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ÀÍÍÎÒÀÖÈß
Ðàññìàòðèâàåòñÿ îñíîâíûå ïðîöåäóðû èíòåðíåò-ìàðêåòèíãà, ðåàëèçóåìûå â

ðåæèìå îíëàéí ñ èñïîëüçîâàíèåì CRM ñèñòåìû. Îòìå÷àåòñÿ, ÷òî â óñëîâèÿõ
äèíàìè÷íî èçìåíÿþùåéñÿ âíåøíåé è âíóòðåííåé ñðåäû çàäà÷è èíòåðíåò-
ìàðêåòèíãà çà÷àñòóþ ðåàëèçóþòñÿ â óñëîâèÿõ íåîïðåäåëåííîñòè.  Ïðèâîäÿòñÿ
îñíîâíûå ôóíêöèè èíôîðìàöèîííî-àíàëèòè÷åñêèõ ñèñòåì (ÈÀÑ).
Ðàññìàòðèâàþòñÿ çíàíèå-îðèåíòèðîâàííûå (êîãíèòèâíûå) èíôîðìàöèîííûå
òåõíîëîãèè (ÈÒ), èñïîëüçóåìûõ â ÈÀÑ äëÿ ðåøåíèÿ çàäà÷ èíòåðíåò-ìàðêåòèíãà
íåñòðóêòóðèðîâàííîãî òèïà.

Êëþ÷åâûå ñëîâà. CRM ñèñòåìà, ïðåäêîíòðàêòíûå óñëóãè, õðîíîëîãè÷íîñòü,
ðàñïðåäåëåííîñòü, íåñòðóêòóðèðîâàííûå çàäà÷è, çíàíèå-îðèåíòèðîâàííûå
(êîãíèòèâíûå) ÈÒ, õðàíèëèùà è âèòðèíû äàííûõ, àíàëèòè÷åñêàÿ îáðàáîòêà â
ðåàëüíîì âðåìåíè, èíòåëëåêòóàëèçàöèÿ ñèñòåì, èíôîðìàöèîííî-àíàëèòè÷åñêàÿ
ñèñòåìà.

Ââåäåíèå. Îáåñïå÷åíèå ñòàáèëüíîãî è ýôôåêòèâíîãî ôîðìèðîâàíèÿ ñïðîñà
è ïðîäâèæåíèÿ òîâàðîâ è óñëóã íà ðûíêè ñ öåëüþ óäîâëåòâîðåíèÿ ïîòðåáíîñòåé
êëèåíòîâ (ïîòðåáèòåëåé, ïîêóïàòåëåé), ÿâëÿåòñÿ îñíîâîé äëÿ ïîëó÷åíèÿ
êîìïàíèåé ïðèáûëè. Îäíèì èç ïóòåé ïîâûøåíèÿ ýôôåêòèâíîñòè ýòèõ çàäà÷
ìàðêåòèíãîâîé äåÿòåëüíîñòè ÿâëÿåòñÿ îïòèìèçàöèÿ êîììóíèêàòèâíûõ óñëóã,
ïðåäîñòàâëÿåìûõ íà ñàéòå êîìïàíèè. Îíè íàïðàâëåíû íà îñóùåñòâëåíèå
âçàèìîäåéñòâèÿ êîìïàíèè ñî âñåìè êëèåíòàìè - çàêàç÷èêàìè, ÿâëÿþùèìèñÿ
ñóáúåêòàìè çàêëþ÷åíèÿ êîíòðàêòîâ. Äëÿ ýòîãî èñïîëüçóþòñÿ òåõíîëîãèè CRM-
Customer  Relationshi p  Management. Â íàñòîÿùåå âðåìÿ ñðåäîé ðåàëèçàöèè
óêàçàííûõ êîììóíèêàòèâíûõ óñëóã ÿâëÿþòñÿ èíòåðíåò-òåõíîëîãèè. Îíè
îáåñïå÷èâàþò íå òîëüêî ïðîäâèæåíèå ïðîäóêöèè, íî è íåïîñðåäñòâåííîå
âçàèìîäåéñòâèå ñî ñâîèìè êëèåíòàìè.

Äëÿ àêòèâíîãî ïîâûøåíèÿ ýôôåêòèâíîñòè ñâîåé äåÿòåëüíîñòè êàê çà ñ÷åò
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ïðèâëå÷åíèÿ íîâûõ êëèåíòîâ è ïàðòíåðîâ, òàê è çà ñ÷åò óâåëè÷åíèÿ îáîðîòîâ è
ïðåäîñòàâëåíèÿ áîëåå øèðîêîãî ñïåêòðà óñëóã è ðàñøèðåíèÿ ñîòðóäíè÷åñòâà ñ
èìåþùèìèñÿ êëèåíòàìè è ïàðòíåðàìè, âàæíûì äëÿ êîìïàíèé ÿâëÿåòñÿ
ðåãèñòðàöèÿ êëèåíòîâ è èõ çàêàçîâ/çàÿâîê íà ñâîåì ñàéòå, à òàêæå ïîäà÷à è
ìîíèòîðèíã ñîîòâåòñòâóþùèõ îíëàéí-çàÿâîê êîíòðàãåíòàìè. Óêàçàííûå ïðîöåäóðû
èíòåðíåò-ìàðêåòèíãà ñóùåñòâåííî îáëåã÷àþò ðàáîòó êëèåíòîâ, à òàêæå ïîçâîëÿþò
ìàðêåòîëîãàì êîìïàíèé ñîêðàòèòü âðåìÿ ïîëó÷åíèÿ è îáðàáîòêè çàÿâîê è
ìèíèìèçèðîâàòü âëèÿíèå îøèáîê "÷åëîâå÷åñêîãî ôàêòîðà" [1].  CRM ñèñòåìó
óñïåøíî èñïîëüçóþò â ñâîåé äåÿòåëüíîñòè òàêèå èçâåñòíûå çàðóáåæíûå êîìïàíèè
êàê Adidas, American Express, Coca-Cola, Ford Motor Company, General Motors,
Sharp Electronics è äð.

Îñíîâíûìè ïðîöåäóðàìè èíòåðíåò-ìàðêåòèíãà ÿâëÿþòñÿ ãåíåðàöèÿ ëèäîâ (lead-
generation) è ëèä-ìåíåäæìåíò. Ëèäîì ïðèíÿòî íàçûâàòü êëèåíòà, îñòàâèâøåãî íà
ñàéòå ñâîþ çàÿâêó èëè çàïîëíèâøåãî ôîðìó ðåãèñòðàöèè [2].

Ñóùåñòâóþùèå â íàñòîÿùåå âðåìÿ ñàéòû âûïîëíÿþò, â îñíîâíîì, ðåêëàìíóþ
ôóíêöèþ. Äëÿ ñîâåðøåíñòâîâàíèÿ   è óâåëè÷åíèÿ ñôåðû óñëóã ñëåäóåò ðàñøèðèòü
èõ ôóíêöèè ïóòåì ãåíåðèðîâàíèå ëèäîâ íà ñàìèõ ñàéòàõ. Ýòî ïîçâîëèò îñóùåñòâëÿòü
áîëåå îïåðàòèâíóþ ìàðêåòèíãîâóþ àíàëèòèêó ïîñòóïàþùèõ çàÿâîê êëèåíòîâ.

Ðàññìîòðèì ïîðÿäîê ôóíêöèîíèðîâàíèÿ CRMâ ðåæèìå îíëàéí íà ïðèìåðå
ìåæäóíàðîäíîãî îïûòà.

Îíëàéí ðåæèì ïîäà÷è çàÿâîê ñîñòîèò èç ñëåäóþùèõ ýòàïîâ:
1) Êëèåíò çàõîäèò íà ñàéò ïðÿìîé ññûëêîé íà ïîñòîðîííåì ðåñóðñå, ÷åðåç

ïîèñêîâóþ ñèñòåìó ëèáî ïðÿìûì âõîäîì ïî àäðåñó ñàéòà.
2) Êëèåíò ïðîñìàòðèâàåò èíôîðìàöèîííóþ ÷àñòü ñàéòà äëÿ àíàëèçà âîçìîæíîãî

ïðåäñòîÿùåãî ñîòðóäíè÷åñòâà ñ êîìïàíèåé.
3) Êëèåíò ïðîõîäèò ðåãèñòðàöèþ íà ñàéòå, ãäå çàïîëíÿåò ïåðâè÷íûå äàííûå

î ñâîåé êîìïàíèè è ïðîèçâîäèò ãåíåðàöèþ ëèäà. Ýòè äàííûå î êëèåíòàõ (ëèäû)
çàíîñÿòñÿ â åäèíóþ áàçó äàííûõ êëèåíòîâ êîìïàíèè äëÿ äàëüíåéøåãî
îñóùåñòâëåíèÿ ìàðêåòèíãîâîé äåÿòåëüíîñòè.

4)  Ïîñëå ðåãèñòðàöèè êëèåíò ìîæåò ïîñëàòü ñîîòâåòñòâóþùóþ îíëàéí-çàÿâêó
íà ñàéòå. Îíëàéí-çàÿâêà ñîäåðæèò èäåíòèôèêàöèîííûé íîìåð êîìïàíèè è öåëè
çàÿâêè: ðåêâèçèòû ïðîäóêöèè èëè óñëóã íà èìïîðò èëè ýêñïîðò â çàâèñèìîñòè îò
òèïà êëèåíòà.

Îïèñàííûé ïðîöåññ ïîäà÷è îíëàéí-çàÿâîê ÿâëÿåòñÿ ðåíòàáåëüíûì, ïðåæäå
âñåãî, ñ òî÷êè çðåíèÿ ñíèæåíèÿ áþðîêðàòè÷åñêèõ è âðåìåííûõ ôàêòîðîâ, êîòîðûå
ìîãóò âîçíèêíóòü ïðè ïðèíÿòèè çàÿâêè íåïîñðåäñòâåííî â ñàìîé êîìïàíèè. Òàêæå
ñ ó÷åòîì ðàñòóùåé àêòèâíîñòè êîìïàíèè íà ìåæäóíàðîäíîì ðûíêå, âêëþ÷àþùèå
â ñåáÿ ôàêòîðû ãåîãðàôè÷åñêîãî è ýêîíîìè÷åñêîãî õàðàêòåðà, ðàñòåò
íåîáõîäèìîñòü â óïðîùåíèè ïðåäîñòàâëåíèÿ ïðåäêîíòðàêòíûõ óñëóã äëÿ
èìïîðòåðîâ è ýêñïîðòåðîâ, íàõîäÿùèõñÿ â ðàçíûõ ãîðîäàõ è ñòðàíàõ. Îíëàéí-
çàÿâêà ïîçâîëÿåò ïðåäîñòàâëÿòü âñþ íåîáõîäèìóþ îïåðàòèâíóþ èíôîðìàöèþ
íåïîñðåäñòâåííî â áàçå äàííûõ êëèåíòîâ êîìïàíèè, à òàêæå äîñòóï ê åå äàííûì
âñåì îòäåëàì êîìïàíèè.

 Îòäåë ìàðêåòèíãà êîìïàíèè ïî èçó÷åíèþ, àíàëèçó è ìîíèòîðèíãó êîíúþíêòóðû
êëèåíòîâ ìèðîâûõ ðûíêîâ (ñïðîñó è ïðåäëîæåíèé íà ïðîäóêöèþ êîìïàíèè)
ïîëó÷àåò âîçìîæíîñòü íåïîñðåäñòâåííîãî äîñòóïà êî âñåé èíôîðìàöèè î êëèåíòàõ,
êîëè÷åñòâå êîìïàíèé, ïîäàâøèõ çàÿâêè, êîëè÷åñòâå çàðåãèñòðèðîâàííûõ íà ñàéòå
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êîìïàíèé ýêñïîðòåðîâ è èìïîðòåðîâ è ò.ä. Íà îñíîâàíèè ýòèõ äàííûõ ôîðìèðóþòñÿ
àíàëèòè÷åñêèå îò÷åòû, êîòîðûå ïðåäñòàâëÿþòñÿ â îòäåëû êîíúþíêòóðû
ïîñòàâùèêîâ è êëèåíòîâ. Òàêàÿ àíàëèòè÷åñêàÿ èíôîðìàöèÿ ÿâëÿåòñÿ îñíîâîé
äëÿ ïðèíÿòèÿ ñîîòâåòñòâóþùèõ ìàðêåòèíãîâûõ ðåøåíèé.

Ñîâðåìåííûé ýòàï ðàçâèòèÿ îáùåñòâà õàðàêòåðèçóåòñÿ òåíäåíöèåé
ãëîáàëèçàöèè, óâåëè÷åíèÿ âçàèìîñâÿçåé, äèíàìè÷íîñòüþ èçìåíåíèÿ âûçîâîâ
âíóòðåííåé è âíåøíåé ñðåäû, óâåëè÷åíèÿ îáúåìà è òèïîâ èíôîðìàöèè,
îïèñûâàþùåé óêàçàííûå ïðîöåññû. Ýòà èíôîðìàöèÿ õàðàêòåðèçóåòñÿ áîëüøèì
îáúåìîì, ðàçíîðîäíîñòüþ, âðåìåííîé õðîíîëîãè÷íîñòüþ è òåððèòîðèàëüíîé
ðàñïðåäåëåííîñòüþ, à òàêæå íåîïðåäåëåííîñòÿìè (íåïîëíîòîé, ñòàòèñòè÷íîñòüþ,
íåòî÷íîñòüþ, ïðîòèâîðå÷èâîñòüþ è íå÷åòêîñòüþ, îáóñëîâëåííîé êà÷åñòâåííûìè
îöåíêàìè â ëèíãâèñòè÷åñêîé ôîðìå). Èíôîðìàöèÿ ýòîãî òèïà îòíîñèòñÿ ê
êàòåãîðèè Imperfect (Incomplete) Information - Íåñîâåðøåííîé (Íåïîëíîé)
èíôîðìàöèè. Ýòî îáóñëîâèëî ïîÿâëåíèå òàê íàçûâàåìûõ íåñòðóêòóðèðîâàííûõ
çàäà÷, òàêèõ êàê àíàëèç, îöåíêà è ïðîãíîçèðîâàíèå ðàçâèòèÿ ïðîöåññîâ, à òàêæå
ïðèíÿòèÿ ðåøåíèé â óñëîâèÿõ íåîïðåäåëåííîñòè ñ öåëüþ äîñòèæåíèÿ
ñòðàòåãè÷åñêèõ è òàêòè÷åñêèõ öåëåé. Äëÿ ðåøåíèÿ òàêèõ çàäà÷ íåîáõîäèìû íå
òîëüêî äàííûå è èíôîðìàöèÿ îá àíàëèçèðóåìûõ ïðîöåññàõ, íî è çíàíèÿ, êîòîðûå
ìîæíî ðàçäåëèòü íà òðè êëàññà: òðàäèöèîííûå - äåòåðìèíèðîâàííûå (ó÷åáíèêè,
ìîíîãðàôèè, æóðíàëüíûå ñòàòüè è ò.ä.), ýêñïåðòíûå - (ëèíãâèñòè÷åñêèå
êà÷åñòâåííûå îöåíêè, îñíîâàííûå íà îïûòå) è âûÿâëåííûå, îïèñûâàþùèå
ñêðûòûå âçàèìîñâÿçè ìåæäó èñõîäíûìè äàííûìè (ïàðàìåòðàìè è
ôóíêöèîíàëüíûìè êîìïîíåíòàìè) ýòèõ ïðîöåññîâ ñ ïîìîùüþ ýâðèñòè÷åñêèõ
ìîäåëåé. Çíàíèÿ ïåðâîãî òèïà îòíîñÿò ê ôîðìàëèçóåìûì, à âòîðîãî è òðåòüåãî -
ê íåôîðìàëèçóåìûì (íåñòðóêòóðèðîâàííûì) èëè òðóäíî (ñëàáî) ôîðìàëèçóåìûì.

Äëÿ ðåøåíèÿ íåñòðóêòóðèðîâàííûõ çàäà÷ ñîçäàþòñÿ íîâûå èíòåëëåêòóàëüíûå,
çíàíèå-îðèåíòèðîâàííûå (êîãíèòèâíûå) èíôîðìàöèîííûå òåõíîëîãèè è ñèñòåìû
(ÈÒ è ÈÑ) äëÿ àíàëèòè÷åñêîé îáðàáîòêè, ñèñòåìàòèçàöèè, ñòðóêòóðèçàöèè,
àíàëèçà è õðàíåíèÿ áîëüøèõ îáúåìîâ ðàçíîðîäíûõ ìíîãîìåðíûõ äàííûõ,
èíôîðìàöèè è çíàíèé; ïðîãíîçèðîâàíèÿ è îöåíêè èññëåäóåìûõ ïðîöåññîâ;
ïðèíÿòèÿ ñòðàòåãè÷åñêèõ è òàêòè÷åñêèõ ðåøåíèé íåñòðóêòóðèðîâàííîé ïðèðîäû,
ýëåêòðîííîãî äîêóìåíòîîáîðîòà è çàùèòû èíôîðìàöèè. Èíòåëëåêòóàëüíûå ÈÒ è
ÈÑ îñíîâàíû íà òåîðèè èñêóññòâåííîãî èíòåëëåêòà, ýêñïåðòíûõ çíàíèÿõ,
ïðèðîäíî-áèîëîãè÷åñêèõ ìåõàíèçìàõ ëîãè÷åñêîãî âûâîäà, ýâîëþöèè, îáó÷åíèÿ
è ïîâåäåíèÿ ñ öåëüþ îïòèìèçàöèè è àäàïòàöèè ê èçìåíÿþùåéñÿ ñðåäå. ßäðîì
òàêèõ òåõíîëîãèé ÿâëÿþòñÿ "Ïðèðîäíûå è Ìÿãêèå âû÷èñëåíèÿ (Natural / Soft
Computing)", îáúåäèíÿþùèå ìåòîäû íå÷åòêîé ëîãèêè è âûâîäà, íåéðîñåòåâûå
âû÷èñëåíèÿ, ýâîëþöèîííûå (ãåíåòè÷åñêèå) è ïîâåäåí÷åñêèå  - ðîåâîãî èíòåëëåêòà
(Swarm intelligence): ìóðàâüèíûå è ï÷åëèíûå àëãîðèòìû, à òàêæå àëãîðèòìû
èììóííîêîìïüþòèíãà, ÄÍÊ-âû÷èñëåíèé è äð.

Êîãíèòèâíûå òåõíîëîãèè ïðåäóñìàòðèâàþò ïðåäñòàâëåíèå äàííûõ è çíàíèé â
âèäå èíôîðìàöèîííûõ, ìàòåìàòè÷åñêèõ èëè èìèòàöèîííûõ ìîäåëåé: õðàíèëèùà
è âèòðèí äàííûõ (Data Warehouse and Data Mart), Áîëüøèõ äàííûõ (Big Data),
àíàëèòè÷åñêîé îáðàáîòêè â ðåàëüíîì âðåìåíè (În-Line Analytical Processing -
OLAP), àíàëèçà äàííûõ è çíàíèé (DataMining, Knowledge Discovery in Databases)
[3-6].

ÈÑ, èñïîëüçóþùèå êîãíèòèâíûå òåõíîëîãèè, îòíîñÿòñÿ ê êëàññó
èíôîðìàöèîííî-àíàëèòè÷åñêèõ ñèñòåì (ÈÀÑ). Îíè ïîçâîëÿþò áîëåå óãëóáëåííî
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îñóùåñòâëÿòü àíàëèç, ïðîãíîçèðîâàíèå è îöåíêó ñîñòîÿíèé è ïðèíèìàòü
àäåêâàòíûå àíàëèçèðóåìûì ñèòóàöèÿì ðåøåíèÿ íà ñòðàòåãè÷åñêîì è òàêòè÷åñêîì
óðîâíÿõ.

ÈÀÑ âêëþ÷àåò ïîäñèñòåìû: ñáîðà è íàêîïëåíèÿ äàííûõ èç âíåøíåé ñðåäû,
àíàëèòè÷åñêîé îáðàáîòêè è õðàíåíèÿ äàííûõ (ýëåêòðîííûå èíôîðìàöèîííûå
ðåñóðñû - ÝÈÐ), îïåðàòèâíîãî àíàëèçà ïðîöåññîâ, ïîääåðæêè ïðèíÿòèÿ ðåøåíèé,
èíòåðôåéñ äëÿ ïîëüçîâàòåëåé (ëèö, ïðèíèìàþùèõ ðåøåíèÿ: ìåíåäæåðîâ,
ýêñïåðòîâ è äð.), à òàêæå êîììóíèêàöèîííóþ ïîäñèñòåìó äëÿ âçàèìîäåéñòâèÿ ñ
ÈÀÑ äðóãèõ îðãàíèçàöèé è êîðïîðàöèé, ñîñòàâëÿþùèõ â ñîâîêóïíîñòè ãëîáàëüíóþ
êîðïîðàòèâíóþ èíôîðìàöèîííóþ ñèñòåìó îðãàíèçàöèé [8].

Èíòåëëåêòóàëèçàöèÿ ïîäñèñòåìû àíàëèçà ïðîöåññîâ èíòåðíåò-ìàðêåòèíãà
ïðåäïîëàãàåò èñïîëüçîâàíèå îáðàáîòàííûõ è õðàíèìûõ â ÝÈÐ äàííûõ äëÿ
èíòåëëåêòóàëüíîãî àíàëèçà è îöåíêè òåêóùèõ è ïðîãíîçèðóåìûõ ñîñòîÿíèé
èññëåäóåìûõ ïðîöåññîâ. Äëÿ ýòîãî ïåðñïåêòèâíûì ïðåäñòàâëÿåòñÿ ðàçâèòèå
èíòåëëåêòóàëüíûõ òåõíîëîãèé Business Inteligence and Analytics ïóòåì äîïîëíåíèÿ
èõ ñîâðåìåííûìè òåõíîëîãèÿìè Ïðèðîäíûõ è Ìÿãêèõ âû÷èñëåíèé. Ýòî ïîçâîëèò
ïîâûñèòü ýôôåêòèâíîñòü ðåøåíèÿ çàäà÷ ñèòóàöèîííîãî è èìèòàöèîííîãî
ìîäåëèðîâàíèÿ, êëàññèôèêàöèè, ïðîãíîçèðîâàíèÿ è îöåíêè ñèòóàöèé ñ öåëüþ
ôîðìèðîâàíèÿ âîçìîæíûõ ðåêîìåíäàöèé äëÿ ïðèíÿòèÿ óïðàâëåí÷åñêèõ ðåøåíèé.

Èíòåëëåêòóàëèçàöèÿ ñèñòåì ïîääåðæêè ïðèíÿòèÿ ðåøåíèé (ÑÏÏÐ)
ïðåäïîëàãàåò ñîâåðøåíñòâîâàíèå èíòåëëåêòóàëüíûõ òåõíîëîãèé ôîðìèðîâàíèÿ,
àíàëèçà è îöåíêè âîçìîæíûõ àëüòåðíàòèâ ðåøåíèé è èñõîäîâ (ðåçóëüòàòîâ
ðåàëèçàöèè ðåøåíèé), à òàêæå êðèòåðèåâ ýôôåêòèâíîñòè ðåàëèçàöèè ðåøåíèé è
èõ îöåíîê, â òîì ÷èñëå ïðåäñòàâëåííûõ â âèäå íå÷åòêèõ ïîêàçàòåëåé [7-8].

Âûâîäû. Òåíäåíöèÿ ðîñòà îáúåìà è òèïîâ èíôîðìàöèè î âíåøíåé è âíóòðåííåé
ñðåäå èññëåäóåìûõ ïðîöåññîâ, õàðàêòåðèçóþùåéñÿ òàêæå òðóäíîïðåäñêàçóåìîé
èçìåí÷èâîñòüþ è íåñîâåðøåíñòâîì (íàëè÷èåì íåîïðåäåëåííîñòåé), òðåáóåò
äàëüíåéøåãî ñîâåðøåíñòâîâàíèÿ ÈÒ è ÈÑ äëÿ ðåøåíèÿ çàäà÷ èíòåðíåò-ìàðêåòèíãà
ïóòåì èõ èíòåëëåêòóàëèçàöèè.

Ïåðñïåêòèâíûìè ÿâëÿþòñÿ íàïðàâëåíèÿìè èññëåäîâàíèé ïî
èíòåëëåêòóàëèçàöèè ÈÒ è ÈÑ ÿâëÿþòñÿ:

1) ñîâåðøåíñòâîâàíèå ìåòîäîâ êîãíèòîëîãèè: âûÿâëåíèÿ, ñòðóêòóðèðîâàíèÿ,
ôîðìàëèçàöèè è îáðàáîòêè íåôîðìàëüíûõ çíàíèé, â òîì ÷èñëå òåêñòîâîé è
ãðàôè÷åñêîé èíôîðìàöèè (Òåxt and WebMining), ñîäåðæàùåéñÿ â äîêóìåíòàõ è
âåá-ñòðàíèöàõ;

2) ñîçäàíèå íîâûõ èíòåëëåêòóàëüíûõ ÈÒ àíàëèçà, ïðîãíîçèðîâàíèÿ, ïðèíÿòèÿ
ðåøåíèé äëÿ ñèñòåì èíòåðíåò-ìàðêåòèíãà.
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ABSTRACT
Due to the high competition in the market of banking products, the effective

organization of the marketing activities of banks is one of the significant factors for their
successful activity in the market. The changing technological and sociocultural environment
requires adjustment of current promotion practices, as well as the active introduction of
modern methods of promotion. As a result of the development of digital means of data
transmission, their active use by the population, the direction of digital marketing is
becoming relevant. The article discusses modern methods of promoting banking
organizations, analyzes the trends in the use of digital marketing in relation to banking.

Keywords: bank marketing, digital marketing, digital marketing, social media,
promotion of banking organizations, marketing mix, marketing activity efficiency.

Digital marketing is a general term used to refer to targeted and interactive marketing
of goods and services that uses digital technology to attract potential customers and
retain them as consumers. The main objectives of digital marketing are brand promotion
and sales growth using various techniques. Digital marketing includes a wide selection of
marketing tactics to promote products, services and brands. In addition to mobile
technologies, traditional TV and radio, digital marketing methods use the Internet as
the main communication intermediary.[1]

Digital marketing of the bank is based on constantly growing and rapidly changing
technologies. The same features should be expected from the development and strategies
of digital marketing. The following are the most significant points.

1. Segmentation: interest in digital marketing opportunities in market segmentation
in order to identify target markets in both B2B, B2C, and P2P (the possibility of using
crowdsourcing tools).

2. Influence marketing: societies or people capable of influencing consumer behavior
are called opinion leaders.

3. Analysis of the behavior of Internet users (Online Behavioural Advertising,
OBA): consists in collecting information about online user activity on various devices
and sites in order to deliver advertising messages in accordance with the interests,
preferences and needs of the recipients.

4. Collaboration: can be established between organizations, technical service
providers, digital agencies to optimize efforts and share resources. Currently, an important
factor in creating a marketing strategy is the personalization of advertising space using
digital tools.

5. Remarketing: plays a major role in digital marketing. This tactic allows marketers
to publish targeted advertising, that is, to show an advertising message to a specific
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audience, whose representatives are constantly looking for some information on the
network, in particular, information about products and services, or visit sites for other
specific purposes.

6. Advertising in games: the most common use cases are billboards in sports games,
and advertising built into games can also be manifested in the branding of game objects,
such as weapons, cars, clothes.[4]

Instead of the traditional provision of banking services and advising clients through
mandatory visits to the branch or by phone, new tools appear: a unique experience in
providing services through "direct" sales channels, such as the bank's Internet portals,
the introduction of Internet banking, cloud technologies, mobile banking applications,
and contactless payments, virtual currencies and many other innovative solutions.

If you look back, you can trace the history of payment systems and digital financial
services for the last 20-30 years - from the active introduction of ATMs (ATM), bank
cards to the provision of a large volume of services remotely and at any time, with the
transition to service in the "24 / 7 ".

Digital transformation is the main condition for effective work in the banking services
market.

This is a fundamentally new model for building a business, a complete rethinking of
traditional approaches to solving customer problems, high quality and speed of service.

A new round of evolution in the financial industry leads to digitalization, the transfer
of banking products, services, marketing and sales, customer service and operational
processes into a digital environment.

Digitalization is gaining momentum and competing with existing traditional business
models. The market for mobile and contactless payments, P2P services, digital currencies,
etc. is growing rapidly.

Mobility, customer focus, personalization of offers are the main components of the
digital bank concept.

In a traditional bank, all services are focused on the bank branch:
- all the experience and knowledge about the client is concentrated in a specific

service point, a bank branch;
- the branch or office of the bank is the starting point of interaction with the client;
- location of the bank - the distance to the branch matters, the client must be able

to physically reach it;
- digital services are a continuation of the services of the branch where the client is

served;
- standardization of products and services;
- Customer knowledge and service experience may vary depending on the service

channel.
In a digital bank, everything is focused on the client:
- the client is a center of concentration of customer knowledge and customer experience;
- the client chooses how it is more convenient for him to start interacting with the

bank; to start communication, it is not necessary to come to the office;
- the client can be physically anywhere, the distance to the bank office does not

matter;
- digital services are at the center of the customer service model, regardless of the

branch;
- a line of products and service is created to meet customer needs;
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- knowledge about the client and his experience is accumulated at one point, regardless
of the service channel.

Consumers will increasingly prefer mobile banking and Internet banking to standard
banking.

Digital, user and client experience will become more sophisticated and information-
rich.[5]

This implies a well-coordinated digital banking interaction between the consumer
and the business, new features focused on the creation of their own cryptocurrencies,
biometric authentication systems that do not require a password, services and offers that
are geo-referenced, as well as dialog interfaces.

As world practice shows, the main advantages of a digital bank are as follows:
1. Digitization of the bank's business processes - the use of graphical models of the

business process, closely integrated with the actual implementation of the business
process in information systems (changes take place with a minimum delay in time), as
well as the availability of electronic document management, a system for measuring and
recording a large amount of information ( KPI indicators, operational risks, lists of
employees and customers when performing a business process).

2. Products (services) and sales channels are focused on customer self-service and are
provided in digital form.

The digital bank includes remote banking services (Internet banking and all related
services), mobile applications, Internet acquiring, interbank services, and the quick
launch of new products (services) for sale.

3. Qualified personnel - the presence of their own digital teams, combining the
competencies of business, IT and marketing, functional teams working together on an
ongoing basis. The bank's corporate culture is focused on digital business and innovation.

4. System architecture of the bank - almost all information systems of the bank should
be closely integrated with each other, forming a single platform. At the same time, bank
partners should be able to develop their own new services and integrate them with the
bank's products (services) (for example, providing a service for the sale of construction
services and goods when applying for mortgage loans at the bank).

Digital banking allows the user to easily control all their financial transactions,
which means that they can control the situation as a whole.
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ANNOTATSIYA
Ushbu maqolada raqamli iqtisodiyotning islomiy moliyalashtirish yo'nalishlarida tashkil

etilishi va qo'llanilishi haqida ma'lumot beriladi.
Kalit so'zlar: Raqamli iqtisodiyot, islom hamkorlik tashkiloti (OIC), islomiy

moliyalashtirish, jahon raqamli iqtisodiyoti, startup, FinTech.
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ANNOTATION
This article provides an overview of the creation and application of the digital

economy in the islamic finance.
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finance, world digital economy, startup, FinTech.

Axborot - kommunikatsiya sohasining rivojlanishi iqtisodiyotning yuksalishiga to'g'ridan
- to'g'ri ta'sir qilmoqda. Bu esa kelajak iqtisodiyot raqamli ko'rinishda bo'lishidan dalolat
qiladi. Xo'sh, raqamli iqtisodiyot nima?

Raqamli iqtisodiyot - bu raqamli hisoblash texnologiyalariga asoslanib internet orqali
biznesni boshqarish hisoblanadi. Mobil banking, onlayn to'lovlar, mobil ilovalar orqali
mijozlarning o'zaro pul ayirboshlashi, bank hisob raqamlari orqali pul o'tkazmalari,
tovarlarni buyurtma qilish, ularni sotib olish va pulini to'lash, uni xaridorgacha yetkazib
berish va hatto ularga xizmat ko'rsatish ham raqamli iqtisodiyot ko'rinishida bo'ladi. Ma'lumki,
iqtisodiyotda xaridorlar turli kategoriyalarga ko'ra farqlanadilar: yoshi, jinsi, irqi, ijtimoiy
kelib chiqishi va dini. Bugunga kelib raqamli iqtisodiyot nafaqat moliyalashtirishning
an'anaviy tarmoqlarida balki, islomiy moliyalashtirish liniyalarida ham keng qo'llanilmoqda.

Raqamli islom bankingi FinTech (finance&technology) industriyasi vositalaridan
foydalangan holda onlayn xizmatlar orqali islom bank xizmatlarini amalga oshirish
texnologiyasidir. Islomiy moliyalashtirish hamda islom bankchiligi bir-biriga bog'liqki
moliyalashtirishda bank asosiy vositachi hisoblanadi.

"Raqamlashtirish bizning oldimizga uchta maqsadlarni: mahsulotning va xizmatlarning
sifatini oshirish, narxlarni tushirish, ma'lumot to'plash va boshqarishni rivojlantirishga
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yordam beradi", deb Dubay islom iqtisodiyotini rivojlantirish strategiyasi va loyihalashtirish
markazi boshqaruvchisi Said Muborak iqtisodiyotda raqamlashtirishning ahamiyati haqida
ta'kidlab o'tgan[1] edi.

2014-yilda raqamli iqtisodiyotning qiymati 1.9 trln dollarni tashkil qilgan bo'lsa, bu
ko'rsatkich 2020-yilda 4.3 trln. dollarga yetishi kutilmoqda. Islom hamkorlik tashkiloti
(OIC)ga a'zo mamlakatlar ham bu ulushdan chetda qolayotgani yo'q. Bu mamlakatlar
2014-yilda 107 mlrd. dollarlik jahon raqamli iqtisodiyoti xizmatidan foydalangan bo'lsa,
2020-yilga kelib bu ko'rsatkich 277 mlrd. dollarga yetishi prognoz qilinmoqda.

1-rasm. 2014-yilda jahon raqamli iqtisodiyoti ulushi (mlrd)[2].
Nisbatan aholisi dunyo mamlakatlari aholisidan ko'ra yosh bo'lgan musulmon

mamlakatlari islomiy moliyalashtirish tizimida startup loyihalarni qo'llashga katta e'tibor
bermoqda. Raqamli islom iqtisodiyoti strategik muhim soha bo'lib bir qancha OIC
mamlakatlari islomiy moliyalashtirish texnologiyasi (Islamic FinTech)ga qiziqmoqda.
Masalan, BAAning Dubay Xalqaro Moliya Markazi islomiy moliyalashtirish
texnologiyasidagi startuplar uchun 2018-yilda 100 mln. dollar ajratdi. Malayziya Raqamli
Iqtisodiyot Korporatsiyasi davlat boshqaruvidagi korporatsiya bo'lib, ushbu mamlakatda
raqamli iqtisodiyot muhitini shakllantirish uchun tashkil etilgan. Shuningdek bu korporatsiya
halol biznes bilan shug'ullanuvchi tadbirkorlarga sertifikat berishni amalga oshiradi.

2-rasm. Ayrim mamlakatlarda islomiy moliya texnologiyalari (Islamic FinTech) asosida
moliyalashtirilgan startup loyihalari soni [3].

Jahonda umumiy hisobda 93 ta Islomiy FinTech startuplari mavjud bo'lib, 31 tasi
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Indoneziyada, 12 tasi AQSHda, 11 tasi Birlashgan Arab Amirliklarida, 10 tasi Buyuk
Britaniyada, 7 tasi Malayziyada va qolgani esa dunyoning boshqa mamlakatlariga to'g'ri
keladi. Startup loyihalari bir qancha sektorlarga ajratilgan bo'lib, bundan 65 tasi biznesni
moliyalashtirishga, 15 tasi mol-mulk boshqaruvi (zakot)ga, 8 tasi deposit va transfertlarga
yo'naltirilgan.

Islom iqtisodiyotida shuningdek mushoraka moliyalashtirish yo'nalishiga asoslangan
bir qancha tizimlar mavjud. Misol uchun, kroud-fonding (crowd-funding) bo'lib, bu
yo'nalish iqtisodiyotda yangi soha hisoblanadi. Crowd-funding bu kichik biznes va startuplarga
venchur (yuqori riskli va yuqori daromadli) kapitallardan investitsiya va kreditlar olishga
yordam beradi. Crowd-funding internet orqali kichik firmalarga o'zlarining mablag'larini
ko'paytirishga yordam beradi[4]. Shuningdek, islomiy moliyalashtirishda kapital egasi
(rab-ul mol) va tadbirkor (mudarib) o'rtasida tuziladigan shartnoma "mudoraba" shartnomasi
deyiladi. Bu shartnoma yuzasidan bir tomondan tadbirkor mehnati bilan xizmat qiladi,
ikkinchi tomondan mulk egasi puli bilan qatnashadi.

Raqamli iqtisodiyotni islomiy moliyalashtirish liniyalarida qo'llashlik yangi mijozlarni
jalb qilishga yordam beradi. Tadbirkor va kapital egasini bir joyga jamlash, ularning bir-
biri bilan muzokaraga qilish uchun maxsus islomiy moliyalashtirishga oid ilovalarni
ishlab chiqish yaqin kelajakda bu sohaga qiziquvchilar auditoriyasini kengaytiradi.

Foydalanilgan adabiyotlar ro'yxati.
1) www.ie.edu/insights/articles/innovation-and-digitalization-in-the-islamic-

economy
2) www.dinarstandard.com/wpcontent/uploads/2019/05/SALAAM.pdf
3) https://www.dinarstandard.com/wp-content/uploads/2018/12/Islamic-Fintech-

Report-2018.pdf
4) www.journal.wahedinvest.com/enhancing-the-application-of-musharakah-through-

blockchain/
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ýêîíîìèêè è ðàçðàáîòêà ìîäåëåé öèôðîâûõ óñëóã â îäíîì èç ãëîáàëüíûõ òðåíäîâ
ñîâðåìåííîé ýêîíîìèêè. Èçó÷åíà äèôôåðåíöèàöèÿ ïðîöåññîâ öèôðîâîãî
óïðàâëåíèÿ ïðåäïðèÿòèÿìè ñôåðû óñëóã.

Êëþ÷åâûå ñëîâà: ïðîöåññû öèôðîâîãî óïðàâëåíèÿ, ïðåäïðèÿòèÿ ñôåðû
îáñëóæèâàíèÿ, ýêîíîìåòðè÷åñêîå ìîäåëèðîâàíèå, ñåëüñêèå ðàéîíû.

DIGITAL MANAGEMENT PROCESSES AT SERVICE ENTERPRISES

ABSTRACT
The article describes the processes of digital management at enterprises in the service

sector, shows the development of digital culture as the main driving force of the
economy and the development of models of digital services in one of the global trends
of the modern economy. The differentiation of processes of digital management of
enterprises in the service sector is studied.

Keywords: digital management processes, service enterprises, econometric modeling,
rural areas.

¥îçèðãè êóíäà ðà³àìëè è³òèñîäè¸ò òóøóí÷àñè áèð ³àòîð ìàìëàêàòëàðíèíã
è³òèñîäèé íàçàðèÿñè âà àìàëè¸òèäà ïàéäî á´ëäè. Áó ðà³àìëè òåõíîëîãèÿëàðíèíã
æàäàë ðèâîæëàíèøè, àõáîðîò ñîµàñèäà èí³èëîá âà è³òèñîäè¸òíèíã ãëîáàëëàøóâ
æàðà¸íëàðèíè òåçëàøòèðèø áèëàí àæðàëèá òóðàäè. Óëàðäàí ôîéäàëàíèø
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ñàìàðàäîðëèãè îðòèá áîðà¸òãàí áèëèìãà àéëàíòèðèëäè âà èæòèìîèé-è³òèñîäèé
àëî³àëàð òîáîðà êåíãàéèá áîðìî³äà.

Áîçîð ñóáúåêòëàðèíèíã ôàîëèÿòèäà ðà³àìëè è³òèñîäè¸òíèíã àñîñèé îìèëè
ðà³àìëè ìàäàíèÿòíè ðèâîæëàíòèðèøäàí èáîðàò. Æàìèÿòíè èæòèìîèé âà
è³òèñîäèé èñëîµ ³èëèøíèíã µîçèðãè áîñ³è÷èäà àòðîô-ìóµèò æàìèÿòíèíã
èíñòèòóöèîíàë òóçèëèøèãà õîñ õóñóñèÿòëàðèíè êåëòèðèá ÷è³àðìî³äà âà áó àñîñäà
ÿíãè òóøóí÷àëàð âà ¸íäàøóâëàðíè øàêëëàíòèðèøãà çàðóðàò òó²äèðàäè.

Àììî "õèçìàò ê´ðñàòèø êîðõîíàëàðè, àéíè³ñà, ìèíòà³àíèíã ³èøëî³ æîéëàðèäà
ñóñò ðèâîæëàíìî³äà", áó åðäà êàòòà êàïèòàë ìàáëà² òàëàá ³èëìàéäèãàí âà õóñóñèé
òàäáèðêîðëèê ó÷óí æîçèáàäîð á´ëãàí ê´ïãèíà àíúàíàâèé õèçìàò òóðëàðè åòàðëè
äàðàæàäà ðèâîæëàíìàé âà ³èøëî³ àµîëèñèíèíã óëàðäàí ôîéäàëàíèø
èìêîíèÿòëàðè ïàñòëèãè÷à ³îëìî³äà.

Õèçìàò ê´ðñàòèø ñîµàñèíèíã ÿëïè è÷êè ìàµñóëîòäàãè óëóøè µîçèð÷à áîçîð
ìåçîíëàðèãà ìîñ êåëìàÿïòè âà óíè äóí¸íèíã ðèâîæëàíãàí ìàìëàêàòëàðèäà áó
ñîµàäà ýðèøèëãàí ê´ðñàòêè÷ëàðãà òà³³îñëàá á´ëìàéäè.

Àµîëèíèíã òóðìóø øàðîèòè âà òóðìóø äàðàæàñèíèíã ñèôàòèíè îøèðèø,
àéíè³ñà, õèçìàò ê´ðñàòèø ñîµàñèäà îëèá áîðèëà¸òãàí è³òèñîäèé èñëîµàòëàðãà
áî²ëè³.

Áó áîðàäà  ¤çáåêèñòîí ïðåçèäåíòè Øàâêàò Ìèðçè¸åâ Îëèé Ìàæëèñãà
ìóðîæààòíîìàñèäà äàâëàò âà æàìèÿò ³óðèëèøèíèíã òóðëè ñîµàëàðèäà ñàìàðàëè
íàòèæàëàðãà ýðèøèø ó÷óí èë²îð çàìîíàâèé àõáîðîò-êîììóíèêàöèÿ
òåõíîëîãèÿëàðèíè æîðèé ýòèø çàðóðëèãèãà µàì ýúòèáîð ³àðàòäè. Ðà³àìëè
è³òèñîäè¸òíèíã ìèëëèé ñòðàòåãèÿñèíè èøëàá ÷è³èø âà 2020-2030 éèëëàðãà
ì´ëæàëëàíãàí "Ðà³àìëè ¤çáåêèñòîí" ðèâîæëàíèø äàñòóðèíè ³àáóë ³èëèøíè
òàêëèô ýòäè.[1]

Çàìîíàâèé èêòèñîäè¸òíèíã ãëîáàë òåíäåíöèÿëàðèäàí áèðè á´ëèá ðà³àìëè
è³òèñîäè¸ò µèñîáëàíàäè.

Áó ýñà äàâëàò ñè¸ñàòè, ìèëëèé ðà³àìëè è³òèñîäèé õàâôñèçëèê, íîðàñìèé
íîðìà âà èæòèìîèé õóë³-³îèäàëàðèíè òàðòèáãà òóøèðóâ÷è ìåú¸ðèé-µó³ó³èé
òèçèìíè ÿðàòèø êåðàêëèãèíè áèëäèðàäè.

È³òèñîäè¸òíè ìîäåðíèçàöèÿëàø øàðîèòèäà àµîëè òóðìóø øàðîèòè, òóðìóø
òàðçè âà òóðìóø äàðàæàñèíè îøèðèø ìà³ñàäèäà õèçìàò ê´ðñàòèø ñîµàñèíè òàøêèë
³èëèø, µàð áèð ìèíòà³àíèíã è³ëèìè, óðô-îäàòè, áîçîð è³òèñîäè¸òè
øàðîèòëàðèíè µèñîáãà îëãàí µîëäà, èííîâàöèîí èøëàá ÷è³àðèø æàðà¸íëàðèíè
îïòèìàë ìîäåëèíè âà áîø³àðèøíèíã ðà³àìëè óñóëëàðèíè  èøëàá ÷è³èø òàëàá
ýòèëàäè:

-õèçìàò ê´ðñàòóâ÷è áîçîð èíôðàòóçèëìàñè ñóáúåêòëàðèíè óñòóâîð òàðçäà
ðèâîæëàíòèðèøíè áîø³àðèøíè ðà³àìëàøòèðèø;

-õèçìàò ê´ðñàòóâ÷è áîçîð èíôðàòóçèëìàñè ñóáúåêòëàðè ´ðòàñèäàãè ðà³îáàò
ìóµèòèíè òðàíñôîðìàöèÿëàø;

-çàìîíàâèé èë²îð òåõíîëîãèÿëàðíè æîðèé ýòèá, ðà³îáàòáàðäîø ìàµñóëîòëàð
èøëàá ÷è³àðóâ÷è ìóêàììàë òåõíîëîãèê æàðà¸íëàðíè ìîäåëëàøòèðèø;

- èøëàá ÷è³àðèø ôîíäëàðèíè âà èø÷è êó÷ëàðèíè õ´æàëèê îáîðîòèãà ÿíàäà
ò´ëàðî³ æàëá ³èëèøíè, ÿúíè æàìèÿòíèíã ÷åãàðàëàíãàí ðåñóðñëàðèäàí ò´²ðè
ôîéäàëàíèøäà áîø³àðèøíè ðà³àìëàøòèðèø ;

-æîéëàðäàãè õèçìàò ê´ðñàòèø êîðõîíàëàðãà õîðèæèé èíâåñòèöèÿëàðíè æàëá
ýòèø âà èíâåñòèöèÿ æàðà¸íëàðèíè áîø³àðèøíè ðà³àìëàøòèðèø.

Õèçìàò ê´ðñàòèø êîðõîíàëàðèíèíã ðèâîæëàíòèðèøíè  ìîäåëëàøòèðèøäà
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ðà³àìëàøòèðèø íó³òàè íàçàðäàí áîø³àðèø æàðà¸íëàðèíè òàâñèôëàøäà ðåàë
îáúåêò èêêèòà òèçèì ê´ðèíèøèäà êåëòèðèëàäè (1-ðàñì).[2]

1-ðàñì. Õèçìàò ê´ðñàòèø êîðõîíàëàðèíè ðà³àìëè áîø³àðèø òèçèìèíèíã
ñòðóêòóðàñè.

Áîø³àðóâ÷è âà áîø³àðèëóâ÷è (áîø³àðèø îáåúêòè). Ê´ï òàðìî³ëè õèçìàò
ê´ðñàòèø ñîµàñèíè ýêîíîìåòðèê ìîäåëëàøòèðèøäà áîø³àðèø òèçèìëàðèíèíã

óìóìèé ñòðóêòóðàñè, áó åðäà:   )(tx - êèðèø òàúñèðëàðè (òîïøèðè³) âåêòîðè;  )(t
- òàø³è ìóµèò òàúñèðëàðè âåêòîðè;   )(' th  - õàòîëàð ñèãíàëèíèíã âåêòîðè;   )('' th
- áîø³àðèø òàúñèðëàðèíèíã âåêòîðè; ýêçîãåí ´çãàðóâ÷èëàð:   )(tz - S òèçèì

µîëàòëàðè âåêòîðè;  )(ty   - ÷è³èø ´çãàðóâ÷èëàðèíèíã âåêòîðè, îäàòäà  )(ty = )(tz  .
Õèçìàò ê´ðñàòèø êîðõîíàëàðèíè áîø³àðèøäà µå÷ á´ëìàãàíäà óëàðíèíã ó÷

òóðëè æèµàòèíè ôàð³ëàø ëîçèì á´ëàäè:
- ìàçìóíëè ðà³àìëàøòèðèø(õèçìàòëàðíè ê´ðñàòèø á´éè÷à ìàçìóí, ôàîëèÿòíèíã

ñèôàò òàâñèôèãà íèñáàòàí ìàíôààòëàðè);
- è³òèñîäèé ðà³àìëàøòèðèø(õèçìàòëàðíè òà³äèì ýòèø, õàðàæàòëàð âà

íàòèæàëàð á´éè÷à ôàîëèÿòãà íèñáàòàí ìàíôààòëàð);
- ñè¸ñèé-è³òèñîäèé ðà³àìëàøòèðèø(³èäèðèëà¸òãàè ôàîëèÿòäà òóðëè

ñóáúåêòëàðíèíã ³àòíàøèøè âà ´çàðî àëî³àëàðèíè òàðòèáãà ñîëèá òóðóâ÷è
íîðìàëàðíèíã ñà³ëàíèøè âà ́ çãàðèøèãà íèñáàòàí ìàíôààòëàð, ÿúíè áîø³àðèø,
ìîëèÿëàøòèðèø, ñîëèê³à òîðòèø âà µîêàçîëàðíèíã òà³äèì ýòèëèøèãà íèñáàòàí
ìàíôààòëàð).[3]

Õèçìàòëàð ñîµàñèíè ðà³àìëàøòèðèëà¸òãàíäà, ìàíôààòëàðíèíã ³óéèäàãè ó÷
êàòòà ãóðóµëè ìàíôààòëàðèíè àæðàòèø ìóìêèí: õèçìàò èñòåúìîë÷èëàðíèíã
áåâîñèòà ìàíôààòëàðè áèð õèë ýìàñ âà àµîëè ãóðóµëàðè á´éè÷à òóðëè äàðîìàä
äàðàæàëàðè, ìàüëóìîòè á´éè÷à ôàð³ëàíàäè. Èñëîµîòëàð áîøëàíãóíãà ³àäàð äàâð
³àéä ³èëèíãàí ãóðóµëàðíèíã áàð÷àëàðè ìàíôààòëàðèäà óìóìèé ́ õøàøëèê ìàâæóä
á´ëãàí, ÿüíè òà³äèì ýòèëà¸òãàí õèçìàòëàð ñèôàòèäàí ³îíè³ìàñëèê âà óëàðíèíã
àëîµèäà òóðëàðè á´éè÷à òà³÷èëëèêíèíã ìàâæóäëèãè. Àµîëè ìàíôààòëàðèãà
óìóìèéëèê - áó õèçìàòëàð ñèôàòèíèíã ÿõøèëàíèøèíè õîµëàøäèð. Øó áèëàí
áèðãà àµîëèíèíã áèð ³èñìè (´ðòà âà þ³îðè äàðîìàäëè ãóðóµëàð) þ³îðèðî³ ñèôàòëè
õèçìàòëàðãà µà³ ò´ëàøãà òàé¸ðäèð.[4]

 Þ³îðè äàðîìàäëè ãóðóµëàðãà ýñà óìóìàí áàð÷à òèááèé, òàüëèì âà ìàäàíèé
µîðäè³ õèçìàòëàðãà µà³ ò´ëàøãà ðîçèäèðëàð, ëåêèí òàìîìàí áîø³à, ñèôàòëèñèãà.
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¤ðòà âà ïàñò äàðîìàäëè ãóðóµëàðãà ýñà àââàëãè áåïóë èæòèìîèé-ìàäàíèé
õèçìàòëàðíè òà³äèì ýòèø òèçèìèíèíã ñà³ëàíèøè âà óëàðíèíã ñèôàòèíè (àñîñàí
äàâëàò µèñîáèãà) îøèðèøäàí ìàíôààòäîðäèðëàð.

Õèçìàòëàð ñîµàñèíèíã òàáèàòè, õèçìàòíèíã ìîääèé òîâàðëàðäàí ôàð³ëàøòèðóâ÷è
õóñóñèÿòëàð õèçìàòëàð áîçîðè õóñóñèÿòëàðèíè àñîñëàéäè. Óíè áîçîð
è³òèñîäè¸òèíèíã óìóìèé ³îíóíëàðèãà á´éñóíàäèãàí, òîâàð áîçîðè áèëàí
áèðãàëè³äà óíèíã õèëìà õèëëèãè ñèôàòèäà ê´ðèá ÷è³èëàäè.

Óëàð ³óéèäàãèëàðãà àæðàëèá òóðàäè.
-þ³îðè äèíàìèçì;
-õóäóäèé á´²èíëàøòèðèø âà ëîêàë òàâñèô;
-³àéòà èøëàá ÷è³èø öèêëè òóôàéëè êàïèòàë àéëàíèøèíèíã þ³îðè òåçëèãè;
-õèçìàò ê´ðñàòèø êîðõîíàëàðíèíã ê´ï÷èëèãè, øóíèíãäåê, õèçìàòëàðíè þêëàø,

òóøèðèø âà òàõëàøíèíã èìêîíèÿòè á´ëìàãàíëèãè òóôàéëè óëàðíèíã áîçîð
êîíúþêòóðàñèãà þ³îðè ñåçãèðëèãè;

-èøëàá ÷è³àðóâ÷è âà èñòåúìîë÷è ́ ðòàñèäàãè øàõñèé àëî³à áèëàí áî²ëè³ á´ëãàí
õèçìàò ê´ðñàòèø æàðà¸íèíã õóñóñèÿòëàðè;

-ê´ï÷èëèê òàðìî³ëàðäàãè ìàµñóëîòíèíã þ³îðè äèôôåðåíöèàëëàøóâè;
-õèçìàòëàðíè ê´ðñàòèøäà ê´ï÷èëèê µîëàòëàðäà íàòèæàíè îëäèíäàí áèëèá

á´ëìàñëèê;
-èøëàá ÷è³àðóâ÷è âà èñòåúìîë÷è ´ðòàñèäàãè àõáîðîò á´éè÷à ìóòàíîñèáëèê

á´ëìàñëèãèíèíã ìàâæóäëèãè õèçìàò ê´ðñàòèø êîðõîíàëàðèíèíã ðèâîæëàíèøèãà
ò´ñ³èíëèê  ³èëàäè.[5]

Áó ýñà èëãàðèãè ´í éèëëàð äàâîìèäà ìàâæóä á´ëìàãàí,  ðà³àìëàøòèðèøãà
àñîñëàíãàí ê´ïëàá õèçìàòëàð ïàéäî á´ëèøèãà ñàáàá á´ëäè.

Õóëîñà ³èëàäèãàí á´ëñàê õèçìàò ê´ðñàòèøíèíã ðà³àìëè è³òèñîäè¸ò ìîäåëèãà
´òèøè èæòèìîèé-è³òèñîäèé ìóíîñàáàòëàð òóáäàí ÿíãè èìêîíèÿòëàð âà
òàõäèäëàðãà îëèá êåëàäè.

Êåëàæàêäà àµîëèãà õèçìàò ê´ðñàòèø ñîµàñèíè áàð³àðîð ðèâîæëàíòèðèø ó÷óí
èííîâàöèÿ îìèëèãà àñîñèé ýúòèáîðíè ³àðàòèø ìà³ñàäãà ìóâîôè³ äåá µèñîáëàíàäè.
Èííîâàöèÿ àñîñèäà ðà³àìëè õèçìàò ê´ðñàòèø êîðõîíàëàðèíè ðèâîæëàíòèðèø âà
òàøêèë ³èëèø ó÷óí èííîâàöèîí ²îÿ âà ÿíãè î÷èëãàí õèçìàòëàð òàðìî²èíè æîðèé
ýòèø, þ³îðè ñèôàòëè õèçìàò ê´ðñàòèø êîðõîíàëàðèíèíã ðèâîæëàíèøèãà øàðîèò
ÿðàòàäèãàí îìèëëàðíè ðà²áàòëàíòèðèø ëîçèì á´ëàäè.
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ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëàäà ðà³àìëàøòèðèøíèíã çàìîíàâèé áóõãàëòåðèÿ µèñîáèãà òàúñèðè

´ðãàíèëãàí âà òàµëèë ýòèëãàí. Ñ´íããè ´í éèëëèêäà ðà³àìëè áîçîðëàð ñîµàñèäà
òåõíîëîãèê èí³èëîá ð´é áåðäè, áó àíàëîã áèçíåñíèíã ðà³àìëàøòèðèø òîìîí
ñèëæèøèãà îëèá êåëäè. Áó çàìîíàâèé äóí¸äà ðà³îáàòáàðäîøëèêíè ñà³ëàø âà
áóõãàëòåðèÿ µèñîáèäà ìàúëóìîòíè ³àéòà èøëàø, ò´ïëàø, ñà³ëàø ó÷óí ÿíãè
èìêîíèÿòëàðíè î÷èá áåðàäè.

Êàëèò ñ´çëàð: ðà³àìëè è³òèñîäè¸ò, áóõãàëòåðèÿ µèñîáè, ðà³àìëàøòèðèø,
òàð³àòèø, ðà³àìëè ìàíáàëàð, ðà³àìëàøòèðèø

ÀÍÍÎÒÀÖÈß
 Â ñòàòüå ðàññìîòðåíà  âëèÿíèå öèôðîâèçàöèè íà ñîâðåìåííûé áóõãàëòåðñêèé

ó÷åò. Â ïîñëåäíåå äåñÿòèëåòèå ïðîèçîøëà òåõíîëîãè÷åñêàÿ ðåâîëþöèÿ â îáëàñòè
öèôðîâûõ ðûíêîâ, êîòîðàÿ ïðèâåëà ê ñäâèãó àíàëîãîâîãî áèçíåñà â ñòîðîíó
îöèôðîâêè. Ýòî îòêðûâàåò íîâûå âîçìîæíîñòè äëÿ îáðàáîòêè, ñáîðà, õðàíåíèÿ
èíôîðìàöèè â áóõãàëòåðñêîì ó÷åòå.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, áóõãàëòåðñêèé ó÷åò, öèôðîâèçàöèÿ,
äèñòðèáüþöèÿ, öèôðîâûå ðåñóðñû, îöèôðîâêà

ANNOTATION
The article deals with the topic of the impact of digitalization on modern accounting.

In the last decade, there has been a technological revolution in the field of digital
markets, which has led to a shift in the analog business towards digitization. This opens
up new opportunities for processing, collecting, storing information in accounting and
maintaining competitiveness in the modern world.

Keywords: digital economics, accounting, digitalization, distribution, digital resources,
digitization

Êèðèø. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâ Îëèé ìàæëèñãà
é´ëëàãàí Ìóðîæààòíîìàñèäà 2020 éèëíè - "Èëì ìàúðèôàò âà ðà³àìëè
è³òèñîäè¸òíè ðèâîæëàíòèðèø éèëè" äåá ýúëîí ³èëàð ýêàí, ðà³àìëè
è³òèñîäè¸òíèíã ìàìëàêàòíèíã áàð÷à æàáµàëàðèäà àµàìèÿòèãà ò´õòàëèá: -
"Òàðà³³è¸òãà ýðèøèø ó÷óí ðà³àìëè áèëèìëàð  âà çàìîíàâèé àõáîðîò
òåõíîëîãèÿëàðèíè ýãàëëàøèìèç çàðóð âà øàðò. Áó áèçãà þêñàëèøíèíã ýíã ³èñ³à
é´ëèäàí áîðèø èìêîíèÿòèíè áåðàäè. Çåðî, áóãóí äóí¸äà áàð÷à ñîµàëàðãà àõáîðîò
òåõíîëîãèÿëàðè ÷ó³óð êèðèá áîðìî³äà." äåá òàúêèäëàãàí ýäè.[1] Øóíèíãäåê,
ðåñïóáëèêàìèçäà ðà³àìëè è³òèñîäè¸òíè äàâëàò áîø³àðóâ òèçèìèäà çàìîíàâèé
àõáîðîò òåõíîëîãèÿëàðíè æàäàë ðèâîæëàíòèðèø á´éè÷à øàðîèòëàð ÿðàòèø,
øóíèãäåê, àõáîðîò µàâôñèçëèãèíè òàúìèíëàø ìà³ñàäèäà Âàçèðëàð Ìàµêàìàñè
2018 éèë 31 àâãóñòäà ðà³àìëè è³òèñîäè¸òíèíã ìà³ñàä âà âàçèôàëàðèíè áåëãèëàá
áåðàäèãàí "¤çáåêèñòîí Ðåñïóáëèêàñèäà ðà³àìëè è³òèñîäè¸òíè æîðèé ³èëèø âà
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Òîøêåíò

ÿíàäà ðèâîæëàíòèðèø á´éè÷à ³´øèì÷à ÷îðà-òàäáèðëàð ò´²ðèñèäà" £àðîðè ³àáóë
³èëèíãàí.[2] Ðà³àìëè è³òèñîäè¸òäà IT ¸ðäàìèäà òàííàðõíè êàìàéòèðèøãà,
íàòèæàäà îïòèìàëëàøóâãà âà ñàìàðàäîðëèê îøèøèãà ýðèøèëàäè. Ðà³àìëè
è³òèñîäè¸ò ðèâîæëàíãàí ìàìëàêàòëàðäà ßÈÌ µàæìè µàì, ßÈÌíèíã àµîëè ñîí
áîøèãà óëóøè þ³îðèäèð. Øó æèµàòäàí, äàâëàòèìèç ðàµáàðèíèíã áó ìàñàëàãà
êàòòà ýúòèáîð ³àðàòèøè áèð ìà³ñàäíè ê´çëàéäè, ó µàì á´ëñà áèðèí÷èäàí,
àµîëèíèíã ÿøàø äàðàæàñèíè þêñàëòèðèø, èêêèí÷èäàí, àµîëèíèíã ðåàë
äàðîìàäëàðèíè îøèðèø âà õàë³èìèçíè ðîçè ³èëèøäèð.[3]

Ðà³àìëàøòèðèø æàðà¸íè áóõãàëòåðèÿ âîñèòàëàðè âà ðà³àìëè êàíàëëàðíè
µèñîáãà îëèø, ìàúëóìîò àëìàøèø ó÷óí àëî³à êàíàëëàðèíè òà³äèì ýòàäè.
Áóõãàëòåðèÿ µèñîáèíè ðà³àìëàøòèðèø óíè áîçîð ê´ðñàòêè÷ëàðèíè åòêàçèá
áåðóâ÷èäàí òàëàáãà ´çãàðòèðàäè. Áóíèíã íàòèæàñèäà áóõãàëòåðèÿ µèñîáè á´éè÷à
ìèíèìàë ìàúëóìîòãà ýãà á´ëãàí ÿíãè èøòèðîê÷èëàð µàì áîçîðãà ÷è³èø
èìêîíèÿòëàðèãà ýãà á´ëàäèëàð.

Áóõãàëòåðèÿ ñîµàñèäà ðà³àìëè òèçèìãà ́ òèø æàäàë àìàëãà îøèøè êóòèëìî³äà.
Óøáó æàðà¸í áèçíåñ ñòðàòåãèÿñèíè ´çãàðòèðèøíè òàëàá ³èëàäè, ÷óíêè ðà³àìëè
òåõíîëîãèÿëàð áèçíåñ ìóëî³îòëàðãà ́ ç òàúñèðèíè ́ òêàçàäè. Áóõãàëòåðèÿ ñîµàñèãà
ðà³àìëàøòèðèøíèíã òàúñèðè µà³èäà ìàíáàëàðäà èëìèé ìà³îëàëàðíè òîïèø
ìóøêóë. Øóíèíã ó÷óí óøáó ìàâçóäàãè òàä³è³îò äîëçàðá àµàìèÿòãà ýãà. Ê´ï÷èëèê
áóõãàëòåðëèê êîìïàíèÿëàð ´ç ôàîëèÿò é´íàëèøëàðèíè àíàëîãäàí ðà³àìëè
é´íàëèøãà ´çãàðòèðàäè, äåá µèñîáëàøàäè.

Ìàâçóãà îèä àäàáè¸òëàð òàµëèëè. Ãîëëàíäèÿëèê îëèì ßí Áðåìàí ´çèíèíã "At
Work in the Informal Economy of India: A Perspective from the Bottom Up" àñàðèäà
îëèá áîðèëãàí òàä³è³îòëàð øóíè ê´ðñàòäèêè, ðà³àìëàøòèðèø æàðà¸íèäà áîçîðëàð
êåñêèí ́ çãàðàäè. Ê´ïãèíà êîìïàíèÿëàð ́ ç áèçíåñëàðèíè ðà³àìëàøòèðèøãà µàðàêàò
³èëìî³äàëàð. Áèðî³, àêñàðèÿò ìèëëèé è³òèñîäè¸ò òàðìî³ëàðè Ðà³àìëàøòèðèøäàí
ò´ëè³ ôîéäàëàíìàéäè.[4]

È³òèñîä÷èëàð Ý. Êåéí, Æåðàëüä Ñ. Ïàëìåð "Öèôðîâèçàöèÿ. Ïðàêòè÷åñêèå
ðåêîìåíäàöèè ïî ïåðåâîäó áèçíåñà íà öèôðîâûå òåõíîëîãèè" íîìëè àñàðëàðèäà
êåíã ìè³¸ñäà ðà³àìëàøòèðèø êîìïàíèÿ ðèâîæèãà ³àíäàé òàúñèð ê´ðñàòèøèíè
òàä³è³ ýòäèëàð. Óëàð ôèðìàëàð íàôà³àò ñòðàòåãèÿëàð, ìîäåëëàð, òåõíîëîãèÿëàðíè
ÿðàòèáãèíà ³îëìàé, áàëêè õàâô-õàòàðëàðíè µàì ´ç çèììàëàðèãà îëèøëàðè
êåðàêëèãè ò´²ðèñèäà ìóµèì õóëîñàëàð ³èëäèëàð.[5]

Òàä³è³îò ìåòîäîëîãèÿñè. Òàä³è³îòíèíã àñîñèé ìàñàëàñè áóãóíãè êóíäà
¤çáåêèñòîí øàðîèòèäà ðà³àìëè è³òèñîäè¸òíè, øó æóìëàäàí óíäàí áóõãàëòåðèÿ
µèñîáèäà ôîéäàëàíèøíè ðèâîæëàíòèðèøíèíã ³îíóíèÿòëàðè, òåíäåíöèÿëàðè âà
èìêîíèÿòëàðèíè, õóñóñàí, àõáîðîò òåõíîëîãèÿëàðèíèíã è³òèñîäè¸òíèíã òóðëè
ñîµàëàðèãà êèðèá áîðèø äàðàæàëàðèíè èëìèé àñîñäà ́ ðãàíèø íèµîÿòäà äîëçàðá
àµàìèÿò êàñá ýòàäè. Âàòàíèìèç òàðà³³è¸òè âà èñòè³áîëè, ìàìëàêàòèìèçäà êåíã
ê´ëàìäà àìàëãà îøèðèëà¸òãàí èñëîµîòëàðíèíã ìóâàôôà³èÿòè ìèëëèé
è³òèñîäè¸òèìèçãà ÿíãè èííîâàöèÿëàðíè æîðèé ³èëèøãà áåâîñèòà áî²ëè³äèð.
Øó ñàáàáëè áóõãàëòåðèÿ µèñîáèäà ðà³àìëè è³òèñîäè¸òíè òàêîìèëëàøòèðèø,
óíèíã è³òèñîäèé, ñè¸ñèé, èæòèìîèé âà µó³ó³èé àñîñëàðèíè èëìèé-àìàëèé
æèµàòäàí òàä³è³ ýòèø ìóµèì àµàìèÿò êàñá ýòìî³äà. Òàä³è³îò èøèäà êóçàòèø,
óìóìëàøòèðèø, ãóðóµëàø, òà³³îñëàø, èíäóêöèÿ, äåäóêöèÿ êàáè óñóëëàð
³´ëëàíèëäè.

Òàµëèë âà íàòèæàëàð.
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Äóí¸ òîáîðà ðà³àìëè, àâòîìàòëàøòèðèëãàí á´ëèá áîðìî³äà âà áó áîø³àðóâíè
ÿíãèëàøíè òàëàá ýòìî³äà. Ôèðìàëàð ́ çëàðèíèíã èííîâàöèîí æàðà¸íëàðèíè ÿíãè
òåõíîëîãèÿëàðíè æîðèé ³èëèø, ÿõøèëàíãàí áèçíåñ ñòðàòåãèÿëàðèíè
ðåæàëàøòèðèø îð³àëè ´çãàðòèðèøëàðè êåðàê. Áàúçè áèð ìóòàõàññèñëàð,
êîìïàíèÿëàðíèíã ðà³àìëè èííîâàöèÿëàðãà îììàâèé ́ òèøëàðè áèëàí ôà³àòãèíà
áîçîðëàð ́ çãàðèøèãà ðîçè ýìàñëàð, øóíèíãäåê, óëàð èæòèìîèé-òåõíèê ́ çãàðèøëàð
µàì êóòèëèøè êåðàêëèãèíè òàúêèäëàøìî³äà. Ðà³àìëàøòèðèø ðèâîæëàíèøè
áèëàí, êîìïàíèÿëàð òåõíîëîãèê ´çãàðèøëàðíè áîø³àðèø âà ³àáóë ³èëèøíè
´ðãàíèøëàðè çàðóð.

Ðà³àìëè áóõãàëòåðèÿ µèñîáèíè òàä³è³ ýòèøíèíã ìà³ñàäè:
- áèçíåñ - ìîäåëëàøòèðèøíè ´ðãàíèø;
- êîìïàíèÿíèíã áîçîðäà ´ç ´ðíèíè òîïèøè âà ðèâîæëàíèøè ó÷óí íèìà çàðóð

ýêàíëèãèíè òàññàââóð ýòèøäèð.
Óøáó ìóàììîëàðíè µàë ³èëèø ðà³àìëè áóõãàëòåðèÿ áèçíåñèíèíã áîçîðäà îìîí

³îëèø ó÷óí ³àíäàé ³àðîð ³àáóë ³èëèøè ò´²ðèñèäà òóøóí÷àíè øàêëëàíèøèãà
îëèá êåëàäè.

Ðà³àìëàøòèðèø íàòèæàñèäà õ´æàëèê þðèòóâ÷è ñóáåêòëàðíè áèðëàøòèðèø âà
ñîòèá îëèø îð³àëè èíòåãðàöèÿñè àìàëãà îøèðèëàäè. Áóõãàëòåðèÿ áèçíåñèíè
ðà³àìëàøòèðèø ó÷óí áàð³àðîðëèêíèíã ìàâæóäëèãè âà ÿíãèëàíèøèíè òàëàá ýòóâ÷è
³óéèäàãèëàð çàðóð µèñîáëàíàäè:

- ðèâîæëàíèø ñòðàòåãèÿëàðè âà ðà³àìëè âîñèòàëàðíè ÿðàòèø îð³àëè ýðèøèø
ìóìêèí á´ëãàí è³òèñîäèé áàð³àðîðëèê. Ôèðìàëàð þ³îðè âà äàâîìèé äàðîìàä
îëèøëàðè ó÷óí ðà³àìëè ìèæîçëàðíè ´ç è÷èãà îëóâ÷è è³òèñîäèé áàð³àðîðëèêêà
èíòèëèøëàðè çàðóð.

- áóõãàëòåð ðîëèíè ´çãàðòèðóâ÷è èæòèìîèé áàð³àðîðëèê (÷óíêè óíèíã ê´ï
âàçèôàëàðè àâòîìàòëàøòèðèëãàí á´ëàäè). Áó µîëàò æàìèÿòãà áîñèì ´òêàçàäè âà
óìóìàí áóõãàëòåðíèíã ðîëèíè ´çãàðòèðèøè ìóìêèí.

- ìàòåðèàëëàðíè òåæàø îð³àëè øàêëëàíòèðèëàäèãàí âà µóææàòëàðíè òàøèø
ýµòè¸æèíè êàìàéòèðàäèãàí ýêîëîãèê áàð³àðîðëèê.

Ðà³àìëàøòèðèø - àíàëîã áèëèì âà ìàúëóìîòíè ðà³àìëè øàêëãà ´òêàçèøäèð.
Óøáó æàðà¸í ðåàë âà³ò ðåæèìèäà ìàúëóìîòëàðãà òåç âà îñîí îëèøíè òàúìèíëàéäè
âà ðà³àìëè òåõíîëîãèÿëàðãà óëàíèø îð³àëè îäàìëàð ́ ðòàñèäà ìàúëóìîò àëìàøèø
èìêîíèíè áåðàäè.[7]

Áó æàðà¸íäà êîìïàíèÿ òîìîíèäàí èøëàòèëàäèãàí âîñèòàëàðãà ³óéèäàãèëàð
êèðàäè: Òàµëèëèé, èæòèìîèé âà ìîáèë âîñèòàëàð. Áóãóíãè êóíäà ðà³àìëàøòèðèø
ýíäè ðèâîæëàíà áîøëàäè, øóíèíã ó÷óí µîçèðãè êóíäà óìóìèé áèçíåñ ìîäåëè
øàêëëàíãàíè÷à é´³. ¥àð áèð êîìïàíèÿ ìóñòà³èë ðà³àìëè òèçèìèíè ÿðàòìî³äà.

Ðà³àìëàøòèðèø áóõãàëòåðèÿ µèñîáèäà ́ çãàðèøëàðãà îëèá êåëàäèãàí ÿíãèëèêäèð.
Ðà³àìëè áóõãàëòåðèÿ ìèæîçëàðãà ÿíãè òåõíîëîãèÿëàð âà õèçìàòëàðäàí ôîéäàëàíãàí
µîëäà ÿíãè ñåãìåíòëàðíè ýãàëëàø ó÷óí èìêîíèÿòäèð.

Áóõãàëòåðèÿ µèñîáèíè ðà³àìëàøòèðèø:
- ³óëàé èø æàðà¸íè ó÷óí ÿíãè âà ýíã ÿõøè å÷èìëàðíè òàêëèô ýòàäèãàí

èí³èëîáèé ÿíãèëèê;
- áîçîðäà âóæóäãà êåëãàí íèñáàò âà ³àäðèÿòëàð ìóâîçàíàòèíè áóçèøãà îëèá

êåëóâ÷è ÿíãèëèêäèð.
Óøáó èííîâàöèÿëàð ìàâæóä ìàµñóëîòëàðíèíã òàêîìèëëàøóâè âà

ðà³îáàòäîøëèãèíè òàúìèíëàéäè. Óøáó ÿíãèëèêëàð íàòèæàñèäà ñàíîàòäà ³àòîð
òåõíîëîãèê ñèëæèøëàð àìàëãà îøàäè. Áóõãàëòåðèÿ µèñîáè áó è÷êè âà òàø³è
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ôîéäàëàíóâ÷èëàðãà ìîëèÿâèé ìàúëóìîòëàðíè òà³äèì ýòèøíè ´ç è÷èãà îëàäèãàí
áèçíåñ òèëèäèð.

Áóõãàëòåðèÿ ìàúëóìîòëàðèäàí ôîéäàëàíèø ôà³àò µàð ³àíäàé áèçíåñ ôàîëèÿòè
áèëàí ÷åêëàíèá ³îëìàéäè. ¥àð áèð øàõñ ´ç äàðîìàäè ò´²ðèñèäà µèñîáîò áåðèøè
âà ñîëè³ ò´ëàíãàíëèãèíè ð´éõàòäàí ́ òêàçèøè øàðò. Ê´ïèí÷à êðåäèò, êðåäèò êàðòà
¸êè íàôà³àëàð îëèø ó÷óí áóíäàé ìàúëóìîòëàðíè òà³äèì ýòèø êèôîÿ. Äàâëàò,
âèëîÿòëàð, øàµàðëàð âà µàð ³àíäàé òàøêèëîòëàð áóõãàëòåðèÿ ìàúëóìîòëàðèíè ́ ç
ìàáëà²ëàðè âà óëàðäàí ôîéäàëàíèøíè íàçîðàò ³èëèø ó÷óí àñîñ ñèôàòèäà
èøëàòàäèëàð. Áóõãàëòåðèÿ µèñîáè µàð ³àíäàé äàâëàòíèíã ñàìàðàëè ñè¸ñàò þðèòèøè
âà èæòèìîèé äàñòóðëàðíè àìàëãà îøèðèø ó÷óí ìóµèìäèð.

Áóõãàëòåðèÿ µèñîáè ìîëèÿâèé ðåñóðñëàðäàí ôîéäàëàíèø îð³àëè áîø³àðóâíèíã
àíúàíàâèé íó³òàè íàçàðèäàí áèçíåñíèíã è³òèñîäèé áàð³àðîðëèãèíè òàúìèíëîâ÷è
ìóµèì ìåõàíèçì ñèôàòèäà òàë³èí ýòèëìî³äà.

"¥îçèðãè äàâðäà µàð ³àíäàé òóçèëãàí µèñîáîò æàäâàëëàðè è³òèñîäèé
æàðà¸íëàðíè áîø³àðèø ó÷óí àõáîðîò ìàéäîíè á´ëèá õèçìàò ³èëìî³äà. Àãàð
µèñîáëàðíèíã èø÷è æàäâàëè êîðõîíàëàð òîìîíèäàí ìóàéÿí ôàîëèÿò òóðëàðèíè
àìàëãà îøèðèøäà áóõãàëòåðèÿ µèñîáèíè þðèòèø âà ãóðóµëàø ñõåìàñè á´ëñà, ó
µîëäà áóõãàëòåðèÿ µèñîáèíèíã òóçèëãàí èø÷è æàäâàëè êîðõîíàíèíã òàðêèáèé
á´ëèíìàëàðèíè îïåðàöèîí, òàêòèê âà ñòðàòåãèê æèµàòäàí áîø³àðèøíè µèñîá-
êèòîá µàìäà òàµëèëèé ³´ëëàá-³óââàòëàøãà é´íàëòèðèëãàí. "[8]

Ðà³àìëè áóõãàëòåðèÿ µèñîáèíèíã àñîñèé àôçàëëèêëàðè:
- ðåàë âà³òäà ïóë î³èìèíèíã òàúìèíëàíèøè;
- õàðàæàòëàðíè êàìàéòèðèø;
- àâòîìàòëàøòèðèø âà êàòòà ê´ëàìãà ýãàëèê;
- õàâôñèçëèê âà òåçêîðëèê;
- áóõãàëòåðèÿ ìàñëàµàòè áåðèøíèíã îñîíëèãè.
Ðà³àìëè áóõãàëòåðèÿ ìîëèÿâèé âà áóõãàëòåðèÿ ìàúëóìîòëàðèíè ýëåêòðîí øàêëäà

ÿðàòèø, óçàòèø âà òàë³èí ³èëèø èìêîíèíè áåðàäè. Øóíèíã ó÷óí óíèíã
àôçàëëèêëàðè ³óéèäàãèëàð áèëàí áî²ëè³:

- òîïøèðè³ëàðíèíã þ³îðè àíè³ëèãè;
- õàðàæàòëàðíè êàìàéòèðèø èìêîíèÿòè;
- ìàúëóìîòëàðíè òàµëèë ýòèøíèíã àâòîìàòëàøãàí âà à³ëëè òèçèìèíèíã

ÿðàòèëèøè.
Ðà³àìëè îíëàéí µèñîá-êèòîá âîñèòàëàðè áèçíåñ ñîµàñèíè àâòîìàòëàøòèø

äàðàæàñèíè îøèøè, àíè³ ðà³àìëàð, òàµëèëëàð âà ìàúëóìîòëàð îëèøíè
åíãèëëàøèøè íàòèæàñèäà óëàðíèíã àíè³ëèëèãè âà ñà³ëàø õàâôñèçëèãè îðòàäè.

Áóãóíãè êóíäà áóõãàëòåðèÿ µèñîáèíè þðèòèøíèíã ê´ïëàá ðà³àìëè äàñòóðëàðè
ìàâæóä, àììî áó æàðà¸í èøòèðîê÷èëàðèíèíã àêñàðèÿòè µàíóçãà÷à áóõãàëòåðèÿ
µèñîáèäà îïåðàöèÿëàðíè àêñ ýòòèðèøíèíã àíàëîã óñóëèäàí ôîéäàëàíìî³äàëàð.
Áóãóíãè êóíäà ðà³àìëè êîìïàíèÿëàð áèð íå÷òà áèçíåñ ìîäåëëàðèäàí ôîéäàëàíãàí
µîëäà ´ç áèçíåñëàðèíè ³àíäàé þðèòà¸òãàíëèãèíè àíãëàø çàðóð.

Õóëîñà âà òàêëèôëàð.
Ðà³àìëè òåõíîëîãèÿëàðíèíã ðèâîæëàíèøè áèëàí êîìïàíèÿëàð ãëîáàë

´çãàðèøëàðíè êóòìî³äàëàð. Áóãóíãè êóíäà ôèðìàëàð ´çëàðèíè áèçíåñ ýëåìåíòè
ñèôàòèäà ê´ðñàòàäèãàí êåíã ³àìðîâëè áèçíåñ ìîäåëè ìàâæóä ýìàñ. Ðà³àìëè
ñàíîàòíè ÿðàòèø ñòðàòåãèÿñèäà ïîçèöèÿíè òàíëàøíè ñîääàëàøòèðèø ó÷óí áèçíåñ
ýëåìåíòëàðèäàí ôîéäàëàíèëàäè. "Áóõãàëòåðèÿ µèñîáèíè ìîäåëëàøòèðèø õ´æàëèê
µà¸òè îìèëëàðè, è³òèñîäèé æàðà¸íëàð, áèçíåñäàãè âàçèÿò âà óíèíã òóçèëìàëàðèíè,
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îõèðãè ³èéìàòíè øàêëëàíòèðèø çàíæèðè ñèôàòèäà ³àðàéäèãàí êîíöåïòóàë
ðàâèøäà ³àéòà ³óðèø óñóëëàðèäàí áèðèäèð." [6].

Êîìïàíèÿíèíã ñòðàòåãèÿñè âà áèçíåñ ìîäåëèíè øàêëëàíòèðèø àêöèÿäîðëàðãà
âà ðàµáàðèÿòãà àíè³ àñîñëàíãàí µèñîá-êèòîáëàð àñîñèäà óçî³ ìóääàòëè ìà³ñàäëè
ê´ðñàòêè÷ëàðãà ýðèøèø é´ëëàðèíè àíè³ëàøãà èìêîí áåðàäè. Ñòðàòåãèÿäà
áèçíåñíèíã àñîñèé é´íàëèøëàðè ê´ðñàòèëãàí, óñòóâîð âàçèôàëàð áåëãèëàíãàí,
àìàëãà îøèðèø ó÷óí ìóµèì ñòðàòåãèê òàøàááóñëàð âà àíè³ µàðàêàòëàð ðåæàñè
øàêëëàíòèðèëãàí á´ëàäè.

Îïåðàöèîí ìîäåëèíè èøëàá ÷è³èø êîìïàíèÿíèíã ñòðàòåãèÿñèãà àñîñëàíàäè.
Óøáó ôàîëèÿò äîèðàñèäà ýíã ìà³áóë áèçíåñ òóçèëìàñè àíè³ëàíäè, àñîñèé âà
³´ëëàá-³óââàòëîâ÷è æàðà¸íëàð áåëãèëàíäè, óëàðíèíã àñîñèäà âàêîëàòëàð âà
ìàæáóðèÿòëàðíèíã ìà³ñàäëè òà³ñèìëàíèøèíè ê´ðñàòóâ÷è ìà³áóë òàøêèëèé
òóçèëìà ÿðàòèëàäè.

Òèæîðàò ñòðàòåãèÿñèíè èøëàá ÷è³èø ñàâäî âà ìèæîçëàðãà õèçìàò ê´ðñàòèø
ôóíêöèÿëàðè ñàìàðàäîðëèãèíè îøèðèøãà ³àðàòèëãàí. Óíèíã ìà³ñàäè
äàðîìàäëèëèê âà ñàâäî µàæìèíè îøèðèø, øóíèíãäåê, ´çãàðèøëàðíè àìàëãà
îøèðèø ó÷óí ýíã ñàìàðàëè âîñèòàëàðíè òàíëàøäèð. Áóíäàé æàðà¸íëàðãà òîâàðëàð
òà³ñèìîòèíè ìà³áóëëàøòèðèø, áàµî ́ ðíàòèø ñàìàðàäîðëèãèíè îøèðèø, ìàµñóëîò
ïîðòôåëèíè ³àéòà ê´ðèá ÷è³èø, ðåêëàìà âà ìàðêåòèíã òèçèìèíè òàêîìèëëàøòèðèø
êàáèëàð êèðàäè.

¥îçèðãè òåõíîëîãèê èí³èëîá äàâðèäà áèçíåñíè ðèâîæëàíòèðèø ñòðàòåãèÿñèãà
êàòòà ýúòèáîð áåðèëìî³äà. Áèçíåñ ìîäåëèíè øàêëëàíòèðèø ó÷óí ðà²áàò - áó
êîìïàíèÿíè áîçîðäà òåõíîëîãèê ́ çãàðèøëàðãà ³àí÷àëèê òåç ìîñëàøóâ÷àíëèãèíè
òàúìèíëàøíè èæîäèé µàë ýòèøãà ³îäèð ýêàíëèãèíè àíãëàøäèð.

£àéä ýòèëãàí ôèêð-ìóëîµàçàëàð áèðãàëèêäà è³òèñîäèé ìóíîñàáàòëàð òèçèìèãà
èííîâàöèÿëàðíè æîðèé ³èëèø áèëàí áèð ³àòîðäà ¤çáåêèñòîíäà ðà³àìëè ìàêîííè
øàêëëàíòèðèø µàìäà ðà³àìëè è³òèñîäè¸òíè è³òèñîäèé-èæòèìîèé æèµàòäàí
èëìèé òàä³è³ ýòèø çàðóðàòèíè áåëãèëàá áåðäè. £îëàâåðñà, áóãóíãè êóíäà ðà³àìëè
è³òèñîäè¸òíè æîðèé ³èëèø âà òàêîìèëëàøòèðèø ìàñàëàëàðè µàð áèð ðèâîæëàíèá
áîðà¸òãàí äàâëàòíèíã óñòóâîð âà ìóµèì âàçèôàñèãà àéëàíèá áîðìî³äà. Çåðî
¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Øàâêàò Ìèðçè¸åâ Îëèé ìàæëèñãà é´ëëàãàí
Ìóðîæààòíîìàñèäà òàúêèäëàãàíèäåê: - "Àëáàòòà, ðà³àìëè è³òèñîäè¸òíè
øàêëëàíòèðèø êåðàêëè èíôðàòóçèëìà, ê´ï ìàáëà² âà ìåµíàò ðåñóðñëàðèíè òàëàá
ýòèøèíè æóäà ÿõøè áèëàìèç. Áèðî³ ³àí÷àëèê ³èéèí á´ëìàñèí, áó èøãà áóãóí
êèðèøìàñàê, ³à÷îí êèðèøàìèç?! Ýðòàãà æóäà êå÷ á´ëàäè. Øó áîèñ ðà³àìëè
è³òèñîäè¸òãà ´òèø - êåëãóñè 5 éèëäàãè ýíã óñòóâîð âàçèôàëàðèìèçäàí áèðè
á´ëàäè.[1]
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îñíîâ èíôîðìàöèîííî-êîììóíèêàöèîííûõ òåõíîëîãèé Óçáåêèñòàíà.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, èíôîðìàöèîííûå òåõíîëîãèè,
çàêîíîäàòåëüíàÿ îñíîâà, çàðóáåæíûé îïûò, êâàëèôèêàöèÿ, èíôîðìàöèîííàÿ
áåçîïàñíîñòü, ýëåêòðîííûé äîêóìåíòîîáîðîò.

REFORMING THE LEGISLATIVE FRAMEWORK OF INFORMATION AND
COMMUNICATION TECHNOLOGIES IN UZBEKISTAN ON THE WAY TO

THE DIGITAL ECONOMY
ABSTRACT

This article discusses the legislative foundations of information and communication
technologies. Uzbekistan is at the initial stage of digitalization of the economy. An
effective transition requires a strong legal framework that will provide a solid foundation
for the digital economy. Conclusions are made and proposals are given for reforming the
legislative framework of information and communication technologies in Uzbekistan.

Keywords: digital economy, information technology, legislative framework, foreign
experience, qualifications, information security, electronic document management.

Â öåëÿõ óñòîé÷èâîãî ðàçâèòèÿ ìû äîëæíû ãëóáîêî îñâîèòü öèôðîâûå çíàíèÿ
è èíôîðìàöèîííûå òåõíîëîãèè, ÷òî ýòî äàñò íàì âîçìîæíîñòü èäòè ïî ñàìîìó
êîðîòêîìó ïóòè ê äîñòèæåíèþ âñåñòîðîííåãî ïðîãðåññà. Â ñîâðåìåííîì ìèðå
öèôðîâûå òåõíîëîãèè èãðàþò ðåøàþùóþ ðîëü âî âñåõ ñôåðàõ.

Êîíå÷íî, âñå ìû õîðîøî ïîíèìàåì, ÷òî ôîðìèðîâàíèå öèôðîâîé ýêîíîìèêè
ïîòðåáóåò ñîîòâåòñòâóþùåé èíôðàñòðóêòóðû, îãðîìíûõ ñðåäñòâ è òðóäîâûõ ðåñóðñîâ.
Íî, êàê áû íè áûëî òðóäíî, ìû îáÿçàòåëüíî äîëæíû óæå ñåãîäíÿ ïðèñòóïèòü ê
ýòîé ðàáîòå, èíà÷å çàâòðà áóäåò ïîçäíî. Ïîýòîìó óñêîðåííûé ïåðåõîä íà öèôðîâóþ
ýêîíîìèêó ñòàíåò íàøåé ïðèîðèòåòíîé çàäà÷åé íà ñëåäóþùèå ïÿòü ëåò [1].

Â öåëÿõ ïîñëåäîâàòåëüíîãî ïðîäîëæåíèÿ è âûâåäåíèÿ íà íîâûé, ñîâðåìåííûé
óðîâåíü íà÷àòîé ðàáîòû ïî ðàçâèòèþ ñôåðû íàóêè è ïðîñâåùåíèÿ, âîñïèòàíèÿ
ìîëîäåæè ëè÷íîñòÿìè, îáëàäàþùèìè ãëóáîêèìè çíàíèÿìè, âûñîêîé êóëüòóðîé
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è äóõîâíîñòüþ, ôîðìèðîâàíèÿ êîíêóðåíòîñïîñîáíîé ýêîíîìèêè Ïðåçèäåíò
Ðåñïóáëèêè Óçáåêèñòàí îáúÿâèë 2020 ãîä  "Ãîäîì ðàçâèòèÿ íàóêè, ïðîñâåùåíèÿ
è öèôðîâîé ýêîíîìèêè".

Óçáåêèñòàí íàõîäèòñÿ íà íà÷àëüíîé ñòàäèè öèôðîâèçàöèè ýêîíîìèêè. Äëÿ
ýôôåêòèâíîãî ïåðåõîäà íåîáõîäèìà ñèëüíîå ïðàâîâîå ïîëå, êîòîðîå îáåñïå÷èò
íàäåæíóþ ïî÷âó äëÿ öèôðîâîé ýêîíîìèêè è èíôîðìàöèîííóþ áåçîïàñíîñòü
ãîñóäàðñòâà.

Áîëüøàÿ ÷àñòü çàêîíîäàòåëüíûõ îñíîâ èíôîðìàöèîííî-êîììóíèêàöèîííîé
òåõíîëîãèè Ðåñïóáëèêè Óçáåêèñòàí áûëè ïðèíÿòû ìåæäó 2000 è 2005 ãîäàìè [3].
Îäíàêî íåêîòîðûå çàêîíû ìåíÿëèñü ñëèøêîì ÷àñòî, à äðóãèå íå ìåíÿëèñü âîîáùå
èëè òîëüêî ðàç.

Èçó÷åíèå çàêîíîäàòåëüñòâà èíôîðìàöèîííî-êîììóíèêàöèîííîé òåõíîëîãèè
ïðèâåëî ê âûÿâëåíèþ ñëåäóþùèõ ïðîáëåì:

- áîëüøèíñòâî íîðì áåçíàäåæíî óñòàðåëè;
-îòñóòñòâèå óíèôèêàöèè è ñèñòåìàòèçàöèè. È ýòî íàãëÿäíî âèäíî ïðè àíàëèçå

çàêîíîäàòåëüñòâà â ñôåðå ñâÿçè è òåëåêîììóíèêàöèé. Ñâÿçü è òåëåêîììóíèêàöèè
ðåãóëèðóþòñÿ äâóìÿ çàêîíàìè, õîòÿ è ðåãóëèðóþò îäíè è òå æå îáùåñòâåííûå
îòíîøåíèÿ;

-ïðîáåëû â ðåãóëèðîâàíèè. ÈÊÒ-çàêîíîäàòåëüñòâî íå ðåãóëèðóåò ìíîãèå
îòíîøåíèÿ è ñôåðû äåÿòåëüíîñòè, êîòîðûå íåïîñðåäñòâåííî îòíîñÿòñÿ ê ñôåðå;

-îòñóòñòâèå îñíîâîïîëàãàþùèõ ïîëîæåíèé è ïðèíöèïîâ â ñôåðå
èíôîðìàöèîííî-êîììóíèêàöèîííîé òåõíîëîãèè íà çàêîíîäàòåëüíîì óðîâíå;

-îòñóòñòâèå ñòàòóñà ðåãóëÿòîðíîãî îðãàíà â çàêîíîäàòåëüñòâå;
-ôðàãìåíòàðíîå ðåãóëèðîâàíèå èíôîðìàöèîííî-êîììóíèêàöèîííûõ òåõíîëîãèé.

Çàêîíîäàòåëüñòâî â ñôåðå èíôîðìàöèîííî-êîììóíèêàöèîííûõ òåõíîëîãèé
ðåãóëèðóåò òîëüêî ñïåöèôè÷åñêèå âîïðîñû, à òàêèå ñôåðû, êàê êîíêóðåíöèÿ,
èíâåñòèöèè, ðàçðåøåíèå ñïîðîâ, ïðèìåíåíèå ñàíêöèé è ò. ä., ëèáî íå
ðåãóëèðóþòñÿ, ëèáî ðåãóëèðóþòñÿ îòäåëüíûì çàêîíîäàòåëüñòâîì.

Ïî íàøåìó ìíåíèþ, äëÿ óñòðàíåíèÿ âûøåïåðå÷èñëåííûõ ïðîáëåì,
ýôôåêòèâíîé ðåôîðìû çàêîíîäàòåëüñòâà íà îñíîâå ïåðåäîâîãî îïûòà çàðóáåæíûõ
ñòðàí, êàê ÑØÀ, Âåëèêîáðèòàíèè è  ÅÑ ñëåäóþùèå øàãè áûëè áû
öåëåñîîáðàçíûìè äëÿ ýôôåêòèâíîé öèôðîâèçàöèè ýêîíîìèêè Óçáåêèñòàíà. Ýòî:

-ïðèíÿòèå åäèíîãî çàêîíà îá èíôîðìàöèîííî-êîììóíèêàöèîííîé òåõíîëîãèè.
Ýòî ïîçâîëèò ðåøèòü ìíîãèå ïðîáëåìû, â ïåðâóþ î÷åðåäü - óñòàíîâèòü
îñíîâîïîëàãàþùèå ðåãóëèðóþùèå ïîëîæåíèÿ è ïðàâèëà, â ñîîòâåòñòâèè ñ
êîòîðûìè áóäåò ïðèíèìàòüñÿ ëþáîé íîðìàòèâíî-ïðàâîâîé àêò â ñôåðå ÈÊÒ.

-ïðèíÿòèå îòðàñëåâûõ çàêîíîâ â ñôåðå èíôîðìàöèîííî-êîììóíèêàöèîííûõ
òåõíîëîãèé. Ýòî îòðàñëåâûå çàêîíû: î òåëåêîììóíèêàöèÿõ, îá èíôîðìàöèîííîé
áåçîïàñíîñòè, î öèôðîâîé ýêîíîìèêå, î çàùèòå ïåðñîíàëüíûõ äàííûõ, îá
ýëåêòðîííîì äîêóìåíòîîáîðîòå, î ðåãóëèðîâàíèè èíòåðíåòà, îá ýëåêòðîííûõ
ïëàòåæàõ, îá ýëåêòðîííîé êîììåðöèè è ò. ä. Ýòè çàêîíû áóäóò ïîëíîñòüþ
ðåãóëèðîâàòü ñîîòâåòñòâóþùèå ñôåðû è ïîñëå èõ ïðèíÿòèÿ íå áóäóò ïðèíèìàòü
íèêàêèõ óêàçîâ, ïîñòàíîâëåíèé è ðåøåíèé.

-îïåðàòèâíûé ïåðåñìîòð çàêîíîäàòåëüñòâà.  Ýòî ïîçâîëèò áûñòðî ðåàãèðîâàòü
íå òîëüêî íà ïîÿâëÿþùèåñÿ íîâûå êîíöåïöèè â ýòîé ñôåðå, íî òàêæå è óãðîçû,
â ÷àñòíîñòè, â ñôåðå èíôîðìàöèîííîé áåçîïàñíîñòè.

-ïîëíàÿ ëèáåðàëèçàöèÿ çàêîíîäàòåëüñòâà. Çàêîíîäàòåëüñòâî èíôîðìàöèîííî-
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êîììóíèêàöèîííûõ òåõíîëîãèé äîëæíî áûòü ïîëíîñòüþ ëèáåðàëèçîâàíî â
ñîîòâåòñòâèè ñ ìèðîâîé ïðàêòèêîé, ÷òîáû ñòàòü ìàêñèìàëüíî áëàãîïðèÿòíûì
äëÿ èíâåñòîðîâ [4].

Ïî íàøåìó ìíåíèþ, äëÿ óñïåøíîãî ðåôîðìèðîâàíèÿ çàêîíîäàòåëüíûõ îñíîâ
èíôîðìàöèîííî-êîììóíèêàöèîííûõ òåõíîëîãèé, ñëåäóåò îáåñïå÷èòü ïðàâèëüíûé
ïîäõîä, êîòîðûé îáóñëîâèò ýôôåêòèâíóþ òðàíñôîðìàöèþ öèôðîâîé ýêîíîìèêè
â Óçáåêèñòàíå.

Íà ñàìîì äåëå ýòî ÿâëÿåòñÿ íàèâàæíåéøèì âîïðîñîì, êîòîðûé òðåáóåò
áåçîòëàãàòåëüíîãî ðåøåíèÿ.

Ñäåëàâ âûâîäû, ìîæíî ïðåäëîæèòü ñëåäóþùèå øàãè ðåøåíèÿ âîïðîñà:
-èçó÷åíèå çàðóáåæíîãî îïûòà ñîçäàíèÿ çàêîíîäàòåëüíûõ îñíîâ èíôîðìàöèîííî-

êîììóíèêàöèîííûõ òåõíîëîãèé;
-ñîçäàíèå â IT íîâûõ ðàáî÷èõ ìåñò;
-ïîâûøåíèÿ óðîâíÿ êâàëèôèêàöèè è êîìïåòåíöèè ìåñòíûõ ñïåöèàëèñòîâ;
-ñîçäàíèå ñîáñòâåííîé íàó÷íîé è èíæåíåðíî-êîíñòðóêòîðñêîé áàçû â IT;
-îïòèìèçàöèÿ âñåõ óðîâíåé îáðàçîâàíèÿ äëÿ ïîâñåìåñòíîãî è âñåîõâàòûâàþùåãî

âíåäðåíèÿ â íåãî IT-òåõíîëîãèé;
-ñîçäàíèå áåñïëàòíûõ äëÿ âñåõ æåëàþùèõ îáðàçîâàòåëüíûõ ðåñóðñîâ â ÷àñòè

IT è online ñåðòèôèêàöèÿ è ò.ä.
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Ìà³îëàäà ¤çáåêèñòîí ¸³èë²è-ýíåðãåòèêà ìàæìóàñè êîðõîíàëàðèäà ¸³èë²è-

ýíåðãåòèêà ðåñóðñëàðè î³èìèíè áîø³àðèø æàðà¸íëàðèíè ðà³àìëàøòèðèø
ìàñàëàëàðè ê´ðèá ÷è³èëãàí. ¨³èë²è-ýíåðãåòèêà ðåñóðñëàðè î³èìèíè ðåàë âà³ò
ðåæèìèäà áîø³àðèø èìêîíèíè áåðàäèãàí ðà³àìëè àâòîìàòëàøòèðèëãàí
òèçèìíèíã àõáîðîò ìîäåëèíè ³óðèø óñëóáèÿòè êåëòèðèëãàí.

 ÖÈÔÐÎÂÈÇÀÖÈß ÏÐÎÖÅÑÑÎÂ ÓÏÐÀÂËÅÍÈß ÏÎÒÎÊÀÌÈ
ÒÎÏËÈÂÍÎ-ÝÍÅÐÃÅÒÈ×ÅÑÊÈÕ ÐÅÑÓÐÑÎÂ Â ÏÐÅÄÏÐßÒÈßÕ

ÒÎÏËÈÂÍÎ-ÝÍÅÐÃÅÒÈ×ÅÑÊÎÃÎ ÊÎÌÏËÅÊÑÀ
ÀÍÍÎÒÀÖÈß

Â ñòàòüå ðàññìàòðèâàþòñÿ öèôðîâèçàöèÿ ïðîöåññîâ óïðàâëåíèÿ ïîòîêàìè
òîïëèâíî-ýíåðãåòè÷åñêèõ ðåñóðñîâ â ïðåäïðÿòèÿõ òîïëèâíî-ýíåðãåòè÷åñêîãî
êîìïëåêñà ÐÓç. Ïðèâåäåíà ìåòîäîëîãèÿ ïîñòðîåíèÿ èíôîðìàöèîííîé ìîäåëè
öèôðîâîé àâòîìàòèçèðîâàííîé ñèñòåìû, îáåñïå÷èâàþùåé óïðàâëÿòü â ðåæèìå
ðåàëüíîì ìàñøòàáå âðåìåíè ïîòîêàìè òîïëèâíî-ýíåðãåòè÷åñêèõ ðåñóðñîâ.

DIGITALIZATION OF FUEL AND ENERGY RESOURCE MANAGEMENT
PROCESSES IN FUEL AND ENERGY COMPLEX ENTERPRISES

ABSTRACT
The article discusses the digitalization of the processes of managing the flow of fuel

and energy resources in enterprises of the fuel and energy complex of the Republic of
Uzbekistan. A methodology for constructing an information model of a digital automated
system that provides real-time control of the flow of fuel and energy resources is
presented.

Òàÿí÷ èáîðàëàð: íèìòèçèì, àõáîðîò òèçèìè, àõáîðîò òàúìèíîòè, àõáîðîò ìîäåëè,
IDEF1X, ìàúëóìîòëàð áàçàñè.

È³òèñîäè¸ò ðåàë ñåêòîðè ÿúíè ¸³èë²è-ýíåðãåòèêà ìàæìóàñè êîðõîíàëàðè
³èð³èìèäà ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðèíè òåæàøíèíã ê´ï îìèëëèãè âà ê´ï
ðåæàëèãè áó ñîµàäàãè òàä³è³îòëàðíèíã µàðòîìîíëàìàëèê âà ôðàãìåíòàðëèê
òàáèàòèãà ýãà á´ëèøèãà ´ç òàúñèðèíè ´òêàçäè. ¥îçèðãè âà³òäà ¤çáåêèñòîíäàãè
¸³èë²è-ýíåðãåòèêà ìàæìóàñè êîðõîíàëàðèäà ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðè
î³èìèíè áîø³àðèø ìàñàëàëàðèíè å÷èøäà ìà³ñàäëàðíèíã áèð-áèðèãà ìîñëèãèëèãè
âà àõáîðîòëè ´çàðî àëî³à ìàâæóä ýìàñ. ¨³èë²è-ýíåðãåòèêà ðåñóðñëàðè î³èìèíè
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áîø³àðèøíèíã ´çàðî áî²ëè³ óñóë âà ìîäåëëàðèäàí ôîéäàëàíèëìàéäè, ¸³èë²è-
ýíåðãåòèêà ðåñóðñëàðè î³èìèíè áîø³àðèø ìàñàëàëàðè å÷èìè èíòåãðàöèÿñèíèíã
êîíöåïòóàë ³îèäàëàðè, âîñèòàëàðè âà óñóëëàðè, ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðè
î³èìèíè áîø³àðèøíèíã àõáîðîò òèçèìëàðè âà óíèíã ³èñìëàðèíè ÿãîíà àõáîðîò
âà ôóíêöèîíàë ìîäåëëàðèíè ÿðàòèø òàìîéèëëàðè, é´íàëèøëàðè âà óñëóáèé
àñîñëàðè îõèðèãà÷à àíè³ëàíìàãàí âà èøëàá ÷è³èëìàãàí. ¨³èë²è-ýíåðãåòèêà
ìàæìóàñè êîðõîíàëàðèäà ̧ ³èë²è-ýíåðãåòèêà ðåñóðñëàðè î³èìèíè áîø³àðèøíèíã
ñàìàðàäîðëèê äàðàæàñèíèíã îøèðèø ó÷óí áîø³àðèøíèíã çàìîíàâèé òèçèìëè
¸íäîøóâ óñóëëàðíè òàäáè³ ³èëèø µèñîáèãàãèíà òàúìèíëàíèøè ìóìêèí, ÷óíêè
áó ¸³èë²è-ýíåðãåòèêà ìàæìóàñè êîðõîíàëàðèäà, ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðè
î³èìèíè ñàìàðàëè áîø³àðèø èìêîíèíè áåðàäè.

¨³èë²è-ýíåðãåòèêà ìàæìóàñè êîðõîíàëàðèäà ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðè
î³èìèíè áîø³àðèøíè ðà³àìëàøòèðèø, êîðõîíàíèíã àëîµèäà á´ëèìëàðè âà
òåõíîëîãèê æàðà¸íëàð ó÷óí ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðèäàí ôîéäàëàíèø
ëèìèòëàðèíè àíè³ëàø, íàçîðàò ³èëèø âà ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðèäàí
ñàìàðàñèç ôîéäàëàíèø µîëàòëàðèäà òåçêîð õàáàðäîð ³èëèø èìêîíèÿòèíè áåðàäè.
¨³èë²è-ýíåðãåòèêà ðåñóðñëàðè î³èìèíè áîø³àðèøíè ðà³àìëàøòèðèø äåãàíäà,
àõáîðîò òèçèìè ¸ðäàìèäà ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðè î³èìèíè áîø³àðèøíè
ðåàë âà³ò ðåæèìèäà àìàëãà îøèðèø òóøóíèëàäè.

Àõáîðîò òèçèìè òåçêîð èøëàøè ó÷óí óíèíã íèìòèçèìëàðèäàí êåëèá òóøàäèãàí
àõáîðîòëàðíèíã îïòèìàë µàæìè, àõáîðîòëàð î³èìèíè âà³ò âà ìàéäîíëàð á´éè÷à
òà³ñèìëàø êàáè øàðòëàð êåðàê á´ëàäè. Áó ´ç íàâáàòèäà àõáîðîò òàúìèíîòèíè
ñàìàðàëè äàðàæàäà ³óðèø êåðàêëèãèíè àíãëàòàäè.

Àõáîðîò òàúìèíîòèíè àñîñèé âàçèôàëàðè àõáîðîòíè éè²èø, íàçîðàò ³èëèø,
´çãàðòèðèø, ñà³ëàø, ÿíãèëàø, òà³ñèìëàø âà àõáîðîòëàðíè ìàíáàëàðäàí óíèíã
èñòåúìîë÷èëàðèãà óçàòèøäàí èáîðàò. Àõáîðîò òàúìèíîòè òóçóëìàñèíèíã ÷èçìàñè
àõáîðîò òèçèìèäàãè ìàúëóìîòëàð áàçàñè ýëåìåíòëàðè òàðêèáèíè àíè³ëàø, àõáîðîò
âà µèñîáëàø æàðà¸íëàðèíè ñàìàðàëè ³óðèø èìêîíèíè òàúìèíëàø ìà³ñàäèäà
óëàðíèíã ́ çàðî àëî³àëàðèíè ́ ðíàòèø, óíèíã òàðêèáèäàãè íèìòèçèìëàðíèíã ́ çàðî
µàðàêàòëàðèíè ìóâîôè³ àõáîðîòëàð áèëàí òàúìèíëàéäèãàí é´íàëèøëàðíè òàíëàø,
µàìäà àõáîðîò òèçèìèíèíã àõáîðîò òàúìèíîòèíè ëîéèµàëàø æàðà¸íèíè ñàìàðàëè
òàøêèë ýòèø ó÷óí èøëàá ÷è³èëàäè.

Àõáîðîò òàúìèíîòèíè òóçèëìàñèíè ³óðèøäàãè êèðóâ÷è ìàúëóìîòëàð àõáîðîò
òèçèìèäàãè æàðà¸íëàð èøëàøèíèíã óìóìëàøòèðèëãàí àõáîðîò ìîäåëè,
áîø³àðóâíèíã òóðëè äàðàæàëàðäàãè íèìòèçèìëàðíèíã àõáîðîòëè ´çàðî àëî³àñè
÷èçìàñè, àõáîðîò òèçèìèãà êèðóâ÷è íèìòèçèìëàðíèíã ðèâîæëàíèøè é´íàëèøëàðè
ò´²ðèñèäàãè ìàúëóìîòëàð, òåõíèê ³óðèëìàëàð òóçèëìàñè, µàìäà àõáîðîò
òàúìèíîòèäàãè ´çàðî ìîáèë òåõíèê âîñèòàëàðãà õîñ äàñòóðëàð ò´²ðèñèäàãè
ìàúëóìîòëàð µèñîáëàíàäè.

Умумий ҳолда ахборот тизимининг ахборот модели қуйидаги
кўринишга эга: 

АМ = {K, P, L, T, Z}, 

бу ерда K={Ki}, 1,i k , k>0 - мумкин бўлган тузилманинг таркибий
қисмлари тўплами (ахборот таъминотидаги тузилманинг таркибий
қисмлари яъни ахборот тизимидаги ҳар бир жараён ҳисобланади);  
P={Pμ}, 1, p  , p>0 - тузилманинг таркибий қисмларига ва уларнинг
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Àõáîðîò ìîäåëè ³óéèäàãè øàðòëàðíè ³àíîàòëàíòèðèøè êåðàê: 1) Ìîäåëíèíã
âîñèòàëàðè, ÿúíè àõáîðîò òèçèìèíèíã ôóíêöèîíàë ìàñàëàëàðèíè å÷èøäà
ôîéäàëàíèëàäèãàí áàð÷à îáúåêòëàð, ïðåäìåòëàð âà µîäèñàëàð, µàìäà óëàðíèíã
´ðòàñèäàãè áàð÷à ìóíîñàáàòëàð òàâñèôëàíèøè êåðàê; 2) Ìîäåë âîñèòàëàðè áèëàí
àõáîðîò òèçèìèäà ìàâæóä ìàúëóìîòëàðíèíã ÿõëèòëèãèíè òàúìèíëàøíèíã áàð÷à
÷åêëîâëàðè òàâñèôëàíèøè êåðàê; 3) Ìîäåë âîñèòàëàðè áèëàí ìàúëóìîòëàð
áàçàñèíèíã òàø³è, ìàíòè³èé âà æèñìîíèé ñõåìàëàðèíè ëîéèµàëàøòèðèø ó÷óí
êåðàê á´ëàäèãàí ìàúëóìîòëàðíèíã áàð÷à ÿ³³îë µóñóñèÿòëàðè áåðèëèøè êåðàê;
4) Ìàúëóìîòëàð áàçàñèíè áîø³àðèø òèçèìëàðèäà ³´ëëàíèëàäèãàí ìàíòè³èé,
òàø³è âà æèñìîíèé ìàúëóìîòëàð ìîäåëèäà àõáîðîò òèçèìèíè óìóìèé áà¸íèíè
òàñâèðëàéäèãàí óñóë âà óñëóáèÿò ìàâæóä á´ëèøè êåðàê.

Ìàâæóä ìàúëóìîòëàð ìîäåëëàðèíèíã õèëìà-õèëëèãèãà ³àðàìàé, êåëòèðèëãàí
áàð÷à øàðòëàðíè ³àíîàòëàíòèðàäèãàí àõáîðîò òèçèìèíèíã îáúåêòëàðèíè òàñâèðëàø
ó÷óí àõáîðîò ìîäåëèíè ÿðàòèø äåÿðëè ìóìêèí ýìàñ. Øó ñàáàáëè óøáó èøèäà
àõáîðîò òèçèìèíèíã àõáîðîò ìîäåëèíè ³óðèøäà IDEF1X óñëóáèÿòè êåëòèðèëãàí.

1-ðàñì. IDEF1X óñëóáè ̧ ðäàìèäà ãàç ìàµñóëîòè òàííàðõèãà òàúñèð ýòóâ÷è ̧ ³èë²è-

турларига қўлланадиган мумкин бўлган операциялар тўплами;  L={Lτ}, 

1,l  , l ≥ 0 - ахборот тизими тузилмасининг таркибий қисмларига ва
уларнинг турларига қўлланадиган мумкин бўлган яхлитликни таъминловчи
чекловлар тўплами; T={Tij}, 1,i k , 1, ij t , ti≥0 - барча ахборот тизими
тузилмасининг таркибий қисмларининг турлари тўплами; Z ={Zijν}, 1,i k

, 1, ij t , 1, ijz  , zij ≥0 - ахборот тизими тузилмасининг таркибий
қисмларини барча турларининг намуналар тўплами. 

Ахборот тизимининг ахборот моделида маълумотлар моделини D = 
{K, P, L}  ва  тузилмаси S = {K, T} ажратамиз. T тўплам маълумотлар
чизмаси деб номланади. 
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ýíåðãåòèêà ðåñóðñëàðèíè µèñîáëàø ìàñàëàñè ìàúëóìîòëàð áàçàñèíèíã àõáîðîòëè
àëî³à ìîäåëè

IDEF1X óñëóáèÿòè ðåëÿöèîí ìàúëóìîòëàð áàçàñèíè ÿðàòèø óñóëè µèñîáëàíàäè
âà ó êîíöåïòóàë ñõåìàíè ³óëàé ³óðèø ó÷óí ìàõñóñ èøëàá ÷è³èëãàí øàðòëè
ñèíòàêñèñíè ³´ëëàéäè. IDEF1X óñóëèíèíã ðåëÿöèîí ìàúëóìîòëàð áàçàñèíè èøëàá
÷è³èøäà ôîéäëàíàäèãàí ê´ïëàá óñóëëàð áèëàí ñîëèøòèðèëãàíäà óíèíã àñîñèé
óñòóíëèãè ³àòúèé âà ³àòòè³ ñòàíäàðò àñîñèäà ìîäåëëàøòèðèø µèñîáëàíàäè. IDEF1X
óñëóáè ̧ ðäàìèäà àõáîðîò òèçèìèíèíã àõáîðîòëè àëî³à ìîäåëè ³óðèø æàðà¸íëàðèíè
³óéèäàãè ê´ðèíèøäà àêñ ýòòèðèø ìóìêèí:

IDEF1X óñëóáèäàí ôîéäàëàíèá àõáîðîò òèçèìèíèíã áàð÷à ìàñàëàëàðèíèíã
àõáîðîòëè àëî³à ìîäåëèíè ³óðèø Dezign for Database äàñòóðè ¸ðäàìèäà àìàëãà
îøèðèëãàí. Ìèñîë òàðè³àñèäà IDEF1X óñëóáè àñîñèäà Dezign for Database
äàñòóðèäàí ôîéäàëàíèá ¸³èë²è-ýíåðãåòèêà ìàæìóàñè êîðõîíàëàðèäà ¸³èë²è-
ýíåðãåòèêà ðåñóðñëàðè î³èìèíè áîø³àðèøäà àñîñèäà èøëàá ÷è³àðèëà¸òãàí
ìàµñóëîò òàííàðõèãà òàúñèð ýòóâ÷è ¸³èë²è-ýíåðãåòèêà ðåñóðñëàðèíè µèñîáëàø
ìàñàëàñè ìàúëóìîòëàð áàçàñèíèíã àõáîðîòëè àëî³à ìîäåëè 1-ðàñìäà êåëòèðèëãàí.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
[1]. ×åðåìíûõ, Ñ.Â. Ñòðóêòóðíûé àíàëèç ñèñòåì: IDEF-òåõíîëîãèè / - Ì.:

Ôèíàíñû è ñòàòèñòèêà, 2003. - 208 ñ.
[2]. Ðåïèí Â.Â. Ïðîöåññíûé ïîäõîä ê óïðàâëåíèþ. Ìîäåëèðîâàíèå áèçíåñ-

ïðîöåññîâ /- Ì.: ÐÈÀ "Ñòàíäàðòû è êà÷åñòâî", 2004. - 398 ñ.
[3]. Êàðïóê À.À. Èíôîðìàöèîííîå ìîäåëèðîâàíèå ïðåäìåòíîé îáëàñòè

àâòîìàòèçèðîâàííûõ èíôîðìàöèîííûõ ñèñòåì// Òåõíîëîãèè èíôîðìàòèçàöèè è
óïðàâëåíèÿ. Ìèíñê: ÁÃÓ, 2011. -Ñ. 24-30.

[4]. Äóáåéêîâñêèé, Â.È. Ýôôåêòèâíîå ìîäåëèðîâàíèå All Fusion Process Mockler
(Bpwin) / - Ì.: Äèàëîã-ÌèÔè, 2009. - 384 ñ.

[5]. Äóáåéêîâñêèé Â.È. Ïðàêòèêà ôóíêöèîíàëüíîãî ìîäåëèðîâàíèÿ /- Ì.:
Äèàëîã-ÌèÔè, 2004. - 464 ñ.

K = {A, F, NR, Θ, NΘ}, 
бу ерда A = {Ai}  1,i a  - атрибутлар тўплами; F = {Fj}, 1,j f , Fj= Cj → Ak,
Cj⊂ Ak, Ak∈A - атрибутлар ўртасидаги функционал боғлиқликлар тўплами; 
NR={NRρ}, 1,t  , NRρ ⊂ A - атрибутлар ўртасидаги нофункционал 
боғлиқликлар тўплами; Θ = {Θν}, 1,m   , Θν = {Iν, Bν, Eν} - объект турлари 
тўплами, бу ерда Iν ⊂ A – асосий калит, Bν ⊂ A - мажбурий атрибутлар, Eν ⊂ A 
– мумкин бўлган атрибутлар; NΘ = {NΘρ} 1, q  , NΘρ ⊂ A - объект турлари 
ўртасидаги муносабатлар тўплами [1, 2, 3, 4, 5]. 
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ÒÀÄÁÈÐÊÎÐËÈÊÍÈ ÐÈÂÎÆËÀÍÒÈÐÈØÄÀ ¤Ç-¤ÇÈÍÈ ÒÀØÊÈË

ÝÒÈØ ÊÎÐÕÎÍÀËÀÐÈÍÈÍÃ ÒÈÇÈÌÈÍÈ ßÐÀÒÈØ

Àáäóëëàåâ Óëìàñ Àëèøåðîâè÷
¤çáåêèñòîí ôàíëàð àêàäåìèÿñè,
£îðà³àëïî²èñòîí á´ëèìè ìóñòà³èë
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ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëàäà ñàâäî áèëàí øó²óëëàíóâ÷è êîðõîíàëàðíèíã ´ç-´çèíè òàøêèë

ýòóâ÷è òèçèìëàðèíè ÿðàòèø ìàñàëàñè ê´ðèëãàí á´ëèá, áóíäà àñîñàí ìàúëóìîòëàð
áàçàñèíè ÿðàòèø èìêîíèÿòëàðè, ³èñì îñòè òèçèìëàðíèíã ôóíêöèîíàë
áî²ëàíèøëàðè áà¸í ³èëèíãàí. £îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã àñîñèé
è³òèñîäèé ê´ðñàòêè÷ëàðè âà óëàðíèíã ß¥Ì ãà òàúñèðèíè áàµîëàø èìêîíèíè
áåðàäèãàí ìàúëóìîòëàð ³èäèðèø òèçèìèíèíã ñòðóêòóðàâèé ìîäåëè êåëòèðèëãàí.
Ãàðìîíèê ³àòîðëàð àñîñèäà £îðà³àëïî²èñòîí Ðåñïóáëèêàñè ß¥Ìíèíã ´ñèø
ñóðúàòëàðèíè áàøîðàò ³èëèø ê´ðñàòèëãàí.

Êàëèò ñ´çëàð: ñàâäî, ´ç-´çèíè òàøêèë ýòèø, òèçèì, ìîäåë, ñòðóêòóðà,
èíôîðìàöèÿ.

ÑÎÇÄÀÍÈÅ ÑÈÑÒÅÌÛ ÑÀÌÎÎÐÃÀÍÈÇÓÞÙÈÕÑß ÏÐÅÄÏÐÈßÒÈÈ
ÄËß ÐÀÇÂÈÒÈß ÌÀËÎÃÎ ÁÈÇÍÅÑÀ È ÏÐÅÄÏÐÈÍÈÌÀÒÅËÜÑÒÂÀ Â

ÐÅÑÏÓÁËÈÊÅ ÊÀÐÀÊÀËÏÀÊÑÒÀÍ

ÀÍÍÎÒÀÖÈß
Â äàííîé ñòàòüå ðàññìàòðèâàåòñÿ âîïðîñ ñîçäàíèÿ ñàìîîðãàíèçóþùèõñÿ ñèñòåì

ïðåäïðèÿòèé, çàíèìàþùèõñÿ òîðãîâëåé, â êîòîðûõ â îñíîâíîì îáúÿñíÿþòñÿ
âîçìîæíîñòè ñîçäàíèÿ áàçû äàííûõ, ôóíêöèîíàëüíûå ñâÿçè ïîäñèñòåì â ÷àñòè.
Ïðåäñòàâëåíà ñòðóêòóðíàÿ ìîäåëü ñèñòåìû ïîèñêà äàííûõ, ïîçâîëÿþùàÿ îöåíèòü
îñíîâíûå ýêîíîìè÷åñêèå ïîêàçàòåëè Ðåñïóáëèêè Êàðàêàëïàêñòàí è èõ âëèÿíèå
íà ÂÂÏ. Íà îñíîâå ãàðìîíè÷åñêèõ ðÿäîâ ïðîãíîçèðîâàíî òåìïû ðîñòà ÂÂÏ
Ðåñïóáëèêè Êàðàêàëïàêñòàí.

Êëþ÷åâûå ñëîâà: òîðãîâëÿ, ñàìîîðãàíèçàöèÿ, ñèñòåìà, ìîäåëü, ñòðóêòóðà,
èíôîðìàöèÿ.

CREATION OF A SYSTEM OF SELF-ORGANIZING ENTERPRISES FOR THE
DEVELOPMENT OF SMALL BUSINESS AND ENTREPRENEURSHIP IN

THE REPUBLIC OF KARAKALPAKSTAN
ABSTRACT

In this article, we are going to discuss the creation of the newly created inventory of
trading enterprises, with the possibility of data base splitting, and the functional links of
sub-directories. Structural modeling of the data retrieval that can influence the main
economic indicators of the Republic of Karakalpakstan and UARning on the CDM is
provided. Based on the harmonic series, the Republic of Karakalpakstan is moving
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towards evangelism.
Keywords: trade, organization of the verb, inventory, model, structure, information.

Êèðèø. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã "Õóñóñèé ìóëêíè µèìîÿ
³èëèø âà ìóëêäîðëàð µó³ó³ëàðèíèíã êàôîëàòëàðèíè êó÷àéòèðèø, òàäáèðêîðëèê
òàøàáóñëàðèíè ³´ëëàá-³óââàòëàø áîðàñèäàãè èøëàðíè òàøêèë ³èëèø òèçèìèíè
òóáäàí òàêîìèëëàøòèðèø á´éè÷à ³´øèì÷à ÷îðà-òàäáèðëàð, øóíèíãäåê,
òàäáèðêîðëèê ñóáúåòëàðèíèíã ìîëèÿâèé ðåñóðñëàð âà èøëàá ÷è³àðèø
èíôðàòóçèëìàñèäàí ôîéäàëàíèø èìêîíèÿòëàðèíè êåíãàéòèðèø ò´²ðèñèäà" 2019
éèë 13 àâãóñòäà ÏÔ-5780-ñîí Ôàðìîíèãà âà ¤çáåêèñòîí Ðåñïóáëèêàñè
Ïðåçèäåíòèíèíã "¤çáåêèñòîí Ðåñïóáëèêàñè È³òèñîäè¸ò âà ñàíîàò âàçèðëèãè
µóçóðèäàãè Êè÷èê áèçíåñ âà òàäáèðêîðëèêíè ðèâîæëàíòèðèø àãåíòëèãè
ôàîëèÿòèíè òàøêèë ýòèø ò´²ðèñèäà" 2019 éèë 13 àâãóñòäàãè Ï£-4417-ñîí ³àðîðèãà
ìóâîôè³ Âàçèðëàð Ìàµêàìàñè ³àðîð ³àáóë ³èëäè. Áó ³àðîðãà àñîñàí, êè÷èê
áèçíåñíè êåíãàéòèðèøíè ðà²áàòëàíòèðèø, ³´øèì÷à ³èéìàò ÿðàòèøíèíã ÿõëèò
çàíæèðëàðèíè øàêëëàíòèðèø, çàìîíàâèé òåõíîëîãèÿëàðíè ´çëàøòèðèø,
ýêñïîðòíè ê´ïàéòèðèø, èø ´ðèíëàðèíè ÿðàòèø, çàìîíàâèé àõáîðîò-
êîììóíèêàöèÿ òåõíîëîãèÿëàðèäàí ôîéäàëàíãàí µîëäà êè÷èê áèçíåñ âà
òàäáèðêîðëèêíè ðèâîæëàíòèðèø á´éè÷à äàâëàò äàñòóðëàðèíè âà µóäóäèé
äàñòóðëàðíè àìàëãà îøèðèø æàðà¸íè ìîíèòîðèíãèíè îëèá áîðèø òèçèìèíè
æîðèé ýòèø âàçèôàëàð áåëãèëàíèá áåðèëãàí.

Ìàâçóãà îèä àäàáè¸òëàðíèíã òàµëèëè. ¤ç-´çèíè òàøêèë ýòóâ÷è òèçèìëàðíè
ìîäåëëàøòèðèø, ñòðàòåãèê áîø³àðèø ìàñàëàëàðè áèëàí õîðèæèé îëèìëàðäàí
À.È.Àíñîôô [1], Þ.Â. Âåðòàêîâàëàðíè [2] êåëòèðèøèìèç ìóìêèí. Óëàð àñîñàí
êîðõîíà ôàîëèÿòèäà ñóáúåêòèâ ôàêòîðëàðãà êàòòà àµàìèÿò áåðèá êåëèøãàí. Áó
ìàñàëàëàðíè µàë ³èëèøäà òèçèìëè ¸íäàøèø çàðóðèÿòè áóãóíäà òó²èëìî³äà.
Ñòðóêòóðàâèé òàµëèë âà èíôîðìàöèîí òèçèìëàðíè ïðîåêòëàø ìàñàëàëàðè áèëàí
àñîñàí Â.Â. Âåíäåðîâà, A.M. Çàáîëîòñêîãîëàðíèíã èøëàðèíè ê´ðñàòèøèìèç ìóìêèí.
Ñòðóêòóðàâèé òàµëèë àñîñèäà íîìà³áóë øàðèîòäà ³àðîðëàð ³àáóë ³èëèø ñàâäî
êîðõîíàñèíèíã èø ôàîëèÿòè ñàìàðàäîðëèãèíè îøèðìàéäè.  Äèíàìèê áèçíåñ-
æàðà¸íëàðíè ìàòåìàòèê ìîäåëëàøòèðèø á´éè÷à Ý.Ã. Àëüáðåõòà., Ãîëüäøòåéíà
Ñ.Ë., Äóáðîâà A.M., Åìåëüÿíîâà À.À., Çàéöåâà È.Këàðíèíã èøëàðèäà áèð ³àòîð
îïòèìàëëàøòèðèø ìàñàëàëàðèíè ê´ðèøèìèç ìóìêèí. Óëàð àñîñàí ýµòèìîëèé
ìîäåëëàøòèðèøãà ýúòèáîð ³àðàòèá ñàâäî êîðõîíàñèíèíã ìåµíàò óíóìäîðëèãèíè
áàµîëàøãà µàðàêàò ³èëèøãàí.

Ìàêðîè³òèñîäèé ê´ðñàòêè÷ëàðíè áàøîðàòëàø ìóàììîñèãà Ë.Ãðèíáåðã,
Ë.Êàíòîðîâè÷, Â.Ìàêàðîâà, Þ.ßðåìåíêî, À.Àíäðååâà, Þ.Çàéöåâà èëìèé
èøëàðèäà áà¸í ³èëèíãàí. È³òèñîäèé æàðà¸ííè áàøîðàòëàøíèíã àìàëèé
ìóàììîëàðè áèëàí Æ.Áîêñ, Ã.Äæåíêèâñà, Ô.Ðîáåðò, Õ.Òàõà âà áîø³àëàð òàä³è³îò
èøëàðèíè îëèá îðèøãàí. ¤çáåêèñòîí îëèìëàðèäàí Â.Ê.Êàáóëîâ, Ì.È.Èðìàòîâ,
À.Àáäóãàôôàðîâ, Á.Áåðêèíîâ, Ì.Àáäóëëàåâ, Ñ.Ãóëÿìîâ [11,12], Þ.Ðàøèäîâ âà
áîø³àëàð èëìèé òàä³è³îòëàð îëèá áîðèøãàí.

Òàä³è³îò ìåòîäîëîãèÿñè. Óøáó ìà³îëàíèíã àñîñèé ìà³ñàäè çàìîíàâèé
ìîíèòîðèíã òàä³è³îòëàðèíè ôîéäàëàíèø á´éè÷à èëìèé âà ìåòîäîëîãèê èøëàíìà
èøëàá ÷è³èø âà ñàâäî êîðõîíàëàðèíèíã ´ç-´çèíè òàøêèë ýòóâ÷è òèçèìèíè
£îðà³àëïî²èñòîí Ðåñïóáëèêàñè áîçîð øàðîèòèäà ÿðàòèøäèð. Òàä³è³îòíèíã àñîñèé
ìàñàëàëàðè:
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-£îðà³àëïî²èñòîí Ðåñïóáëèêàñè àµîëèñè äèíàìèêàñèíè òàµëèë ýòèù;
-£îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã ÿëïè µóäóäèé ìàµñóëîòèíè èøëàá

÷è³àðèø òàðêèáèíè êëàññèôèêàöèÿëàø [3];
-òàëàáãà ìîñ ìàµñóëîòëàðíèíã µàðàêàòëàðèí ´ðãàíèø;
-ÿðî³ñèç ìàµñóëîòëàð äèíàìèêàñèí òàµëèë âà áàøîðàòëàø [4];
-ìàµñóëîòíè ñîòèø µà³èäà àíàëèòèê ìàúëóìîò áåðèø[5];
-ñàâäî õèçìàò÷èëàðè µà³èäà ìàúëóìîò áåðèø;
-ìàµñóëîò èøëàá ÷è³àðèøíè îïòèìàë ðåæàëàøòèðèø âà áîø³àðèø àñîñëàðèí

àëãîðèòìëàø;
-äàñòóðèé ìàæìóàñèíè èøëàá ÷è³èø, ñàâäî áèëàí øó²óëëàíèø âà èøëàá

÷è³àðèø àíàëèòèê ìîäåëèíè òóçèø, óíèíã òóð²óíëèãèíè òàúìèíëîâ÷è àëãîðèòìèí
èøëàá ÷è³èø[6];

-ñàâäî áîçîðèíèíã ýµòèìîë ìîäåëèíè ÿðàòèø âà óíèíã àñîñèé ïàðàìåòðëàðèíè
àíè³ëàø[7].

Óøáó ìàñàëàëàðíèíã àìàëèé íàòèæàñè £îðà³àëïî²èñòîí Ðåñïóáëèêàñè µóäóäè
âà óíèíã òóìàíëàðè ñàâäî êîðõîíàëàðèäà áîçîð øàðîèòèäà èæòèìîèé-è³òèñîäèé
áîø³àðèø ó÷óí èøëàòèëàäè. Îëèíãàí íàòèæàëàð ÿíãè ³óââàòëè ìàíáàëàðíè
òîïèøãà âà ñàâäî êîðõîíàëàðèíè £îðà³àëïî²èñòîí Ðåñïóáëèêàñèäà èæòèìîèé-
è³òèñîäèé òèçèìëàðèíè áîø³àðèøíè ÿíàäà òàêîìèëëàøòèðèøãà ¸ðäàì áåðàäè.
£´éèëãàí ìàñàëàëàðíè å÷èø ó÷óí, êîìïüþòåðëàøòèðèëãàí ñàâäî êîðõîíàñèíèíã
ìàòåìàòèê ìîäåëèíè ÿðàòèø ìà³ñàäãà ìóâîôè³äèð. Ìîäåëíè òóçèøäà ñàâäî
êîðõîíàëàðèíèíã ´ç-´çèíè òàøêèë ýòèø òèçèìíè µèñîáãà îëãàí µîëäà áó:

-çàìîíàâèé áîñ³è÷äàãè ìîäåë òóøóíàðëè, àíè³ âà àíúàíàâèé ìîäåëíè
àëìàøòèðèø èìêîíèÿòèíè áåðèø;

-èõòè¸ðèé âà³òäà çàìîíàâèé ìîäåë èäåíòèôèêàöèÿëàíèø;
-ñàâäî êîðõîíàëàðè òèçèìèíèíã ìîäåëèíè óçëóêñèç òàêîìèëëàøòèðèø.
¤ç-´çèíè òàøêèë ýòèø ñàâäî êîðõîíàëàðèíèíã èæòèìîèé -è³òèñîäèé

òèçèìèíèíã êîìïüþòåð òåõíîëîãèÿëàðè áàçàñèäà ôóíêöèîíàë ñõåìàñè 1-ðàñìäà
ê´ðñàòèëãàí.

1-ðàñì. ¤ç-´çèíè òàøêèë ýòèø ñàâäî êîðõîíà òèçèìíèíã ôóíêöèîíàë ñõåìàñè
Þ³îðèäàãè ñòðàòåãèê ìà³ñàäëàð, õèçìàò âà ñåðâèñ ñîµàñèäà àµîëèíèíã

ôàðîâîíëèãèíè îøèðèø ó÷óí áîø ôàêòîð á´ëèá µèñîáëàíàäè.
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 £îðà³àëïî²èñòîí Ðåñïóáëèêàñè è÷êè µóäóäèé ìàµñóëîòëàðèíè ìàòåìàòèê
ìîäåëëàøòèðèø çàðóðèÿòè áóãóíãè êóíäà äîëçàðá ìàñàëàäèð. Áó àñîñèé
ìàñàëàëàðèäàí áèðè á´ëèá £îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã è³òèñîäèé âà
èæòèìîèé ðèâîæëàíèøèäà èøëàá ÷è³àðèø âà ýµòè¸æãà òàúñèð ýòàäè. È÷êè
ñàâäîíèíã ðèâîæëàíèøè àµîëè ýµòè¸æëàðèãà ò´ëè³ æàâîá áåðà îëàäè. Øóíèíã
ó÷óí £îðà³àëïî²èñòîí Ðåñïóáëèêàñè è÷êè ñàâäîñèíè òàêîìèëëàøòèðèø
é´ëëàðèíè àíè³ëàø âà µîëàòèíè, áàð³àðîðëèãèíè òàµëèë ýòèø äîëçàðá ìàñàëà
á´ëèá µèñîáëàíàäè.

£îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã èæòèìîèé - è³òèñîäèé äèíàìèê
ðèâîæëàíèøèíè, ÿëïè µóäóäèé ìàµñóëîò(ß¥Ì)  òèçèìèíè ò´ëäèðèá áîðèøíè
òàëàá ýòàäè. Áó ß¥Ì ñîíëè âà ñèôàòëè ôàêòîðëàð áèëàí àíè³ëàíàäè. Øóíèíã
ó÷óí ýíã äîëçàðá ìàñàëàëàðäàí áèðè îáúåêòèâ âà ñóáúåêòèâ ôàêòîðëàð
äèíàìèêàñèíè ´ðãàíèø, ß¥Ìíè òàµëèë âà áàøîðàòëàø µèñîáëàíàäè. Áàøîðàò
ìàñàëàñèäà ôàêòîðëàðíèíã ́ çãàðèø ³èéìàòëàðèíè êåëàæàêäà àíè³ëàø âà çàðóðèé
ìàúëóìîòëàð áàçàñèíè ò´ëäèðèø, âà £îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã
è³òèñîäèé ðèâîæëàíèø é´íàëèøèí àñîñëàøäàí èáîðàò.

£îðà³àëïî²èñòîí Ðåñïóáëèêàñèäà 2019-éèë 1-ÿíâàðü µîëàòèãà ê´ðà 16031
êîðõîíàëàð µèñîáäàí ´òãàí á´ëèá 20,5%íè ñàâäî êîðõîíàëàðè òàøêèë ³èëàäè.
2177 êè÷èê êîðõîíàëàð á´ëèá óëàðíèíã 36,6% Íóêóñ øàµðèäà æîéëàøãàí,
Ò´ðòêóëäà 8,0%, Àìóäàð¸ 7,1%, Áåðóíèé òóìàíèäà 6,2%, Êóíãðàääà 6,0%,
Ýëëèê³àëúà 5,4%, Íóêóñ òóìàíèäà 5,4%íè òàøêèë ³èëàäè.
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2-ðàñì. Àñîñèé è³òèñîäèé ê´ðñàòêè÷ëàð
2-ðàñìäà £îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã àñîñèé è³òèñîäèé ê´ðñàòêè÷ëàðè

êåëòèðèëãàí á´ëèá, áó ìàúëóìîòëàðíè òàµëèë ³èëñàê £îðà³àëïî²èñòîí
Ðåñïóáëèêàñè è³òèñîäè¸òè ¤çáåêèñòîí ìè³¸ñèäà óí÷àëèê äàðàæàäà ÿõøè
ýìàñëèãèíè ê´ðèøèìèç ìóìêèí. Èøëàá ÷è³àðèø âà õèçìàò ê´ðñàòèø ñîµëàðèíèíã
´ñèø ñóðúàòëàðè ïàñò äàðàæàäà ýêàíëèãèíè àíãëàøèìèç ìóìêèí. £îðà³àëïî²èñòîí
Ðåñïóáëèêàñè ìàµñóëîòëàðíè èøëàá ÷è³àðèø µàæìè âà àµîëè ýµòè¸æëàðèíè
êåðàêëè òîâàð ìàµñóëîòëàðè áèëàí òàúìèíëàøè, èíâåñòèöèÿ ïàñò äàðàæàäà
ýêàíëèãè ìàúëóì. Äåìàê, õóëîñà ´ðíèäà øóíè àéòèø êåðàêêè £îðà³àëïî²èñòîí
Ðåñïóáëèêàñèíèíã è÷êè ñàâäîñèíè âà õèçìàò ê´ðñàòèøèíè òàëàá äàðàæàñèãà
ê´òàðèø ó÷óí âà îïòèìàëëàøòèðèø ó÷óí ÿíãè èíôîðìàöèîí òåõíîëîãèÿëàðíè
ñàâäî áîø³àðèøèíèíã áàð÷à á´²èíëàðèãà ³´ëëàø òàëàá ýòèëàäè. Áó èíôîðìàöèîí
òèçèì ñàâäî á´éè÷à ³óéèäàãè ìàñàëàëàðíè å÷àäè [8]:

-ñàâäî êîðõîíàëàðèíèíã ðåéòèíãèí µèñîáëàø;
-ìàµñóëîòíè èøëàá ÷è³àðèø âà ëîéèµàëàø, ñàâäî êîðõîíàëàðèíèíã øàðòíîìàñè

àñîñèäà ìîíèòîðèíã ́ òêàçèø ìàúëóìîòëàðèãà å÷èì ³àáóë ýòèø ó÷óí, ñåðòèôèêàöèÿ
âà ëèöåíçèÿ îëèø ó÷óí ¸ðäàì áåðèø;

-ñèôàòëè ìàµñóëîòëàð èøëàá ÷è³àðèø âà áîø³àðèøíè àâòîìàòëàøòèðèø ó÷óí
µó³ó³èé-ìåòîäèê áàçàëàðíè ÿðàòèø;

-õîðèæèé âà ´çèìèçäà èøëàá ÷è³àðèëãàí èøëàíìàëàð ó÷óí òàä³è³îò îëèá
áîðèø;

-ìàµñóëîòëàðíè ñîòèø ìàðêåòèíã òàä³è³îò èøëàðèíè îëèá áîðèø, ýëåêòðîí
ñàâäî ´òêàçèø, ñòàòèñòèê ìàúëóìîòëàðíè ³àéòà èøëàø.

Óøáó ìàñàëàëàðíè å÷èø ó÷óí èøëàòèëàäèãàí èíôîðìàöèîí ñèñòåìàíèíã
ôóíêöèîíàë ñòðóêòóðàñè 3-ðàñìäà ê´ðñàòèëãàí. Ðàñìäàí øóíè ê´ðèø ìóìêèíêè,
èíôîðìàöèîí òèçèì àñîñàí ³óéèäàãè ìîäóëëàðäàí èáîðàò: Ìîíèòîð, èíòåðôåéñ,
ìàúëóìîòëàð áàçàñè. Èøëàá ÷è³èëãàí èíôîðìàöèîí òèçèì êîðõîíàíèíã ìåµíàò
óíèìäîðëèãèíè, ìàµñóëîò ñèôàòèíè àíè³ëàø èìêîíèíè áåðàäè. Øó ´ðèíäà
èíôîðìàöèîí òèçèì îð³àëè £îðà³àëïî²èòîí Ðåñïóáëèêàñè ñàâäî êîðõîíàëàðèíèíã
áîø³àðèø ìåõàíèçìëàðèíè òàêîìèëëàøòèðèø, àµîëè ýµòè¸æëàðèíè òîâàð áèëàí
òàúìèíëàø èìêîíèíè áåðàäè.

3-ðàñì. Èíôîðìàöèîí òèçèìíèíã ôóíêöèîíàë ñòðóêòóðàñè
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Òàµëèë âà íàòèæàëàð. Þ³îðèäà àéòèëãàíëàð âà ÷åò ýë òàæðèáàñèíè òàµëèë
³èëèø îð³àëè ñàâäî êîðõîíàëàðèíè áîø³àðèøíè òàêîìèëëàøòèðèø µîçèðãè
âà³òäà èëìèé àñîñëàíãàí ñàâäî ìàñàëàëàðèíè å÷èøíè àâòîìàòëàøòèðèø á´éè÷à
¸íäàøóâëàð é´³ ýêàíëèãèíè âà ÿíãè èíôîðìàöèîí òåõíîëîãèÿëàðíè âà ìàòåìàòèê
óñóëëàðíè ³´ëëàø á´éè÷à ìåòîäèê ê´ðñàòìàëàð åòèøìàñëèãè äîëçàðá µèñîáëàíàäè.

Ìàúëóìîòëàð ³èäèðèø òèçèìè "Ñàâäî"íèíã èøëàø æàðà¸íèäà ñàâäî
ê´ðñàòêè÷ëàðèíè áàøîðàòëàøäà ãàðìîíèê óñóëäàí ôîéäàëàíèëàäè. Áó óñóë [9]
àìàëè¸òäà ê´ï èøëàòèëìàãàí, øóíèíã ó÷óí è³òèñîäè¸ò ìàñàëàñè áèëàí ìàòåìàòèê
àïïàðàòèíè áèðãàëèêäà òàä³è³îò ýòèøãà ò´²ðè êåëàäè. £îðà³àëïî²èñòîí
Ðåñïóáëèêàñèíèíã ß¥Ì ê´ðñàòêè÷ëàðèíè áàøîðàò ³èëèø âà äèíàìèêàñèíè òàµëèë
ýòèø 2010-2018 éèëëàð ó÷óí, ñòàòèñòèê ìàúëóìîòëàð æàäâàëè 1äà ê´ðñàòèëãàí.

1-æàäâàë. £îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã ß¥Ì ´ñèø äèíàìèêàñè

1-æàäâàë àñîñèäà ß¥Ìíè 2019-2025 éèëëàð ó÷óí áàøîðàò ýòèø ìåòîäèêàñè
[10] äà êåëòèðèëãàí. Áàøîðàò æàäâàëèíè 2-æàäâàëäà êåëòèðàìèç.

2-æàäâàë. £îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã ß¥Ì áàøîðàòè

Õóëîñà. £îðà³àëïî²èñòîí Ðåñïóáëèêàñèíèíã ß¥Ì áàøîðàò ³èëèø êè÷èê áèçíåñ
âà òàäáèðêîðëèêíè ðèâîæëàíòèðèøãà, àµîëèíèíã òóðìóø ôàðàâîíëèãèíè
îøèðèøãà èìêîí ÿðàòàäè. Èíôîðìàöèîí òèçèì ̧ ðäàìèäà àíàëèòèê ìàúëóìîòëàð
òàé¸ðëàø  âà íàòèæàëàðíè èíòåðïðåòàöèÿëàø, ñàâäî ñîõàñèäàãè ôóíêöèîíàë
ìàñàëàëàðíè å÷èøíè àâòîìàòëàøòèðèø âà  on-line ðåæèìèäà èøëàø èìêîíè
âóæóäãà êåëàäè. Ìàêðîèêòèñîäèé áàðêàðîðëèê òàúìèíëàíàäè.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè
1.È.Àíñîôô. Ñòðàòåãè÷åñêîå óïðàâëåíèå. /ïåð. ñ àíãë. - Ì.: Ýêîíîìèêà, 1989. -

520 ñ
2. Þ.Â.Âåðòàêîâà. Èíòåãðàöèÿ ïîäõîäîâ ê óïðàâëåíèþ ñîâðåìåííîé

îðãàíèçàöèåé: ìîíîãðàôèÿ / Þ.Â.Âåðòàêîâà, Å.Â. Õàð÷åíêî, Ñ.Ñ. Æåëåçíÿêîâ è
äð. ïîä ðåä. Þ.Â.Âåðòàêîâà. - ÞÇÃÓ, 2010. - 525 ñ

3. Abdullaev U.A. Mathematical model for forecasting of gross regional product of
the republic of Karakalpakstan// Journal of management value and ethics. India, GMA,
¹ 3. 2019 y.

4. Àáäóëëàåâ Ó.À. Òåõíîëîãèÿ êëàññèôèêàöèé âûïóñêàåìûõ èçäåëèé ñ
èñïîëüçîâàíèåì ýêñïåðòíûõ ìåòîäîâ// Ôóíäàìåíòàëüíûå èññëåäîâàíèÿ. -2014. -
¹11. Äâóõëåòíèé èìïàêò-ôàêòîð ÐÈÍÖ = 1,074. DOI: 10.17513/fr.35624

5. Àáäóëëàåâ Ó.À. Ìîíèòîðèíãîâîé àíàëèç öåí íà ýòàïå âûðàáîòêè è ïîääåðæêè
ïðèíÿòèÿ óïðàâëåí÷åñêèõ ðåøåíèé: /Â.Ê. Çîëüíèêîâ, Ó.À. Àáäóëëàåâ// Ñáîðíèê
íàó÷íûõ òðóäîâ ïî ìàòåðèàëàì. Ìåæäóíàðîäíîé íàó÷íî-ïðàêòè÷åñêîé
êîíôåðåíöèè ÷àñòü I. "Íàóêà è îáðàçîâàíèå â ñîâðåìåííîì ìèðå" Ìîñêâà.2013. -

 

Йиллар 2010 2011 2012 2013 2014 2015 2016 2017 2018 
ЯҲМ, 

млрд.сум 
1813,9 2219,4 2760,1 3398,8 4157,3 4485,9 6518,0 8285,2 14185,2 

t  11 12 13 14 15 16 17 18 19 

Йиллар 2019 2020 2021 2022 2023 2024 2025 
ЯҲМ, 

млрд.сум 
12655,7 14145,1 15634,6 17124,1 18613,6 201103,1 21592,6 

t  21 22 23 24 25 26 27 
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6. Ñâèäåòåëüñòâî î ãîñóäàðñòâåííîé ðåãèñòðàöèè ïðîãðàììû äëÿ ÝÂÌ

¹2013614358 Ïðîãðàììà äëÿ ðåãèñòðàöèè òîðãîâîãî ïðåäïðèÿòèÿ è àíàëèçà
ñîîòâåòñòâóþùèõ äàííûõ- çàÿâêà ¹2013612367 îïóáë. 29.04.2013

7. Àáäóëëàåâ Ó.À. Èäåíòèôèêàöèÿ ìàòåìàòè÷åñêîé ìîäåëè è èññëåäîâàíèå
ïîääåðæêè ïðèíÿòèÿ ðåøåíèé äëÿ ñàìîîðãàíèçàöèè ñîöèàëüíî-ýêîíîìè÷åñêèõ
ñèñòåì ïðåäïðèÿòèÿ òîðãîâëè // Ôóíäàìåíòàëüíûå èññëåäîâàíèÿ. - 2013. - ¹ 8
(÷àñòü 1). - ñòð. 13-18; Äâóõëåòíèé èìïàêò-ôàêòîð ÐÈÍÖ = 1,074.

8.Àáäóëëàåâ Ó.À., Àèìáåòîâ Í.Ê. Ìàòåìàòè÷åñêèå ìîäåëè è àëãîðèòì ðåàëèçàöèè
çàäà÷ ìîíèòîðèíãà ïðåäïðèÿòèé òîðãîâëè//Âåñòíèê Êàðêàëïàêñêîãî îòäåëåíèÿ
Àêàäåìèè íàóê Ðåñïóáëèêè Óçáåêèñòàí. ¹4, 2018ã 81ñò.

9. Àáäóëëàåâ Ó.À. Àëãîðèòì è ìàòåìàòè÷åñêàÿ ìîäåëü ïðîãíîçèðîâàíèÿ ÂÐÏ
Ðåñïóáëèêè Êàðàêàëïàêñòàí// Âåñòíèê ÊÊÃÓ ¹3(44). 2019 ã.

10. Àáäóëëàåâ Ó.À. Èñïîëüçîâàíèå ðåãðåññèîííîé ìîäåëè äëÿ ñàìîîðãàíèçàöèè
ñîöèàëüíî-ýêîíîìè÷åñêèõ ñèñòåì ïðîèçâîäñòâåííûõ ïðåäïðèÿòèé òîðãîâëè //
Ñîâðåìåííûå ïðîáëåìû íàóêè è îáðàçîâàíèÿ. - 2013. - ¹ 2; äâóõëåòíèé èìïàêò-
ôàêòîð ÐÈÍÖ=0,8.

11.Ãóëÿìîâ Ñ.Ñ., Îòîæîíîâ Ø.È. Ðèñêè â èííîâàöèîííîé äåÿòåëüíîñòè. Ñáîðíèê
ìàòåðèàëîâ ôîðóìà ýêîíîìèñòîâ Óçáåêèñòàíà. ×àñòü 1. Ìàêðîýêîíîìè÷åñêèå è
ðåãèîíàëüíûå àñïåêòû ìîäåëèðîâàíèÿ óñòîé÷èâîãî ýêîíîìè÷åñêîãî ðîñòà. Ò.
Èíñòèòóò ïðîãíîçèðîâàíèÿ è ìàêðîýêîíîìè÷åñêèõ èññëåäîâàíèé ïðè ÊÌ ÐÓç.
Ò., 2011 ã., ñòð. 152-160.

12.Ãóëÿìîâ Ñ.Ñ., Áåãàëîâ Á.À. "Èíôîðìàòèêà âà àõáîðîò òåõíîëîãèÿëàðè",
Äàðñëèê, ¤çáåêèñòîí Ðåñïóáëèêàñè Ôàíëàð àêàäåìèÿñè "Ôàí" íàøðè¸òè ,
Òîøêåíò-2010.
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Àáäóñàëîìîâà Íîäèðà Áàõîäèðîâíà
ÒÄÈÓ "Áóõãàëòåðèÿ µèñîáè" êàôåäðàñè äîöåíòè,
è³òèñîäè¸ò ôàíëàðè äîêòîðè.
abdusalomova2016@mail.ru

http://dx.doi.org/10.26739/2181-9491-2020-SI-2-9

ÀÍÍÎÒÀÖÈß
Óøáó ìà³îëàäà ìàµñóëîòíè µèñîáãà îëèøäà è÷êè íàçîðàòíè òàøêèë ýòèëèøèíè,

è÷êè íàçîðàòãà áåðèëãàí òàúðèôëàðíè òàµëèëèé ́ ðãàíèá è÷êè íàçîðàòíè êîðõîíà
ìîëèÿâèé-õ´æàëèê ôàîëèÿòèäà òóãàí ´ðíèíè ê´ðñàòèá áåðãàí. Îëèá áîðèëãàí
òàä³è³îòëàð íàòèæàñèäà è÷êè íàçîðàòíè ðåæàëàøòèðèø æàðà¸íèíè
òàêîìèëëàøòèðèëãàí áîñ³è÷ëàð àñîñèäà àìàëãà îøèðèø âà  è÷êè íàçîðàò ³èëèø
ó÷óí àõáîðîò òèçèìè òàêëèô ýòèëãàí.

Òàÿí÷ ñ´çëàð. È÷êè íàçîðàò, áîø³àðóâ µèñîáè, òàµëèë, è÷êè íàçîðàò ìà³ñàäè,
è÷êè àóäèò, è÷êè íàçîðàò ïðèíöïëàðè, è÷êè íàçîðàò òèçèìè.

Ìåòàëëóðãèÿ ñàíîàòè µîçèðãè çàìîí æàµîí è³òèñîäèé òèçèìèíèíã àñîñèé
òàðìî³ëàðèäàí áèðè µèñîáëàíàäè. Áîø³à àñîñèé òàðìî³ëàðíèíã ôàîëèÿò äàðàæàñè
ê´ï æèµàòäàí ìåòàëëóðãèÿíèíã ðèâîæëàíèø äàðàæàñèãà áî²ëè³. Ìåòàëëóðãèÿíèíã
áóãóíãè êóíäàãè àµàìèÿòè øóíäà ê´ðèíàäèêè, òàðìî³äàãè è÷êè ìóàììîëàðíè
µàë ³èëèø íàôà³àò àëîµèäà êîðõîíà, ìèíòà³à áàëêè ìàìëàêàò äîèðàñèäà àëîµèäà
àµàìèÿò êàñá ýòàäè.

Àñîñèé ìåòàëëóðãèÿ îáúåêòëàðèíèíã èøëàá ÷è³àðèø æàðà¸íëàðè ìóðàêêàáëèãè
âà àãðåãàòëàðäà òóðëè æîéëàðèäà ³´ëëàíèëàäèãàí òåõíîëîãèê æàðà¸ííèíã
óçëóêñèçëèãè, îáúåêòëàðíèíã íàçîðàò ê´ðñàòêè÷ëàðè âà è÷êè íàçîðàò µàðàêàòëàðèãà
áî²ëè³ëèãèíè ê´ðñàòàäè.

Áóíäà è÷êè íàçîðàòíè àìàëãà îøèðèøäà, ìàµñóëîò èøëàá ÷è³àðèøäà óëàðíèíã
µàð áèðè  òàé¸ð ìàµñóëîò ÷è³èøèãà òàúñèð ³èëàäèãàí òåõíîëîãèê æàðà¸íëàðíè
áîø³àðèø ó÷óí ìàëàêàëè îïåðàòîðëàðíè òàëàá ýòèëàäè.  Áó ýñà àâòîìàòëàøòèðèëãàí
è÷êè íàçîðàò òèçèìèíè ÿðàòèø, êèðèø âà ÷è³èø ìè³äîðëàðè ´ðòàñèäàãè ´çàðî
áî²ëè³ëèêíè âà òàúñèðèíèíã êîìëåêñ è÷êè íàçîðàò òèçèìè àëãîðèòìèíè èøëàá
÷è³èø âà æîðèé ýòèø çàðóðàòèíè êåëòèðèá ÷è³àðàäè.

Ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà àñîñèé ê´ðñàòêè÷ëàðíè àâòîìàòëàøòèðèø
¸ðäàìèäà áîø³àðèø âà è÷êè íàçîðàòèíè òàøêèë ýòèø ñåçèëàðëè äàðàæàäà
ìóðàêêàá µèñîáëàíàäè. Áó ìàµñóëîò èøëàá ÷è³àðèø òåõíîëîãèê æàðà¸íèäà
³àòíàøàäèãàí þ³îðè µàðîðàò, êèì¸âèé áèðèêìàëàð âà ³àéòà èøëàø õàðàæàòëàðè
áèëàí áî²ëè³.

È÷êè íàçîðàò âà èøëàá ÷è³àðèø õàðàæàòëàðèíè µèñîáãà îëèø ìóàììîëàðè,
áîø³àðóâ µèñîáè òèçèìëàðèíèíã ðèâîæëàíèøè áèð ³àòîð ÷åò ýëëèê  âà
ìàìëàêàòèìèç îëèìëàðè òîìîíèäàí òàä³è³ ýòèëãàí.
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Óøáó ìàñàëà á´éè÷à è÷êè íàçîðàòãà ÷åò ýë è³òèñîä÷è îëèìè Ñ.Ð.Øåâÿêîâà
òîìîíèäàí ýúòèáîð áåðèëèá, "è÷êè íàçîðàò êîðõîíàíèíã è÷êè µóææàòëàðè áèëàí
òàðòèáãà ñîëèíóâ÷è íàçîðàò ôàîëèÿòè, ôàîëèÿòíèíã òóðëè æèµàòëàðèíè áàµîëàø
âà ìàõñóñ á´ëèíìà âàêèëëàðè òîìîíèäàí àìàëãà îøèðèëàäèãàí áîø³àðóâíèíã
áàð÷à äàðàæàëàðèãà ìàñëàµàò áåðèø" ýêàíëèãè ýúòèðîô ýòèëàäè[1]. Áèçíèíã
ôèêðèìèç÷à, è÷êè íàçîðàòãà Ñ.Ð.Øåâÿêîâà òîìîíèäàí áåðèëãàí òàðèô è÷êè
íàçîðàòíè ò´ëè³ ìîµèÿòèíè î÷èá áåðàäè.  Óøáó òàúðèôäà è÷êè íàçîðàòíèíã ìîµèÿòè
ôà³àò íàçîðàò ôóíêöèÿñè áèëàí ýìàñ, áàëêè êîðõîíà ñàìàðàäîðëèãèíè áàµîëîâ÷è
ê´ðñàòêè÷ëàðãà µàì ³àðàòèëãàí. ßúíè, áó ¸íäàøóâãà ìóâîôè³ è÷êè íàçîðàò
òóøóí÷àñè âà óíèíã ìîµèÿòè áîø³àðóâ âà áàµîëàø ôóíêöèÿñè áèëàí ò´ëäèðèëàäè.

Óøáó ìàñàëàäà è³òèñîä÷è-îëèìà Ë.Ïàðàìîíîâàíèíã ôèêðè÷à,  õ´æàëèê
þðèòóâ÷è ñóáúåêòíèíã è÷êè íàçîðàòè êîðõîíàíè áîø³àðèø ôóíêöèÿëàðèäàí
áèðè µèñîáëàíèá, ôàîëèÿòèíè àìàëäàãè ³îíóí÷èëèêêà, ìåú¸ðèé µóææàòëàðãà
ìóâîôè³ëèãèíè òåêøèðèø ó÷óí µèñîá îáúåêòëàðè âà æàðà¸íëàðíè ìîíèòîðèíã
³èëèøäàí èáîðàò äåá òàúêèäëàéäè[2]. Ëåêèí óíèíã ôèêðè òîð ìàúíîäà á´ëèá,
ôà³àò ìîíèòîðèíã ìàñàëàñèãà àñîñèé ýúòèáîð ³àðàòèëãàí. Óøáó ìàñàëàíè ÿíàäà
ðèâîæëàíòèðèá, Ë.À.Ðîäèíà., Î.Â.Êó÷åðåíêî, Â.Â.Çàâàäñêàÿíèíã ôèêðè÷à,
áîø³àðóâ µèñîáèíè òàøêèë ýòèøäà êîðõîíàíèíã è÷êè íàçîðàò òèçèìè ôàîëèÿòíè
ñàìàðàëè áîø³àðèø âîñèòàñè ñèôàòèäà áîø³àðóâ òîìîíèäàí ³àáóë ³èëèíãàí
òàøêèëèé òóçèëìà, óñóë âà òàäáèðëàð ò´ïëàìè òóøóíèëàäè[3].

Áèçíèíã ôèêðèìèç÷à, è÷êè íàçîðàò êîðõîíàãà ôîéäà êåëòèðèø âà ôàîëèÿòíè
òàêîìèëëàøòèðèø ó÷óí èøîí÷ëè ìàñëàµàò õèçìàòëàð ê´ðñàòèøíèíã ìóñòà³èë
îáúåêòèâ ôàîëèÿòè µèñîáëàíàäè.

Ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà áîø³àðèøäà è÷êè íàçîðàòíèíã ´ðíè âà
ðîëèíè òàä³è³ ýòèø øóíäàé õóëîñàãà êåëèø èìêîíèíè áåðäèêè, è÷êè íàçîðàò
áîø³àðóâíèíã áàð÷à áîñ³è÷ëàðè âà äàðàæàëàðèäà çàðóð á´ëèá, áèðèí÷è ãàëäà
áåâîñèòà òàé¸ð ìàµñóëîò èøëàá ÷è³àðèø âà òåõíîëîãèê æàðà¸íèíè áîø³àðèøäà
àìàëãà îøèðèëèøè êåðàê. Øó áèëàí áèðãà, ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðè
òîìîíèäàí àìàëãà îøèðèëàäèãàí è÷êè íàçîðàò äàðàæàñè áèð ³àòîð îáúåêòèâ âà
ñóáúåêòèâ ñàáàáëàðãà ê´ðà ò´ëè²è÷à åòàðëè á´ëèøè ìóìêèí ýìàñ. ¥àòòî, è÷êè
íàçîðàò ñèôàòëè òàðçäà é´ëãà ³´éèëãàí òà³äèðäà µàì ìàµñóëîò èøëàá ÷è³àðèø
æàðà¸íèäà, óìóìàí, è÷êè íàçîðàò µîëàòèíèíã òàø³è áàµîëàíèøèíè ³´øèì÷à
òàðçäà àìàëãà îøèðèø çàðóð âà áó ìóñòà³èë, þ³îðè ìàëàêàëè µîäèìëàð òîìîíèäàí
àìàëãà îøèðèëèøè êåðàê. Ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà áóíäàé
ìóòàõàññèñëàð íàçîðàò ôóíêöèÿëàðèíè àìàëãà îøèðóâ÷è ìàõñóñ õèçìàòëàð, ÿúíè
è÷êè íàçîðàò õèçìàòè âà è÷êè àóäèò õèçìàòè òàðêèáèäà á´ëèøè ëîçèì.

Ìåòàëëóðãèÿ ñàíîàòè êîðõîíàñèíè áîø³àðèø òèçèìèäà è÷êè íàçîðàò
õèçìàòèíèíã âàçèôàñè è÷êè íàçîðàòíèíã èøîí÷ëè âà àìàëèé òèçèìèíè èøëàá
÷è³èø, èëìèé àñîñëàíãàí óñëóáèé òàúìèíîò, è÷êè íàçîðàòíèíã µîëàòèíè äàâðèé
áàµîëàø, ó ¸êè áó ó÷àñòêàëàðäà è÷êè íàçîðàò åòèøìàãàí µîëëàðäà óíè áåâîñèòà
àìàëãà îøèðèø, êîðõîíà óìóìèé ôàîëèÿòè âà òåõíîëîãèê æàðà¸í ôàîëèÿòèíèíã
ñàìàðàäîðëèãèíè îøèðèø þçàñèäàí õóëîñàëàð âà òàêëèôëàð áåðèá, è÷êè
µèñîáîòíè òàé¸ðëàøäàí èáîðàò. Ìóàëëèô òîìîíèäàí îëèá áîðèëãàí òàä³è³îòëàð
àñîñèäà ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà è÷êè µèñîáîòíè òóçèø àëãîðèòìè
òàêëèô ýòèëäè (1-ðàñì).
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1-ðàñì. È÷êè µèñîáîòíè òóçèø àëãîðèòìè
È÷êè íàçîðàò àñîñèäà è÷êè µèñîáîòíè òóçèø âàçèôàëàðè ³óéèäàãèëàðíè ´ç
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è÷èãà îëàäè: áóõãàëòåðèÿ (ìîëèÿâèé) µèñîáîòëàðèíèíã ò´²ðèëèãèíè, óëàð
òîìîíèäàí àìàëãà îøèðèëãàí õ´æàëèê ôàîëèÿòèíèíã ³îíóíèéëèãè âà ìà³ñàäãà
ìóâîôè³ëèãèíè àíè³ëàø; áóõãàëòåðèÿ µèñîáè âà µèñîáîòëàðèíè î³èëîíà òàøêèë
ýòèø; è÷êè ôîéäàëàíóâ÷èëàðíè íàçîðàò íàòèæàëàðè á´éè÷à õ´æàëèê æàâîáãàðëèãè
ìàðêàçëàðèíèíã èøëàá ÷è³àðèøèíè æàäàë ðèâîæëàíòèðèø âà ðåíòàáåëëèê
äàðàæàñèíè îøèðèøãà é´íàëòèðèëãàí ñàìàðàëè è³òèñîäèé ³àðîðëàð ³àáóë ³èëèø
èìêîíèíè áåðóâ÷è òåçêîð àõáîðîò áèëàí òàúìèíëàø; áóõãàëòåðèÿ µèñîáè âà
ìîëèÿâèé µèñîáîòëàðíèíã àìàëäàãè ìåú¸ðèé µóææàòëàð, µó³ó³èé ìà³îì, òàúñèñ
µóææàòëàðè, êîðõîíàíèíã òàðìî³ âà òàøêèëèé õóñóñèÿòëàðèãà ìîñ êåëèøèíè
àíè³ëàø ìà³ñàäèäà óëàðíè  ýêñïåðòèçàäàí ´òêàçèø µàìäà àíè³ëàíãàí
êàì÷èëèêëàðíè áàðòàðàô ýòèø þçàñèäàí áåðèëãàí òàêëèôëàðíè àñîñëàø;
áåëãèëàíãàí ìåµíàò òàðòèáè âà ðàµáàðèÿò ³àðîðëàðèíèíã êîðõîíà òîìîíèäàí
áàæàðèëèøèíè òåêøèðèø; ìàµñóëîò èøëàá ÷è³àðèø, èøëàðíè áàæàðèø âà
õèçìàòëàð ê´ðñàòèø õàðàæàòëàðèíè ïàñàéòèðèø çàõèðàëàðèíè àíè³ëàø.

Ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà è÷êè íàçîðàò ðàµáàðèÿò òîìîíèäàí òàøêèë
ýòèëàäè µàìäà õ´æàëèê îïåðàöèÿëàðèíèíã àìàëãà îøèðèëèøèäà áàð÷à õîäèìëàð
òîìîíèäàí ´ç ëàâîçèì ìàæáóðèÿòëàðèíèíã ýíã ñàìàðàëè òàðçäà áàæàðèëèøè
íàçàðäà òóòèëàäè. Áóíäà µàð áèð õîäèì ó êèìãà á´éñóíèøè âà ó êèìãà âàçèôà
áåðèøè ìóìêèíëèãèíè áèëèøè ëîçèì. ¥àð áèð õîäèì ó íèìà ó÷óí æàâîá áåðèøèíè
âà ôàîëèÿòèíèíã íàòèæàëàðè ³àéñè ìåçîíëàð á´éè÷à áàµîëàíèøèíè òóøóíèøè
ëîçèì.

Ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà òàé¸ð ìàµñóëîòíè µèñîáãà îëèøíèíã è÷êè
íàçîðàòè ³óéèäàãèëàð µèñîáëàíàäè: èøëàá ÷è³àðèëà¸òãàí òóðëè ìàðêàäàãè ìåòàëë
ìàµñóëîòèíèíã òåãèøëè µóææàòëàðèíè ́ ç âà³òèäà áàæàðèø; êîðõîíà îìáîðëàðèäà
óíèíã õàâôñèçëèãèíè íàçîðàò ³èëèøíè òàúìèíëàø; òàé¸ð ìàµñóëîòëàð âà µèñîá-
êèòîáëàðíè õàðèäîðëàðãà æ´íàòèø âà ñîòèøäà îïåðàöèÿëàðíè ´ç âà³òèäà àêñ
ýòòèðèø; èøëàá ÷è³àðèø âà ñîòèø ðåæàñè óñòèäàí è÷êè íàçîðàòíè òàúìèíëàø.
¥èñîá-êèòîáëàðíèíã àíè³ëèãèíè îøèðèø âà áóíäàé ôàîëèÿòíèíã
ñàìàðàäîðëèãèíè îøèðèø âà ñàìàðàëè è÷êè íàçîðàò òèçèìèíè æîðèé ³èëèø
ó÷óí ôàîëèÿòíè àâòîìàòëàøòèðèø òàëàá ýòèëàäè.

Òàä³è³îò äàâîìèäà ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà ìàµñóëîò èøëàá
÷è³àðèøíè ò´²ðè µèñîáãà îëèø âà è÷êè íàçîðàò ³èëèøíè àìàëãà îøèðèø âàðèàíòè
èøëàá ÷è³èëäè (2-ðàñì).

Áîø³àðóâ µèñîáè òèçèìèíèíã ò´²ðè ´òêàçèëãàí è÷êè íàçîðàòè, æóìëàäàí,
áîø³àðóâ ñîµàñèäàãè òóðëè òàâàêêàë÷èëèêëàðíè (ìàñàëàí, õîäèìëàðíèíã ìóíòàçàì
õàòîëàðè âà ñóèèñòåúìîëëèêëàðèíè) ́ ç âà³òèäà àíè³ëàø âà óëàð þçàãà êåëèøèíèíã
îëäèíè îëèø òàäáèðëàðè èøëàá ÷è³èø èìêîíèíè áåðàäè.

Øó áèëàí áèðãà, áîø³àðóâ è÷êè íàçîðàòèíè µèñîá-òàµëèëèé êè÷èê òèçèì,
áîø³àðóâ òàøêèëèé òóçèëìàñè, êàäðëàðíè áîø³àðèø (õîäèìëàð áîø³àðóâ
íàçîðàòè) âà òàøêèëîòíèíã áîø³à ýëåìåíòëàðèãà òàÿíãàí µîëäà óíè ³´ëëàø
ñîµàñèíè êåíãàéòèðèø ëîçèì. Áóíäàé ̧ íäàøóâ ìåòàëëóðãèÿ êîðõîíàñèíèíã áàð÷à
ýëåìåíòëàðè áîø³àðóâ íàçîðàòè óñóëëàðèíè ò´ëè³ ³àìðàá îëèø çàðóðëèãè áèëàí
áî²ëè³, ÷óíêè ýëåìåíòëàðäàí áèðèíèíã òóøèá ³îëèøè êîðõîíà ìîëèÿâèé
àµâîëèíèíã óìóìèé òàâñèôèíè øàêëëàíòèðèø èìêîíèíè áåðìàéäè âà ñàìàðàëè
³àðîðëàð ³àáóë ³èëèøíè ³èéèíëàøòèðàäè.
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2-ðàñì. Ìåòàëëóðãèÿ ñàíîàòè êîðõîíàëàðèäà ìàµñóëîò èøëàá ÷è³àðèøíè
æàðà¸íèíè è÷êè íàçîðàò ³èëèøíè àìàëãà îøèðèø âàðèàíòè

¥îçèðãè âà³òäà áîø³àðóâ µèñîáè òèçèìèäà è÷êè íàçîðàòíèíã þ³îðèäà ñàíàá
´òèëãàí àéðèì îáúåêòëàðè á´éè÷à ìåòîäèêàëàð, øó æóìëàäàí, õîäèìëàð áîø³àðóâ
íàçîðàòè ìåòîäèêàñè ³èñìàí èøëàá ÷è³èëãàí á´ëèá, åòàðëè÷à è÷êè íàçîðàòíè
òàøêèë ³èëèø èìêîíèíè áåðìàéäè.

Õóëîñà ³èëèá àéòèøèìèç ìóìêèíêè, ìåòàëëóðãèÿ êîðõîíàñèíèíã ñàìàðàëè
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ôàîëèÿò ê´ðñàòèøè óíèíã òàøêèëèé òóçèëìàëàðè âà ñåãìåíòëàðè ôàîëèÿòèíèíã
ìà³áóëëàøòèðèëèøè áèëàí áåëãèëàíàäè, áó ́ ç íàâáàòèäà µèñîá-òàµëèëèé êè÷èê
òèçèìíè, êîðõîíàíè è÷êè íàçîðàòè  òèçèìèíè òàêîìèëëàøòèðèøíè òàëàá ³èëàäè.

Øó íó³òàè íàçàðäàí áîø³àðóâ µèñîáè òèçèìèäà è÷êè íàçîðàòíè
òàêîìèëëàøòèðèø àëîµèäà ́ ðèí òóòàäè. Ðåñïóáëèêàìèçäà è³òèñîäèé áèëèìëàðíèíã
íèñáàòàí ÿíãè òàðìî²è ñèôàòèäà áîø³àðóâ µèñîáè òèçèìè è÷êè íàçîðàòíèíã
´çèãà õîñëèãè âà óíèíã ê´ï ³èððàëèëèãè íîàíúàíàâèé âîñèòàëàðíèíã
³´ëëàíèëèøèíè òàëàá ³èëàäè.

Áîø³àðóâ µèñîáè òèçèìè è÷êè íàçîðàò ìà³ñàäëàðè âà âàçèôàëàðèíèíã àìàëãà
îøèðèëèøè îð³àëè óíèíã òàêîìèëëàøòèðèëèøè áîø³àðóâ êè÷èê òèçèìëàðè
(ñîòóâ, òàúìèíîò, íàðõíè øàêëëàíòèðèø âà µ.ê.)íèíã ìàíòè³èé-òàí³èäèé
òàµëèëèíè µàìäà òèçèìëè-ìóàììîëè ̧ íäàøóâèíè àìàëãà îøèðèø èìêîíèíè áåðàäè.
¥àð áèð êè÷èê òèçèì ðèâîæëàíèøèíèíã ´çèãà õîñ õóñóñèÿòëàðè âà
òåíäåíöèÿëàðèíè àíè³ëàø, óìóìàí, êîðõîíàíè ðèâîæëàíòèðèøíèíã ãëîáàë
ìóàììîëàðèíè àíè³ëàøíè âà è³òèñîäèé ñóáúåêòíèíã àíè³ "ìîëèÿâèé àµâîëè"íè
òàñàââóð ³èëèøíè òàëàá ýòàäè.
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è³òèñîäè¸òíè øàêëëàíòèðèø æàðà¸íèíèíã àæðàëìàñ ³èñìèäèð. Áàíêíèíã ýíã
ìó³îáèë ðà³àìëè ñòðàòåãèÿñèíè èøëàá ÷è³èø âà óíè àìàëãà îøèðèø áàíê-
ìîëèÿ òàøêèëîòëàðèíèíã ðà³àìëè òðàíñôîðìàöèÿñè àñîñè á´ëèá õèçìàò ³èëàäè.
Ìà³îëàäà áàíê òèçèìèíèíã ðà³àìëè òðàíñôîðìàöèÿñèãà òóðëè ¸íäàøóâëàðè
òàµëèë ³èëèíàäè âà áàíêíèíã òàðêèáèé ýëåìåíòèíè ´çãàðòèðèø ó÷óí òóðëè
ýµòè¸æëàðãà ìóâîôè³ëèãèíè ³´ëëàø èñòè³áîëëàðè áàµîëàíàäè.

ÀÍÍÎÒÀÖÈß
 Â íûíåøíèõ óñëîâèÿõ öèôðîâàÿ òðàíñôîðìàöèÿ áàíêîâñêîé ñèñòåìû ÿâëÿåòñÿ

íåîòúåìëåìîé ÷àñòüþ ïðîöåññà ñòàíîâëåíèÿ öèôðîâîé ýêîíîìèêè. Îñíîâîé
òðàíñôîðìàöèè áàíêîâñêîé ñèñòåìû ÿâëÿåòñÿ îïòèìàëüíàÿ öèôðîâàÿ ñòðàòåãèÿ,
ðàçðàáîòêà è ðåàëèçàöèÿ êîòîðîé òðåáóåò ó÷åòà ñïåöèôèêè êîíêðåòíîé îðãàíèçàöèè.
Â ñòàòüå ïðîàíàëèçèðîâàíû ðàçëè÷íûå ïîäõîäû ê öèôðîâîé òðàíñôîðìàöèè
áàíêîâñêîé ñèñòåìû è îöåíåíû ïåðñïåêòèâû èõ ïðèìåíåíèÿ â ñîîòâåòñòâèè ñ
ðàçëè÷íûìè ïîòðåáíîñòÿìè â òðàíñôîðìàöèè òîãî èëè èíîãî ñòðóêòóðíîãî ýëåìåíòà
îðãàíèçàöèè.

ABSTRACT
In modern conditions, the digital transformation of the banking sector is an integral

part of the development of the digital economy. The basis of the digital transformation
of financial institutions is the optimal digital strategy, the development and implementation
of which requires consideration of the specific features of a particular organization. The
article analyzes various approaches to the digital transformation of the banking sector
and assesses the prospects for their use in accordance with the various needs for the
transformation of a particular structural element of the organization.

Êàëèò ñ´çëàð. Ðà³àìëè òðàíñôîðìàöèÿ, ìîëèÿ-êðåäèò ìóàññàñàñè, áàíê òèçèìè,
ðà³àìëè òåõíîëîãèÿëàð, ðà³àìëè ñòðàòåãèÿ, ðà³àìëè è³òèñîäè¸ò.

¥îçèðãè êóíäà áàíê òèçèìè ðà³àìëè è³òèñîäè¸òíèíã æîðèé òàëàáëàðèãà
ìóâîôè³ ðèâîæëàíèø æàðà¸íèäà. Ðà³àìëè òðàíñôîðìàöèÿ òóôàéëè áàíê òèçèìèíè
ðèâîæëàíòèðèø ó÷óí áèçíåñ ìîäåëëàð âà òóøóí÷àëàð òàêîìèëëàøòèðèëìî³äà:
Internet-banking ïàéäî á´ëèøèäàí áîøëàá àíúàíàâèé ïóë îïåðàöèÿëàðèíè
´çãàðòèðèøãà÷à. Èííîâàöèîí ðèâîæëàíèø-áàíêëàð ôàîëèÿòèíèíã áàð³àðîð âà
óçî³ ìóääàòëè ´ñèøè ó÷óí àñîñèé èìêîíèÿòäèð. Êåëãóñè ´í éèëëèêäà ìîëèÿâèé
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ñåêòîðíèíã ðà³àìëè ðèâîæëàíèøè òåçëàøàäè âà áàíê òèçèìèäà ðà³àìëè
òðàíñôîðìàöèÿëàðíè î³èëîíà áîø³àðèø ðà³îáàò ìóµèòèäà ìóµèì àôçàëëèêëàðãà
àéëàíàäè. Áàíêëàðíèíã ðà³àìëè òðàíñôîðìàöèÿñè áèðèí÷è íàâáàòäà ìèæîçëàð
ýµòè¸æëàðèíè ÿõøèðî³ òóøóíèøãà ³àðàòèëãàí: ôó³àðîëàð âà òàøêèëîòëàð áàíêëàð
áèëàí îñîíðî³ âà àðçîíðî³ ìóëî³îò ³èëèøíè õîµëàéäè, øóíèíã ó÷óí ðà³àìëè
è³òèñîäè¸òäà áàíê òèçèìè ýíã çàìîíàâèé õèçìàòëàðíè òàêëèô ³èëèøãà òàé¸ð
á´ëèøè êåðàê.

Ðà³àìëè òðàíñôîðìàöèÿ æàðà¸íè ìàâæóä áèçíåñ ìîäåëëàðíè
òàêîìèëëàøòèðèø, øóíèíãäåê, èø æàðà¸íèíè ÿõøèëàø ó÷óí ðà³àìëè
òåõíîëîãèÿëàðäàí ôîéäàëàíèøíè àíãëàòàäè. Óøáó æàðà¸í èííîâàöèîí
òåõíîëîãèÿëàðíè äîèìèé ðàâèøäà æîðèé ýòèøíè ´ç è÷èãà îëàäè, áó åñà áóòóí
è³òèñîäè¸òíèíã ò´ëè³ ðà³àìëè ́ çãàðèøèãà îëèá êåëàäè. Ðà³àìëè òåõíîëîãèÿëàðäàí
ôîéäàëàíèø áàíêëàð, äàâëàò îðãàíëàðè âà ïîòåíöèàë ìèæîçëàð ́ ðòàñèäàãè ́ çàðî
µàìêîðëèê é´ëëàðèíè ÿõøèëàéäè.

Ðà³àìëè òðàíñôîðìàöèÿ áàíê õèçìàòëàðèíè ê´ðñàòèøíèíã çàìîíàâèé
óñóëëàðèíè êåíã æîðèé ýòèøíè íàçàðäà òóòàäè. Áàíê ôèëèàëëàðèíèíã ñîíè
êàìàéèá áîðìî³äà âà ê´ïëàá õèçìàòëàð, àéíè³ñà, êðåäèò áåðèø ̧ êè ìàáëà²ëàðíè
èíâåñòèöèÿ ³èëèøäà îíëàéí õèçìàòëàðãà ´òêàçèëìî³äà. Áàíê òèçèìèíèíã áó
´çãàðèøè óíèíã êàì÷èëèêëàðèãà µàì ýãà: êåêñà àâëîä áàíêëàðè ðà³àìëè
ðèâîæëàíèøíè æàäàëëàøòèðèø áèëàí øó²óëëàíìàñëèãè ìóìêèí, ÷óíêè ó áèçíåñ
þðèòèøíèíã àíúàíàâèé óñóëëàðèäàí áóòóíëàé âîç êå÷èøè ³èéèí, ãàð÷è áóãóíãè
êóíäà áîñ³è÷ìà-áîñ³è÷ îíëàéí âà ìîáèë ðà³àìëè ïëàòôîðìàëàðäà èøëàøãà
´òà¸òãàí áàíêëàð ìàâæóä.

Ìàìëàêàòèìèçäà îíëàéí áàíêíè ðèâîæëàíèøèãà ìèñîëëàð µàì áîð. Õóñóñàí,
æèñìîíèé øàõñëàðãà õèçìàò ê´ðñàòèø íó³òàè íàçàðèäàí, èííîâàöèîí òàêëèôëàð
"Èïîòåêà-Áàíê" ÀÒÈÁ äà òîïèø ìóìêèí: Internet-banking íè ôàîë òàð²èá
³èëèøäàí îëäèí, áàíê ìèæîçëàðè áàçàñè µàð éèëè ´ðòà÷à 20 ìèíã êèøèäàí
îøãàí á´ëñà, êåéèí, 2019 éèëäàí áîøëàá, áó ê´ðñàòêè÷ 40-45 ìèíã êèøèíè
òàøêèë ³èëìî³äà, ÿíãè ìèæîçëàð ñîíè 2 áàðîáàð îðòèøè êóçàòèëìî³äà. Þðèäèê
øàõñëàð ó÷óí ðà³àìëè òåõíîëîãèÿëàð ¸ðäàìèäà áèòèìëàð 2018 éèëäà çàìîíàâèé
îíëàéí-áàíê òèçèìëàðèíè ÿíàäà òàêîìèëëàøòèðèø îð³àëè óøáó áàíêíèíã
ìèæîçëàð áàçàñèíè 2016 éèëãà íèñáàòàí 1,5 áàðîáàð îøãàíèíè âà 150 ìèíãòàãà
åòãàíèíè ê´ðèø ìóìêèí.

Ðà³àìëè òåõíîëîãèÿëàðäàí ôîéäàëàíèø áàíê õèçìàòëàðèíèíã äåÿðëè òóíó-
êóí èøëàøè òóôàéëè ìèæîçëàð áàçàñèíè êåíãàéòèðàäè. Áàíê òèçèìèíè
òðàíñôîðìàöèÿ æàðà¸íè ³óéèäàãè ýëåìåíòëàðíè ́ ç è÷èãà îëàäè: ìèæîçëàð áèëàí
èøëàø òàæðèáàñèíè òàµëèë ³èëèø, òà³äèì ýòèëà¸òãàí ìàµñóëîò âà õèçìàòëàðíè
ðà³àìëàøòèðèø µàìäà òàøêèëîòíèíã è÷êè æàðà¸íëàðèíè ´çãàðòèðèø.

Ðà³àìëè òðàíñôîðìàöèÿãà ìèæîçëàð áèëàí èøëàø òàæðèáàñèíè ò´ëè³ ́ ðãàíèø
âà ìàâæóä ýµòè¸æëàðíè òàµëèë ³èëèø âà ÿíãèëàðèíè àíè³ëàø îð³àëè ýðèøèëàäè.
Áàíê õèçìàòëàðè èñòåúìîë÷èëàðè áàíêëàðíè èííîâàöèîí ðèâîæëàíòèðèøíèíã
µàðàêàòëàíòèðóâ÷è êó÷è µèñîáëàíàäè, ÷óíêè óëàð ´ç ýµòè¸æëàðèíè èôîäàëàø
îð³àëè çàìîíàâèé áàíê ìàµñóëîòëàðè âà õèçìàòëàðèãà á´ëãàí òàëàáëàðíè
øàêëëàíòèðàäè. Ìèæîçëàð áàíêëàð áèëàí ´çàðî µàìêîðëèê ³èëèø òàæðèáàñèíè
ìóàéÿí õèçìàòíè îëèø ó÷óí ³àí÷àëèê îñîí âà ³óëàé á´ëèøèãà ³àðàá áàµîëàéäèëàð,
øóíèíã ó÷óí áàíê ñåêòîðè äîèìî ìèæîçëàð áèëàí èøëàø òàæðèáàñèíè ́ ðãàíèøè,
èøëàðèäàãè êàì÷èëèêëàðíè àíè³ëàøè êåðàê, ÷óíêè ÿíãè ìèæîçëàð ÿíàäà
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çàìîíàâèé òåõíîëîãèÿëàðäàí ôîéäàëàíèøíè òàëàá ³èëèøëàðè ìóìêèí.
Àââàëàðè áàíê ôàîëèÿòèíèíã ñàìàðàäîðëèãè ìàµñóëîò âà õèçìàòëàðíèíã ñàâäî

ê´ðñàòêè÷ëàðè îøèøè áèëàí áàµîëàíãàí, àììî ðà³àìëè è³òèñîäè¸ò äàâðèäà
áàíêëàð çàìîíàâèé ðà³àìëè ìóàììîëàð áèëàí µèñîáëàøèøëàðè êåðàê: ýíäè
áàíêëàð áåâîñèòà ìèæîçëàð âà óëàðíèíã ýµòè¸æëàðèãà ê´ïðî³ ýúòèáîð ³àðàòìî³äà.
Ìèëëèîíëàá ïîòåíöèàë ìèæîçëàðãà èíòåðíåò òàðìî²èãà åãà ìîáèë òåëåôîíäàí
ôîéäàëàíèø îð³àëè áàíê õèçìàòëàðèíè ê´ðñàòèø ìóìêèí, áó åñà áàíêëàðíè
ðà³îáàò óñòóíëèãèíè ñà³ëàá ³îëèø ó÷óí ðà³àìëè òåõíîëîãèÿëàðèíè äîèìèé
ðàâèøäà òàêîìèëëàøòèðèøãà ìàæáóð ³èëàäè. "Èïîòåêà-Áàíê" ÀÒÈÁ áàíêè îíëàéí-
áàíê òèçèìèíè æîðèé ýòãàí áèðèí÷è áàíêëàðäàí á´ëäè: ýíäèëèêäà ìèæîçëàð
áàíê ôèëèàëëàðèãà îéèãà ́ ðòà÷à èêêè ìàðîòàáà òàøðèô áóþðèøàäè, ìîáèë áàíê
õèçìàòëàðèäàí ýñà îéèãà 18 ìàðòàãà÷à ôîéäàëàíèøàäè.

Áàíêëàðíèíã è÷êè æàðà¸íëàðèíè ´çãàðòèðèø µàì áàíê òèçèìèäà ðà³àìëè
òðàíñôîðìàöèÿíèíã ìóµèì øàðòèäèð. Ðà³àìëè, ìèæîçëàðãà é´íàëòèðèëãàí
òåõíîëîãèÿëàðíè æîðèé ýòèø áèëàí áèðãà áîø³àðèø âà íàçîðàò ³èëèø á´éè÷à
¸íäàøóâëàðíè µàì òàêîìèëëàøòèðèø çàðóð. Áàíêëàðíèíã ò´ëè³ òðàíñôîðìàöèÿãà
´òèøèãà àñîñèé ò´ñè³ õîäèìëàðíèíã ðà³àìëè è³òèñîäè¸òäà èøëàø ó÷óí çàðóð
ê´íèêìà âà ³îáèëèÿòëàðèíèíã åòèøìàñëèãè á´ëèøè ìóìêèí. Ìèæîçëàð áèëàí
ìóíîñàáàòëàðíè áîø³àðèø òèçèìëàðè (CRM) îð³àëè çàìîíàâèé ìàúëóìîòëàðíè
òàµëèë ³èëèø òåõíîëîãèÿëàðèäàí ôîéäàëàíèø áàíêëàðíèíã ðà³àìëè
òðàíñôîðìàöèÿñèíèíã ýëåìåíòëàðèäàí áèðè á´ëèá, ñòàòèñòèêà ìàúëóìîòëàðè
øóíè ê´ðñàòàäèêè, ò´ðòòà áàíêäàí ôà³àò áèòòàñè ´ç ôàîëèÿòèäà áóíäàé
ìàúëóìîòëàðíè òàµëèë ³èëèø òèçèìëàðèíè àìàëãà îøèðèøíè ðåæàëàøòèðìî³äà.

Áàíêëàðíèíã ðà³àìëè òðàíñôîðìàöèÿñè ðà³àìëè ñòðàòåãèÿíè èøëàá ÷è³èø
âà ³´ëëàøãà àñîñëàíãàí êåíã ³àìðîâëè ¸íäàøóâíè òàëàá ³èëàäè. Ðà³àìëè
òðàíñôîðìàöèÿ áàíê ôàîëèÿòèíèíã áàð÷à æèµàòëàðèíè, øó æóìëàäàí áàíê
áîø³àðóâ ìåõàíèçìëàðèíè µàì ³àìðàá îëàäè, øóíèíã ó÷óí áàíê òèçèìèíèíã
ðà³àìëè òðàíñôîðìàöèÿñè ìàêñèìàë ñàìàðàäîðëèêêà ýðèøèøãà ̧ ðäàì áåðàäèãàí
å÷èìëàðíè èøëàá ÷è³èø ó÷óí áîø³à ðèâîæëàíèø ñòðàòåãèÿëàðè áèëàí µàì
ìóâîôè³ëàøòèðèëèøè êåðàê. Ðà³àìëè ñòðàòåãèÿ ò´ðòòà àñîñèé ìà³ñàäãà
³àðàòèëèøè êåðàê: ðà³àìëè òåõíîëîãèÿëàðíè æîðèé åòèø, õèçìàòëàð íàðõèíè
øàêëëàíòèðèø æàðà¸íèíè ´çãàðòèðèø, ðà³àìëàøòèðèøíèíã ìîëèÿâèé æèµàòè
âà òàøêèëèé òóçèëìàíè ́ çãàðòèðèø. Ðà³àìëè ñòðàòåãèÿíè ìóâàôôà³èÿòëè àìàëãà
îøèðèø þ³îðèäà àéòèá ´òèëãàí ðèâîæëàíèø é´íàëèøëàðèíè
ìóâîôè³ëàøòèðèøíè òàëàá ³èëàäè, áó àñîñàí áàíêíèíã îïåðàöèîí ìîäåëèãà
áî²ëè³.

Áàð÷à áàíêëàð ó÷óí ìîñ á´ëãàí ÿãîíà îïåðàöèîí ìîäåë ìàâæóä åìàñ, øóíèíã
ó÷óí áàíêíèíã åòóêëèãèãà, óíèíã òóçèëèøèãà âà ê´ðñàòèëàäèãàí õèçìàòëàðèãà
³àðàá, ðà³àìëè ñòðàòåãèÿíè àìàëãà îøèðèøäà àìàëãà îøèðèëàäèãàí òóðëè
ìîäåëëàð ìàâæóä:

1. Ïèëîò ìîäåëè. Îïåðàöèîí ìîäåëíèíã áó òóðè àñîñàí ðà³àìëè
òðàíñôîðìàöèÿíè áîñ³è÷ìà-áîñ³è÷ àìàëãà îøèðà¸òãàí éèðèê áàíêëàðãà õîñ á´ëèá,
óëàð ôàîëèÿòèíèíã òóðëè ñîµàëàðèäà ³´ëëàíèëàäè. Áóíäàé µîëàòäà, áàúçè
ôèëèàëëàð ðà³àìëè ñòðàòåãèÿíè àìàëãà îøèðèø, ðà³àìëè òåõíîëîãèÿ
õàðàæàòëàðèíè ìóñòà³èë ðàâèøäà íàçîðàò ³èëèø âà õîäèìëàð ê´íèêìàëàðèãà
ÿíãè òàëàáëàðíè ³´ëëàø áèëàí øó²óëëàíàäè, áîø³à ôèëèàëëàð ðà³àìëè
òðàíñôîðìàöèÿäà èøòèðîê ýòìàñëèãè ìóìêèí. Âà³ò ́ òèøè áèëàí áàíêíèíã áàð÷à
õîäèìëàðè ðà³àìëè òðàíñôîðìàöèÿíèíã àôçàëëèêëàðèíè ³àäðëàøëàðè âà áó



50
  2-³èñì | ×àñòü-2 | Part-2

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY DEUZ-2020

Òîøêåíò

æàðà¸ííè àìàëãà îøèðèøíè áîøëàøëàðè êóòèëàäè. Óøáó îïåðàöèîí ìîäåëãà
ýëåêòðîí µóææàò àëìàøèíóâèãà ´òèøíè ìèñîë ³èëèá êåëòèðèø ìóìêèí:
èííîâàöèÿ áèð ôèëèàëäàí áîø³àñèãà ́ òàäè âà âà³ò ́ òèøè áèëàí áàíê ôàîëèÿòèãà
äîèìèé àñîñäà êèðèòèëàäè.

2. Óìóìèé õèçìàòëàð ìîäåëè. Àãàð ôèëèàë àëëà³à÷îí ðà³àìëè
òðàíñôîðìàöèÿíèíã àµàìèÿòèíè òóøóíèø áîñ³è÷èäàí ´òãàí âà ðà³àìëè
ñòðàòåãèÿíè àìàëãà îøèðèø á´éè÷à áèðèí÷è ³àäàìëàðíè ³´éãàí á´ëñà, óíäà
íèñáàòàí êàòòà, øó êàáè ôóíêöèÿëàðíè ìàðêàçëàøòèðèëãàí á´ëèìãà ´òêàçèø
àñîñèäà óìóìèé õèçìàòëàð ìîäåëèäàí ôîéäàëàíèø ìóìêèí. Ìóàéÿí
îïåðàöèÿëàðíè áàæàðèø ó÷óí ìàñúóë á´ëãàí á´ëèì óìóìèé õèçìàò ê´ðñàòèø
ìàðêàçèãà àéëàíàäè. Óøáó ìîäåë àóòñîðñèíããà ´õøàéäè, óíäà áàúçè ôóíêöèÿëàð
òàø³è êîíòðàãåíò òîìîíèäàí òà³äèì åòèëàäè. Óøáó îïåðàöèîí ìîäåëíè ³´ëëàøäàí
àñîñèé ìà³ñàä áàíê è÷èäàãè µàðàêàòëàðíèíã èç÷èëëèãèíè ÿõøèëàø âà ìàâæóä
áèçíåñ æàðà¸íëàðèíè ðàöèîíàëëàøòèðèøäèð.

3. Ñòðàòåãèê êîìïåòåíòëèê ìàðêàçëàðèíè ÿðàòèø ìîäåëè. Ðà³àìëè
òðàíñôîðìàöèÿ øàðîèòèäà áàíêíèíã îïåðàöèîí ìîäåëèíè èøëàá ÷è³èøäàãè
êåéèíãè áîñ³è÷ - êîìïåòåíòëèê ìàðêàçëàðèíè øàêëëàíòèðèø-ìàúëóìîòëàðíè
ò´ïëàø âà òàµëèë ³èëèø âà óíäàí èìêîí ³àäàð ñàìàðàëè ôîéäàëàíèø é´ëëàðèíè
èøëàá ÷è³èø îð³àëè àõáîðîò òèçèìëàðè âà áèçíåñ æàðà¸íëàðèíè íàçîðàò ³èëóâ÷è
òàðêèáèé òàøêèëèé áèðëèê. Òàøêèëèé òóçèëìàíèíã óøáó ýëåìåíòèíèíã
ìàâæóäëèãè ðà³àìëè ñòðàòåãèÿíè àìàëãà îøèðèø á´éè÷à µàðàêàòëàðíè
ìóâîôè³ëàøòèðèø, áîçîð òåíäåíöèÿëàðèíè áàøîðàò ³èëèø âà óíèíã
ðà³îáàòáàðäîøëèãèíè îøèðèø ó÷óí áàíêíè ò´²ðè æîéëàøèø èìêîíèíè áåðàäè.

4. Ðà³àìëè îïåðàöèîí ìîäåëü. Óøáó ìîäåëü ðà³àìëè òðàíñôîðìàöèÿíèíã
ÿêóíèé áîñ³è÷ëàðèäà á´ëãàí áàíêëàðäà àìàëãà îøèðèëèøè ìóìêèí. ¤ç ôàîëèÿòèíè
îëèá áîðèø ó÷óí ðà³àìëè ïëàòôîðìàíèíã ìàâæóäëèãè ðà³àìëè îïåðàöèîí
ìîäåëíèíã ´çèãà õîñ õóñóñèÿòè µèñîáëàíàäè. ¥îçèðãè êóíäà áó ìîäåëü ìîáèë
ò´ëîâ òèçèìëàðè õèçìàòëàðèíè ê´ðñàòóâ÷è êîìïàíèÿëàðäà ̧ êè çàìîíàâèé îíëàéí-
áàíê òèçèìè àñîñèäà ôàîëèÿò þðèòóâ÷è áàíêëàðäà ³´ëëàíèëàäè. Óìóìàí îëãàíäà,
áàíê òèçèìè îïåðàöèîí ìîäåëëàðíè ðèâîæëàíòèðèøíèíã óøáó áîñ³è÷èãà
èíòèëìî³äà, ÷óíêè âà³ò ´òèøè áèëàí ìèæîçëàð òóðëè áàíê ìàµñóëîòëàðè âà
õèçìàòëàðèíè îëèø ó÷óí áàíê ôèëèàëèãà áîðìàñäàí, ðà³àìëè òåõíîëîãèÿëàð
þòó³ëàðèäàí ôîéäàëàíèøëàðè ìóìêèí.

Ìîëèÿâèé ñåêòîðíè ðèâîæëàíòèðèø íó³òàè íàçàðèäàí ðà³àìëè òðàíñôîðìàöèÿ
ÿíãè èø ìóµèòèíè ÿðàòàäèãàí áèçíåñ þðèòèøíèíã ³´ëëàíèëàäèãàí óñóëëàðèíè
òàêîìèëëàøòèðèø ñèôàòèäà ³àðàëàäè. Áàíê æàðà¸íëàðèíè ðà³àìëàøòèðèø
íàòèæàñèäà ðà³àìëè òåõíîëîãèÿëàðäàí ôîéäàëàíèøãà àñîñëàíãàí êàñáèé
âàçèôàëàðíè µàë ýòèøãà ³îäèð õîäèìëàð òàëàá ³èëèíàäè. Ðà³àìëè îïåðàöèîí
ìîäåëëàðíè øàêëëàíòèðèø íàôà³àò õîäèìëàðíèíã ìàëàêàñèíè îøèðèøíè, áàëêè
ðà³àìëè òåõíîëîãèÿëàð äèðåêòîðè (CDO) ̧ êè èííîâàöèîí ðèâîæëàíèø äèðåêòîðè
(CInO) êàáè ÿíãè ëàâîçèìëàðíè ÿðàòèøíè µàì òàëàá ³èëàäè.

Ðà³àìëè òåõíîëîãèÿëàð âà êîìïüþòåð òèçèìëàðèäàãè þòó³ëàð áàíê òèçèìèíè
ÿíàäà ñàìàðàëè èøëàøãà, áèçíåñ þðèòèøíèíã àíúàíàâèé óñóëëàðèíè ÿíãèëàøãà
èìêîí áåðàäè.

Àéíè ïàéòäà, ðà³àìëè è³òèñîäè¸ò áàíêëàð ðà³îáàòáàðäîøëèãèíè ñà³ëàá,
àæðàëìàñ ýëåìåíòè ñèôàòèäà ê´ðèëìî³äà: ´ðòà÷à, áàíê îïåðàöèÿëàðèíèã ó÷äàí
áèð  ³èñìè àëëà³à÷îí ðà³àìëè òåõíîëîãèÿëàð ¸ðäàìèäà àìàëãà îøèðèëìî³äà.
Ðà³àìëè òåõíîëîãèÿëàðíè êåíã æîðèé ýòèø æàìèÿò ýµòè¸æëàðè áèëàí áî²ëè³
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á´ëèá, èííîâàöèîí ðèâîæëàíèøíèíã µîçèðãè áîñ³è÷èäà áàíê òèçèìèäà
òåõíîëîãèÿëàðäàí ôîéäàëàíèø îð³àëè ýðèøèëãàí áàð÷à àôçàëëèêëàðäàí õàáàðäîð.
Õóëîñà ³èëèá àéòãàíäà, ðà³àìëè òðàíñôîðìàöèÿ æàðà¸íè ìóàéÿí áàíêíèíã
õóñóñèÿòëàðè âà ýµòè¸æëàðèíè µèñîáãà îëãàí µîëäà èøëàá ÷è³èëãàí ðà³àìëè
ñòðàòåãèÿãà àñîñëàíãàí á´ëèøè êåðàê. Î³èëîíà ðà³àìëè òðàíñôîðìàöèÿ
ñòðàòåãèÿñèíè àìàëãà îøèðèø àëîµèäà áàíêëàðãà, êåéèí÷àëèê áóòóí áàíê òèçèìèãà
´ç ôàîëèÿòèíè ÿõøèëàø âà ìîëèÿ-êðåäèò òàøêèëîòëàðè âà óìóìàí è³òèñîäè¸òíè
ðèâîæëàíòèðèøíèíã ÿíãè áîñ³è÷èãà êèðèøèø èìêîíèíè áåðàäè.
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ÀÍÍÎÒÀÖÈß
Ìà³îëàäà êîðõîíàëàðãà ìîëèÿâèé ðåñóðñëàðíè æàëá ³èëèøäà ëèçèíãäàí

ôîéäàëàíèø, ëèçèíã õèçìàòëàðè áîçîðèäà ðà³àìëè òåõíîëîãèÿëàðíèíã àµàìèÿòè
âà ëèçèíã õèçìàòëàðèãà òàúñèð ê´ðñàòóâ÷è îìèëëàð ̧ ðèòèëãàí. Ëèçèíã õèçìàòëàðè
áîçîðèíè ðà³àìëè òåõíîëîãèÿëàð îð³àëè ðèâîæëàíòèðèøäà "big lease data" âà
"sharing economy" òóøóí÷àëàðèíè ³´ëëàø ó÷óí øàðò-øàðîèòëàð ÿðàòèëèøè µàìäà
¤çáåêèñòîí Ðåñïóáëèêàñèíèíã "Ëèçèíã ò´²ðèñèäà"ãè £îíóíèãà ´çãàðòèðèøëàð
êèðèòèø áîðàñèäà òåãèøëè òàêëèôëàð áåðèëãàí.

Òàÿí÷ èáîðàëàð: ëèçèíã, îïåðàòèâ ëèçèíã, ðà³àìëè òåõíîëîãèÿëàð, "big lease
data", "sharing economy", ³´øèì÷à ëèçèíã.

ÀÍÍÎÒÀÖÈß
Â ñòàòüå îñâåùåíî èñïîëüçîâàíèå ëèçèíãà äëÿ ïðèâëå÷åíèÿ ôèíàíñîâûõ

ðåñóðñîâ â ïðåäïðèÿòèÿ, çíà÷åíèå öèôðîâûõ òåõíîëîãèé íà ðûíêå ëèçèíãîâûõ
óñëóã è ôàêòîðû, âëèÿþùèå íà ëèçèíãîâûå óñëóãè. Áûëè äàíû ïðåäëîæåíèÿ î
ñîçäàíèè óñëîâèé äëÿ ïðèìåíåíèÿ ïîíÿòèé "big lease data" è "sharing economy" ñ
öåëüþ ðàçâèòèÿ ðûíêà ëèçèíãîâûõ óñëóã ñ ïîìîùüþ öèôðîâûõ òåõíîëîãèé è
âíåñåíèå ïîïðàâîê â Çàêîí Ðåñïóáëèêè Óçáåêèñòàí "Î ëèçèíãå".

Êëþ÷åâûå ñëîâà: ëèçèíã, îïåðàòèâíûé ëèçèíã, öåôðîâûå òåõíîëîãèè, "big
lease data", "sharing economy", ñóáëèçèíã.

ABSTRACT
The article discusses the use of leasing to attract financial resources to enterprises, the

importance of digital technologies in the market of leasing services and the factors
affecting leasing services. Proposals were made to create conditions for the application
of the concepts of "big lease data" and "sharing economy" with the aim of developing the
market of leasing services using digital technologies and amending the Law of the
Republic of Uzbekistan "On Leasing".

Keywords: leasing, operational leasing, digital technology, "big lease data", "sharing
economy", sub-leasing.

Ãëîáàëëàøóâ øàðîèòèäà µàð áèð ìàìëàêàò ìèëëèé è³òèñîäè¸òèíèíã øèääàò
áèëàí ´ñèøè àââàëî èííîâàöèÿëàð âà àõáîðîò êîììóíèêàöèÿ âîñèòàëàðèíèíã
ðèâîæëàíèøè, õàë³àðî ñàâäî, õîðèæèé èíâåñòèöèÿëàð µàìäà ìîëèÿâèé õèçìàò
òóðëàðèíèíã òàêîìèëëàøóâè êàáè îìèëëàðíèíã òàúñèðè íàòèæàñèäà ñîäèð á´ëàäè.
¤çáåêèñòîí áóãóí õàë³àðî µàìæàìèÿòíèíã àæðàëìàñ òàðêèáèé ³èñìè µèñîáëàíàð
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ýêàí, ìàìëàêàòèìèçíè 2017-2021 éèëëàðäà ðèâîæëàíòèðèø á´éè÷à ³àáóë ³èëèíãàí
¥àðàêàòëàð ñòðàòåãèÿñè àñîñèäà óíèíã ðà³îáàòáàðäîøëèãèíè îøèðèø, øóíèíãäåê,
¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòèíèíã Ïàðëàìåíòãà Ìóðîæààòíîìàñèäà
êåëòèðèëãàí ôèêðëàð äîèðàñèäà èííîâàöèÿëàðíè êåíã æîðèé ýòèø âà áó îð³àëè
ìàâæóä ðåñóðñëàðäàí ñàìàðàëè ôîéäàëàíèø òàëàá ýòèëìî³äà. Õóñóñàí,
Ïðåçèäåíòèìèçíèíã áó áîðàäà áèëäèðãàí ³óéèäàãè ôèêðëàðè äè³³àòãà ìîëèêäèð:
"Òàðà³³è¸òãà ýðèøèø ó÷óí ðà³àìëè áèëèìëàð âà çàìîíàâèé àõáîðîò
òåõíîëîãèÿëàðèíè ýãàëëàøèìèç çàðóð âà øàðò. Áó áèçãà þêñàëèøíèíã ýíã ³èñ³à
é´ëèäàí áîðèø èìêîíèÿòèíè áåðàäè. Çåðî, áóãóí äóí¸äà áàð÷à ñîµàëàðãà àõáîðîò
òåõíîëîãèÿëàðè ÷ó³óð êèðèá áîðìî³äà...

Ðà³àìëè òåõíîëîãèÿëàð íàôà³àò ìàµñóëîò âà õèçìàòëàð ñèôàòèíè îøèðàäè,
îðòè³÷à õàðàæàòëàðíè êàìàéòèðàäè" [1].

Ê´ðèíèá òóðèáäèêè, þ³îðèäà áåëãèëàíãàí ìà³ñàäëàðãà ýðèøèøäà ðà³àìëè
è³òèñîäè¸òíè øàêëëàíòèðèø áóãóíãè êóííèíã äîëàðá ìàñàëàëàðèäàí áèðè á´ëèá
µèñîáëàíìî³äà. Àéíè³ñà ìîëèÿ õèçìàòëàðèíè òà³äèì ýòèøäà ðà³àìëè
è³òèñîäè¸òäàí ôîéäàëàíèø õ´æàëèê þðèòóâ÷è ñóáúåêò (êîðõîíà)ëàð ôàîëèÿòèíè
µàì ðèâîæëàíòèðèøãà ñàáàá á´ëàäè.

Ñ´íããè ïàéòëàðäà áîçîð ìóíîñàáàòëàðèíèíã òàêîìèëëàøóâè µàìäà ìîëèÿ
òèçèìèäà êóçàòèëà¸òãàí ´çãàðèøëàð íàòèæàñèäà êîðõîíàëàðäà ìîëèÿâèé
ðåñóðñëàðíè òà³ñèìëàø èìêîíèÿòè âà ðà³îáàò øàðîèòèäà ôàîëèÿò þðèòèø,
ïîòåíöèàë ìèæîçëàðíè æàëá ýòèø âà þ³îðè á´ëìàãàí ìîëèÿâèé íàòèæàëàð áèëàí
µàì ðèâîæëàíèø, ìàµñóëîòãà áåëãèëàíãàí íàðõ ñè¸ñàòèíè µàìäà ìàâæóä äåáèòîðëèê
³àðçëàðèíè µèñîáãà îëèø, êîíòðàãåíòëàðíèíã ³àðçëàðèíè µèñîáãà îëãàí µîëäà
äåáèòîðëèê ³àðçëàðèíè èìêîí äàðàæàäà êàìàéòèðèø, àñáîá-óñêóíàëàðíè òîïèø
âà õàðèä ³èëèø á´éè÷à åòêàçèá áåðóâ÷èëàðíè æàëá ³èëèø ìàñàëàëàðèíè µàë
³èëèø áîðàñèäà ê´ïëàá ìóàììîëàð þçàãà êåëìî³äà. Àíà øóíäàé øàðîèòäà
ìàµàëëèé êîðõîíàëàð ôàîëèÿòè äàâîìèäà òàëàá ýòèëàäèãàí àñîñèé âîñèòàëàð âà
àéëàíìà ìàáëà²ëàðíè ìîäåðíèçàöèÿëàø âà ÿíãèëàø, ìàâæóä àêòèâëàðíè ñîòèø
µàìäà èëìèé-òåõíèê òàðà³³è¸ò íàòèæàëàðèíè ìèæîçëàðãà òàêëèô ýòèø
ìóðàêêàáëèãè÷à ³îëìî³äà. Øó ñàáàáëè êîðõîíàëàð ³´øèì÷à ìîëèÿâèé ðåñóðñëàðíè
æàëá ³èëèø ìà³ñàäèäà ìîëèÿ-êðåäèò èíñòèòóòëàðèãà ìóðîæààò ³èëèøèá, ³àðç
ìàáëà²ëàðèäàí ôîéäàëàíèøìî³äà. Àììî áó µàð äîèì µàì ´çèíèíã èæîáèé
íàòèæàñèíè áåðìàéäè. Êîðõîíàëàð ó÷óí êðåäèò ðåñóðñëàðèíè æàëá ³èëèø î²èðëèê
³èëãàí áèð ïàéòäà óíèíã ìó³îáèëè ñèôàòèäà ëèçèíã õèçìàòëàðèäàí ôîéäàëàíèø
ìóìêèí á´ëàäè.

Ðåñïóáëèêàìèçäà ëèçèíã õèçìàòëàðèíèíã ðèâîæëàíèøèãà òàúñèð ê´ðñàòóâ÷è
áèð ³àòîð îìèëëàð ìàâæóä:

- êîðõîíàëàð àñîñèé ôîíäëàðèíèíã ýñêèðãàíëèãè âà óëàðíè ìîäåðíèçàöèÿëàø
ëîçèìëèãè;

- ëèçèíã õèçìàòèíèíã äàâëàò òîìîíèäàí ³´ëëàá-³óââàòëàíèøè;
- äàâëàò-õóñóñèé øåðèêëèê ëîéèµàëàðèäà ëèçèíãäàí ôîéäàëàíèø. Áóíäà

äàâëàò-õóñóñèé øåðèêëèêíèíã øàêëëàðèäàí áèðè ñèôàòèäà ëèçèíãäàí
ôîéäàëàíèëèøè. Áóíäà øàðòíîìà áèëàí áåëãèëàíãàí øàðòëàð àñîñèäà, äàâëàò
¸êè ìàµàëëèé µîêèìèÿòíèíã èíôðàñòðóêòóðà îáúåêòëàðèíè âà³òèí÷àëèê
ôîéäàëàíèø ó÷óí âà ìàúëóì áèð µà³ ýâàçèãà õóñóñèé øåðèêêà ´òêàçàäè. Ëèçèíã
øàðòíîìàñè á´éè÷à ëèçèíã îëóâ÷è µàð äîèì äàâëàò ̧ êè ìàµàëëèé µîêèìÿò ìóëêèíè
ñîòèá îëèø µó³ó³èãà ýãà. Äàâëàò ¸êè ìàµàëëèé µîêèìèÿò âà õóñóñèé øåðèê
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´ðòàñèäàãè èæàðà ìóíîñàáàòëàðèíèíã ñà³ëàá ³îëèíèøè ìóëêíè âà³òèí÷àëèê
èøëàòèø âà ìóàéÿí µà³ ýâàçèãà ´òêàçèø µèñîáëàíàäè [2];

- È³òèñîäè¸òíè ëèáåðàëëàøòèðèø øàðîèòèäà êîðõîíàëàð ³àðç
ìàáëà²ëàðèíèíã þ³îðèëèãè âà êðåäèòãà ëà¸³àòëèëèãèíèíã ïàñàéèøè íàòèæàñèäà
ìîëèÿâèé ìóñòà³èëëèê äàðàæàñèíèíã ïàñòëèãè âà µ.ê.

Ê´ðèíèá òóðèáäèêè, ëèçèíã õèçìàòëàðèíè àìàëãà îøèðèø æàðà¸íèíè
òàêîìèëëàøòèðèø êîðõîíàëàðãà ³´øèì÷à ìîèÿâèé ðåñóðñëàðíè æàëá ³èëèø
èìêîíèíè áåðàäè. Àììî øóíè òàúêèäëàøèìèç êåðàêêè, ãàð÷è è³òèñîäè¸òèìèçäà
ðà³àìëè è³òèñîäè¸ò ýëåìåíòëàðè ³´ëëàíèëà¸òãàí á´ëñàäà, ëèçèíã õèçìàòëàðè
áîçîðèäà óíäàí ôîéäàëàíèø èìêîíèÿòëàðè øàêëëàíòèðèëìàãàí. Õîðèæèé
äàâëàòëàð ìîëèÿ-êðåäèò ñîµàñè (ëèçèíã êîìïàíèÿëàðè ôàîëèÿòè) µàìäà õ´æàëèê
þðèòóâ÷è ñóáúåêòëàð ôàîëèÿòèäà ðà³àìëàøòèðèø æàðà¸íèäàí êåíã
ôîéäàëàíèëà¸òãàí [3] áóãóíãè êóíäà ¤çáåêèñòîí ëèçèíã áîçîðè µà³èäà áóíäàé
õóëîñà ³èëèá á´ëìàéäè.

Ëèçèíã áîçîðèäà ðà³àìëè òåõíîëîãèÿëàðíè ³´ëëàø, ýíã àââàëî áàð÷à ëèçèíããà
áåðóâ÷èëàð µà³èäàãè ìàúëóìîòëàðíè ́ ç è÷èãà îëãàí âà ïîòåíöèàë ìèæîç (ëèçèíããà
îëóâ÷è)ëàð ôîéäàëàíà îëàäèãàí ìàúëóìîòëàð áàçàñèíè ÿðàòèøäàí áîøëàíèøè
ëîçèì. ¤çáåêèñòîí Ðåñïóáëèêàñè Ëèçèíããà áåðóâ÷èëàð óþøìàñè òîìîíèäàí ìîëèÿ
áîçîðèäà ôàîëèÿò þðèòóâ÷è áàð÷à ëèçèíããà áåðóâ÷èëàð µà³èäàãè ìàúëóìîòëàðíè
³àìðàá îëãàí ìàúëóìîòëàð áàçàñè ÿðàòèëèøè ëîçèì. Õîðèæèé ìàìëàêàòëàð
àìàëè¸òèãà íàçàð òàøëàñàê, ðà³àìëè òåõíîëîãèÿëàðíè ³´ëëàãàíäà big data
ìàúëóìîòëàð òàðìî²èäàí ôîéäàëàíèëà¸òãàíëèãèãà ãóâîµ á´ëàìèç [3]. Big data
çàìîíàâèé òåõíîëîãèÿëàð  àñîñèäà ìàúëóìîòëàð áàçàñèíè ÿíãèëàø èìêîíèÿòèãà
ýãà á´ëãàí ðà³àìëàøòèðèëãàí òàðìî³ ñèôàòèäà ìèæîçëàð ôèêðèíè ´ðãàíèø
àñîñèäà ôàîëèÿòíè òàøêèë ýòèøãà õèçìàò ³èëàäè. Ìèëëèé ëèçèíã áîçîðèäà øóíãà
´õøàø "big lease data" ìàúëóìîòëàð áàçàñèíè ÿðàòèá, óíäà áàð÷à ëèçèíããà
áåðóâ÷èëàð µà³èäàãè ìàúëóìîòëàð, ëèçèíããà áåðèëàäèãàí îáúåêòëàð âà
øàðòëàðèíèíã áàð÷àñè ò´ëè³ àêñ ýòòèðèëèøè ëîçèì.

Øó ´ðèíäà àéòèá ´òèøèìèç êåðàêêè, óøáó ìàúëóìîòëàð áàçàñèíè ëèçèíããà
áåðèëàäèãàí îáúåêòëàð íó³òàè íàçàðèäàí èêêè ãóðóµãà àæðàòèø ëîçèì. Áèðèí÷è
ãóðóµäà ìàìëàêàòèìèçäà èøëàá ÷è³àðèëèá, ëèçèíããà áåðèëàäèãàí îáúåêòëàð
êåëòèðèëñà, èêêèí÷è ãóðóµäà ýñà õàë³àðî ëèçèíã ìóíîñàáàòëàðè àêñ ýòòèðèëèøè
ëîçèì, ÿúíè õîðèæäà èøëàá ÷è³àðèëãàí àñáîá-óñêóíàëàð ´ç àêñèíè òîïèøè
êåðàê. Õîðèæäà èøëàá ÷è³àðèëãàí àñáîá-óñêóíàëàðíè ìàìëàêàòèìèç ëèçèíã
áîçîðèãà æàëá ³èëèøäà óíèíã àµàìèÿòè, èæòèìîèé-è³òèñîäèé ñàìàðàñè,
ìàìëàêàòèìèçäà èøëàá ÷è³àðèëìàñëèãè (¸êè ́ ðíèíè áîñóâ÷è àñáîá-óñêóíàëàðíèíã
èøëàá ÷è³àðèëìàñëèãè)ãà µàì ýúòèáîð áåðèëèøè ëîçèì.

Ëèçèíã áîçîðèíè ðà³àìëè òåõíîëîãèÿëàð îð³àëè ðèâîæëàíòèðèøíèíã ÿíà áèð
é´ëè ñèôàòèäà "sharing economy" òóøóí÷àñèíè æîðèé ýòèøãà ýúòèáîð áåðèø
êåðàê. "Sharing economy" òóøóí÷àñè èíãëèç òèëèäàí òàðæèìà ³èëèíãàíäà "ðà³àìëè
òðàíñôîðìàöèÿ" ¸êè "´çàðî (áèðãàëèêäà) ôîéäàëàíèø è³òèñîäè¸òè" äåãàí
ìàúíîëàðíè àíãëàòàäè [4]. Áóíäà àñîñèé ýúòèáîð ìàúëóì áèð âà³ò äàâîìèäà ëèçèíã
îáúåêòèäàí áèðãàëèêäà ôîéäàëàíèøãà ³àðàòèëàäè. Ëèçèíã àìàëè¸òèäà óøáó æàðà¸í
îïåðàòèâ ëèçèíãíèíã áèð òóðè ñèôàòèäà on-line ìàúëóìîòëàð áàçàñè îð³àëè àìàëãà
îøèðèëàäè, ÿúíè øàðòíîìà ìóääàòè òóãàãà÷, ìóëê÷èëèê µó³ó³è ´çãàðìàéäè.
Ìàúëóìêè, ¤çáåêèñòîí Ðåñïóáëèêàñèíèíã "Ëèçèíã ò´²ðèñèäà"ãè ³îíóíèäà
îïåðàòèâ ëèçèíã òóøóí÷àñè êèðèòèëìàãàí. Áèðî³ ³îíóííèíã 6-ìîääàñèäà ³´øèì÷à
ëèçèíã òóøóí÷àñè êåëòèðèëãàí. £´øèì÷à ëèçèíã àñîñèäà ëèçèíã îëóâ÷è ëèçèíã
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áåðóâ÷è îëäèäà ëèçèíã øàðòíîìàñè þçàñèäàí æàâîáãàð á´ëèá ³îëãàíè µîëäà,
ëèçèíã øàðòíîìàñè á´éè÷à îëãàí ëèçèíã îáúåêòèíè ëèçèíã áåðóâ÷èíèíã ¸çìà
ðîçèëèãè áèëàí âà³òèí÷àëèê ýãàëèê ³èëèø âà ôîéäàëàíèø ó÷óí ó÷èí÷è øàõñãà
³´øèì÷à ëèçèíããà òîïøèðèøãà µà³ëè. Áóíäà £îíóíäà êåëòèðèëãàí ³îèäàëàð
³´øèì÷à ëèçèíã øàðòíîìàñèäà ³´øèì÷à ëèçèíã áåðóâ÷èãà, ³´øèì÷à ëèçèíã
îëóâ÷èãà âà ñîòóâ÷èãà íèñáàòàí ìóâîôè³ ðàâèøäà ëèçèíã áåðóâ÷èãà, ëèçèíã
îëóâ÷èãà âà ñîòóâ÷èãà á´ëãàíèäåê ³´ëëàíèëèøè, ³´øèì÷à ëèçèíã øàðòíîìàñèíèíã
àìàë ³èëèø ìóääàòè ëèçèíã øàðòíîìàñèíèíã àìàë ³èëèø ìóääàòèäàí îðòè³
á´ëèøè ìóìêèí ýìàñëèãè ³àéä ýòèëãàí [5]. Ôèêðèìèç÷à, ³îíóíãà îïåðàòèâ ëèçèíã
òóøóí÷àñèíè êèðèòèø âà "Sharing economy"íè ³´ëëàø ó÷óí øàðîèò ÿðàòèø
ëèçèíããà áåðóâ÷èëàðíèíã ëèçèíã ïîðòôåëèíè êåíãàéòèðèá, ôàîëèÿòè äàâîìèäà
ìîëèÿâèé ðåñóðñëàð òà³÷èëëèãèíèíã îëäèíè îëèøãà õèçìàò ³èëàäè. Áóíäàí
òàø³àðè, ëèçèíã îáúåêòè ëèçèíããà áåðóâ÷èãà ³àéòàðèëãàíäà óíè ñîòèø ó÷óí
èêêèëàì÷è ëèçèíã áîçîðèíè µàì øàêëëàíòèðèø, áóíèíã ó÷óí ³îíóíãà óøáó
òóøóí÷àíè êèðèòèá, óíè èçîµëàá ´òèø òàêëèô ýòèëàäè.

Õóëîñà ³èëèá àéòèø ìóìêèíêè, ëèçèíã õèçìàòëàðè áîçîðèäà ðà³àìëè
òåõíîëîãèÿëàðíè æîðèé ýòèøäà ëèçèíããà áåðóâ÷èëàð íàôà³àò ìèëëèé èøëàá
÷è³àðóâ÷èëàð µà³èäà ò´ëè³ ìàúëóìîòëàðãà ýãà á´ëèøè, áàëêè ïîòåíöèàë ìàµàëëèé
(âà µàòòîêè õîðèæèé) ïîòåíöèàë ëèçèíããà îëóâ÷èëàð òàëàáëàðè µà³èäàãè
ìàúëóìîòëàðãà ýãà á´ëèøè ëîçèì. ßðàòèëàäèãàí ìàúëóìîòëàð áàçàñè ñîëè³ âà
áîæõîíà ò´ëîâëàðè, îáúåêòíè åòêàçèá áåðèøíèíã ëîãèñòèê ñõåìàñèíè µàì ³àìðàá
îëèøè ëîçèì. Ðà³àìëè òåõíîëîãèÿëàð àñîñèäà ôàîëèÿò þðèòèø ëèçèíããà
áåðóâ÷èëàðíèíã ðåêëàìà õàðàæàòëàðèíè ³èñ³àðòèðàäè, áîçîðíè òàµëèë ³èëèø
èìêîíèÿòèíè îøèðàäè µàìäà ïîòåíöèàë ëèçèíããà îëóâ÷èëàð µà³èäà ìàúëóìîò
îëèø èìêîíèÿòèíè êåíãàéòèðàäè.
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ÓÉ Õ¤ÆÀËÈÊËÀÐÈÍÈÍÃ È£ÒÈÑÎÄÈÉ ÔÀÎËËÈÃÈÍÈ ÎØÈÐÈØ ÂÀ
ÒÐÀÍÑÀÊÖÈÎÍ ÕÀÐÀÆÀÒËÀÐÈÍÈ ÏÀÑÀÉÒÈÐÈØÄÀ ÐÀ£ÀÌËÈ

ÒÅÕÍÎËÎÃÈßËÀÐÄÀÍ ÔÎÉÄÀËÀÍÈØ

Îáèëîâ Ìèðêîìèë Àáäóðàøèäîâè÷
Ãóëèñòîí äàâëàò óíèâåðñèòåòè äîêòîðàíòè

http://dx.doi.org/10.26739/2181-9491-2020-SI-2-12

Òðàíñàêöèîí õàðàæàòëàð óé õ´æàëèêëàðè òîìîíèäàí ³àáóë ³èëèíóâ÷è µàð áèð
³àðîðãà ́ ç òàúñèðèíè ê´ðñàòàäè. Óé õ´æàëèêëàðè áèð ïàéòíèíã ́ çèäà µàì èæòèìîèé
âà µàì ìîääèé ìóµèòäà ôàîëèÿò ê´ðñàòàäè. Èíñîííèíã èæòèìîèé ìóµèòãà òàúñèðè
òðàíñàêöèÿíè èôîäà ýòñà, óíèíã ìîääèé ñîµà áèëàí òàúñèðè-òðàíñôîðìàöèîí
æàðà¸íëàðíè èôîäà ýòàäè. Óé õ´æàëèêëàðè è³òèñîäè¸ò ôàîëèÿò ñóáúåêòëàðè
(þðèäèê âà æèñìîíèé øàõñëàð) ñèôàòèäà ´ç ôàîëèÿòëàðèíè àìàëãà îøèðèø
æàðà¸íèäà ìóëê µó³ó³èíè àëìàøèøè (øàðòíîìàëàð àñîñèäà ìàµñóëîòíè ñîòèø
¸êè ñîòèá îëèø âà øó êàáè áîø³à µîëàòëàðäà), áîø³à øàõñëàð òîìîíèäàí ìóëêãà
íèñáàòàí íî³îíóíèé õàòòè-µàðàêàòëàð ñîäèð ýòèëãàí øàðîèòëàðäà óíè µèìîÿ
³èëèø ¸êè è³òèñîäèé èñëîµîòëàð æàðà¸íèäà àââàë ôàîëèÿò þðèòèá òóðãàí
èíñòèòóòëàðíè âà íîðìàëàðíè ÿíãèëàðè áèëàí àëìàøòèðèø çàðóðèÿòèãà ýµòè¸æ
ñåçàäèëàð.

Òðàíñàêöèîí õàðàæàòëàð ê´ëàìè ´çèíèíã þ³îðè íîàíè³ëèê äàðàæàñè áèëàí
àæðàëèá òóðàäè. Òðàíñàêöèÿ òàøêèë ýòóâ÷èëàðè àââàëäàí ìàúëóì á´ëìàãàí ́ çèãà
õîñ, ìóêàììàë æàðà¸í µèñîáëàíàäè. Óé õ´æàëèêëàðè áèð õèë ðåñóðñëàð áîðàñèäà
òóðëè÷à óñòóâîðëèêëàðãà ýãà á´ëãàíëèêëàðè áîèñ, óìóìèé òðàíñàêöèîí
õàðàæàòëàðíè òà³ñèìëàøíèíã  óìóìèé é´ëãà ³´éèëãàí ìåõàíèçìè ìàâæóä ýìàñ.

Òðàíñôîðìàöèÿ âà òðàíñàêöèÿ õàðàæàòëàðè îäàòäà  ́ çàðî òåñêàðè áî²ëè³ á´ëãàíè
µîëäà, áèð ìè³äîðíèíã êàìàéèøè áîø³àñèíèíã ê´ïàéèøèãà îëèá êåëàäè âà
àêñèí÷à. Òîâàð àéèðáîøëàø ñîµàñèäà óìóìèé òðàíñôîðìàöèÿ õàðàæàòëàðèíè
êàìàéòèðèøíèíã àñîñèé é´ëè ìåµíàò òà³ñèìîòè âà èøëàá ÷è³àðèøíèíã ó áèëàí
áî²ëè³ èõòèñîñëàøóâèíè ÷ó³óðëàøòèðèøäàí èáîðàòäèð.  Èõòèñîñëàøóâ ³àí÷àëèê
þ³îðè äàðàæàäà ðèâîæëàíãàí á´ëñà, µàð áèð àëîµèäà èøëàá ÷è³àðèø ñîµàñèäàãè
èø øóí÷àëèê ñàìàðàëè á´ëñà, óìóìèé òðàíñôîðìàöèÿ õàðàæàòëàðè øóí÷àëèê
ïàñò á´ëàäè. Áèðî³, èõòèñîñëàøóâíèíã ðèâîæëàíèøè áèëàí èøëàá ÷è³àðèø
æàðà¸íè èøòèðîê÷èëàðè ñîíè øó ³àäàð ñåçèëàðëè äàðàæàäà îøèá êåòàäèêè,
óëàð ´ðòàñèäà µàð ³àíäàé áàð³àðîð ´çàðî ìóíîñàáàòëàð èìêîíñèç á´ëèá ³îëàäè
[2].

Òðàíñàêöèîí õàðàæàòëàðíèíã àñîñèé òóðëàðèíè ³èñ³à÷à ³àðàá ÷è³àìèç: èçëàø
õàðàæàòëàðè; ´ë÷àø õàðàæàòëàðè; ìóçîêàðàëàð îëèá áîðèø âà áèòèìëàð òóçèø
õàðàæàòëàðè; ìóëêèé µó³ó³ëàðíè àëîµèäàëàøòèðèø âà µèìîÿ ³èëèø õàðàæàòëàðè;
îïïîðòóíèñòèê õóë³-àòâîð õàðàæàòëàðè.

Êåðàêëè àõáîðîòëàðíè èçëàá òîïèø õàðàæàòëàðè óé õ´æàëèêëàðè ê´ï âàðèàíòëè
òàíëàø èìêîíèÿòëàðèãà ýãà á´ëìàãàí âà çàðóðèé ìó³îáèëëàðíè èçëàá òîïèø
ó÷óí ³´øèì÷à ðåñóðñëàðíè ñàðôëàøëàðè íàòèæàñèäà þçàãà êåëàäè. Ìàçêóð
õàðàæàòëàð óé õ´æàëèêëàðèäà åòàðëè÷à àõáîðîòíèíã ìàâæóä ýìàñëèãè øàðîèòèäà
âóæóäãà êåëãàíëèãè ó÷óí µàì, ê´ïèí÷à àõáîðîòíè èçëàø õàðàæàòëàðè µàì äåá
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þðèòèëàäè. Áóãóíãè êóíäà ìàìëàêàòèìèçäà óé õ´æàëèêëàðè ôàîëèÿòèäà àéíàí
àõáîðîò èçëàø õàðàæàòëàðèíèíã óëóøè þ³îðèëèãèíè òàúêèäëàø ëîçèì.

¥àð ³àíäàé íåúìàò ê´ïëàá ôîéäàëè õóñóñèÿòëàðíè ´çèäà ìóæàññàì ýòãàíëèãè
áîèñ, óëàð áèð ³àòîð ìè³äîðèé òàâñèôëîâ÷è ê´ðñàòêè÷ëàð áèëàí àæðàëèá òóðàäè.
Íåúìàòëàð æèñìîíèé âà µó³ó³èé õóñóñèÿòëàðãà ýãà á´ëãàíëèãè ñàáàáëè, òóðëè
íåúìàòëàðíèíã õóñóñèÿòëàðèíè áàµîëàø áèëàí áî²ëè³ ´ë÷àø õàðàæàòëàðèíèíã
èêêè òèïè àæàðòèá ê´ðñàòèëàäè. Íåúìàòëàðíèíã óøáó õóñóñèÿòëàðèíè ìè³äîðèé
áàµîëàø æàðà¸íè ́ ë÷îâ àïïàðàòëàðèãà õàðàæàò ³èëèøíè, âîñèòà÷èëàð (ìóñòà³èë
ýêñïåðòëàð, áàµîëàø âà ëàáîðàòîðèÿ) õèçìàòè ó÷óí µà³ ò´ëàøíè íàçàðäà òóòàäè
[3].

Îïïîðòóíèñòèê õóë³-àòâîð ́ ç ìàíôààòëàðèíè ð´¸áãà ÷è³àðèøãà ³àðàòèëãàí âà
àõëî³èé ìåú¸ðëàð áèëàí ÷åãàðàëàíìàãàí, ÿúíè àëäîâ, àé¸ðëèê âà ̧ ë²îí èøëàòèø
áèëàí áî²ëè³ á´ëãàí õàòòè-µàðàêàò ñèôàòèäà òàúðèôëàíàäè. Îïïîðòóíèñòèê õóë³-
àòâîð õàðàæàòëàðè, îäàòäà, èæòèìîèé àëî³à èøòèðîê÷èëàðèäàí áèðè áîø³à
èøòèðîê÷èíèíã àõëî³èé ôàçèëàòëàðèãà îðòè³÷à áàµî áåðãàíäà ïàéäî á´ëàäè.

Ìóçîêàðàëàð ´òêàçèø âà áèòèìëàð òóçèø áèëàí áî²ëè³ õàðàæàòëàð ³óéèäàãè
îìèëëàðãà áî²ëè³:

- Ìàâµóìëèê äàðàæàñè.  Êåëãóñèäà òîìîíëàðíèíã ́ ç ìàæáóðèÿòëàðèíè áàæàðà
îëèø ³îáèëèÿòèãà òàúñèð ýòóâ÷è æàðà¸íëàð þ³îðè äàðàæàäàãè íîàíè³ëèê áèëàí
òàâñèôëàíñà, âàçèÿòíè ³´øèì÷à òàµëèë ³èëèø, ´çãàðèøëàðíè àíè³ëàø,
áàøîðàòëàø òàëàá ýòèëàäè. Óøáó âàçèôàëàðíè µàë ýòèø ýñà ³´øèì÷à ðåñóðñëàðíè
æàëá ³èëèøíè òà³îçî ýòàäè;

- Áèòèìëàðíè òóçèø ÷àñòîòàñè. Àãàð âàçèÿò òåç-òåç òàêðîðëàíèá òóðóâ÷è áèòòà
áèòèì àñîñèäà òàðòèáãà ñîëèíñà, ó µîëäà ìàçêóð âàçèÿòäà êàòòà õàðàæàò òàëàá
ýòèëìàéäè. Áóíäàé µîëäà, ñòàíäàðò øàðòíîìà øàêëëàðè òîìîíëàðíèíã ´çàðî
ìàæáóðèÿòëàðè íó³òàè íàçàðèäàí îäàòèé á´ëãàí âàçèÿòëàðíè òàðòèáãà ñîëèø
ó÷óí èøëàòèëàäè;

- Àêòèâëàðíèíã ´çèãà õîñëèãè.Áèòèìëàðíèíã îáúåêòè á´ëãàí àêòèâëàð
³àí÷àëèê ´çèãà õîñ á´ëñà, óëàðíèíã ôîéäàëè æèµàòëàðè âà ´çèãà õîñ
õóñóñèÿòëàðèíè áàµîëàø øóí÷àëèê ³èéèí êå÷àäè. Àãàð áèòèì àêòèâëàðíèíã þ³îðè
äàðàæàäàãè ´çèãà õîñëèãè áèëàí òàâñèôëàíñà, ìàçêóð áèòèì áàð÷à µó³ó³èé âà
è³òèñîäèé æèµàòëàðíè ³àìðàá îëìàñëèãè µàì ìóìêèí. Áó òîìîíëàð ´ðòàñèäà
àëî³àëàðíè ò´ëà³îíëè òàðçäà øàêëëàíòèðèø åòàðëè÷à êàòòà õàðàæàòëàðíè òàëàá
ýòèøè áèëàí áî²ëè³ ñàíàëàäè;

- Âîñèòà÷èëàð õèçìàòèäàí ôîéäàëàíèø. Ìóçîêàðàëàð îëèá áîðèø âà
øàðòíîìàëàð òóçèøãà èõòèñîñëàøãàí âîñèòà÷èëèê ôèðìàëàðèíè æàëá ýòèø
òîìîíëàðíèíã áèòèì õàðàæàòëàðèíè êàìàéòèðèøè ìóìêèí. Áóíãà ê´÷ìàñ ìóëê
áîçîðèäà ðèåëòîðëàðíèíã âîñèòà÷èëèê ôàîëèÿòèíè  ìèñîë ñèôàòèäà êåëòèðèøèìèç
ìóìêèí. Øó áèëàí áèðãà, âîñèòà÷èëàðíè æàëá ³èëèø  ôèðèáãàðëèê áèëàí áî²ëè³
õàðàæàòëàðíè ê´ïàéòèðèø õàâôèíè ê´ïàéòèðàäè.

- Îïïîðòóíèñòèê µàòòè-µàðàêàòëàðãà ³àðøè êóðàøèø.  Øàðòíîìà ³àí÷àëèê
áàòàôñèë òóçèëãàí á´ëñà, òîìîíëàðíèíã ´çëàðèíè îïïîðòóíèñòèê òóòèøëàðè
øóí÷àëèê êàì á´ëàäè. Øàðòíîìàíèíã ìóìêèí á´ëãàí áóçèëèøèãà é´ë ³´éìàéäèãàí
øàðòíîìà øàðòëàðèíè äåòàëëàøòèðèø õàðàæàòëàðè îïïîðòóíèñòèê µàòòè-
µàðàêàòëàðãà ³àðøè òóðèø õàðàæàòëàðèíè òàøêèë ýòàäè.

Ìóëêíè àëîµèäàëàøòèðèø âà ìóëê µó³ó³èíè µèìîÿ ³èëèø õàðàæàòëàðè. Ìóëê
µó³ó³èíè àëîµèäàëàøòèðèø äåéèëãàíäà ìàçêóð ñóáúåêò ýãàëèê ³èëóâ÷è µó³ó³ëàð,
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µó³ó³ îáúåêòè, µó³ó³ ñóáúåêòè âà øóíèíãäåê, ìàçêóð µó³ó³ëàðãà ðèîÿ ýòèëèøèíè
òàúìèíëàø ìåõàíèçìèíè àíè³ëàøòèðèø îð³àëè àëîµèäà øàõñëàð ¸êè øàõñëàð
ãóðóµè ó÷óí àëîµèäàëèê ðåæèìèíè ÿðàòèø òóøóíèëàäè.

Óé õ´æàëèêëàðè ́ ðòàñèäà ÷åêëàíãàí ðåñóðñëàðäàí ôîéäàëàíèø áîðàñèäà ́ çàðî
àëî³àëàð òèçèìè ìàâæóä á´ëàð ýêàí ìóëêíè àëîµèäàëàøòèðèø âà øóíèíãäåê
ìóëêèé µó³ó³ëàðíè ÷åêëàø ìóàììîñè äîèìî ìàâæóä á´ëèá ³îëàâåðàäè. Áóãóíãè
êóíäà óé õ´æàëèêëàðè, êîðõîíàëàð âà äàâëàò ìóàññàñàëàðèíèíã êîìïèòåíöèÿëàðè
äîèðàñèäà ìóëêèé µó³ó³ ñóáúåêòè, ìóëê îáúåêòè âà ìóëêèé µó³ó³ëàðíè áîø³à
ñóáúåêòëàðãà ́ òêàçèø æàðà¸íëàðèíèíã øàôôîôëèãèíè òàúìèíëàø äîëçàðá âàçèôà
µèñîáëàíàäè. Áó òóðäàãè õàðàæàò-ëàð àñîñàí èêêèòà øàêëäà ïàéäî á´ëàäè.
Áèðèí÷èäàí, áó õàðàæàòëàðíèíã àêñàðèÿòè ìóëêèé µó³ó³ëàðíè áåâîñèòà µèìîÿ
³èëèø çàðóðàòèäàí êåëèá ÷è³ñà, èêêèí÷è òóð õàðàæàòëàðíèíã ñàëìî³ëè ³èñìè
óé õ´æàëèêëàðè àúçîëàðèíèíã ñàâîäõîíëèãèíè îøèðèø áèëàí áåâîñèòà áî²ëè³äèð.

1-ðàñì. Òðàíñàêöèîí õàðàæàòëàðíèíã òóðëàðè á´éè÷à òà³ñèìëàíèøè (Ñèðäàð¸
âèëîÿòè Õîâîñ òóìàíèäàãè óé õ´æàëèêëàðèíè ´ðãàíèø ìàúëóìîòëàðè àñîñèäà
ìóàëëèô òîìîíèäàí èøëàá ÷è³èëãàí).

Òàúëèì âà ìàäàíèÿò ñîµàñèäàãè õàðàæàòëàð:
- ìóëêíèíã µó³ó³èé âà àõëî³èé àñîñëàðè µà³èäà óé õ´æàëèêëàðèíè õàáàðäîð

³èëèø;
- ́ ç ìàæáóðèÿòëàðèíè êåðàêëè òàðçäà áàæàðèøãà ê´ìàêëàøóâ÷è èæòèìîèéëàøóâ

æàðà¸íè;
- óìóìèé òèë, òàðèõ âà ìàäàíèé ³àäðèÿòëàð îð³àëè æàìèÿòäàãè ãóðóµëàð

´ðòàñèäàãè ñèíôèé, ýòíèê, ìàäàíèé âà áîø³à òàôîâóòëàð áèëàí áî²ëè³
õàðàæàòëàðíè áåâîñèòà êàìàéòèðèø;

- ³àðîð ³àáóë ³èëèø õàðàæàòëàðèíè íàôà³àò ³èñ³àðòèðàäèãàí, áàëêè µó³ó³èé
âà àõëî³èé ìåú¸ðëàðíè èíñòèòóöèîíàë äàðàæàãà ê´òàðàäèãàí ìàôêóðàíè ÿðàòèø
èìêîíèÿòèíè áåðàäè.

2019 éèëíèíã ìàé îéèäà Ñèðäàð¸ âèëîÿòè Õîâîñ òóìàíèäà èñòè³îìàò ³èëóâ÷è
óé õ´æàëèêëàðèíè ́ ðãàíèø ìàúëóìîòëàðèíè òàµëèë ³èëèø øóíè ê´ðñàòìî³äàêè,
óé õ´æàëèêëàðèíèíã 31ôîèçè ¸êè èæòèìîèé ñ´ðîâ æàðà¸íè-ãà ³àìðàá îëèíãàí
æàìè ðåñïîíäåíòëàðíèíã  93 íàôàðè ìóëêèé µó³ó³ëàðíè àëîµèäàëàøòèðèø âà
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µèìîÿ ³èëèø õàðàæàòëàðè þ³îðè ýêàíëèãèíè òàúêèä-ëàá ́ òèøãàí á´ëñà, çàðóðèé
àõáîðîòëàðíè èçëàá òîïèø áèëàí áî²ëè³ õàðàæàòëàðíèíã þ³îðè ýêàíëèãèãà
ñ´ðîâäà ³àòíàøãàí óé õ´æàëèêëàðèíèíã 21 ôîèçè ¸êè 63íàôàðè àëîµèäà óð²ó
áåðèøãàí. Ñ´ðîâäà ³àòíàøãàí óé õ´æàëèêëàðèíèíã 17 ôîèçè ¸êè 52 íàôàðè
îïïîðòóíèñòèê õóë³-àòâîð, 52 íàôàð ðåñïîíäåíò ýñà ´ë÷àø õàðàæàòëàðè
þ³îðèëèãèíè àéòèá ́ òèøãàí. Ñ´ðàëãàíëàðíèíã 14 ôîèçè ̧ êè 42 íàôàðè ìóçîêàðàëàð
îëèá áîðèø âà áèòèìëàð òóçèø áèëàí áî²ëè³ õàðàæàòëàðíèíã êàòòà ýêàíëèãèíè
òàúêèäëàøãàí.

Òàµëèë íàòèæàëàðèäàí êåëèá ÷è³³àí µîëäà, óé õ´æàëèêëàðèíèíã òðàíñàêöèîí
õàðàæàòëàðíè ýíã ïàñò äàðàæàãà÷à ³èñ³àðòèðèø ìà³ñàäèäà ³óéèäàãèëàðíè òàêëèô
ýòàìèç:

- Ìàµàëëàëàð êåñèìèäà äàâëàò õèçìàòëàðè àãåíòëèãèíèíã øàµîá÷àëàðèíè
òàøêèë ýòèø, ìàµàëëàëàðíè òåçêîð èíòåðíåò òàðìî²èãà óëàø âà ðà³àìëè
òåõíîëîãèÿëàðíè æîðèé ýòèø æàðà¸íëàðèíè òåçëàøòèðèø;

- Áàíê õèçìàòëàðè îììàáîïëèãèíè îøèðèø, áàíê õèçìàòëàðè âà
òàäáèðêîðëèêêà ê´ìàêëàøèø ìàðêàçëàðè ñîíèíè ê´ïàéòèðèø;

- Óé õ´æàëèêëàðèíèíã è³òèñîäèé, µó³ó³èé ñàâîäõîíëèãèíè îøèðèøãà
³àðàòèëãàí ÷îðà-òàäáèðëàð äàñòóðèíè èøëàá ÷è³èø âà òåçêîð àìàëãà îøèðèø;

- Ìîíîïîëèñòèê ôàîëèÿòíè ÷åêëàø âà òàäáèðêîðëèê ôàîëèÿòèíè ÿíàäà
ðèâîæëàíòèðèøãà ³àðàòèëãàí òèçèìëè èñëîµîòëàðíè èç÷èë äàâîì ýòòèðèø;

- Õàðèäîðãèð âà ýêñïîðòáîï ìàµñóëîòëàðíè èøëàá ÷è³àðóâ÷è óé õ´æàëèêëàðè
áèëàí éèðèê èøëàá ÷è³àðóâ÷è âà ñàâäî êîðõîíàëàðè ´ðòàñèäà èíòåãðàöèîí
àëî³àëàðíè ÿíàäà êó÷àéòèðèø;

- Óé õ´æàëèêëàðèíèíã êðåäèòëàíèø äàðàæàñèíèíã ́ ñèá áîðèøè øàðîèòèäà
µàääàí òàø³àðè êðåäèòëàíèøíèíã îëäèíè îëèø, òèæîðàò áàíêëàðè áèëàí óé
õ´æàëèêëàðèíèíã ´çàðî ìóíîñàáàòëàðè äîèðàñèäà âóæóäãà êåëóâ÷è òðàíñàêöèîí
õàðàæàòëàðíè êàìàéòèðèø ìà³ñàäèäà µàð áèð óé õ´æàëèãè àúçîëàðèíèíã ÿãîíà
êðåäèò òàðèõèíè ÿðàòèøãà ³àðàòèëãàí ñêîðèíã òåõíîëîãèÿñèäàí êåíã
ôîéäàëàíèøíè é´ëãà ³´éèø âà øó êàáèëàð.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè:
1. ¤çáåêèñòîí Ðåñïóáëèêàñè Ïðåçèäåíòè Ø.Ì.Ìèðçè¸åâíèíã ¤çáåêèñòîí

Ðåñïóáëèêàñè Îëèé Ìàæëèñèãà Ìóðîæààòíîìàñè. http://uza.uz/oz/politics/zbekiston-
respublikasi-prezidenti-shavkat-mirziyeevning-oliy-25-01-2020

2. Æ´ðàåâ Ò., Ìàìàòîâ À. È³òèñîäè¸ò íàçàðèÿñè. Ò.: "Ôàí âà òåõíîëîãèÿëàð"
íàøðè¸òèi, 2018.

3. Äîêëàä î öèôðîâîé ýêîíîìèêå 2019. Ñîçäàíèå ñòîèìîñòè è ïîëó÷åíèå âûãîä:
Ïîñëåäñòâèÿ äëÿ ðàçâèâàþùèõñÿ ñòðàí. ÎÎÍ. Æåíåâà 2019 ã.
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PROBLEMS OF INTRODUCTION OF MODERN ICT IN ENTERPRISES OF
UZBEKISTAN IN THE DIGITAL ECONOMY

ANNOTATION
Today, the direction put forward by the head of state on the digital economy is

considered very relevant due to the lack of deep scientific research and, in particular,
insufficient study of the problems of implementing modern ICT in enterprises of
Uzbekistan. Methods of comparative analysis and system approach, statistical, abstract-
analytical, etc. are used. The developed theoretical conclusions and practical
recommendations based on the analysis make a certain contribution to the development
of the theory of CE and the practice of formation and development of e-Commerce, e-
employment, e-Commerce, e-government, virtualization of enterprises in Uzbekistan.

Keywords: digital economy, ICT, development of digital technologies, e-ñommerce
and e-employment, electronic commerce, electronic government

Ââåäåíèå. Âî âðåìÿ ÷òåíèÿ Ïîñëàíèÿ ê Ñåíàòó è Çàêîíîäàòåëüíîé ïàëàòå Îëèé
Ìàæëèñà ïðåçèäåíò ÐÓç Ø.Ì. Ìèðçè¸åâ îáúÿâèâ 2020 ã. ãîäîì íàóêè,
ïðîñâåùåíèÿ è öèôðîâîé ýêîíîìèêè îòìåòèë, ÷òî â 2020 ãîäó ñòðàíà äîëæíà
ñîâåðøèòü êîðåííîé ïîâîðîò â ðàçâèòèè öèôðîâîé ýêîíîìèêè. "Â öåëÿõ
óñòîé÷èâîãî ðàçâèòèÿ ìû äîëæíû ãëóáîêî îñâîèòü öèôðîâûå çíàíèÿ è
èíôîðìàöèîííûå òåõíîëîãèè, ÷òî ýòî äàñò íàì âîçìîæíîñòü èäòè ïî ñàìîìó
êîðîòêîìó ïóòè ê äîñòèæåíèþ âñåñòîðîííåãî ïðîãðåññà" [1].

Öèôðîâîé ýêîíîìèêå äàíî ìíîæåñòâî îïðåäåëåíèé, íî ñàìûì
ðåïðåçåíòàòèâíûì èç íèõ ìîæíî ñ÷èòàòü òî, êîòîðîå áûëî äàíî íà ñàììèòå G20
â 2016 ã. â Õàí÷æîó â äîêóìåíòå "Èíèöèàòèâà ïî ðàçâèòèþ è ñîòðóäíè÷åñòâó â
îáëàñòè öèôðîâîé ýêîíîìèêè G20"[3].

Â íåé ãîâîðèòñÿ, ÷òî öèôðîâàÿ ýêîíîìèêà - ýòî òàêòèêà âåäåíèÿ íàðîäíîãî
õîçÿéñòâà, ãäå îöèôðîâàííûå çíàíèÿ è èíôîðìàöèÿ - êëþ÷åâîé ïðîèçâîäñòâåííûé
ôàêòîð, ñîâðåìåííûå èíôîðìàöèîííûå ñåòè - íîñèòåëü èíôîðìàöèè, à
èíôîðìàöèîííî-êîììóíèêàöèîííûå òåõíîëîãèè (ÈÊÒ) - äâèæóùàÿ ñèëà
ïðîèçâîäèòåëüíîñòè è îïòèìèçàöèè ñòðóêòóðû ýêîíîìèêè.

Îñíîâíàÿ ÷àñòü. Â ñîâðåìåííîì äèíàìè÷íî ðàçâèâàþùåìñÿ ìèðå ÈÊÒ
âûïîëíÿþò ðîëü ëîêîìîòèâà âñåé ýêîíîìèêè, ñïîñîáñòâóþò ïðèâëå÷åíèþ â ñòðàíó
èíâåñòèöèé, ñîçäàíèþ íîâûõ ðàáî÷èõ ìåñò, âíåäðåíèþ ïðîãðåññèâíûõ òåõíîëîãèé
â ïðîèçâîäñòâå è óïðàâëåíèè, ïîýòîìó ðîëü ãîñóäàðñòâà î÷åíü âåëèêà. Ïðîðûâ â
îáëàñòè ðàçâèòèÿ ÈÊÒ î÷åíü âàæåí è äëÿ Óçáåêèñòàíà.

Íå ñëó÷àéíî ïðàâèòåëüñòâî ðåñïóáëèêè â ïîñëåäíåå âðåìÿ ïðåäïðèíèìàåò
çíà÷èòåëüíûå óñèëèÿ ïî ðàçðàáîòêå ñòðàòåãèè, îáåñïå÷èâàþùåé ìàññîâîå
âíåäðåíèå è èñïîëüçîâàíèå ñîâðåìåííûõ ÈÊÒ.

Çía÷èòeëüíoe paçâèòèe ïoëó÷èëo "Ýëeêòpoííoe ïpaâèòeëücòâo" Óçáeêècòaía,
âêëþ÷aþùee òaêèe êoìïoíeíòû, êaê eäèíûé ïopòaë èíòepaêòèâíûx ãocóäapcòâeííûx
ócëóã (EÏÈÃÓ); ïopòaë oòêpûòûx äaííûx (data.gov.uz); caéòû ãocóäapcòâeííûx
opãaíoâ; èíôopìaöèoííûe cècòeìû "Íaëoã", "Òaìoæíÿ", "Oápaçoâaíèe" è äpóãèe,
âèpòóaëüíaÿ ïpèeìíaÿ ïpeçèäeíòa è ïpeìüepa, a òaêæe ïopòaë æèëèùío-
êoììóíaëüíoão xoçÿécòâa.
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Èñòî÷íèê:  Ñîñòàâëåíî  àâòîðîì  íà îñíîâå äàííûõ Ãîñóäàðñòâåííîãî êîìèòåòà
Ðåñïóáëèêè Óçáåêèñòàí  ïî ñòàòèñòèêå.

Pèc. 1.  Äèíaìèêa èçìeíeíèÿ oáú¸ìa oêaçûâaeìûx ócëóã
â côepe ÈÊÒ ça 2010-2018ãã., ìëpä. ñóì
Ça ãoäû peaëèçaöèè Êoìïëeêcíoé ïpoãpaììû paçâèòèÿ Íaöèoíaëüíoé

èíôopìaöèoíío-êoììóíèêaöèoííoé cècòeìû âûpoc âêëaä ÈÊÒ â ÂÂÏ c 1,9% äo
2,2%. Êpoìe òoão, ça ïocëeäíèe 8 ëeò oáú¸ì oêaçûâaeìûx ócëóã câÿçè è
èíôopìaòèçaöèè âoçpocëo áoëee ÷eì â 4,7 paça (ðèñ.1) [6].

Coãëacío ïpoâeä¸ííûì ìacøòaáíûì èccëeäoâaíèÿì öèôpoâèçaöèè ïo 246
còpaíaì ìèpa (ïo cocòoÿíèþ ía ÿíâapü 2019 ãoäa) ïoêaçaòeëè paçâèòèÿ ÖÝ â
paçíûx còpaíax èìeþò paçíûe òeíäeíöèè (òaáë. 1).

Òaáëèöa 1
Ïoêaçaòeëè paçâèòèÿ ÖÝ â pÿäe còpaí ìèpa

Èñòî÷íèê:  Ñîñòàâëåíî  àâòîðîì  íà îñíîâå äîêëàäà ÎÎÍ Digital 2019. Global
digital yearbook. Essential digital data for every country in the world [8].

Ïpoâeä¸ííûé aíaëèç ïoêaçaòeëeé paçâèòèÿ ÖÝ ïoêaçûâaþò pocò ïoêaçaòeëeé
(òaáë. 2), òeì íe ìeíee pecïóáëèêa íe oòìe÷eía â cïècêe còpaí aêòèâío paçâèâaþùèx

Cтpaнa Мoбильныe 
aбoнeнты, в %  
oт нaceлeния  

Интepнeт 
пoльзoвaтeли 

Aктивныe 
пoльзoвaтeли 

coц CМИ 

Пoльзoвaтeли 
мoбильныx 
coц. мeдиa 

млн. % млн. % млн. % млн. % 
Миp 8842 115 4388 57 3484 45 3256 42 
Китaй 1543 109 802  57 1007 71 1007 71 
Гepмaния 107,8 131 79,13 96 38 46 30 36 
Индия 1190 87 560 41 310 23 290 21 
Япoния 186,3 147 118,9 94 78 61 78 61 
Кaзaxcтaн 25,69 139 14,14 69 7,3 39 3,6 19 
Киpгизcтaн 9,38 152 2,49 40 1,8 29 0,96 16 
Poccия 248,2 172 109,6 76 70 49 57,75 40 
Тaджикиcтaн 9,9 108 3,01 33 0,44 4,8 0,24 2,6 
Туpкмeния 4,48 76 1,06 18 0,042 0,7 0,021 0,4 
OAЭ 19,23 200 9,52 99 9,52 99 8,8 92 
Вeликoбpитaния 71,67 107 63,43 95 45 67 39 58 
CШA 347,4 106 312,3 95 230 70 200 61 
Узбeкиcтaн 24,84 76 15,45 47 2,0 6,1 1,0 3,1 
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öèôpoâóþ ýêoíoìèêó [6].
Òaáëèöa 2
Ocíoâíûe ïoêaçaòeëè paçâèòèÿ ÖÝ â PÓç

Èñòî÷íèê:  Ñîñòàâëåíî  àâòîðîì  íà îñíîâå äàííûõ Ãîñóäàðñòâåííîãî êîìèòåòà
Ðåñïóáëèêè Óçáåêèñòàí  ïî ñòàòèñòèêå.

Èñòî÷íèê:  Ïîäãîòîâëåíî  àâòîðîì  íà  îñíîâå  ïðîâåä¸ííûõ èññëåäîâàíèé.
Ðèc. 2. Òèïoëoãèÿ ôoðì ýëeêòðoííoé çaíÿòocòè
Ýëåêòðîííàÿ êîììåðöèÿ è ýëåêòðîííàÿ çàíÿòîñòü (ðèñ.2) âûcòóïaþò  â  êa÷ecòâe

áaçoâûx  èícòèòóòoâ  ÖÝ,  oáócëoâëèâaÿ ôopìèpoâaíèe câoeão  èícòèòóöèoíaëüíoão
oêpóæeíèÿ  èç  ôopìaëüíûx (çaêoíû, opãaíèçaöèè) è íeôopìaëüíûx èícòèòóòoâ,

№ Пoкaзaтeли 2014 2015 2016 2017 2018 
1 Кoличecтвo aбoнeнтoв мoбильнoй 

cвязи (млн.) 
19.6 20.1 20.6 21.4 22.8 

2 Oбщee кoличecтвo интepнeт 
пoльзoвaтeлeй (млн.) 

4.9 10.2 12.1 14.7 20 

3 Кoличecтвo бaзoвыx cтaнций 
мoбильнoй cвязи (шт) 

14309 14921 16265 18194 22178 

4 Уpoвeнь oxвaтa нaceлeния 
цифpoвым тeлeвидeниeм (%) 

45 54.4 68.6 95 100 

5 Пpoпуcкнaя cпocoбнocть 
мeждунapoднoгo ceти пepeдaчи 
дaнныx (Гбит/c) 

10 16.07 25.7 64.2 1 200 

6 Oбщaя пpoтяжённocть вoлoкoннo-
oптичecкиx линий cвязи (тыc. км.) 

14.4 16.4 17.9 20.3 24.5 

7 Oбщee кoличecтвo ключeй ЭЦП 
(тыc. шт ) 

696.582 719.614 1 430.1 1 720.2 2 946.938 

8 Кoличecтвo видoв уcлуг нa 
EПИГУ (шт.) 

96 260 265 302 302 

9 Cтoимocть тapифoв нa интepнeт-
уcлуги (внeшнeгo кaнaлa) для 
пpoвaйдepoв ($) 

312.58 259.29 157.6 91.5 10.11 

10 Кoличecтвo видoв уcлуг нa 
my2.gov.uz (шт.) 

0 0 0 0 61 
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oáecïe÷èâaþùèx ìaccoâocòü èícòèòóöèoíaëüíûx ïpaêòèê ocóùecòâëeíèÿ ïpoöeccoâ
êóïëè-ïpoäaæè òoâapoâ è ócëóã ôpèëaícepoâ â âèpòóaëüíoì ïpocòpaícòâe
ïocpeäcòâoì ÈÊÒ.  Ýòo coêpaùaeò èçäepæêè ïoòpeáèòeëeé, câÿçaííûe c ïoècêoì
è ïoëó÷eíèeì èíôopìaöèè, cëeäoâaòeëüío, ïpoäaâöû ôóíêöèoíèpóþò â ócëoâèÿx
coâepøeííoé êoíêópeíöèè è âûíóæäeíû äo ópoâíÿ ïpeäeëüíûx èçäepæeê
óìeíüøaòü öeíû.

Çàêëþ÷åíèå. Ía ceãoäíÿøíèé äeíü âíeäpeíèe coâpeìeííûx ÈÊÒ â äeÿòeëüíocòü
ïpeäïpèÿòèé  èìeeò oãpoìíoe çía÷eíèe äëÿ paçâèòèÿ ýêoíoìèêè pecïóáëèêè.
Ìèpoâoé  oïûò  câèäeòeëücòâóeò, ÷òo  ïpè  ãpaìoòíoì  âûcòpaèâaíèè ìexaíèçìoâ
ôóíêöèoíèpoâaíèÿ ÖÝ  ìoæío  äoáèòücÿ  çaìeòíoão  pocòa  ýêoíoìèêè,  ïoâûøeíèÿ
ïpoèçâoäèòeëüíocòè  òpóäa,  coçäaíèÿ  íoâûx  ceêòopoâ. Ïo  oöeíêaì  ýêcïepòoâ,
áëaãoäapÿ  âíeäpeíèþ coâpeìeííûx ÈÊÒ ía ïpeäïpèÿòèÿx  cíèæaþòcÿ  pacxoäû  ía
oácëóæèâaíèe ïpoèçâoäcòâa ïpoäóêöèè ía 10-40%, coêpaùaþòcÿ âpeìÿ ïpocòoÿ
oáopóäoâaíèÿ ía 30-50%, cpoêè âûâoäa ía pûíoê òoâapoâ è ócëóã ía 20-50%, çaòpaòû
ía oáecïe÷eíèe êa÷ecòâa ïpoäóêöèè è peêëaìó ía 10-20%, çaòpaòû ía  xpaíeíèe
çaïacoâ ía 20-50%.

Coçäaíèe èíôopìaöèoííoão è ïpèâëeêaòeëüíoão oôèöèaëüíoão âeá-caéòa
ïoçâoëÿeò ïpeäïpèÿòèþ ócïeøío peøaòü çaäa÷è peaëèçaöèè ïpoäóêöèè. Ïoýòoìó
ocíoâíûìè ïoêaçaòeëÿìè aêòèâíoão ècïoëüçoâaíèÿ èíòepíeò pecópcoâ ÿâëÿþòcÿ
êoëè÷ecòâo çapeãècòpoâaííûx äoìeíoâ, ãocóäapcòâeííûx èíôopìaöèoííûx pecópcoâ
(ÃÈP), èíôopìaöèoííûx cècòeì (ÈC) è äp.
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ABSTRACT
According to the resolution of the Cabinet of Ministers of the Republic of

Uzbekistan "On improving the activities in the field of postal communications" dated
July 19, 2004, the State Joint Stock Company "Uzbekistan Pochtasi" was transformed
into the Open Joint Stock Company (OJSC) "Uzbekistan Pochtasi". Since May 6, 2014,
OJSC has been transformed into Uzbekistan Pochtasi, and regional joint-stock companies
(JSC) into its branches.

Currently, the postal service of Uzbekistan is an extensive network of postal
services and postal routes intended for receiving, processing and delivery of postal
items, as well as providing additional services for the delivery of periodicals, receiving
payments for utilities and much more. This network includes 14 regional branches,
which, in turn, consist of 69 inter-district communication centers, 17 regional
communication centers, 1745 communication offices, specialized branches - "Halkaro
Post Office", "Halkaro Tezkor Post Office" and "Matbuot Tarkatish", The production
section of "Uzbekistan Marcasi", as well as 30 air, 2 railways and more than 250
automobile routes that provide regular transportation of mail. Uzbekistan actively supports
cooperation on international postal exchanges with all countries of the world.

Key words: digitalization in postal services, logistic, electron technologies.

Introduction: President of the Republic of Uzbekistan Shavkat Mirziyoyev has
instructed the Ministry of Infocom, the Central Bank, the Ministry of Finance and a
number of other agencies to work on proposals for the project to the Government by
the end of April 2018. It is planned that the post office will be able to carry out full-
fledged money transfers, service plastic cards, attract free money of the population for
deposits, provide services for voluntary and compulsory insurance, as well as a number
of other services outsourcing. In addition, Mirziyoyev instructed the Mininfocom,
together with the State Investment Committee, to bring to the cabinet by the end of
May 2018, Ministers proposals to reform Uzbekistan Post office. They should include
measures to attract foreign consultants and study the best international experience,
develop a network of operators and couriers of postal service, organize points international
exchange of mail abroad.

The president also approved the accession of AK "Matbuot Tarkatuvchi",  a subscription
and print distribution company, to Uzbekistan Pochtasi. Currently, the postal
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service of Uzbekistan is an extensive network of objects and routes intended for receiving,
processing and delivering items, as well as providing additional services for the delivery
of periodicals, receiving payments for utilities and much more. It includes 14
regional branches, 69 inter-district communication centers, 17 regional communication
centers, 1745 communication departments, 4794 delivery sections, as well as a number
of specialized branches. According to the developed project, the modernization process
of the postal infrastructure of Uzbekistan will take place in three stages. The initial stage
includes training and advanced training of specialists of Uzbekistan Pochtasi. For these
purposes, the Korean side has begun the development of a specialized training program
that provides comprehensive and effective training of postal personnel. In the future, it
is planned to expand the system of postal logistics and management, money transfer
services, the development of Internet services and electronic commerce, courier services.

Advertising plays an important role in Uzbekistan's further success in the postal
industry. Examples of this are the various promotional services provided by postal
services in developed countries. The purpose of this document is to develop the postal
industry of Uzbekistan, to organize advertising activities in it, to analyze postal services
around the world and to bring the best of them to Uzbekistan.

Marketing is one of the capitalist enterprise management systems, which requires
careful consideration of the processes occurring in the market for making economic
decisions. The purpose of marketing is to create conditions for adapting production to
public demand, market requirements, develop a system of organizational and technical
measures to study the market, intensify sales, and increase the competitiveness of goods
in order to maximize profits.

The marketing instruments are the set of tactical marketing tools that the firm uses to
actually implement its marketing strategy. The strategy tells us how the firm want to
create customer value, build profitable customer relations, and capture value back in
return. The marketing instruments consist of the tactical marketing tools used to actually
produce the response the company wants in the target market.

With proper formulation of marketing functions, they must penetrate the entire
structure of enterprise management. The directions of the work of marketers correspond
to the most common and simple scheme of the marketing mix - 4P  and relate to:

- product policy,
- price,
- sales,
- promotion (communication) policies.
Key marketing tools can be grouped into these four areas. Some elements of this

complex may not be cheap  (for  example,  such as participation in exhibitions or
advertising on television). Therefore, the tools of the marketing mix of an enterprise must
be carefully selected and built into a coherent system of marketing plan.

The main principle: "To produce what is currently in demand on the market,  and not
to promote what they were able to produce." Commodity policy solves the main issues
- what to produce, for whom it is to produce, in what form and what quality (distinguish
between real and perceived quality by the buyer).

Marketing is not only closely related to the production and marketing of products. It
is the adoption of strategic marketing decisions - market segmentation, allocation of the
target audience, product / service positioning (STP-marketing tools) - that should
precede the start of investing in production. The structure and objectives of marketing
product policy are shown in the figure 1:
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Figure 1. The structure and objectives of marketing product policy
The category of "product policy" includes the following marketing tools:
- product;
- assortment (launch of new positions on the market, withdrawal from production

of positions not in demand);
- trademark, brand;
- packaging;
- additional services or convenience in the sale;
- warranty;
- service maintenance.
Price policy

Pricing products (pricing) is a process that is influenced by several factors. The
cost of production should include not only all production costs, but also the cost of
marketing products. The cost of goods can vary from the minimum threshold price,
which will ensure the breakeven of the company, to the maximum that the buyer could
pay, based on the situation on the market.

And here the main question arises, reflecting how marketing tools can influence
pricing. How much discounts, delivery and other additional services can increase sales?

The company needs to determine the objectives of pricing policy, what result do
they want to achieve?
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- ensure the survival of the company or maximize current profit;
- gaining leading positions in certain indicators (for example, "market share" or

"product quality");
- pursue a "skim cream" policy;
- increase in sales of goods (for a short period).

There is another feature related to the price of goods - expensive products will
require more promotion costs, and a low price itself will be an incentive for purchases.

Marketers in pricing use the following tools:
- pricing;
- discounts, promotional prices, bonus programs;
- pricing strategy.
Sales policy

Current marketing trends tend to interpret the former term "sales" in a
more comprehensive sense - "distribution", which involves not only the physical delivery
of goods to points of sale, but also sales support activities ("trade marketing") and some
service functions.

Distribution for the marketer is the promotion of goods from the manufacturer
to the final consumer, the distribution of goods in the segment, on the territory,
maintaining some stable sales, the organization of pre-sale and after-sales services.

The purpose of the distribution organization is to provide the buyer with a
physical opportunity to purchase the product, otherwise the purchase simply does not
materialize.

Sales (distribution) includes the following main areas, each of which has its own
set of marketing tools:

- sales channels, product distribution (wholesale, retail, direct sales, online store);
- sales process, distribution or trade marketing;
- material processing, logistics (warehousing, transportation, inventory management,

cargo handling);
- marketing logistics (order management, contract terms: terms of payment, delivery,

minimum lot size).
The definition of "trade marketing" is similar to "distribution", also the promotion

of goods to the consumer, but has a slightly different emphasis. This activity should be
carried out in the most profitable way for  all participants in the distribution chain. That
is, first of all, trade marketing is designed to study and satisfy the needs of the sales link,
realizing that the main goal of the trade chain is to make profit as much as possible. And
the main goal of trade marketing is "... to ensure a strong position of the brand in the
market, to" push "the goods through the distribution network (channels) to the consumer"
(R. Morris).

Sometimes trade marketing as a set of marketing tools for solving the problems
of the presence of goods in retail outlets at a recommended price, in the best places, is
referred to as marketing. In other embodiments, it is considered as a sales promotion
activity and is ranked as a sales area.

There are the following areas that use trade marketing tools:
- sales promotion;
- special events;
- merchandising.
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Table 1. Areas that use marketing tools:

Promotion Policy (Communication)
Communication policy solves problems related to how, by what methods and

through whom to promote products to the market. Promotion is any form of action used
by a company to inform consumers, persuade and remind them of the goods or services
of the company.

Product features affect the choice of promotion tools. For expensive products or
goods for industrial purposes, personal sales are used more, and for consumer goods
more often they use advertising. They also change promotion methods depending on the
stage of the product's life cycle. Elements such as advertising and exhibitions are most
intensively used during the period of launching the market, introduction of products,
and for consumer goods of daily demand, advertising is also needed at the stage of
growth and saturation. When the recession period begins, marketers reduce advertising
promotion, promote sales, and pay special attention to personal sales.

There are several areas in the communication policy:
- advertising;
- PR, creation of image and public opinion, (publicity, public relations);
- sales promotion;
- personal sales;
- direct marketing.

Direct Marketing Tools:
- personal sales,
- activities of sales representatives.

Direct marketing is a tool of marketing communication, it is based on direct personal
communication (communication)  with the consumer,  building relationships for  profit.
Direct marketing, unlike direct marketing, is focused not on target groups, but on
individuals and does not use information intermediaries for communication. This special
attitude to each client involves feedback, the creation and continuous introduction of
a customer database. Personal sales is a rather expensive tool, because it requires training
of highly qualified sales specialists, travel expenses, and high psychological stress.

It is worth highlighting another universal element of promotion - the exhibition. Only
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this tool can combine all the main means of communication - advertising and the
creation of public opinion, sales promotion and personal sales.

The format of the exhibitions allows you to use almost any of the tools of these means
of communication. American experts have proposed a list of 100 opportunities and goals
for  participating in the exhibition. Exhibitors rarely think about many of these additional
features and do not fully realize the potential of this tool.

Successful development and implementation of innovative projects using a detailed
technology is a prerequisite for the successful functioning of any company, not only
today, but also in the long term. According to a recent study by the Association of
Managers, innovatively active enterprises spend mainly (43%) on the gradual improvement
of an existing product. Only 16% of companies reported that they introduce innovations
that seriously change and improve quality.

An even smaller proportion of respondents is engaged in the development of new
technologies - only 9%. Out of 10 developments, 5 bring losses to the investor. Of the
remaining 5 developments, only 3 allows only "go to zero". Such statistics make you
think. New product development is a complex and often lengthy process. And one of the
most important places in this process is marketing analysis.

Over the years of independence, the Republic of Uzbekistan has significantly expanded
communications and partnerships with foreign countries,  including in the postal industry.

In order to develop relations between peoples through the effective functioning of
postal communications and to promote the high goals of international cooperation
culturally, socially and economically, since 1994, the Republic of Uzbekistan joined
the Universal Postal Union (UPU).

JSC "Uzbekistan Pochtasi" cooperates with foreign postal services in accordance
with the acts of the Universal Postal Union (UPU), in close cooperation with the UPU
International Bureau and the Regional Communications Union (RCC).

JSC "Uzbekistan pochtasi",  interacting and developing partnerships with foreign
postal services,  participates in international forums and conferences,  RCC seminars,
carries out interaction on issues of passing and exchanging mail, payments for postal
services. Since 2004,  Uzbekistan has been participating in the continuous monitoring of
airmail correspondence conducted within the framework of the UPU.

The mission of the Worldwide Alliance is to ensure that there is no need to disconnect
any other supplies, but this is also overlooked.

The mail exchange has expanded significantly, and the number of countries with
which mail is exchanged has increased. So, if in 1995 international mail was exchanged
with 64 countries, in 2007 - with 86 countries, then in 2019 - with more than 100
countries of the world (the data is clearly presented in the diagram in Fig.2).

Figure 2. Diagram of the exchange of international mail.
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In 2007, the volume of international mail amounted to 772 tons, in 2010 - 921 tons,
in 2016 - 1112 tons, in 2019 the volume of mail amounted to more than 1085 tons (the
data are clearly presented in the diagram in Fig. 3).

Figure 3. Volume chart by international mail.
Figures 2 and 3 show an increase in the exchange and volume of international mail

by post of Uzbekistan, which indicates that it is being improved, developed and open
to international cooperation. When interacting with other countries, mail is transported
to anywhere in the world, and mail is sent to 24 countries by direct flights of the national
airline "Uzbekistan Havo yullari". To speed up the transportation and fastest delivery of
mail, foreign airlines are also involved.

For ground transportation of outgoing, incoming and transit mail, the Tashkent-
Orenburg mail carriage operates, which transports mail through the territory of Uzbekistan,
Kazakhstan and Russia.

Uzbekistan Post provides transit mail services. In particular, 22 foreign countries send
mail through Uzbekistan to Tajikistan, Turkmenistan, Kazakhstan, Kyrgyzstan, the
Russian Federation and other countries.

The mail exchange is expanding and the number of countries with which the Republic
of Uzbekistan exchanges mail is increasing.

The postal administration of Uzbekistan exchanges international mail with more than
100 countries of the world. Including 10 CIS countries, 33 states of Europe, 30 - Asia,
11 - America, 6 - Africa and 2 - the Australian continent.

With other states, due to the insignificance of the volume, the exchange of mail is
carried out in open transit through other large states (fig. 4).

Figure 4. Diagram of the exchange of international mail by designated operator of
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Uzbekistan.
The diagram above shows that the exchange of international mail by the designated

operator of Uzbekistan with Europe takes 36%, Asian countries - 33%, America - 12%,
CIS - 11%, Africa - 6%, Australian continent - 2%.

In 2017, export of postal services amounted to $ 2.6 million, imports - $ 1.5 million,
in 2018 export of postal services amounted to $ 2.7 million, imports - $ 2.1 million (fig.
5).

This schedule shows an increase in imports and exports of postal services for 2017-
2018, which is associated with the provision of transit mail transportation services.

The Republic of Uzbekistan provides transit mail transportation services to foreign
countries. Among the countries that use the services of Uzbekistan for the transit of mail:
Azerbaijan, Belarus, Germany, Iran, Kazakhstan, Kyrgyzstan, China, the Netherlands,
Russia, the USA, Tajikistan, Turkmenistan, Turkey, Ukraine and other countries.

The currency in mutual settlements is special drawing rights (SpecialDrawingRights,
SDR, SDRs) - an artificial reserve and payment instrument issued by the International
Monetary Fund (IMF). It has only non-cash form in the form of entries in bank accounts,
banknotes were issued. It is neither a currency nor a liability. It has a limited scope,
applies only within the IMF. Used to regulate balance of payments, replenishment of
reserves, settlements on IMF loans.

This means of payment was created by the IMF in 1969 as an addition to the existing
reserve assets of member countries. The SDR is published daily and is determined on the
basis of the dollar value of a basket of four leading currencies: US dollar, euro, yen and
pound sterling.

To determine the SDR rate in Uzbekistan, we use the data of the exchange rate of the
Central Bank of the Republic of Uzbekistan (www.cbu.uz), which weekly sets the
exchange rates of foreign currencies to soums for accounting, statistical and other
reporting on foreign exchange transactions, as well as calculation of customs and other
mandatory payments.

JSC Uzbekistanpochtasi exchanges international mail and makes settlements for
international mail exchange and delivery of mail orders with UPU member states on
the basis of acts of the Universal Postal Union: charter, convention, final protocol,
written correspondence rules, postal parcel regulations, postal agreement payment services,
circulars of the UPU International Bureau.

The procedure for making settlements for the international postal exchange is
established in the convention, regulations and circulars of the UPU International Bureau.

The written correspondence rate is the same for all developing countries (for 2018,
4.472 SDR - per kg of written correspondence, 1.10 SDR - for registered mail,
1.40 SDR - for valuable letter and 0.909 SDR - for each kg of "M" bags) , and for
industrialized countries depends on the quality of the postal service in the country of
destination.

The tariff for the transportation of dispatches is set depending on the distance, the
tariff for processing transit dispatches is 0.541 SDRs. The tariff for incoming parcels is
set annually by the International Bureau of the Universal Postal Union for each
country, taking into account the performance of official quality indicators.

Based on the List of land tariff shares for incoming parcels used from January 1, 2018
to July 1, 2018, the country through which transit will be carried out is selected, and
it also significantly affects the performance of service indicators for parcels by the
designated operators, this selection of countries successfully fulfills almost all service
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indicators. The choice of a country, as well as further settlement, is advantageous with
a lower land share of the tariff for incoming parcels. For example, Turkey has an
indicator for each parcel of 6.70 C PZ and for each kg of weight 1.22 SDR,
Kazakhstan - 6.32 SDR and for each kg of weight - 2.07 SDR.

Mutual settlements with foreign designated postal operators and airlines are carried
out in foreign currency on a net basis on terminal annual accounts. Let us understand the
concept of balance: in Italian, "saldo" means the balance, that is, this is the difference
between several amounts, income and expense of the company that formed for a certain
period of time. Indicators of this balance can have both minus and plus values. In some
situations, these figures are zero.

For some time this term has been used in the country's foreign economic activity. And
although in the understanding of accounting - this is the amount determined by subtracting
expenses from the income of the company, one can speak about such a concept as a
balance.

The balance of the balance of payments is the amount that is the difference between
the amounts of payments abroad and the amounts that come from abroad. If the inflow
of capital exceeds its spending, then the balance is considered positive, but if the state
is forced to transfer more money abroad than comes from there, then the balance is
negative. Negative indicators do not represent anything good for the local currency. With
such a balance, she begins to lose her course. That is why many countries are trying to
secure a surplus. So, we can say that balance is a multi-valued concept. But at the same
time, despite all the interpretations of this term, this is still the difference between the
income and expenses of the subject.

Consolidated terminal annual accounts for each state are compiled on the basis of
approved bilateral quarterly accounts for outgoing and incoming international mail and
air transportation.

CONCLUSION. Coordination of final annual accounts and mutual settlements with
foreign designated operators is carried out on a balance basis in accordance with UPU
regulations. The exception is air mail accounts, which can be included in consolidated
terminal accounts (if the amount is insignificant) or paid as the account is approved.

If the annual balance of transit costs does not exceed 163.3 SDRs, and the balance
of terminal expenses does not exceed 326.7 SDRs, then the designated debtor operator
is exempt from paying these costs, and these amounts are included in the balance of the
next year by the designated creditor operator.

After reconciliation and confirmation of the terminal accounts, the designated debtor
operator recalculates the SDR amount in convertible currency at the date of payment
of the bill and pays it according to the bank details of the designated postal operators
published in circulars of the UPU International Bureau.

The increase in international mail exchange, the introduction of new modern
technologies, the improvement of the quality of the provision of postal services raises
the prestige and prestige of Uzbekistan Post as a reliable partner in the postal services
sector and creates favorable conditions for the development of international cooperation.
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Óøáó òåçèñ ðà³àìëè è³òèñîäè¸òíè ðèâîæëàíòèðèøäà áàíêëàðíèíã ðîëè.

Áàíêëàðíèíã ìèæîçëàðèãà ìàñîôàäàí õèçìàò ê´ðñàòèø òèçèìëàðè âà óëàðíèíã
êåëãóñèäà ðèâîæëàíòèðèø á´éè÷à òàêëèô âà ìóëîµàçàëàð êåëòèðèëãàí.
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ÐÎËÜ ÁÀÍÊÎÂ Â ÐÀÇÂÈÒÈÈ ÖÈÔÐÎÂÎÉ ÝÊÎÍÎÌÈÊÈ
ÀÍÍÀÒÀÖÈß

Ýòîò òåçèñ î ðîëè áàíêîâ â ðàçâèòèè öèôðîâîé ýêîíîìèêè. Äàíû ïðåäëîæåíèÿ
è çàìå÷àíèÿ ïî ñèñòåìàì äèñòàíöèîííîãî îáñëóæèâàíèÿ êëèåíòîâ áàíêîâ è èõ
äàëüíåéøåãî ðàçâèòèÿ.

Êëþ÷åâûå ñëîâà: Áàíêîâñêàÿ ñèñòåìà, èíòåðíåò, öèôðîâîé áàíêèíã, êëèåíò,
ñ÷åò, ñåðâèñ.

THE ROLE OF BANKS IN THE DEVELOPMENT OF DIGITAL ECONOMY
ABSTRACT

This thesis is the role of banks in the development of digital economy. Suggestions and
remarks are given on the systems of remote servicing of clients of banks and their
further development.

Keywords: Banking system, internet, digital banking, customer, account, service.

Áóãóíãè êóíäà, µàð ³àíäàé ìàìëàêàò è³òèñîäè¸òèíè ìîëèÿâèé òîìîíäàí ³´ëëàá-
³óââàòëàá òóðàäèãàí àñîñèé òàÿí÷ óñòóíëàðèäàí áèðè, áó - áàíê òèçèìè
µèñîáëàíàäè. Øóíèíã ó÷óí äàâëàòíèíã èæòèìîèé - è³òèñîäèé ðèâîæëàíèø
äàðàæàñè âà êåëàæàêäàãè òàðà³³è¸òè àââàëî ìàçêóð ìàìëàêàòäà áàðïî ýòèëãàí âà
ìóíòàçàì ðàâèøäà òàêîìèëëàøòèðèëèá áîðèëàäèãàí áàíê òèçèìè ôàîëèÿòèíèíã
ñàìàðàäîðëèãèãà áî²ëè³.

      ¤çáåêèñòîí Ðåñïóáëèêàñèíè 2017 - 2021 éèëëàðäà ðèâîæëàíòèðèø á´éè÷à
µàðàêòëàð ñòðàòåãèÿñèäà áàíê òèçèìè, øó æóìëàäàí òèæîðàò áàíêëàðè ôàîëèÿòèíè
ÿíàäà ðèâîæëàíòèðèø âà áàíê õèçìàò òóðëàðèíè òàêîìèëëàøòèðèøãà ³àðàòèëãàí
÷îðà òàäáèðëàðíè àìàëãà îøèðèø óñòóâîð é´íàëèøëàðäàí áèðè ñèôàòèäà
áåëãèëàíãàí.[1]

 Áàíê µèñîáâàðà³ëàðèãà ìàñîôàäàí õèçìàò ê´ðñàòèø òèçèìëàðèíèíã áèð ³àí÷à
òóðëàðè ìàâæóä:

Èíòåðíåò - áàíêèíã - áó ìèæîç òîìîíèäàí áàíê îôèñèäà áàæàðèøè ìóìêèí
á´ëãàí ñòàíäàðò îïåðàöèÿëàðèíè Èíòåðíåò òàðìî²è îð³àëè àìàëãà îøèðèø
èìêîíèÿòèäèð.

  ¥îçèðãè êóíäà Èíòåðíåò - áàíêèíã òóøóí÷àñè áóòóí äàñòóðèé ìàµñóëîòëàðíè
´ç è÷èãà ³àìðàá îëãàí. Óëàðíè øàðòëè ðàâèøäà ³óéèäàãèëàðãà á´ëèø ìóìêèí:
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- ìèæîçëàð µèñîá âàðà³ëàðèíè áîø³àðèø òèçèìè;
- ò´ëîâëàð âà µèñîá - êèòîáëàð òèçèìè;
- êàðòî÷êàëè ïðîòñåññèíã òèçèìè;
- ³èììàòëè ³î²îçëàð ñàâäîñè îíëàéí òèçèìè;[2]

Ìîáèë áàíêèíã - áó ìîáèë òåëåôîí îð³àëè µàð ³àíäàé æîéäà, íà³ä ïóëñèç
øàêëäà ´ç µèñîá ðà³àìàíè áîø³àðèø âà íàçîðàò ³èëèø èìêîíèíè áåðàäèãàí
õèçìàò.

Óøáó òèçèì Ñèçãà ³óéèäàãè èìêîíèÿòëàðèíè áåðàäè:
- ¥èñîá - ðà³àì  ò´²ðèñèäà ìàúëóìîòëàðíè ê´ðèø;
- Òóðëè µèë õèçìàò òóðëàðèãà ò´ëîâëàðíè àìàëãà îøèðìî³ - êîììóíàë

õèçìàòëàð, óÿëè àëî³à îïåðàòîðëàðè, òåëåôîí õèçìàòëàðè, èíòåðíåò -
ïðîâàéäåðëàð, êàáåëü âà ðà³àìëè ÒÂ âà áîø³àëàð;

- Èíòåðíåò ìàãàçèíëàðäàí ìàµñóëîòëàðíè µàðèä ³èëèø;
- ¤ç µèñîá - ðà³àìëàðèäàí ´òêàçìàëàðíè àìàëãà îøèðèø;
- Êðåäèòëàð ò´ëîâëàðèíè àìàëãà îøèðèø;
- Ïëàñòèc êàðòà îð³àëè àìàëãà îøèðèëãàí îïåðàöèÿëàð ò´²ðèñèäà ìàúëóìîò

îëèø;[3]
ÑÌÑ - áàíêèíã - áó áàíê ìèæîçëàðãà óëàðíèíã äåïîçèò µèñîáâàðà³ëàðèäàãè

µàìäà ïëàñòèê êàðòàëàðãà î÷èëãàí µèñîáâàðà³ëàðèäàãè îïåðàöèÿëàð µà³èäà ÑÌÑ
ê´ðèíèøäàãè ìàúëóìîòëàðíè îëèø òèçèìèäèð. ¥èñîáâàðà²èäàí ìàúëóìîò îëèø
ó÷óí ìèæîç áàíêíèíã ìàõñóñ òåëåôîí ðà³àìèãà áåëãèëàíãàí ÑÌÑ - ñ´ðîâíè
þáîðèø êåðàê.

Ìèæîç ó÷óí ÑÌÑ - áàíêèíã õèçìàòè ³óéèäàãè àìàëëàðíè áàæàðèø
èìêîíèÿòëàðèíè áåðàäè:

- µèñîáâàðà²èãà êåëèá òóøãàí ìàáëà²ëàð;
- µèñîáâàðà²èäàí ³èëèíãàí õàðàæàòëàð;
- µèñîáâàðà³ áàëàíñè;
- êóí äàâîìèäà ´òêàçèëãàí áàíê îïåðàöèÿëàðè µà³èäà îïåðàòèâ ìàúëóìîò

îëèøëàðè ìóìêèí á´ëàäè.[4]
Óìóìàí îëãàíäà, ìîµèÿòè æèµàòèäàí áàíê âà ìèæîç ìóëî³îòèíèíã àíúàíàâèé

âà ìàñîôàâèé áàíê õèçìàòè ñõåìàëàðè îðàñèäàãè ôàð³ æóäà êàòòà ýìàñ.
Ðà³àìëè áàíêèíã - áó áàíê õèçìàòëàðè èíòåðíåò îð³àëè àìàëãà îøèðèëàäèãàí

îíëàéí áàíê òèçèìèãà ́ òèøäèð.
Ðà³àìëè áàíêëàð µèçìàòëàðè çàìîíàâèé èíñîíëàðíèíã µà¸ò ôàîëèÿòèíèíã áàð÷à

ñîµàëàðèãà, áèðèí÷è íàâáàòäà, ìîáèë ³óðèëìàëàð, èæòèìîèé òàðìî³ëàð, àõáîðîò
ñåðâèñëàðè, ýëåêòðîí òèæîðàò, èíòåðíåò - ñàâäî âà áîø³àëàðãà êèðèá áîðèøäà
êóçàòèëàäè. Ðà³àìëè áàíê ´ç ìèæîçëàðèãà ðà³àìëè êàíàëëàðäàí ôîéäàëàíãàí
µîëäà òóðëè õèëäàãè ðà³àìëè ê´ðèíèøäàãè ìàµñóëîò âà µèçìàòëàðíè òàêëèô ³èëàäè.
Áóíäàé áàíê èíôðàòóçèëìàñè ðà³àìëè êîììóíèêàöèÿëàð ó÷óí
îïòèìàëëàøòèðèëãàí á´ëèá, µîçèð÷à ðà³àìëè òåõíîëîãèÿëàðíèíã òåç
àëìàøèíóâèãà óí÷àëèê òàé¸ð ýìàñ. Áóíäàé áàíêëàðíèíã àñîñèé âàçèôàëàðè ³àòîðèãà
ìèæîçíèíã µèñîáðà³àìëàðè µîëàòè âà àìàëãà îøèðèãàí îïåðàöèÿëàð µà³èäà óíè
òåçêîðëèê áèëàí µàáàðäîð ³èëèø, óíèíã ó÷óí ýíã ÿ³èí á´ëãàí áàíê á´ëèíìàñè,
áàíêîìàò, àëìàøèíóâ ïóíêòè ̧ êè àâòîêèîñê èçëàá òîïèø êèðàäè. Áóíäàí òàø³àðè,
ðà³àìëè áàíê ´ç ìèæîçëàðèãà øóíäàé îíëàéí - ñåðâèñ òà³äèì ýòèøè ëîçèìêè,
óáàð÷à ïëàòôîðìàëàðäà èøëàé îëñèí âà ́ ç ôàîëèÿòèíè àñîñàíìîáèë ³óðèëìàëàðãà
é´íàëòèðèëñèí.
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Áàíêèíã ðà³àìëè ìîäåëèíè òàêîìèëëàøòèðèøíèíã åòòèòà àñîñèé é´íàëèøèíè
ê´ðñàòèøèìèç ìóìêèí:

- îìíèêàíàëëèê âà ôîéäàëàíóâ÷èëàð ñåðâèñëàðèíè ñîääàëàøòèðèø;
- àõáîðîòíè áîø³àðèøíèíã ÿíãè óñóëëàðè âà âîñèòàëàðèíè èøëàá ÷è³èø;
- î÷è³ ÀÏÈ òèçèìèäàí ôîéäàëàíèø;
- ìîëèÿâèé - òåõíèê êîìïàíèÿëàðè áèëàí µàìêîðëèê âà ðà³îáàò;
- ìîáèë ò´ëîâëàðíèíã ðèâîæëàíèøè;
- áàíêèíã ñîµàñèäàãè èííîâàöèÿëàðíè áîø³àðèø ñòðàòåãèÿñèíè èøëàá

÷è³èø âà àìàëè¸òãà æîðèé ³èëèø;
- ôàîëèÿòíè èííîâàöèîí òàðòèáãà ñîëèøíè àìàëãà îøèðèø.[5]
  Ðà³àìëè µèçìàò ê´ðñàòèøãà ò´ëà - ò´êèñ ´òèø íàôà³àò áàíêëàðãà, áàëêè

õèëìà - õèë áàíê µèçìàòëàðèäàí òåçêîð âà ³óëàé òàðçäà ôîéäàëàíà îëàäèãàí
èñòåúìîë÷èëàðãà µàì ôîéäà êåëòèðàäè. ¤çáåêèñòîíäà áóãóíãè êóíäà áàíê, ñîëè³
âà áîæõîíà âà áîø³à ³àòîð òàðìî³ëàðäà ýëåêòðîí ò´ëîâ âà ìóðîæààò òèçèìèäàí
êåíã ôîéäàëàíèëìî³äà.

Äåìàê þ³îðèäà êåëòèðèëãàí ôèêðëàðäàí øóíäàé õóëîñà ³èëèø ìóìêèíêè,
¤çáåêèñòîíäà áàíêëàð òèçèìäà îëèá áîðèë¸òãàí èøëàð ðà³àìëè è³òèñîäè¸òíè
ðèâîæëàíòèðèø ìà³ñàäèäà àµîëè ó÷óí õèçìàò ê´ðñàòèø ñîõàëàðíè ñàìàðàäîðëèêíè
îøðèøäèð.
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ABSTRACT
This article discusses the importance of using the digital economy to boost the

domestic tourism industry at a new level.
Key words: digital economy, domestic tourism, accelerating economy, mobile apps

ANNOTATSIYA
Ushbu maqolada bugungi kunda rivoj topib borayotgan ichki turism sohasini yangi

bosqichga ko'tarishda raqamli iqtisodiyotdan foydalanishning ahamiyati haqida so'z yuritiladi.
Kalit so'zlar: raqamli iqtisodiyot, ichki turism,  rivojlangan iqtisodiyot, mobil ilovalar

ÀÍÍÎÒÀÖÈß
Â ýòîé ñòàòüå ðå÷ü èäåò î ðàçâèâàþùåéñÿ öèôðîâîé ýêîíîìèêè è åãî

íåîáõîäèìîñòè  èñïîëüçîâàíèÿ â ðàçâèòèè ñôåðû âíóòðåííîãî òóðèçìà.
Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, âíóòðåííèé òóðèçì, ðàçâèòàÿ ýêîíîìèêà,

ìîáèëüíûå ïðèëîæåíèÿ.

As you know, from the ancient times Uzbekistan has been one of the largest tourist
centers in the world. Many tourists came from other cities to visit such cities as Samarkand,
Bukhara and Khiva.  The service in these cities was developed and there were various
hostels (caravansaroy), parks and arches. Although the territory of modern Uzbekistan
has been governed by various khanates in the past, the local population has always been
in constant communication. The high number of domestic visits and the development of
pilgrimage tourism have contributed to the increase of urban development and the local
community in the service sector.

In this age of globalization, the government is implementing various reforms to
reveal the tourist potential of Uzbekistan and to increase the flow of tourists to Uzbekistan.
In particular, the Presidential Decree "On Additional Measures for the Promotion of
Tourism in the Republic of Uzbekistan" dated January 5, 2019 ¹ PF-5611 is presented
as a symbolic map of the country's achievements in tourism in near future.

The decree is aimed at improving the effectiveness of reforms to create favorable
economic conditions and factors, to set priorities and tasks for the accelerated development
of the tourism industry, to increase its role and share in the economy, to diversify
services and improve the quality of tourism. The concept of tourism development in the
Republic of Uzbekistan in  the period of 2019-2025 ". [2] Uzbekistan is a country  that
is rich in historical sites and monuments. There are more than 8,200 sites of cultural
heritage in the country, 209 of which are four museums - Khiva, Bukhara, Samarkand
and Shakhrisabz, and these facilities are included in the UNESCO World Heritage List.
[5]
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Efficient use of these opportunities, will increase the flow of local tourists along with
foreign tourists and this is one of the priority tasks the industry  is facing today.

The President of the Republic of Uzbekistan, in his address to the Oliy Majlis
(Supreme Council) on January 24, 2020, stated the following tasks:

"As you know, a number of influential foreign media outlets have included Uzbekistan
in the list of countries recommended for travel by 2020. We must make good use of this
opportunity. Pilgrimage and medical tourism with great potential are also needed.

There are more than 8,200 cultural heritage sites in Uzbekistan, and only 500 of
them are included in the tourist routes. The government should, , set measures to
increase the number of facilities for possible tourism and development of traditional
tourism to 800 within three months.

Another task is to accelerate the inclusion of new facilities in Uzbekistan into the
UNESCO World Heritage List and Intangible Cultural Heritage. This year, it is necessary
to accelerate the development of tourism infrastructure by allocating 200 billion sums
from the state budget to build new modern hotels. " [1] In addition to economists, IT
specialists are responsible for implementing these tasks. According to international
experience, modern information technologies play an important role in the effective use
of tourism opportunities.

Particularly in developed countries, the service sector is highly developed, as well as
in other areas, and uses various technologies to serve local and foreign tourists. These
technologies are mainly provided by local service providers to provide tourists with
interesting and detailed information about local destinations and provide them with
various interactive services.

Digital technologies, along with other sectors of our economy, are also being
introduced to the tourism industry. These projects include:

o Developed mobile applications such as "Uzbekistan Guide by Triposo",  "Uzbekistan
Tourist Guide", "Mosque Finder Uzbekistan", "Yetti pir", "Samarkand Map",
"×àéõàíà"(Choyhona), "Ìîé ãîðîä";

o The Uzbekistan.travel platform (https://www.Uzbekistan.travel) has been launched
and supplemented with various media products about sights;

o Improved online purchasing of tickets by Uzbekistan Railways and Uzbekistan
Airways; [4]

Online booking at hotels, cafes and other service facilities have been created.  The
number of internet users in our country today is more than 12 million [3] and  the
population is widely using smartphones and tablets, mobile applications and interactive
sites are becoming increasingly popular. Especially the applications that provide a variety
of information without any difficulties,  a well-known news sites and analytical sites are
very popular today and are very useful for reporting tourist information. The Internet,
media and television markets are also the most effective tools for advertisers today.

Based on the above, the authors believe that the widespread introduction of digital
economy in domestic tourism will lead to economic growth in the national economy
and various benefits for the local population,  and followings  are suggested:

 1. Creating mobile games that reflect tourism, involving highly skilled programmers.
This allows the mobile gaming user to look at photos of various tourism objects and get
interested in them.

2. Further improvement of e-ticketing system and elimination of technical malfunctions
on websites operating in the system;
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3. Introduction of electronic logistics services for interurban buses and taxis;
4. Launch of the Telegram bot with a database of various tourism facilities throughout

Uzbekistan (as most of the population in the country uses the Telegram messenger);
5. To show popular TV shows, contests and sitcoms reflecting local monuments

through the TV channel "History of Uzbekistan";
6. Funding of historical film and film-makers with local funds and government

funding.

REFERENCES:
1. Decree of the President of the Republic of Uzbekistan ¹ PP-3514 "On measures
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ANNOTATSIYA
Mazkur maqolada raqamli iqtisodiyotning mazmuni nazariy tomondan yoritilgan

bo'lib, iqtisodiy tarmoq(soha)larda uning o'rni, rivojlangan mamlakatlar tajribasi va
yutuqlari, respublikamizda uni rivojlantirish imkoniyatlari yoritilgan. Mazkur maqolani
o'rganishda "Adabiyotlar sharhi" metodidan foydalanildi.

Kalit so'zlar: raqamli iqtisodiyot, agrar sektor, taraqqiyot iqtisodiyoti, axborot-
kommunikatsion texnologiyalari, elektron qishloq xo'jaligi.

 ÀÍÍÎÒÀÖÈß
Â äàííîé ñòàòüå òåîðåòè÷åñêè îñâåùàåòñÿ ñîäåðæàíèå öèôðîâîé ýêîíîìèêè,

åå ðîëü â ñåêòîðàõ ýêîíîìèêè (ñåêòîðàõ), îïûò è äîñòèæåíèÿ ðàçâèòûõ ñòðàí,
âîçìîæíîñòè åå ðàçâèòèÿ â ñòðàíå. Ìåòîä èçó÷åíèÿ ëèòåðàòóðû áûë èñïîëüçîâàí
ïðè èññëåäîâàíèè äàííîé ñòàòüè.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, àãðàðíûé ñåêòîð, ýêîíîìèêà ðàçâèòèÿ,
èíôîðìàöèîííî-êîììóíèêàöèîííûå òåõíîëîãèè, ýëåêòðîííîå ñåëüñêîå õîçÿéñòâî.

ABSTARCT
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Kirish. Rivojlangan mamlakatlar iqtisodiyotida raqamli texnologiyalarning tez suratda
rivojlanishi hamda uning iqtisodiyotini jamiyatga keng ko'llamda tadbiq etilishi orqali
iqtisodiy barqarorlikka erishmoqda. Ushbu texnologiyalarni barcha tarmoq(soha)larga joriy
etish va ulardan samarali foydalanish mamlakat iqtisodiyotining rivojlanishiga ijobiy
ta'sir ko'rsatadi. Rivojlangan mamlakatlar singari rivojlanayotgan mamlakatlarda ham
raqamli iqtisodiyotning rivojlanib borilishi, ularning  rivojlantirishning ustuvorligiga
asoslangan milliy iqtisodiyotni barqarorlashtirishga erishadi. Mamlakatimizda agrar sektorga
ishlab chiqarish (xizmat ko'rsatish)ni modernizatsiyalash hamda tizimni liberallashtirishda
raqamli texnologiyalardan foydalanish tarmoqda iqtisodiy barqarorlik ta'minlaydi.

Bugungi kunda ilmiy tadqiqotlarning jadal suratda rivojlanib borilishi, barcha
tarmoq(soha)larga raqamli texnologiyalarning kirib kelishi, qaysidir jihatdan ishlab
chiqarish (xizmat ko'rsatish)da mehnat sarfining kamayishi hisobiga ish unumining oshishiga
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ijobiy ta'sir ko'rsatmoqda. Hukumatimiz tomonidan olib borilayotgan islohatlarda ham
barcha tarmoq(soha)larda ishlab chiqarish va xizmat ko'rsatish tizimini bosqichma-bosqich
raqamli iqtisodiyotga o'tkazish orqali inson omili ta'sirini kamayirishga alohida e'tibor
berilmoqda. Bu borada, "Raqamli iqtisodiyot" atamasi "An'anaviy iqtisodiyot" atamasi
bilan qanday jihatlari, nimasi bilan farq qilishi borasida iqtisodchi olimlar va ilmiy
tadqiqotchilar tomonidan olib borilgan ilmiy-nazariy yondashuvlarini, izlanishlarini
o'rganish muhim ahamiyatga ega.

"Raqamli iqtisodiyot" - bu raqamli texnologiyalarning ishlab chiqarish va iste'mol
shakllariga ta'sirini qamrab oladigan atama[5] bo'lib, tovarlar va xizmatlar qanday bozorga
chiqarilishi, savdosi va to'lanish tizmini o'z ichiga oladi. Ushbu atama 90-yillardan boshlab
paydo bo'lib,dastlab asosiy e'tibor "Internet"ning iqtisodiyotga ta'siriga qaratilib raqamli
yo'naltirilgan firmalarning yangi turlari paydo bo'lishi va yangi texnologiyalarni ishlab
chiqarilishi nazarda tutilgan. Bugungi kunga kelib ushbu atama ko'plab yangi texnologiyalar
va ularni qo'llashni qamrab olmoqda. Ya'ni, sun'iy intellekt, narsalar interneti,
kengaytirilgan va virtual haqiqat, bulutli hisoblash, blockchain, robototexnika va avtonom
transport vositalarini o'z ichiga olmoqda. Sh o'rinda, milliy iqtisodiyotimizga raqamli
iqtisodiyotni joriy etilishi boshqa tarmoq(soha)lar singari agrar sektorning rivojlanishi,
raqobatbardoshligi va samaradorligini amalga oshirishda muhim strategik vazifalarni bajaradi.

"Raqamli iqtisodiyot" tushunchasining talqini raqamli texnologiyalarning rivojlanish
darajasi, ularning zamonaviy jamiyatdagi o'rni va ahamiyatini hisobga olgan holda Raqamli
iqtisodiyot endi bozorlarni, biznes modellarini va kundalik operatsiyalarni olib keladigan
texnologik o'zgarishlar[6]dan foydalanadigan iqtisodiyotning barcha qismlarini o'z ichiga
oladi. Shunday qilib, u an'anaviy texnologiyalar, media va telekomunikatsiyalardan tortib
to yangi raqamli tarmoqlargacha bo'lgan barcha faoliyat turlarini o'z ichiga qamrab oladi.
Mazkur raqamli iqtisodiyot[8] dunyoning har bir sektorida raqamli texnologiyalarni
qabul qilish va qo'llash o'sib borishi bilan odatiy iqtisodiyotga aylanadi.

Material va metod.Mazkur ishni o'rganishda xorijiy adabiyotlar, ilmiy ishlar va
maqolalar, iqtisodchi olimlarning asarlarini o'rganish bilan bir qatorda, mamlakatimiz
iqtisodchi olimlari Iskandarov I., Sharifxo'jayev M., G'ulomov S., Tursunxo'jayev
M., Qodirov A., Zaynutdinov Sh., Abdurahmonov K.,.Abdullayev Yo, MurtazayevO.
asarlari va ilmiy maqolalari o'rganildi. Ilmiy maqolani yozishda "Adabiyotlar sharhi"
usulidan foydalanilgan holda iqtisodchi olimlarning asarlari va ilmiy maqolalarini sharhlab
o'tdik.

Bilimlarga asoslangan iqtisodiyotga bevosita taalluqli bo'lmagan ayrim nashrlar intellektual
kapital va bilimlar menejmenti nazariyasining u yoki bu jihatlarini ishlab chiqmoqda[9].
Zamonaviy, intellektual iqtisodiyot sari rivojlanish, raqamli iqtisodiyotni shakllantirish
murakkab jarayon bo'lib, ko'plab omillarga bog'liq va ularning ekonometrik tahlili raqamli
iqtisodiyotni oqilona boshqarish hamda tartibga solish imkonini beradi. Zamonaviy iqtisodiy
rivojlanish nazariyasi va amaliyotini ishlab chiqishga mamlakatimiz olimlari orasida
Sharifxo'jayev M., G'ulomov S., Abdullayev Yo va boshqalar iqtisodiyotni boshqarish
nazariyasini rivojlantirishga katta hissa qo'shdi. Iqtisodiy tadqiqotlar markazi olimlari
BMT doirasida O'zbekistonda bilimlar iqtisodiyotini barpo etish ahvoli va darajasini
ilmiy jihatdan baholashga harakat qilishdi. G'ulomov S.,  Begalov B., Shodiyev T.,
Abdug'afforov A., Alimov R., Ataniyazov B., Xodiyev B., Mahmudov N.,
Xolmo'minov  Sh.,   Nabiyev  X.,  Aripov  A.N.,  Iminov  O.K.,  Muxiddinov  X.A. va
boshqalar tomonidan iqtisodiy jarayonlarni  AKT texnologiyalari va ekonometrik
modellashtrishning uslubiy jihatlari tadqiq etilgan[3], [11].Mamlakatimizda ham iqtisodiy
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salohiyatini yuksaltirishda elektron hukumat, elektron profil, elektron tijorat va raqamli
iqtisodiyot muhim ahamiyat kasb, raqamli iqtisodiyotning hozirgi rivojlanish darajasini
tahlil qilib, mamlakatda raqamli iqtisodiyotni, jumladan, zamonaviy O'zbekiston qishloq
xo'jaligini rivojlantirish uchun muhim ilmiy-resurs salohiyatiga ega ekanligini ko'rsatadi.
O'zbekiston qishloq xo'jaligida raqamli iqtisodiyotni rivojlantirishning hozirgi tendensiyalari
va istiqbolli yo'nalishlari[10]ko'rib chiqilib, agrar sektorga tadbiq etilishi iqtisodiy
rivojlanishga erishadi.

Mamlakatimiz iqtisodiyoti qishloq xo'jaligi sohasining rivojlanish darajasi oziq-ovqat
xavfsizligi, jamiyatning ijtimoiy barqarorligiga bog'liq bo'lib, agrar sektor ham boshqa
tarmoqlar kabi o'zgarishlarga duch kelmoqda. Jahon iqtisodiyoti rivojlanishining asosiy
tendensiyalaridan biri raqamli iqtisodiyotning faol rivojlanishidir. Mamlakatlarning milliy
iqtisodiyoti jahon iqtisodiyotida ro'y berayotgan o'zgarishlarga ham moslashib, ba'zan
rivojlanishning oldingi darajasiga qarab muvofiqlashib boradi. Raqamli texnologiyalarning
rivojlanish darajasi qishloq xo'jaligiga ham asta-sekin ta'sir etib, yangi yuqori
texnologiyalarni joriy etish, qishloq xo'jaligi mahsulotlari ishlab chiqarishda sun'iy intellekt
imkoniyatlarini kengaytirish va boshqa jarayonlarda namoyon bo'ladi. Axborot-
kommunikatsion texnologiyalari, kompyuterlashtirish, Internet, mobil aloqa va boshqa
atributlar ishlab chiqarish va xizmat ko'rsatishda innovatsiyalarni faol amalga oshira oladigan
xo'jalik yuritishning samarali ajralmas qismi hisoblanadi. Dunyoning yuksak rivojlangan
mamlakatlari qishloq xo'jaligida ishlab chiqarish faoliyati(xizmat ko'rsatish)ni axborot
bilan ta'minlovchi raqamli texnologiyalardan foydalanishi mehnat unumining oshishi
bilan bir qatorda mahsulot yoki xizmat sifatining oshishida asosiy o'rin tutadi[4].

"Raqamli qishloq xo'jalik iqtisodiyoti" kelajakda qishloq xo'jaligini dunyo aholisining
ehtiyojlarini qondirishni ta'minlashga yordam beradigan yangi o'zgarish bo'lib, agrar
soha zanjirining har bir qismini o'zgartiradi. Qiymat zanjirlari eng aniq darajadagi nazorat
qilinadi va muvofiqlashtiriladi, shu bilan birga turli xil dalalar, ekinlar va hayvonlar
o'zlarining eng maqbul retseptlariga muvofiq boshqarilishi mumkin. Raqamli qishloq
xo'jaligi yuqori mahsuldor, oldindan kutadigan va iqlim o'zgarishi natijasida yuzaga kelgan
o'zgarishlarga moslashadigan tizimlarni yaratadi. Bu, o'z navbatida, oziq-ovqat xavfsizligi,
rentabellik va barqarorlikni oshirishga olib keladi. Barqaror rivojlanish maqsadlari doirasida
raqamli qishloq xo'jaligi qishloq xo'jaligining samaradorligi, iqtisodiy samaradorligi va
bozor imkoniyatlari, ijtimoiy va madaniy imtiyozlar orqali iqtisodiy foyda keltirishi
mumkin. O'zbåkistîn Råspublikàsi Birinchi Pråzidånti I.Kàrimîv qishlîq õo'jàligini
islîh qilishning àhàmiyatigà quyidàgichà bàhî båràdi: "…Àgràr såktîrni tubdàn islîh
qilish và jàdàl rivîjlàntirish muàmmîlàri islîhîtlàrning dàstlàbki bîsqichidà hàmdà
O'zbåkistînning bîzîrgà o'tish stràtågiyasidà hàl qiluvchi àhàmiyat kàsb etàdi. Biz
qishlîqning ustun dàràjàdà rivîjlànishini tà'minlàshni, qishlîq õo'jàligini sifàt jihàtidàn
yangi àsîslàrdà qàytà tiklàshni o'z îldimizgà vàzifà qilib qo'ydik[2]…"

O'zbekiston Respublikasining 2030 yilgacha ijtimoiy  - iqtisodiy rivojlanish Konsepsiyasi
va  Raqamli  O'zbekiston - 2030  strategiyasining Konsepsiyasi umum xalq muhokamasiga
taqdim etildi. Unda ko'zlangan maqsad sifatli va qimmat bo'lmagan internet va mobil
aloqasini joriy etish,shahar va qishloq o'rtasidagi raqamli tafovutni kamaytirish,elektron
yozuvlar ustuvorligi va korrupsiyaga qarshi kurashishni kuchaytirishdan iboratdir.
Jamiyatning qancha ko'p a'zosi yangi raqamli, yuqori texnologik mahsulotlarni egallasa,
ularning xaridorgirligi va qimmati shuncha ortadi, ya'ni iste'mol ko'lamining oshadi.
Natijada iqtisodiy rivojlanish salohiyati yanada ortadi.O'zbekiston  Respublikasi Prezidenti
Murojaatnomasida ta'kidlaganidek, raqamli iqtisodiyotni qurilish,energetika,qishloq va
suv xo'jaligi, transport,geologiya, geologiya,kadastr,sog'liqni saqlash, ta'lim va arxiv
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ishlarigajoriy etishustuvor yo'nalishlarihisoblanadi[1].
Xulosa. Raqamli iqtisodiyot agrar sektorga bosqichma-bosqich o'tib borilishi, qishloq

hududlarida aholining ishlab chiqarishda qo'l mehnati sarfining kamayishi hisobiga mehnat
unumdorligi va mahsulot sifatining oshishiga ijobiy ta'sir ko'rsatishi bilan bir qatorda,
mehnatga layoqatli aholini qishloq xo'jaligiga bog'liq bo'lmagan faoliyat turlariga yo'naltiradi.

Ôîéäàëàíèëãàí àäàáè¸òëàð ð´éõàòè (References)
1. O’zbekiston Respublikasi Prezidenti Shavkat Mirziyoyevning Oliy Majlisga

Murojaatnomasi. 2020 yil 24-yanvar; Toshkent. https://president.uz
2. Kàrimîv I.À.O`zbåkistîn iqtisîdiy islîhîtlàrni chuqurlàshtirish yo`lidà. -T.:

O`zbåkistîn, 1995, 59-60 b.
3. Aripov  A.N.,  Iminov  O.K.,  Muxiddinov  X.A. Infoiqtisodiyot asoslari. -T.:

2006.
4. Murtazayev O., Axrorov F. Qishloq xo'jalik iqtisodiyoti. -T.: "Ilm-ziyo", 2017
5. How big is China's Digital economy? Alicia Garcia Herrero, Jianwei Xu. Bruegel,

Working Paper, Issue 04, 17 May, 2018
6. Äûíêèíà À.À., Èâàíîâîé Í.È. Èííîâàöèîííàÿ ýêîíîìèêà. - Ì ., Íàóêà,

2001
7. Êëèìîâ Ñ.Ì. Èíòåëëåêòóàëüíàÿ Ðåñóðñíàÿ Îðãàíèçàöèÿ. ÑÏá.: ÈÂÅÑÝÏ,

Çíàíèå 2002.
8. Ãëóõîâ Â.Â., Êîðîáêî Ñ.Á., Ìàðàðèíèíà Ò.Â. Ýêîíîìèêà. - ÑÏÁ: Ïèòåð,

2003
9. G'ulomov S, Begalov B. Iqtisodiy informatika. -T. TDIU, 2002.
10. Shodmonov Sh.Sh., Xodiyev B.Yu., Iqtisodiyot nazariyasi. Darslik. - T.: Barkamol

fayz media, 2017.-783 - bet
11. http://www.freedomhouse.org/research



84
  2-³èñì | ×àñòü-2 | Part-2

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY DEUZ-2020

Òîøêåíò

ÐÀÑØÈÐÅÍÈÅ ÏÎÄÄÅÐÆÊÈ ÌÀËÎÃÎ ÁÈÇÍÅÑÀ ÏÐÈ
ÖÈÔÐÎÂÈÇÀÖÈÈ ÝÊÎÍÎÌÈÊÈ

ä.ý.í., ïðîô. Êîñèìîâà Ä.Ñ., ÒÃÝÓ

http://dx.doi.org/10.26739/2181-9491-2020-SI-2-18

ÀÍÍÎÒÀÖÈß
Êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèê ñåêòîðèíè ðà³àìëàøòèðèø æàðà¸íëàðèãà

ôàîë ³àòíàøèøèíè òàúìèíëàø, áóíè ðà²áàòëàíòèðóâ÷è íîðìàòèâ-µó³ó³èé
âîñèòàëàð ÿðàòèø, êóíäàëèê ê´íäàëàíã ìàñàëàëàð å÷èøèãà äàâëàò ê´ìàãèíè
ê´÷àéòèðèø, µóêóìàò êàôîëàòè á´éè÷à óøáó ñåêòîðãà äàâëàò âà ÷åò ýëëèê
èíâåñòèöèÿëàð (àêòèâ âà êàïèòàë)íè æàëá ³èëèø, êè÷èê ôèðìà âà êîðõîíàëàðíèíã
èë²îð íîó-õàó ìàðêàçëàðè áèëàí èííîâàöèîí µàìêîðëèêíè äàâëàò òîìîíèäàí
æàäàëëàøòèðèø âà ìóâîôè³ëàøòèðèø ìàêðîè³òèñîäèé ê´ðñàòêè÷ëàðíè
áàð³àðîðëàøòèðèø ó÷óí µàë ýòóâ÷è àµàìèÿòãà ýãà. Ìà³îëàäà òàêëèô ³èëèíà¸òãàí
é´íàëèøëàð êè÷èê áèçíåñ âà õóñóñèé òàäáèðêîðëèê µîëàòèíè ðà³àìëè è³òèñîäè¸ò
òàìîéèëëàðèãà ìîñ ðàâèøäà ðèâîæëàíòèðèø èñòè³áîëëàðèãà é´íàëòèðèëãàí
á´ëèá, ìàìëàêàò è³òèñîäè¸òèäàãè óøáó ñåêòîð íàòèéæàäîðëèãè âà íàôäîðëèãèíè
îøèðèøãà èìêîí áåðèøè òóôàéëè  ðåñïóáëèêà àµîëèñèíèíã êàòòà ³èñìè
ôàðîâîíëèãèíè µàìäà ìàêðîè³òèñîäèé áàð³àðîðëèêíè òàúìèíëàøèíèíã ìóµèì
àòðèáóòè ñèôàòèäà íàìî¸í ýòàäè.

Òàÿí÷ ñ´çëàð: ðà³àìëè è³òèñîäè¸ò, êè÷èê áèçíåñ, ðèâîæëàíèø ñè¸ñàòè, ÿëïè
è÷êè ìàµñóëîò, ìàêðîè³òèñîäèé áàð³àðîðëèê

ÀÍÍÎÒÀÖÈß
Êëþ÷åâîå çíà÷åíèå äëÿ ñòàáèëèçàöèè ìàêðîýêîíîìè÷åñêèõ ïîêàçàòåëåé èìååò

ñîçäàíèå íîðìàòèâíî-ïðàâîâûõ èíñòðóìåíòîâ ñòèìóëèðîâàíèÿ è ïîîùðåíèÿ
ðàñøèðåííîãî âîâëå÷åíèÿ ñåêòîðà ìàëîãî áèçíåñà è ÷àñòíîãî ïðåäïðèíèìàòåëüñòâà
â ïðîöåññû öèôðîâèçàöèè ýêîíîìèêè, îêàçàíèå åìó íåîáõîäèìîé ãîñóäàðñòâåííîé
ïîääåðæêè ïî ðåøåíèþ çëîáîäíåâíûõ çàäà÷, ïðèâëå÷åíèå â ýòîò ñåêòîð
ãîñóäàðñòâåííûõ è èíîñòðàííûõ èíâåñòèöèé (àêòèâîâ è êàïèòàëà) ïîä
ïðàâèòåëüñòâåííóþ ãàðàíòèþ, àêòèâèçàöèÿ è êîîðäèíàöèÿ èííîâàöèîííîãî
ñîòðóäíè÷åñòâà ìàëûõ ôèðì è ïðåäïðèÿòèé ñ âåäóùèìè íîó-õàó öåíòðàìè ñî
ñòîðîíû ãîñóäàðñòâà. Ïðåäëàãàåìûå â ñòàòüå íàïðàâëåíèÿ íàïðàâëåíû íà óëó÷øåíèå
ñîñòîÿíèÿ è ïåðñïåêòèâàì ðàçâèòèÿ ìàëîãî áèçíåñà è ÷àñòíîãî
ïðåäïðèíèìàòåëüñòâà ïîñðåäñòâîì øèðîêîãî ðàñïðîñòðàíåíèÿ âîçìîæíîñòåé
öèôðîâèçàöèè, ïîçâîëÿþùèå ïîâûñèòü ðåçóëüòàòèâíîñòü è ïðîäóêòèâíîñòü ýòîãî
ñåêòîðà ýêîíîìèêè ñòðàíû êàê âàæíîãî àòðèáóòà â îáåñïå÷åíèè
ìàêðîýêîíîìè÷åñêîé ñòàáèëüíîñòè è áëàãîïîëó÷èÿ îãðîìíîé ÷àñòè íàñåëåíèÿ
ðåñïóáëèêè.

Êëþ÷åâûå ñëîâà: öèôðîâàÿ ýêîíîìèêà, ìàëûé áèçíåñ, ïîëèòèêà ðàçâèòèÿ,
âíóòðåííèé âàëîâîé ïðîäóêò, ìàêðîýêîíîìè÷åñêàÿ ñòàáèëüíîñòü.

ABSTRACT
Creating regulative measurements for stimulation growth and  development of small

business and private entrepreneurships by involved them in the digital economy, assistance
to them in getting a necessary state support on decision daily harvest tasks, under the
government guarantee to do attraction in this sector the state and foreign investments
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(assets and capitals),  state activates and coordinates innovation collaboration between
small firms and undertakings and leading now-how centers' representatives. The offered
ways in this article are directed to improving situation and perspectives for developing
small business and private entrepreneurship  by way a wide spread the digital opportunities,
which are capable of raising the resultants and productiveness of this sector of country
economy as an important attribute at providing for macro-economic stability and
republic huge part population's prosperity.

Key words: digital economy, small business, the development politics, internal gross
product, macro-economic stability.

Ïðåçèäåíò Ø. Ìèðçè¸åâ îòìå÷àë: "Ìû íå ñìîæåì ïîëíîñòüþ ðåøèòü âîïðîñû
ïîâûøåíèÿ çàíÿòîñòè è äîõîäîâ íàñåëåíèÿ, óâåëè÷åíèÿ ïîñòóïëåíèé â áþäæåò,
ñòðîÿ ëèøü êðóïíûå ïðåäïðèÿòèÿ. Ñàìîå âàæíîå íàïðàâëåíèå ðàáîòû ïî
ïîâûøåíèþ óðîâíÿ æèçíè - ðàçâèâàòü ïðåäïðèíèìàòåëüñòâî è ìàëûé áèçíåñ" [1].
Â ñîîòâåòñòâèå ñ ýòèì çàìå÷àíèåì, ðàçâèòèå ñåêòîðà ìàëîãî áèçíåñà è ÷àñòíîãî
ïðåäïðèíèìàòåëüñòâà ðàññìàòðèâàåòñÿ êàê ïëàöäàðì äàëüíåéøåãî óêðåïëåíèÿ
ìàêðîýêîíîìè÷åñêîé ñòàáèëüíîñòè, áëàãîïîëó÷èÿ áîëüøèíñòâà òðóäîñïîñîáíîãî
íàñåëåíèÿ ðåñïóáëèêè. Ñîãëàñíî ñòàòèñòè÷åñêèì äàííûì, ïðèâåäåííûì â
èñòî÷íèêå [2], äîëÿ ìàëîãî áèçíåñà è ÷àñòíîãî ïðåäïðèíèìàòåëüñòâà â ÂÂÏ
ñòðàíû â 2017 ãîäó ñîñòàâèëà 53,3% èëè 119301 ìëðä. ñóì, êîëè÷åñòâî ðàáîòàþùèõ
îò âñåãî çàíÿòîãî íàñåëåíèÿ ñòðàíû ñîñòàâëÿåò 78,3%. Ðàññìàòðèâàÿ ïî-ñòðóêòóðíî
ýêîíîìèêó ðåñïóáëèêè ìîæåì óâèäåòü ñëåäóþùóþ êàðòèíó: äîëÿ ýòîãî ñåêòîðà â
ïðîìûøëåííîé ïðîäóêöèè ðàâíà 39,6%, ñåëüñêîãî õîçÿéñòâà - 99%, ñòðîèòåëüñòâå
- 65,1%, ðîçíè÷íîì òîâàðîîáîðîòå - 88,4%. Îòíîñèòåëüíî äîëè ýêñïîðòà â îáùåì
îáúåìå ýêñïîðòà ðåñïóáëèêè ïðèâîäèòñÿ öèôðà 27%, èìïîðòà - 50%, à äîëÿ
èíâåñòèöèé ñîñòàâëÿåò 32%. Èç ýòèõ ñòàòèñòè÷åñêèõ äàííûõ ìîæíî ñäåëàòü âûâîä
î ñóùåñòâîâàíèè âîçìîæíîñòè ðàçâèòèÿ äàííîãî ñåêòîðà â ñôåðå îêàçàíèÿ óñëóã,
â ÷àñòíîñòè, ýëåêòðîííîé êîììåðöèè, òîðãîâëè è àóòñîðñèíãà è ò.ï.

Â Ïîñëàíèè Ïðåçèäåíòà Îëèé Ìàæëèñó ïîä÷åðêèâàåòñÿ î íåîáõîäèìîñòè
îâëàäåíèÿ âñåìè íàìè ñîâðåìåííûìè çíàíèÿìè è, â îñîáåííîñòè, ñîâðåìåííûìè
èíôîðìàöèîííûìè òåõíîëîãèÿìè äëÿ íàøåãî ïðîãðåññà. Ýòî ïðåäîñòàâèòü íàì
ñàìûé êîðîòêèé ïóòü ê äîñòèæåíèþ ñîâåðøåíñòâà [3]. Ïîýòîìó Ãëàâîé íàøåé
ñòðàíû â òåêóùåì ãîäó îòìå÷åíî î íåîáõîäèìîñòè êàðäèíàëüíîãî èçìåíåíèÿ
ïîëèòèêè â îáëàñòè ðàçâèòèÿ öèôðîâîé ýêîíîìèêè.  Äàëåå èì îòìå÷àåòñÿ, âî-
ïåðâûõ, íåîáõîäèìî ïîëíîñòüþ ïåðåâåñòè â ýëåêòðîííûé ôîðìàò ñôåðó
ñòðîèòåëüñòâà, ýíåðãåòèêè, ñåëüñêîå è âîäíîå õîçÿéñòâî, òðàíñïîðòà, ãåîëîãèè,
êàäàñòðà, çäðàâîîõðàíåíèÿ, îáðàçîâàíèÿ è àðõèâíîå äåëî. Êðîìå ýòîãî, êðèòè÷åñêè
ïåðåñìîòðåòü ñèñòåìó "Ýëåêòðîííîå ïðàâèòåëüñòâî" è ðåàëèçóåìûå ïðîãðàììû è
ïðîåêòû, â êîìïëåêñíîì ïîðÿäêå ðåøèòü âñå îðãàíèçàöèîííûå è
èíñòèòóöèîíàëüíûå çàäà÷è.

Äëÿ óñêîðåíèÿ ðàçâèòèÿ öèôðîâîé ýêîíîìèêè â Óçáåêèñòàíå, â öåëÿõ
ïîäãîòîâêè âûñîêîïðîôåññèîíàëüíûõ ñïåöèàëèñòîâ â ñôåðå âûñîêèõ òåõíîëîãèé
ñîâìåñòíî ñ çàðóáåæíûìè ïàðòíåðàìè íà÷àëàñü ðåàëèçàöèÿ ïðîåêòà "Ìèëëèîí
ïðîãðàììèñòîâ", íàìå÷åíî ñîçäàòü "IT-ïàðê"îâ êðîìå ã. Òàøêåíòà åùå è äðóãèõ
êðóïíûõ ãîðîäàõ Óçáåêèñòàíà. Ïîìèìî òîãî, îòìå÷åíî, ÷òî âî âñåõ ýòàïàõ
îáðàçîâàòåëüíîãî ïðîöåññà äîëæíû âíåäðÿòüñÿ èíôîðìàöèîííûå òåõíîëîãèè
ìåæäóíàðîäíîãî îáðàçöà, î íåîáõîäèìîñòè â ïîñëåäóþùèå 2 ãîäà îáåñï÷åèòü
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ïîêðûòèå âñåõ êèøëàêîâ è ìàõàëëåé âûñêîñêîðîñòíûì Èíòåðíåòîì.
Êàê ïðèâîäèòñÿ â äàííîì Ïîñëàíèè, åñëè íà ñåãîäíÿøíèé äåíü ñâûøå 7

òûñÿ÷ ó÷ðåæäåíèÿ çäðàâîîõðàíåíèÿ è äî- è øêîëíîãî îáðàçîâàíèÿ ïîäêëþ÷åíû
ê âûñîêîñêîðîñòíîìó Èíòåðíåòó, òî â áëèæàéøèå 2 ãîäà åùå 12 òûñÿ÷ ó÷ðåæäåíèé
áóäóò ïîäêëþ÷åíû ê âûñîêîñêîðîñòíîìó Èíòåðíåòó. Ñ ó÷åòîì ýòîãî äàíî óêàçàíèå
çàâåðøèòü â äâóõìåñÿ÷íûé ñðîê ðàçðàáîòàòü Ïðîãðàììó "Öèôðîâîé Óçáåêèñòàí
- 2030".

 Ðåàëèçàöèÿ ïðèíèìàåìûõ ìåð ãîñóäàðñòâîì, äàëüíåéøàÿ ñîâåðøåíñòâîâàíèå
ðåãóëèðîâàíèÿ ñôåðû ìàëîãî è ñðåäíåãî áèçíåñà äîëæíû áûòü íàïðàâëåíû íà
ðàçðåøåíèå ïðîáëåì, â ÷àñòíîñòè:

1. Òàê êàê áîëåå 62% çàíÿòûõ â ìàëîì áèçíåñå ñòðàíû çàíèìàþòñÿ
èíäèâèäóàëüíûì ïðåäïðèíèìàòåëüñòâîì è ëèøü îêîëî 16% ïðèõîäèòñÿ íà ìàëûå
ïðåäïðèÿòèÿ è ìèêðîôèðìû, è, íèçêàÿ äîëÿ çàíÿòûõ â ìàëûõ ïðåäïðèÿòèÿõ
îòìå÷åíà â Íàâîèéñêîé (11,3%), Êàøêàäàðüèíñêîé (12,4%) è Òàøêåíòñêîé
(13,2%) îáëàñòÿõ ñëåäóåò ïðåäóñìîòðåòü âàðèàíòû óâåëè÷åíèÿ äîëè ìàëûõ è
ñðåäíèõ ïðåäïðèÿòèé êàê ïî âñåé ðåñïóáëèêå, òàê è â îòìå÷åííûõ îáëàñòÿõ.

2. Ïîâûñèòü óðîâåíü êîíöåíòðàöèè äåÿòåëüíîñòè ìàëûõ è ñðåäíèõ ïðåäïðèÿòèé
â ñôåðå ïðîìûøëåííîãî ïðîèçâîäñòâà è ñòðîèòåëüñòâå.

3. Ïîñêîëüêó âûñîêàÿ äîëÿ ÷èñëåííîñòè ñóáúåêòîâ ìàëîãî áèçíåñà ñîõðàíÿåòñÿ
â òîðãîâëå (26,7% îò îáùåãî êîëè÷åñòâà èëè 63,7 òûñÿ÷è ñóáúåêòîâ), à â ðîçíè÷íîì
òîâàðîîáîðîòå íà äîëþ ìàëûõ ïðåäïðèÿòèé è ìèêðîôèðì ïðèõîäèòñÿ 20,2%, íà
äîëþ èíäèâèäóàëüíûõ ïðåäïðèíèìàòåëåé - 69,4% îò èõ îáùåãî êîëè÷åñòâà,
ñòèìóëèðîâàòü ïåðåïðîôèëèðîâàíèå èëè ñîçäàíèå íîâûõ ñóáúåêòîâ ìàëîãî è
ñðåäíåãî áèçíåñà â ñôåðå îêàçàíèÿ èíôîðìàöèîííûõ è ïðîãðàììíûõ óñëóã, ïðè
ýòîì, ñ îñîáûèì àêöåíòîì íà ðàçâèòèå ýëåêòðîííîé êîììåðöèè è òîðãîâëè.

4. Â ñâÿçè òåì, ÷òî â ðåãèîíàëüíîì ðàçðåçå íàèáîëüøåå êîëè÷åñòâî ñóáúåêòîâ
ìàëîãî áèçíåñà îñóùåñòâëÿåò ñâîþ äåÿòåëüíîñòü â ãîðîäå Òàøêåíòå (22,6%),
Òàøêåíòñêîé (9,6%), Ôåðãàíñêîé (8,8%) è Àíäèæàíñêîé (8,7%) îáëàñòÿõ è â
äàííûõ ÷åòûðåõ ðåãèîíàõ îñóùåñòâëÿþò  ñâîþ äåÿòåëüíîñòü îêîëî 50% ñóáúåêòîâ
ìàëîãî áèçíåñà îò èõ îáùåãî êîëè÷åñòâà, ÷òî ñâèäåòåëüñòâóåò î íàëè÷èå
íåèñïîëüçîâàííîãî ïîòåíöèàëà ðàçâèòèÿ ìàëîãî áèçíåñà â äðóãèõ ðåãèîíàõ, â
òàêèõ êàê Ñûðäàðüèíñêàÿ (3,2%), Íàâîèéñêàÿ (3,3%) è Äæèçàêñêàÿ (4,2%) îáëàñòè,
ñëåäîâàòåëüíî, íåîáõîäèìî óñèëèòü ïîääåðæêó ñîçäàíèÿ è ðàçâèòèÿ ìàëîãî è
ñðåäíåãî áèçíåñà â ýòèõ îáëàñòÿõ, à òàêæå â äðóãèõ ðåãèîíàõ ðåñïóáëèêè.

 Ñîãëàñíî èñòî÷íèêó [4] íà îñíîâå àíàëèçà äèíàìèêè ñòàòèñòè÷åñêèõ
ïîêàçàòåëåé, îòìå÷àåòñÿ åæåãîäíîå âîçðàñòàíèå ðîëè ìàëîãî áèçíåñà è ÷àñòíîãî
ïðåäïðèíèìàòåëüñòâà â ñîöèàëüíî-ýêîíîìè÷åñêîì ðàçâèòèè ñòðàíû.
Ïîëîæèòåëüíûå òåíäåíöèè â ýòîé ñôåðå äîñòèãíóòû áëàãîäàðÿ ðåàëèçàöèè
êîìïëåêñíûõ ñèñòåìíûõ ìåð ïî óãëóáëåíèþ ðûíî÷íûõ ðåôîðì è ëèáåðàëèçàöèè
ýêîíîìèêè, óëó÷øåíèþ äåëîâîé ñðåäû, ðàçâèòèþ êîíêóðåíöèè è çàùèòå ÷àñòíîé
ñîáñòâåííîñòè. Äàííûå ìåðû ïîçâîëÿò ñîçäàòü áîëåå ïðîèçâîäèòåëüíûå ðàáî÷èå
ìåñòà â ìàëîì áèçíåñå, óâåëè÷èòü åãî âîçìîæíîñòè äëÿ âõîæäåíèÿ íà ðûíêè
çàðóáåæíûõ ñòðàí, ÷òî îòðàçèòñÿ â ðàñøèðåíèè ýêñïîðòíîãî ïîòåíöèàëà ñòðàíû
è ðîñòà áëàãîñîñòîÿíèÿ íàñåëåíèÿ.

Â ñâÿçè ñ òåì, ÷òî â Ïîñëàíèè Ïðåçèäåíòà ê Îëèé Ìàæëèñó ïîä÷åðêèâàëîñü
î íåîáõîäèìîñòè ðàçðàáîòàòü ïðîåêò çàêîíà "Î ìàëîì è ñðåäíåì áèçíåñå", â
êîòîðîì äîëæíû áûòü ïðåäóñìîòðåíû ìåõàíèçìû ñòèìóëèðîâàíèÿ ïðåäñòàâèòåëåé
äàííîé ñôåðû, ïîëàãàåì, ÷òî äëÿ âîïëîùåíèÿ â æèçíü ïîëèòèêè ïî äàëüíåéøåìó
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ðàçâèòèþ ñåêòîðà ìàëîãî áèçíåñà è ÷àñòíîãî ïðåäïðèíèìàòåëüñòâà öåëåñîîáðàçíî
ó÷åñòü ñëåäóþùèå ïîëîæåíèÿ ïðè ôîðìèðîâàíèè äàííîãî çàêîíîïðîåêòà è äðóãèõ
íîðìàòèâíî-ïðàâîâûõ àêòîâ ïðàâèòåëüñòâà:

- íåîáõîäèìî çàêðåïèòü íîðìû è ïîëîæåíèÿ ñòèìóëèðîâàíèÿ äàííîãî ñåêòîðà.
Ïðè ýòîì, íàðÿäó ñ ïðåäîñòàâëåííûìè ãàðàíòèÿìè è ðåñóðñàìè ïðàêòè÷åñêè
çíà÷èìûì ÿâëÿåòñÿ ñîçäàíèå ñïåöèàëèçèðîâàííîãî îðãàíà îòâåòñòâåííîãî çà
ðàñøèðåíèå öèôðîâèçàöèè äåÿòåëüíîñòè äàííîãî ñåêòîðà è ðàçðåøåíèå ïðîáëåì
äàííîãî ñåêòîðà (ãîñóäàðñòâåííûå êîíñóëüòàöèîííûå, èññëåäîâàòåëüñêèå è
àíàëèòè÷åñêèå àãåíòñòâà è öåíòðû, êîìèññèè íàäåëåííûå ïðàâîì èçìåíåíèÿ
òðåáîâàíèé çàêîíîäàòåëüñòâà â ïîëüçó èíòåðåñîâ ñóáúåêòîâ ìàëîãî áèçíåñà è
÷àñòíîãî ïðåäïðèíèìàòåëüñòâà);

- îáðàçîâàòü êîîðäèíàöèîííóþ ãðóïïó ïðè ïðàâèòåëüñòâå ñòðàíû
óïîëíîìî÷åííîãî ðàñïðåäåëÿòü ãîñóäàðñòâåííûå àêòèâû è êàïèòàë, à òàêæå
ïðèâëåêàòü èíîñòðàííûå ôèíàíñîâûå, íåìàòåðèàëüíûå è äðóãèå ðåñóðñû ïîä
ãàðàíòèþ ïðàâèòåëüñòâà äëÿ ðàçâèòèÿ ñåêòîðà ìàëîãî áèçíåñà è
ïðåäïðèíèìàòåëüñòâà, â òîì ÷èñëå ðàñøèðåíèÿ ó÷àñòèÿ ñóáúåêòîâ äàííîãî ñåêòîðà
â öèôðîâèçàöèè ýêîíîìèêè;

- îðãàíèçîâàòü ñòðóêòóðó â âåäåíèè ñïåöèàëèçèðîâàííûõ îðãàíèçàöèè è, â òîì
÷èñëå, ïðè ÂÓÇàõ ñòðàíû îòâåòñòâåííûõ çà àêòèâèçàöèþ è êîîðäèíàöèþ
èííîâàöèîííîãî ñîòðóäíè÷åñòâà ìàëûõ ôèðì è ïðåäïðèÿòèé ñ âåäóùèìè íîó-
õàó öåíòðàìè çàðóáåæíûõ ñòðàí íà îñíîâå çàêðåïëåíèÿ ôóíêöèè êîíòðîëÿ äàííîé
ñôåðû ãîñóäàðñòâó.

Ðàáîòà â ýòîì ðàêóðñå ïîìîæåò ïîäíÿòü ñåêòîð ìàëîãî áèçíåñà è ÷àñòíîãî
ïðåäïðèíèìàòåëüñòâà â ñòðàíå íà íîâûé óðîâåíü ðàçâèòèÿ, òåì ñàìûì óâåëè÷èâ
ñòåïåíü öèôðîâèçàöèè ýêîíîìèêè, êîòîðàÿ è ïîñëóæèò ðîñòó ìàêðîýêîíîìè÷åñêîé
ñòàáèëüíîñòè è áëàãîñîñòîÿíèÿ íàñåëåíèÿ ñòðàíû.
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ABSTRACT
The article discusses the problems and tasks that banks must solve in a rapidly growing

digital economy. It also analyzes the ongoing reforms in Uzbekistan, in the process of
digitalization of the economy and new services provided by banks.

Key words: Digital Economy, electronic payment services, Digital Bank, Electronic
Government, Internet banking, mobile banking.

ÀÍÍÎÒÀÖÈß
Ìà³îëàäà ðà³àìëè è³òèñîäè¸ò æàäàë ðèâîæëàíà¸òãàí áóãóíãè êóíäà áàíêëàð

àìàëãà îøèðèøè ëîçèì á´ëãàí èñëîµîòëàð âà ìóàììîëàð ê´ðèá ÷è³èëãàí.
Øóíèíãåê è³òèñîäè¸òíè ðà³àìëàøòèðèø æàðà¸íèäà ¤çáåêèñòîíäà àìàëãà
îøèðèëà¸òãàí èøëàð µàìäà áàíêëàð òîìîíèäàí é´ëãà ³´éèëà¸òãàí ÿíãè õèçìàòëàð
òàµëèë ³èëèíãàí âà òàâñèÿëàð áåðèëãàí.

Êàëèò ñ´çëàð: Ðà³àìëè è³òèñîäè¸ò, ýëåêòðîí ò´ëîâ õèçìàòëàðè, ðà³àìëàøãàí
áàíê, Ýëåêòðîí µóêóìàò, èíòåðíåò áàíêèíã, ìîáèë áàíêèíã.

ÀÍÍÎÒÀÖÈß
Â ñòàòüå ðàññìàòðèâàþòñÿ ïðîáëåìû è çàäà÷è, êîòîðûå áàíêè äîëæíû ðåøàòü

â óñëîâèÿõ áûñòðî ðàñòóùåé öèôðîâîé ýêîíîìèêå. À òàêæå, àíàëèçèðóåòñÿ
îñóùåñòâëÿåìàÿ ðåôîðìû â Óçáåêèñòàíå, â ïðîöåññå öèôðîâèçàöèè ýêîíîìèêè è
íîâûå óñëóãè, ïðåäîñòàâëÿåìûå áàíêàìè.

Êëþ÷åâûå ñëîâà: Öèôðîâàÿ ýêîíîìèêà, óñëóãè ýëåêòðîííûõ ïëàòåæåé,
Öèôðîâîé áàíê, Ýëåêòðîííîå ïðàâèòåëüñòâî, Èíòåðíåò-áàíêèíã, Ìîáèëüíûé
áàíêèíã.

In the address of the President of the Republic of Uzbekistan to the Oliy Majlis
(Supreme Assembly) on the important priority tasks for 2020, he stressed that we need
to take decisive measures this year to develop the banking system:

"Unfortunately, the banking system lags behind modern requirements for 10-15
years, especially in terms of the development of digital technologies, introduction of
new banking products and software.

Starting from 2020, a large-scale transformation program will be implemented in each
bank. Our focus will be on increasing the capital, resource base and profitability of
banks.
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In the banking system, we should establish the activities of the "factory of projects"
aimed at supporting entrepreneurs."

Today, the global financial system is undergoing revolutionary changes, which are
associated primarily with the rapid growth of market share in such elements of the
Digital Economy as electronic payment services, cryptocurrencies and lending without
intermediaries. The market is experiencing intensive growth in mobile payments (from
2010 to 2015 (Figure 1), the annual increase almost doubled) and mutual lending (in
the US in recent years increased 15 times and in 2015, the turnover amounted to 77
billion dollars.). It should be emphasized that, unlike traditional activities, Internet
companies do not have any material basis and market valuation is directly related to the
accumulation of data by the company. It should also be noted that in the sphere of
material production, the marginal efficiency of investments decreases with the expansion
of the scope of activity and coverage of the market, and in the sphere of the Digital
Economy the opposite is true. So, based on current trends, we can say that the Internet
economy and the information revolution in the financial sector has put the real sector
in the position of a donor.

Figure 1. Growth in mobile payments
The rapid development of the Digital Economy requires banks to carry out radical

reforms of all the foundations of the traditional banking system. Only competently and
successfully using customer data banks will have an advantage in the Digital Economy.
Today, banks in Northern Europe, Australia and the United States are actively using
remote banking services about 60 % of customers. Studies show that half of the adult
population of the United States through smartphones and tablets use banking services.
When choosing financial services, consumers take into account the advantages and
convenience of banking services offered through digital channels at anytime and anywhere.

The current situation in the financial market indicates that the bank that will effectively
create partnerships with successful it companies in the financial and technical sector
with leading experience in the field of big data analysis will have success. As a result, the
number of digital banks that do not have their own offices and ATMs is growing rapidly
in the world. The main advantages of Digital Banks include customer-centricity,
personalization of offers and mobility. Digital Banks provide services to modern society,
primarily in the field of mobile devices, social networks, information services, e-
Commerce, e-Commerce, etc. the Infrastructure of the Digital Bank is optimized for
digital communications and is ready for a rapid change of technologies. The main tasks
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of Digital Banks are to inform the client about the account status, operations, search for
the nearest branch, ATM or kiosk. Digital Bank also provides its customers with an
online service that is able to work on all platforms with a predominant focus on mobile
devices. The creation and construction of a Digital Bank requires process optimization,
a new organizational culture and flexible it solutions that support a high rate of introduction
of new products to the market and personalization of services, which requires restructuring
not only the entire it architecture of the bank, but also the infrastructure services for
working with customers. In 2017. seven main directions of improvement of the Digital
Banking model were identified and proposed - omnichannel and simplification of user
services, development of new methods and tools for information management, open
API,  competition and partnership  with financial and technical companies,  development
of mobile payments, development of innovation management strategy, innovative
regulation.

Many banks, taking into account the user's wishes, quickly took up the development
of remote banking services and maintenance of applications for mobile devices in the
first place. Taking into account the current trends in the global financial services market,
the world's leading banks in 2015 created a financial and technological research company
R3 CEV LLC to conduct research on the possibility of using blockchain, bigdata and
other technologies. The company consists of more than 80 of the world's leading financial
institutions. 3 March 2016 R3 announced the completion of tests of the blockchain
solution to facilitate trading in debt instruments and on April 5, 2016 presented a project
called Corda - "a distributed register developed for financial services". The company said
that this technology is very different from the blockchain technology. The new Protocol
does not have a built-in cryptocurrency,  only project participants get access to their
data.

Uzbekistan has developed a Comprehensive program for the development of the
National information and communication system of Uzbekistan, designed for 2013-
2020, in accordance with which the development of ICT in the country. Speaking at the
enlarged meeting of the Cabinet of Ministers devoted to the results of socio-economic
development of the country in 2016 and the most important priority areas of the
economic program for 2017, President of Uzbekistan Sh.Mirziyoyev noted in his
report: "Our urgent task, relevant today and in the future - to ensure the effective
functioning of the entire system of "Electronic government". It should be noted that the
current stage of development of the digital economy in the country is characterized by
a period of formation and high dynamics of development. ICT development in Uzbekistan
is carried out in 4 stages:

1) 2000-2002, the initial stage of development - the period of phased introduction of
ICT and improvement of public administration;

2) 2003-2007, the second stage - the period of adoption of the main legislative and
regulatory documents and the widespread introduction of ICT;

3) 2008-2012, the third stage - the period of the beginning of the active introduction
of internal information systems and software products in state bodies, the provision of
information and reference electronic services;

4) 2012 - present, the fourth stage - the period of further improvement of the
structure of public administration.

Today, the Banking system of Uzbekistan is actively introducing innovative information
technologies. According to the results of the Banking system in 2016, at the enlarged
meeting of the Board of The Central Bank of the Republic of Uzbekistan it was noted
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that the share of banking services in the structure of financial services amounted to 88
% and increased by more than 1.2 times compared to 2015. In addition, according to the
results of the Banking system in the 1st quarter of 2017, specific tasks of expansion,
improvement of the range of banking services and accelerated introduction of modern
ICT were identified.

The share of customers regularly using remote banking services in the country is
growing rapidly (Figure 2). It should be noted that the share of SMS-Banking and
Mobile Banking in remote banking is growing at a significant pace, ahead of Internet
Banking and bank - client services by more than an order of magnitude.

Figure 2. Share of banking services in the structure of financial services.
Currently, the banks of the Republic use such types of remote banking services as

bank-client, Internet Banking, Mobile Banking and SMS-banking. For example, The
National Bank for foreign economic activity of the Republic of Uzbekistan provides its
customers with online services such as SMS-informing, e-mail-informing and personal
IVR-Cabinet. By sending SMS messages to a cell phone, the owners of NBU accounts
receive operational information. E-mail-informing also allows customers to receive the
same operational information about the account status via e-mail address and the Internet.
Personal IVR-Cabinet (Interactive Voice Response) is a system of voice alerts. This
intelligent platform allows to receive information about banking products and services,
as well as information on Deposit accounts of the client in an interactive mode through
a personal IVR-Cabinet when dialing from mobile or landline phone numbers to the
service number of the bank.

Commercial Banks for corporate clients provide Internet Banking, allowing you to
use the full range of services for remote account management via the Internet, as well
as offers its customers remote Banking services (DBO), which allows you to remotely
manage your bank account via the Internet and telephone.

As the practice of providing online services and remote banking services to customers
shows, domestic banks offer a fairly limited type of online services. In addition, it should
be noted that the adaptation of banking activities and solutions to the requirements of
consumers is quite slow. In order to improve and develop online services, remote
banking, it is proposed to take a number of measures:

1. Reduce the distance between banks and consumers with the help of new technologies.
2. Build banking services with customers on the basis of constant consultation basics.
3. Develop  and establish collaborative relationships between traditional banks and

professional organizations for the introduction of new IT-technologies.
4. To develop and use new technologies of banking operations, it is mandatory to

attract customers.
For the active introduction of innovative banking services in the banking system, the

Republic of Uzbekistan needs to develop a similar developed countries programs
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strategy for the development of the Digital Economy, which requires not only investment,
but also focus on the experience of States ahead in the field of digitalization.
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ÀÍÍÎÒÀÖÈß
Ìà³îëàäà Ãðóçèÿ âà Ðîññèÿäà ýòíîìàäàíèé òóðèçìíèíã ðèâîæëàíèøèäàãè

òàæðèáàëàðè, ýòíîìàäàíèé òóðèçìíè ðèâîæëàíòèðèøäà àõáîðîò òåõíîëîãèÿëàðè
âà ðà³àìëàøòèðèøíèíã ´ðíè òàµëèë ³èëèíäè.  Ýòíîìàäàíèé òóðèçì îáúåêòëàðè
õàë³ëàðíèíã ìèëëèé ìàäàíèÿòèíè òàð³àòèø á´éè÷à ìóµèì ìàðêàçëàð µèñîáëàíàäè.
Ýòíîìàäàíèé òóðèçìíè ðèâîæëàíòèðèø ó÷óí àââàë Èíòåðíåòäàãè ìàõñóñ ñàéò
î÷èëèá, ó åðäà ýëåêòðîí ìàúëóìîòíîìàëè àõáîðîòíè æîéëàøòèðèø êåðàê á´ëàäè.
Áó àõáîðîòäà ´òêàçèëàåòãàí ìèëëèé-ìàäàíèé òàäáèðëàð, òóðèñòèê õàðèòàëàð,
òóðèñòèê îáúåêòëàð µà³èäà ìàúëóìîòëàð áåðèëàäè. Øóíèíãäåê, òóðèñòèê õèçìàòëàð
âà ðåêëàìà µàì êåëòèðèëàäè. Ýòíîãðàôèê ïàðêëàðíè ÿðàòèø µàì ìàµàëëèé
àµîëèíèíã ìèëëèé âà ìàäàíèé õóñóñèÿòëàðè áèëàí òàíèøòèðèøãà åðäàì áåðàäè.

Êàëèò ñ´çëàð: ýòíîìàäàíèé òóðèçì, ðà³àìëàøòèðèø, ýòíîïàðê, òóðèñòèê îáúåêò,
ðåêëàìà, òóðèñòèê õèçìàò, ýòíîµîâëè, áàéðàì.

ÝÒÍÎÊÓËÜÒÓÐÍÛÉ ÒÓÐÈÇÌ È ÅÃÎ ÖÈÔÐÎÂÈÇÀÖÈß: ÎÏÛÒ ÃÐÓÇÈÈ
È ÐÎÑÑÈÈ

ÀÍÍÎÒÀÖÈß
Â ñòàòüå àíàëèçèðóåòñÿ îïûò Ãðóçèè è Ðîññèè â ðàçâèòèè ýòíîêóëüòóðíîãî

òóðèçìà, ìåñòà èíôîðìàöèîííûõ òåõíîëîãèé è öèôðîâèçàöèè â ðàçâèòèè
ýòíîêóëüòóðíîãî òóðèçìà. Îáúåêòû ýòíîêóëüòóðíîãî òóðèçìà ÿâëÿþòñÿ âàæíûì
öåíòðàìè ïî ðàñïðîñòðàíåíèþ íàöèîàëüíîé êóëüòóðû íàðîäîâ. Äëÿ ðàçâèòèÿ
ýòíîêóëüòóðíîãî òóðèçìà íåîáõîäèìî âíà÷àëå îòêðûòü â Èíòåðíåòå ñïåöèàëüíûé
ñàéò, ðàçìåñòèòü òàì ýëåêòðîííóþ ñïðàâî÷íóþ èíôîðìàöèþ. Â ýòîé èíôîðìàöèè
ïðèâîäÿòñÿ ñâåäåíèÿ î ïðîâîäèìûõ íàöèîíàëüíî-êóëüòóðíûõ ìåðîïðèÿòèÿõ,
òóðèñòè÷åñêèå êàðòû, òóðèñòè÷åñêèå îáúåêòû. Òàêæå ïðèâîäÿòñÿ òóðèñòè÷åñêèå
óñëóãè è ðåêëàìà. Ñîçäàíèå ýòíîãðàôè÷åñêèõ ïàðêîâ òàêæå ïîìîæåò îçíàêîìëåíèþ
ñ íàöèîíàëüíûìè è êóëüòóðíûìè îñîáåííîñòÿìè ìåñòíîãî íàñåëåíèÿ.

Êëþ÷åâûå ñëîâà: ýòíîêóëüòóðíûé òóðèçì, öèôðîâèçàöèÿ, ýòíîïàðê,
òóðèñòè÷åñêèé îáúåêò, ðåêëàìà, òóðèñòè÷åñêàÿ óñëóãà, ýòíîäâîð, ïðàçäíèê.

ETHNOCULTURAL TOURISM AND ITS DIGITALIZATION: THE
EXPERIENCE OF GEORGIA AND RUSSIA

ABSTRACT
The article analyzes the experience of Georgia and Russia in the development of

ethnocultural tourism, the place of information technology and digitalization in the
development of ethnocultural tourism. Objects of ethnocultural tourism are important
centers for the dissemination of national culture of peoples. For the development of
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ethnocultural tourism, you must first open a special website on the Internet, place
electronic background information there.

This information provides information on ongoing national-cultural events, tourist
maps, tourist sites. Travel services and advertising are also provided. The creation of
ethnographic parks will also help familiarize with the national and cultural characteristics
of the local population.

Key words: ethnocultural tourism, digitalization, ethnopark, tourist destination,
advertising, tourist service, ethnic yard, holiday.

Ìàúëóìêè, æàµîí àìàëè¸òèäà àëîµèäà îëèíãàí õàë³ âà ýëàòëàðíèíã ýòíèê
õóñóñèÿòëàðè, æîéíèíã âà ìàäàíèÿòíèíã ´çèãà õîñëèãè ëîêàë òóðèñòèê áðåíäãà
àéëàíìî³äà. £àäèìãè êàñáêîðëèêëàð - ñàâàò ò´³èø, ãèëàì ò´³èø, ä´ïïè, ÷îïîí,
ñ´çàíà òèêèø, êóëîë÷èëèê óñòàõîíàëàðè  âà áîø³àëàð - òóðèñòèê
æîçèáàäîðëèêíèíã ³´øèì÷à îìèëëàðè µèñîáëàíàäè. Áóëàð òóôàéëè  ÿíãè òóðèñòèê
é´íàëèøëàð âóæóäãà êåëìî³äà. Ôðàíöèÿ, Èñïàíèÿ, áèð ³àòîð ñêàíäèíàâ
ìàìëàêàòëàðèäà ýòíîòóðèçì ðèâîæëàíãàí á´ëèá, õàë³íèíã ýòíèê õóñóñèÿòëàðè
àí÷à âà³òäàí áóåí ñà³ëàíèá êåëìî³äà. Ñ´íããè éèëëàðäà ïîñòñîâåò ìàêîíèäà µàì
ýòíîòóðèçì ðèâîæèãà êàòòà ýúòèáîð áåðèëìî³äà (ìàñàëàí, £îçî²èñòîí, Ãðóçèÿ,
£èð²èçèñòîí, Òîæèêèñòîí âà µ³.). Áó áîðàäà Ðîññèÿ àëîµèäà ´ðèí ýãàëëàéäè,
÷óíêè áó ìàìëàêàòäà 239òà òèëäà ñ´çëàøàäèãàí 182òà õàë³ ÿøàéäè. Ðîññèÿíèíã
µóäóäè òóðëè òàáèèé çîíàëàðäà æîéëàøãàí á´ëèá, òóðèçìíè ðèâîæëàíòèðèø
ó÷óí óëêàí èìêîíèÿòëàðãà ýãà. Ðîññèÿíèíã âà áèð ³àòîð õîðèæèé äàâëàòëàð
òàæðèáàñèíèíã ê´ðñàòãàíèäåê, êàòòà øàµàðëàðäàãè îäàìëàð, äåíãèç á´éëàðèäà
¸ç òàúòèëèäà äàì îëèøäàí êåéèí, ê´ïðî³ õàë³ ìàäàíèÿòè ñà³ëàíèá ³îëãàí
æîéëàðãà ñà¸µàò ³èëèøíè õóø ê´ðàäèëàð.

Ñ´íããè éèëëàðäà òóðèñòèê èñòàêëàðíèíã ´çãàðèøè òóðèñòèê áîçîðíèíã ÿíãè
ìîäåëèíè øàêëëàíèøèãà  îëèá êåëäèêè, óíäà ýòíîìàäàíèé ëàíäøàôò äåãàí
òóøóí÷à áîð. Ýòíîìàäàíèé ëàíäøàôòäà àíúàíàâèé òóðìóø òàðçè, óíèíã áåëãèëàðè
µèñîáëàíãàí ìèëëèé ëèáîñëàð, óé æèµîçëàðè âà ³óðèëèø óñëóáëàðè, ìèëëèé
òàîìëàð âà øó êàáèëàð ñà³ëàíãàí. Ê´ïëàá òóðèñòèê àãåíòëèêëàð âà êîìïàíèÿëàð,
õàòòîêè àëîµèäà òóðîïåðàòîðëàð ´ç ñàéòëàðèäà ýòíîìàäàíèé òóðèçìãà îèä
ìàúëóìîòëàð, ðåêëàìà õàáàðëàðè, õàðèòàëàðíè, ôîòîñóðàòëàð âà âèäåîëàâµàëàðíè,
àâèà âà òåìèð é´ë ÷èïòàëàðè íàðõèíè, ìåµìîíõîíà íàðõèíè âà òóðëàðèíè ê´ðñàòèá
´òèøãàí. ßúíè ýòíîìàäàíèé òóðèçì ñîµàñèäà µàì ðà³àìëàøòèðèøãà êàòòà ýúòèáîð
áåðèëìî³äà.

Òàæðèáàíèíã ê´ðñàòèøè÷à, µóäóäíèíã ýòíîìàäàíèé ïîòåíöèàëèíè
êàïèòàëëàøòèðèø ìóìêèí. Ìàñàëàí, æàµîíäà ýíã òèæîðàòëàøòèðèëãàí, ÿúíè
êîììåðöèàëèçàöèÿ ³èëèíãàí ìàäàíèÿòëàðäàí áèðè êåëüòëàð ìàäàíèÿòè
µèñîáëàíàäè. Óíèíã èëäèçëàðè £àäèìãè Åâðîïà àñîòèðëàðèãà áîðèá
òà³àëàäè.Ìîµèÿò æèµàòèäàí, áóãóíãè êóíäà áó ãëîáàë òèæîðàò ëîéèµàñè á´ëèá,
óíãà ôåñòèâàëëàð, êàðíàâàëëàð, øîó äàñòóðëàðè, ìóñè³à, òóðëè ìàìëàêàòëàðäàãè
êåëüòëàð æàìèÿòëàðè âà ìàäàíèé ìàðêàçëàðè, ìóñè³àëè êðóèçëàð âà áîø³àëàð
êèðàäè.2018 éèë 17 îêòÿáðüäà Áåëîðóññèÿíèíã ïîéòàõòè Ìèíñê øàµðèäà êåëüòëàð
ìàäàíèÿòèíèíã "Ñàìàéí" ôåñòâàëè ´òêàçèëäè [1]. 2019 éèë 3 íîÿáðäà Ïåðìü
´ëêàñèäàãè Áåðåçíèêè øàµðèäàãè ìàäàíèé ìàðêàçäà "Êàòòà øàµàð "Ñàìàéí"
ôåñòèâàëè" ´òêàçèëäè. Ñàíêò-Ïåòåðáóðãäà µàì "Êàòòà Ñàìàéí" ôåñòèâàëè
´òêàçèëìî³äà. Áó µàêäà òóðèñòèê êîìïàíèÿíèíã ñàéòèäà ìàúëóìîò êåëòèðèëãàí
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[2]. GET TRAVEL LTD òóðèñòèê êîìïàíèÿñè Ãðóçèÿ á´éëàá ýòíîòóðëàðíè òàêëèô
³èëìî³äà. Áóëàð îðàñèäà ïàçàíäà÷èëèê, âèíî÷èëèê, òàìàäà áèëàí
ìåµìîíäîð÷èëèê, ê´ï îâîçëè êóéëàø âà õàë³ ðà³ñëàðè, èáîäàòõîíàëàð,
ôîðòèôèêàöèÿ èíøîîòëàðè, Ñâàíåòèÿ ìèíîðàëàðè âà µîêàçîëàð áîð [3].

Ãðóçèÿäàãè 2025 - Òóðèçìíè ðèâîæëàíòèðèø Ñòðàòåãèÿñèäà ÈßÌäà òóðèçì
óëóøèíè 7,9% ãà÷à ê´ïàéòèðèø ì´ëæàëëàíãàí. Áó ìà³ñàäãà ýðèøèøíèíã
é´ëëàðèäàí áèðè àñîñàí ìèíòà³àëàðäà òóðèñòèê ìàµñóëîòëàðíè ðèâîæëàíòèðèø
µèñîáëàíàäè [4]. Ãðóçèÿ ìèíòà³àëàðè ó÷óí èñòè³áîëëè òóðëàðäàí áèðè ýòíîãðàôèê
òóðëàð µèñîáëàíàäè. Áóíèíã ó÷óí åòàðëè÷à øàðò-øàðîèòëàð, õóñóñàí, òóðìóø
òàðçè, ôîëüêëîð, õàë³ µóíàðìàíä÷èëèãè âà êàñáêîðëèãè, ìåúìîð÷èëèê,
ïàçàíäà÷èëèê, âèíî÷èëèêíèíã ìàìëàêàòíèíã òóðëè µóäóäëàðèäà òàðèõàí õèëìà-
õèëëèãè ìàâæóä.  Ãðóçèÿ µóäóäè êàòòà á´ëìàñàäà, ²àðáèé âà øàð³èé áóð÷àêëàðè,
òî²ëè âà âîäèéëàð âîµàñè òóðàð æîéëàð, îøõîíà, ôîëüêëîð, êèéèì-êå÷àêëàð,
ìàµàëëèé êàñáêîðëàð æèµàòèäàí ôàð³ëàíàäèëàð. Ìàñàëàí, Ãðóçèÿ òî²ëàðèäà
àíúàíàâèé òàðèõèé òóðàð æîéëàð òîøäàí ³óðèëãàí ìèíîðàëàð ê´ðèíèøèäà á´ëèá,
²àðáèé Ãðóçèÿ òî²ëèê àµîëèñèíèíã ìèíîðàëàðè øàð³ëèéëàðíèêèäàí øàêëè,
³óðèëèø ìàòåðèàëè, òóçèëèøè, óé-ð´ç²îð áóþìëàðè æèµàòèäàí ôàð³ëàíàäè.
Òî²îëäè µóäóäëàðäà âà âîäèéëàðäà ýñà àíúàíàâèé ¸²î÷ëè óéëàð ³óðèëãàí.
Òàä³è³îò÷èëàðíèíã ôèêðè÷à, Ãðóçèÿ ìèíòà³àëàðèäàãè àµîëè òóðèçì áèçíåñèãà
³´øèëèøãà òàéåð. Ñ´ðîâ íàòèæàëàðèãà ê´ðà, ìàµàëëèé àµîëè òóðèñòëàðãà òóðëè
ñåðâèñëàðíè, õèçìàòëàðíè (ýêñêóðñèÿëàð, ìàµàëëèé òàîìëàð, õàë³
µóíàðìàíä÷èëèãè òóðëàðè á´éè÷à ìàñòåð-êëàññëàð)  òàêëèô ýòà îëèøàäè. Ìèñîë
ó÷óí, Ñâàíåòèÿäà àíúàíàâèé êèãèçäàí èøëàíãàí ýðêàêëàð áîø êèéèìè âà áóðêàíè
òàéåðëàø æàðàåíèíè ê´ðèø âà ́ ðãàíèø ìóìêèí, Ðà÷à-Ëå÷õóìèäà ̧ ²î÷äà áàäèèé
´éìàêîðëèê áèëàí òàíèøèø ìóìêèí. Òèêè âèíî ó÷óí èäèøëàð òàéåðëàø áèëàí
âà òåðèäàí ìóñè³à àñáîáëàðèíè ÿñàø áèëàí, Èìåðåòè - êóëîë÷èëèê áóþìëàðè,
Êâåâðè - âèíî ó÷óí õóìëàð, Ãóðèÿ - ñàâàòëàð ò´³èø, ¸í²î³ äàðàõòè ï´ñòèäàí
áóþìëàð ÿñàø, Øàð³èé Ãðóçèÿ òî²ëàðè - æ´íëè òîëà éèãèðèø, óíè á´ÿø, ãèëàì
âà áîø³à ò´³èëãàí áóþìëàð òàéåðëàø áèëàí ìàøµóðäèð.

Óìóìàí îëãàíäà, ýòíîãðàôèê, ýòíîìàäàíèé òóðëàðíè àìàëãà îøèðèø ó÷óí
ôà³àò àµîëèíèíã èñòàêëàðè, òàæðèáàñè, áèëèìëàðè âà ê´íèêìàëàðè åòàðëè
á´ëìàéäè. Áó áîðàäà äàâëàò âà ìèíòà³àâèé µîêèìèÿòëàðíèíã ÿõøè ðåæàëàøòèðèëãàí
ìîääèé, ìîëèÿâèé âà èíòåëëåêòóàë (àõáîðîòëè) ¸ðäàìè çàðóðäèð. Ìîääèé ¸ðäàì
ñîµàñèäà èíôðàòóçèëìàíè ÿðàòèø âà òàêîìèëëàøòèðèø (é´ëëàð,
êîììóíèêàöèÿëàð, òóðàð æîéëàð), î÷è³ îñìîí òàãèäàãè ýòíîãðàôèê âà
´ëêàøóíîñëèê ìóçåéëàðèíè òàøêèë ³èëèø; ìîëèÿâèé åðäàì ñîµàñèäà - ýòíîòóðèçì
áèëàí øó²óëëàíèøãà èñòàê áèëäèðãàí êè÷èê òàäáèðêîðëàð ó÷óí ìîëèÿâèé ̧ ðäàì;
èíòåëëåêòóàë âà àõáîðîòëè åðäàì ñîµàñèäà - òàäáèðêîðëàðíè åòàê÷è æàµîí
òàæðèáàñè áèëàí òàíèøòèðèø, ðåàë øàðîèòëàðíè âà ìàµàëëèé õóñóñèÿòëàðíè
µèñîáãà îëãàí µîëäà ýòíîòóðëàðíè àìàëãà îøèðèø âà ðåêëàìà ³èëèø á´éè÷à
òàâñèÿëàðíè èøëàá ÷è³èø; ýòíîòóðèçìíè ðà³àìëàøòèðèøãà àëîµèäà ýúòèáîð
áåðèø ëîçèì á´ëàäè.

Øóíäàé ³èëèá, òàúêèäëàø ìóìêèíêè, ¤çáåêèñòîííèíã òóðëè ìèíòà³àëàðè
ó÷óí µàì ýòíîìàäàíèé òóðèçì èñòè³áîëëè µèñîáëàíàäè µàìäà àµîëè ôàðîâîíëèãèíè
îøèðèøãà âà ìèíòà³àâèé è³òèñîäèåòíè ðèâîæëàíòèðèøãà õèçìàò ³èëà îëàäè.

Ðîññèÿíèíã ðà³àìëàøòèðèëãàí ýòíîìàäàíèé òóðèçì ìàñàëàñèãà êåëñàê, øóíè
òàúêèäëàø æîèçêè, áó åðäà µàì ðà³àìëàøòèðèøäà áèð ³àòîð þòó³ëàðãà ýðèøèëãàí.
Ìèñîë ó÷óí Ðîññèÿäàãè "Ýòíîïåòåðáóðã" ïîðòàëè ´ç ñàéòèäà ÿðìàðêàëàð âà
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ýòíîìàäàíèé ôåñòèâàëëàðíè, øó æóìëàäàí ýòíîòåìàòèê âà ýòíîàíèìàöèîí
äàñòóðëàðíè òàøêèë ³èëèø âà ́ òêàçèø á´éè÷à ́ ç åðäàìèíè òàêëèô ³èëìî³äà [5].
Óëàð ïîðòàëè îð³àëè òàëàáíîìàëàðíè ́ ðãàíèá, ôåñòèâàë âà ÿðìàðêàëàðíè, êîíöåðò
âà ê´ðãàçìàëàðíè ´òêàçèøãà åðäàì ê´ðñàòèøìî³äà.

Ïîäìîñêîâüåäàãè ÝÒÍÎÌÈÐ - Ðîññèÿäàãè ýíã êàòòà ýòíîãðàôèê ïàðê á´ëèá,
´ç ñàéòèäà [3]ìåµìîíëàðãà òóðëàð, ýêñêóðñèÿëàð, ìàñòåð-êëàññëàð, îèëàâèé,
áîëàëàð, ¸øëàð äàì îëèøè ó÷óí êàòòà äàñòóðëàðíè òàêëèô ³èëàäè. ¥àð éèëè
òóðëè áàéðàìëàð, ôåñòèâàëëàð ́ òêàçèëàäè. Ìàñàëàí, Øèðîêàÿ Ìàñëåíèöà, Óäàëü
ìîëîäåöêàÿ, µèíäëàðíèíã Äèâàëè, ñëàâÿíëàðíèíã £ó¸ø, ñàìîâàð áàéðàìëàðè,
ýêñêóðñèÿëàð, ìàñòåð-êëàññëàð âà áîø³à òàäáèðëàð óþøòèðèëàäè. Ýòíîïàðê
µóäóäèäà ýòíîµîâëèëàð, ê´ðãàçìàëàð, ýòíèê ìåµìîíõîíàëàð, ìóçåéëàð, ñóâåíèð
ä´êîíëàðè, àòòðàêöèîíëàð áîð.

Ýòíîìàäàíèé òóðèçìíè ðà³àìëàøòèðèøäà ìèíòà³àâèé áðåíäèíã µàì êàòòà
àµàìèÿò êàñá ýòàäè. Æàµîíäà ýòíîìàäàíèé ïîòåíöèàë àñîñèäà µóäóäíè
ìóâàôôà³èÿòëè áðåíäèíã ³èëèø ìèñîëè ñèôàòèäà Êàíàäàíè ê´ðñàòèø ìóìêèí.
Áó ìàìëàêàòäà òóðèçì è³òèñîäèé ðèâîæëàíèøíèíã óñòóâîð é´íàëèøëàðèäàí áèðè
µèñîáëàíàäè. Øóíèíãäåê, òóðèçì µóêóìàòãà àáîðèãåíëàð µàìæàìèÿòëàðè âà
øèìîëèé µóäóäëàðíèíã ìóàììîëàðèíè å÷èøãà, àáîðèãåíëàðãà ýñà ´ç ìàäàíèé
àíúàíàëàðèíè òèêëàø âà ñà³ëàá ³îëèø ìàñàëàëàðèíè µàë ³èëèøãà åðäàì áåðìî³äà.
Êàíàäàíèíã àáîðèãåíëè òóðèçì èíäóñòðèÿñè 270 ìèëëèîí äîëëàðãà áàµîëàíìî³äà,
øó æóìëàäàí áó òàðìî³äà èíäåéñëàð àµîëèñèíèíã áàíäëèãè 14-16 ìèíã äîëëàðíè
òàøêèë ýòàäè. Áó áèçíåñãà àáîðèãåíëàð õóñóñèÿòëàðèíè àêñ ýòòèðóâ÷è òóðèñòèê
ìàðøðóòëàð, îòåëü âà êåìïèíãëàð, èíäåéñëàð ðåçåðâàöèÿëàðèäàãè ìèëëèé òàîìëàð
ðåñòîðàíëàðè, áèðëàøãàí õàðàêòåðäàãè êëàñòåðëàð, ìàäàíèé ìàðêàçëàð, èíòåðôàîë
ìóçåé-øàµàð÷àëàð, ñóâåðíèð ìàµñóëîòëàðè ñàâäîñè êàáèëàð êèðàäè.

Ðîññèÿäà Òàòàðñòàí Ðåñïóáëèêàñèíè ìèñîë ñèôàòèäà ê´ðñàòèø ìóìêèí.
Òàòàðñòîí ́ çèãà õîñ ìèíòà³à á´ëèá, áó åðäà àíúàíàâèé ýòíèê ìóµèò âà çàìîíàâèé
øàµàð ìàäàíèÿòè, èñëîì âà õðèñòèàíëèê ìàäàíèÿòëàðè òèí÷-òîòóâ ÿøàøìî³äà.
Áó ìèíòà³à òàðèõèé âà ìàäàíèé ³àäðèÿòëàðãà áîé. £îçîí êðåìëè, Ñþþìáèêå
ìèíîðàñè õîíëèê äàâðèäàãè ¸äãîðëèêëàð µèñîáëàíàäè, Ñâèÿæñê, Áóë²îð -
áóë²îðëàðíèíã òàðèõèãà îèä.  Òàòàðñòîíäà Óðàçà-áàéðàì, Êóðáàí-áàéðàì (Ð´çà
µàéèòè, £óðáîí µàéèòè), Ñàáàíòóé áàéðàìè êåíã íèøîíëàíàäè. Øóíèíãäåê, Ðîññèÿ
ýòíîìàäàíèé òóðèçìèäà Äåä Ìîðîç (£îðáîáî) âà Âåëèêèé Óñòþã ìóâàôôà³èÿòëè
áðåíäèíã µèñîáëàíàäè. ßíà áèð ìóâàôôà³èÿòëè éèðèê èíâåñòèöèÿâèé ëîéèµà
Êàëóãà îáëàñòèäàãè  "Ýòíîìèð" ìàäàíèé-ýòíîãðàôèê òóðèñòèê ìàðêàçè  µèñîáëàíàäè.
Ó 93 ãåêòàðëè µóäóääà æîéëàøãàí.

Ðîññèÿ ýòíîìàäàíèé òóðèçìèäà ýòíîäåðåâíÿëàð êàòòà ´ðèí ýãàëëàãàí.
Ýòíîäåðåâíÿëàð ê´ïôóíêöèîíàë ìàæìóàëàð á´ëèá, ´ç è÷èãà ìåµìîíõîíàëàð,
îâ³àòëàíèø æîéëàðè, ýòíèê õàðàêòåðäàãè ê´íãèëî÷àð ìàðêàçëàðè, ýòíèê µîâëèëàð,
î÷è³ îñìîí îñòèäàãè ýòíîìóçåéëàðíè êèðèòàäè. Áóíäàé ýòíîäåðåâíÿëàð
Îðåíáóðãäà, Ðîñòîâ îáëàñòèäà, Êðàñíîäàð ´ëêàñèäà, Êîìè Ðåñïóáëèêàñèäà,
øèìîëèé õàë³ëàð çè÷ ÿøàéäèãàí ßìàëäà, Õàíòè-Ìàíñèéñê àâòîíîì îêðóãèäà,
ßêóòèÿäà âà áîø³à ê´ïëàá ìèíòà³àëàðäà áîð.

Ýòíîòóðèçìíè ðà³àìëàøòèðèø àñîñèäà ðèâîæëàíòèðèø ó÷óí ê´ï÷èëèê
òàíèéäèãàí æîçèáàäîð ìèíòà³àâèé áðåíëàðíè ÿðàòèø âà ìàõñóñ ïîðòàëëàðäà
óëàðíè ðåêëàìà ³èëèø, óëàð µà³èäà êåíãðî³ ìàúëóìîòëàð áåðèø êåðàê, äåá
µèñîáëàéìèç.  Áóãóíãè êóíäà ¤çáåêèñòîíäà ëîêàë, ìàìëàêàòèìèç è÷èäà òàíèëãàí
áðåíäëàð áîð. Áóëàð àñîñàí òàðèõèé âà çèåðàò òóðèçìè ñîµàñèäàäèð. Ôèêðèìèç÷à,
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çèåðàòãîµëàð âà ³àäàìæîëàð àòðîôèäà ýòíîµóäóäëàð òàø³èë ³èëèíèá, óëàð
êëàñòåðãà áèðëàøòèðñà ýòíîìàäàíèé òóðçìíè ðèâîæëàíòèðèø ó÷óí ³óëàé
øàðîèòëàð âà ìóµèò ÿðàòèëàäè. ×óíêè áðåíäëàð ëîêàë äàðàæàäàí ðåñïóáëèêà
äàðàæàñèãà ́ òàäè. Ìàçêóð áðåíäëàðíè ðèâîæëàíòèðèá, óëàðäàãè òóðìàµñóëîòëàðíè
îíëàéí ñîòèëèøèíè òàøêèë ³èëèø ëîçèì á´ëàäè. Ýòíîìàäàíèé òóðèçì µàì
àõáîðîòëè ò´éèíãàí ôàîëèÿòãà àéëàíàäè. Òóðèçì äåÿðëè ò´ëà ìåäèà ðåñóðñëàðãà
áî²ëàíãàí, ó âèäåîðîëèêëàð, ðåêëàìà, òàñâèð, òà³äèìîòëàð îð³àëè òóðèñòèê
õèçìàòëàðíè òàêëèô ³èëàäè, ñîòàäè. Àõáîðîò òåõíîëîãèÿëàðè âà ðà³àìëàøòèðèø
áóãóíãè êóíäà òóðèñòèê êîìïàíèÿëàð âà àãåíòëèêëàðíèíã ðà³îáàòáàðäîøëèãèíè
ê´òàðèø óñóëè âà ðèâîæëàíòèðèøäàãè ñòðàòåãèê ðåñóðñëàð µèñîáëàíàäè. ßúíè
òóðèçì èíäóñòðèÿñèíèíã èìêîíèÿòëàðè Èíòåðíåò òàðìî²èíèíã èìêîíèÿòëàðè
áèëàí áî²ëàíãàí.
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4. Øàðàáèäçå Í.Ð. Ðîëü ãîñóäàðñòâà â ðàçâèòèè òóðèçìà. // Âåñòíèê íàóêè è

îáðàçîâàíèÿ. 2018. ¹ 1(37). Ñ. 31-35.
5. http://xn--90aeea2bghkbmep4j.xn--p1ai/projects/ethnoturizm/
6. https://ethnomir.ru/etno/



98
  2-³èñì | ×àñòü-2 | Part-2

ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò | ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ | DIGITAL ECONOMY DEUZ-2020

Òîøêåíò

Êîíòàêò ðåäàêöèé æóðíàëîâ. www.tadqiqot.uz
ÎÎÎ Tadqiqot ãîðîä Òàøêåíò,

óëèöà Àìèðà Òåìóðà ïð.1, äîì-2.
 Web: http://www.tadqiqot.uz/; Email: info@tadqiqot.uz

Òåë: (+998-94) 404-0000

Editorial staff of the journals of www.tadqiqot.uz
Tadqiqot LLC The city of Tashkent,
Amir Temur Street pr.1, House 2.

Web: http://www.tadqiqot.uz/; Email: info@tadqiqot.uz
Phone: (+998-94) 404-0000

«ÐÀ£ÀÌËÈ È£ÒÈÑÎÄÈ¨Ò: ßÍÃÈ ¤ÇÁÅÊÈÑÒÎÍÍÈ
ßÍÃÈ ÒÅÕÍÎËÎÃÈßËÀÐ, ÏËÀÒÔÎÐÌÀËÀÐ ÂÀ ÁÈÇÍÅÑ

ÌÎÄÅËËÀÐÈ ÎÐ£ÀËÈ ÐÈÂÎÆËÀÍÒÈÐÈØÍÈÍÃ
ßÍÃÈ ÁÎÑ£È×È» ÌÀÂÇÓÑÈÄÀÃÈ ÕÀË£ÀÐÎ
ÈËÌÈÉ - ÀÌÀËÈÉ ÊÎÍÔÅÐÅÍÖÈßÍÈÍÃ

ÌÀÒÅÐÈÀËËÀÐÈ
2-£ÈÑÌ

ÌÀÒÅÐÈÀËÛ ÌÅÆÄÓÍÀÐÎÄÍÀß ÍÀÓ×ÍÎ-ÏÐÀÊÒÈ×ÅÑÊÀß
ÊÎÍÔÅÐÅÍÖÈß ÍÀ ÒÅÌÓ «ÖÈÔÐÎÂÀß ÝÊÎÍÎÌÈÊÀ:

ÍÎÂÛÉ ÝÒÀÏ ÐÀÇÂÈÒÈß ÍÎÂÎÃÎ ÓÇÁÅÊÈÑÒÀÍÀ
ÏÎÑÐÅÄÑÒÂÎÌ ÍÎÂÛÕ ÒÅÕÍÎËÎÃÈÉ, ÏËÀÒÔÎÐÌ È

ÁÈÇÍÅÑ ÌÎÄÅËÅÉ» (DEUZ)
×ÀÑÒÜ-2

MATERIALS OF INTERNATIONAL SCIENTIFIC-PRACTICAL
CONFERENCE ON «DIGITAL ECONOMY: A NEW STAGE IN
DEVELOPMENT OF NEW UZBEKISTAN THROUGH NEW

TECHNOLOGIES, PLATFORMS AND BUSINESS MODELS»
(DEUZ)
PART-2

TADQIQOT.UZ
ÒÎÌÎÍÈÄÀÍ ÒÀØÊÈË ÝÒÈËÃÀÍ


