóðèçì ñîµàñèäà µàì ðà³àìëàøòèðèøãà êàòòà ýúòèáîð
áåðèëìî³äà.

Òàæðèáàíèíã ê´ðñàòèøè÷à, µóäóäíèíã ýòíîìàäàíèé ïîòåíöèàëèíè
êàïèòàëëàøòèðèø ìóìêèí. Ìàñàëàí, æàµîíäà ýíã òèæîðàòëàøòèðèëãàí, ÿúíè
êîììåðöèàëèçàöèÿ ³èëèíãàí ìàäàíèÿòëàðäàí áèðè êåëüòëàð ìàäàíèÿòè
µèñîáëàíàäè. Óíèíã èëäèçëàðè £àäèìãè Åâðîïà àñîòèðëàðèãà áîðèá
òà³àëàäè.Ìîµèÿò æèµàòèäàí, áóãóíãè êóíäà áó ãëîáàë òèæîðàò ëîéèµàñè á´ëèá,
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óíãà ôåñòèâàëëàð, êàðíàâàëëàð, øîó äàñòóðëàðè, ìóñè³à, òóðëè ìàìëàêàòëàðäàãè
êåëüòëàð æàìèÿòëàðè âà ìàäàíèé ìàðêàçëàðè, ìóñè³àëè êðóèçëàð âà áîø³àëàð
êèðàäè.2018 éèë 17 îêòÿáðüäà Áåëîðóññèÿíèíã ïîéòàõòè Ìèíñê øàµðèäà êåëüòëàð
ìàäàíèÿòèíèíã "Ñàìàéí" ôåñòâàëè ´òêàçèëäè [1]. 2019 éèë 3 íîÿáðäà Ïåðìü
´ëêàñèäàãè Áåðåçíèêè øàµðèäàãè ìàäàíèé ìàðêàçäà "Êàòòà øàµàð "Ñàìàéí"
ôåñòèâàëè" ´òêàçèëäè. Ñàíêò-Ïåòåðáóðãäà µàì "Êàòòà Ñàìàéí" ôåñòèâàëè
´òêàçèëìî³äà. Áó µàêäà òóðèñòèê êîìïàíèÿíèíã ñàéòèäà ìàúëóìîò êåëòèðèëãàí
[2]. GET TRAVEL LTD òóðèñòèê êîìïàíèÿñè Ãðóçèÿ á´éëàá ýòíîòóðëàðíè òàêëèô
³èëìî³äà. Áóëàð îðàñèäà ïàçàíäà÷èëèê, âèíî÷èëèê, òàìàäà áèëàí
ìåµìîíäîð÷èëèê, ê´ï îâîçëè êóéëàø âà õàë³ ðà³ñëàðè, èáîäàòõîíàëàð,
ôîðòèôèêàöèÿ èíøîîòëàðè, Ñâàíåòèÿ ìèíîðàëàðè âà µîêàçîëàð áîð [3].

Ãðóçèÿäàãè 2025 - Òóðèçìíè ðèâîæëàíòèðèø Ñòðàòåãèÿñèäà ÈßÌäà òóðèçì
óëóøèíè 7,9% ãà÷à ê´ïàéòèðèø ì´ëæàëëàíãàí. Áó ìà³ñàäãà ýðèøèøíèíã
é´ëëàðèäàí áèðè àñîñàí ìèíòà³àëàðäà òóðèñòèê ìàµñóëîòëàðíè ðèâîæëàíòèðèø
µèñîáëàíàäè [4]. Ãðóçèÿ ìèíòà³àëàðè ó÷óí èñòè³áîëëè òóðëàðäàí áèðè ýòíîãðàôèê
òóðëàð µèñîáëàíàäè. Áóíèíã ó÷óí åòàðëè÷à øàðò-øàðîèòëàð, õóñóñàí, òóðìóø
òàðçè, ôîëüêëîð, õàë³ µóíàðìàíä÷èëèãè âà êàñáêîðëèãè, ìåúìîð÷èëèê,
ïàçàíäà÷èëèê, âèíî÷èëèêíèíã ìàìëàêàòíèíã òóðëè µóäóäëàðèäà òàðèõàí õèëìà-
õèëëèãè ìàâæóä.  Ãðóçèÿ µóäóäè êàòòà á´ëìàñàäà, ²àðáèé âà øàð³èé áóð÷àêëàðè,
òî²ëè âà âîäèéëàð âîµàñè òóðàð æîéëàð, îøõîíà, ôîëüêëîð, êèéèì-êå÷àêëàð,
ìàµàëëèé êàñáêîðëàð æèµàòèäàí ôàð³ëàíàäèëàð. Ìàñàëàí, Ãðóçèÿ òî²ëàðèäà
àíúàíàâèé òàðèõèé òóðàð æîéëàð òîøäàí ³óðèëãàí ìèíîðàëàð ê´ðèíèøèäà á´ëèá,
²àðáèé Ãðóçèÿ òî²ëèê àµîëèñèíèíã ìèíîðàëàðè øàð³ëèéëàðíèêèäàí øàêëè,
³óðèëèø ìàòåðèàëè, òóçèëèøè, óé-ð´ç²îð áóþìëàðè æèµàòèäàí ôàð³ëàíàäè.
Òî²îëäè µóäóäëàðäà âà âîäèéëàðäà ýñà àíúàíàâèé ¸²î÷ëè óéëàð ³óðèëãàí.
Òàä³è³îò÷èëàðíèíã ôèêðè÷à, Ãðóçèÿ ìèíòà³àëàðèäàãè àµîëè òóðèçì áèçíåñèãà
³´øèëèøãà òàéåð. Ñ´ðîâ íàòèæàëàðèãà ê´ðà, ìàµàëëèé àµîëè òóðèñòëàðãà òóðëè
ñåðâèñëàðíè, õèçìàòëàðíè (ýêñêóðñèÿëàð, ìàµàëëèé òàîìëàð, õàë³
µóíàðìàíä÷èëèãè òóðëàðè á´éè÷à ìàñòåð-êëàññëàð)  òàêëèô ýòà îëèøàäè. Ìèñîë
ó÷óí, Ñâàíåòèÿäà àíúàíàâèé êèãèçäàí èøëàíãàí ýðêàêëàð áîø êèéèìè âà áóðêàíè
òàéåðëàø æàðàåíèíè ê´ðèø âà ́ ðãàíèø ìóìêèí, Ðà÷à-Ëå÷õóìèäà ̧ ²î÷äà áàäèèé
´éìàêîðëèê áèëàí òàíèøèø ìóìêèí. Òèêè âèíî ó÷óí èäèøëàð òàéåðëàø áèëàí
âà òåðèäàí ìóñè³à àñáîáëàðèíè ÿñàø áèëàí, Èìåðåòè - êóëîë÷èëèê áóþìëàðè,
Êâåâðè - âèíî ó÷óí õóìëàð, Ãóðèÿ - ñàâàòëàð ò´³èø, ¸í²î³ äàðàõòè ï´ñòèäàí
áóþìëàð ÿñàø, Øàð³èé Ãðóçèÿ òî²ëàðè - æ´íëè òîëà éèãèðèø, óíè á´ÿø, ãèëàì
âà áîø³à ò´³èëãàí áóþìëàð òàéåðëàø áèëàí ìàøµóðäèð.

Óìóìàí îëãàíäà, ýòíîãðàôèê, ýòíîìàäàíèé òóðëàðíè àìàëãà îøèðèø ó÷óí
ôà³àò àµîëèíèíã èñòàêëàðè, òàæðèáàñè, áèëèìëàðè âà ê´íèêìàëàðè åòàðëè
á´ëìàéäè. Áó áîðàäà äàâëàò âà ìèíòà³àâèé µîêèìèÿòëàðíèíã ÿõøè ðåæàëàøòèðèëãàí
ìîääèé, ìîëèÿâèé âà èíòåëëåêòóàë (àõáîðîòëè) ¸ðäàìè çàðóðäèð. Ìîääèé ¸ðäàì
ñîµàñèäà èíôðàòóçèëìàíè ÿðàòèø âà òàêîìèëëàøòèðèø (é´ëëàð,
êîììóíèêàöèÿëàð, òóðàð æîéëàð), î÷è³ îñìîí òàãèäàãè ýòíîãðàôèê âà
´ëêàøóíîñëèê ìóçåéëàðèíè òàøêèë ³èëèø; ìîëèÿâèé åðäàì ñîµàñèäà - ýòíîòóðèçì
áèëàí øó²óëëàíèøãà èñòàê áèëäèðãàí êè÷èê òàäáèðêîðëàð ó÷óí ìîëèÿâèé ̧ ðäàì;
èíòåëëåêòóàë âà àõáîðîòëè åðäàì ñîµàñèäà - òàäáèðêîðëàðíè åòàê÷è æàµîí
òàæðèáàñè áèëàí òàíèøòèðèø, ðåàë øàðîèòëàðíè âà ìàµàëëèé õóñóñèÿòëàðíè
µèñîáãà îëãàí µîëäà ýòíîòóðëàðíè àìàëãà îøèðèø âà ðåêëàìà ³èëèø á´éè÷à
òàâñèÿëàðíè èøëàá ÷è³èø; ýòíîòóðèçìíè ðà³àìëàøòèðèøãà àëîµèäà ýúòèáîð
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áåðèø ëîçèì á´ëàäè.
Øóíäàé ³èëèá, òàúêèäëàø ìóìêèíêè, ¤çáåêèñòîííèíã òóðëè ìèíòà³àëàðè

ó÷óí µàì ýòíîìàäàíèé òóðèçì èñòè³áîëëè µèñîáëàíàäè µàìäà àµîëè ôàðîâîíëèãèíè
îøèðèøãà âà ìèíòà³àâèé è³òèñîäèåòíè ðèâîæëàíòèðèøãà õèçìàò ³èëà îëàäè.

Ðîññèÿíèíã ðà³àìëàøòèðèëãàí ýòíîìàäàíèé òóðèçì ìàñàëàñèãà êåëñàê, øóíè
òàúêèäëàø æîèçêè, áó åðäà µàì ðà³àìëàøòèðèøäà áèð ³àòîð þòó³ëàðãà ýðèøèëãàí.
Ìèñîë ó÷óí Ðîññèÿäàãè "Ýòíîïåòåðáóðã" ïîðòàëè ´ç ñàéòèäà ÿðìàðêàëàð âà
ýòíîìàäàíèé ôåñòèâàëëàðíè, øó æóìëàäàí ýòíîòåìàòèê âà ýòíîàíèìàöèîí
äàñòóðëàðíè òàøêèë ³èëèø âà ́ òêàçèø á´éè÷à ́ ç åðäàìèíè òàêëèô ³èëìî³äà [5].
Óëàð ïîðòàëè îð³àëè òàëàáíîìàëàðíè ́ ðãàíèá, ôåñòèâàë âà ÿðìàðêàëàðíè, êîíöåðò
âà ê´ðãàçìàëàðíè ´òêàçèøãà åðäàì ê´ðñàòèøìî³äà.

Ïîäìîñêîâüåäàãè ÝÒÍÎÌÈÐ - Ðîññèÿäàãè ýíã êàòòà ýòíîãðàôèê ïàðê á´ëèá,
´ç ñàéòèäà [3]ìåµìîíëàðãà òóðëàð, ýêñêóðñèÿëàð, ìàñòåð-êëàññëàð, îèëàâèé,
áîëàëàð, ¸øëàð äàì îëèøè ó÷óí êàòòà äàñòóðëàðíè òàêëèô ³èëàäè. ¥àð éèëè
òóðëè áàéðàìëàð, ôåñòèâàëëàð ́ òêàçèëàäè. Ìàñàëàí, Øèðîêàÿ Ìàñëåíèöà, Óäàëü
ìîëîäåöêàÿ, µèíäëàðíèíã Äèâàëè, ñëàâÿíëàðíèíã £ó¸ø, ñàìîâàð áàéðàìëàðè,
ýêñêóðñèÿëàð, ìàñòåð-êëàññëàð âà áîø³à òàäáèðëàð óþøòèðèëàäè. Ýòíîïàðê
µóäóäèäà ýòíîµîâëèëàð, ê´ðãàçìàëàð, ýòíèê ìåµìîíõîíàëàð, ìóçåéëàð, ñóâåíèð
ä´êîíëàðè, àòòðàêöèîíëàð áîð.

Ýòíîìàäàíèé òóðèçìíè ðà³àìëàøòèðèøäà ìèíòà³àâèé áðåíäèíã µàì êàòòà
àµàìèÿò êàñá ýòàäè. Æàµîíäà ýòíîìàäàíèé ïîòåíöèàë àñîñèäà µóäóäíè
ìóâàôôà³èÿòëè áðåíäèíã ³èëèø ìèñîëè ñèôàòèäà Êàíàäàíè ê´ðñàòèø ìóìêèí.
Áó ìàìëàêàòäà òóðèçì è³òèñîäèé ðèâîæëàíèøíèíã óñòóâîð é´íàëèøëàðèäàí áèðè
µèñîáëàíàäè. Øóíèíãäåê, òóðèçì µóêóìàòãà àáîðèãåíëàð µàìæàìèÿòëàðè âà
øèìîëèé µóäóäëàðíèíã ìóàììîëàðèíè å÷èøãà, àáîðèãåíëàðãà ýñà ´ç ìàäàíèé
àíúàíàëàðèíè òèêëàø âà ñà³ëàá ³îëèø ìàñàëàëàðèíè µàë ³èëèøãà åðäàì áåðìî³äà.
Êàíàäàíèíã àáîðèãåíëè òóðèçì èíäóñòðèÿñè 270 ìèëëèîí äîëëàðãà áàµîëàíìî³äà,
øó æóìëàäàí áó òàðìî³äà èíäåéñëàð àµîëèñèíèíã áàíäëèãè 14-16 ìèíã äîëëàðíè
òàøêèë ýòàäè. Áó áèçíåñãà àáîðèãåíëàð õóñóñèÿòëàðèíè àêñ ýòòèðóâ÷è òóðèñòèê
ìàðøðóòëàð, îòåëü âà êåìïèíãëàð, èíäåéñëàð ðåçåðâàöèÿëàðèäàãè ìèëëèé òàîìëàð
ðåñòîðàíëàðè, áèðëàøãàí õàðàêòåðäàãè êëàñòåðëàð, ìàäàíèé ìàðêàçëàð, èíòåðôàîë
ìóçåé-øàµàð÷àëàð, ñóâåðíèð ìàµñóëîòëàðè ñàâäîñè êàáèëàð êèðàäè.

Ðîññèÿäà Òàòàðñòàí Ðåñïóáëèêàñèíè ìèñîë ñèôàòèäà ê´ðñàòèø ìóìêèí.
Òàòàðñòîí ́ çèãà õîñ ìèíòà³à á´ëèá, áó åðäà àíúàíàâèé ýòíèê ìóµèò âà çàìîíàâèé
øàµàð ìàäàíèÿòè, èñëîì âà õðèñòèàíëèê ìàäàíèÿòëàðè òèí÷-òîòóâ ÿøàøìî³äà.
Áó ìèíòà³à òàðèõèé âà ìàäàíèé ³àäðèÿòëàðãà áîé. £îçîí êðåìëè, Ñþþìáèêå
ìèíîðàñè õîíëèê äàâðèäàãè ¸äãîðëèêëàð µèñîáëàíàäè, Ñâèÿæñê, Áóë²îð -
áóë²îðëàðíèíã òàðèõèãà îèä.  Òàòàðñòîíäà Óðàçà-áàéðàì, Êóðáàí-áàéðàì (Ð´çà
µàéèòè, £óðáîí µàéèòè), Ñàáàíòóé áàéðàìè êåíã íèøîíëàíàäè. Øóíèíãäåê, Ðîññèÿ
ýòíîìàäàíèé òóðèçìèäà Äåä Ìîðîç (£îðáîáî) âà Âåëèêèé Óñòþã ìóâàôôà³èÿòëè
áðåíäèíã µèñîáëàíàäè. ßíà áèð ìóâàôôà³èÿòëè éèðèê èíâåñòèöèÿâèé ëîéèµà
Êàëóãà îáëàñòèäàãè  "Ýòíîìèð" ìàäàíèé-ýòíîãðàôèê òóðèñòèê ìàðêàçè  µèñîáëàíàäè.
Ó 93 ãåêòàðëè µóäóääà æîéëàøãàí.

Ðîññèÿ ýòíîìàäàíèé òóðèçìèäà ýòíîäåðåâíÿëàð êàòòà ´ðèí ýãàëëàãàí.
Ýòíîäåðåâíÿëàð ê´ïôóíêöèîíàë ìàæìóàëàð á´ëèá, ´ç è÷èãà ìåµìîíõîíàëàð,
îâ³àòëàíèø æîéëàðè, ýòíèê õàðàêòåðäàãè ê´íãèëî÷àð ìàðêàçëàðè, ýòíèê µîâëèëàð,
î÷è³ îñìîí îñòèäàãè ýòíîìóçåéëàðíè êèðèòàäè. Áóíäàé ýòíîäåðåâíÿëàð
Îðåíáóðãäà, Ðîñòîâ îáëàñòèäà, Êðàñíîäàð ´ëêàñèäà, Êîìè Ðåñïóáëèêàñèäà,
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øèìîëèé õàë³ëàð çè÷ ÿøàéäèãàí ßìàëäà, Õàíòè-Ìàíñèéñê àâòîíîì îêðóãèäà,
ßêóòèÿäà âà áîø³à ê´ïëàá ìèíòà³àëàðäà áîð.

Ýòíîòóðèçìíè ðà³àìëàøòèðèø àñîñèäà ðèâîæëàíòèðèø ó÷óí ê´ï÷èëèê
òàíèéäèãàí æîçèáàäîð ìèíòà³àâèé áðåíëàðíè ÿðàòèø âà ìàõñóñ ïîðòàëëàðäà
óëàðíè ðåêëàìà ³èëèø, óëàð µà³èäà êåíãðî³ ìàúëóìîòëàð áåðèø êåðàê, äåá
µèñîáëàéìèç.  Áóãóíãè êóíäà ¤çáåêèñòîíäà ëîêàë, ìàìëàêàòèìèç è÷èäà òàíèëãàí
áðåíäëàð áîð. Áóëàð àñîñàí òàðèõèé âà çèåðàò òóðèçìè ñîµàñèäàäèð. Ôèêðèìèç÷à,
çèåðàòãîµëàð âà ³àäàìæîëàð àòðîôèäà ýòíîµóäóäëàð òàø³èë ³èëèíèá, óëàð
êëàñòåðãà áèðëàøòèðñà ýòíîìàäàíèé òóðçìíè ðèâîæëàíòèðèø ó÷óí ³óëàé
øàðîèòëàð âà ìóµèò ÿðàòèëàäè. ×óíêè áðåíäëàð ëîêàë äàðàæàäàí ðåñïóáëèêà
äàðàæàñèãà ́ òàäè. Ìàçêóð áðåíäëàðíè ðèâîæëàíòèðèá, óëàðäàãè òóðìàµñóëîòëàðíè
îíëàéí ñîòèëèøèíè òàøêèë ³èëèø ëîçèì á´ëàäè. Ýòíîìàäàíèé òóðèçì µàì
àõáîðîòëè ò´éèíãàí ôàîëèÿòãà àéëàíàäè. Òóðèçì äåÿðëè ò´ëà ìåäèà ðåñóðñëàðãà
áî²ëàíãàí, ó âèäåîðîëèêëàð, ðåêëàìà, òàñâèð, òà³äèìîòëàð îð³àëè òóðèñòèê
õèçìàòëàðíè òàêëèô ³èëàäè, ñîòàäè. Àõáîðîò òåõíîëîãèÿëàðè âà ðà³àìëàøòèðèø
áóãóíãè êóíäà òóðèñòèê êîìïàíèÿëàð âà àãåíòëèêëàðíèíã ðà³îáàòáàðäîøëèãèíè
ê´òàðèø óñóëè âà ðèâîæëàíòèðèøäàãè ñòðàòåãèê ðåñóðñëàð µèñîáëàíàäè. ßúíè
òóðèçì èíäóñòðèÿñèíèíã èìêîíèÿòëàðè Èíòåðíåò òàðìî²èíèíã èìêîíèÿòëàðè
áèëàí áî²ëàíãàí.
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