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AHHOTAIIUA

PaccmaTtpuBaeTcss OCHOBHBIE MpPOLIEAYpPbl MHTEPHET-MAapKEeTUHIA, peau3yeMble B
pexuMe oHJalH ¢ ucnoab3oBaHueM CRM cuctembl. OTMeuaeTcsi, 4YTO B YCJIOBUSIX
IAHAMUYHO W3MEHSIOUIENCHS BHEIUHEW M BHYTPEHHEW CpeAbl 3aJayu WHTEPHET-
MapKeTUHIa 3a4acTyl0 PeajMu3yloTCs B YCIOBUSAX HeomnpeaenacHHocTu. [lpuBoagrcs
OCHOBHBI¢ (GYHKUMU HMHPOpMauMOHHO-aHaluTudyeckux cucrtem (HMAC).
PaccmatpuBaroTcsl 3HaHUE-OpUEHTUPOBAHHBIE (KOTHUTUBHBIE) MHMOPMALIMOHHBIE
texHosioruu (UT), ucnonbdyembix B MAC mis1 peleHus 3a1a4 MHTEPHET-MapKETUHTa
HECTPYKTYPUPOBAHHOIO TUIIA.

KmoueBnbie caoBa. CRM cucreMa, NMpeaKOHTPAKTHBIE YCIYTU, XPOHOJIOTMYHOCTb,
pacrnpenesieHHOCTb, HECTPYKTYPUPOBAHHbBIE 3adayu, 3HAHUE-OPUEHTUPOBAHHBIEC
(kornutuBHble) UT, XpaHWIMila ¥ BUTPUHBI TaHHBIX, aHAJIMTAUYECKAsT 00paboTKa B
pE€ATbHOM BPEMEHU, MHTEJUIEKTyIU3alsl CUCTEM, MHMOPMALIMOHHO-aHATUTAYECKas
CHUCTEMA.

Brenenue. ObecrneyeHre cTtabuabHOTro U 3P@PeKTMBHOTO (OPMUPOBAHUS CIIPOCa
W MPOABWXKEHUST TOBAPOB U YCIYT HA PBIHKU C LEJIbIO YIOBIETBOPEHUS MOTPEOHOCTEN
KJIUEHTOB (IMOTpeOuTeei, MoKynaTeseil), sIBAsIEeTCSI OCHOBOM IJIs MOJYyYECHMS
KoMIIaHUel npuObLiM. OOHUM K3 MyTEeW MOBBILIEHUS 3(P(EKTUBHOCTU 3THUX 3aaad
MapKETUHTOBOU NEATEIAbHOCTU SBJISIETCS ONTUMMU3ALMS KOMMYHMKATUBHBIX YCIIVT,
MpenoCTaBIsIEeMbIX Ha caiTe KomMImaHuu. OHM HampaBJIEHbl HAa OCYIIECTBIEHUE
B3aMMOAECWCTBUSI KOMITAHMM CO BCEMM KIMEHTAMM - 3aKa3uMKaMM, SIBJISIOLIMMUCS
CyOBbeKTaMU 3aKJIIUYEeHUS KOHTpakKToB. [I1s1 3TOro mcnoyb3yrorcs TexHonorun CRM-
Customer Relationship Management. B HacTosliee BpeMsl cpeaoil peaausaluiu
YKa3aHHBIX KOMMYHMKATUBHBIX YCIYT SBJISIOTCS MHTEpHET-TeXHOoAoruu. OHU
o0ecneyrBalOT HE TOJbKO IMPOABMXEHME IPOAYKLIMH, HO U HEMOCPEICTBEHHOE
B3aMMOJICHICTBME CO CBOMMM KJIMEHTAMM.
JIJIsT aKTMBHOTO MOBBIIIEHUSI 3(P(PEKTUBHOCTA CBOEU NESATEIbHOCTH KaK 3a CUET
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MPUBJIEUEHUST HOBBIX KJIMEHTOB U MapTHEPOB, TaK 1 3a CUYET YBEJIMUYEHUs] 0O0OPOTOB U
MpeaoCTaBICHUST 00Jiee IMUPOKOro CHEKTpa YCAYTr M PACIIMPEHUS] COTPYIHUYECTBA C
HMEIIMMHUCS KJIMEHTaMU U MapTHepaMHu, BaXXHBIM A1 KOMHOAHUN SIBIsIeTCS
perucTpauusi KIMeHTOB M MX 3aKa30B/3asiBOK Ha CBOEM caiiTe, a TakxKe Mojmadya W
MOHUTOPUHT COOTBETCTBYIOILIIMX OHJIAH-3asBOK KOHTpPareHTaMM. YKa3aHHbIE MPOLEAYpPbI
WHTEePHET-MAapPKETUHTIA CYIIIECTBEHHO 00JIerYatoT paboTy KJIMEHTOB, a TAKXKE MO3BOJISIOT
MapKeToJoraM KOMIIaHMI COKpPAaTUTb BpeMsl MOJy4eHUsT U OOpabdOTKM 3asiBOK U
MUHMMU3UPOBATh BIMsSHUE OIIMOOK "denmoBedyeckoro ¢axkropa” [1]. CRM cucremy
YCIEILIHO UCIOJb3YIOT B CBOEH AESITEJIbHOCTU TaK1e U3BECTHBIE 3apy0esKHbIe KOMITAaHUU
Kak Adidas, American Express, Coca-Cola, Ford Motor Company, General Motors,
Sharp Electronics u ap.

OCHOBHBIMU TTPOLIEAYPAMU MHTEPHET-MapKETUHTA SIBJISIIOTCS reHepalus auaoB (lead-
generation) U IUA-MEHEIXMEHT. JIMIOM NPUHATO Ha3bIBaTh KJIMEHTA, OCTABMBILETO HA
caiiTe CBOIO 3asIBKY WJIHM 3aIlOJIHUBILIETO (hOPMY perucTpauuu [2].

CyllecTBYOIINME B HACTOSIIIEE BPeMsI CaliThl BHITIOJIHSIIOT, B OCHOBHOM, PEKJIAMHYIO
ynkumio. /1151 COBEpIIEHCTBOBAHUSI U YBEIWYEHUS CPephl YCIYT CleayeT paclliupUTh
UX (PyHKLIMY ITyTeM TeHepUpPOBaHNeE JIMIOB Ha CAaMMX caiiTaX. DTO MO3BOJUT OCYILECTRISITh
0oJiee orepaTUBHYIO MapKETUHTOBYIO aHAJUTUKY TTOCTYIAMOIIMX 3asIBOK KJIMEHTOB.

Paccmorpum mopsinok pyHkunonupoBanuss CRMB pexume OHIaiH Ha mpuMepe
MEXIYHAapOIHOIO OITbITA.

OHnailH pexXuM MoAayM 3asiBOK COCTOUT M3 CIEIYIOIINUX ATAIlOB:

1) KiuueHT 3ax0aMT Ha CalT NMpsSIMOI CCBUJIKOWM Ha MOCTOPOHHEM pecypce, 4epes
MOMCKOBYIO CHUCTeMY JIMOO MPsSIMBIM BXOJOM IO aApecy caiTa.

2) KuueHTt npocMaTpuBaeT MH(GOPMALIMOHHYIO YaCcTh CaiiTa WISl aHAI13a BO3MOXHOIO
MPEICTOSIIEr0 COTpyIHUYECTBA C KOMITAHUEA.

3) KimeHT npoXoauT perucTpaluio Ha caiiTe, TIe 3aIl0JHSET ITepBUYHbIE JaHHBIE
0 CBOEIi KOMMAaHWUM U MPOU3BOAUT T'eHepaluio Juaa. DTU JaHHbIEe O KIMeHTax (JIUIbl)
3aHOCSTCS B €AMHYI 0a3y AaHHBIX KJIMEHTOB KOMMNAHWMM sl JajJbHEHIIero
OCYILLIECTBICHUSI MAapKETUHTOBOM 1€SITEIbHOCTH.

4) Tlocne peructpauyy KJIMEHT MOXET ITOCJIAaTh COOTBETCTBYIOILYIO OHJIAMH-3a5IBKY
Ha caiite. OHJIaiiH-3asBKa CONEPXUT UACHTU(MUKALIMOHHbBII HOMEp KOMITAHUU U LU
3aBKM: PEKBU3UTHI TIPOAYKLIMM WM YCIYT HAa UMIIOPT WJIM 3KCITOPT B 3aBUCUMOCTHU OT
TWIIA KJIIMEHTA.

OnucaHHBINM TIpoliecC MoAayyd OHJANH-3asiBOK SIBISIETCSI PeHTA0elbHbIM, TpexXae
BCEro, ¢ TOYKU 3pEHUSI CHUKEHMSI OIOPOKPATUUECKMX M BpEMEHHBIX (DaKTOPOB, KOTOPHIE
MOTYT BOZHUMKHYTb IPU TIPUHSITUM 3asIBKM HEMOCPEACTBEHHO B caMoOil KoMnaHuu. Takke
C YYETOM pacTyllieil akTUBHOCTU KOMIIAHMU Ha MEXIYHAPOAHOM PbIHKE, BKJIIOYAKOIINE
B cebs ¢akTopbl reorpaumyeckoro m 3KOHOMHUYECKOTO XapakKTepa, pacTeT
HeOoOXOAMMOCTh B YNPOIUEHUU MPeIoCTaBIeHUs MNPEAKOHTPAKTHBIX YCIAYT IJIs
WMIIOPTEPOB U BKCIIOPTEPOB, HAXOISIIMUXCS B pa3HBIX ropoaax u cTpaHax. OHaiiH-
3asBKa IMO3BOJISIET MPEIOCTaBIATh BCIO HEOOXOAUMYIO OIEepaTUBHYI MHGOPMALIUIO
HEIOCPEeICTBEHHO B 0a3e JaHHBIX KIMEHTOB KOMIIAHMM, a TaKXKe JOCTYM K €€ TaHHBIM
BCEM OT/IeJIaM KOMIaHUM.

Otnen MapkeTHMHTa KOMITAHWHU T10 U3Y4YeHUI0, aHAIM3y U MOHUTOPUHTY KOHBIOHKTYPbI
KJIMEHTOB MHUPOBBIX PBIHKOB (CIPOCY M TPEIIOXEHUI Ha MPOAYKLMIO KOMITAHWM)
MOJIy4aeT BO3MOKHOCTb HEMOCPEICTBEHHOTO 1OCTYNA KO BCe MH(MOpMaLIMK O KIMEHTAaX,
KOJIMYECTBEe KOMITaHWI, TTOAABIIMX 3asIBKM, KOJIMYECTBE 3apEerMCTPMPOBAHHBIX Ha caiiTe
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KOMITaHUI 3KCOPTEPOB U UMMOPTEPOB U T.1. Ha OCHOBaHMM 3THX TaHHBIX (DOPMUPYIOTCS
AQHAJIUTUYECKUE OTYEThI, KOTOPbIE MPEACTABIASIOTCS B OTHAEJAbl KOHBIOHKTYPHI
MOCTAaBIIMKOB M KJIMEHTOB. Takas aHaqauTW4yecKass MH@OpMaLs SIBJISIETCS OCHOBOM
JJISI TIPUHSITUSI COOTBETCTBYIOIIMX MapKETUHTOBBIX PEIIEHUIA.

CoBpeMEHHBIN 3Tan pa3BUTHUS OOILIECTBAa XapaKTEpPU3yeTCsS TEHACHIIMEN
m100aau3aly, YBEJIWYEHUS B3aMMOCBSI3€M, TMHAMWYHOCTBbIO M3MEHEHUSI BbI30BOB
BHYTPEHHEM M BHEIIHEH Cpeabl, yBeJMYeHUsS oO0beMa M TUNOB MHGOPMALIUU,
OIMMCBIBAIOIIEH YKa3aHHbIE MPOLIECCH. DTa MH(pOPMALIUS XapaKTepU3yeTcs: OOJbIIUM
00BEMOM, Pa3HOPOAHOCTbIO, BPEMEHHOM XPOHOJOTMYHOCTBIO M TEPPUTOPUATBHOU
pacIpeneleHHOCThIO, a TAKXKE HEOMPENSTCHHOCTIMU (HEMOJIHOTOM, CTATUCTUYHOCTHIO,
HETOYHOCTBIO, TPOTUBOPEYMBOCTHIO U HEUETKOCTHIO, OOYCITOBIEHHOM Ka4€CTBEHHBIMU
OLIECHKaMHU B JUHIBUCTHYECKON dopme). MHpopMalyss 3TOro tTmMmna OTHOCHUTCS K
kateropun Imperfect (Incomplete) Information - HecoBepiueHHoit (HemonHoit)
nHopMaLMKU. DTO OOYCIOBUIO MOSIBJCHUE TaK HA3bIBAEMbIX HECTPYKTYPUPOBAHHBIX
3a7a4, TaKMX KaK aHaJIM3, OLIEHKA U MPOTrHO3UPOBAHME PAa3BUTHS MPOLIECCOB, a TAKXKE
MPUHATUS PEUIEHUI B YCIOBUSIX HEOMPEAECJEHHOCTU C LEJbI HOCTUXEHUS
CTPATeTMYECKUX W TAKTUYECKMX Leaei. s pelreHus Takux 3aaad HeOOXOOUMBI HE
TOJBKO JaHHbIE U MH(OpMaLKs 00 aHAJIM3UPYEMBIX IIPOLIECCaX, HO Y 3HAHUS, KOTOPbIE
MOXHO pa3feanTh Ha TPU KJIacca: TPaAULIMOHHBIE - 1€TepPMUHUPOBAHHBIE (YYEOHUKMU,
MOHoTrpaduu, XypHaJbHble CTaTbW U T.A.), DKCHEPTHbIC - (JUHIBUCTUYECKHUE
KA4eCTBEHHbIE OLIEHKM, OCHOBAaHHBIC Ha OIBITE€) W BbISIBJCHHbBIE, OMMUCHIBAIOLIUE
CKPBIThIe B3aMMOCBSI3UM MeXAY HUCXOIAHBIMM JaHHBIMU (MapaMeTpaMu U
(pyHKIIMOHATBHBIMA KOMITOHEHTAMM) 3TUX IIPOLECCOB C IMOMOIIBIO 3BPUCTUYECKUX
Mojeel. 3HaHUs TIepBOro TUITA OTHOCAT K (DOPMaIM3yeMbIM, & BTOPOTO M TPETHETO -
K He(opMaIn3yeMbIM (HECTPYKTYPUPOBAHHBIM) WM TPYIHO (C1a00) (popMaIn3yeMbIM.

JL1st pereHus1 HeCTPYKTYPUPOBAHHBIX 3a/1a4 CO3[aI0TCSI HOBbIE MHTEJIEKTYaIbHBbIE,
3HAaHUE-OPUEHTUPOBAHHbIC (KOTHUTUBHBIC) MH(POPMALIMOHHBIE TEXHOJIOTUX U CUCTEMBI
(UT u UC) nnsga aHanuTU4eCKON OOpaOOTKM, CUCTEMaTU3alliy, CTPYKTYpU3allUH,
aHaaM3a W XpaHEeHUsI OOJbIIMX O0OBEMOB PA3HOPOMAHBIX MHOTOMEPHBIX HAHHBIX,
WH(pOpMAaLMU M 3HAHUWM; MPOTHO3UPOBAHUS W OLEHKU HCCJIEAYEMBIX ITPOLIECCOB;
MPUHSTUS CTPATErMYECKUX M TAKTUYECKUX pellieHU HECTPYKTYPUPOBAHHOI MPUPOIbI,
BJIEKTPOHHOI'O TOKYMEHTOO00pOTa U 3a1unuThl UHpopMauunu. MaTenekryansasie UT n
MC ocHOBaHBI Ha TEOPUM MCKYCCTBEHHOT'O WMHTEJUIEKTA, SKCIEPTHBIX 3HAHUSIX,
MPUPOIHO-OMOJIOTUYECKUX MEXaHW3Max JIOTMYECKOrO BbIBOAA, SBOJIOLMU, O0yUYEHUS
W TOBEICHUS C LIEJIbI0 ONTUMU3ALMU U aJanTaluy K U3MEHSIoLencsa cpeae. Aapom
Takux TexHonoruii spisitorcs "[lpupogHsie 1 Msrkue BbruuciaeHus (Natural / Soft
Computing)", o0beAUHSIOLINE METOAbl HEUYETKON JIOTMKM M BBIBOIA, HEWpOCETEeBbIC
BBIUMCJICHNS, SBOIOLMOHHBIE (TEHETUYECKHUE) U TIOBEICHYECKUE - POCBOIO MHTEJIJIEKTA
(Swarm intelligence): MypaBbMHBIE M MYEJIMHbBIC AJITOPUTMBI, a TakKXe aJrOpUTMBbI
MMMYHHOKoMObIOTUHTA, JIHK-BhIUMICICHUI 1 1p.

KorHuTuBHBIE TEXHOJIOTMK MPEAYCMATPUBAIOT MPEACTABICHUE TAHHBIX U 3HAHUM B
BUIE MH(MOPMALIMOHHBIX, MATEMATUYECKUX IV UMUTALMOHHBIX MOAEJEH: XpaHWIMILIA
u BuTpuH maHHbIX (Data Warehouse and Data Mart), bonpmmx nanHbsix (Big Data),
aHAJIMTUYECKON 00paboTku B peajibHOM BpemeHHu (On-Line Analytical Processing -
OLAP), ananu3za nanHbix 1 3HaHui (DataMining, Knowledge Discovery in Databases)
[3-6].

NC, ucnonb3yromme KOTHUTUBHBIE TEXHOJOTHUU, OTHOCITCS K KJIaccCy
nH@opMmaunmoHHo-aHanuTUYecKuXx cucteM (MAC). OHU 1TO3BOJISIIOT 00J1ee yriTyOJIeHHO
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OCYIIECTBJISITh aHAJIM3, MPOTHO3MPOBAHUE U OLIEHKY COCTOSSHUW W TPUHUMATh
aJICKBaTHbIC AHATU3UPYEMbIM CUTYallMsIM PELICHUST HA CTPATETMYECKOM M TAKTUYECKOM
YPOBHSIX.

MAC BkIII0YaeT moACUCTEMBbI: cOOpa M HAKOIUJICHWS JAHHBIX U3 BHEIIHEH Cpe.bl,
AHAJIMTUYECKON 0OpabOTKM M XpaHEHUs HAHHBIX (3JEKTPOHHBIE MH(POPMALMOHHbIC
pecypcol - DU P), onepatuBHOTO aHaIM3a MPOLECCOB, MOAAEPXKKU IMIPUHSITUST peLIeHUH,
WHTEephEerC Aad moab3oBaTele (ML, MPUHUMAKOILINX PEIIeHUS: MEHEIXEpPOB,
BKCIIEPTOB U Jp.), 4 TAKXKE€ KOMMYHUKALIMOHHYIO MOACUCTEMY IS B3AUMOAECWCTBUS C
MAC gpyrux opranusanuii 1 KOpIoparmuii, COCTaBISIIOIINX B COBOKYITHOCTU II00AJIBHYIO
KOPHOPaTUBHYIO MHAOPMALIMOHHYIO CUCTEMY OpraHu3anuii [8].

MHuTemnekTyanu3anuyss NOoACUCTEMbl aHAJIM3a IPOLIECCOB MHTEPHET-MAapKETUHTA
MpeanojgaraeT MCIOJb30BaHME OOpaO0OTaHHBIX M XpaHUMBIX B DUWP maHHBIX mis
WHTEJIEKTYAIbHOTO aHajanW3a W OLEHKW TEKYIIMX W MPOTHO3UPYEMBIX COCTOSTHUM
HUCCIEAYEMBIX IIPOLIECCOB. sl 5TOro NMEepCrHeKTUBHBIM IPEACTABISETCS pPa3BUTHUE
WHTEJUIEKTyaJlbHbIX TexHOMOTrM Business Inteligence and Analytics myTeM T1OonoaIHEHUS
HUX COBpEMEHHBIMU TexHOMOTUsIMU [IprpoaHbIX 1 MSTKUX BRIYMCIEHU. DTO TTO3BOJIUT
MOBBICUTh 3(P(PEKTUBHOCTb PEIIEHUS 3ada4 CUTYallMOHHOTO M MMUTALIMOHHOTO
MOJICJIMPOBAHMUS, KIaCCU(PUKALIMK, TIPOTHO3UPOBAHUS U OLICHKWA CUTYalMiA C LIEJbIO
(bopMHpOBaHMST BOBMOXHBIX PEKOMEHIALAN TS IPUHSTUS YIIPABICHUYECKHUX PEIICHUIA.

NHuTtennextyanusauuss cucteM noanepxku npuHatusg peweHuin (CIIITP)
MPEAIoaracT COBEPIICHCTBOBAHUE MHTEJUIEKTYAJIbHBIX TEXHOJIOTUI (POPMUPOBAHUS,
aHaJM3a U OLIEHKM BO3MOXHBIX aJbTEPHATHUB PEILICHUM W MCXOMOB (pPEe3yJIbTaTOB
pea3alny peLIeHMii), a Takxke KpuTepreB 3OOEKTUBHOCTU peIu3alluy PELICHUN 1
UX OLIEHOK, B TOM YMCJI€ NpeICTaBICHHbIX B BUJE HEUETKMX MoKazaTteseit [7-8].

BoiBonbl. TeHmeHIMs pocTa 00beMa 1 TUMOB MH(MOPMALIMK O BHEILIIHEW U BHYTPEHHEN
cpele MCCIEMYEMBbIX MPOLIECCOB, XapaKTEPUIYIOIIEUCS TaKxKe TPYAHOIIPEICKA3yeMOM
W3MEHUYMBOCTbI0O M HECOBEPLICHCTBOM (HAJMYMUEM HEOINpeAeJeHHOCTel), TpeOyeT
nanpHerero copepiueHcTBoBaHuS U'T n C mis perneHus 3ana4y MHTEpHET-MapKeTUHTa
MMYTEM MX MHTEJUIEKTYaIU3aLIMMN.

[lepcneKTUBHBIMU  SBJISIOTCS HaOpaBJIEHUSIMHU HCCIAEOAOBAHUMU TI0
nHteuiektyanusaunu UT u UC gaensroTes:

1) coBepiIeHCTBOBAaHME METONOB KOTHUTOJOTWUU: BBISIBIEHUSI, CTPYKTYPUPOBAHUS,
(dopmanuzanum M o0pabOTKM HePOpMalbHbIX 3HAHUM, B TOM YMCJIE TEKCTOBOW U
rpacpuueckoit nHpopMmauuu (Text and WebMining), cogepxalieiicsl B JOKyMEHTax 1
BEO-CTpaHUIIAX;

2) co3gaHue HOBBIX MHTEIEKTYyadbHbIX T aHanu3a, mporHo3upoBaHusl, MPUHSITHS
peLIeHU 119 CUCTEM MHTEPHET-MapKEeTUHTA.

JInTeparypa

1. MaranueB A.H. Ananu3 peiaka: HactonsHas kHura mapketosora - M.: "Anbda-
ITpecc”, 2014.)

2. Akynuu, M.B. UHTepHeT-MapKeTUHT: Y4eOHUK ajis1 6akanaBpoB / M.B. Akynuu. -
M.: JamkoB u K, 2016. - 352c.)

3. bexmypartoB T.®D. HTeIeKTyaIbHbBIE MH(POPMALIMOHHBIE TEXHOJIOTMHM: OCHOBHBIC
CBOICTBa, TUIIbI U HampajeHus pa3sutusi // TATY xabapnapu / Bectnuk TYUT /
TUIT Bulletin. - 2008. - Boim. 1. - C. 7-12.

4. Dasgupta D. Artiflcial Immune Systems and Their Applications, Springer-Verlag,
1998.

TowkeHnm 9 2-kucm | Yacmb-2 | Part-2



@3}%@\ .
@%5" PAKAMJIN UKTUCOOUET | IN®POBAS DKOHOMMUKA | DIGITAL ECONOMY DEUZ-2020

5. John Wang. Encyclopedia of Data Warehousing and Mining. Second Edition, 2009.
Montclair State University, USA. Hershey New York. Information Science reference.
6. bapcersnA.A., KynpusnosM.C., XononM.U., TeccM.JI., EnmnzaposC.H.

AHanu3 TaHHBIX M IPOLECCOB: YU. nmocobue. - 3-eusganue. - CI16. bXB-

ITerepOypr, 2009. -512 c.

7. bexmyparoB T.®., lanabaeBa P.A. MeTonoysorusi MOCTPOSHUSI U CTPYKTYPHO-
(pyHKLIMOHANBHOI OpraHu3aluyd KOPHOpPaTUBHBIX MH(POPMALMOHHBIX cUCTEM //
CoBpeMeHHOe COCTOSIHME 1 MEePCIEeKTUBbI MPUMEHEHUST TH(QOPMALIMOHHBIX CUCTEM B
ynpapienun: Jloxknaasl PecnybaMKaHCKOM HaydYHO-TEXHUYECKOUW KOHdepeHInu. 5-6
ceHTs10ps 2016. - JIxuzak, 2016. - C. 224-232.

8. bexmyparoB T.D., /lanabaeBa P.A. KoHlemnuus MoCTpOeHUsI CTpAaTernueCKuX
cucTeM npuHsTUS peineHuit // [Ipoonembr mHpopMmaTtuku. - HoBocuoupck, 2016. - No
2.-C. 3-12.

2-gucm | Yacme-2 | Part-2 10 Towkenm



DEUZ-2020 PAKAMJIY UKTUCOAMET | HIAP®POBASI DKOHOMMKA | DIGITAL ECONOMY “‘%%

DIGITAL MARKETING STRATEGIES IN COMMERCIAL BANKS

Guzal A. Bekmurodova

Doctoral (DSc) researcher at Department of Banking,
Tashkent State University of Economics, Uzbekistan
Orcid iD 0000-0002-3275-6561
g.bekmurodova@tsue.uz

d ' http://dx.doi.org/10.26739,/2181-9491-2020-SI-2-2

ABSTRACT
Due to the high competition in the market of banking products, the effective
organization of the marketing activities of banks is one of the significant factors for their
successful activity in the market. The changing technological and sociocultural environment
requires adjustment of current promotion practices, as well as the active introduction of
modern methods of promotion. As a result of the development of digital means of data
transmission, their active use by the population, the direction of digital marketing is
becoming relevant. The article discusses modern methods of promoting banking
organizations, analyzes the trends in the use of digital marketing in relation to banking.
Keywords: bank marketing, digital marketing, digital marketing, social media,
promotion of banking organizations, marketing mix, marketing activity efficiency.

Digital marketing is a general term used to refer to targeted and interactive marketing
of goods and services that uses digital technology to attract potential customers and
retain them as consumers. The main objectives of digital marketing are brand promotion
and sales growth using various techniques. Digital marketing includes a wide selection of
marketing tactics to promote products, services and brands. In addition to mobile
technologies, traditional TV and radio, digital marketing methods use the Internet as
the main communication intermediary.[1]

Digital marketing of the bank is based on constantly growing and rapidly changing
technologies. The same features should be expected from the development and strategies
of digital marketing. The following are the most significant points.

1. Segmentation: interest in digital marketing opportunities in market segmentation
in order to identify target markets in both B2B, B2C, and P2P (the possibility of using
crowdsourcing tools).

2. Influence marketing: societies or people capable of influencing consumer behavior
are called opinion leaders.

3. Analysis of the behavior of Internet users (Online Behavioural Advertising,
OBA): consists in collecting information about online user activity on various devices
and sites in order to deliver advertising messages in accordance with the interests,
preferences and needs of the recipients.

4. Collaboration: can be established between organizations, technical service
providers, digital agencies to optimize efforts and share resources. Currently, an important
factor in creating a marketing strategy is the personalization of advertising space using
digital tools.

5. Remarketing: plays a major role in digital marketing. This tactic allows marketers
to publish targeted advertising, that is, to show an advertising message to a specific
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audience, whose representatives are constantly looking for some information on the
network, in particular, information about products and services, or visit sites for other
specific purposes.

6. Advertising in games: the most common use cases are billboards in sports games,
and advertising built into games can also be manifested in the branding of game objects,
such as weapons, cars, clothes.[4]

Instead of the traditional provision of banking services and advising clients through
mandatory visits to the branch or by phone, new tools appear: a unique experience in
providing services through "direct" sales channels, such as the bank's Internet portals,
the introduction of Internet banking, cloud technologies, mobile banking applications,
and contactless payments, virtual currencies and many other innovative solutions.

If you look back, you can trace the history of payment systems and digital financial
services for the last 20-30 years - from the active introduction of ATMs (ATM), bank
cards to the provision of a large volume of services remotely and at any time, with the
transition to service in the "24 / 7 ".

Digital transformation is the main condition for effective work in the banking services
market.

This is a fundamentally new model for building a business, a complete rethinking of
traditional approaches to solving customer problems, high quality and speed of service.

A new round of evolution in the financial industry leads to digitalization, the transfer
of banking products, services, marketing and sales, customer service and operational
processes into a digital environment.

Digitalization is gaining momentum and competing with existing traditional business
models. The market for mobile and contactless payments, P2P services, digital currencies,
etc. is growing rapidly.

Mobility, customer focus, personalization of offers are the main components of the
digital bank concept.

In a traditional bank, all services are focused on the bank branch:

- all the experience and knowledge about the client is concentrated in a specific
service point, a bank branch;

- the branch or office of the bank is the starting point of interaction with the client;

- location of the bank - the distance to the branch matters, the client must be able
to physically reach it;

- digital services are a continuation of the services of the branch where the client is
served;

- standardization of products and services;

- Customer knowledge and service experience may vary depending on the service
channel.

In a digital bank, everything is focused on the client:

- the client is a center of concentration of customer knowledge and customer experience;

- the client chooses how it is more convenient for him to start interacting with the
bank; to start communication, it is not necessary to come to the office;

- the client can be physically anywhere, the distance to the bank office does not
matter;

- digital services are at the center of the customer service model, regardless of the
branch,;

- a line of products and service is created to meet customer needs;
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- knowledge about the client and his experience is accumulated at one point, regardless
of the service channel.

Consumers will increasingly prefer mobile banking and Internet banking to standard
banking.

Digital, user and client experience will become more sophisticated and information-
rich.[5]

This implies a well-coordinated digital banking interaction between the consumer
and the business, new features focused on the creation of their own cryptocurrencies,
biometric authentication systems that do not require a password, services and offers that
are geo-referenced, as well as dialog interfaces.

As world practice shows, the main advantages of a digital bank are as follows:

1. Digitization of the bank's business processes - the use of graphical models of the
business process, closely integrated with the actual implementation of the business
process in information systems (changes take place with a minimum delay in time), as
well as the availability of electronic document management, a system for measuring and
recording a large amount of information ( KPI indicators, operational risks, lists of
employees and customers when performing a business process).

2. Products (services) and sales channels are focused on customer self-service and are
provided in digital form.

The digital bank includes remote banking services (Internet banking and all related
services), mobile applications, Internet acquiring, interbank services, and the quick
launch of new products (services) for sale.

3. Qualified personnel - the presence of their own digital teams, combining the
competencies of business, I'T and marketing, functional teams working together on an
ongoing basis. The bank's corporate culture is focused on digital business and innovation.

4. System architecture of the bank - almost all information systems of the bank should
be closely integrated with each other, forming a single platform. At the same time, bank
partners should be able to develop their own new services and integrate them with the
bank's products (services) (for example, providing a service for the sale of construction
services and goods when applying for mortgage loans at the bank).

Digital banking allows the user to easily control all their financial transactions,
which means that they can control the situation as a whole.
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ANNOTATSIYA

Ushbu magolada ragamli igtisodiyotning islomiy moliyalashtirish yo'nalishlarida tashkil
etilishi va qo'llanilishi hagida ma'lumot beriladi.

Kalit so'zlar: Ragamli iqtisodiyot, islom hamkorlik tashkiloti (OIC), islomiy
moliyalashtirish, jahon raqamli iqtisodiyoti, startup, FinTech.

AHHOTAIIUA

B a710i1 cTaThe npeacTaBiaeH 0030p co3aaHUs M MPUMEHEHUS U(PPOBOIl SKOHOMUKU
B MCJTAMCKHUX (prHAHCAaXx.

KawoueBbie caoBa: nudponBas skoHomuka, Opranmszaumsa Mcaamckoro
COTpYOHMUUYECTBA, MCJIaMcCKue (pUHAHCHI, MUpoBas LuMGpoBasi 3KOHOMUKa, startup,
FinTech.

ANNOTATION

This article provides an overview of the creation and application of the digital
economy in the islamic finance.

Keywords: digital economy, Organization of Islamic cooperation (OIC), Islamic
finance, world digital economy, startup, FinTech.

Axborot - kommunikatsiya sohasining rivojlanishi igtisodiyotning yuksalishiga to'g'ridan
- to'g'ri ta'sir gilmoqgda. Bu esa kelajak igtisodiyot ragamli ko'rinishda bo'lishidan dalolat
giladi. Xo'sh, ragamli iqtisodiyot nima?

Ragamli igtisodiyot - bu ragamli hisoblash texnologiyalariga asoslanib internet orqali
biznesni boshqarish hisoblanadi. Mobil banking, onlayn to'lovlar, mobil ilovalar orqali
mijozlarning o'zaro pul ayirboshlashi, bank hisob ragamlari orqgali pul o'tkazmalari,
tovarlarni buyurtma qilish, ularni sotib olish va pulini to'lash, uni xaridorgacha yetkazib
berish va hatto ularga xizmat ko'rsatish ham raqamli igtisodiyot ko'rinishida bo'ladi. Ma'lumki,
igtisodiyotda xaridorlar turli kategoriyalarga ko'ra farglanadilar: yoshi, jinsi, irqi, ijtimoiy
kelib chiqishi va dini. Bugunga kelib raqamli igtisodiyot nafaqat moliyalashtirishning
an'anaviy tarmogqlarida balki, islomiy moliyalashtirish liniyalarida ham keng qo'llanilmoqda.

Ragamli islom bankingi FinTech (finance&technology) industriyasi vositalaridan
foydalangan holda onlayn xizmatlar orqali islom bank xizmatlarini amalga oshirish
texnologiyasidir. Islomiy moliyalashtirish hamda islom bankchiligi bir-biriga bog'ligki
moliyalashtirishda bank asosiy vositachi hisoblanadi.

"Ragamlashtirish bizning oldimizga uchta maqsadlarni: mahsulotning va xizmatlarning
sifatini oshirish, narxlarni tushirish, ma'lumot to'plash va boshqarishni rivojlantirishga
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yordam beradi", deb Dubay islom iqgtisodiyotini rivojlantirish strategiyasi va loyihalashtirish
markazi boshqaruvchisi Said Muborak igtisodiyotda ragamlashtirishning ahamiyati hagida
ta'kidlab o'tgan[1] edi.

2014-yilda ragamli iqtisodiyotning giymati 1.9 trln dollarni tashkil gilgan bo'lsa, bu
ko'rsatkich 2020-yilda 4.3 trln. dollarga yetishi kutilmogda. Islom hamkorlik tashkiloti
(OIC)ga a'zo mamlakatlar ham bu ulushdan chetda golayotgani yo'q. Bu mamlakatlar
2014-yilda 107 mlrd. dollarlik jahon ragamli iqtisodiyoti xizmatidan foydalangan bo'lsa,
2020-yilga kelib bu ko'rsatkich 277 mlrd. dollarga yetishi prognoz gilinmoqda.
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I-rasm. 2014-yilda jahon raqamli igtisodiyoti ulushi (mlrd)[2].

Nisbatan aholisi dunyo mamlakatlari aholisidan ko'ra yosh bo'lgan musulmon
mamlakatlari islomiy moliyalashtirish tizimida startup loyihalarni qo'llashga katta e'tibor
bermoqgda. Ragamli islom iqtisodiyoti strategik muhim soha bo'lib bir gancha OIC
mamlakatlari islomiy moliyalashtirish texnologiyasi (Islamic FinTech)ga qizigmoqda.
Masalan, BAAning Dubay Xalgaro Moliya Markazi islomiy moliyalashtirish
texnologiyasidagi startuplar uchun 2018-yilda 100 miln. dollar ajratdi. Malayziya Ragamli
Igtisodiyot Korporatsiyasi davlat boshqaruvidagi korporatsiya bo'lib, ushbu mamlakatda
ragamli igtisodiyot mubhitini shakllantirish uchun tashkil etilgan. Shuningdek bu korporatsiya
halol biznes bilan shug'ullanuvchi tadbirkorlarga sertifikat berishni amalga oshiradi.

Boshgalar I
Malayvziva [
Buyuk Britaniva [ NN
BAA
AQSH I
ndoneziya G

Ln
=
1=
=
L
a3
=1

0 25 30 35

2-rasm. Ayrim mamlakatlarda islomiy moliya texnologiyalari (Islamic FinTech) asosida
moliyalashtirilgan startup loyihalari soni [3].
Jahonda umumiy hisobda 93 ta Islomiy FinTech startuplari mavjud bo'lib, 31 tasi
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Indoneziyada, 12 tasi AQSHda, 11 tasi Birlashgan Arab Amirliklarida, 10 tasi Buyuk
Britaniyada, 7 tasi Malayziyada va qolgani esa dunyoning boshga mamlakatlariga to'g'ri
keladi. Startup loyihalari bir gancha sektorlarga ajratilgan bo'lib, bundan 65 tasi biznesni
moliyalashtirishga, 15 tasi mol-mulk boshqaruvi (zakot)ga, 8 tasi deposit va transfertlarga
yo'naltirilgan.

Islom igtisodiyotida shuningdek mushoraka moliyalashtirish yo'nalishiga asoslangan
bir gancha tizimlar mavjud. Misol uchun, kroud-fonding (crowd-funding) bo'lib, bu
yo'nalish igtisodiyotda yangi soha hisoblanadi. Crowd-funding bu kichik biznes va startuplarga
venchur (yuqori riskli va yuqori daromadli) kapitallardan investitsiya va kreditlar olishga
yordam beradi. Crowd-funding internet orqali kichik firmalarga o'zlarining mablag'larini
ko'paytirishga yordam beradi[4]. Shuningdek, islomiy moliyalashtirishda kapital egasi
(rab-ul mol) va tadbirkor (mudarib) o'rtasida tuziladigan shartnoma "mudoraba" shartnomasi
deyiladi. Bu shartnoma yuzasidan bir tomondan tadbirkor mehnati bilan xizmat qiladi,
ikkinchi tomondan mulk egasi puli bilan gatnashadi.

Ragamli igtisodiyotni islomiy moliyalashtirish liniyalarida qo'llashlik yangi mijozlarni
jalb qilishga yordam beradi. Tadbirkor va kapital egasini bir joyga jamlash, ularning bir-
biri bilan muzokaraga qilish uchun maxsus islomiy moliyalashtirishga oid ilovalarni
ishlab chiqish yaqin kelajakda bu sohaga qiziquvchilar auditoriyasini kengaytiradi.

Foydalanilgan adabiyotlar ro'yxati.
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AHHOTAIIUA
Makonaga xu3MaT KypcaTull KOpXxoHajapuia pakaMiaud OOLIKApMII XKapa€Hjaapu
KypcaTWiiraH, UKTUCOAUETHMHT aCOCUIA OMMWIIM PakKaMJIM MaJaHUSTHU PUBOXJIAHTUPUILL
Ba 3aMOHAaBUUW WMKTUCOAMETHUHT Tjo0Oan TeHACHUHUsSJapuaaH OWpU paKaMJiu
UKTUCOOMETAA XU3MAT KYpCaTUIIl KOPXOHATAPUHUHT PUBOXJIAHTUPUILTHU MOAEIJTApUHU
pakamMJIalITUPHUIL KypcaTud OepuiraH. Xmu3maT KYpcaTUll KOPXOHaJapuHU paKaMIu
OoLIKApHUIL Xapa€HJIapuHU (apKJialll XXuxaTaapy YpraHWIraH.
Kamar cy3napu: Pakamiam Go1kapuill xxapaéHiaapy, Xu3Mar KypcaTUill KOpXOHAaJapu,
BKOHOMETPUK MOJEJIAIITUPUIL, KUIIUIOK, XKoiaapu

INPOILIECCHI IM®POBOI'O YIIPABJIEHUSA HA ITPEAIIPUATUSAX COEPDI
YCIYTr
AHHOTAIIUA
B cratbe M310XEeHBI TTpouecchl HUMPOBOro YIIPaBIeHUS HA NPEANPUITUSIX CEephl
YCJIyT, MOKa3aHbl pa3BUTUE LIM(PPOBOM KYyJbTYpbl KaK OCHOBHONM ABVIKYLIEH CHJIbI
SKOHOMUKH U pa3padboTKa Moaeieil HU(MPOBbIX YCIYT B OAHOM M3 II100aTbHBIX TPEHIOB
COBpEMEHHOUN 3KOHOMHUKM. M3yueHa mnuddepeHIManmss mpoueccoB HUGPPOBOTO
VIIpABJICHUS MPEANPUITUSIMUA CHEPBI YCIYT.
KimoueBbie cjoBa: mporeccbl HU(MPOBOTO YNPaBIACHUS, MPEANIPUITUS CPEPBI
00CTYy>XMBaHUSI, SKOHOMETPUUECKOE MOIEIUPOBAHUE, CEJIbCKUE PAOHBI.

DIGITAL MANAGEMENT PROCESSES AT SERVICE ENTERPRISES

ABSTRACT
The article describes the processes of digital management at enterprises in the service
sector, shows the development of digital culture as the main driving force of the
economy and the development of models of digital services in one of the global trends
of the modern economy. The differentiation of processes of digital management of
enterprises in the service sector is studied.
Keywords: digital management processes, service enterprises, econometric modeling,
rural areas.

XO03Upru KyHiaa pakamJv UKTUCOOUET TyLIyHYacu Oup KATOp MamilaKaTJIapHUHT
WKTUCOIUIA Ha3apusICH Ba aMaIMETHAA a0 Oyiau. by pakamiand TeXHOJIOTUSUIApHUHT
>KaaaJl pUBOXJIAHUIIM, aXO00POT coXacuaa MHKWIO0 Ba UKTUCOAUETHUHT I100AJLIallyB
Xapa€HJIapvHU Te3JalUTUPUII OWIaH axpanud Typaau. YnapaaH ¢oiiaaaHuUII
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caMapagopJauru opTud 6opa€TraH OMJIMMra aJaHTUPUIIN Ba VKTUMOMM-UKTUCOAUIA
aJloKajap Tooopa KeHrainno 6opMoxaa.

Bbozop cyObekTnapuHUHT (paoausiTUIa pakamid MKTUCOAUETHUHI acOCUl OMUJIU
pakaMJId MaJaHUSITHU PUBOXJAHTUpMILAAH MOopaT. KaMUSATHU MXKTUMOUN Ba
UKTUCOIMM MCAO0X KWIMIIHUHT XO3UPrM OOCKUYMAA aTpPO(P-MYXUT XKaMUSITHUHT
WHCTUTYLIMOHAJ TY3WIMIIIMTA XOC XyCyCUSITIaApUHU KEJITUPUO YMKApMOKa Ba Oy acocia
STHTU TYyIIyH4Yajap Ba €HJalllyBJapHU IIaKIaHTUPUILTA 3apypaT TYFIUpPaIn.

AMMO "X13MaT KypcaTuill KOpXOHaJIapy, alHUKCa, MUHTAKAHMHT KUIIUJIOK, JKoiiapraa
CYCT pMBOXJIaHMOKZA", Oy ep/ia KaTTa KarmuTaj Ma0JiaF Tajgad KuaIMalanuraH Ba XyCyCui
TaIOMPKOPJIUK YUYH XKO03U0amop OYaraH KyNruHa aHbaHaBUI XM3MaT TypJiapy €Tapiiu
Japaxajaa pUBOXJaHMall Ba KMIIJIOK aXOJMCUHMHT yjlapaaH ¢oiigagaHUII
WMKOHUSATIIApU TACTIUTUYA KOJIMOK/IA.

Xu3MaT KypcaTulll COXaCUHUHT SUIMM MYKU MaxCyJIOTAAru Yyl Xo3upya 0030p
ME30HJapyUra Moc KeJIMasinTU Ba YHU AYHEHMHI PUBOXJIAHTaH MaMJlakaTiapuiaa Oy
coxaja 3pMIIWJITaH KypcaTKUdjaapra Takkocjad oyamManau.

AXOJMHUHT TypMyIll IIAapOUTH Ba TYypMYII Japa*KaCUHUHT CU(MATUHU OILLIMPUII,
allHMKCa, XU3MaT KypcaTulll coxacuga ogubd OopuyiaéTraH MKTUCOAUI McioXatjapra
OOFJIMK.

By 6opama VY36ekucton mpesumentu Lllaskar Mup3uées Ommit Maxiicra
MypoxkaaTHOMAacCKH/a JaBjiaT Ba KaMUSIT KYPUJIUIIMHUHT TYpJIu coxajlapuaa caMapaiu
HaTuXajJapra 3pUIIKMII YyYYH MJIFOP 3aMOHaBUl aXxO0OpOT-KOMMYHUKAalIMS
TeXHOJOTUSIApUHU XXKOPUI ITUII 3apypjurura xam 3bTuOOp Kapatau. Pakamiu
UKTUCOAMETHUHI MMJIIMI cTpateruscuHu uuuiad yukum Ba 2020-2030 #unnmapra
MymKamaHrad "Pakamiym V30eKMCTOH" PUBOXJIAHMII JACTYPUHM KAOYT KUJIMIIHU
Takiau@ stau.[1]

3aMOHaBUIi MKTUCOAMETHUHI TJ100al TeHACHUMSJIapuaaH Oupu OYIub pakamuv
UKTUCOOUET XUCOOIaHAIM.

by sca paBmat cué€catv, MWUIMKA pakaMId MKTUCOAWN XaB(MCU3IUK, HOPACMUIA
HOpMa Ba MKTMMOMI XYJIK-KOWAaJapyMHU TapTUOra TYLIMPYBUM MEbEPUM-XYKYKUI
TU3UMHU SIPATUILI KEPAKIUTUHU OUIAMPAIN.

MxTrconnéTHu MoaepHM3alIMsLIalll IapOUTHAA aX0IU TYPMYII IHAPOUTH, TYPMYII
Tap3u Ba TYPMYII JapakaCUHU OIIMPUIL MaKCaauaa XU3MaT KypcaTUI COXaCMHM TalLKIIT
KUJIMUII, Xap OUp MUHTAaKAaHUHT UKJIWUMU, ypd-oaaTu, 0030p MKTUCOAUETHU
LIApOUTIApMHU XMCOOra OJIraH X0Jjaa, MHHOBALIMOH MIIJIa0 YMKAPUII XXKapaéHIapuHU
OINTUMAaJl MOJEIUHM Ba OOLIKAPUIIHUHT pakKaMJIM YCYJJIApUHU UIIJIa0 YMKUII Tajab
STUJIAIN:

-XU3MaT KypcaTyBuM 0030p MHQpaTy3uIMacu CyObeKTJIapUHM YCTYBOp Tap3ia
PUBOXKJIAHTUPUILIHY OOLIKAPHUIITHYU paKaMJIallITUPUIIL;

-XM3MaT KypcaTyBuM 0030p MH(MpaTy3uaMacu CyObEKTIapu YypTracuaaru paxkooat
MYXUTUHU TpaHchopMalusiialll;

-3aMOHAaBUI WJIFOP TEXHOJOTUSIAPHU XXOpUi 3THUO, pakodaTOapaoul MaxcysoTiap
U1UIa0 YMKApYyBYM MyKaMMaJl TEXHOJIOTHMK XKapaéHJIapHU MOAEIAIITUPUILL;

- UIUIad YuKapuil (GOHIAPMHU Ba MINYM KyWIapWHU XY>KJIMK 00OpOTUra siHama
TYAapOK, KajJ0 KWJIMIIHU, STbHU KaMUSITHUHT 4yerapajlaHraH pecypciapuiaH TYFpU
(oitmananuiga OOIMIKAPUIITHU paKaMJIAIITUPUIL ;

-XXOHWaapaaru xu3MaT KypcaTUIl KOpXOHajapra XOpWXXWi MHBECTULMSUIAPHU XKaj0
STUII Ba MHBECTUILIMS XKapa€HJapUHU OOIIKAPUIITHU paKaMmIallTUPHILL.

Xu3Matr KypcaTUlll KOPXOHAJApUMHUHI PUBOXIAHTUPUILNHM MOACIAIITUPUIIAA
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pakamMJIAIITUPUILI HYKTau HazapAaH OOLUKApUII XKapa€HJapuMHM TaBcUdaaluga pea
00BEKT MKKWUTA TU3UM KypuUHMIIMAA Keatupwiaan (1-pacm).[2]

S'1;"'r| "'-: ---1"'.r.|
X1 hy hy ——————— &1 1) l l l
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= b 2 B
% =] g
; = =) =
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I-pacm. Xu3MaTr KypcaTUIl KOPXOHAJIAPWHU paKAMIM OOILIKAPUII TU3UMWUHUHT
CTPYKTYpacH.

boikapysun Ba GomkapuiayBuu (O0omkapuin oo6ebkTH). Kym TapMOKJM Xxu3Mar
KYypCaTUIIl COXaCMHM 3KOHOMETPUK MOIE/UIAIITUPHUILAA OOIIKAPUIN TU3UMIAPUHUHT

YMYMMI CTPYKTypacu, Oy epra: }(t)— KHAPUII TAbCUPJIapU (TOMIUUPUK) BEKTOPH; B(t)
- TAlIKY MYXUT TabCUPJIAPU BEKTODPH; Z‘(;) - XaToNap CUTHAJIUHUHT BEKTOPHU; J" (1)
- OomIKapull TabCUPJAPUHUHI BEKTOPHU; IK30T€H Yy3rapyBumiap: ;(t)- S tuszum

XOJIaTIapy BEKTOPH; }(t) - YUKW Y3rapyBYMIAPUHUHT BEKTOPH, oatia 1(H)=z() .

Xu3MaT KypcaTUIl KOpXOHaJapuHM OOolUKAapulIga xed OyamaraHaa yYJapHUHT y4
TYpPJIM KMXAaTUHU (DapKjIail Jo3uM OYIaau:

- Ma3MyHJIY paKaMmJIAIITUPUIL(XM3MATIApHU KYpCcaTull Oyiinya Ma3MyH, (DAaOJIMSITHUHT
cu@ar taBcudura HuUcObataH MaH@aaTIapH);

- MKTUCOIMI pakKaMJalUTUpUII(XU3MATIapHU TaKIUM OSTUII, XapaxaTjap Ba
HaTvxXkajgap oyinya paoausgarra HUcOaTaH MaHdaaTiaap);

- CHMECUM-UKTUCOOUN pakaMIAalITUpULI(KuaupuiaaéTran ¢paoausaTia Typau
CYOBEKTJIApDHMHI KATHAIIMINMA Ba ¥3apo aJOKaJapUHMU TapTUOra coiamd TypyBUU
HOpPMaJIJapHUHT CaKJIAaHWIIIM Ba y3rapuiunra HucobataH MaHgaamiap, SbHA OOIIKAPUIIL,
MOJIMSUTAIUTUPUIL, COJIMKKA TOPTUII Ba XOKA30JaPHUHT TaKAUM STUIMILIMTIA HUCOaTaH
MaHdaatiaap).[3]

Xu3MaTiiap COXaCMHHU pakaMIallTUpWIaéTraHaa, MaH@aaTIapHUHT Kylumaru yd
KaTTa TypyxJu MaHgaaTJapuHU aXpaTUll MYMKWH: XU3MaT KMCTEbMOTYMIAPHUHT
6eBocuTa MaH(paaTaapyu OMp XU dMAC Ba axoyuv Typyxjapu Oyiimdya Typjau mapoMan
Japaxajapu, MabaIyMoOTU Oyiinua apkiaaHaau. Mciaoxotiap OoluiaHryHra Kagap gaBp
KAl KUJIWHTaH TYpyXJIapHUHT Oapyanapy MaH(paaTiapyuaa yMyMUi YXIHAILTMK MaBXYy/T
OyiraH, SsbHU TaKAUM 3TUIAETraH Xu3Matiap cudatugaH KOHMKMACIUK Ba YJIapHUHT
ajoxyuaa TypJapu OyiiMya TaKUMJUIMKHUHT MaBXYIJIMIUM. AXoaud MaHdaaTiaapura
YMYMUIWIMK - Oy Xu3Mmatriaap CU(MaTUHUHT SXINWIaHWIIWHU xoxjaawaup. Iy ownan
Oupra axoJJMHUHT OMp KMCcMU (¥pTa Ba FOKOPU JapOMaJId TypyxJiap) IOKOPUPOK, cudaTin
XyU3MaTiapra xak Tyjaaira taieépaup.[4]

IOxopu mapoMamiau rypyxjapra 3ca yMmyMaH Oapya TMOOMIA, TabJiuM Ba MaJdaHMIA
XOPIMK XW3MaTjaapra xak, Tyjaalura po3uaupiap, JIEKUH TaMOMaH 0o1ka, cudamiicura.
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VpTa Ba IMacT JapoMaJid rypyxJjapra 3ca aBBaJTrd Oe€IyJ MXTUMOUM-MaJaHUM
XU3MATJIAPHU TaKIUM 3TUII TU3UMMWHUHT CaKJIAHUIIM Ba YJIApHUHT cudaTuHu (acocaH
JlaBJIaT XMCOOWTra) OLIMpUILIAH MaHdaaTIopaupsap.

Xu3Matiaap COXaCUHUHT TaOMaTh, XU3MAaTHUHT MOJIIWI ToBapaapaaH (papKaallTUPyBUIU
XyCycusTaap Xu3Matjaap 0030pM XyCyCHUSITIAapUHU acocjaau. YHU 06030p
WKTUCONUETUHUHT YMYMWI KOHYHJapura OViicyHaauraH, ToBap 0030pu OwuiaH
OMpraJvkKIa YHUHI XWUJIMa XWIUIUTU cudaTuaa KYypuo YMKWIAIu.

Vnap Kyiiuparuiapra axpaauo Typaau.

-IOKOpU TWHAMU3M;

-Xyoyaui OVFMHJIALITUPUIL Ba JIOKAJ TaBCU(;

-KaiTa uiuiad YMKUII HUMKIWA Tydaiin KanuTaa alJJaHUIIMHUHT I0KOPU TE3JIUTH;

-XM3MarT KypCcaTulll KOPXOHAJAPHUHT KYITYWINTHY, IIIYHUHIIEK, XU3MAaTJIapHU IOKJIalll,
TYLUMPUII Ba TaxXJIALMHUHT MMKOHUATHA OYaMaraHjauru Tydaiaum yJlapHUMHT 0030p
KOHBIOKTYpAaCHUra I0KOPU CE3TUPJINTH;

-A111a0 YMKAPYBYM Ba UCTEBMOIYM YpTaCUAATU LIAXCUM alloKa OM1aH OOFIMK, OYIraH
XM3MaT KYpPCaTUIIl XXapa€HUHT XyCyCUSITIApH;

-KYIMYUJIUK TapMOKJapJaru MaxCyJOTHUHT I0KOpU nuddepeHInaIallyBu;

-XM3MaTJapHU KypcaTullga KYyMYWIWK XoJjaTjiapaa HaTWXKaHW OJAWHIAH OuIuo
OYJIMACIIUK;

-MILTIa0 YMKAPYBUYM Ba MCTEBMOJUYM YpTacuaaru axoopor Oyiimya MyTaHOCUOJIMK
OYIMACIUTMHUHT MaBXYyIUIUTU XU3MaT KYPCaTUIL KOPXOHATAPUHUHT PUBOXJIAHUILINATA
TYCKUHJIUK KuJiagu.|[S]

by sca warapuru yH Wuutap gaBoMuaa MaBXyd OyJamaraH, pakKamaallTAPUILTa
acocJlaHraH Kymiad xu3Matiaap naigo oyauiuura ca6ad oyiau.

XyJioca KWJIaauran Oyiacak Xxu3MaT KYpCaTULIHUHT paKaMJIM UKTUCOAUET MOJIECJINTA
VTUIIM MXTUMOUM-UKTUCOMWUN MYHOcabaTjap TyOdaH SIHTM WMMKOHWUSTIAp Ba
Taxauajapra ojubd Keiaaawu.

Kemaxaxkma axonura Xxu3mMaT KypcaTUI COXaCUHU 0apKapop PUBOXIAHTUPHUIL YIYH
WHHOBALIMsI OMUJIMTA ACOCUIA 9bTUOOPHM KapaTUIL MaKcaara MyBouk aed XucobdiaHaau.
MuHOBanys acocuaa pakamian Xu3MaT KypcaTUI KOPXOHAJTapUHNA PUBOXKJIAHTUPHUII Ba
TAIIKWI KWINII Y9yH MTHHOBALIMOH FOSI Ba SIHI'M OYMJITAH XM3MaTjap TApMOFUHU >XKOPUIA
STULL, IOKOPU CUGATIN XU3MaT KYpCaTUIll KOPXOHATIAPMHUHT PUBOXKJIAHUILIMTA IIIAPOUT
sipaTaguraH OMWUJIApHU parOaTJaHTUPUIL JIO3UM OYJIadau.
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AHHOTALIUSA
Y6y Mmakonana pakaMJIalITUPUITHUHT 3aMOHABUI OyXrajaTepus XMcoOura TabCupu
VpraHwiran Ba Taxjauia 3twiaradH. CYHITH VH WWIIMKIA pakamau 0o30opiap coxacuia
TEXHOJIOTMK WHKWIOO pyil Oepau, Oy aHaAIoOr OM3HECHUHI pakKaMJIALITUPUIL TOMOH
cuKuiIuMra oau6 keaau. by 3amMoHaBMii myHEHa pakoOaTOApAOLIMKHU cakJjall Ba
Oyxrajitepusi XUcoOuaa MabAyMOTHU KalTa MILJIAIN, TYIUJIall, cakjall y4yH SIHTU
WMKOHUSTIApHU 04KnO Oepanu.
Kamar cysnap: pakamiaum MKTUCOMMET, OyxrajaTepus XUCOOW, paKaMJIalITAPHII,
TapKaTHIl, paKkaMJIM MaHOajap, pakaMmJIallTUPUIL
AHHOTALIUSA
B craTtbhe paccmoTpeHa BausiHME HA(POBU3ALIMU Ha COBPEMEHHbBIN OyXTraJTepCKuii
yueT. B mocnenHee gecsituaeTre MpoM3o0lilia TEXHOJI0IMYecKasl peBOIOLUs B 00J1aCTH
LHUGPOBBIX PHIHKOB, KOTOpasl MpHUBEda K CIBUTY aHAJIOTOBOro OM3Heca B CTOPOHY
OLM(PPOBKU. DTO OTKPHIBAET HOBbIE BO3MOXHOCTU IJIsI 00pabOTKM, cOOpa, XpaHEHUS
rHPOPMALIMKA B OYXTaJITEPCKOM yUeTe.
KmoueBbie ciaoBa: 1u@ppoBasi 5KOHOMUKA, OyXraJaTepCKU ydyeT, UM@poBU3aALINS,
OTUCTPpUOBIOLIMS, TU(POBBIE PECYpChl, OLMU(PpPOBKa
ANNOTATION
The article deals with the topic of the impact of digitalization on modern accounting.
In the last decade, there has been a technological revolution in the field of digital
markets, which has led to a shift in the analog business towards digitization. This opens
up new opportunities for processing, collecting, storing information in accounting and
maintaining competitiveness in the modern world.
Keywords: digital economics, accounting, digitalization, distribution, digital resources,
digitization

Kup. V36exkucton Pecriyonmkacu [pesunentn LaBkat Mupsuées Onuii Maximicra
nynnaran MypoxaatHomacuga 2020 iunHu - "Wiam mabpudar Ba pakamiau
UKTUCOAMETHU PUBOXJIAHTUPUII Huan" med >BJIOH KHJap 3KaH, pakKaMJu
UKTUCOOUETHUHT MaMJIaKaTHUHT Oapua kabxajlapuiaa axaMUsSTUTa TYXTaauo: -
"TapakkuéTra spUIIMII YYyH pakKaMJau OuJuMmJap Ba 3aMOHaBUK axOopoT
TEeXHOJIOTUsUIApMHU 3rajulalliMMM3 3apyp Ba 1apT. by OM3ra IoKCaJIuIIHUHT 3HT KUCKA
UynuaaH 6opuil MMKOHUSITUHM Oepaau. 3epo, OyryH ayHEna 6apua coxajapra axoopoT
TEeXHOJIOTUsIapyu 4yKyp Kupub Oopmokpaa.” ned tabkumiaraH sau.[1] LlyHuHrmex,
pecnybJMKaMu3aa pakaMiyd UKTUCOAMETHU AaBjaT OOLIKAPYB TU3MMMAA 3aMOHABUIA
axOopOT TEeXHOJIOTUSUIAPHU Kadajd PUBOXJIAHTUPUIN OyiiMya IapouTaap sSpaTUll,
LIYHUTIEK, aX00opoT XaB(PCU3JIUTMHU TabMUHJIAILI Makcaauga Baszupiaap Maxkamacu
2018 #inn 31 aBryctaa pakamJivi MKTUCOAMETHUHT MaKcal Ba BasudanapuHu Oearunnad
Gepamural "Y36eKicTOH PecrybimKkacuua paKaMiId UKTHCOANETHU KOPHiA KVMJIMIII Ba

Towkenm 21 2-gucm | Yacme-2 | Part-2



= @\ s
&5° PAKAMUIU UKTUCOJUET | IM®POBASI DKOHOMMKA | DIGITAL ECONOMY DEUZ-2020

sTHaJla pMBOXKJIAHTUPUIL OYiinya KylmMua yopa-taaoupiaap TyrFpucuna” Kapopu Kadyn
KuauHraH.[2] Pakamum uxkrtucoauérna IT €pmammaa TaHHapXHM KaMaWTupulra,
HaTWXaaa ONTUMAaJUIalllyBra Ba camMapaIopMK OIUMIIWTIa >pUllniIaav. Pakamian
UKTUCOOMET puBOXIaHraH Mamiakatriapaa AUM xaxmu xam, AMMHUHT axoau COH
oowra yaywu rokopuaup. Iy xuxatomaH, mgaBjiaTUMuU3 paxOapMHUHI Oy macajara
KaTTa 3bTUOOP KapaTUIUM Oup MakKCaaHM Ky3aauau, y xaM Oyica OMpUHUYMOAH,
AXOJIMHUHT SlIall JapaXXacUMHU IOKCAJITUPUILI, MKKUHYMIAH, aXOJUHMUHT peall
JapoMaUIapUHU OLIMPUII Ba XaJKUMU3HU PO3U KUaAIaup.[3]

Pakamnamtupuin xapa€Hu OyxrajJrepusi BOCUTaJIapyd Ba paKaMJiM KaHaJUIapHU
XUCoOra OJMIl, MabAyMOT aJMallXII YYyH aJloOKa KaHaJUIapUMHUW TaKIWUM STajau.
byxrantepuss xucoObMHM pakamMJalUTUPUII YHU 0030p KYpCaTKUMYJIApUHU €TKa3uo
OepyBumMgaH tajabra y3raptupaau. byHUHr HaTukacuga OyxrajaTepus XMcoou Oyiinya
MMHMMaJ MabjJyMOTra 3ra OYyJraH SHICM UIITUPOKYMIIAp XaM 0030pra YMKWUII
WMKOHUSTIapura 3ra oyjaaguaap.

byxranTepus coxacuma pakamian TM3MMTIa YTUII XKaaajl aMaJira OLIMUINY KyTUJIMOKJIA.
Yuby xapaéH OU3HeC CTpaTerUsICUHU Y3rapTUPUILHU Tajaad Kuiaaau, YyHKU pakaMiau
TEXHOJIOTUsIap OM3HEC MYJIOKOTJIapra ¥3 TabCUPpUHU YTKazaau. byxrantepus coxacura
pakaMIAIITUPULIHUHT TabCUPU XaKUAa MaHOajlapaa WJIMHUI MakKoJaJapHW TOMMILI
myuikyia. IIIyHUHT yayH yinOy MaB3ygaru TaakuMkKoT 10J13ap06 axamusTra ara. Kymunmimk
OyxrajatepJiuK KoMmaHusap ¥3 (aoaudaT WyHaJIULLIapWMHU aHaJOTJaH pakKaMiau
WYHaIMIIra y3raptTupamu, Ae0 xucoOsaliaam.

Magayra oup amabuérnap taxauau. Fomnanaousuiuk onum AH bpemaH y3uHuHTr "At
Work in the Informal Economy of India: A Perspective from the Bottom Up" acapuna
0110 OOpWJIraH TAAKMKOTIAp LIYHU KYpPCaTIMKU, paKaMIaLLITUPHIL >KapaéHuaa 60o3opJiap
KeCKMH Yy3rapaau. KynruHna kommnaHusuiap ¥3 OM3HeCIapyuHy pakaMJIalUTHPUILITa XapakaT
KWIMOKAaIap. bUpok, akcapysT MAIIAN MKTUCOOUET TapMOKjIapy PakamialutvpuinaaH
TYNUK doiiganaHnmangn.[4]

Hxmncomunmap 3. Keitn, XKepansn C. IManmep "udposuszanmsa. Ilpaktuueckue
peKOMeHIalliu 10 MepeBoay OM3Heca Ha LM(POBbIe TEXHOJIOTUM" HOMJIM acapiiapuaa
KEeHT MMKECHa pakaMJIAIITUPUII KOMITAHMSI PUBOXUTA KaHIAal TabCUP KypCATUILIMHU
TaIKUK 3TAuIap. Yaap ¢pupmajaap Hadakat cTpaTerusiaap, Moaesaap, TEXHOJOTUsITTapHU
sapaTMOrMHa KoJMai, 0anku xaBd-xaTapjJapHU XaM V3 3MMMajapura oJMIlIapu
KEepaKJIMTU TYFpUCUIA MYXUM XyJiocajap Kujaauiaap.[S]

Tagkukotr MeTomonoruscu. TaaKMKOTHUHT acOCUi Macajlacu OyryHIM KyHIa
V36eKUCTOH IapOUTHAA PAKAMIM MKTHCONUETHH, 1y KyMJIa#aH YHIAH OyXTalTepust
xucobuaa doiigaaHUIIHNA PUBOXIAHTUPUITHUHT KOHYHUSTIApU, TEHACHIMSUIAapU Ba
UMKOHUSITIApUHU, XyCyCcaH, aXOOpOT TEXHOJOTUSTIAPMHUHT MKTUCOAUETHUHT TYPJIU
coxajlapura Kupub 6opuil gapaxkajaapyuHu UMUK acocia YpraHuil HUX0STaa 1013ap0
axaMusIT Kaco stanu. BaTaHMMU3 TapakKWETH Ba UCTMKOOIM, MaMJIaKaTUMMU3a KEHT
KyiaMaa aMalira OlIMpUIaETraH MCIOXOTJAapHUHI MyBapdakusaTh MUIIUN
UKTUCOAMETUMM3TA STHTM WHHOBALMSIJIADHU KOPUM KUauIura 0eBoCUTa OOFIMKIMD.
Iy caGabmu Oyxrantepus XucoOuga pakaMiyd UMKTUCOAUETHU TaKOMMJIJIALUTUPMUIII,
YHUHI WUKTUCOAWI, CUECUI, MKTUMOMI Ba XYKYKMU acocCIapvHU WIMUM-aMaaui
KUXaTOHaH TagKWK 3TUII MYXUMM axaMUST KacO 3TMokKaa. TaakuKOT MIMaa Ky3aTHIII,
YMyMJIALITUPUII, TypyXJall, TaKKOCJall, MHAYKLMS, OeAYKLWsS Kabu ycyjuiap
KYJIJTAaHWJIIN.

Taxyimn Ba HaTUXKanap.
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Jlyné Tobopa pakamiau, aBTOMaTJalITUPUITaH 0yi1nb 6opMoKaa Ba Oy OOLIKApyBHU
STHTUAJIAIHU Tajad aTMokaa. Pupmanap y31apMHUHT MTHHOBALIMOH Xapa¢HJIapuHU STHTU
TEXHOJOTUSJIAPHU KOPUN KWUIWII, SXIIWJIaHTaH OM3HEC CTpaTervusijiapuHU
pexXaJlallTUPUIL OpKalu Yy3rapTupuuuiapu Kepak. bab3m Oup myraxaccuciap,
KOMITAaHUSJTADHUHT pakamId MHHOBaLMsUIapra OMMaBMid YTUIIUIapy OmtaH pakaTruHa
0o30pJ1ap y3rapuilmura po3u smacap, IyHUHTIEK, yaap MXKTUMOWM-TEXHUK Y3rapuiiap
XaM KYTWIWIINA KEPaKJIMTMHU TabKUJIAIMOKIA. PakaMmalurupuiln pyBOXJIAHUIIA
OWJIaH, KOMITAHUMSJIAp TEXHOJIOTMK Y3rapMiLIapHU OOLIKAPWUII Ba KaOyJl KWJIMIIHUA
VpraHuiujiapu 3apyp.

Pakamnau Oyxrantepust XMCOOMHU TaAKUK, STUIIHUHT MaKCaau:

- OM3HEC - MOAEIAIUTUPUIIHU YPTaHUIII;

- KOMINAHUSHUHT 0030pAa ¥3 YpHUHU TOMUIIM Ba PUBOXJIAHUILIM YUYYH HUMA 3apyp
SKAHJIUTUHU TaCCaBBYP STUILIUP.

Y1iby MyamMmMonapHU XaJl KUJIMII pakamiau Oyxrajarepusi OM3HECMHUHT 6030pJa OMOH
KOJMII YYyH KaHOal Kapop KaOyJl KWJIMIIM TYFPUCUIA TYyIUYHYAHW IIAKJUIAHUIIWATA
onnb Kenaau.

Pakammamtvpuin HaTXKacuaa Xy>KajauK IOPUTYBUYM CYOEKTIapHU OMpJIalITUPUIL Ba
COTUO OJIMII OpKAJIM MHTErpaluvsIcu amajra olmuvpwiaad. byxraarepuss GU3HECUHU
paKaMIALITAPUIL YIyH OapKAPOPIMKHUHT MaBXYIJIUTH Ba SHTWJIAHUIIWHU Tajaad 3TyBUA
Kyiugaruaap 3apyp xucoOjaaHaau:

- PUBOXJIAHUII CTpATErUsiJIapy Ba paKaMJIM BOCUTAJIAPHU SIPATUIL OPKAJIW SPUILLIALI
MYMKUH OVyJIraH MKTUCOIU Oapkapopiank. Pupmanap I0KOpU Ba JaBOMUI mapoMas
OJIMIIUIAPU YYYH pakKaMJId MYDKO3JIAPHU Y3 MYWTra OJyBYM MKTUCOAUM OapKapOopJMKKa
WHTUJINLLIAPU 3apyp.

- OyxraJrep pOJMHM Y3rapTUPYBUM MXXTUMOMIA OapKapopauK (YYHKWA YHHUHT Ky
Basu(asapy aBTOMaTJAlUTUPUIITaH Oyiaan). by xonat xxamusitra 60CMM yTKa3aau Ba
yMyMaH OyXTaJITEepHUHT POJMHU Y3rapTUPUIIN MYMKUH.

- MarepuaUIapHU TeXalll OpKaaW IaKJUIAHTUPUIAIUTaH Ba XyXCOKaTJIapHM TallWIL
BDXTUEXKMHU KaMaUTUpaIuUTaH 3KOJOTUK OapKapopvK.

Pakammamtupuin - aHajgor OMJIMM Ba MabJIyMOTHHY pakKaMJIM IIAKAra YTKa3UILIINUDP.
Y1by xxapa€H pean BakT pexXruMUAa MabayMoT/aapra Te3 Ba OCOH OJIMIIHU TabMUHIAUAN
Ba paKaMJIM TEXHOJIOTMsUIapra yJaHUII OPKAJIY ogaMJIap YpTacuaa MabIyMOT aIMAallnIl
WMKOHUWHU Oepanu.|7]

by xapa€éHma KoMIlaHMSI TOMOHMIAH MIIUIATWIAAWTaH BOCUTaJapra Kydugaruiap
kupagu: Taxunnii, IDKTUMOMIA Ba MOOMJT BocUTanap. byryHru KyHaa pakaMaaluTUPUIL
SHAW PUBOXJAaHA OOLUIAAW, LIIYHUHT YYYH XO3WPIW KyHIa YMYMUU OWU3HEC MOAEIU
LIaKJJIaHTaHW4a UYK. Xap OMp KOMIAaHUS MYCTaKWI pakamiad TU3UMUHU SIPaTMOKIA.

PakamMnaiurrpuin Oyxrantepusi XcoOuaa y3rapuiiiapra ojub KeJlaaurad SHIIUKIUDP.
Pakamiu Oyxrajntepust MyKO3/1apra SIHIM TEXHOJIOTHsIIap Ba Xu3MaTiapaaH oiigaiaHraH
XOJIa STHTW CETMEHTJIAPHU 3rajijiail Y49yH UMKOHUSTIUD.

byxrantepusi xucoOMHM pakaMJIalITUPUILLL:

- KyJaii MII XKapa€HW yUyH SIHTM Ba DHT SXIIM €YMMJIApHU TakKaAu@ 3TaguraH
WHKWJIOOMI SIHIUJIUK;

- 0o30pma ByXydra KejiraH HUCOAT Ba KaApUATIap MyBO3aHAaTMHU Oy3WILTa OJU0
KeJIYBUU STHTWJIMKAUD.

Ym0y mHHOBauMsjap MaBXYyd MaxXCyJOTJapHUHI TaKOMUJJAallyBU Ba
PaKoOATIOUIIMIMHA TabMUHJIAWIW. YIIOY SHIWIMKIAp HAaTHMXKACHIA CaHoaTdAa KaTop
TEXHOJIOTMK CWIKHUIIIAp amajra omaau. byxraatepusi xucobu Oy MYKM Ba TalIKU

Towkenm 23 2-gucm | Yacme-2 | Part-2



= @\ 20
@%5" PAKAMJIN UKTUCOOUET | IN®POBAS DKOHOMMUKA | DIGITAL ECONOMY DEUZ-2020

(oitnananyBuMIapra MOJIMSIBUI MabJIyMOTIapHU TaKJAUM 3TUILIHU §¥3 WUKUTA OJIaIUTaH
OM3HEC TWIWIUD.

byxrantepus mabiiymoTiaapuiaaH doiganaHuil pakaT Xap KaHaai ouzHec paoausiTi
OWJIaH YeKJIaHuO KoJamaiau. Xap Oup 1axc ¥3 rapoMaau TYFpUCUIA XMCOOOT GEpUIIn
Ba COJIVK, TYJIaHTAHJIMTMHU pYUXaTaaH YTKasuiy mapT. KyrmuHya KpenuT, KpeauT KapTta
€Kku Hadakajap OJUlI Yy4yH OyHAalh MabayMOTJIApHM TaKaAuM 3TUll Kudos. dasnar,
BUJIOSTIAp, 1IAaxapjap Ba Xap KaHAal TalIKWIOTIap OyXrajJTepusi MabJlyMOTIapUHU ¥3
MabJjiariapu Ba yjaapaaH ¢oiigaJaHUIIHKA Ha3opaT KWJIMII YYyH acoc cudaruaa
uiiataawiap. byxranatepus: xucoou xap KaHaai JaBJIaTHUHT camapav CUEcaT IOpUTUILI
Ba MKTUMOWM JacTypJjapHU aMajra OILIMPUII YIYH MYyXUMIUP.

byxrantepus xucobu MonusBUiA pecypcaapaaH pomaIaHuII OpKAIU OOLIKAPYBHUHT
aHbaHaBUII HyKTau Ha3apuaaH OM3HECHUHT UKTUCOAMI OapKapopJUTMHA TAabMUHIOBYU
MYXUM MeXaHu3M cudaTuaa TATKUH 3TUIMOK/IA.

"Xo3uprn gaBpAa Xap KaHmal Ty3WJraH XucoOOT XaaBaJaapu MKTUCOAMUMN
>Kapa€HJIapHU OOLIKAPHUII YUYyH axO0poT MaiaoHu OYauO Xu3MaT KWIMOKIA. Arap
XMCOOJAapHUHT UIIYM XaJABaJu KOpXOHajap TOMOHUIAH MyalisiH ¢aousIT TypJapuHu
aMaJira olMpullga OyxrajaTepus XMCOOMHU IOPUTHIIL Ba TypyxJjall cxeMacu Oyica, y
XoJiga OyxrajaTepusi XUCOOMHMHT TY3WJITaH WINYM >KaaBaJlyd KOPXOHAHUHT TapKUOWIA
OYJIMHMaJIapuHU OIlepallMOH, TaKTUK Ba CTpaTeTMK KMXaTAaH OOLIKAPUIIHMU XKUCOO-
KUTOO XaMJa TaxJIMJIMK KY/1a0-KyBBaTiallra iyHaatupuiras. "[8]

Pakamnu OGyxrantepusi XMCOOMHMHT acoCcuil ad3ajIMKIapu:
peaJl BakTaa myJ OKUMUHUHT TAbMUHJIAHUIIH;

XapaxKaTJapHU KaMauTUPUILL,
aBTOMAaTJALITUPHII Ba KaTTa Kyjaamra srajuk;
XaB(PCU3IUK Ba T€3KOPJIUK;

- OyxranTepus MaciaaxaTu OEpUITHUHT OCOHJIUTH.

Pakamnu Oyxrantepusi MOJIMSIBUI Ba OyXTayITepysi MabIyMOTIApPMHU JIEKTPOH 1IAKJIIa
spaTulll, y3aTUII Ba TaJKWUH KWIMII MMKOHUHM Oepanu. IIIyHUHr y4yH YHUHT
ad3aIuKiIapyu Kyiugaruiaap ouiaaH OOFIUK;

- TOMIIUPUKJIAPHUHT I0KOPU aHUKJIUTU;

- XapaxatjJapHU KaMauTUPUILI UMKOHUSTH;

- MabJYMOTJApHU TaxXJWJ STUIIHUHI aBTOMAaTJallTaH Ba akKJUIM TU3MMMWHUHT
SIPATUJIMILIN.

Pakamnu onjaiiH XMcOO-KUTOO BOocUTajapyu OM3HEC COXAaCHMHM aBTOMAaTJIALLITHLI
JapaXaCUHU OIIMIIM, aHUK pakKamjaap, TaxjJujjiap Ba MabJyMOTJap OJMIIHU
SHIWUIALIUIIY HaTUKAaCKIa YIApHUHT aHUKJIMJIMTY Ba cakJjiall XaB(QpCU3IUTU OpTaau.

byryHru kynaa Oyxraatepusi XMCOOMHM IOPUTULLTHUHT KYTLIA0 paKaMJIu AacTypiaapu
MaBXyJl, aMMO Oy >kapa€¢H MINTUPOKYMJIAPUHUHI aKCapusITH XaHy3rauya OyxrajTepusi
XMcoOuaa ornepauusuiapHU akKC STTUPUILLIHUHT aHAJIOT yeyauaaH doiigaiaHMoKaanap.
byryHru KyHaa pakamJiv KOMITaHUsIIap OMp HeuTa OM3HeC Moae/uiapyuaaH (poiigaiaHraH
X0JIaa ¥3 OM3HEeCIapuHU KaHIal IOpUTAETTaHIUTUHY aHTJIall 3apyp.

Xynoca Ba Takaudaap.

Pakamiin TeXHOJOTrWSUIapHUHT PUBOXKJIAHUINM OWJIaH KOMMOAHUSIAp Trjiodal
V3rapuuiapHU KyTMOKJanap. byryHru KyHaa ¢oupmanap y3napuHu OM3HEC 2JIEMEHTU
cudaTuga KypcaTaauraH KEHI KaMpOBJIM Ou3HEC MOAeAM MaBXya aMmac. Pakamin
CaHOATHU SIpaTUIL CTpaTeruscraa MO3ULUSIHY TaHJAllHNA COAIAMAITUPUII YUYH OM3HEC
sjeMeHTIapuaaH doinananunany. "byxrantepus XMcoOMHN MOISIAIITUPHUII XYKATUK
XaéTy OMUJIIapy, UKTUCOIUIM sKapaéHiap, OM3Heca1aru Ba3usiT Ba YHUHT Ty3WJIMaJlapyuHU,
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OXMPIM KMHAMATHM INAKJUIAHTUPUILI 3aHXWpU cudaTuaa KapaauraH KOHIIENTYyas
paBuIlAa KaiiTa Kypull ycyutapumaH oupuaup.” [6].

KoMnaHUSIHUHT cTpaTerusici Ba OM3HeC MOACIMHY 1aKIJIAaHTUPUII aKLusaopaapra
Ba pax0apusiTra aHMK acoCjJaHraH Xuco0-KuTobaap acocuaa y30K MyAaaT/Au MaKcaaiu
KypcaTKuy4jaapra 3puvIIXIIl HYIIapyMHU aHUKJalra MMKOH Oepamu. Crparerusaa
OM3HECHMHI acOCUl MYHaIUIIJIapyd KypcaTWiraH, YCTyBOp Basudanap OeJITMjaHraH,
amMaJira OLIMPUII YUYH MYXUM CTpaTeruMkK TamabOyciap Ba aHUK XapakKaTjap pexacu
LIAKJUIAaHTUPWITAH Oyiaaum.

OnepallMoH MOAEAVMHU UIIUIA0 YMKUILI KOMIIAHUSIHUHT CTpaTerusicCura acocjaHaau.
Yoy cdaonugar moupacuga 3HI MakOya OM3HEC Ty3WIMacu aHMKJIAaHAW, acOCUli Ba
KY1J1a0-KYBBATJIOBUYM Kapa€Haap OeJruiaHav, yJapHUHI acocua BakoJjaTiap Ba
MaxkKOypuUSTIAapHUHT MaKCalJIM TaKCUMJAHMIIMHU KYypcaTyBUYM MakKOy/ad TallKWJIWNA
Ty3WJIMa SipaTUJIAIMN.

TuxopaT cTpaTerMsiCMHM MIIa0 YMKUII CaBIO Ba MMXKO3Jlapra Xu3Mat KypcaTuil
byHkuusATapu caMapalopJUTMHM OILIMPUILITa KapaTuUiaraH. YHMHI MakKcaau
JapoMaUIMJIMK Ba CaBIO XaXKMUHU OIUMPUIL, IIYHUHTAEK, Y3rapuillapHUM amajra
OIIMPUIII YYYH 3HT caMapaJii BOCUTaJapHU TaHaawuaup. byHnaii )kapaéHiapra ToBapiap
TaKCUMOTUHU MaKOYJIIAIITHUPUIL, 0aX0 YpHATUII caMapagopJUTUHU OILIMPHIL, MaXCyJI0T
nopTdeIMHU KaiiTa Kypro YMKHIL, peKjlaMa Ba MAPKETUHT TUSUMUHU TAKOMWJLIALLITAPUIL
Kabujaap Kupaau.

X 03UPTU TEXHOJIOTMK MHKWIO0 AaBpuaa OM3HECHU PUBOXJIAHTHUPUII CTpaTerusicura
KaTTa 3bTHOOp OepuiMoKaa. busHec MoAeNMHM IMAKJUIAHTUPUIL YUYyH pardar - Oy
KOMITaHUSIHM 0030pJa TeXHOJIOTUK y3rapuiiuiapra KaH4aJluK Te3 MocaallyBYaHIUTUHU
TabMUHJIALIHYU MKOAMM Xajl 3TUILTra KOAUP 3KaHJIUTWMHU aHTJIAIIIup.

Kaiin atunran pukp-mynoxasauzap OUprajivkaa MKTUCOAUI MyHocabaTaap TU3UMUra
MHHOBALMSUTAPHY KOPUHl KWIHIL OMiTaH Oup Katopaa Y36eKNCTOHIA paKaMIi MAaKOHHU
LIAK/UTAHTUPUII XamMAa pakaMJIM UKTUCOAUETHU MKTUCOAUMN-MKTUMOMM XUXaTaaH
WIMMM TaAKUK 3TULL 3apypaTuHU Oenrunad 6epau. KonaBepca, OyryHr KyHaa pakamian
UKTUCOAMETHU KOPUI KWJIMII Ba TAKOMWUIAIITUPUIL Macajiajaapu Xap OMp puBOXIaHUO
Oopa€TraH OaBJaTHUHI YCTYBOp Ba MyXMM Ba3u(pacura aiiinaHud® O0opMokaa. 3epo
V36exucron Pecriyoiukacu [Mpesunenty LlaBkar Mupsuées Onmiii MaxJTicra iyiiarad
MypoxaaTHoOMacuaa TabKuIJaraHuiaek: - "AnbarTa, pakaMJau MKTUCOAUETHU
LIAKJUIAaHTUPUIL KepaKJIM MH@paTy3uiaMa, Ky MadJiaF Ba MEXHAT pecypcapyuHu Tajaabd
STUILIMHU Xyda X1y ommamMui. bUpok KaHYaluK KUAWH OYJaMacuH, Oy miura OyryH
KMpMIIMAacakK, KadyoH Kupuinamui?! Dprara xyma keu Oymagu. Ly Gomc pakamimn
WKTACOOUETTa YTUIN - KEJTYCH S5 MWIIaru SHr yCTYBOp BasupalapuMusgaH Oupu
oynamu.[1]
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AHHOTAIIUA
B maHHO# cTathe paccMaTpMBAIOTCSI 3aKOHOAATEIAbHBIE OCHOBBI MH(POPMALIMOHHO-
KOMMYHMKAILIMOHHBIX TEXHOJOTUI. Y30€KMCTaH HaXOAWUTCS HAa HAYaJIbHOM CTaauu
nudpoBu3auM 3KOHOMUKU. s sd@eKTuBHOrO repexoga HEOOXOAMMa CUJIbHOE
MMPaBOBOE MOJIE, KOTOPOE OOECHEUYUT HAAECKHYI MOYBY IS HM(PPOBON 3KOHOMUKHM.
CnaenaHbl BBIBOABI W JTaHbl MPEMIOXEHUS MO PePOPMUPOBAHUIO 3aKOHOMATEIbHBIX
OCHOB MH(OPMALIMOHHO-KOMMYHMKAIIMOHHBIX TEXHOJIOIM Y30eKrCcTaHa.
KnwoueBbie caoBa: uudpoBass 3KOHOMUKA, MHPOpPMaALMOHHBIE TEXHOJOTUH,
3aKOHOAATebHAasl OCHOBA, 3apyOeXKHBIN OIBIT, KBajdudukalus, WHGOpMaLXMOHHAas
0e30MacCHOCTb, 3JEKTPOHHBIN JOKYMEHTOOOOPOT.

REFORMING THE LEGISLATIVE FRAMEWORK OF INFORMATION AND
COMMUNICATION TECHNOLOGIES IN UZBEKISTAN ON THE WAY TO
THE DIGITAL ECONOMY

ABSTRACT
This article discusses the legislative foundations of information and communication
technologies. Uzbekistan is at the initial stage of digitalization of the economy. An
effective transition requires a strong legal framework that will provide a solid foundation
for the digital economy. Conclusions are made and proposals are given for reforming the
legislative framework of information and communication technologies in Uzbekistan.
Keywords: digital economy, information technology, legislative framework, foreign
experience, qualifications, information security, electronic document management.

B mensx yctoiiunBOro pasBuTHUs Mbl JOJIKHBI TJIIYOOKO OCBOWUTbH LIM(PPOBBIE 3HAHUS
1 MH(MOPMALIMOHHbBIE TEXHOJOTUM, YTO 3TO JACT HAM BO3MOXHOCTb MATH IO CAMOMY
KOPOTKOMY MYTU K JOCTUKEHMIO BCECTOPOHHErO Iporpecca. B coBpeMeHHOM Mupe
HU(pPOBbIE TEXHOJOTMN UTPAIOT PEILIAIOIILYI0 POJib BO BCeX cdepax.

KoHeuHo, Bce MbI XOpOIIIO MOHMMaeM, 4YTo (POpMUpPOBaHKE LU(PPOBO SKOHOMUKU
MOTPEOYET COOTBETCTBYIOLLIECH MH(DPACTPYKTYPbI, OTPOMHBIX CPECTB U TPYJIOBBIX PECYPCOB.
Ho, xak 661 HM OBUIO TPYAHO, MBI 00SI3aTEILHO JOJIXKHBI YK€ CETOIHS MPUCTYIIUTh K
aTOM paboTe, MHAYe 3aBTpa OyaeT mo3aHo. I103ToMy yCKOpeHHBIH repexon Ha U@ poBYyIO
SKOHOMMKY CTAHET Hallleli MPUOPUTETHOM 3adaueil Ha CleayrolIue IaTh JeT [1].

B nensx mociaenoBaTeIbHOTO MPOIOKEHUS Y BBIBEICHUSI HA HOBBIN, COBPEMEHHBIN
YPOBEHb HAa4aTOM padOTHI MO Pa3BUTHIO CHEpbl HAYKHA UM MPOCBEIICHUS, BOCIIUTAHUS
MOJIOIEXHU JTUYHOCTIMM, O0JaIaI0IMMU TJIYOOKMUMH 3HAHUSIMU, BBICOKOIM KYJIBTYpOM
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U ITYXOBHOCTBIO, (P)OPMUPOBAHUSI KOHKYPEHTOCHOCOOHOW 3KOHOMUKHU [IpesmmeHT
Pecniyonuku Y3o6ekuctan oobsiBua 2020 rog "l'ogoM pa3BUTHS HayKu, MPOCBELLICHUS
U LIMGPOBOIl SKOHOMUKU".

V306ekucrtaH HaxXOAUTCSI HA HAvyaJdbHOM CcTaauy LUUMPOBU3ALMM DKOHOMUKU. s
5 HEKTUBHOrO Mepexoga HEOOXoaMMa CUJIbHOE MPaBOBOE IOJIE€, KOTOPOE O0ECTIEUUT
HaJEXHYIO TMOYBY IS LM(PPOBOKM 3KOHOMUKM M MH(MOPMALIMOHHYIO 0€30MacHOCTh
rocyaapcTBa.

Bonbliiasi yacTh 3aKOHOJATENbHBIX OCHOB MHGpOPMALIMOHHO-KOMMYHUKALIMOHHOMN
texHoJoruu Pecriy6ankm Y36ekucraH 6b11n npuHITh Mexxay 2000 u 2005 ronamu [3].
OnHako HEKOTOPBIE 3aKOHBI MEHSUTUCh CJIMIIIKOM YacTo, a IPYrhe He MEHSIMCh BOOOILIE
WIX TOJIbKO pas.

M3ydyeHue 3akoHOmATEIbCTBA MH(POPMALIMOHHO-KOMMYHUKALIMOHHON TEXHOJIOIMU
MPUBEIO K BBISIBJICHUIO CICAYIOIIUX MPOOJIeM:

- OOJBIIMHCTBO HOPM O€3HAAEXKHO YCTapeu;

-OTCYTCTBUE YHU(PUKALMU U cUcTeMaTu3auuu. M 3To HarIsSiAHO BUAHO MPU aHAIU3e
3aKOHOAATEIbCTBA B Chepe CBI3U U TeIEKOMMYHUKani. CBs3b U TEIEKOMMYHUKALIAN
pPeryaupyroTcsl AByMsI 3aKOHAMU, XOTSl M PETryJUMpYIOT OJHU U Te Xe OOIleCTBEHHBIE
OTHOILICHUSI;

-nipo6enbl B peryaupoBaHuu. MKT-3akoHOZAaTeAbCTBO HE PEryJMpPyeT MHOTHUE
OTHOLLIEHUST U chepbl AesITeIbHOCTA, KOTOPbIe HEMTOCPEACTBEHHO OTHOCATCS K cdepe;

-OTCYTCTBME OCHOBOIIOJAralIMX MOJOXEHUN U MPUHIUOOB B cdepe
MH(GOPMALIMOHHO-KOMMYHUMKALIMOHHON TEXHOJOIMU Ha 3aKOHOJIATeJIbHOM YPOBHE;

-OTCYTCTBHE CTaTyca PETyJSITOPHOIO OpraHa B 3aKOHOJATEJIbCTBE;

-(bparMeHTapHOE peryMpoBaHre MH(HOPMALIMOHHO-KOMMYHUKAIIMOHHBIX TEXHOJIOTHUIA.
3aKOHOJATeAbCTBO B c(epe MHGOPMALIMOHHO-KOMMYHUKAIIMOHHBIX TEXHOJIOTHUM
peryaupyeT TOJbKO creuu@uueckrue BOIPOCHI, a Takue cdepbl, KaK KOHKYpPEHLIMS,
WHBECTULIMU, pa3pelliecHue CIOpOB, MPUMEHEHWE CAaHKUUKA U T. A., JUOO He
PETyJIMPYIOTCS, TUOO PEryJIUPYIOTCS OTAEIbHBIM 3aKOHOAATEIbCTBOM.

[To HamemMy MHEHUIO, IJIsl YCTpaHEHMS BbILIENEPEYUCICHHBIX MpPoOJieM,
s dekTuBHOM pedopMbl 3aKOHOAATEILCTBA HA OCHOBE IMEPEIOBOIrO OIbITa 3apyOEeKHBIX
ctpaH, kak CHIA, Benukob6putanuu u EC ciueaymouiue marm OblJau OBl
LeJaecoo0pa3HbIMU 11 3PPEeKTUBHON HM(PPOBU3ALIUY SKOHOMUKM Y30eKUCTaHa. DTO:

-MPUHSITHAE €AMHOI0 3aKOHA 00 MH(POPMALIMOHHO-KOMMYHUKAIITMOHHOMN TEXHOJIOTUM.
DTO MO3BOJUT PEIIUTh MHOTHE MpoOJeMbl, B IMEPBYIO Ouepedb - YCTAaHOBUTH
OCHOBOITOJIATaIOIINE PETrYJIUPYIOIINE MOJOXEHUS WM TpaBuUia, B COOTBETCTBUM C
KOTOpPBIMHU OyAET MPUHUMATHCS JII0OOO HOPpMATUBHO-TIpaBoBOM akT B cpepe MKT.

-IIPUHSATHE OTPACJIEBbIX 3aKOHOB B cepe MHGPOPMALIMOHHO-KOMMYHUKALIMOHHBIX
TEXHOJIOTUIA. DTO OTpacjieBble 3aKOHBI: O TEJIEKOMMYHUKALIUAX, 00 MH(OPMALIMOHHOM!
0e301macHOCTH, O LUM@MPOBOM 3KOHOMHUKE, O 3allUTE IMEPCOHAJbHBIX JaHHBIX, 00
BJIEKTPOHHOM HTOKYMEHTOOOOpPOTE, O PETyJMPOBAHUU WHTEPHETa, 00 3JE€KTPOHHBIX
riarexax, o0 3JeKTPOHHOW KOMMEPLMM U T. A. DTU 3aKOHBI OYIyT ITOJHOCTBHIO
peryaupoBaTh COOTBETCTBYIOLLIME C(epbl U MOCe UX MPUHITUSL HE OYAyT IMpUHUMATh
HUKAKMX YKA30B, IIOCTAHOBJICHUN U PELICHUMN.

-OMNEPATUBHBIN MEPECMOTP 3aKOHOMATEABCTBA. DTO MO3BOJIUT OBICTPO pearupoBaTh
HE TOJIbKO Ha TOSBJISIIOLIMECS HOBbIE KOHLETIIIMU B 3TOU cdepe, HO TaAKXKE U YTPO3bl,
B YAaCTHOCTH, B c(pepe MH(POPMALMOHHON 6€30MacHOCTH.

-MoJHas TUOepau3als 3aKOHOIATEAbCTBA. 3aKOHOAATEABCTBO MH(MOPMALIMOHHO-
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KOMMYHMKALIMOHHBIX TEXHOJOTUMA MOJKHO OBITh MOJHOCTBHIO JMOEpPaJu30BaHO B
COOTBETCTBMM C MMPOBOIM MPAKTUKOUN, YTOOBI CTaTb MAaKCUMAaJIbHO OJaromnpusTHBIM
JIJISI UHBECTOPOB [4].

ITo HamtemMy MHEHU1O, IJI1 YCOELUIHOTO pe(OpMUPOBAHUS 3aKOHOIATEIbHBIX OCHOB
MH(MOPMALIMOHHO-KOMMYHUKALIMOHHBIX TEXHOJIOTUI, CJIEIYyEeT OOCCIEYUTDb MPABUIbHBIN
MOIXO0J, KOTOPbI 00yCIOBUT 3(PPEKTUBHYIO TpaHC(HOPpMaALKIO HU(PPOBON 5KOHOMUKU
B Y30€KHCTaHE.

Ha camom pene 3To gBaSIeTCSI HaMBa>KHEWIIMM BOIPOCOM, KOTOPBIA TpeOyeT
Oe30TIaraTeJIbHOTO PEIICHUSI.

CnenaB BbIBOJBI, MOXXHO MPEMIOXUTh CICAYIOIINE IIark peleHusI Bompoca:

-U3y4YeHNe 3apyOe>KHOTO OIMbITAa CO3AAHMUSI 3aKOHOIATEIbHBIX OCHOB MH(MOPMALIMOHHO-
KOMMYHUWKAIIMOHHBIX TEXHOJIOTUIA;

-cozpanue B IT HOBbIX pabo4ynx MecCT;

-MOBBILIECHUST YPOBHS KBATU(MUKALIMM Y KOMIETEHIIMM MECTHBIX CHELIUAINCTOB;

-CO3IaHuEe COOCTBEHHOM HAYYHON M MHXXEHEPHO-KOHCTPYKTOpPCKOM 0a3bl B IT;

-ONTUMM3ALIMS BCEX YPOBHEN 00pa30BaHUsI IJ1s1 TOBCEMECTHOTO M BCEOXBATHIBAIOILIETO
BHenpeHus: B Hero IT-texHosormii;

-COo3aHue OECIUIaTHBIX JUISI BCEX XKEAIILIUX 00pa30oBaTEIbHbIX PECYPCOB B YaCTU
IT u online ceprudukanus u T.1.
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AHHOTAIIUA

Makonaga Y36eKUCTOH EKWIFM-3HEpreTika MakKMyacH KOpPXOHAJIapuaa SKWIFH-

SHEpPreTuKa pecypciaapyu OKMMMHM OOLUKAPUMIN XKapa€HJIaApUHM pakKaMIallTUPUILI

Macajajapy KYpub YMKWITaH. EKUIFM-3HEpreTuka pecypciapyd OKUMUHM Pea BaKT

pexumMuaa OolIKapull MMKOHMHM OepaauraH pakamiu aBTOMaTJallTUPUJITaH
TU3UMHUHT axO00pOT MOACIMHU KYPHIL YCIYOUSITU KEJITUPUJITaH.

HNUPPOBU3AILINSA ITPOLLIECCOB YIIPABJIEHUA ITIOTOKAMHU
TOINVNIMBHO-DHEPTETUYECKUX PECYPCOB B IIPEAIIPATUAX
TOIINIMBHO-DHEPITETUYECKOI'O KOMIIIEKCA

AHHOTALIUSA

B cratbe paccMarpuBaroTcsi LUM@PPOBU3ALMS MPOLIECCOB YNPaBJICHUS MOTOKAMM

TOIJIMBHO-2HEPIeTUYECKUX PECYPCOB B MPEANPITUIX TOIJIMBHO-IHEPreTUYECKOrO

komiuiekca PY3. IlpuBeneHa mMeTomonorusi mocTpoeHusT WHOOPMALIMOHHONW MOIEIN

HU(POBOK aBTOMAaTU3MPOBAHHON CHUCTEMbI, 00€CIEUMBAIOLLEH YIPaBIsSITh B peXUMeE
peaIbHOM MaciuTabe BpeMEHU MOTOKAMU TOIIMBHO-2HEPTeTUYECKUX PECYPCOB.

DIGITALIZATION OF FUEL AND ENERGY RESOURCE MANAGEMENT
PROCESSES IN FUEL AND ENERGY COMPLEX ENTERPRISES

ABSTRACT
The article discusses the digitalization of the processes of managing the flow of fuel
and energy resources in enterprises of the fuel and energy complex of the Republic of
Uzbekistan. A methodology for constructing an information model of a digital automated
system that provides real-time control of the flow of fuel and energy resources is
presented.
TasiHu nOopanap: HUMTU3UM, aXOOPOT TU3UMU, aXOOPOT TABMUHOTU, aXOOPOT MOJIEIIH,
IDEFI1X, mabnymotiap 0a3acu.

HMKTHCOOMET pean CEKTOpPMU SIbHU E€KWJIFU-3HEpPreTMKa MaxKMyacu KOpXoHajlapu
KUPKUMUOA EKWIFU-DHEPIreTUKa PECypCaapyMHU TEXAIIHUHT Ky OMWJUIMUTM Ba Ky
pexanuru Oy coxamgaru TaaAKUKOTIAPHUHI XapTOMOHJaMaluK Ba (hparMeHTapIvMK
Tabuartura sra GYIMIIMTa V3 TABCUPUHM YTKA3IM. XO03MPTU BaKTIa Y30eKUCTOHIATH
EKWJIFU-9HEPreTuka MaXmyacu KopXxoHajapuaa EKWJIFU-3HEPreTuKa pecypcaapu
OKMMUWHU OOILIKAPUII MacaJaJJApUHM €UUILIA MAKCAUTAPHUHT OMp-OMpUra MOCIMTWINTH
Ba ax00OPOT/IM ¥3apo aloKa MaBXYyJ 5Mac. EKMIFM-3HEpreTuKa pecypciaapu OKUMUHU

2-gucm | Yacme-2 | Part-2 30 Towkenm



DEUZ-2020 PAKAMJIY UKTUCOAMET | HIAP®POBASI DKOHOMMKA | DIGITAL ECONOMY “‘%%

OOLUKAPUIITHUHT y3apo OOFJIMK YCYJ Ba Moae/ulapuaaH (oigalaHuIMana, €KUIrF-
SHEpreTrKa pecypciaapy OKUMUHY OOLIKAPUII Macaalapy €YMMA UHTErPALUSICUHUHT
KOHILIENITYaJl KOWaajdapu, BOCUTAJapu Ba YCyJUlapH, €EKWJIFM-IHEPreTUKa pecypciaapu
OKMMUWHHU OOIIKAPUIIHUHT aX00pOT TU3UMJIApU Ba YHUHT KMCMJIApUHU SITOHA axXO0pOT
Ba (pyHKUMOHAT MOACJUIAPUHU SIpaTUIN TaMOWWJIIapy, WYHAIULLIaApyA Ba yCayOuid
acocjaapy OXMpHUraya aHMKJIaHMAaraH Ba MNLIA0 YMKWIMAraH. EKWIFM-3HEpreTHKa
MaXkMyacu KOpXOoHajapuaa €EKWIFA-3HEepreTuka pecypciiapu OKUMUHU OOIIKAPUIITHUHT
camMapaJaopivK AapaXaCUHWHT OLUMPHUIL YYYH OOILIKAPUIIHWHI 3aMOHABUM TU3UMIINA
€HIOIIYB YCYJ/UIApHU TaA0WK KWJIWILI XWUCOOUTarmHa TAbMUHJIAHUIIW MYMKWH, YYHKHA
Oy €KWIFM-2HEPTreTUKa MaXMyacu KOpXOHajlapuaa, €KWJIFM-3HEPreTUKa pecypciaapu
OKMMWHM camapajy OOILUKApUII UMKOHUHU Oepaiu.

EKWIFM-3HepreTvka MaxMmyacd KOPXOHAJIapuaa EKWIFU-DHEPreTUKa pecypciapu
OKMMUWHM OOIIKAPUIIHU paKaMJALITUPUIL, KOPXOHAHWHI ajoxyia Oyiaumiiapu Ba
TEXHOJIOTUK >Xapa€HJiap YYYH EKWJIFM-3HEpPreTuka pecypciaapuaaH QoiganaHuin
JIMMUATJIADMHM aHUKJIAll, Ha30opaT KWIKWII Ba €KWJIFM-OHEPreTMKa pecypciiapuaaH
camapacus (oiiaaHuII XoaaTaapuia Te3Kop Xxabapaop KWL UMKOHUSTUHH Oepay.
Exunru-sHepreTrka pecypciapy OKMMUHU OOLIKAPUILIHU PaKAMIIALITUPUII JeTaHa,
axO0poT TU3MMHU E€pAaMuIa EKWJIFU-3HEPTreTUKaA pecypciiapd OKUMUHU OOILIKAPUIITHUA
peas1 BaKT peXrMMIA aMaira OLIMPUII TYLIYHUJIAIN.

AXOOpOT TM3MMU TE€3KOP MILLIAIINA YYYH YHUHT HUMTU3UMJIAPUAAH KeJIrO Tylaaural
axOOPOTJApHUHT ONTUMAJ XaXXKMM, aXO0poTiap OKMMWHM BaKT Ba MalgoHJap Oyiinya
TaKkCUMJIall KaOu 1aptiaap Kepak Oynagu. by y3 HaBOGatuga ax00poT TabMUHOTUHU
camMapajy Japaxana Kypulll KepakKJIMTMHU aHTJIaTaau.

AXOOpOT TAaBMUHOTUHU acOCUil Bazudanapu axXOOPOTHU WHWFHUIL, HAa30paT KWUJIMIII,
Y3rapTUpuil, cakjalll, SHIWjall, TaKCUMJIAIl Ba axOopoTiapHU MaHOajdapJaH YHUHT
WCTEbMOJIYMIapUTa y3aTUIIAaH noopaT. AXOOPOT TABMUHOTU TY3YJIMACUHUHT YM3MaCHU
ax00pOT TU3UMMIATU MabIyMOT/Iap 0a3acu 3JIeMEHTJIApU TAPKUOWMHM aHMKJIAlll, aXO0pOT
Ba xucoOJiall >Xapa€HJIapuHU caMapaiyd Kypull MMKOHWHM TabMUWHJIAII MakKcaauaa
VJIAQPHMHT y3ap0 aJTOKAJApUHM YPHATUIL, YHUHT TApKUOMIAri HUMTU3UMJIAPHUHT ¥3apo
XapakaTjaapuHu MyBO(UK axOopoTiap OulaH TabMUHIAUAUTaH HYHAIMIIUIAPHU TaHJalll,
Xamaa axoopoT TUBMMUHUHT aXOOpOT TABMUHOTUHU JIOMMXAIAlIl )Kapa€HUHU caMapaiv
TAIUKWI 3TUII YYYH WIIUIa0 YMKWIAOU.

AXOOpOT TABMUHOTHMHM TY3WJIMACUHU KYPUILIArkd KMPYBYM MabJIyMOTIap axoopoT
TU3WUMUIATHA Xapa€HJap WUUIAIIMHWHI YMYMJIALITUPUITAaH axOOpOT MOJENH,
OOLIKAPYBHUHT TYpJIM Japaxkajlapaard HUMTU3MMJIAPHUHT axOOpOT/In ¥3apo ajoKacu
YU3Macu, aX00pOT TUBUMMIA KUPYBYM HUMTU3MMIAPHUHT PUBOXKJIAHUILIM HYHATUIIUIAPA
TYFPUCHUOAATU MabAyMOTJIap, TEXHUK KypuaMmalap Ty3WaMacHu, Xamaa ax0opoT
TAbMUHOTUAATY ¥3apO MOOMJ TEXHMK BOCHMTajapra XocC macTypJyap TYFpUCHUIAru
MabJIYMOTJIap XUcOOJIaHAIN.

YMyMmuii  xoijga axOopoT THU3MMHUHUHT axOopoT MOJAeIH KyWujaru

KYpHUHMIITa 3ra-

K P L T 24,
6y epna K=K}, i=Lk, K0 - Mymxun 6YiraH Ty3WIMaHUHT TapKuOMA
KUCMIapu Tymiamud  (axO0OpoT TabMHMHOTHIAAIM TY3WJIMAHUHI  TapKUOMI
KHUCMJIApU SbHM ax00poT TH3MMHUAArd Xap Oup kapaéH XucoOlaHamu) ;

P={P}, wu=Llp, p>0 - TysunmaHuHr TapkuGuil KHCMJIApUra Ba VJIAPHUHT
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Typiapura KyaIaHaAuraH MyMKHH OVnran onepauusnap tymnamu; L[={L]},

t=1/, [/ > 0 - axOopoT THU3MMH TY3WJIMACUHHHI TapKHMOWI KUCMJIapMra Ba
yIApHUHT Typllapura KyJUIaHaJIuTaH MyMKWAH OViIraH SXJIHTIUKHA TabMHUHJIOBUU

yexnosnap tymnamu; T={T;}, i=Lk, j=1t, t>0 - Gapua ax60poT TH3UMHU
Ty3WIMACHHHHI TAapKHOMii KucMIapuHuHT Typiapu Tymiamu; Z ={Z;,}, i=Lk

, Jj=Lt, v=Llz,, Zzij; >0 - axGopoT TH3UMH TY3WIMACHHHHT TapKUOMii

KMCMIIAPUHHM 0apya TypIapUHMHI HaMyHanap TYIUIaMHu.

AXGOpOT TH3MMHHHHT ax0OpOT MOJAEIMAA MabliyMOTIap Mojenunu D =
{K P L} Ba tysuamacu S = {K T} axparamms. T Tymiam mabiymoTiap
yu3Macu 1e0 HOMIJIaHaJIU.

AXOOpOT MOJEIM Kyluaaru mapTiapHu KaHOATJIaHTUPUILM Kepak: 1) MoaeaHuHr
BOCHUTaJIapu, SAbHMU axO0pOT TU3MMMHMHI (PYHKIIMOHAA MacajajJapuHU e€4YuIlga
(oitgananunagurad 6apya oObeKTIap, NpeaMeTiap Ba Xoaucajlap, Xamaa YJIapHUHT
ypTacugaru 6apya MyHocabamiap TaBcudIaHUIIM Kepak; 2) Mozaen Bocutajiapu OujiaH
axO0pOT TU3UMUIA MABXYyI MabIyMOTIAPHUHT SXJIUTIUTVMHU TAabMUAHJIAIIHUHT Gapya
yekJioBjapu TaBcUdIaHMIIKU Kepak; 3) Mopen BocuTajgapu OuJiaH MabilyMOTJIap
0a3aCMHUHT TalKA, MAHTUKWI Ba XXUCMOHMI CXeMaJlapyHU JIOMUXAJAIUTUPUILL YIYH
Kepak OynaauraH MabJIyMOTJApHUHI 0apya SIKKOJ XyCycHsTIapy OepuJIMIIU KEpak;
4) Masbaymotiaap 0a3acMHM OOLIKApMIll TU3MMJIApUAa KYJUIaHWJIaAuraH MaHTUKWMA,
TallK{ Ba XWCMOHMIA MabJyMOTJIap MOJeJraa axX0opoT TUBUMUHU YMyMUIT Oa€HUHU
TaCBUpJAAUTaH yCyJl Ba yCAyOUIT MaBXyHd OYIUIIN Kepak.

MaBxya MabayMOTIap MOAEAIAPUHUHT XWIMA-XWUIMTUTA KapamMai, KeATUPUIraH
Oapya mapmIapHU KaHOATJIAHTUPAAUTaH ax00pOT TUBMMUHUHT OOBEKTIIAPMHU TaCBUpPJIALLl
YU4yH axO00pOT MOIEIUHU spaTUlll Aesdpsin MyMKMH sMac. Iy ca6abau yumby uinuoa
ax00pOT TUBMMUHUHT ax00poT moaeauHu Kypuiga IDEF1X ycaybusatu kenTupuiras.
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SHEpPreThKa pecypcaapuHu XUCcoOIall Macaaacu MabJiyMOTaap 0a3aCUMHUHT axO00pOTIn
aJJoKa MOJIEJIN

IDEF1X ycnyOousTy peasiimoH MabJIyMOT/ap 0a3aCUHU SIpaTUL YCYIU XUCcoOIaHaIu
Ba y KOHILIENTyaJl CXeMaHW KyJail KypuIll y4yH MaxcyC MIILIa0 YMKWITaH IIapTiu
cuHTakcucHu Kymnainu. IDEF1X ycyTMHUHT pessiiimoH MabayMoT/aap 6a3acMHU UILIa0
yukuiga oiaiaHaguradH Kymniaabd ycyaiap OujaH COJMINTUPUITAHAA YHUHT aCOCHUIA
YCTYHJIMTM KATbUI Ba KATTUK, CTAHAAPT acocuaa MoaetamTupuil xucoodaanaagu. IDEF1X
yciyou épaaMuaa axoopoT TUBMMMHUHT aXOOPOT/IM aJIOKA MOAEIN KYPUIL XKapa€HIapyuHU
KyUngaru KYpuHUILAA aKC STTUPULLT MYMKUWH:

K=1{4, F, NR, O, NO},

Oy epna A = {A;} i=la - aTpuOytTnap tymiamu; F = {Fj}, j =1f, F= C; — Ay,
Cic Ai, Av€A - atpubytiap ypracuzpard (yHKIHOHAN OOFIUKIMKIAP TYIUIAMU;
NR={NR,}, p= 1, , NR, € A - artpubyrtnap ypracumarda HODYHKIHOHAI
OormuKIMKIap Tymiamu; @ = {@'}, v =1m , @V = {I', B', E'} - 00BeKT Typiapu
Ty1iamu, 0y epna I' C€ A — acocuit kanut, BY C A4 - maxOypuii atpubytiap, £ C 4
— MyMKUH OYyuiran atpubytiap; NO® = {NO,} p= E, NO, C A4 - 00BeKT Typiiapu
ypTacumaru myHocabatiap tymiamu [1, 2, 3, 4, 5].

IDEF1X ycnybunan ¢oriimanann6 axo0opoT TUSMMMHHUHI Oapya MacajaJapuHUHT
axoopotinu anoka moaeauHu Kypuin Dezign for Database nactypu €épmamuma amanra
ommmpunrad. Mucon tapukacuma IDEF1X ycnyom acocmma Dezign for Database
JactypugaH QoiiganaHud EKUJIFUM-3HEPreTMKa MaXXMyach KOpXOHajlapujga €KWJIFU-
SHEpPreTUKa pecypciapyu OKMMMHHM OOLIKApUllga acocuaa MIIad 4ukKapuaétraH
MaxCyJIOT TaHHApXWUra TabCUpP ITYBUM E€KUJIFU-3HEPreTMKa pecypclapyMHU XucoOJalll
Macajacu MabJIyMoTJIap 0a3aCMHUHT aXOOpOT/IM aJloKa MOJEeM 1-pacMaa KeJITUPUITaH.
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AHHOTALIUS
Yuby makosana caBao OWjaH IIYFYJJIaHYBUYM KOPXOHAJAPHUHT Y3-Y3WHU TaILKWII
STYBUM TU3MMJIAPMHU SIpaTUIL MacaJlacu KypuiraH 0yiauo, OyHaa acocaH MabIyMOTIap
0aszacuHU SgpaTUIl MMKOHMSITIAPU, KUCM OCTU TU3MMJIAPHUHT (PYHKIIMOHAI
OoraHuuLIapu 0aéH kuauHraH. KopakannoructoH PecnyOimMKacMHMHI acoCHid
UKTUCOOUM KypcaTkuuwiapu Ba yaapHUHT SAXM ra tabcupuHu Oaxosalll UMKOHWHU
OepaguraH MabJIyMOTJIap KUAUMPUII TUSUMUHUHT CTPYKTYPaBUIA MOACIN KEITUPUJITAH.
I'apmonuk katopnap acocupa KopakannoructoH Pecnybnukacu AXMHuUHT yeuin
cypbaTjapyHM Oallopar KUJIUII KYpCcaTUITraH.
Kammr cy3nap: caBmo, y3-Y3MHM TalIKWJI DTUII, TU3UM, MOAE], CTPYKTypa,
WHpOpMaLSL.

CO3JAHUE CUCTEMbI CAMOOPTAHMU3YIOHINXCA NPEAIIPUATUN
JJA PA3BUTUA MAJIOTO BUSHECA U ITIPEAIIPUHUMATEJ/IBCTBA B
PECITYBJIIMKE KAPAKAJITIAKCTAH

AHHOTAIIUA
B naHHOI cTaThe paccMaTpUBAETCS BOIIPOC CO3AaHUSI CAMOOPTaHU3YIOLIUXCS CUCTEM
MPEeANPUATAIA, 3aHUMAIOIINXCS TOPTrOBJIEK, B KOTOPBIX B OCHOBHOM OOBSICHSIOTCS
BO3MOXKHOCTM CO3IaHUS 0a3bl TaHHBIX, (PYHKIIMOHAIbHbBIE CBSI3U MOACUCTEM B YACTH.
[TpencraBneHa CTpyKTypHast MOIEIb CUCTEMbI OMCKA JAHHBIX, MTO3BOJISIIOLIAST OLIEHUTh
OCHOBHbIE 5KOHOMUYECKME MoKa3aTenan Pecryonvku KapakanamakcTaH v UX BIMSIHUE
Ha BBII. Ha ocHOBe rapMoHMYeCKHWX PsSAOB MPOrHO3UPOBAHO TemIbl pocta BBII
Pecnybnukmu KapakanmakcraH.
KimoueBbie cjioBa: TOpPromiisi, CAMOOpPraHuU3alusi, CUCTEMAa, MOIEJb, CTPYKTypa,
nHboOpMaLus.

CREATION OF A SYSTEM OF SELF-ORGANIZING ENTERPRISES FOR THE
DEVELOPMENT OF SMALL BUSINESS AND ENTREPRENEURSHIP IN
THE REPUBLIC OF KARAKALPAKSTAN

ABSTRACT

In this article, we are going to discuss the creation of the newly created inventory of
trading enterprises, with the possibility of data base splitting, and the functional links of
sub-directories. Structural modeling of the data retrieval that can influence the main
economic indicators of the Republic of Karakalpakstan and UARning on the CDM is
provided. Based on the harmonic series, the Republic of Karakalpakstan is moving
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towards evangelism.
Keywords: trade, organization of the verb, inventory, model, structure, information.

Kupumr. V36ekucton Pecnyonukacu [pesumeHTHMHUHT "Xycycuilt MYJIKHU XUMOSI
KWJIMIL Ba MYJIKIOpAAp XYKYKJIapUHUHT KadonaTiapuHy KydalTUPUIL, TATOUPKOPJIUK
TaladyclapyuHy KYJLU1a0-KyBBaTall 0opacyuaarv UIluiapHy TalIKWI KAJIWII TUSUMUHU
TyOOaH TaKOMWJIIAIITUPUIN OYyiinya KylIKMmM4ya 4yopa-Taadupiaap, IIYHUHTACK,
TaAOUMPKOPJIUK CYOBETIApUHUHT MOJUSBUI pecypciap Ba MILIA0 YMKApPUII
nHGpaTy3uwIMacuaaH oiganaHuil UMKOHUSTIApUMHUA KeHraiuTupuil Tyrpucuaa” 2019
fimn 13 aBryctma I1®-5780-con Papmonura Ba Y36ekucToH Pecmy6iamkacu
[pesunenTrHUHT "Y36ekuctoH PecrnyGimkacu WMKTHCOIMET Ba caHOAT BasHPIUTH
xy3ypugaru Kuuuk OM3Hec Ba TaAOMPKOPJAMKHU PUBOXKJIAHTUPUIL areHTJIUTU
aonusaTMHY TamKwi oty TYFpucuaa” 2019 iiun 13 aBryctaaru [1K-4417-con Kapopura
MmyBoduK Baszupmap Maxkamacu Kapop KaOysn Kuiaau. by kapopra acocaH, KMYMK
OM3HECHU KEHTaWTUPUILIHU parOaTJaHTUPUIL, KYIIKMMUYa KUAMAT SIPAaTULLTHUHT SIXJIUT
3aHXMpJApUHU IIAKJIJaHTUPUIL, 3aMOHABUN TEXHOJIOTUSIAPHU Y3MalUTUPMUIIIL,
DKCMNOPTHU KYMaWTHUPHUIL, WII YPUHJIAPWUHU SpaTUII, 3aMOHABUU axOOpOT-
KOMMYHHMKAIIUg TEeXHOJOTHUsIapuaaH (oliganaHraH xojja KWMYMK OU3HEC Ba
TaAOMPKOPJIAUMKHU PUBOXJIAHTUPUILI OViiMuya gaBjaT AacTypJaapuHU Ba XyIyIAUi
JacTypJapHM aMajira OLUMPUIN XKapa€éHU MOHUTOPUHIMHMU OJMO OOpUIL TUZUMHUHU
>KOpUIA ATUI Bazuaap OearmiaHub 6epuiiraH.

Mas3yra ouj agaGUETIapHUHT TAXTWIN. Y3-Y3MHM TALIKWI 3TYBUM TU3UMIIApPHU
MOJICJUTALLITUPHUIL, CTPATErMK OOIIKApUII Macajajdapy OWIaH XOpW KM oJuMIIapAaH
A.N.Aucodd [1], FO.B. BeprakoBanapHu [2] KEATUPUILIMMU3 MyMKUH. YJjap acocaH
KOpXxoHa (aonusaTuaa CyoObeKTUB (pakTopiapra Karra axamMmusT 0epuO kenauiuraH. by
MacajajJapHU XaJl KWJIMIIIA TU3UMIIM €HIAIIWII 3apypusiTU OyryHIa TYFAJIMOKJA.
CrpyKTypaBuii Tax;iiI Ba MH(MOPMALIMOH TU3MMJIAPHHU IIPOECKTIALLI Macajajapyu OuiiaH
acocaH B.B. BennepoBa, A.M. 3a00710TCKOrOJIapHUAHT UIILTAPUHY KYPCATUILIMMU3 MyMKWH.
CTpyKTypaBuii TaxJIJI acocujga HOMakOyJ LIapuoTaa Kapopyaap Kadya KWIMII CaBao
KOPXOHACUHUHT Uil (PAOJIUSATH CaMapaJopJMIMHU omupManan. JIuHamMuk OuszHec-
>XKapa€HJapHU MaTeMaTUK MopaesuaimTupuin oyinda D.I. AnbOpexrta., ['onpaireitHa
C.JI., lyopoa A.M., EmenpsiHoBa A.A., 3aiineBa M. KinapHuHT nimapuaa 6up KaTop
OINTUMAJIIAIUTAPUII MacaJaJlapyuHU KYPUILIMMU3 MYMKHWH. YJap acocaH 3XTUMOJIMIA
MOJICJUTALITUPUILTA 9BTUOOP KApaTUO CaBAO KOPXOHACMHUHT MEXHAT YHYMIOPJIUTUHU
Oaxosallra xapakaT KWIMILTaH.

MaxkpouKTucoauii KypcaTKuujaapHu Oamropatiamr myammocura JI.I'puHGepr,
JI.KantopoBuu, B.Makapona, lO.fpemenko, A.AHapeeBa, HO.3aliueBa uamui
uuuiapuaa 6aéH KuiaumHraH. MKTucogmii >xapa€HHM OallopaTJalllHUHT aMaJui
myamMmoapu ounan XK. bokc, I'. Ixxenkusca, @.Pobept, X. Taxa Ba 6o1IKanap TaTKUKOT
WILUTApUHM 0In6 opuiiraH. Y36ekucTon onumiapunan B.K.Ka6yros, M.1.Mpmatos,
A.AbonyraddapoB, b.bepkunos, M.Aoaynaes, C.I'yvisimoB [11,12], KO.Pamunaos Ba
OolIKaJap WMWK TaAKUKOTIAp 0JIMO OOpUILTaH.

TagkuMKOT MeTOIOJOTUsSICU. YIIOYy MaKOJaHMHI acCOCUM MakKcaaud 3aMOHaBUM
MOHMTOPUHT TAAKUKOTJIAPUHU (poViTalaHUII OYilrnya WIMUIA Ba METOAOJIOTHK MIILTAaHMAa
UIIIa0 YMKUIIL Ba CaBAO KOPXOHAJapUHUHT ¥3-Y3MHU TalUKWUI 3TYBYM TU3UMUHU
Kopaxkanmnoructon Pecrydnmkacu 6030p 1mapoutuaa sipatiuaup. TaiKMKOTHUHT aCOCUIA
Macajlajiapu:
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-KopakannoructoH PecryGaukacu axoaucu IUHAMUKACUHU TaxXJIUJI STULLL;

-Kopakannoructon PecnyONMKAacCMHMHI UMW XyAYyOIWHA MaxCyJOTHMHU WILIA0
YUKApUILI TAPKUOMHU Kiaaccudukauusuiai [3];

-Tajlabra MOC MaxCyJOTJapHUHT XapaKaTJIapvH YpTraHUIII;

-SIpOKCU3 MaxCyJioTJiap AMHAMUKACUH Taxjii Ba Oainopatiaaun [4];

-MaxCyJIOTHU COTHUII XaKuJa aHAIUTUK MabaymMOT Oepui|S];

-CaBlIO0 XM3MaTYWIapU XaKuaa MabIyMOT OEpHIL;

-MaxCyJIOT UIILIa0 YMKAPUIIHY ONTUMAJI PEXATAIITUPUII Ba OOLIKAPHUII aCOCTapUH
aJIrOpUTMJIALLL,

-JaCTypuii MaXXMyaCcHMHU WIILIa0 YMKUILN, CaBOO OWIaH IIYFYJJaHMII Ba MILIA0
YUKAPUII AaHAJTUTUK MOACJIMHMU Ty3UILl, YHUHT TYPFYHJIUTMHU TAbMUHJIOBYM aITOPUTMUH
nnutad yukui|[6];

-CaBI0 OO30PUHUHT 3XTUMOJI MOACIVHM SIPATUIIl BA YHUHT aCOCUI IMapaMeTpIapyuHu
aHuKam|7].

Y1by macanamapHuHT aManuii HaTvkacu KopakannoructoH Pecnybiukacu xXynyau
Ba YHUHT TyMaHJIapy CaBI0 KOpXOHajlapuaa 6030p MapoUuTUAA WKTUMOU-UKTUCOAUIN
Ooomkapuil yuyyH uuntatwiaavd. OJIWHraH HaTvkajap SIHTM KyBBaTIM MaHOalapHU
TOMMILTA Ba caBao KopxoHajlapuHu KopakannorucTtoH Pecnybaukacuaa MKTUMOMIA-
WKTUCOAWMN TU3UMJIAPUHU OOIIKAPUIIIHU STHAJa TAKOMUWJIJIAIUTAPUILTA €paaM Oepaau.
K¥yiinnran macanajiapHu €4MIl y9yH, KOMITbIOTEPJALITUPUITAH CaBA0 KOPXOHACUHUHT
MaTeMaTuK MOJEIWHHU SpaTUIl Makcaara MyBoQUKAuUp. MonaenaHu Ty3ullga CaBao
KOPXOHAJIAPUHUWHT Y3-Y3WHM TALKWJI STUII TU3UMHU XHUCOOra ojlraH xojiga Oy:

-3aMOHaBU OOCKMYAAru Mojaea TYLIyHapjiu, aHWK Ba aHbaHABUU MOJECIHU
aJIMalITUPUILI UMKOHUSITUHU OCPUIIL;

-UXTUEPUIA BaKTAa 3aMOHABUI MoOJAE] UACHTUDUKALMUSTIAHWUIIL;

-CaBIO0 KOpXOHaJapy TU3UMUHUHT MOJEJIIMHU Y3JIYKCU3 TAKOMUJLUTIAIUTUPUILLL.

V3-y3UHU TalIKWJI STUII CaBIO KOPXOHAJAPUHWMHT MXTUMOMWI -UKTUCOIUIL
TU3MMUHMHI KOMITBIOTEp TEXHOJOTrMsIapu 0a3acuaa (pyHKLIMOHaI cxeMacu 1-pacMaa
KYypCaTujraH.

Tagnuser *| Capgp HopXoHARIDUHAHT | CABAO KOPXOHANIDMHIHT
oBperTH | wngongrs mogen " Kenuentyans mopens

&

MABAYMOTNAP
BASACH

I-pacm. ¥Y3-y3MHU TAlIKWJI TUII CaBAO KOPXOHA TU3BUMHUHT (DYHKIIMOHA CXeMacu
IOxopunaru ctpateruk Makcaaiap, XM3MaT Ba CEPBUC COXACUIA aAXOJMHUHT
(bapOBOHIMIMHY OLIMPUIL YUYH 0ol pakTop OYIMO xyucobiaHaau.
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KopakannorucrtoH PecryOnmkacu WYKUA XyAyAuil MaxcCyJOTJapMHU MaTeMaTUK
MOJEJIAIUTUPHULL 3apypusITU OYTyHTM KyHOa goja3ap0d Macanaaup. by acocuit
MacajanapugaH oupu 6ynub6 KopaxkaamoructoH PecnyOJMKAaCMHMHI MKTUCOAMA Ba
VXTUMOMM PUBOXJIAHUILMIA MIILUIA0 YMKAPUILN Ba 3XTUEXTa TabCcUp ATanu. Muku
CaBIOHMHI PUBOXJIAHUILM axOJU dXTUEXIapUra TYJIUK, xXaBoo 6epa omanu. IIIlyHuHT
yuyH KopakaanoructoH Pecnybiamkacu MYKM CaBAOCHMHM TaKOMMWJIJIALITUPUIL
WyIapMHU aHUKJIAIl Ba XOJaTUHM, 0apKApOPJUTIMHU TaXJIWJ 3TUIL 10J13ap0 Macaja
Oyu6 xucobiaHaau.

KopakannoructoH PecnyO0JMKAaCMHUHI MXTUMOUNM - UKTUCOIUNA AMHAMUK
PUBOXJIAHUIUWHU, SAMU Xyayauid MaxcynoT(AXM) TU3MMUHU TYIAUpUO OOPUILIHU
tanad staau. by AXM connu Ba cudatiu dakropiaap ouiaH aHukjaaHagu. LIyHUHT
YY4yH BHI goj3ap0 MacanajapiaH Oupu OOBEKTUB Ba CyOBEKTUB (aKTopiaap
JIUHaMUKacuHM Vpranuiu, X MHuU Taxaua Ba Oalnopatmiall xucodjaHagu. baimopar
Macajacuia (pakTopJapHUHT Y3rapuill KuliiMaTIapyuHU KeJlaKakIa aHUKJIalll Ba 3apypuid
MabjayMoTaap 0azacuHu Tyaaupuia, Ba KopakanamoructoH PecnyO0auMKaCUHUHT
WKTUCOAMMN PUBOXJIAHUII WYHAIUIIWH acocalliaH noopar.

Kopakannorucron Pecriyonmkacupa 2019-iimn 1-auBaph xomatura Kypa 16031
KOpXoHajiap xucobmaH yrraH 0ynmu6 20,5%Hu caBoo KOpXOHAJIapyM TALKWJI KWJIAIU.
2177 XuuuK KopxoHajap Oynmb ymapHuHT 36,6% Hykyc maxpuma >Xoijalirat,
Typrkynma 8,0%, Amymapé 7,1%, bepyumiti tymanunma 6,2%, Kyurpagmza 6,0%,
DmmmkKanmpa 5,4%, Hykyc tymannna 5,4%HU TalIkul KWIaau.
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2-pacM. Acocuii UKTUCOIUI KYpcaTKA4Iap

2-pacmaa KopaxkanmorucToH PecryOarMKacCMHUHT aCOCUA MKTUCOAUI KypcaTKuuiapy
KeJATUupuiaraH 0yambd, Oy MabJIyMOTJapHMU TaxJiuJ Kujicak KopakKaamorucToH
PecryGnuKkacy MKTHCOAMETH Y306EKMCTOH MMKECHAA YHYAIMK gapaxanga SIXIIN
BMACJIMTUHU KYPUILIMMU3 MyMKUH. M1111a0 ynKapuil Ba Xu3MaT KYpcaTHUlll COXTapUHUHT
VCUIII cypbaTyiapy MACT AapaXaaa SKaHJIUTUHM aHIIAlIUMNU3 MyMKUH. KopaKaaroFMCcToOH
PecnyGnukacu MaxcynoTjJapHU MIIIA0 YMKAPUIN Xa>KMM Ba aXOJdM SXTUEXIJIAPUHU
KEepakJId TOBAp MaxcCyJoTJlapyu OWIaH TabMMHJAILIM, WHBECTULMS MACT Japaxaaa
SKAHJIMTU MabJIyM. Jlemak, Xyjioca YypHHUAA LIYHU alUTUII Kepakku KopaKalmoFrucToH
PecnyOnMKacMHUMHT MYKM CaBOOCMHM Ba XM3MaT KYpCATUILNMHM Tajnab gapaxacura
KyTapulll Y4yH Ba ONTUMA/UIAIUTUPUII YUYH SIHTM MHMOpPMAIIMOH TEXHOJIOTUSIJIapHU
caBao OOLIKAPUILIMHMHT 6apya OYFUHJIapyra Kysuiail Tajad atunaau. by nungopmanmon
TU3UM CaBIO OyiinMuya Kyiugaru macajajapHu edaau [8]:

-CaBIO0 KOPXOHAJAPUHWUHT PEUTUHIMH XUCcoOJIall;

-MaxCyJIOTHU UIIUIA0 YMKAPUII Ba JOMMXAJAIIl, CAaBA0 KOPXOHAJIAPMHUHT ILIaAPTHOMACH
aCcoCHIa MOHUTOPHYHT YTKA3UIIl MabJIyMOTJIApUTra €4UM KaOyJl 3TUIL YYyH, CEPTU(hUKALINAS
Ba JIMLICH3US OJIMII YYyH €paaM Oepuil;

-cudaTiv MaxCcyJaoTiap UILIa0d YMKAPUIL Ba OOLIKAPUIIHU aBTOMATJIAIUTUPUIL YIYH
XYKYKMI-METOAUK Oa3ajlapHU SIpaTUILL;

-XOPMKMIA Ba V3MMM3Aa MIIIA0 YMKApWIraH MIUIaHMaJap YYyH TaAKUKOT OJIMO
oopui;

-MaxCyJOTJapHU COTHUII MapKETUHI TaAKWKOT MILLJIAPUHU OJIUO OOpUIl, 3JEKTPOH
CaBIO YTKA3WI, CTATUCTUK MAbIyMOTJIApHM KailTa MIIIALL.

Yoy macamajiapHu €4ull YYyH MIUIaTUIaAUTraH MHAOPMALMOH CHUCTEMAHUHT
(byHKLIMOHAN CTPpYKTypacu 3-pacMmaa KypcatuiaraH. PacMaaH 1IyHU KYpUIl MyYMKWHKHA,
MH(OpMaLIMOH TU3MM acOoCaH Kyiujaaru MoayJsuiapaaH noopat: MoHuTop, nuHtepgeiic,
MabaymMoTaap 6azacu. Miuad yukuiaran nHGOPMalXMOH TU3UM KOPXOHAHWHT MEXHAT
YHUMOOPJIUTUHU, MaxCyJOT CU(aTUHU aHUWKJIall MMKOHMHU Oepamu. Iy ypuHpa
nH(POpMaLMOH TU3UM opKanu KopakaianorutoH PecryGivkacu caBao KOpXOHaAJIAPUHUHT
OOIIKAPUII MEXaHU3MJIAPUHY TAKOMWJIIAIUTUPUIL, aX0JIU SXTUEXKIAPUHU TOBAap OWIaH
TabMUHJIAIl UMKOHWHU Oepaiu.

ToAganauyeyn Manutop MabayMeTaan

uHTEpdeRicy Gaancn

HopxoHa peATHHIAEW Casgo KopxoHacHHmET

Ba MOHWTOPWHT FHBOomnaHuMLLHN
FTrasaLU sucm ocTw Gawaparnaw
R ELEAT BMOM OCTH
Ceprudurarnawrupuy WAPRETINI B8
B NMUEHSMANBWTADHL COTHW BFfMua MALAYMOTAZDHN
KMEM DCTH TAKAMA KENAW BA CABAS apman-
— £BEMHY Bamapuw KACK OCTH

3-pacM. MHpopMaLIMOH TUBUMHUHT (PyHKIIMOHAJ CTPYKTypacu
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Taxaun Ba Hatvxkanap. FOkopuaa adTuiaraniaap Ba 4eT 3J1 TaXKpUOACUHU TaxJIWJ
KWIKIL OpPKajJdu CaBAO KOPXOHAJIApMHU OOIIKAPUIIHUA TaKOMUJLIALITUPHUIL XO3UPTU
BaKTIa WJIMUI acoCIaHraH CaBIO MacajajapyuHU €UMIIHY aBTOMATIAlITUPpUIL OYitnua
€HpallyBiIap MYK 3KaHJIWTMHU Ba STHTM MTH(AOPMAIIMOH TEXHOJOTUSJIApHY Ba MaTeMaTUK
yCyJIJIApHU KyJ1alll Oyiinya MeTOAMK KypcaTMajiap eTULLIMACIUTY A0a3ap0 XrucobiaHaau.

Mabaymotiaap kKuaupuin Tudumu "CaBAO"HMHT HUILJall XapaéHuIa caBIo
KypcaTKMuJapMHU Oalnopatiallga TapMOHUK ycyiagaH ¢oipananunagu. by ycyn [9]
aMaJIMETaA KYT MIIaTUIMaraH, IyHUHT Y4yH UKTUCOAMET Macajiacu OMiaH MaTeMaTUK
anmnapaTMHU OuWprajivkia TaAKUMKOT ITUINra TYFpu Keaaau. KopakaamorucToH
Pecniy6mvkacuHuHr AX M KypcaTKuwiapuHu 6amopaT KWL Ba TMHAMAKACUHYN TaX Ul
sruia 2010-2018 intap y4yH, CTaTUCTUK MabAyMOT/Iap XaaBaau laa KypcaTUIraH.

I-xanBan. KopakanmnoructoH PecryonukacuHuHr AXM yculln nuHaMuKacu

Wunnap 2010 2011 2012 2013 2014 2015 2016 2017 2018
AXM, 1813,9 | 2219,4 | 2760,1 | 3398,8 | 4157,3 | 4485,9 | 6518,0 | 82852 | 14185,2
MJIPJL.CYM
t 11 12 13 14 15 16 17 18 19

I-xanBan acocuga AXMuu 2019-2025 fimnnap ydyyH OGaimopaT 3TUII METOAMKACHU
[10] ma xentupunrad. bammopar xkaaBaavuHu 2-XaaBajga KeJITUPAMU3.
2-xanBajl. KopakannoructoH PecniyonukacuHuHr AXM Gainopatu

Wutap 2019 2020 2021 2022 2023 2024 2025
SAXM, 12655,7 | 14145,1 15634,6 17124,1 18613,6 | 201103,1 | 21592,6
MJIPA.CYM
t 21 22 23 24 25 26 27

Xynoca. KopakannoructoH PecryoimkacunuHr X M GalopaT KUanil KWIMK OM3HEC
Ba TaJOMPKOPJUKHU PUBOXKJIAHTUPUINTA, aXOJMHUHI TypMmyll (apaBOHIUTUHU
OILIMpUILTa UMKOH sgpaTagu. MHpopMalimon Tu3nM €paraMmuaa aHaJIUTUK MabIyMOTJIap
Taliépiall Ba HaTWKaJlapHW MHTEpPIIpeTalMsiIall, CaBOO coxacumaru (pyHKIMOHA
MacajajapHy €UMIIHM aBTOMAaTJIAlTUPUII Ba on-line pexXxuMuaa MILIall MMKOHU
BY:Kyara Keiaagu. MakpouKTUCOIUN OapKapopauK TabMUHIAHAIN.
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METAJJIYPTUA CAHOATHU KOPXOHAJTAPUJIA MAXCYJIOTHU XNCOBI'A
OJIMIITHN NYKHN HA3OPAT KWJINII YYYH AXBOPOT TU3UMU

Aoxycanomoa Homupa BaxoaupoBHa

TAWNY "Byxraarepusa xucoou" Kadeapacu J0HEHTH,
HKTHCOAUET (DaHJapH JOKTOPH.
abdusalomova2016@mail.ru
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AHHOTAIIUA
Y1by makoiiaga MaxCyJIOTHU XMcoOra OJuiAa MIKM Ha30paTHU TALLKWJ STUWINILAHMU,
WYKU Hazopatra 0epuiraH Tabpu@aapHy TaxIWIMK YpraHuO MYKA Ha30paTHU KOPXOHA
MOJIMSIBUM-XYKaIUK (paoaudaTuaa TyraH YpHUHM Kypcatub OepraH. Onub® OopwiaraH
TaAKUMKOTJap HaTuUXacula MUYKM Ha30paTHU pexXalallTUPHUIIL XapaéHUHU
TaKOMWUIAIITUPWITAaH OOCKAWIAP aCOCKIA aMaJira OIMPUII BA WYKKA HA30paT KUJINII
Y4YH axOOpOT TU3UMU TaKJIU( STUITAH.
Tagnu cysaap. Muku HazopaT, O0IIKAPYB XUCOOM, TaxJIMJI, MUKW HAa30paT MaKCalIu,
WYKM ayauT, MUKW Ha30paT MPUHLILJIApU, MUKW HA30paT TU3UMM.

Metannyprust caHOaTU XO3MPTM 3aMOH XXaXOH MKTUCOAWMMN TU3MMUHMHI aCOCHUM
TapMOKJlapuaaH Oupu xucobaaHagu. bolika acocuit TapMOKJIapHUHT (DAoJUSIT Japaxkacu
KYT >KUXaTIaH METAJLTyPTrUsTHUHT pUBOXKJIAHUILL AapaXkacura OOFIMK,. MeTauryprusiHUHT
OYIYHTM KyHAAru axaMUsITU IIyHIa KYpUHAAWKW, TapMOKJIaru MYKM MyaMMOJapHU
XaJl KWJIMII Haakat ajoxuaa KOpXxoHa, MUHTaKa 0ajJKy MaMJiakaT Joupacriaa aJoxuaa
axaMusT KacO 3Taau.

Acocuii MeTaJUTyprusi OObEKTJIAPUHUHT MIIa0 YMKAPUIIL XXapa€Haapyu MypaKKaOIuru
Ba arperatjapja TypJu Xolijlapujga KyaJaHWIaAUTraH TEXHOJOTUK Xapa€¢HHUHT
Y3IYKCUBJIUTY, OOBEKTIIAPHUHT Ha30paT KypcaTKUWIapy Ba MUKMA Ha30paT xapaKaTjiapura
OOFTMKJIMTMHU KypcaTaau.

ByHna nuku HazopaTHU aMaJira OIIMPUILIAA, MaXCYI0T UILIa0 YMKAPUILIA YIApHUHT
Xap OMpu Tail€p MaxcyJoT YMKUILIMIA TabCUP KUJIaAWraH TEXHOJIOTUK KapaéHJIapHU
OOoIIKAPUIL YUYH MajlaKaay orepaTopjaapHu Taiabd stwianu. by aca aBroMaTialuTUpUITaH
MYKM Ha30paT TU3UMUHMU SIPATUIL, KMPUII Ba YMKUII MUKAOPJApHU YpTacumaru y3apo
OOFJIMKJIMKHU Ba TAbCUPMHUHT KOMJIEKC MUKM HA30paT TU3UMU aJTOPUTMUHU UIILIA0
YUKUII Ba KOPUI 3TUIL 3apypaTUHU KeATUPUO YMKApaau.

Mertannyprus caHoaTh KOpXOHaJIapuaa aCOCUM KypcaTKUWIapHU aBTOMATIAlUTAPUIL
¢paamuaa OOIIKAPUIN Ba MYKM HA30paTUHM TallKWJ 3TUII ce3wlapju Aapaxajaa
Mypakka0 xucoOiaaHaau. by Maxcyjgor miiad yuMKapuil TEXHOJOTMK XXapa€Huaa
KaTHalllaAUTaH I0OKOPU XapopaT, KUMEBMI OMpUKMasap Ba KaiiTa MILJalll XapaxaTtiapu
OuiaH OOFJIMK.

Muky Hazopat Ba MiIad YMKAPUINI XapaXaTJIapMHU XUCOOTa OJIMILI MyaMMOJapHu,
OOIKaApyB XMCOOM TU3MMJIAPUHUHI PUBOXIAHUIIKM OUP KATOp YET BJUIMK Ba
MaMJIaKaTUMU3 OJIMMJIapy TOMOHMIAH TaJAKUK, STUJITaH.
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Yoy macana 6yiinya M4KM Hazopatra det 37 ukrucomuu oaumu C.P.IlleBsikoBa
TOMOHMIAH bTUOOP OeprInoO, "MIKM Ha30opaT KOPXOHAHUHT MYKHU XyXKaTiIapyu OuaaH
TapTUOra COJIMHYBYM Ha3opaT (paoausiTi, (PaOJUSITHUHT TYPJIU KUXaTJIapuHU Oaxosall
Ba Maxcyc OyJIMHMAa BakKWJLIapd TOMOHHWIAH amalira OIUMpPUIaauraH OOIIKAPYBHUHT
Oapua mapaxajapura MacjaxaT Oepull” sKaHJAUrd 3bTUpod stwnaau|[l]. BusHuHT
(pukprmuzya, nuku Hazopatra C.P.IlleBsgkoBa ToMoHMIaH OepuiiraH Tapud HIKA
Ha30paTHU TYJIMK, MOXUSITUHUA O4M0 Oepaau. YOy Tabpudua MIKU Ha30paTHUHT MOXUSITA
(pakaT HazopaT PyHKLMICU OMJIaH dMacC, 0aJIK KOPXOHA caMapaJopJIMTMHU 0aX0JI0BUM
KypcaTkuuiaapra xamM KapatuiaraH. fbpHu, Oy €HpgauryBra MyBO(PMK MYKMA Ha3opar
TYILIIYyHYaCH Ba YHUHT MOXMSITH OOLIKAPYB Ba Oaxosnall (pyHKIMSICU OWIaH TYJIIUPUIAIN.

Yoy macamaga uktucomuu-onuma Jl.ITapamoHoOBaHMHT (uKkpuya, XyXKaauk
IOPUTYBUM CYOBEKTHUHT WYKM Ha30paTh KOPXOHAHU OOIIKApuII (pyHKUMsUIapUIaH
Oupu XUCco0JaHUO, (PAOTUATUHU aMalard KOHYHUMJIMKKA, MEBEPUI XyXkoKaTiaapra
MYBO(MDUKJIUTMHU TEKIIWPUII YIYYH XUCOO OOBEKTIIapHU Ba Xapa€¢HJIAapHA MOHUTOPUHT
KuauigaH uoopat ne6 tabkuananau[2]. JIekuH yHUHT (UKpU TOp MabHoaa OYiIuo,
(pakaT MOHMTOPUHT Macajlacura aCocuii dbTUOOP KapaTujiaraH. YOy MacajaHu ssHaaa
puBoxiaantupu6, JI.A.Poauna., O.B.Kyuyepenko, B.B.3aBaackassHuHr (ukpuua,
OOIIKAPYB XMCOOMHHU TALIKWJI TUILIA KOPXOHAHUHT MYKW HA30paT TUBUMU (PAOTUITHU
caMapaau OOLIKapulll BOocCUTacu cudatuga OolIKapyB TOMOHWIAH KaOya KWJMHIaH
TAIUKWIWK Ty3WiIMa, YCyJ Ba TaaOupJiap TYIUlaMy TyLoyHuiIaau|[3].

busHuHT pukprMM3ya, MUK Ha3opaT KopxoHara (oiiga KeaATupuil Ba (PaoausiTHU
TAaKOMWJITAIUTAPUILI YYYH MITOHWIM MacjaxaT Xu3dMamiap KYpPCaTMIIHWUHI MYCTaKWJI
00BEKTUB (PAOTUATU XUCOOTaHAAN.

MeTtannyprus caHoaTd KOpXOHajapuaa OOIIKAPUILIA WIKMA HA30pAaTHUHT YPHU Ba
POJMHM TaAKUK, 3TUII IIYHAAN XyjJdocara KeJull UMKOHWHM OepAuKM, MUKW Ha3zopaT
OOLUKAPYBHUHT Oapya OOCKMYJIapu Ba Japaxajapuaa 3apyp Oyiaub, OMpuHYM Tajiga
OeBocuTa Tal€p MaxCyJaoT MIIIad YMKAPHUIL Ba TEXHOJIOTUK XXKapa€HUHU OOLLIKAPHUILIAA
amajira omMpwininy kepak. Illy Ounan Gupra, MeTajulyprusi caHOaTH KOpXOHaJIapu
TOMOHUMJAH aMaJira OIUMPWJIAAUTaH MUKW Ha30paT Japaxacu Oup KaTop OObEKTHUB Ba
CyOBbeKTUB cababjiapra Kypa TYJIWFUYaA €Tapju OYJIMIIM MyMKWH 3Mac. XaTTo, WYKU
HazopaT cudaTiu Tap3aa uyara KyWuiraH Takaupaa XxaM MaxcyJoT MILIaA0 YMKApUII
Kapa€Huaa, yMyMaH, MUKM Ha3opaT XOJaTUHMHI TalllKyd OaxOoJaHUIIMHU KYlIMMua
Tap3[aa amaJjira OLIMPUIIL 3apyp Ba Oy MyCTaKWI, IOKOPU MaJlaKaJIu XOAUMJIap TOMOHUIAH
aMaJira OLIMPUIMIIM KepakK. MeTamulyprusg caHoaTHW KOpXOoHajlapuiaa OyHIau
MyTaxaccuciaap Hazopat (pyHKUMSUIApWHU aMalira OLMPYyBUYM MaxCyC Xu3Matiap, SbHU
MUKW Ha30paT XM3MaTU Ba MUKW ayIuT XM3MaTU TapKuOuaa OYIUILN JTO3UM.

MeTannypruss caHoaTM KOPXOHACMHM OOILIKApUII TU3MMHUAA WYKM Hazopat
XM3MaTUHUHT Ba3u@acyu WYKU HA30PAaTHUHT MILOHYJIM Ba aMaJIMii TUBMMUHM HUIILIA0
YUKUIL, UMUK acOCJaHTaH yCIyOuii TAabMUHOT, MUKW HA30pPAaTHUHT XO0JaTUHU JaBpUil
Oaxosaul, y €éku Oy ydacTKajaapaa MUKW Ha3opaT eTUIIMaraH xoJjuiapaa yHu 6eBocHuTa
amMaJira OLIMPUI, KOPXOHAa YMYMUI (paoJIMSITU Ba TEXHOJOTUK XapaeéH (PaoJTUSITUHUHT
caMapaJopJUIMHU OLIMPMII I03aCUAAH Xyjgocajap Ba Takiaudaap 0epubd, MYKU
XMCOOOTHU TailépaaurgaH noopat. Myaanndg TOMOHUAAH OJMO OOpUITaH TaAKUKOTIap
acoCHlIa METAJLUTYPrusl CaHOATU KOpXOHaJIapuaa UWYKM XUCOOOTHU TY3WII aJTrOPUTMU
Takaug >tuiaam (1-pacm).
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nyura ojagu. Oyxraatepusi (MOJUSBUI) XUCOOOTIAPUHUHI TYFPUIUTUHM, yJap
TOMOHUMJAH aMaJira OIIMPUITaH XY XKaauK (PaoJTUITUHUHT KOHYHUIINTU Ba MakKcaara
MYBO(UMKJIMTMHY aHUKJIalll; OyXraJaTepusi XMcoOu Ba XMCOOOTIapMHU OKUIOHA TalLIKWJI
STUIL; MYKU (hoVigaTaHyBUMIAPHU HA30paT HaTvKaJIapyu OViinda X§>KaJauK XaBoOrapJuru
MapKa3JapyuHUHT MILIA0 YMKAPUIIMHU Kaaadl PUBOXJIAHTUPUIL Ba PEHTAOEIIMK
JMapakaCUHM OIUMPUIITa WYHAITAPWITAH caMapaii UKTUCOIUIA Kapopiiap KaOyJT KWIIHIII
WMKOHMHUM OEpyBYM TE3KOp axOOpOT OWJIaH TabMUHJIALI; OyXraJiTepus XUCOOM Ba
MOJIMSIBUM XUCOOOTIApHUHT aMajlard MEbEPUI XyXoKaTiaap, XyKyKUil MakoM, TabCUC
XyXoKaTjiapyu, KOPXOHAHUHTI TapMOK, Ba TAlIKWJIWKA XyCyCUSTIapura MOC KEJIWIIWHU
aHMKJAll MakKcaauaa yJapHU OKCIEepTU3ajdaH YTKa3WIl XaMJa aHUKJIAHTaH
KaMUYMWJIMKIapHU Oaprapad 3TUII 103acuIaH OepuiaraH TakjudJapHM acociaalll;
OerMjlaHraH MexHaT TapTUOM Ba pax0apusT KAapopJIapUHUHI KOPXOHA TOMOHMWIAH
OaXkapWJIMIIMHU TEeKIIMPHUII; MaxCyJaoT MIIIa0 YMKApWIL, MIIapHU Oaxkapull Ba
XU3MaTiap KypcaTUI XapaxXaTJIapyuHU MacalTUPHUIL 3aXvpaJapuHU aHUKJIALIL.

MeTtautyprust caHoaT KOpXOHajdapyaa MIKM Ha30paT pax0apusiT TOMOHUAAH TAIIKJ
STUJIAIN XaMIa XyKaJIuK oNepalusuIapuHUHT aMaJira OIUMPUIIMILKMAA 6apya XxoaumJiiap
TOMOHHMJAH ¥3 JTaBO3UM MaXKOypUSTIApUHMHI 3HI caMapaiu Tap3na OakKapuIWIIn
Hazapaa Tytwiaad. byHaa xap 6up XxoouM y Kumra OVHCYHMIIM Ba Y KUMTra Basuda
Oepulld MyMKUHJIUTAHA OWJIUILIM JIO3UM. Xap OMp XOAWM Y HAMA Y4yH XKaBoO OepUILIMHU
Ba (DAOTMATUHUHT HAaTVKaJapu Kaicu Me30Haap Oyiinya 6axoJaHUIIWHA TYILTYHUIIN
JIO3VM.

MeTtamnyprusi caHOaTU KOpXOHaJIapuIa Talkeép MaxCyJOTHU XUCOOTa OJTUITHUHT MYKU
Ha3opaTy Kyiumarwiap XMcoOJaHaau: UILTad YnKapuIa€TraH Typau MapKajgaru MeTasl
MaxCyJJOTUHMHT TEeTUIIUIN XY KaTIapyuHU V3 BaKTHUAa Oaxkapuill; KOpxoHa oMOopiapuaa
YHUHT XaB(CU3IUTMHU HAa30paT KWINIIHNA TAbMUHJIAIL; Tall€p MaxCcya0Taap Ba Xuco0-
KMTOOJAapHU XapuaopJjapra XYHaTUII Ba COTUILNAA ONEpalMsUIapHU Y3 BaKTUAA aKC
STTUPHUIL; UIIa0 YMKAPUII Ba COTUII peXacu YCTUAAH WYKM HAa30paTHU TabMUHJIALLL.
XHUCOO-KUTOOJApPHUHT AHUKJUTMHU OIIMPUIN Ba OyHAAW (HAaOJTUSITHUHT
caMapaJopJIMTMHU OIUMPUII Ba camMapajid WYKM HA30paT TU3MMWHU KOPUK KWJIUIL
Y4yH (PaoIMATHU aBTOMATIAIITUPUII TajTad STUIAIN.

TagkukoT maBOMMIA METAJIYPrysl CAaHOATW KOpXOHajJapuiaa MaxCyaoT HIIad
YUKAPUILIHY TYFPU XMCOOTra OJIUII Ba MKW HA30paT KWIMIIIHKA aMajira OLIMPUII BapUAHTH
UILIA0 YMKUIOU (2-pacMm).

boiikapys xucobu TM3MMUHMHT TYFPU YTKA3WIraH WYKWM Ha30paTv, XyMJaldaH,
OOIIIKAPYB COXacUAArv TYpJy TaBaKKATYWIMKIApHY (MacajlaH, XONUMJIApDHUHT MyHTa3am
XaToJapy Ba CYMUCTEbMOJUIMKIAPUHM) Y3 BAKTUIA aHUKJIALI Ba yJIap 103ara KeJIUIIUHUHT
OJIIMHU OJIMIU TamaOupiapyu MIIad YMKUII MMKOHWHU Oepaau.

Iy 6unaH OGupra, OOIIKAPYB MYKM HA30pPaTMHU XUCOO-TaXJIWIUNA KUYUK TU3UM,
OOILIKAPYB TALIKWIWKA Ty3WJIMACH, KaapjJapHU OoLIKapuil (Xoaumiap OOIIKapyB
Ha30paTu) Ba TAIUIKWJIOTHUMHI OOLIKA B3JIEMEHTJapyra TasitHraH XOJiIa YHU KYyJail
COXACMHM KEHTaUTUPUILI JJO3UM. byHmail €HaiyB MeTaJLUTyprusi KOpXOHACUHUHT Oapya
BJIEMEHT/Iapy OOIIKAPYB HA30paTH YCYJUIAPUHU TYJIMK KaMpad OJIUI 3apypiuru OviaH
OOFJIMK, YYHKM 3JIEMEHTJapJaH OMPUHMHI TYyLIMO KOJMINKA KOPXOHA MOJUSBUIA
aXBOJMHUHT YMYMUI TaBCU(PUHU 1IAKJUIAHTUPUII UMKOHUHU OepMaiiav Ba caMapaiu
KapopJiap KaOys1 KWINIITHU KUAWHIAIITAPAIN.
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2-pacMm. MeTtannyprus caHoaTM KOpXOHajapujaa MaxCyjJaoT MIIa0 YMKapUIIHU
>Kapa€HUHU MUKW HA30paT KWJINILIHMA aMaJjira OLLMPUIL BapUaHTU

X O03UpPru BakTaa OOLIKAPYB XMCOOM TU3MMMIA MUKW HA30pPaTHUHT I0OKOpHUAA caHab
VTWIraH aiipum o0beKTJIapu OYiinya MeToauKaiap, Iy XXyMJIaJaH, XooumJiap OOIIKapyB
Ha30paT¥ METOAMKACU KMCMaH UIIad YMKuAraH Oyiaub, erapavya MYKW HAa30paTHU
TAIUKWI KWIWII UMKOHUHU OepMaiau.

Xyjioca KUIUO alTUIIMMWU3 MYMKMHKH, METAJLUIYPryusl KOPXOHACUHUHI CaMapaiv
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(haoauAT KypcaTUIIM YHUHT TALIKWJIWKA Ty3WJIMaJlapyd Ba ceTMEHTIapyu (hpaoJUSITUHUHT
MakOy/UTAIUTUPUIUILM OUIaH OenruiaHaau, Oy ¥3 HaBOATHaa XUCOO-TaxIMJINI KUUUK
TU3UMHHU, KOPXOHAHU WYKM HA30paTh TU3MMMWHU TAKOMUJIAIITUPUILHU TaJIad KUIaaun.

Iy HykTam HazapmaH OOILIKAapyB XMCOOW TU3MMHUAA WYKM HA30paTHU
TaKOMWUITALLITUPUL AJIOXKIA YPUH TyTaau. PecnyoimkaMusaa MKTMCOAU OMIMMIIAPHAHT
HUCOATaH STHTUM TapMOFKU cudaTtuaga OOLIKAPYB XMCOOM TU3MMM WYKM HA30pPATHUHT
Y3UTa XOCJIUTU Ba YHUHT KV KUPPATUJIUTU HOAHBAHABUMN BOCUTAJIAPHUHT
KYJUTAHWJIUIIWHY Tajab KyUIaau.

boliikapys xucobu TM3MMM MYKK Ha30paT MakKcaaiapy Ba BazudaasapuHUHT aMaira
OLUMPWJINILY OPKAJIM YHUHI TAaKOMWUIAIUTUPUIMIIM OOLIKAPYB KWYMK THU3UMJIAPU
(coTyB, TAbMUHOT, HApXHU IIAKIJAHTUPUII Ba X.K.)HUHT MaHTUKWUN-TaHKUIWN
TaxIAIAHU XaMJIa TU3UMJIM-MYaMMOJIA €HIAIYBUHN aMaJjira OLIMPUILI UMKOHWUHU Oepaiu.
Xap OMp KMYMK THU3UM PUBOXJIAHUIIMHUHT Yy3Ura XOC XYCYyCHUSATIapu Ba
TEeHICHUMSJIAPUHU aHUKJIAIl, YMYMaH, KOPXOHAaHW PUBOXJIAHTUPUILIHUHT Trjo0as
MYyaMMOJIApUHM aHUKJIAITHY Ba UKTUCOINN CYOBEKTHUHT aHUK, "MOJIMSIBUI axBOJIN HU
TacaBBYp KWJIMILIHY Tajad 3Taau.
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2-gucm | Yacme-2 | Part-2 46 Towkenm



DEUZ-2020 PAKAMJIY UKTUCOAMET | HIAP®POBASI DKOHOMMKA | DIGITAL ECONOMY “‘%%

BAHK TUSUMUHUHI' PAKAMJIN TPAHCO®OPMALIACH

Kanannapos Aoayaina baxTuéposuy
"Unoreka-bank" ATUDB Ammodon dumam
Kpeaur MoHMTOpHHTH OYJIMMH OONLIMFA
V36ekncron Pecnybmkacn

bank-Momsa akaaeMusicu

MYCTAKHJI H3JIaHYBYHCH

mfua-msk@mail.ru

d- ' http://dx.doi.org/10.26739/2181-9491-2020-SI-2-10

AHHOTAILIUA
3aMoHaBMii 1IApPOUTAA OAaHK TU3MMMHUHI paKaMJIM TpaHC(OpMaLMSICU paKaMJIu
UKTUCOAUETHU IIAKJUIAHTUPUIL Kapa€HUHUHT axpajaMac KUCMUIUDP. BaHKHUHT 3HT
MYKOOMJI pakaMJIM CTpaTerusCUMHM MIILIa0 YMKMII Ba YHUM aMaJira OLUMPUII OaHK-
MOJIMS TAIIKWIOTJIAapUHUHT paKaMJIM TpaHC(HOPMALIMSICU acoCcu OVInb Xu3maTt KUiaau.
Makonaga 6aHK TU3MMUHMHI pakaMJaMd TpaHchopmalusicura Typiaud €HAallyBiapu
TaxjIMj KWIMHAAM Ba OAaHKHMHI TapKMOWI 3JIeMEHTUHM Y3rapTUPUIL YYYH TYypJu
aXTUEXKIapra MyBOMUKJIUTMHA KYJJIalll UCTUKOOJIapy OaxojaHaau.
AHHOTAIIUA
B HbIHEHMX ycaoBUsX LM poBasi TpaHC(hopMalvsi 0AHKOBCKOM CUCTEMBI SIBJISIETCS
HEOThEMJIEMOM 4YacCThIO IMpoliecca CTAaHOBIEHUS LIM(PPOBON I3KOHOMUKHU. OCHOBOI
TpaHcopMaL 0aHKOBCKOI CUCTEMBI SIBISIETCS ONTUMaJibHasl LU(ppoBasi CTpaTerusl,
pa3paboTKa U peanm3alus KOTOpoil TpedyeT yuyeTa crieiM(UKY KOHKPETHOM OpraHu3alu.
B cratbe mpoaHaiM3MpoBaHblI pa3aIWYHbIE IMOAXOAbl K LM(POBOK TpaHChOpMaLUn
0aHKOBCKOI CHUCTEMBI 1 OLICHEHBI MEePCIEeKTUBbl UX MPUMEHEHUS B COOTBETCTBUU C
Pa3IMYHBIMU MOTPEOHOCTSIMU B TpaHC(HOPMALIMKM TOTO UJIK MHOTO CTPYKTYPHOTO 3JIeMEHTa
OpraHu3aluH.
ABSTRACT
In modern conditions, the digital transformation of the banking sector is an integral
part of the development of the digital economy. The basis of the digital transformation
of financial institutions is the optimal digital strategy, the development and implementation
of which requires consideration of the specific features of a particular organization. The
article analyzes various approaches to the digital transformation of the banking sector
and assesses the prospects for their use in accordance with the various needs for the
transformation of a particular structural element of the organization.
Kamur cy3nap. Pakamiu Tpanchopmanusi, MOJUSI-KPEAUT Myaccacacu, 0aHK TU3UMM,
paKkaMJIM TEXHOJOTUSLIap, pakKaMJIM CTpaTerusi, pakamau UKTUCOMUET.

XO03Upru KyHjaa OaHK THU3UMMM paKaMJIU WMKTUCOAMETHUHI XOpUM Tajaabiaapura
MYBO(MDYK, pUBOXJIaHUII >KapaéHuaa. Pakamauy tpaHchopManuys Tydaiiam 6aHK TU3UMUHA
PUBOXJIAHTHUPUII YYyH OM3HEC MOJEJIAp Ba TylLIyHYajdap TaKOMWJLIAIITUPUIMOKIA:
Internet-banking maiimo OynauinmaaH OouIad aHbaHABUK ITyJl OIl€palvsUIapuHU
Vy3raptupuiuraya. MHHOBalIMOH pUBOXJIaHUII-OaHKIIAp (HAOJMITUHUHT OapKapop Ba
V30K MYIJATINA YCUILIM YYYH aCOCU1 UMKOHUATIUDP. Kearycu YH HuaaukKaa MOJausBUA
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CEeKTOPHUHT pakamJii PUBOXJIAHUIIM Te3jallalyd Ba OaHK TU3MMHUAA paKaMIU
TpaHC(opMaLMsUIapHU OKMJIOHA OOLIKAPUII pakoOaT MyxXuThAa MyxuM ad3aJuIMKiIapra
ailnaHagu. baHkaapHUHT pakamau TpaHcopMalMsIcu OMpUHYM HaBOATAA MUXKO3/1ap
BXTUEKITAPUHU SIXILIMPOK, TYLLIYHUILTa KapaTuiaraH: pyKaposap Ba TAlIKWIOTIAp OaHKJIap
OuJlaH OCOHPOK, Ba ap30HPOK, MYJIOKOT KWIMIIHU XOXJIalau, LIIYHUHT YYYH pakamiu
UKTUCOOMETAA OaHK TU3MMM SHI 3aMOHAaBUIA XM3MaTJIapHU TakKJIU(@ KUIMILTA Taiep
OyIMIIM Kepak.

Pakamnau TpaHchopmauusg xKapa€HU MaBXyd OHW3HeC MoAeJapHU
TaKOMUJIJTAIITUPUIL, IIYHUHTAEK, MII XapaéHUHU SIXIIWJAll yYyH pakKamJiu
TEXHOJorusaapaaH ¢oigajlaHUIIHA aHTraaTaau. YOy Xapa€éH WHHOBAILIMOH
TEXHOJIOTUSUIApHU JOMMMUI PaBUILIA XXOPUM STUILIHU Y3 MUYWTa ojaau, Oy eca OyTyH
WUKTUCOAUETHUHT TYJIUK, paKaMIM y3rapuiimra oaud kenaau. Pakamiy TexHosorusiapaaH
(oitgamanuin GaHKJIap, AaBaaT OpraHjapy Ba IMOTEHLMAJ MUXO03JIap YpTacuaaru y3apo
XaMKOPJIMK WYUIapUHU SAXIUWJIANIu.

Pakamiu TpaHchopmanusa O0aHK XuU3MaTJapUHU KYPCATUIIHWHI 3aMOHaBUN
yCyJUIapyMHM KEHT XOpUIl 3TUIIIHM Haszapaa TyTraau. baHk (uimaniapyHUHT COHU
KaMainb 60pMoKaa Ba Kymiabd xu3Matiaap, alHUKca, KpeaAuT Oepulll €K1 MabIaFIapHU
WHBECTULIMSI KWJIMIIAA OHJAWH XM3MaTjiapra yTKasuiaMokiaa. baHK TUBMMUHUHIT Oy
y3rapuilld YHUHI KaMYMJMKJIapura XaM 2ra: KeKca aBjioJ OaHKJIapu pakKaMIu
PUBOXJIAHUIIIHY XKadaTallTUPUIL OWJIaH LIYFYJIJIaHMACIUTUM MyYMKUH, YYHKA Yy OU3HEC
IOPUTUILTHUHT aHbaHaBUI yCcyJulapuaaH OyTyHIal BO3 KEUMIIU KUMKH, rapuyu OyryHIU
KyHIa O0CKMYMa-00CKMY OHJIAH Ba MOOWJI pakamju IutaTopmanapaa MIlUialira
yTaétraH 0aHKJIap MaBXY/I.

MamakaTumMm3aa oHJlaiiH OaHKHM PUBOXKJIAHUILIMTIA MUCOJIap xaM 0op. XycycaH,
>KMCMOHUI 11axcyiapra xu3mar KypcaTull HyKTau Ha3apuaaH, MHHOBALIMOH Takjudiap
"NUnoreka-bank" ATUD na tomum mymkuH: Internet-banking Hu ¢daon Taprud
KWINIIAAH OJIIMH, OaHK MMXXo3jdapu 0azacu xap Hwiau ypradya 20 MMHI KMIOMAAH
omran Oyiaca, keinH, 2019 iwnman Oomnwiad, Oy kypcatkuu 40-45 MMHI KMIIWHU
TAIUKWI KUJIMOKAA, STHI'M MIDKO3J1ap COHM 2 6apobap opTuIlLM Ky3atuiaMokaa. KOpunuk
LIaxcjaap y4yH pakaMiiyd TeXHoJorusuiap épagamuga outumaap 2018 iunga 3aMoHaBUi
OHJIAMH-0aHK THU3UMJIApMHU $SIHaJa TaKOMWUIALITUPUIL OpKadud YOy OaHKHWHT
Mkosaap 6azacuuu 2016 itmara Hucbaran 1,5 6apodap omranuau Ba 150 MuHTrTara
eTraHUHU KYPUIIl MyMKUWH.

Pakamau TexHosorusuiapaaH ¢oiganaHuin 6aHK XU3MATJIApUHUHT ACSIPaAd TyHY-
KyH MuIuIamuM Tydaiam Muxosiaap 0azacMHU KeHrawtupaau. baHkK TM3MMUHU
TpaHcgopMalus XXapaéHy Kyiluaara ajJieMeHTJIapHU ¥3 M4ura oJlaiv: MUxKo3jap OuaaH
UIUTAII TAXKPUOACUHU TaXJIWJI KWIMIL, TAaKAUM 3TWIAETraH MaxCyJOoT Ba XM3MaTJapHU
paKkaMJaIITUPUII XaM/la TallIKMJIOTHUHT MYKU XKapa€HJIapUHU Y3rapTUPHILL.

Pakamnu TpaHcgopmalysgra MuxKo3aap OWIaH MIIAll TaXXKPUOACUHU TYJIUK, YpTaHUIL
Ba MaBXYy/Jl 9XTUEXIaPHU TaxX/IWJ KWIKII Ba SSHTUJIApUHU aHUKJIAIll OPKAIU SPUILIAIAAN.
bank xu3matiapu MCTebMOIUYMIApU OaHKJIApHM MHHOBALIMOH PUBOXJIAHTUPUILTHUHT
XapakaTIaHTUPYBYM Ky4yd XucoOJaHaaud, YYHKM yjaap ¥3 9XTUEXIapUMHU udomasalil
OpKaJIi 3aMOHaBUil OaHK MaxCyJoTJapu Ba xu3MaTiapura OyiaraH TtajiabJapHuU
LIaKJUIaHTUpaau. Muxosnap 6aHKJIap OMIaH y3apo XaMKOPJIUK KWINII TaXXKpUOACUHU
MyaiisiH XM3MaTHU OJIMII YYYH KAHYAJIMK OCOH Ba KyJail Oynuiinura kapad 6axoanauiap,
LIIYHUHT YYyH 0aHK CEKTOPU JOMMO MIXKO3JIap OMIaH MILJIALI TaKpUOACUHU YpraHUILU,
WIIapyuaard KaMYWIMKIapHU aHUKJIAlM KepakK, YyHKW SIHTM MUXO3Jap sHaja
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3aMOHABUM TeXHOJOTMsIapaaH (pogaTaHUIIHU Taaad KUIUIIapyu MyMKHWH.

ABBasiapu 6aHK (GAOTUATUHUHT caMapagopJIMIri MaxCyJIOT Ba XM3MATJIAPHUHT CaBIO
KypcaTKUwapyd OLIMIIM OuiaaH OaxojgaHraH, aMMO pakKamId UKTUCOIMET AaBpuia
OaHKJIap 3aMOHaBUIA pakaMIM MyaMMoJiap OWJIaH XUcCOoOJaluMIIapu Kepak: dHIU
OaHKJap 0eBOCHTa MUXKO3/1ap Ba YJAapHUHT 3XTUEXIIapUra KYTIIpoK bTUOOp KapaTMOK/IA.
MuinoHnad MOTeHIMal MUXO3JIapra MHTEPHET TapMOFMTa era MoOwa TejaeoHIaH
(hovimanaHun opkKaau OaHK XM3MATJIApUHM KYpcaTUII MYMKHWH, Oy eca OaHKJIapHU
pakoOar yCTYHJMIMHM Cakjiad KOJMII YYyH pakKaMJIM TE€XHOJOTWsSUIApDUHU JOUMUMN
paBMIlIIAa TAKOMWIIALLITAPUILTA MaxkOyp Kwiaau. "Unoreka-bank" ATUDB 6anku oHnaiiH-
0aHK TU3UMWHU XOPUI 3TraH OMpMHYM OaHKJIapJaH OYJIaM: SHAMJIMKIA MUXKO3JIap
0aHK (pvirMaiapyura oiura ypradya KK maportaba taupud Oyropuinaau, MoousT 0aHK
Xu3MatjiapuaaH 3ca oiura 18 mapraraya ¢oigajsaHUILIaaN.

banknapHUHT WMYKKM Xapa€HJIApUHU Y3rapTUpUII XaM OaHK TU3UMUIA pPaKaAMIU
TpaHCHOPMALMSIHUHT MYXYMM IIapTuaup. Pakamam, mMuKosnapra HYHaJITUPWUITaH
TEXHOJIOTUSUIAPHU >XXOPUI 3TUILI OWJIaH OMpra OOLIKAPUII Ba Ha30paT KWJIMII Oyiinya
€HIIAalyBJIAPHU XaM TAaKOMWLIALUITUPUILL 3apyp. baHKIapHUHT TYIKK TpaHcdopmaluysra
VTUILIMIa aCOCUI TYCUK, XOOAUMJIAPHUHI pakKaMyid MKTUCOAMETIA MIIIAII YYYH 3apyp
KYHUKMa Ba KOOMJIMATIAPUHUHT €TUIIMACIUTY OYIvIlM MyMKUH. Muxo3snap OwiaH
MyHocabaTiaapHu 6owkapuin Tudumiapu (CRM) opkanu 3aMOHaBUi MabJIyMOTJIapHU
TaxJuJd KWJIMII TEeXHOJIOTHsaapuaaH (oigamaHuil OaHKJIAapHUHI pakKaMJIU
TpaHC(POPMALIMSICUHUHT B3JIEMEHTIApUIaH Oupy OYyiInO, CTaTUCTUKA MabayMOTIapu
IIYHU KypcaTaauKu, TYpTTa OaHKAaH ¢akaT Outracu y3 daonaugatuga OyHaan
MabIYMOTJIAPHU TaXIWJI KWINII TU3UMJIAPMHM aMaJira OLMPUILITHY peXaTallTUPMOKIA.

bankirapHUHT pakamian TpaHCHOpPMALIMSICU paKaMIW CTPATETMSHUA WIIA0 YMKUIL
Ba KYJUIAlllra acoCJaHraH KEHT KaMpOBJIM €HAAIIYBHM Tanab kKuiaaau. Pakamiu
TpaHcopMalusg OaHK (PAOJUATUHUHI Oapya XMXAaTJapWMHU, LIy KymiaagaH OaHK
OOLIKApYyB MEXaHU3MJIApWMHU XaM KaMpab ojaau, INyHWHI Y4yH OaHK TU3UMUHUWHL
pakaMJIM TpaHCGhOPMALIMICU MaKCUMAaJl caMapaJopJIMKKa 3pUILIMIITa €paamM OepaauraH
€UMMJIAPDHY MILIA0 YMKUIN Y4yH OOIIKA PUBOXIAHMILN CTpaTerusuiapd OWIaH XaM
MYBOQUKJIAIITUPUIUIIN Kepak. Pakamiam cTpaTterus TypTTa acocuid Makcaiara
KApaTWIMILM KepaK: paKamad TEXHOJIOTUSUIAPHU >KOPUI €TUII, XU3MaTjiap HapXUHU
LIAKJJTAHTUPHUIL Kapa€HUHU Y3rapTUPUIL, paKaMIAIITAPULIIHUHT MOJUSBUIA XUXATU
Ba TALIKWIWN Ty3WJIMaHU Y3rapTupuiil. Pakamiiv ctpaterusiHi MmyBadakusTIvn amajira
OIMPUIN OKOpMAAa aWTUO YTUJIraH PUBOXJIAHUII HWYHATUIIIApUHU
MYBODUKJIAIITUPUIIHNA Tajlad Kuiaaau, Oy acocaH OaHKHWHI ONEpallMOH MOAEIWUTra
OOFJIMK.

bapuya GaHkIap yuyyH MOC OyiraH siroHa omnepaluyoH MOAEI MaBXy[d eMac, IIYHUHT
Y4yH OAHKHWHT €TYKJIWTWIa, YHUHT TY3WJIMIIWIA Ba KypcaTWIaAWraH Xu3MaTjapura
Kapab, pakaMJid CTpaTEeTMsIHW amMalira OLIMPHUIIAA aMalila OLIMPWJIAAWTraH TYypau
MojeJuIap MaBXy/I:

1. IIunor momenu. OnmepalMOH MOAEJIHUHI Oy TypuM acocaH paKaMJIu
TpaHchOopMaLIMSIHM OOCKMYMAa-00CKUY aMaJira OolIMpaeTrad MMpUK 0aHKJIapra xoc 0yauo,
yinap (GaoJUSITUHMHT TYpJu coxajlapuia KyulaHuiaaau. byHmail xonartma, 0ab3u
(unumanmap pakamJM CTpaTerdsaHM amajra OLIWMPUILI, paKaMJIU TEXHOJOTHS
XapaxaTJIapyuHU MYCTaKWJI paBUILIa HAa30paT KWJIMII Ba XOOMMJIAp KYHUKMaJlapura
SSHTU TaJlabjlapHM KVyJulall OWjaH IIyFyJUlaHaau, Oowka duiauaiap pakaMiau
TpaHCc(opMaLMsiIa MIITUPOK STMACIUTU MyMKUH. BakT yTriny 6uiaH OaHKHUHT Oapua
XOOUMMJIAapU pakKaMau TpaHCHOPMALUSHUHT ad3aUIMKIapuHU Kaapiaauuiapu Ba Oy
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>Kapa€HHM aMaJira OLUMPUINHM OouuIaluuiapy KyTWiagd. YOy onepauuoH Moaera
BJIEKTPOH XYyX>KaT ajJMallWMHYBUTA YTUINHW MMCOJ KWJIHWO KEATUPUII MYMKHH:
WHHOBaLMs Oup punnrangaH OolKacura yTaau Ba BakT YTUIIK OviiaH 6aHK (paonausTvra
JTOUMUI acocaa KUPUTUIAON.

2. YMyMmuin xusmartjap MoAeau. Arap duaman aanigakadyoH pakKaMIu
TpaHCHOPMALMSIHUHT axaMUSATUHU TYyLIYHUII OOCKMYMIAH YTraH Ba paKaMJu
CTpaTeTMSHU amajira OlIMpUII OyiiMya OMpUHYM KadamJaapHM KyWraH O¥yica, yHIa
HUcOaTaH Karra, LIy Kabu (QYHKIUSJIapHU MapKazlallTUpWIraH OyJuMra YTKa3uiil
acocuga yMyMHUM Xxu3matTiap MoAeauaaH doimalaHuil MYMKMH. MyalisgH
orepaluvsaIapHu OaXkapulll YYyH Macbysl OYaraH OYiIMM yMyMHUI XuU3MaT KYpCaTHUIL
MapkKasura aiyjiaHaau. Yoy Mojaesa ayTCOPCUHITA YXIuaiau, yHaa 6ab3u QyHKUMsIIAp
TallIK¥ KOHTPAreHT TOMOHUAAH TaKJAUM €TUIaau. Y10y ornepaloH MOIEIHU KyJulalaaH
acocuil Makcaa 0OaHK WYMIArv XapakKaTJapHUHT M3YWJIMTMHU SXIIWJIAIl Ba MaBXY]I
OM3HEC XapaCHJIAapUHU pallMOHAUIAIUTUPHUILIUD.

3. CrpaTeruk KOMMNETEHTJIMK MapKa3jJlapuHM spaTull moaeau. Pakamiau
TpaHcopMalvs LIapouTUAA OAHKHWHI OIEPAllMOH MOJCJIVMHM MIILIA0 YMKUILIATU
KEUMHIY OOCKUY - KOMIIETEHTJIMK MapKa3JapyuHU IHAKIJIAaHTUPUII-MabIyMOTIapHUA
TYILIAII Ba TaX/IWJI KWK Ba YHAAH UMKOH Kaaap camapaiu (povinaiaHuIl WyaaapyuHu
UIUIa0 YUKUII OPKAJIY aXO0pOoT TU3MMIIApY Ba OM3HEC XXapaEHJIapMHUA HAa30paT KUIyBYU
TAapKUOUHN TalUKWUAUK OUpauK. TalIKWIWKA Ty3UJIMaHWUHT yIIOY 3JIEMEHTUHWHT
MaBXYIJIUTU pakKaMmJu CTpaTeTHWSHW amMmajra OlIupUIl OYyinya XapakaTjJapHU
MYBO(QUKJIAIWITUPUILLI, O030p TEHASHUMUSIAapUHU OalropaT KMJMII Ba YHUHT
paKo6aTéapaAOLLIMTMHU OLIMPUIL YIYH OAHKHU TYFPU XOMJIAIIWIIT UMKOHUHU Oepaau.

4. Pakamnau omepallMOH MOAEIb. YIIOYy MOIENIb pakamad TpaHCHOpMALMSTHUHT
SKYHWIi GocKIapuia 6yraH GaHKIapIa aMaiira OLMPYIIAILY MyMKHH. Y3 haonusiTiHA
010 OOpMII y4yH pakaMau IJIaTGOPMaHMHT MaBXYIJUTU paKaMIu OIEpaLliOH
MOZEIHUHI Y3Ura XOC XyCYCHSATU XucoOjaHaau. XO03Upru KyHga Oy Mojaeab MOOWII
TYJIOB TU3UMJIAPU XU3MATJIIApMHU KYpPCaTyBUM KOMMOaHUsIapaa €K 3aMOHAaBUI OHJTaiiH-
0aHK TU3MMU acocuaa PaoaUsIT IOPUTYBUM OaHKIapaa KYJIJaHUIaau. YMyMaH olraHjaa,
0aHK TU3MMM ONEpPallMOH MOJAE/UIAPHU PUBOXJIAHTUPUINHMHI yIIOy OOCKHWYMra
WHTUJIMOKAA, YYHKM BaKT YTUIIM OWJIaH MMXO3/Jap Typiaud OaHK MaxCyJoTjapu Ba
XU3MAaTJIApUHU OJIMII Y4YYH OaHK ¢uiaudanura 0opMaciaH, pakamad TEXHOJOTUsIIap
IOTYKJIapuaaH (oinaiaHuIIIapyu MyMKHYH.

MonusiBril CEKTOPHU PUBOXKJIAHTUPUII HYKTau Ha3apuaaH paKamiand TpaHchopMalus
SIHTW WIII MyXATUHU SipaTauraH OW3HEC IOPUTUILIHUHT KYJIaHWIAAUTaH yCYUTapUHUA
TAaKOMWUIAIITUPUIL cudaTtuaa Kapajdaau. baHK Xapa€HIapuHU pakKamMJIaIITAPUIL
HaTHXXKacHUAa pakKamJii TeXHOJOTHsUIapAaH ¢oiaalaHMINra acocjJaHTaH Kacoui
BasudajlapHU Xaja STUILIra KOAWP XOoAuMMJap Tajlab KuauHaau. Pakamian omepaunoH
MOJIE/IJTApHU IAKJUIAHTUPUII HadaKaT XOAUMJIAPHAHT MaJIAKACUHU OILMPUILITHU, OATKHU
pakamiu TexHoaorusuiap aupekropu (CDO) €k MTHHOBALIMOH PUBOXJIAHUIL AUPEKTOPU
(CInO) kabu gHTrM JaBO3UMJIAPHU SIpAaTUILHU XaM Tajad KWIaau.

Pakamiu TexHoJorMsiap Ba KOMIIbIOTEp TU3UMJIAPUIATHU IOTYKJIap OaHK TU3UMUHU
ssHaJa caMapajiy Millialira, OM3HeC IOPUTUILIHUHT aHbaHABUM yCyJUIApUHU STHIUJIAIlra
WMKOH Oepaau.

AliHM maiTaa, pakaMJId MKTUCOAUET OaHKIap pakoOaTOapAOLUIMIMHU cakJjiao,
axpajamac dJIEMeHTU cudaTuaa KypuIMOKAa: Ypradya, OaHK orepalysuIapuHUT YYaaH
OMp KWCMH aJUIaKAYOH pakKamd TeXHOJIOTHsUIap €paaMuia aMajira OolIMpUIMOKIA.
Pakamiau TexXHOJIOTUSITApDHUA KEHT >KOPUI STUILI KAMUST 3XTUEXIJIapU OUJIaH OOFIUK,
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Oy110, MHHOBALIMOH PUBOXJIAHMUINHUHT XO3UPIru OOoCKMYMAa OaHK TU3UMMUIA
TeXHOJIorMsIapAaaH (poiigagaHUII OpKAJIM SpUILIITaH 0apya ad3anKiaapaaH xadapaop.
Xynoca KWaIMO alTraHga, pakaMiaud TpaHcopmalus XKapaéHU MyalsiH OaHKHUWHT
XyCYCHUSTIapU Ba 2XTUEXJIAPUMHU XMCOOTa oJIraH XoJiJa MIILIa0d YMKWIraH pakamiu
cTpaTerusira acocjaHraH Oyiuium kKepak. OKuWIOHaA pakamaud TpaHChoOpMalus
CTpaTerusICHU aMaJira OLLMPUIL ajoxXyuaa 0aHKiapra, KeMMHYaIMK OyTyH OaHK TU3UMMTIa
V3 (haoIMATUHU SIXITWIAII Ba MOJIMS-KPEIUT TAIIKWUIOTIAp Ba yMyMaH MKTUCOIUETHU
PUBOXJIAHTUPUILITHUHT STHTM OOCKWYMTra KMPUILIHWII UMKOHWHM Oepaau.
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AHHOTAIIUA
Makonana KopxoHajapra MOJUSBUI pecypcilapHU Kajd KWJIuiljga JU3UHIIAH
(oitmananuill, TM3UHT XU3MaTIapy 0030pUIa paKaMJIM TEXHOJOTUSIJIADHUHT aXaMUSITU
Ba JIU3UHT XM3MaTjapura TabCcup KypcaTyBUM oMUJUIap EpUTUIraH. JIM3MHT Xu3MaTiapu
0O030pMHU paKaMJIM TEXHOJOTHMSJIap OpPKaJM pUBOXJIAaHTHMpUIIIA 'big lease data" Ba
"sharing economy" TylIyHYaJJapyHU KYJUTall YYyH 1IapT-1IApOUTIap IpaTUIMILM XaMaa
V36ekucton Pecny6nmkacuuuar "JIusuHT TyFpucuna'ti KoHyHMra y3raptupuiuiap
KMpUTHUILLI Oopacuaa TerMuuid Takjaudaap OepuiraH.
Tagnu mOopanap: TU3MHT, ONepaTUB JIM3MHT, pakKaMJIM TeXHoyorusuiap, "big lease
data", "sharing economy", Kyyumya JM3UHT.

AHHOTAIIUA
B crathe ocCBelleHO MCIOJIB30BaHME JIM3WHTA IJIsI NPUBJICYECHUST (PUHAHCOBBIX
pPECypCoOB B MPEINPUSITHS, 3HAUCHUE LIU(PPOBLIX TEXHOJOTWIA Ha PBIHKE JTU3UHTOBBIX
YCIYT U (paKTOPhI, BAUSIONIME HA JIM3WHTOBBIC yCIyTA. BbuIM maHbI TIpemiokeHus O
CO3IaHMM YCJIOBUM 1Ji mMprMMeHeHus noHaTuil "big lease data" u "sharing economy" ¢
LIEJIBI0 Pa3BUTUSI PHIHKA JIM3MHTOBBIX YCIYT C MOMOIIBIO LIMMPOBBIX TEXHOJIOTUI U
BHECeHHUE ToNnpaBoK B 3akoH Pecryonmuku Y3oekucran "O nusuHre”.
KnioueBbie cjioBa: JIM3UHI, ONEPAaTUBHBIM JIM3UHT, Lie(PpPOBbIE TEXHOJOTUHU, "big
lease data", "sharing economy", CyOJIM3MHT.

ABSTRACT
The article discusses the use of leasing to attract financial resources to enterprises, the
importance of digital technologies in the market of leasing services and the factors
affecting leasing services. Proposals were made to create conditions for the application
of the concepts of "big lease data" and "sharing economy" with the aim of developing the
market of leasing services using digital technologies and amending the Law of the
Republic of Uzbekistan "On Leasing".
Keywords: leasing, operational leasing, digital technology, "big lease data", "sharing
economy", sub-leasing.

I'mobannmainyB mapoutuaa xap 6up MamjaakaT MWUIMKA UKTUCOOAUETUHMHT IUUAAAT
OumiaH YCHMIIM aBBaJO MHHOBALMsIAp Ba axXO0OpPOT KOMMYHHUKALMS BOCUTAJTApPUHUHT
PUBOXKJIAHUIIM, XaJKAPO CaBOO, XOPMXKWUI MHBECTULIMSIAPD XamMJIa MOJUSBUM XU3MaT
TypJIAPMHUHT TAKOMWLIALYBU KaOW OMWLIAPHUHT TAbCUPU HATKACUAA COAUp OVIaam.
V36eKICTOH GYTYH XaIKapo XaMKaMUSTHUHT aXpaiMac TApKUOUi KMCMH XMCOOIaHap
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sKaH, MamaakatuMusHu 2017-2021 Hivuutapaa puBOXKJIaHTUPUIL Oyiinda KaOys1 KWJIMHTaH
XapakaTiap CTpaTerusiC aCoCHa YHUHT paKo0aTOoapaOLIIMTMHA OLLIMPUIL, IITYHUHTIEK,
V36ekucron Pecny6mukacu [pesupentununr I[Mapmamentra MypoxkaaTHoMacuma
KeJATUPWITaH (pUKpaap Joupacuaa MHHOBALMSIJIAPHU KEHT >XKOpUI 3TUIL Ba Oy OpKajiu
MaBXyJ pecypciapiaH camMapaiu (QoiganaHuil Tagad 3TUIAMOKIA. XyCYyCaH,
[Tpe3uneHTUMU3HUHT Oy Oopana OMIaupraH Kyiuaaru (UKpIapy TMKKATTa MOJTUKIUD:
"TapakkuéTra 3puIIMII y4yH pakaMJau OuIuMMJIap Ba 3aMOHaBUU axO0opoT
TEeXHOJIOTUsUIApMHU 3rajulalliMMM3 3apyp Ba 1apT. by OuM3ra IoKCaJIuIIHUHT 3HT KUCKA
UynuaaH 6opuil UMKOHUSITUHM Oepaau. 3epo, OyryH ayHEna 6apua coxajapra axoopoT
TEXHOJIOTUSIApU YYKYp KUMpUO OOpMOKIA...

Pakamau TexHonorustap HagakaT MaxCyJaoT Ba Xu3MaTiap cU(aTuHU OIIWAPAIH,
OpTUKYa XapaxaTiapHu KamaiTupanu” [1].

KypuHu6 typubauku, rokopuaa OelrwiaHraH Makcamaiapra 3pUIIMIIIA paKamMIv
UKTUCOAUETHU 1AKJJIaHTUPUILLI OYTYHTM KYHHUHT 10J1ap0 MacanajiapuaaH oupu 0yiub
XMCOoOJMaHMOKAa. AMHUKCA MOJMS XM3MaTJapMHU TakKAUM STULIAA paKaMIu
WKTUCOOUETAAH (DoMaaTaHUII XYKAIUK IOPUTYBYN CYOBEKT (KOpXOHa)ap GpaoausiTMHU
XaM PUBOXKJIaHTUpHUILTa cabad Gyiagu.

CyHrru naiTiaapna 6030p MyHOCaOaTIapMHUHI TAKOMWJUIAIIYBU XaMJa MOJIUS
TU3UMMIA Ky3aTuJaéTraH Yy3rapuljap HaTuXacuia KOpXoHajaapla MOJUSBUMI
pecypcilapHM TakKCuUMJall MMKOHUSITM Ba pakodOaT wmapouTtuga (paoausiT IOPUTHLI,
MOTEHLIMAJI MIXKO3JIapHU XKaj10 ATUIL Ba FOKOPU OYIMaraH MOJIUSIBUMA HaTUXKaJlap OuJIaH
XaM PUBOXJIAHMIL, MaXCyJ10Tra OeJrmIaHraH HapX CUECATUHU XaMIa MaBXyl 1€OUTOPIUK
Kap3JapyMHU XYUCcoOra OJIMII, KOHTPAareHTJapHUHT Kap3JapuHU XxucoOra ojlraH XxoJaa
NeOUTOPJINK Kap3JapyuHA UMKOH Japaxaaa KaMauTupuiil, acbo0-yCcKyHaaapHU TOITUIII
Ba Xapul KWJIMII Oyiinya eTka3ub OepyBUWJIAPHU Xal0 KWJIMII MacajalapuHU Xaj
KWJIMII Oopacupa Kyruiad mMyaMMosap lo3ara KeJamMokiaa. AHa ILIyHIAl lLiapouTaa
MaxaJUIMil KopxoHayiap (aojausTU TaBOMHKIA Tajad 3TUIAaAWIaH aCoCUiA BOCHUTajap Ba
aiiylaHMa MaOJIaFJlapHU MOAEPHM3aLMSLIIAIl Ba SIHTUJIAI, MaBXyJ aKTUBJIAPHU COTHIII
XamMJa MJIMUNA-TeXHUK TapakKKMET HaTUXKaJapuMHU MUXKo3jJapra Takjaug 3TULI
Mypakkaburuya konmoka. Iy cabaday kopxoHanap KyIMM4ya MOJUSIBUI peCypClIapHU
X0 KWININ Makcaauaa MOJUS-KPEOIUT MHCTUTYTJIapura MypoxaaT KWJIMIINO, Kap3
MabnarnapuaaH (QoigaraHUILIMOKIA. AMMO Oy Xap JOMM XaM Y3MHUHT MXO0ui
HaTKacuHU O6epMaiiny. KopxoHanap yuyH KpeauT pecypclaapyuHM Kaja0 KWIMII OFUPIUK
KWIraH Oup MaiTaa yHUMHT MyKOOMIM cudaTraa JIU3MHT XU3MaTiaapuaaH (oinaiaHuIn
MYMKUH OVyJIaau.

Pecnyonimkamuszaa AM3UMHT XM3MATJIAPMHUHT PUBOXJIAHUILIMIA TabCUP KYpCcaTyBUMU
OUp KAaTOp OMUJJIAap MaBXY/:

- KOpxOHaJjiap acocuil (poHAJTapMHUHT 3CKMPraHJIUTH Ba yJIapHU MOJIEpPHU3aLIMSLIAI
JIO3UMJIUTH;

- JIM3UHT XU3MaTUHMHT JaBjaT TOMOHUIAH KY/11a0-KyBBaTJaHUIIIN;

- JaBJIaT-XyCYCHUH LIEPUKIIMK JIoMuXajapuaa JU3WHTIaH (oitgagsanuin. byHna
JaBlIaT-XyCyCUW IIePUKIMKHUHI IIakKjajapuaaH Oupu cudartuma JU3UHTIAH
(povimananunuinu. byHna maptHoma OuiiaH OeJITWIaHTaH 1IapTjiap acocuaa, JaBjaT
€K1 MaXxalJuil XOKUMUSATHUHT MH@pacTpyKTypa OOBbEKTIapUMHM BaKTUHYAIUK
(hoitgamaHuII Y4yH Ba MabJIyM OUp XaK 3Ba3ura XyCycuil LepuKka yTkazaau. JIn3uHr
LIapTHOMACH OYiiya JIM3UHT OJTYyBYM Xap JIOMM JaBJaT €KY MaXaJIuid XOKUMST MYJTKUHU
cotu0® oyui XyKykura sra. JlaBiaat €Ku MaxaUJIMii XOKMMUSIT Ba XyCyCHM ILIEpUK
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ypTracugard umxapa MyHocaOaTIapMHMHI cakjiad KOJMHMIIKM MYJIKHU BaKTUHYAIUK
WIIJIATUII Ba MyalsH XaK, dBa3ura yTKa3uil xucobsaHaau [2];

- MHKrucomumé€THu nubepannaliTUpPUII LIApOUTHUIA KOpXOoHajgap Kap3
MaOJIaFJTapUHUHT IOKOPUJIMTU Ba KpeAuTra Ja€KaTIWIMTMHUHT Macaluilv HaTuxKacuaa
MOJIMSIBUN MYCTaKWJJIMK AapaKaCUHUHT MacTJIUTU Ba X.K.

KypuHu6 TypuOOuKM, JU3UHT XWU3MaATJIapMHU amajra OlIWpUII Xapa€HUHU
TaKOMWJLJTAIITUPUII KOPXOHAJapra KylIMMya MOMSIBUI pecypclapHM Xanad KWUIWII
MMKOHMHU Oepaau. AMMO IIIyHU TabKUIJIAIIMMU3 KEPaKKW, Tapud UKTUCOAUETUMU3A
pakamMJIM MKTUCOOMET BJIEMEHTIAapy KYJIJaHWJIA€TraH Oyicama, JU3UMHI XU3MaTjaapu
6o030puaa yHAaH (oipajaHUIl MMKOHUITIAPU IIAKJIAaHTUPUIMAraH. XOpWXWi
JaBaTiiap MOJIMSI-KPEAUT COXAacy (JIM3WHT KOMITAaHUSIapu (HAOJIUITH) XaMaa Xy>KaJIuK
IOPUTYBUM cyObeKkTaap daoaudTuaa paKaMJAlITUPUII Xapa€HUIAH KEHT
doitnatanunaétral [3] 6yryHr# KyHaa Y36eKMCTOH JIM3WHT G030pHM XaKuaa OyHIail
XyJioca KWinb oynmManau.

JIu3uHT 6030pHIa paKaMJIM TEXHOJOTUSJIapHU KYJIalll, SHT aBBajio Oapya JIM3UHITA
OepyBUMIap XaKyIaru MabIyMOTIApHU ¥3 MUUTra OJITaH Ba MOTEHIMAI MIUXKO3 (JIM3UHITA
oJyBuUM)Jiap oiiganaHa ojaguraH MabayMoTJap 0a3aCUMHU sipaTUILIAaH OOLIaHMILN
n103uM. ¥Y36exucton PecriyGnmkacy JIn3uHrTa GepyBUmIap yIOLIMACH TOMOHUIAH MOJHSI
06o3opuaa QaoausT IOPUTYBUM Oapua JU3UHITA OepyBUMIAp XaKUJaru MabJIyMOTJIapHU
KamMpab ojiraH MabiaymoTjap 0a3acu sSpaTWIMINK JIO3UM. XOPMXUN MamJiakatiap
aMaJIMETUra Hasap TalllacakK, pakaMJId TEeXHOJIOTWSUIapHU KyjaaraHma big data
MabJIYMOTJIap TapMOFUAAH (oiigataHunaéTranaurura ryeox oymamus [3]. Big data
3aMOHAaBUI TEXHOJOTUSIAP acocuaa MabayMoTIap 0a3acMHM STHTWIAll UMKOHUSITUTA
ora OyJaraH pakamJallTUPUIraH TapMoOK, cudatuaa Muxosjaap (GUKPUHU YpraHUII
acocuaa paoJUSTHU TALLIKWI 3TUILTA XM3MaT Kujiaad. Musuiuii Tu3uHT 6030puia LyHTra
yxmam "big lease data" mabaymoTiaap 0aszacuHuM sIpatu0, yHAa Oapuya JIM3WMHITA
OepyBUMIap XaKujgaru MabJayMoTJap, JIM3WHITA OepujiaguraH OoOBbEKTJap Ba
LIAPTJApPUHUHT O0apyacy TYJIUK aKC STTUPWIMILMU JTO3UM.

Iy ypuHma aiTuO YTUIIMMU3 KEPaKKU, YOy MabAyMOTaap 0a3aCWMHUW JMU3WHITA
OepuiaguraH o0beKTIap HyKTau Ha3apuaaH UKKU Typyxra axpaTulll JIoO3uM. bupruHuu
rypyxja MamjakaTMMM3Aa MILIa0 4YMKApUiInO, JIU3MHITA OepuaguraH oObEKTIap
KeJATUpUIca, MKKMHYM TypyXJa 3ca XaJKapo JU3UHT MyHOcabaTjiapy akc STTUPUIUILIN
JIO3UM, S’IbHU XOpMXKJa MILIad yMKapuiraH acbo0-ycKyHajap ¥3 aKCMHU TOIMILM
Kepak. Xopwxkaa MILIad YMKapuiaraH acbo0-yCKyHajJapHU MamjaKaTUMU3 JIU3WUHT
0o3opura Xxajd KuJIuIIAAa YHUHT aXaMUSITU, MKTUMOUM-UKTUCOAMI caMapacw,
MaMJIaKaTUMU3Aa MIUIa0 YMKAPUIMACIUTH (€KUM YPHUHM 00CYBUYM ac000-yCKyHATapHUHT
ni1ad YMKAPUIMACIUIH)Ta XaM 9bTUO0pP OCPUTUILU JTO3UM.

JIn3uHr 6030pUHM paKaMJIM TEXHOJIOTUSIAP OPKAIM PUBOXKIAHTUPUILIHUHT STHA OUP
nynu cudaruga “sharing economy” TylIyHYaCMHU KOPUM 3TUILra 3bTHUOOp OEpuILl
Kepak. "Sharing economy" TylIyHYacu MHIVIM3 TWIMAAH Tap:KUMa KWIMHTaHOa "paKaMiIn
TpaHcopmauusa” €xku "y3apo (Oupranuknga) doigasaHUIl MKTUCOAUETU" neraH
MabHoNapHU aHriaatagu [4]. byHna acocuii 95THOOP MabiayMm OMp BaKT JaBOMUIA JIM3UHT
00beKTHAAH Oupraavkaa dovaagaHuilra Kapatuiaaau. JIM3MHT amanueTuaa ymoy xxapaéH
OIepaTHB JTU3WUHTHUHT OMp Typu cudatraa on-line MabIymomiap 6a3acu opkKaay amajira
OLIMPUIAAM, SHHU IIApTHOMA MYIJATH Tyrarad, MYJIKYWJIMK XYKYKM Y3rapmaimu.
Masbaymku, Y36exucron Pecry6iamukacuHuHT "JIM3MHT TYFpucHa'TM KOHYHUAA
OTIepaTUB JIM3UHT TYIIYHYaCH KMPUTHUIMaraH. BUpok KOHyHHUHT 6-Mongacuia Kyimmyaa
JIM3UHT TyLIyHYacu KeatupuiraH. Kyimmua JU3MHT acocuaa JU3UHT OJIyBYU JTUUHT
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OepyBUM oJAMAa JIM3WHT LIAPTHOMACU I03acCUIaH XaBoOrap OYJIMO KoJraHu XoJiaa,
JIM3UHT LIApTHOMACHU OyiiMdya OJITaH JIM3UHT OOBEKTUHU JMU3UHI OCPYBUMHMHI €3Ma
PO3WINTY OWJIaH BaKTMHYAJIMK 3TajJvK KWJIMUII Ba (hoAaaTaHUII YIyH YYMHYM 1Iaxcra
KyIIMMYa JIM3WHITA TOMIIMpMINTa xakjau. byHga KoHyHma kenTupuiaraH Kougajiap
KyIIMMYa JIM3WHT ILIapTHOMAacuaa KyluuMya JIM3WHI OepyBuUMra, KylIMm4ya JU3WHT
OJIyBUMIa Ba COTYBYMIa HucOATaH MYBO(MMK paBHUIlAA JU3UHI O€pyBUMTa, JU3WUHT
OJIyBUMTIa Ba COTYBUMTIa OYIraHUAEK KYIJIaHWINILIY, KYIIMMYa JIM3UHT IHIAPTHOMACUHUHT
aMajl KWIMII MYQAATW JU3WHT IAPTHOMACUHWHI aMajl KWJIMII MYIIAaTUIaH OPTUK,
OYIMILIY MYMKMH 3MAaCJIUTU Kaia aTwiraH [5]. Pukpumuzda, KOHyHTa ONepaTB JU3UHT
TylLIyHYaCMHU KUpUTHUII Ba "Sharing economy"Hu KyJIall Y4yH IIApPOUT SPATHIL
JIM3WHITA O€pyBUMIAPHUHT JIM3UHT MOPTHEIMHU KEHTauTUupuO, PaoausiTu JaBOMUIA
MOJIMSIBUM pecypciap TaKUYWUIMTMHUHT OJAWHMW OJWINra Xvu3MaT Kujaaau. byHaaH
TallKApHW, JIM3WUHT OOBEKTH JM3UHITA OepyBUMra KaWTapuJiTaHIa YHU COTHUII Y4yH
WKKWIAMYX JIM3UHT OO30pPMHM XaM IHAKIJIAHTUPUIL, OYHUHT y4YyH KOHYyHTra YIIOy
TyIUyHYaHU KUPUTUO, YHU M30X1a0 YTUII TakJIM(@ STUIAON.

Xyjnoca KMAMO aWTUII MYMKWHKM, JMU3MHI XHU3MaTiapu 0o30puiga pakaMiu
TEXHOJIOTUSUIApPHU KOPMIA 3TUIIIA JIM3WHITA OepyBUMIap HadakaT MWUIMK HWIILIA0
YMKAPYBUMJIAp XaKWIa TYJIMK MabJIyMOTJIapra 3ra Oyauiu, 0aJKy MOTEHLIMAI Maxauiui
(Ba XaTTOKM XOPMKMI) MOTEHUMAN JMW3WHITA OJyBUWJIAp Tajdabjapy XaKuaaru
MabJIyMOTJIapra ara Oyauiuy Jo3uMm. ApatuinaguraH MabjlyMoTaap 0a3acu COJMK, Ba
0OXXXOHa TYIOBIapU, OOBEKTHU €TKA3M0 OCPUILIHMHT JOTMCTUK CXeMAaCHUHU XaM KamMpab
onuiun Jo3uMm. PakamMam TexHonorusuiap acocuaa (GaoausdT HOPUTULI JU3UHITA
OCpyBUWJIAPDHUHI peKJaMa XapaxXaTJapuHU KUCKApTUpaaud, OO30pHM TaxJ I KWJIUII
WMKOHUSITUHM OLIMpaau Xamaa MOTEHLMAJ JIM3WHITA OJyBUWIAD XaKWIa MabIyMOT
OJIMIII UMKOHMSITUHU KEHTaUTUPAIN.
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Y XYXKAJIUKIAPUHUHT UKTUCOIU ®AOQJUIMTUHU OIIMPUIII BA
TPAHCAKIIMOH XAPAXKATJIAPUHU ITACAUTUPHUIIIA PAKAMJIN
TEXHOJOTUSIJIAPJIAH ®ONJTAJIAHUIIL

Oo6unoB MupkomMusi AoaypammaoBuy
I'yJMcTOH 1aBiAT YHHBEPCUTETH JOKTOPAHTH

d ' http://dx.doi.org/10.26739/2181-9491-2020-SI-2-12

TpaHcakuMoH xapaxaTtiaap yi Xy>KaJIuKJIapyu TOMOHUIAH KaOyJl KUJIMHYBYM Xap OUp
Kapopra y3 TabCUPUHU KypcaTaau. Yil XyKaaukiaapy Oup NaUTHUHT Y3uAa XaM VKTUMOUI
Ba XaM MO MyXuTaa ¢aoausaT KypcaTaau. THCOHHUHT MKTUMOMI MyXUTra TabCUPU
TpaHCaKUUSHU M(pOJa 3TCa, YHUHT MOIIMI coXa OWJIaH TabCUPHU-TpaHCHOpMaLIMOH
Kapa€HaapHu udoaa sTaau. Yl XyKalukjaapd UKTUCOAUET (aoausiT CyObeKTIapu
(ropuaMK Ba XHWCMOHMM 1axciap) cudaruaa y3 QaoausITIapMHU amMajira OLIMPUII
>XKapaéHuUIa MYJIK XYKYKMHU aJMalluvIny (IIapTHOMajaap acocuaa MaxCyJOTHU COTHUIL
€KM COTMO OJIMII Ba 11y KaOu O01IKa xoaaTiaapaa), O0IIKa 1Iaxcjiap TOMOHMIAH MYJIKra
HHCOaTaH HOKOHYHUI XaTTH-Xapakatjap COAWpP STWJTaH IIapoWTIapAa YHM XUMOS
KWJIWII €KW MKTUCOAMM MCIOXOTJap KapaéHuiaa aBBaad (aoausdaT HOPUTUO TypraH
WHCTUTYTJIapHU Ba HOpMaJlapHU STHTUWJIapy OMWJIaH aJIMAlUTUPUIL 3apypUSITUTa IXTUEXK
ce3aauiiap.

TpaHcakuMoH xapaxartjap KyJaMy Y3WMHUHT IOKOPY HOAHMKJIWK Aapaxkacu OWjiaH
axxpam6 Typaau. TpaHcaKIMs TAlIKWI 3TYBUMJIapU aBBaJIIaH MabJiyM OYJIMaraH y3ura
X0C, MyKaMMaJl XXapaéH xyucoobJaHaau. Yii XyKaJaukjaapu Oup Xui pecypciap dopacuaga
TypJau4ya yCTyBOpJHMKJIapra sra OyJraHJuMkiaapu OOUC, YMYMHUH TpaHCAKIMOH
XapaXXaTJapHU TAKCUMJIAIIHUHT YMYMUUM WYJIra KyWWIraH MEXaHU3MU MaBXy/l IMac.

Tpanchopmalys Ba TpaHCaKLIMS XapaxaTiapy oJataa y3apo TecKapy OOFIMK OYaraHu
XoJaa, OMp MUKAOPHMHI KaMaluWIIM OOLIKACMHMHI KyNaiuiuura oaubd Kejaaau Ba
akcuHya. ToBap aiimpOoluiall coxacuaa YyMyMU TpaHCGoOpMalusl XapaXaTJapuHU
KaMaUTUPUIIHUHT aCOCUI MY MEXHAT TAKCUMOTHU Ba UILJIA0 YUKAPUILIHUHT Y OMIaH
OOFIMK MXTUCOCJIAIIYBUHU YyKYpJIallTUpUIIAaH noopataup. MxTucocnalinyB KaHUYaIUK
IOKOpU Japaxaga puBOXJIaHTaH OyJica, Xap OUp ajoxyaa UiLIad YMKapuill coXacuaaru
U IIyHYaJIUK caMapaau Oyica, yMyMuii TpaHchopMalus xapaxaTiapd ITyHYaIuK
nact Oynagu. BUpOK, MXTUCOCHAIIYBHUHI PUBOXJIAHWIIM OWIaH MILIA0 YMKAPUILI
>)Kapa€HW WINTUPOKYMIApU COHHU Iy Kaaap Ce3Wapiv Japaxaaa OlIMO KEeTaauKu,
yaap ypracuaa xap KaHgai 6apkapop y3apo MyHocabaTjap MMKOHCHU3 OYIuO Koyaau
[2].

TpaHcakIIMOH XapaXaTJIapHUHT aCOCUM TypJaprHU KUCKada Kapad YMKaMu3: U3JIalll
Xapaxarjaapy; yaJdall xapaxaTjiapy; My3okapajap oJub Oopuil Ba OUTUMIIAP TY3UII
Xapaxatjaapu; MyJIKUA XyKyKJIapHU aJoXUIaJallTUPUIL Ba XMUMOST KAIUII XapaXaTjiapu;
OIMOPTYHUCTUK XYJIK-aTBOP XapaxaTjapu.

Kepaxim ax6opoTtiapHy 13J1ad TONUII XapaXkaTjaapy Yi Xy KaJIUKIapyu KYIT BapuaHTIN
TaHJIAll UMKOHUSTIApUra sra OyJamaraH Ba 3apypuil MyKOOWJIJIapHM M31a0 TOMWII
VU4yH KyLIMM4Ya pecypciapHu capduialuiapyd HaTUXKacuaa to3ara kejgaaud. Maskyp
Xapaxarjap yi xyKaJukiaapuaa erapjanda axO0pOTHUHT MaBXyd SMAaCAUIHU 1IapoOUTUAA
BYXXyJIra KEJITaHJIWTU YYyH XaM, KYIIMHYa axOOpOTHM M3Jalll Xapaxarjiapyd Xam Aeo
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opuTUIaau. byryHrn KyHaa MaMylakaTUMU3Aa Y XYKaJIukiaapyu aoausaTuaa alHaH
axO0pOT M3Jalll XapaXXaTJIapUHUHT YJIYIIU IOKOPUJINTUHU TaAbKUIALI JTO3MM.

Xap KaHaail HebMaT Ky11ad oiiganmu XyCyCUusITIapHM Y3uaa MyKaccaM 3TraHJIUTu
oomuc, yaap Oup KaTop MUKAOPUI TaBCU(IIOBYM KypcaTKUuiap OWJIaH axpaand Typaau.
Hebmatnap >kucMoHMI Ba XYKyKWil XycycusTiapra sra Oyaranauru cababnu, Typiau
HebMaTJIApHUHT XyCYCUSTIApUHM Oaxosaiu OujaH OOFIMK YIdall XapaXaTJapUHUHT
MKKU TUMHU axXapTud Kypcatunaau. HebMaTiapHUHT yIIOY XyCyCUSITIIapMHUA MUKIOPHUA
OaxoJaul xkapa€Hu YJI4OB alIapaTtjiapura xapaxaTt KWJIMIIHA, BOCUTauuaap (MyCTaKul
sKcneptiiap, 6axosall Ba Jabopatopusi) XM3MaTU YUYH XaK TYJalllHA Ha3apaa TyTaau
[3].

OnmnopTyHUCTUK XYJIK-aTBOP ¥3 MaH(aaTIapruHU pyeora YMKapuiilra KapaTuiraH Ba
axJIOKM Mebepiiap OMIaH yerapajaHMaraH, TbHY ajaoB, al€panK Ba €JIFOH MILIATUIL
OuaH OOFIMK, OYJIraH XaTTh-xapakat cudatruaa TabpudiaaHagd. ONNOPTYHUCTUK XYJIK-
aTBOp XapaxamiapM, ojaraa, WXTUMOMM ajokKa MINTUPOKYMIApUAaH Owpu OoIKa
UIITUPOKYMHUHT axJIOKUi (pasunatiapura optukya 0axo OepraHja rnaimo Oyiagu.

My3okapanap YTKa3uill Ba OMTUMJIAp Ty3MII OMaaH OOFIMK XapaxaTjaap Kyhugaru
oMuJiapra OOFIUK;

- Maxymnuk gapaxacu. Kejarycuma TOMOHJIAPHMHT Y3 MaxkKOypUsSTIIapuHU Oaxapa
OJIMII KOOWJIUSITUATA TAbCUP 3TYBYM XKapa€HJIap I0KOPU Aapakagaru HOAHUKJIWK OWJIaH
TaBCU(JaHCa, Ba3USTHU KYIIMMYa TaxJWid KWW, Y3rapyulUIapHU aHUKJIAII,
Oarropatiail Tajab sTwiaan. Yoy BazudaiapHu Xal 3TULL 3¢a KYIIUMYa peCcypciapHU
>Kaja0 KUJIMIIHU TaK030 3Talu;

- butumnapnu Ty3uin yactotacu. Arap Ba3usT Te3-Te3 TAKPOPJIaHUO TypyBUM OUTTA
OUTUM acocuaa TapTuOra COJMHCA, Y XOJJa Ma3Kyp Ba3usITAa KaTTa XapaxaT Tajad
sTUAMaiau. byHpali Xxonga, cTaHAApT LIApTHOMA IIAKJUIApUW TOMOHJAPHUHT Y3apo
MaxOypusTiapyd HyKTau Ha3apuiaH oJaTuil OYJIraH Ba3uSITIapHU TapTUOTa COJIMILI
YUyH MIJIaTWIAAN;

- AKTUBIIAQpHUHT ¥3Wra XOCJHUTU.DUTMMIapHUHI OOBEKTH OyIraH akTHUBIAP
KaH4YaJuK ¥y3uUra xoc O¥yjca, yJapHUHT (oigalm XuxaTjiapu Ba y3ura xoc
XyCyCUSITJIapMHU 0axosall LIYHYaIMK KUMWMH Kedaau. Arap OMTUM aKTUBJIApHUHT I0KOPU
Japaxamaru y3ura XOoCJauru OwiaH TaBcU(aHca, Ma3Kyp OMTUM Oapya XyKYKMid Ba
WKTUCOAWM XKMXATIapHU KamMpad OJIMACIUTM XaM MYMKWH. by ToMoOHap ypracuma
aJJOKQJIapHU TYJAKOHJIM Tap3[a IIaKJUIAaHTUPUIL eTapjnya KaTTa XapaxaTJlapHU Tajaab
STUILIN OWJIaH OOFJIMK, CaHAJIaAu;

- Bocurauunmap xusmatugaH ¢doipananuin. My3okapanap oaub Oopuilnl Ba
LIapTHOMAJap TY3WIIra MXTUCOCJIAILITaH BOCUTAYMIMUK (UPMaATApUHU XKAIO STUIL
TOMOHJIADHUHT OUMTUM XapaXaTJlapuHM KaMaWTUPHUILIM MyMKUH. ByHra Kyumac Myik
0030puIa pUEITOPIAPHUHT BOCUTAYWIMK (DAOTUSATAHA MHUCOJI CU(ATUIA KEATUPUILLINMUA3
MyMKUH. Iy 6unaH Oupra, BocuTayWIapHU XKaa0 KWInI (pupuorapiauk ouaaH OOFINK,
XapaxXaTJIapHU KYTTaUTUPUIL XaBPUHU KYTIaUTUPAIHN.

- OnmopTyHUCTUK XaTTU-Xapakatjiapra Kapiiuy Kypaimuiin. IlapTHoMa KaHYaIuK
O6atadpcun Ty3wiaraH OyJica, TOMOHJAPHUHT Y3JapWHU OMIIOPTYHUCTUK TYTUIILIAPU
LIyHYaIMK KaM Oynaau. [llaptTHoMaHWMHT MyMKUH OYJiraH Oy3uviimra Myn KyiMaiaurad
IIapTHOMA IIapTAapuHU AeTaUlallTUPHUIN XapaXaTjapu ONMNOPTYHUCTUK XaTTU-
Xapakamiapra Kapiiuyd TypuIll XapaXaTJapuHU TalUKWI 3TaIu.

MynKHM anoxyaajaallTUPUIL Ba MYJK XYKYKUHM XMMOST KWJIMII Xapaxatjiapu. Mynk
XYKYKMHU aJIoOXUIaJallITUPUIL JeAMITaHaa Ma3Kyp CYObEKT arajIMK KUJTYBUM XyKYKJIap,
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XYKYK OOBEKTH, XYKYK, CYOBEKTH Ba LIIYHUHIIECK, Ma3Kyp XyKyKJjapra puos STUIUIINHA
TabMMHJIALI MEXaHU3MMWHHU aHUKJIALITUPUIL OPKAIM ajJoXyaa I1axciaap €KW Iiaxciap
TYPYXM YUYH aJOXUIAIMK PEXXMMUHU SIpaTUILL TYILIYHUJIAIN.

Vit xykanukiiapu ypracuaa YeKJIaHraH pecypciiapaaH goigaiaHuil 6opacuaa y3apo
ajJoKajap TU3MMHU MaBXyd OYJap 5KaH MYJKHM aJIOXMIAJIAINTUPUIL Ba ITYHUHTIEK
MYJIKUI XyKYKJapHU YeKJialll MyaMMOCH JOMMO MaBxXya OYiIu0 KojaBepaau. byryHru
KYHIa Y XyXKaJIUKIapy, KOPXOHAJIap Ba JaBjaT MyacCaCaIapUHUHT KOMITMTEHLUSIapUA
Joupacuga MyJKUN XyKYK CYObEKTH, MYJIK OOBEKTHM Ba MYJKMU XYKYKJIApHU OOLIKA
cyObeKIapra YTKasuill XXapa¢HJIapuHUHT 1ap@@oGIUIMHu TabMUHJIIALL 1013ap0 Bazuda
xyucobsaHanu. by Typmarm xapaxar-jlap acocaH MKKWTAa IIaKjada Manmo Oyiaau.
buprHumaaH, Oy xapaxXaTJIapHUHT aKCapusITA MYJKWN XYKYKJIapHU OEBOCHUTA XUMOSI
KWINIL 3apypaTUaaH KeJu0 4YMKCca, UKKWUHYM Typ XapaXaTJIapHUHT CAIMOKJIM KUCMU
Vi1 XYKaTUKIJIapy ab30JapMHUHT CABOIXOHJIUTMHU OLLIMPUII OWJIaH OeBOCUTA OOFTUKIND.

B AxOopoT H3nam

® Viyam
Mysokapanap omib
Oopim

® Mymkuil XyKyK

# ONMOPTYHHCTHK XYJIK-
aTBOp

14%

I-pacm. TpaHcakLIMOH XapaXkaTJIapHUHT Typjaapu Oyiinda takcumiaanuinuy (Cupgapé
BUJIOSITU XOBOC TyMaHMAArd YW XY>XKaJIWMKJIApUHUW YPraHUII MabIyMOTJIapW acocuiaa
Myaing TOMOHUAAH MILIA0 YUKUITAH).

Tabaum Ba MagaHUSAT COXacUaaru xapaxariap:

- MYJIKHUHT XyKYKWI Ba axJIOKUIA acocjiapy Xakuaa yi Xy>XKaJauKjaapuHu Xabapaop
KWJIMIIL,

- ¥3 MaxXXOypuSTIapyuHM KepaKiy Tap3aa Oaxkapuilra KyMakjilallyBYd MKTUMOMIAIAIITYB
>Kapa€Hu;

- YMyMHUI TWI, TapyuxX Ba MaJaHWUW KaApusTIap OpPKaIW XaMUSATIATU TypyxJjap
VpTacugaru cuH@Uii, 3THUK, MagaHUU Ba Oomka TadoByTIap OulaH OOFJIHUK
XapaxaTIapHU 0eBOCUTAa KaMaWUTHUPUIIL,

- Kapop KalyJ1 KWJIMII XapaxaTaapyuHy HadaKaT KUCKAPTUPAAUTaH, OalKu XyKYKUA
Ba axJIOKU MebEPJAPHU MHCTUTYLIMOHAJT JapaXara KyTapaauraH MagKypaHU sSipaTUIL
WUMKOHMSITUHM Oepaii.

2019 iimnuauHT Maii oiinga Cupgapé BUIOSITA XOBOC TYMaHUIAa UICTUKOMAT KUJITYBYU
VI XYKATUKIAPUHU YPraHUII MabJIyMOTIAPUHU Tax I KUJIUIL IIIYHU KYyPCAaTMOKIAKH,
Vi XY>KaJIUMKIIApUHUHT 31¢pou3n €K1 MKTUMOM CYpOB Xapa€éHu-Ta KaMpad OJIMHTaH
>)KaMM PECIOHACHTIApHUHT 93 Hadapyu MYJIKUIA XYKYKJIApHU aJOXUIAJTAlITUPHUII Ba
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XUMOSI KWJIHII XapaXkaTiapy I0OKOPU SKAHJIUTMHU TabKUA-1a0 YTUiuraH Oyica, 3apypuit
axObopoTiapHM M371a0 TOnMII OujaH OOFIMK XapaKaTJIapHUHI IOKOPY SKaHJUTUTa
cypoBIa KaTHAITaH Yl XyXaJlukiaapuHUHT 21 ¢dousu €ku 63Hadapu ajoxuma ypry
oepuiuradH. CypoBaa KaTHAIUraH YW XY>KaJIWMKJIapuHUHT 17 dousu €ku 52 Hadapu
ONIOPTYHUCTUK XYJK-aTBOp, 52 Hadap pecHnoHIEHT 3ca yadall XapaxaTjapu
IOKOPWINUTMHU anTrO yTuiirad. CypanrannapHuHr 14 ¢ousu €ku 42 Hadapu My3oKapajap
0110 60pHUII Ba OMTUMJIAp TY3UlI OMIaH OOFJIMK XapaXkaTJIapHUHT KaTTa SKaHJIUTUHU
TabKWTAIlTaH.

Taxann HaTvKanapuaaH Keanb YMKKAH X044, Y XYKaJUKJIapUHUHT TPaHCAKIIMOH
XapaXaTJIapHM 3HT NaCT Aapakaraya KUCKApTUPHUIL MaKCaauaa KynraarujiapHu TakKIug
3TaMU3:

- Maxammanap KkecumMuaa JaBiaT XW3MaTjiapyd areHTJIMTUHUHT 11axo04yaJlapyuHU
TAlIKWJI STUII, MaxaJlaJlapHA TE€3KOp WHTEPHET TapMOFMra yJjall Ba pakaMJau
TEXHOJIOTUSUIAPHU >XKOPUM ATUII >Kapa€HJIapUHU Te3aluTUPUILL;

- baHk xu3marnapu OMMaOOIJIWIMHU OIIMPHUIN, OaHK XM3MaTJapu Ba
TaIOMPKOPJIMKKA KYMaKIAIIWII MapKa3jlapyu COHMHU KYTTaWTUPUILL,

- Vii xyKanuKJIapUHUHT UKTUCOAMM, XYKYKMU CAaBOIXOHJIMTMHM OILIMPUIITA
KapaTWJITraH 4yopa-Taadupiaap JacCTypUHU MIILIA0 YMKMII Ba TE3KOp amalira OLIWPUIIL;

-  Mononoauctuk (GaoJudaTHM 4YEKall Ba TaAOUPKOPJIMK (AOJUSATUHU SHaIa
PUBOXJIAHTUPUILTA KApaTWIraH TU3UMJINA UCIOXOTIAPHU U3YMWJ TaBOM STTUPHILL;

- XapuIoprvp Ba 3KCIMOPTOOIT MaxCyJIOTJAapHU UIUTA0 YMKAPYBYM Y XY KaTUKIapu
OWIaH WUMpPUK MILIA0 YMKAPYBYM Ba CaBAO KOpXOHajJapu ypTracuia WHTErpaliOH
AJIOKQJIAPHU gHA1a KYYaUTUPUILL;

- Vii Xy>KaJIMKJIApUHWHT KPEIUTIaHUII JapaKaCUHUHT YCUO OOpUILIN 1IapOUTHUAA
XaIIaH TallKapy KPEeAWTIAHWUIUHWHI OJIAMHU OJIMIL, THUXKOpaT OaHKIapu OuiaaH yiu
XYKaJTUMKJIAPUHUHT ¥3ap0o MyHOcabaTjiapy JOMpacuia ByKyAra KeJyBUM TpaHCAKIIMOH
XapaxaTJIapHd KaMaWTUPpUII MakKcaauaa xap Oup yi Xy>KaJIuru ab30JapUHUHT SrOHA
KpEeOIUT TAapUXMHU SpaTUIIra KapaTWJITaH CKOPUHI TEXHOJOTMSICUIAH KEHT
(ho¥imanaHUIIHY Wyara KYWuII Ba 11y Kaduiap.
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Ha ceromHsiuHui AeHb CYMTAETCSl OUEHb aKTyaJIbHOM BBIABMHYTOE IJ1aBOI rocyaapcTBa
HamnpaBjJieHUe LHUPPOBONM 3KOHOMUKM BBUIY OTCYTCTBUS TJIYOOKMX HaYUYHBIX
WCCIEAOBAHUM M B YAaCTHOCTH, HENOCTAaTOYHOE M3YYEHME ITPOOJIEM BHEAPECHUS
coBpeMeHHbIX MKT Ha npeanpusitusgx YszoekucrtaHa. Mcnmoab30BaHBI METOIbI
CPAaBHUTEJIILHOIO aHaJIM3a M CHUCTEMHOIO ITOAXOAAa, CTATUCTUYECKWI, aOCTpaKTHO-
aHaauTudeckui ap. Pa3zpaboTaHHBIE TEOpeTUUYECKHE BBIBOABI M MpPaKTUYECKUE
PEKOMEHIAMM Ha OCHOBE aHAJIM30B BHECYT OIPEICICHHbIN BKJIald B Pa3BUTUE TEOPUU
LD u npakTku (opMUPOBAHUS, PA3BUTHUS SJIEKTPOHHONH KOMMEPLIMH, SJIEKTPOHHOM
3aHSATOCTU, DJIEKTPOHHON TOPrOBJIM, 3JEKTPOHHOIO MPaBUTEILCTBA, BUPTyaJIU3ALU
NEeSTEeIbHOCTU MPEANIPUATUIA B Y30€KUCTaHE.
KmoueBbie cyoBa: uudpoBas skoHomuka (LID), MKT, uudpoBsie TeXHOIOTUHU,
BJIEKTPOHHAsS KOMMEPLMS M DJIEKTPOHHAs 3aHITOCTb, 3JEKTPOHHAs TOPTOBJIS,
BJIEKTPOHHOE MPAaBUTEIBCTBO.

PAKAMUIY MKTUCOIMET IIIAPOMTHUIA Y3BEKUCTOH
KOPXOHAJIAPMJIA 3AMOHABUI AXBOPOT KOMMYHUKALIVS
TEXHOJIOTUSIJIAPUHU KYJUJIAIII MYAMMOJIAPU

AHHOTALIUSA
byryHru KyHpa gaBaaTMMM3 pax0apu TOMOHMIAH WJTapyu CypWJITaH pakKaMJIu
UKTUCOAUET MYHAIMILIMIA UMUK U3JIaHUIIIIAp €Tapiuv JapakajJa SMacJIurd Ba XyCycaH,
V36ekncToH KopxoHanapuaa 3amoHasuit AK TiapHu Xopuii 3TUII MyaMMOJIapy 4yKyp,
Xap TOMOHJIaMa YpraHWJIMaraHJIuru MaB3yHUHT J1013ap0JuruHu oenrunaian. Tagkukoraa
KMECUI TaxJIMJI YyCyJJapd Ba TU3UMJM €HOAIIYB, CTaTUCTUK, aOCTpaKT-TaxXJIMJIWM
ycyuiapaaH doiganaHuarad. Taxauia KUIMHUO uiiuiad YMKUIraH Ha3apuii Xyjaoca Ba
aMaJIMil TaBcUsUTap Y30eKMCTOHIA paKaMIM MKTHCOIMETHN, YHUHT TAPKUOWIT KUCMIapu
OyJaraH e-Tuxopar, e-0aHAJIUK, €-caBIO, €-XyKyMaT, KOpPXOHaJapHHU
BUPTYa/UIAIITUPUILIHA PUBOXKIAHTUPUIIAA MYXUM axaMUSIT KacO 3Taau.
Tagnu moopanap: pakamim ukrucomuer (PUW), AKT, pakamau TexHoJorusiap,
BJIEKTPOH THXKOPAT Ba 3JIEKTPOH OAHIJIMK, €-CaBAO, 2JIEKTPOH XYKyMmar.
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PROBLEMS OF INTRODUCTION OF MODERN ICT IN ENTERPRISES OF
UZBEKISTAN IN THE DIGITAL ECONOMY

ANNOTATION
Today, the direction put forward by the head of state on the digital economy is
considered very relevant due to the lack of deep scientific research and, in particular,
insufficient study of the problems of implementing modern ICT in enterprises of
Uzbekistan. Methods of comparative analysis and system approach, statistical, abstract-
analytical, etc. are used. The developed theoretical conclusions and practical
recommendations based on the analysis make a certain contribution to the development
of the theory of CE and the practice of formation and development of e-Commerce, e-
employment, e-Commerce, e-government, virtualization of enterprises in Uzbekistan.
Keywords: digital economy, ICT, development of digital technologies, e-commerce
and e-employment, electronic commerce, electronic government

Beenenue. Bo BpeMst utenus [1ocimanus k CeHaty u 3akoHogaTeabHOU nanarte Onuit
Maxnuca npeduneHt PY3 II.M. Mwup3ueeB o6bsBuB 2020 r. romoM HaykKwu,
MPOCBEIIEHUS U LU(PPOBOKM 3KOHOMUKK OoTMeTWa, 4yTo B 2020 romy cTtpaHa moJKHa
COBEpPLIUTh KOPEHHOW MOBOPOT B Pa3sBUTUM LUPPOBOIl 3KOHOMUKHU. "B mensx
YCTOMYMBOIO Pa3BUTUSI MBI JOJIKHBI TJTYyOOKO OCBOWUTh UMMPOBBIE 3HAHUS U
MHOOPMALIMOHHBIE TEXHOJOIMM, YTO ATO JACT HAM BO3MOXHOCTb WATU IO CaAMOMY
KOPOTKOMY ITYTH K JTOCTMKEHUIO BCeCTOpOHHeTo mporpecca” [1].

LHudppoBoii 3KOHOMMKE JaHO MHOXECTBO OMNPEACJIECHUI, HO CaMbIM
penpe3eHTaTUBHBIM M3 HUX MOXHO CYMTATh TO, KOTOpoe ObLIO AJaHO Ha cammute G20
B 2016 T. B XaHuwkoy B JoKyMeHTe "MHMIIMaTBa 10 Pa3BUTUIO U COTPYTHUYECTBY B
o6nactu umdpoBoii akoHomuku G20"[3].

B Heii roBoputcs, 4yTo nudpoBas 3KOHOMMKA - 3TO TaKTWKa BEICHUS HAPOIHOTO
XO3SIMCTBA, re oLM(pPOBAHHBIE 3HAHUS U MH(POPMALIYS - KITIOUYE€BOM MPOU3BOACTBEHHBIM
(bakTOp, coBpeMeHHbIe MHMPOPMALIMOHHBIE CETHM - HOCUTEJIb MHPOpMaALMHU, a
WH(POpPMALIMOHHO-KOMMYHUKalMOHHbIe TexHojoruun (MKT) - nBuxymas cuia
MMPOM3BOIUTEIbHOCTU M ONTUMU3ALMU CTPYKTYPbl SKOHOMUKHM.

OcHoBHag 4yacTh. B coBpeMeHHOM AuHaMuU4HO pasBuBaromemcs mupe MKT
BBITTOJTHSIIOT POJIb JIOKOMOTHMBA BCEM 9KOHOMUKM, CIIOCOOCTBYIOT IPUBJICUEHUIO B CTPAHY
WHBECTULIMI, CO3MAHUIO HOBBIX PA0OYMX MECT, BHEAPEHUIO MPOTrPECCUBHBIX TEXHOJIOTUIA
B IMPOM3BOJICTBE U YIPABIECHUH, IO3TOMY POJIb TOCYAAPCTBA OYEHb Beauka. [1popbiB B
o6aactu pa3putus MKT odyeHb BaxkeH u 11 Y30eKHUCTaHA.

He ciayyailHO mpaBUTENBCTBO pPECIYOIMKU B ITOCJIEAHEE BpeMs MPEAIIPUHUMAET
3HAYMUTEJbHbBIC YCUIMS 1O pa3paboTKe CTpaTeruu, oO0ecIeuyMBAalOleidi MacCOBOE
BHEIpeHUE U ucnojab3oBaHue coBpeMeHHbix MKT.

3HauyuTeIbHOE pa3BUTHE MOJYUYUIO "DIEKTPOHHOE MPaBUTEIbCTBO" Y30€KMCTaHa,
BKJTIOUYAIOIIEE TaKME KOMITOHEHTBI, KaK €IMHBII MOPTal MHTEPAKTUBHBIX TOCYTAPCTBEHHBIX
yeayr (EITMTY); mopTtan oTKpHITBIX AaHHBIX (data.gov.uz); caliThl TOCyJapCTBEHHBIX
opraHoB; nHgopmMalmonHble cucteMmbl "Hamor", "TamoxHs", "O0pa3zoBanue" u apyrue,
BUpPTyaJibHasl MpUEMHasl MpPe3uIeHTa M MpeMbepa, a TaKKe MOpTad XUJIMUIIHO-
KOMMYHAQJIBHOTO XO351CTBA.
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HMcrounuk: CocTaBieHO aBTOPOM Ha OCHOBE JaHHBIX ['0CyTapCTBEHHOrO KOMMUTETA
PecnyGnuku Y36eKucTaH MO CTaTUCTUKE.
Puc. 1. JIluHamuka nuaMeHeHUsI 00bEMa OKa3bIBAEMbBIX YCIIYT
B cpepe UKT 3a 2010-2018rr., Mapa. cym
3a rogpl peanusauun KommiaekcHoi mporpaMmbl pa3dButus HanmoHasibHOMI
MHGOPMAIMOHHO-KOMMYHUKAIIMOHHOM cructeMbl Beipoc BkiIan MKT B BBIT ¢ 1,9% no
2,2%. Kpome Toro, 3a mocjemHue 8 JjeT 0ObEM OKa3bIBA€MBIX YCIYT CBSI3U U
nHGOpMaTHU3aLMK BO3pociio 6osee yeM B 4,7 pasza (puc.l) [6].
CoriacHO MPOBENEHHBIM MACIITAOHBIM MCCIEIOBaHUSIM HUGpoBU3aLMUA 1O 246
cTpaHaM mupa (o coctossHUIO Ha stHBapb 2019 roma) mokazatenu pa3Butus LD B
pPa3HBIX CTpaHaX UMEIOT pa3Hble TeHAECHLIMHU (TadJ. 1).

Tabmua 1
IToxazarenu pazsutus 11D B psige ctpaH Mupa
Crpana MoOubHble WNHTtepHer AKTHUBHBIE [Tons30Barenu
aboHeHTHl, B % | MOJIL30BATENH | MOJIL30BATEIN MOOHMJIBHBIX
OT HACCJICHHUS cony CMU COIl. MeJaua
MUJIH. % MUJIH. % | muH. % MUJIH. %
Mup 8842 115 4388 57 | 3484 45 3256 42
Kuraii 1543 109 802 57 | 1007 71 1007 71
I'epmanus 107,8 131 | 79,13 96 38 46 30 36
Wnnus 1190 87 560 41 310 23 290 21
Slnonust 186,3 147 | 1189 94 78 61 78 61
Kazaxcran 25,69 139 | 14,14 69 7,3 39 3,6 19
Kupruscran 9,38 152 2,49 40 1,8 29 0,96 16
Poccust 248,2 172 | 109,6 76 70 49 57,75 40
Tamxukucran 9.9 108 3,01 33 0,44 4,8 0,24 2,6
TypkMmeHus 4,48 76 1,06 18 10,042 | 0,7 0,021 0,4
OAD 19,23 200 9,52 99 | 9,52 99 8,8 92
BenukoOpuranus 71,67 107 | 63,43 | 95 45 67 39 58
CIIA 3474 106 | 312,3 95 230 70 200 61
V30ekucran 24,84 76 15,45 47 2,0 6,1 1,0 3,1

HMcrounuk: CocrtaBieHo aBTopoM Ha ocHoBe nokiana OOH Digital 2019. Global
digital yearbook. Essential digital data for every country in the world [8].

[TpoBen€HHbIN aHaIU3 MoKa3aTeneil pa3Butus LID mokasbiBalOT pocT Iokaszartesei
(Tabun. 2), TeM HEe MeHee pecITydJiMKa He OTMEUYEeHAa B CITMCKE CTpaH aKTUBHO Pa3BUBAIOIIMX
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UPOBYIO SKOHOMUKY [6].
Tabmuma 2
OcHoBHbIE noka3ateau pa3sutus LD B PY3
No [Tokazarenu 2014 2015 2016 2017 2018

1 | KommuecTBO a00OHEHTOB MOOUIBHOMI 19.6 20.1 20.6 21.4 22.8
CBs3U1 (MJTH.)

2 | O01Iee KOJHYECTBO HHTEPHET 4.9 10.2 12.1 14.7 20
MoJib30BaTesnei (MIIH. )

3 | KonmnuecTBO 0a30BBIX CTAHIIUIA 14309 14921 16265 | 18194 22178
MOOMJTLHOM CBSI3H (IIT)

4 | YpoBeHb OXBaTa HaCeJICHUS 45 54.4 68.6 95 100
b poBeIM TeneBuaeHuemM (%)

5 | IlponmyckHas cmocoOHOCTD 10 16.07 25.7 64.2 1200

MEXIyHapOIHOTO CETH TepeIaun
JnaHHbIX (I'0mT/C)

6 | O0mas mpoTsHKEHHOCTH BOJIOKOHHO- 14.4 16.4 17.9 20.3 24.5
ONTHUYECKUX JIMHUMA CBSI3H (THIC. KM.)
7 | O6mee xomuuecTBo Kitoden DI 696.582 | 719.614 | 1430.1] 1720.2| 2 946.938
(TBIC. THT )
8 | KomnyecTBO BUIIOB yCIyT Ha 96 260 265 302 302
EIMUTY (mr.)
9 | CroumocTh TapudoB Ha HHTCPHET- 312.58 | 259.29 | 157.6 91.5 10.11
yciayru (BHEUTHETr0 KaHaa) IS
poBaiiiepos ($)

10 | KommuecTBO BHIOB yCIIyT Ha 0 0 0 0 61
my2.gov.uz (1rT.)

HNctoynuk: CocTaBjieHO aBTOPOM Ha OCHOBE JaHHBIX ['ocygapCTBEHHOro KOMMTETA
PecniyGnuku Y30eKuCTaH II0 CTaTUCTHUKE.

WUctounuk: IloaroToBjieHO aBTOPOM Ha OCHOBE IMPOBEAEHHBIX MCCICIOBAHUIA.

Puc. 2. Tunonorus ¢oopm 3J1€KTPOHHOM 3aHSITOCTU

DJIeKTpOHHAsI KOMMEPLMS U DJIEKTPOHHAS 3aHITOCTh (PUC.2) BBICTYIIAIOT B Ka4eCTBE
0a30BbIx MHCTUTYTOB 11D, obOyciaoBauBas popMUpPOBaHKUE CBOETO WHCTUTYLIMOHAJIBHOIO
OKpYXeHMsI 13 (PopMaJibHBIX (3aKOHBI, OpraHMU3alMK1) U He(POpMaJIbHbIX UHCTUTYTOB,
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00ecIeurBaroIIMX MaCCOBOCTh MHCTUTYLIMOHAIBHBIX TTPAKTUK OCYILECTBICHUSI TTPOLIECCOB
KYIUIM-TIPOJIaXK TOBApOB M YCJAyr (puiaHCEpOB B BUPTYyaJIbHOM IIPOCTPAHCTBE
nocpeactBoM MKT. DTo cokpaiiaeT uaaepXku moTpeouTeseit, CBI3aHHbIE C TOMCKOM
U noJydyeHueM UHGOopMaluu, clieaoBaTebHO, TpoAaBLbl YHKIIMOHUPYIOT B YCJIOBUSX
COBEpPIIEHHON KOHKYPEHIIMU M BBIHYXIEHbI J0 YPOBHSI MpenebHbIX M3AEPKEK
YMEHbIIATh LIEHBI.

3axkmoueHue. Ha ceronnsinauii neHb BHeaApeHue coBpeMeHHbIX KT B nesarenbHOCTD
MNPEeaNpUITA  KWMeeT OrPOMHOE 3HAueHMWe IS Pa3BUTUSI SKOHOMMKHU PECITyOJIMKU.
MupoBoOil ONBIT CBUIETEIbCTBYET, YTO TMPU I'PAaMOTHOM BBICTpaMBAaHUU MEXaHU3MOB
(pyHkumoHupoBaHus LID MOXHO HOOMTBHCS 3aMETHOINO pOCTa SKOHOMMWKM, ITOBBIILIECHUS
MPOU3BOAUTEIBHOCTA TPyJa, CO3JAaHUsI HOBBIX CEKTOPOB. [1o olleHKaM 3KCIepTOB,
Omarogapsi BHenpeHuo coBpeMeHHbIX MKT Ha npeanpusiTisx CHUXKAIOTCS pacxodbl Ha
00CIy:XMBaHME MPOM3BOACTBa MpoayKuu Ha 10-40%, cokpalarorcs BpeMsl ITPOCTOST
obopynosanust Ha 30-50%, cpoKy BBIBOIA Ha PEIHOK TOBapoB M yciyr Ha 20-50%, 3aTpathl
Ha obecIleueHre KadecTBa MPOAyKIMKM M pekiaamy Ha 10-20%, 3aTpaThl Ha XpaHEHUE
3amacoB Ha 20-50%.

Co3pmanue MHPOPMALIMOHHOIO M NPUBJIEKATEILHOTO O(pUIMAJIBHOIO BeO-caiiTa
MO3BOJISIET MPEANPUITUIO YCIICIITHO pellaTh 3aJauu peaausaiuu npoaykuuu. [Toaromy
OCHOBHBIMM IMOKa3aTeNsIM1 aKTUBHOTO UCIIOJIb30BaHUSI UHTEPHET PECYPCOB SIBJISIIOTCS
KOJIMYECTBO 3apPerMCTPOBaHHBIX JOMEHOB, TOCYIapCTBEHHBIX MH(MOPMALIMOHHBIX PECYPCOB
('P), undpopmanmonHsix cucrtem (MC) u ap.
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SERVICE

Khujanazarova N.

Muhammad Al-Xorazmiy nomidagi TATU

"AKT sohasida Iqtisodiyot va menejment"” fakulteti
Pochta aloqasi texnalogiyasi yo’nalishining oqituvchisi,
Rakhimov Ibrohim

4-Kkurs 134-167guruh talabalari

Mustafoeva Farangiz Shukurullayevna,

d ' http://dx.doi.org/10.26739,/2181-9491-2020-SI-2-14

ABSTRACT

According to the resolution of the Cabinet of Ministers of the Republic of
Uzbekistan "On improving the activities in the field of postal communications” dated
July 19, 2004, the State Joint Stock Company "Uzbekistan Pochtasi" was transformed
into the Open Joint Stock Company (OJSC) "Uzbekistan Pochtasi". Since May 6, 2014,
OJSC has been transformed into Uzbekistan Pochtasi, and regional joint-stock companies
(JSC) into its branches.

Currently, the postal service of Uzbekistan is an extensive network of postal
services and postal routes intended for receiving, processing and delivery of postal
items, as well as providing additional services for the delivery of periodicals, receiving
payments for utilities and much more. This network includes 14 regional branches,
which, in turn, consist of 69 inter-district communication centers, 17 regional
communication centers, 1745 communication offices, specialized branches - "Halkaro
Post Office", "Halkaro Tezkor Post Office” and "Matbuot Tarkatish", The production
section of "Uzbekistan Marcasi", as well as 30 air, 2 railways and more than 250
automobile routes that provide regular transportation of mail. Uzbekistan actively supports
cooperation on international postal exchanges with all countries of the world.

Key words: digitalization in postal services, logistic, electron technologies.

Introduction: President of the Republic of Uzbekistan Shavkat Mirziyoyev has
instructed the Ministry of Infocom, the Central Bank, the Ministry of Finance and a
number of other agencies to work on proposals for the project to the Government by
the end of April 2018. It is planned that the post office will be able to carry out full-
fledged money transfers, service plastic cards, attract free money of the population for
deposits, provide services for voluntary and compulsory insurance, as well as a number
of other services outsourcing. In addition, Mirziyoyev instructed the Mininfocom,
together with the State Investment Committee, to bring to the cabinet by the end of
May 2018, Ministers proposals to reform Uzbekistan Post office. They should include
measures to attract foreign consultants and study the best international experience,
develop a network of operators and couriers of postal service, organize points international
exchange of mail abroad.

The president also approved the accession of AK "Matbuot Tarkatuvchi”, asubscription
and print distribution company, to Uzbekistan Pochtasi. = Currently, the postal
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service of Uzbekistan is an extensive network of objects and routes intended for receiving,
processing and delivering items, as well as providing additional services for the delivery
of periodicals, receiving payments for utilities and much more. It includes 14
regional branches, 69 inter-district communication centers, 17 regional communication
centers, 1745 communication departments, 4794 delivery sections, as well as a number
of specialized branches. According to the developed project, the modernization process
of the postal infrastructure of Uzbekistan will take place in three stages. The initial stage
includes training and advanced training of specialists of Uzbekistan Pochtasi. For these
purposes, the Korean side has begun the development of a specialized training program
that provides comprehensive and effective training of postal personnel. In the future, it
is planned to expand the system of postal logistics and management, money transfer
services, the development of Internet services and electronic commerce, courier services.

Advertising plays an important role in Uzbekistan's further success in the postal
industry. Examples of this are the various promotional services provided by postal
services in developed countries. The purpose of this document is to develop the postal
industry of Uzbekistan, to organize advertising activities in it, to analyze postal services
around the world and to bring the best of them to Uzbekistan.

Marketing is one of the capitalist enterprise management systems, which requires
careful consideration of the processes occurring in the market for making economic
decisions. The purpose of marketing is to create conditions for adapting production to
public demand, market requirements, develop a system of organizational and technical
measures to study the market, intensify sales, and increase the competitiveness of goods
in order to maximize profits.

The marketing instruments are the set of tactical marketing tools that the firm uses to
actually implement its marketing strategy. The strategy tells us how the firm want to
create customer value, build profitable customer relations, and capture value back in
return. The marketing instruments consist of the tactical marketing tools used to actually
produce the response the company wants in the target market.

With proper formulation of marketing functions, they must penetrate the entire
structure of enterprise management. The directions of the work of marketers correspond
to the most common and simple scheme of the marketing mix - 4P and relate to:

- product policy,

- price,

- sales,

- promotion (communication) policies.

Key marketing tools can be grouped into these four areas. Some elements of this
complex may not be cheap (for example, such as participation in exhibitions or
advertising on television). Therefore, the tools of the marketing mix of an enterprise must
be carefully selected and built into a coherent system of marketing plan.

The main principle: "To produce what is currently in demand on the market, and not
to promote what they were able to produce.” Commodity policy solves the main issues
- what to produce, for whom it is to produce, in what form and what quality (distinguish
between real and perceived quality by the buyer).

Marketing is not only closely related to the production and marketing of products. It
is the adoption of strategic marketing decisions - market segmentation, allocation of the
target audience, product / service positioning (STP-marketing tools) - that should
precede the start of investing in production. The structure and objectives of marketing
product policy are shown in the figure 1:
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Figure 1. The structure and objectives of marketing product policy
The category of "product policy” includes the following marketing tools:
- product;
- assortment (launch of new positions on the market, withdrawal from production
of positions not in demand);
- trademark, brand;
- packaging;
- additional services or convenience in the sale;
- warranty;
- service maintenance.
Price policy
Pricing products (pricing) is a process that is influenced by several factors. The
cost of production should include not only all production costs, but also the cost of
marketing products. The cost of goods can vary from the minimum threshold price,
which will ensure the breakeven of the company, to the maximum that the buyer could
pay, based on the situation on the market.
And here the main question arises, reflecting how marketing tools can influence
pricing. How much discounts, delivery and other additional services can increase sales?
The company needs to determine the objectives of pricing policy, what result do
they want to achieve?
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- ensure the survival of the company or maximize current profit;

- gaining leading positions in certain indicators (for example, "market share" or
"product quality");

- pursue a "skim cream" policy;

- increase in sales of goods (for a short period).

There is another feature related to the price of goods - expensive products will

require more promotion costs, and a low price itself will be an incentive for purchases.

Marketers in pricing use the following tools:

- pricing;

- discounts, promotional prices, bonus programs;

- pricing strategy.

Sales policy

Current marketing trends tend to interpret the former term "sales” in a

more comprehensive sense - "distribution"”, which involves not only the physical delivery
of goods to points of sale, but also sales support activities ("trade marketing") and some
service functions.

Distribution for the marketer is the promotion of goods from the manufacturer
to the final consumer, the distribution of goods in the segment, on the territory,
maintaining some stable sales, the organization of pre-sale and after-sales services.

The purpose of the distribution organization is to provide the buyer with a
physical opportunity to purchase the product, otherwise the purchase simply does not
materialize.

Sales (distribution) includes the following main areas, each of which has its own
set of marketing tools:

- sales channels, product distribution (wholesale, retail, direct sales, online store);

- sales process, distribution or trade marketing;

- material processing, logistics (warehousing, transportation, inventory management,
cargo handling);

- marketing logistics (order management, contract terms: terms of payment, delivery,
minimum lot size).

The definition of "trade marketing" is similar to "distribution", also the promotion
of goods to the consumer, but has a slightly different emphasis. This activity should be
carried out in the most profitable way for all participants in the distribution chain.That
is, first of all, trade marketing is designed to study and satisfy the needs of the sales link,
realizing that the main goal of the trade chain is to make profit as much as possible. And
the main goal of trade marketing is "... to ensure a strong position of the brand in the
market, to" push "the goods through the distribution network (channels) to the consumer”
(R. Morris).

Sometimes trade marketing as a set of marketing tools for solving the problems
of the presence of goods in retail outlets at a recommended price, in the best places, is
referred to as marketing. In other embodiments, it is considered as a sales promotion
activity and is ranked as a sales area.

There are the following areas that use trade marketing tools:
- sales promotion;

- special events;

- merchandising.
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Table 1. Areas that use marketing tools:

Sales promotion

Special events Merchandising
Discounts Bonuses
individual conditions per item specialized POP materials
for a one-time purchase  for the exhibitions display of goods on
for achieving the plan implementation of  presentations shelves
seasonal / non-seasonal  an individual plan product sales

for promoting the sale
of a new product

percentage of sales
for increasing

demonstration and
samples for sales

presentation of goods
in stores and

for complex purchase distribution staff demonstrations
coupons trainings customer bonuses
lotteries seminars and coupons
team bonus conferences games, contests and
certificates lotteries for
customers
consultant

Promotion Policy (Communication)

Communication policy solves problems related to how, by what methods and
through whom to promote products to the market. Promotion is any form of action used
by a company to inform consumers, persuade and remind them of the goods or services
of the company.

Product features affect the choice of promotion tools. For expensive products or
goods for industrial purposes, personal sales are used more, and for consumer goods
more often they use advertising. They also change promotion methods depending on the
stage of the product's life cycle. Elements such as advertising and exhibitions are most
intensively used during the period of launching the market, introduction of products,
and for consumer goods of daily demand, advertising is also needed at the stage of
growth and saturation. When the recession period begins, marketers reduce advertising
promotion, promote sales, and pay special attention to personal sales.

There are several areas in the communication policy:

- advertising;

- PR, creation of image and public opinion, (publicity, public relations);

- sales promotion;

- personal sales;

- direct marketing.

Direct Marketing Tools:

- personal sales,

- activities of sales representatives.

Direct marketing is a tool of marketing communication, it is based on direct personal
communication (communication) with the consumer, building relationships for profit.
Direct marketing, unlike direct marketing, is focused not on target groups, but on
individuals and does not use information intermediaries for communication. This special
attitude to each client involves feedback, the creation and continuous introduction of
a customer database. Personal sales is a rather expensive tool, because it requires training
of highly qualified sales specialists, travel expenses, and high psychological stress.

It is worth highlighting another universal element of promotion - the exhibition. Only
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this tool can combine all the main means of communication - advertising and the
creation of public opinion, sales promotion and personal sales.

The format of the exhibitions allows you to use almost any of the tools of these means
of communication. American experts have proposed a list of 100 opportunities and goals
for participating in the exhibition.Exhibitors rarely think about many of these additional
features and do not fully realize the potential of this tool.

Successful development and implementation of innovative projects using a detailed
technology is a prerequisite for the successful functioning of any company, not only
today, but also in the long term. According to a recent study by the Association of
Managers, innovatively active enterprises spend mainly (43%) on the gradual improvement
of an existing product. Only 16% of companies reported that they introduce innovations
that seriously change and improve quality.

An even smaller proportion of respondents is engaged in the development of new
technologies - only 9%. Out of 10 developments, 5 bring losses to the investor. Of the
remaining 5 developments, only 3 allows only "go to zero". Such statistics make you
think. New product development is a complex and often lengthy process. And one of the
most important places in this process is marketing analysis.

Over the years of independence, the Republic of Uzbekistan has significantly expanded
communications and partnerships with foreign countries, including in the postal industry.

In order to develop relations between peoples through the effective functioning of
postal communications and to promote the high goals of international cooperation
culturally, socially and economically, since 1994, the Republic of Uzbekistan joined
the Universal Postal Union (UPU).

JSC "Uzbekistan Pochtasi" cooperates with foreign postal services in accordance
with the acts of the Universal Postal Union (UPU), in close cooperation with the UPU
International Bureau and the Regional Communications Union (RCC).

JSC "Uzbekistan pochtasi”, interacting and developing partnerships with foreign
postal services, participates in international forums and conferences, RCC seminars,
carries out interaction on issues of passing and exchanging mail, payments for postal
services.Since 2004, Uzbekistan has been participating in the continuous monitoring of
airmail correspondence conducted within the framework of the UPU.

The mission of the Worldwide Alliance is to ensure that there is no need to disconnect
any other supplies, but this is also overlooked.

The mail exchange has expanded significantly, and the number of countries with
which mail is exchanged has increased. So, if in 1995 international mail was exchanged
with 64 countries, in 2007 - with 86 countries, then in 2019 - with more than 100
countries of the world (the data is clearly presented in the diagram in Fig.2).

2019

2018

2007 J

1995

0 20 40 60 80 100 120

Figure 2. Diagram of the exchange of international mail.
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In 2007, the volume of international mail amounted to 772 tons, in 2010 - 921 tons,
in 2016 - 1112 tons, in 2019 the volume of mail amounted to more than 1085 tons (the
data are clearly presented in the diagram in Fig. 3).

2019
2016

2007

0 200 400 600 s00 1000 1200

Figure 3. Volume chart by international mail.

Figures 2 and 3 show an increase in the exchange and volume of international mail
by post of Uzbekistan, which indicates that it is being improved, developed and open
to international cooperation. When interacting with other countries, mail is transported
to anywhere in the world, and mail is sent to 24 countries by direct flights of the national
airline "Uzbekistan Havo yullari". To speed up the transportation and fastest delivery of
mail, foreign airlines are also involved.

For ground transportation of outgoing, incoming and transit mail, the Tashkent-
Orenburg mail carriage operates, which transports mail through the territory of Uzbekistan,
Kazakhstan and Russia.

Uzbekistan Post provides transit mail services. In particular, 22 foreign countries send
mail through Uzbekistan to Tajikistan, Turkmenistan, Kazakhstan, Kyrgyzstan, the
Russian Federation and other countries.

The mail exchange is expanding and the number of countries with which the Republic
of Uzbekistan exchanges mail is increasing.

The postal administration of Uzbekistan exchanges international mail with more than
100 countries of the world. Including 10 CIS countries, 33 states of Europe, 30 - Asia,
11 - America, 6 - Africa and 2 - the Australian continent.

With other states, due to the insignificance of the volume, the exchange of mail is
carried out in open transit through other large states (fig. 4).

B Asia m Europe
America Africa
m IS m Australian continent

Figure 4. Diagram of the exchange of international mail by designated operator of
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Uzbekistan.

The diagram above shows that the exchange of international mail by the designated
operator of Uzbekistan with Europe takes 36%, Asian countries - 33%, America - 12%,
CIS - 11%, Africa - 6%, Australian continent - 2%.

In 2017, export of postal services amounted to $ 2.6 million, imports - § 1.5 million,
in 2018 export of postal services amounted to $ 2.7 million, imports - $ 2.1 million (fig.
5).

This schedule shows an increase in imports and exports of postal services for 2017-
2018, which is associated with the provision of transit mail transportation services.

The Republic of Uzbekistan provides transit mail transportation services to foreign
countries. Among the countries that use the services of Uzbekistan for the transit of mail:
Azerbaijan, Belarus, Germany, Iran, Kazakhstan, Kyrgyzstan, China, the Netherlands,
Russia, the USA, Tajikistan, Turkmenistan, Turkey, Ukraine and other countries.

The currency in mutual settlements is special drawing rights (SpecialDrawingRights,
SDR, SDRs) - an artificial reserve and payment instrument issued by the International
Monetary Fund (IMF). It has only non-cash form in the form of entries in bank accounts,
banknotes were issued. It is neither a currency nor a liability. It has a limited scope,
applies only within the IMF. Used to regulate balance of payments, replenishment of
reserves, settlements on IMF loans.

This means of payment was created by the IMF in 1969 as an addition to the existing
reserve assets of member countries. The SDR is published daily and is determined on the
basis of the dollar value of a basket of four leading currencies: US dollar, euro, yen and
pound sterling.

To determine the SDR rate in Uzbekistan, we use the data of the exchange rate of the
Central Bank of the Republic of Uzbekistan (www.cbu.uz), which weekly sets the
exchange rates of foreign currencies to soums for accounting, statistical and other
reporting on foreign exchange transactions, as well as calculation of customs and other
mandatory payments.

JSC Uzbekistanpochtasi exchanges international mail and makes settlements for
international mail exchange and delivery of mail orders with UPU member states on
the basis of acts of the Universal Postal Union: charter, convention, final protocol,
written correspondence rules, postal parcel regulations, postal agreement payment services,
circulars of the UPU International Bureau.

The procedure for making settlements for the international postal exchange is
established in the convention, regulations and circulars of the UPU International Bureau.

The written correspondence rate is the same for all developing countries (for 2018,
4.472 SDR - per kg of written correspondence, 1.10 SDR - for registered mail,
1.40 SDR - for valuable letter and 0.909 SDR - for each kg of "M" bags) , and for
industrialized countries depends on the quality of the postal service in the country of
destination.

The tariff for the transportation of dispatches is set depending on the distance, the
tariff for processing transit dispatches is 0.541 SDRs. The tariff for incoming parcels is
set annually by the International Bureau of the Universal Postal Union for each
country, taking into account the performance of official quality indicators.

Based on the List of land tariff shares for incoming parcels used from January 1, 2018
to July 1, 2018, the country through which transit will be carried out is selected, and
it also significantly affects the performance of service indicators for parcels by the
designated operators, this selection of countries successfully fulfills almost all service
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indicators. The choice of a country, as well as further settlement, is advantageous with
a lower land share of the tariff for incoming parcels. For example, Turkey has an
indicator for each parcel of 6.70 C PZ and for each kg of weight 1.22 SDR,
Kazakhstan - 6.32 SDR and for each kg of weight - 2.07 SDR.

Mutual settlements with foreign designated postal operators and airlines are carried
out in foreign currency on a net basis on terminal annual accounts. Let us understand the
concept of balance: in Italian, "saldo" means the balance, that is, this is the difference
between several amounts, income and expense of the company that formed for a certain
period of time. Indicators of this balance can have both minus and plus values. In some
situations, these figures are zero.

For some time this term has been used in the country's foreign economic activity. And
although in the understanding of accounting - this is the amount determined by subtracting
expenses from the income of the company, one can speak about such a concept as a
balance.

The balance of the balance of payments is the amount that is the difference between
the amounts of payments abroad and the amounts that come from abroad. If the inflow
of capital exceeds its spending, then the balance is considered positive, but if the state
is forced to transfer more money abroad than comes from there, then the balance is
negative. Negative indicators do not represent anything good for the local currency. With
such a balance, she begins to lose her course. That is why many countries are trying to
secure a surplus. So, we can say that balance is a multi-valued concept. But at the same
time, despite all the interpretations of this term, this is still the difference between the
income and expenses of the subject.

Consolidated terminal annual accounts for each state are compiled on the basis of
approved bilateral quarterly accounts for outgoing and incoming international mail and
air transportation.

CONCLUSION. Coordination of final annual accounts and mutual settlements with
foreign designated operators is carried out on a balance basis in accordance with UPU
regulations. The exception is air mail accounts, which can be included in consolidated
terminal accounts (if the amount is insignificant) or paid as the account is approved.

If the annual balance of transit costs does not exceed 163.3 SDRs, and the balance
of terminal expenses does not exceed 326.7 SDRs, then the designated debtor operator
is exempt from paying these costs, and these amounts are included in the balance of the
next year by the designated creditor operator.

After reconciliation and confirmation of the terminal accounts, the designated debtor
operator recalculates the SDR amount in convertible currency at the date of payment
of the bill and pays it according to the bank details of the designated postal operators
published in circulars of the UPU International Bureau.

The increase in international mail exchange, the introduction of new modern
technologies, the improvement of the quality of the provision of postal services raises
the prestige and prestige of Uzbekistan Post as a reliable partner in the postal services
sector and creates favorable conditions for the development of international cooperation.
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AHHATAIIAA

Yoy Te3uc pakamjiu MKTUCOAWETHU PUBOXJIAHTUPHUIINAA OAHKJIAPHUHT POJIM.

bankinapHUHT MuxXKo3mapura MacogagaH Xu3MaT KypcaTull TU3MMIAPU Ba YJIAPHUHT
KeJTyCcuJa pUBOXJIAHTUPUILLI OViindya Takaud Ba MyJjioxasajap KeJATUPUITaH.

Kammr cy3nap: baHk TU3uMu, UHTEpHET, paKaMmJIM OaHK, MIXKO3, XMCOOBapak,, XM3Mar.

POJIb BAHKOB B PA3BUTUU IU®POBON DKOHOMUKHU
AHHATAIINA
DTOT Te3UC 0 PoJiM OAHKOB B Pa3BUTUU LIM(POBOI SKOHOMUKU. JlaHbI TTPEIJIOKEHUS
M 3aMe4yaHHUsl MO CUCTeMaM JUCTAaHLIMOHHOTO OOCTY>XKMBaHMSI KJIMEHTOB OAHKOB U MX
IAJIbHEUWIIEro pa3BUTHUS.
KmoueBble ciaoBa: baHKoBcKas cucTteMa, MHTEPHET, LU(MPOBOK OAHKWUHT, KJIMUEHT,
CYET, CepBUC.

THE ROLE OF BANKS IN THE DEVELOPMENT OF DIGITAL ECONOMY
ABSTRACT
This thesis is the role of banks in the development of digital economy. Suggestions and
remarks are given on the systems of remote servicing of clients of banks and their
further development.
Keywords: Banking system, internet, digital banking, customer, account, service.

byryHru KyHaa, xap KaHaai MamjaakaT MUKTUCOOMETUHY MOJIMSIBUIA TOMOHJAH KYJ1J1a0-
KYBBaTJa0b TypaauWraH acoCHMM TasiH4Y yCTyHJaapuaaH Oupu, Oy - OaHK TU3UMU
xucobnanaau. IIIyHUMHT y4yH JaBIaTHUHT WXTUMOMMA - MKTUCOIMMA PUBOKJIAHWII
Japaxkacy Ba KeJlakakKIaru TapakKMETH aBBAJIO Ma3Kyp MamJiakataa 6apIio STWJIraH Ba
MYHTAa3aM paBUlJa TAKOMWLJIAIITUPUINO OopuiaguraH 0aHK TU3UMU (PaOJIUSITUHUHT
camMapagopaurura OOFIuK.

V36ekucton Pecriy6onmukacunu 2017 - 2021 iiviapaa puBOXKIaHTUPHLI GYitnua
XapakTjap cTpaTerusicuaa 6aHK TU3UMM, 1Ty XXKyMJIaIaH THXKOpaT OaHKIIapu (paoTvusiTUHA
sTHa/1a PUBOXKJIAHTUPUIL Ba OaHK XU3MaT TypJapyuHU TAKOMWJIAIITAPUIITA KapaTUITaH
yopa TaaOupJapHU amajra OLIMPHUII YCTYyBOp HyHanuuuiapaaH Oupu cudatuga
OenarwiaHrad.|[1]

bank xucobBapakjiapyura MmacodanaH Xu3MaT KypcaTHUIll TUSUMIAPUHUHT OMp KaHYa
TypJIapd MaBXY/I:

MHuTepHeT - 6aHKMHT - Oy MMXX0O3 TOMOHMAAH 0aHK oducuma 6axxapuilyd MyMKUH
OyJraH cTtaHmapT olnepauusgapuHu MHTEpHET TapMOFM OpKaaW amaljira OLIMPUII
WMKOHMSITUIVD.

Xo3upru KyHaa MHTepHeT - OaHKWHT TylllyHYacu OyTYH JaCTypuid MaxCyJa0TIapHU
V3 nuura KamMmpab ojraH. YJapHU LIapTJIM paBullAa KylWuaaruiaapra OYJIuil MyMKWH:
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- MMXO3JIap XMc0o0 BapakJapMHU OOLIKAPUIL TU3UMU;

- TyJoBJap Ba XUcoO - KMTOOJAp TUUMU;

- KapTouyKajJu MPOTCECCUHT TU3UMM;

- KMMMAaTJIU KOFO3JIap CaBIOCH OHJIAH TU3UMMU;[2]

Mo6ua 6aHKUHT - 0y MOOMI TeJiepOH OpKaJIM Xap KaHAal xKoiaa, HaKd MyJICU3
LIakjga y¥3 Xucod pakaMaHMU OOLUKAPHMII Ba Ha3opaT KWJIMII MMKOHMHU OepaauraH
XM3Mar.

Yoy tisum Cusra Kyiugardi MMKOHUSTIApUHU Oepaiu:

- XHcob - pakaM TYFpUCHUOA MABIYMOTJIAPHU KYPHIILL;

- Typau xuna xu3MmaT Typjapura TYJOBJIapHM amMajra OLIMPMOK - KOMMYHal
Xu3matiaap, ysSJIM ajokKa olepaTropJyapu, TeiaedoH Xu3MaTjiapu, MHTEPHET -
npoBaiiaepiaap, Kadeab Ba pakamiau TB Ba Golukanap;

- HMHtepHer MarasuHIapaaH MaxcyJOTIapHU Xapua KWIHIII;

V3 X1co6 - pakamiIapuaaH yTKa3MaJapHU aMara OLIMPHILL;

Kpenutnap TyaoBIapuHU amajra OLIUPUIIL,

[nactuc KapTa opKajJu aMajra OlIMpUIIraH orepauusiap TYFpUCHUIAa MabIyMOT
oauu;[3]

CMC - GaHKuUHT - Oy 0aHK MMXKO3Japra yJapHUHT AEMO3UT XUcoOBapakjgapugaru
XaMJla IIaCTUK KapTajapra ouujraH xyucooBapakjaapuaaru onepauusuiap xakuga CMC
KYPUHUILIATA MabJyMOTJIAPHU OJIMII TUBUMUAMP. XCOOBaparuaaH MabyMOT OJIMIII
Y4YH MWXO03 OaHKHMHI Maxcyc TejaedoH pakamura oearuinaHraH CMC - cypoBHU
1000pUII Kepak.

Muxo3 yuyH CMC - GaHKMHI XM3MaTU KyWugaru amMajjapHu Oaxxapulll
WMKOHUSTIapUHU Oepanu:

- xucoOBaparura keaud TyuiraH maosaariap;

- xucoOBaparuIaH KWJIMHIAH Xapaxatiap;

- xucobOBapak 0ajaHcCu;

- KYH JaBoMHJa YTKa3wiraH OaHK omnepalusiiapd XaKuaa oIrepaTuB MabIyMOT
OJIMIIIapU MYMKUH Oynanu.|[4]

YMyMaH ojiraHaa, MOXUSITU XXKUXaTUIaH OaHK Ba MUXKO3 MYJIOKOTMHUHI aHbaHaBUI
Ba MacodaBuii 0aHK XU3MaTH cXeMaJlapu opacuaaru apk Xyaa KaTra 3mac.

Pakamiau GaHKMHT - Oy 0aHK XW3MaT/Iapd MHTEPHET OPKAJIM aMaJjira olpuaagurad
OHJIAMH OaHK TU3UMUTA YTUILIUP.

Pakamiin 6aHkI1ap XM3MaT/Iapy 3aMOHAaBUI MHCOHJIAPHUHT Xa€T (haoIUSITUHUHT Oapya
coxajapura, OMupMHYM HaBOaTAa, MOOWJI KypuaMasiap, YoKTUMOMIA TapMOKJIap, axo0opoT
CepBUCJIapU, BJIEKTPOH TUXKOpPAT, MHTEPHET - CaBAO Ba OoluKajgapra Kupuo Oopuiiga
Ky3atuwiaau. Pakamiu GaHK ¥3 MMUXKO3JIapura pakamjv KaHajaiaapaaH dolganaHraH
XOJ1Ia TYpJU XWIIAru pakaMv KypUHUILIATM MaxXCyJIo0T Ba XU3MaTIapHU TakKiIud KWiaau.
byngaii 06aHK WuWH@paTy3uaIMacu pakKaMJu KOMMYHUKaANUIIAp YYYH
onTUMaJJalITUPUIAraHn Oyaub, xo3upya pakaMjJu TEXHOJOTUSJIADHUHI Te3
aJMallMHYBUTra YHYaIMK Ta€p amac. byHaai 6aHKIIapHUHT acOCUii Ba3udaiapy Katopura
MUKO3HMHT XycoOpakamaapy X0JaTh Ba aMaJira ollIMpUraH onepauusiap Xakuaa yHU
TE€3KOPJMK OWJIaH Xabapaop KWJIMIL, YHUHT YYYH HT SIKWH OYaraH 6aHK OYJIMHMACH,
OaHKOMaT, aJIMAILMHYB ITyHKTU €K1 aBTOKMOCK M3J1a0 TONMILI KMpaau. byHaaH Talikapu,
pakaMJaM 0aHK ¥3 MIDKO3japura IIyHaai OHJIaliH - CEPBUC TaKJAUM STUIIN JTO3UMKHU,
ybapua ruiatpopManapaa Uiaai oJCuH Ba ¥3 (paoJIMITUHU aCOCAHMOOWI KypuaMaiapra
UYHATTUPUIICUH.
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BaHKuHT pakamiu MOAEJIMHY TAKOMUJUTAIUTUPUILTHUHT €TTUTA aCOCUI MYHATUIIMHUA
KYpCaTuiiMuMn3 MyMKWH:

- OMHUMKAaHaJJIMK Ba (oiigajaHyBYMJIaAp CEPBUCIAPUHU COMIATALUITUPHILLL

- axOOpOTHM OOILIKAPUIIHWHT SIHTM YCYJIJIapy Ba BOCUTAJIAPWHU MIIIA0 YMKMIIL,

- ouwuk AlIM tuzumunaH dorigantaHull;

- MOJMSIBUM - TEXHUK KOMMAHUSUIApYM OWJIaH XaMKOPJIMK Ba pakooOar;

- MOOWMJI TYJIOBJIJAPHUHT PUBOXKJIAHUILU;

- 0aHKMHI coxacujaru WHHOBALMSUIApHU OOIIKAPUIN CTPATeTUSICUHMU HINIa0
YUKUII Ba aMaJuETra XOp1uil KUJIUIIL;

- (aoJMITHM MHHOBALIMOH TapTUOTa COJMWINHM aMaira OIUMPHILL.[S]

Pakamnm xu3mar KypcaTuiura Tyjaa - TYKAC YTUII HadakaT OaHKiIapra, 0ajiku
XuaMa - Xwi OaHK xu3MaTjlapuaaH TEe3KOp Ba KyjJdaill Ttapsma ¢oifganaHa ojlaauraH
ucTebMoTImIapra xam oiia KeaTupaan. Y30eKUcToHaa OYTYHIM KyHIa 6aHK, COMUK
Ba 00XXOHa Ba OOIIKA KATOP TapMOKJIap/aa 3JE€KTPOH TYJOB Ba MypoxKaaT TUSUMUIAH
KEeHT (oiigaaHUIMOKAA.

JleMak roKopuaa KeJTUpWIraH (pukpaapaaH IMyHAAW XyJdoca KWIMII MYMKWHKMH,
V36eKkucToHIa GaHKIap TM3MMIA OJTMO GOPWIETraH WILIAp paKaMiIM WKTHCOAMETHU
PUBOXJIAHTAPUII MAKCAINUIA aX0IM YUYYH XM3MaT KYpPCaTHIIl COXaJapHU caMapaJaopIvKHU
OLLIPUILLIANP.
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ABSTRACT
This article discusses the importance of using the digital economy to boost the
domestic tourism industry at a new level.
Key words: digital economy, domestic tourism, accelerating economy, mobile apps
ANNOTATSIYA
Ushbu magolada bugungi kunda rivoj topib borayotgan ichki turism sohasini yangi
bosgichga ko'tarishda ragamli igtisodiyotdan foydalanishning ahamiyati haqida so'z yuritiladi.
Kalit so'zlar: ragamli igtisodiyot, ichki turism, rivojlangan igtisodiyot, mobil ilovalar
AHHOTAIIUA
B »T0i1 cTaTthe peub MOET O pa3BUBAIOLICHCS LHU(PPOBONH PKOHOMHUKU U €rO
HEO0OXONMMOCTU MCIOJIb30BaHUS B pa3BUTUU chepbl BHYTPEHHOTO Typu3Ma.
KmoueBbie ciioBa: i1¢ppoBasi 5)KOHOMUKA, BHYTPEHHUM Typu3M, pa3BUTasl SKOHOMHUKA,
MOOWJIbHBIE MPUJIOXEHUS.

As you know, from the ancient times Uzbekistan has been one of the largest tourist
centers in the world. Many tourists came from other cities to visit such cities as Samarkand,
Bukhara and Khiva. The service in these cities was developed and there were various
hostels (caravansaroy), parks and arches. Although the territory of modern Uzbekistan
has been governed by various khanates in the past, the local population has always been
in constant communication. The high number of domestic visits and the development of
pilgrimage tourism have contributed to the increase of urban development and the local
community in the service sector.

In this age of globalization, the government is implementing various reforms to
reveal the tourist potential of Uzbekistan and to increase the flow of tourists to Uzbekistan.
In particular, the Presidential Decree "On Additional Measures for the Promotion of
Tourism in the Republic of Uzbekistan" dated January 5, 2019 Ne PF-5611 is presented
as a symbolic map of the country's achievements in tourism in near future.

The decree is aimed at improving the effectiveness of reforms to create favorable
economic conditions and factors, to set priorities and tasks for the accelerated development
of the tourism industry, to increase its role and share in the economy, to diversify
services and improve the quality of tourism. The concept of tourism development in the
Republic of Uzbekistan in the period of 2019-2025 ". [2] Uzbekistan is a country that
is rich in historical sites and monuments. There are more than 8,200 sites of cultural
heritage in the country, 209 of which are four museums - Khiva, Bukhara, Samarkand
and Shakhrisabz, and these facilities are included in the UNESCO World Heritage List.

[5]
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Efficient use of these opportunities, will increase the flow of local tourists along with
foreign tourists and this is one of the priority tasks the industry is facing today.

The President of the Republic of Uzbekistan, in his address to the Oliy Majlis
(Supreme Council) on January 24, 2020, stated the following tasks:

"As you know, a number of influential foreign media outlets have included Uzbekistan
in the list of countries recommended for travel by 2020. We must make good use of this
opportunity. Pilgrimage and medical tourism with great potential are also needed.

There are more than 8,200 cultural heritage sites in Uzbekistan, and only 500 of
them are included in the tourist routes. The government should, , set measures to
increase the number of facilities for possible tourism and development of traditional
tourism to 800 within three months.

Another task is to accelerate the inclusion of new facilities in Uzbekistan into the
UNESCO World Heritage List and Intangible Cultural Heritage. This year, it is necessary
to accelerate the development of tourism infrastructure by allocating 200 billion sums
from the state budget to build new modern hotels. " [1] In addition to economists, IT
specialists are responsible for implementing these tasks. According to international
experience, modern information technologies play an important role in the effective use
of tourism opportunities.

Particularly in developed countries, the service sector is highly developed, as well as
in other areas, and uses various technologies to serve local and foreign tourists. These
technologies are mainly provided by local service providers to provide tourists with
interesting and detailed information about local destinations and provide them with
various interactive services.

Digital technologies, along with other sectors of our economy, are also being
introduced to the tourism industry. These projects include:

o Developed mobile applications such as "Uzbekistan Guide by Triposo”, "Uzbekistan
Tourist Guide", "Mosque Finder Uzbekistan", "Yetti pir", "Samarkand Map",
"Yaitxana"(Choyhona), "Moii ropon";

o The Uzbekistan.travel platform (https://www.Uzbekistan.travel) has been launched
and supplemented with various media products about sights;

o Improved online purchasing of tickets by Uzbekistan Railways and Uzbekistan
Airways; [4]

Online booking at hotels, cafes and other service facilities have been created. The
number of internet users in our country today is more than 12 million [3] and the
population is widely using smartphones and tablets, mobile applications and interactive
sites are becoming increasingly popular. Especially the applications that provide a variety
of information without any difficulties, a well-known news sites and analytical sites are
very popular today and are very useful for reporting tourist information. The Internet,
media and television markets are also the most effective tools for advertisers today.

Based on the above, the authors believe that the widespread introduction of digital
economy in domestic tourism will lead to economic growth in the national economy
and various benefits for the local population, and followings are suggested:

1. Creating mobile games that reflect tourism, involving highly skilled programmers.
This allows the mobile gaming user to look at photos of various tourism objects and get
interested in them.

2. Further improvement of e-ticketing system and elimination of technical malfunctions
on websites operating in the system;
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3. Introduction of electronic logistics services for interurban buses and taxis;

4. Launch of the Telegram bot with a database of various tourism facilities throughout
Uzbekistan (as most of the population in the country uses the Telegram messenger);

5. To show popular TV shows, contests and sitcoms reflecting local monuments
through the TV channel "History of Uzbekistan";

6. Funding of historical film and film-makers with local funds and government
funding.
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ANNOTATSIYA
Mazkur maqolada ragamli iqtisodiyotning mazmuni nazariy tomondan yoritilgan
bo'lib, iqtisodiy tarmogq(soha)larda uning o'rni, rivojlangan mamlakatlar tajribasi va
yutuglari, respublikamizda uni rivojlantirish imkoniyatlari yoritilgan. Mazkur magolani
o'rganishda "Adabiyotlar sharhi" metodidan foydalanildi.
Kalit so'zlar: ragamli iqtisodiyot, agrar sektor, taraqqiyot iqtisodiyoti, axborot-
kommunikatsion texnologiyalari, elektron qishloq xo'jaligi.
AHHOTALIUSA
B naHHOI1 cTaThbe TEOpPETMUYECKM OCBELIAETCSl coAepKaHUe LU(PPOBO SKOHOMUKHU,
€€ poJib B CEKTOpaX 3KOHOMMKHU (CEKTOpax), OMBIT U JOCTUXEHUS Pa3BUTHIX CTpaH,
BO3MOXKHOCTH €€ pa3BUTHUS B cTpaHe. MeToa u3ydeHusl JUTepaTyphbl ObLT UCMOJIb30BaH
MpU UCCAeAOBaHUM JAaHHOM CTaTbU.
Kmouessie cioBa: @ poBasi 5KOHOMUKA, arpapHbIil CEKTOP, 9KOHOMUKA Pa3BUTHS,
MH(OPMaLIMOHHO-KOMMYHUKALIMOHHBIE TEXHOJIOTUHM, 3JIEKTPOHHOE CETBCKOE X035 CTRO.
ABSTARCT
In this article, the content of the digital economy is theoretically covered, its role in
the economic sectors (sectors), experience and achievements of developed countries,
opportunities for its development in the country. The method of literature review was
used in the study of this article.
Key words: digital economy, agrarian sector, development economy, information
and communication technologies, electronic agriculture.

Kirish. Rivojlangan mamlakatlar igtisodiyotida raqamli texnologiyalarning tez suratda
rivojlanishi hamda uning iqtisodiyotini jamiyatga keng ko'llamda tadbiq etilishi orqali
igtisodiy barqgarorlikka erishmoqda. Ushbu texnologiyalarni barcha tarmoq(soha)larga joriy
etish va ulardan samarali foydalanish mamlakat iqtisodiyotining rivojlanishiga ijobiy
ta'sir ko'rsatadi. Rivojlangan mamlakatlar singari rivojlanayotgan mamlakatlarda ham
raqamli iqtisodiyotning rivojlanib borilishi, ularning rivojlantirishning ustuvorligiga
asoslangan milliy igtisodiyotni barqarorlashtirishga erishadi. Mamlakatimizda agrar sektorga
ishlab chiqarish (xizmat ko'rsatish)ni modernizatsiyalash hamda tizimni liberallashtirishda
ragamli texnologiyalardan foydalanish tarmoqda iqtisodiy barqarorlik ta'minlaydi.

Bugungi kunda ilmiy tadqiqotlarning jadal suratda rivojlanib borilishi, barcha
tarmoq(soha)larga ragamli texnologiyalarning kirib kelishi, gaysidir jihatdan ishlab
chiqarish (xizmat ko'rsatish)da mehnat sarfining kamayishi hisobiga ish unumining oshishiga
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ijjobiy ta'sir ko'rsatmoqda. Hukumatimiz tomonidan olib borilayotgan islohatlarda ham
barcha tarmoq(soha)larda ishlab chigarish va xizmat ko'rsatish tizimini bosqichma-bosgich
ragamli igtisodiyotga o'tkazish orqali inson omili ta'sirini kamayirishga alohida e'tibor
berilmogda. Bu borada, "Ragamli igtisodiyot" atamasi "An'anaviy iqtisodiyot" atamasi
bilan qanday jihatlari, nimasi bilan farq qilishi borasida igtisodchi olimlar va ilmiy
tadqgiqotchilar tomonidan olib borilgan ilmiy-nazariy yondashuvlarini, izlanishlarini
o'rganish muhim ahamiyatga ega.

"Ragamli igtisodiyot" - bu ragamli texnologiyalarning ishlab chigarish va iste'mol
shakllariga ta'sirini gamrab oladigan atamal|5] bo'lib, tovarlar va xizmatlar ganday bozorga
chiqarilishi, savdosi va to'lanish tizmini o'z ichiga oladi. Ushbu atama 90-yillardan boshlab
paydo bo'lib,dastlab asosiy e'tibor "Internet"ning iqtisodiyotga ta'siriga garatilib ragamli
yo'naltirilgan firmalarning yangi turlari paydo bo'lishi va yangi texnologiyalarni ishlab
chiqarilishi nazarda tutilgan. Bugungi kunga kelib ushbu atama ko'plab yangi texnologiyalar
va ularni go'llashni gamrab olmoqgda. Ya'ni, sun'iy intellekt, narsalar interneti,
kengaytirilgan va virtual haqgigat, bulutli hisoblash, blockchain, robototexnika va avtonom
transport vositalarini 0'z ichiga olmoqda. Sh o'rinda, milliy igtisodiyotimizga ragamli
igtisodiyotni joriy etilishi boshga tarmoq(soha)lar singari agrar sektorning rivojlanishi,
ragobatbardoshligi va samaradorligini amalga oshirishda muhim strategik vazifalarni bajaradi.

"Ragamli iqgtisodiyot" tushunchasining talqini ragamli texnologiyalarning rivojlanish
darajasi, ularning zamonaviy jamiyatdagi o'rni va ahamiyatini hisobga olgan holda Ragamli
igtisodiyot endi bozorlarni, biznes modellarini va kundalik operatsiyalarni olib keladigan
texnologik o'zgarishlar|6]dan foydalanadigan iqtisodiyotning barcha gismlarini o'z ichiga
oladi. Shunday qilib, u an'anaviy texnologiyalar, media va telekomunikatsiyalardan tortib
to yangi ragamli tarmoglargacha bo'lgan barcha faoliyat turlarini o'z ichiga gamrab oladi.
Mazkur ragamli iqtisodiyot[8] dunyoning har bir sektorida ragamli texnologiyalarni
gabul qilish va go'llash o'sib borishi bilan odatiy iqtisodiyotga aylanadi.

Material va metod.Mazkur ishni o'rganishda xorijiy adabiyotlar, ilmiy ishlar va
magolalar, igtisodchi olimlarning asarlarini o'rganish bilan bir qatorda, mamlakatimiz
igtisodchi olimlari Iskandarov I., Sharifxo'jayev M., G'ulomov S., Tursunxo'jayev
M., Qodirov A., Zaynutdinov Sh., Abdurahmonov K.,.Abdullayev Yo, MurtazayevO.
asarlari va ilmiy magqolalari o'rganildi. Ilmiy maqolani yozishda "Adabiyotlar sharhi"
usulidan foydalanilgan holda iqtisodchi olimlarning asarlari va ilmiy maqolalarini sharhlab
o'tdik.

Bilimlarga asoslangan igtisodiyotga bevosita taallugli bo'lmagan ayrim nashrlar intellektual
kapital va bilimlar menejmenti nazariyasining u yoki bu jihatlarini ishlab chigmoqda[9].
Zamonaviy, intellektual igtisodiyot sari rivojlanish, raqamli iqtisodiyotni shakllantirish
murakkab jarayon bo'lib, ko'plab omillarga bog'liq va ularning ekonometrik tahlili raqamli
igtisodiyotni ogilona boshqgarish hamda tartibga solish imkonini beradi. Zamonaviy iqtisodiy
rivojlanish nazariyasi va amaliyotini ishlab chiqishga mamlakatimiz olimlari orasida
Sharifxo'jayev M., G'ulomov S., Abdullayev Yo va boshqalar iqtisodiyotni boshqarish
nazariyasini rivojlantirishga katta hissa qo'shdi. Iqtisodiy tadqiqotlar markazi olimlari
BMT doirasida O'zbekistonda bilimlar iqtisodiyotini barpo etish ahvoli va darajasini
ilmiy jihatdan baholashga harakat qilishdi. G'ulomov S., Begalov B., Shodiyev T.,
Abdug'afforov A., Alimov R., Ataniyazov B., Xodiyev B., Mahmudov N.,
Xolmo'minov Sh., Nabiyev X., Aripov A.N., Iminov O.K., Muxiddinov X.A.va
boshqgalar tomonidan iqtisodiy jarayonlarni AKT texnologiyalari va ekonometrik
modellashtrishning uslubiy jihatlari tadqiq etilgan|[3], [11].Mamlakatimizda ham iqtisodiy
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salohiyatini yuksaltirishda elektron hukumat, elektron profil, elektron tijorat va ragamli
igtisodiyot muhim ahamiyat kasb, raqamli igtisodiyotning hozirgi rivojlanish darajasini
tahlil gilib, mamlakatda raqamli iqtisodiyotni, jumladan, zamonaviy O'zbekiston gishloq
xo'jaligini rivojlantirish uchun muhim ilmiy-resurs salohiyatiga ega ekanligini ko'rsatadi.
O'zbekiston gishloq xo'jaligida ragamli igtisodiyotni rivojlantirishning hozirgi tendensiyalari
va istigbolli yo'nalishlari[10]ko'rib chiqilib, agrar sektorga tadbiq etilishi iqtisodiy
rivojlanishga erishadi.

Mamlakatimiz igtisodiyoti qishloq xo'jaligi sohasining rivojlanish darajasi oziq-ovqgat
xavfsizligi, jamiyatning ijtimoiy barqarorligiga bog'liq bo'lib, agrar sektor ham boshqga
tarmoglar kabi o'zgarishlarga duch kelmoqda. Jahon iqtisodiyoti rivojlanishining asosiy
tendensiyalaridan biri ragamli iqtisodiyotning faol rivojlanishidir. Mamlakatlarning milliy
igtisodiyoti jahon iqtisodiyotida ro'y berayotgan o'zgarishlarga ham moslashib, ba'zan
rivojlanishning oldingi darajasiga garab muvofiglashib boradi. Ragamli texnologiyalarning
rivojlanish darajasi qishloq xo'jaligiga ham asta-sekin ta'sir etib, yangi yuqori
texnologiyalarni joriy etish, gishloq xo'jaligi mahsulotlari ishlab chigarishda sun'iy intellekt
imkoniyatlarini kengaytirish va boshqga jarayonlarda namoyon bo'ladi. Axborot-
kommunikatsion texnologiyalari, kompyuterlashtirish, Internet, mobil aloga va boshqa
atributlar ishlab chiqarish va xizmat ko'rsatishda innovatsiyalarni faol amalga oshira oladigan
xo'jalik yuritishning samarali ajralmas qismi hisoblanadi. Dunyoning yuksak rivojlangan
mamlakatlari gishloq xo'jaligida ishlab chiqarish faoliyati(xizmat ko'rsatish)ni axborot
bilan ta'minlovchi ragamli texnologiyalardan foydalanishi mehnat unumining oshishi
bilan bir gatorda mahsulot yoki xizmat sifatining oshishida asosiy o'rin tutadi[4].

"Ragamli gishloq xo'jalik igtisodiyoti"” kelajakda gishloq xo'jaligini dunyo aholisining
ehtiyojlarini qondirishni ta'minlashga yordam beradigan yangi o'zgarish bo'lib, agrar
soha zanjirining har bir gismini o'zgartiradi. Qiymat zanjirlari eng aniq darajadagi nazorat
gilinadi va muvofiglashtiriladi, shu bilan birga turli xil dalalar, ekinlar va hayvonlar
o'zlarining eng magbul retseptlariga muvofiq boshqarilishi mumkin. Ragamli gishloq
xo'jaligi yugori mahsuldor, oldindan kutadigan va iglim o'zgarishi natijasida yuzaga kelgan
o'zgarishlarga moslashadigan tizimlarni yaratadi. Bu, o'z navbatida, ozig-ovqat xavfsizligi,
rentabellik va barqarorlikni oshirishga olib keladi. Bargaror rivojlanish magsadlari doirasida
ragamli gishloq xo'jaligi gishloq xo'jaligining samaradorligi, iqtisodiy samaradorligi va
bozor imkoniyatlari, ijtimoiy va madaniy imtiyozlar orqali iqtisodiy foyda keltirishi
mumkin. O'zbekiston Respublikasi Birinchi Prezidenti I.Karimov gishloq xo'jaligini
isloh qilishning ahamiyatiga quyidagicha baho beradi: "...Agrar sektorni tubdan isloh
qilish va jadal rivojlantirish muammolari islohotlarning dastlabki bosqichida hamda
O'zbekistonning bozorga o'tish strategiyasida hal qiluvchi ahamiyat kasb etadi. Biz
gishlogning ustun darajada rivojlanishini ta'minlashni, qishloq xo'jaligini sifat jihatidan
yangi asoslarda qayta tiklashni o'z oldimizga vazifa qilib qo'ydik[2]..."

O'zbekiston Respublikasining 2030 yilgacha ijtimoiy - igtisodiy rivojlanish Konsepsiyasi
va Ragamli O'zbekiston - 2030 strategiyasining Konsepsiyasi umum xalq muhokamasiga
tagdim etildi. Unda ko'zlangan magsad sifatli va gimmat bo'lmagan internet va mobil
alogasini joriy etish,shahar va gishloq o'rtasidagi ragamli tafovutni kamaytirish,elektron
yozuvlar ustuvorligi va korrupsiyaga qarshi kurashishni kuchaytirishdan iboratdir.
Jamiyatning gqancha ko'p a'zosi yangi ragamli, yuqori texnologik mahsulotlarni egallasa,
ularning xaridorgirligi va qimmati shuncha ortadi, ya'ni iste'mol ko'lamining oshadi.
Natijada igtisodiy rivojlanish salohiyati yanada ortadi.O'zbekiston Respublikasi Prezidenti
Murojaatnomasida ta'kidlaganidek, ragamli igtisodiyotni qurilish,energetika,qishloq va
suv xo'jaligi, transport,geologiya, geologiya,kadastr,sog'liqni saqglash, ta'lim va arxiv
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ishlarigajoriy etishustuvor yo'nalishlarihisoblanadi[1].

Xulosa. Ragamli igtisodiyot agrar sektorga bosqgichma-bosqich o'tib borilishi, gishloq
hududlarida aholining ishlab chiqarishda qo'l mehnati sarfining kamayishi hisobiga mehnat
unumdorligi va mahsulot sifatining oshishiga ijobiy ta'sir ko'rsatishi bilan bir gatorda,
mehnatga layoqatli aholini gishloq xo'jaligiga bog'liq bo'lmagan faoliyat turlariga yo'naltiradi.
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AHHOTAIIUA
Kwuuuk 6u3Hec Ba Xycycuii TagOMPKOPIUK CEKTOPUHU paKaMIALLITUPUILL >Kapa€HIapura
(haos KaTHAIUMIIMHM TabMUHJALL, OYyHM pardaTIaHTUPYBUU HOPMATUB-XYKYKHUI
BOCHUTAJIap SpaTUll, KYHAAJIMK KYHOAJAHT Macajajap €4YuIlura IaBjaT KyMaruHU
Ky4alTUpuIl, XykKyMatr Kadoaatu Oyimya ymly ceKTopra AaBjiaT Ba YET 3JJIUK
WHBECTULIMSUIAP (AKTUB Ba KaNWTAT)HU XKal0 KAIUIL, KAWYUK (PMpMa Ba KOPXOHAJTAPHUHT
WJIFOp HOY-Xay Mapkaszjiapyd OWJIaH MHHOBAaLlMOH XAaMKOPJMKHM JaBJIaT TOMOHWIAH
XagaJUlallTUPUIL Ba MYBO(GUKIALITUPUIL MAKPOUKTUCOIMI KypcaTKUUJapHU
OapKapopJIalUTUPUIIL YUYH XA TyBUM axaMmusITra ara. Maxkonana Takinud KAJIMHAETTaH
WYHAIUIILUIAp KWYMK OM3HEC Ba XyCYCUIA TaAOMPKOPIUK XOJATUHN PaKaAMJIM UKTUCOIUET
TaMOWWJIIapuUra MOC paBUIIAA PUBOXJIAHTUPHUIL WCTUKOOJJIapuUra WYHAITUPWITaH
0y116, MaMJTaKaT UKTUCOAUETUAATH YIIOY CEKTOP HATUIKAIOPJIUTH Ba HAPIOPIUTUHUA
OLIMPHUIITAa MMKOH Oepuluu Tydaiam pecnyOJuMKa axOJIUCUHUHI KaTTa KUCMU
(bapOBOHIMTMHY XaMa MAaKpPOUKTUCOANI 0apKApOPJAMKHUA TAbMUHIALIMHUHT MYXUM
aTpuOyTH crudaTraa HaMOEH STA/IN.
Tagnu cy3aap: pakamian UKTUCOAUET, KNIMK OM3HEC, pUBOXJIAHUII CUECATH, SJIMA
WYKHA MaxXCyJ0T, MaKpPOUKTUCOIUI OapKapOpIMK
AHHOTAIIUA
KitroueBoe 3HaueHue 171 CTaOMIM3alM MAaKPOIKOHOMUYECKUX TTOKA3aTEIE UMEET
co3lIaHie€ HOPMATUBHO-IIPABOBbIX MHCTPYMEHTOB CTUMYJIMPOBAHUSI M TMOOIIPEHMUS
pacCIlIMPEHHOrO BOBJICUYECHHUS CEKTOPA MaJIoro OM3Heca M YaCTHOTO MPEAITPUHUMATEILCTBA
B IPOLIECCHI IM(PPOBU3ALIMA SKOHOMUKHM, OKa3aHUE €My HEOOXOAMMOM roCy1apCTBEHHOM
MOIIEPXKKHM IO PEIICHUIO 3JI000AHEBHBIX 3aday, MPUBICYEHUE B BTOT CEKTOP
rocyaapCTBEHHBIX U MHOCTPAHHBIX MHBECTULMI (aKTMBOB U KaluTana) IMOMI
MPaBUTEJbCTBEHHYIO TapaHTUIO, aKTUBM3alldsl U KOOpAMHALIMS MHHOBAallMOHHOTIO
COTPYAHMYECTBA MaJIbIX (PUPM U TPEANPUSATUIA C BEAYIIMMHU HOY-Xay LIEHTpaMHu CO
CTOPOHBI rocynapctna. [Ipenaraemple B CTaThe HAIIpaBACHUS HAMPABJICHBI HA YTyUYIIEHUE
COCTOSSHMS M MNEepCHeKTWBAM pa3BUTUS MajJoro OM3Heca M YaCTHOTO
MPEeANPUHUMATEIBCTBA TTOCPEACTBOM IIMPOKOTO PACHPOCTPAHEHUS BO3MOXHOCTEN
(POBU3ALINY, TTO3BOJISIOIINE MTOBBICUTH PE3YJIbTATUBHOCTD U MPOAYKTUBHOCTD 3TOTO
CEKTOpa HJKOHOMMKHU CTpaHbl KaK BaXHOTro aTtpubyra B oOO0eCIeYeHUU
MaKpO3KOHOMUYECKOW CTAOMJIBHOCTU M OJIaroIojiydrsi OrpOMHOM 4aCcTU HaceJeHUs
pecnyOIMKU.
KmoueBbie cjioBa: uudpoBas 3KOHOMUKA, MaJiblii OU3HEC, IOJUTUKA Pa3BUTHSI,
BHYTPEHHUI BaJIOBOM MPOAYKT, MAKPO3KOHOMUYECKAsI CTAOUIBHOCTD.
ABSTRACT
Creating regulative measurements for stimulation growth and development of small
business and private entrepreneurships by involved them in the digital economy, assistance
to them in getting a necessary state support on decision daily harvest tasks, under the
government guarantee to do attraction in this sector the state and foreign investments
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(assets and capitals), state activates and coordinates innovation collaboration between
small firms and undertakings and leading now-how centers' representatives. The offered
ways in this article are directed to improving situation and perspectives for developing
small business and private entrepreneurship by way awide spread the digital opportunities,
which are capable of raising the resultants and productiveness of this sector of country
egconomy as an important attribute at providing for macro-economic stability and
republic huge part population's prosperity.

Key words: digital economy, small business, the development politics, internal gross
product, macro-economic stability.

[Tpesuaent 1. Mup3uéeB otmeuas: "Mbl HE CMOXEM MOJHOCTbIO PELIUTh BOIMIPOCHI
MOBBILLIEHUST 3aHSITOCTA U JOXOA0B HaceJeHUs, YBeJIUUECHMST MOCTYILUIEHUIA B OIO/IKET,
CTpOsl JUIIb KpyIlHbie npeanpustus. Camoe BaxXHOe HallpaBjeHue paboThl MO
MOBBILIEHNIO YPOBHS KU3HU - Pa3BUBATh MPEANIPUHUMATEIbCTBO U MaJiblii OusHec" [1].
B cooTBeTcTBUE C 9TUM 3aMeyaHUEM, pa3BUTHE CEKTOpa Majoro OM3Heca M 4YaCTHOTO
MpeanpruHUMaTeIbCTBA pacCMaTpPMBaeTCsl KakK IUIalgapM AajJbHEMIIEro YKperuieHUs
MaKpO3KOHOMMYECKOU CTaOMJILHOCTU, OJIarornoydrsi OOJbLIMHCTBA TPYAOCITOCOOHOTO
HacejqeHus pecnyonuku. CorjlacHO CTaTUCTUYECKMM JaHHBIM, MPUBEICHHBIM B
WCTOYHUKE [2], moas MaJioro OM3Heca W 4YacTHOro mnpeanpuHumateabcTBa B BBII
ctpanbl B 2017 romy coctaBwmwia 53,3% wiu 119301 Miipa. cyM, KOJTMYECTBO PaOOTAIOIINX
OT BCETO 3aHSITOTO HaceJIeHUsI CTpaHbl coctapiseT 78,3%. PaccmaTpuBast Mo-CTpyKTYpHO
BKOHOMMUKY pecnyOJMKN MOXEM YBUAETh CIAEAYIOIIYI0 KApTUHY: I0JIsS 3TOr0 CEKTOpa B
MIPOMBIIIIJIEHHOM MTpoayKInu paBHa 39,6%, cenbckoro xo3sicTa - 99%, cTpouTeIbCTBE
- 65,1%, po3Hn4HOM TOBapoobopoTte - 88,4%. OTHOCUTENIBHO JIOJIM SKCIOPTa B O0IIIEM
00BbeMe BDKCITOpTa pecIyosimky npuBomutcs nudpa 27%, nmmopra - 50%, a mons
MHBECTULINI cocTaBisieT 32%. V3 3TUX CTaTUCTUYECKUX JAHHBIX MOXKHO CE/IaTh BEIBOL
O CYILIECTBOBAaHMU BO3MOXHOCTHU pa3BUTHS JAHHOTO CEKTOpa B chepe oKazaHUsl YCIYT,
B YaCTHOCTH, 3JIEKTPOHHONM KOMMEPLMHU, TOPTOBJIM U ayTCOPCUHTA U T.II.

B Ilocnanum Ilpesuaenta Onuit Maxiiucy moauyepKUMBAETCsI O HEOOXOOMMOCTU
OBJaJCHUS BCEMU HAMU COBPEMEHHBIMU 3HAHUSIMU U, B OCOOEHHOCTHU, COBPEMEHHBIMU
MH(GOPMALIMOHHBIMUA TEXHOJOTMSIMU JJIS1 HallIeTO TMporpecca. DTo MpeaoCTaBUTh HaM
CaMbIil KOPOTKUI ITyTh K JOCTUKE€HMIO coBepiueHcTBa [3]. Iloatomy ['maBoit Hamei
CTpaHbl B TEKYyIIEM TOdy OTMEUEHO O HEOOXOAMMOCTU KapAWMHAJIbHOIO M3MEHEHMSI
MOJIUTUKUA B OOJaCTU pa3BUTUS LIM(PPOBOA SKOHOMUKHM. Jlamee MM oTmevaeTcs, BO-
MepBbIX, HEOOXOAMMO IMOJHOCTbIO TMEPEBECTU B IJEKTPOHHBIN GopMaT cdepy
CTPOUTEIbCTBA, SHEPTETUKM, CEIBLCKOE M BOMHOE XO3SMCTBO, TPAHCIIOPTa, T'€OJIOTHUM,
KagacTpa, 31paBoOXpaHeHUs, 00pa30BaHUsI U apXuBHOe Aey10. Kpome 3Toro, KpuTuyecku
MEPECMOTPETh CUCTEMY "DIEKTPOHHOE MPABUTEILCTBO" U peayim3yeMble IPOrpaMMBbl 1
NMPOEeKThl, B KOMIIJIEKCHOM IOpsJIKe pPEIIUTh BCE€ OpraHM3allMOHHBIE U
MHCTUTYLIMOHAJIbHbIE 3aJa4u.

s yckopeHMs pa3BUTUS LUUPPOBON 3KOHOMUKM B Y30€KMCTaHE, B LIEISIX
MOJATOTOBKY BhICOKOMTPOMECCUOHANIBHBIX CIIELIMAIMCTOB B C(pepe BHICOKMUX TEXHOJOT UM
COBMECTHO C 3apyOeXXHBIMM TTapTHepaMM Hayajach peajmu3alus IpoekTa "MuanoH
MmporpaMMMCTOB", HameueHo co3aath "IT-nmapk”oB Kpome T. TalikeHTa ele U APyrux
KPYIHBIX Topomax Y30ekucraHa. [loMmumMo TOoro, oTMe4eHo, 4TO BO BCeX 3Tarax
00pa3oBaTebHOrO Ipolecca MOJKHBI BHEAPSTHCS MHGOPMALIMOHHBIE TEXHOJIOTUU
MEXIYHAapOJHOTO 00pa3lia, 0 HEOOXOOAMMOCTM B IOcCJenywlliue 2 roga odbecnyeuThb
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MOKPBITUE BCEX KUIIUIAKOB U MaxaJlJleil BLICKOCKOPOCTHBIM MIHTEpHETOM.

Kak npuBomutca B maHHoM IlocnaHum, eciam Ha CErOmHSIIIHMIA I€Hb CBbILIE 7
TBICSIY YUPEXKAECHUS 3APaBOOXPAHEHUS U J0- M LIKOJHOIo 00pa30BaHUs MOAKIIOUYEHBI
K BBICOKOCKOPOCTHOMY MHTepHeTy, To B Ovpkaiiue 2 roaa eie 12 ThicsSd ydpexXaeHuit
OyIyT IMMOAKIIOYEHBI K BBICOKOCKOPOCTHOMY MHTepHETYy. C y4yeToM 3TOro 1aHO yKa3aHUe
3aBEpIIUTh B ABYXMECSIUHBIN CpoK pa3pabotaTth IIporpammy "LlndpoBoit Y36ekucTaH
- 2030".

Peanuzaiysi mprHUMaeMbIX Mep TOCYyIapCTBOM, JajibHEIasi COBEpLIEHCTBOBAHUE
peryaupoBaHus cepbl MajJoro U CpeaHero OM3Heca AOJKHBI ObITh HampaBJIeHbl Ha
paspelieHue mpobyeM, B YACTHOCTU:

1. Tak kak Oojee 62% 3aHATBHIX B MaJoM OM3HECce CTpaHbl 3aHMMAIOTCS
WHAVMBUIYAJTBHBIM TPEANPUHUMATEILCTBOM 1 JIMIIB OKOJIO 16% TIpUXOAUTCST Ha MaJjibie
NPEeanpUsITUS U MUKPOGUPMBI, U, HU3Kas OOJS 3aHSATHIX B MaJIbIX MPEANPUSITUSIX
otmeueHa B Hasowmiickoit (11,3%), Kamkamapsuackoii (12,4%) u TamkeHTCKOM
(13,2%) obnacTsax clienyeT MpeayCMOTPETh BapUMaHTHI YBEJIWYEHUS JOJIU MAaJIbIX U
CpeaHUX TPEANPUITUA KaK MO BCeil pecryOyinke, TaK U B OTMEUEHHBIX 00JIaCTSIX.

2. I1oBBICUTH YPOBEHb KOHIIEHTPALIMU AESITeIbHOCTU MaJIbIX U CPEIHUX TIPEANPUITUIA
B c(pepe MPOMBILLJIEHHOTO MTPOM3BOJACTBA U CTPOUTEIbCTRBE.

3. ITocKonbKY BbICOKAs 10JIS1 YMCIEHHOCTU CYOBEKTOB MaJIOTO OM3HECA COXPaHSIETCs
B Toprosie (26,7% ot ob11ero KoandecTsa Wwin 63,7 THICSIYN CYObEKTOB), a B POSHUYHOM
TOBApOOOOPOTE Ha MO0 MaJbIX NPeAnpuaThii 1 MUukpodupm npuxonutcs 20,2%, Ha
JIOJII0 UHAMBUAYAJIbHBIX MpearnpuHuMareneii - 69,4% or ux oOIllero KOoJn4ecTBa,
CTUMYJMPOBATh MepernpoGUIMpoBaHUEe WM CO3JaHKME HOBBIX CYOBEKTOB MAajoro u
cpeaHero 6u3Heca B cepe oKkazaHUs MHGOPMALIMOHHBIX U TTPOrPaAaMMHBIX YCIIYT, MpU
3TOM, C OCOOBIMM aKIIEHTOM Ha pa3BUTHE 2JIEKTPOHHON KOMMEPLIMM U TOPTOBJIN.

4. B cBsI3U TeM, UTO B PETMOHAJILHOM pa3pe3e HamOoJblliee KOJUUYECTBO CYyOHEKTOB
MaJIoro OM3Heca OCYILIECTBIISIET CBOIO ACSTEILHOCTh B ropome TamkeHte (22,6%),
TamkenTckoit (9,6%), Pepranckoii (8,8%) n AnmmxkaHckoil (8,7%) obmacTsx u B
JAHHBIX YEThIPEX PETMOHAX OCYIIECTBIISIOT CBOIO IeSITeIbHOCTh 0KOJIO 50% cyOBeKTOB
MaJoro OM3Heca OT MX OOIIETO0 KOJMYECTBA, YTO CBUACTEILCTBYET O HaJIU4YME
HEHMCIOJIb30BAaHHOIO MOTEHIIMAkla pa3BUTUSL Majoro Ou3Heca B JAPYIMX pervoHax, B
taknx Kak CeipnaperHcKas (3,2%), Hasowiickast (3,3%) n JIxu3akckast (4,2%) obmacTy,
cjaeaoBaTe/IbHO, HEOOXOAMMO YCWJIMTh MOAAEPKKY CO3JaHUSI M Pa3BUTUSI MAJIOTO U
cpenHero 6u3Heca B 3TUX O0JIACTSIX, a TAKXKE B APYTUX PETMOHAX PECHYOJUKH.

CornacHo MCTOYHUKY [4] Ha OCHOBe aHajlM3a AWHAMUKU CTATUCTUYECKUX
rokasaTesieii, OTMeuUaeTcsl €XXerogHoe BO3pacTaHue POJIM Majioro OM3Heca U YaCTHOIO
NnpeANpUHUMATENbCTBA B COLMAJbHO-3KOHOMMUYECKOM Pa3BUTUU CTpPaHBI.
[TonoxurenbHble TEHACHLIMM B 3TOW cdepe MTOCTUTHYTHI Ojarogapsi peanu3aluu
KOMITJIEKCHBIX CUCTEMHBIX Mep MO yIJyOJeHUI0 PHIHOUYHBIX peopM U Jubepaniu3aluu
BKOHOMMKH, YIYUIIEHUIO JEJI0BOM Cpelibl, pa3BUTHUIO KOHKYPEHLIMM U 3alUTe YaCTHOMI
COOCTBEHHOCTH. JlaHHBIE MEPHI TTO3BOJISIT CO3AATh 0O0JIee TMTPOU3BOAUTEIbHBIE paboUne
MecTa B MajJoM OM3Hece, YBEJIMYMUTb €ro BO3MOXHOCTM ISl BXOXACHUS Ha PHIHKU
3apyOekKHBIX CTpaH, YTO OTPA3UTCSl B PACIIMPEHUU 3KCIIOPTHOTO MOTEHIIMajla CTPaHbl
1 pocTa 0JaroCOCTOSTHUSI HaceJIeHUS.

B cBsa3u ¢ tem, uto B [locnanuu Ilpe3unaenta k Oanii Maxiucy moadepKuBaaoch
0 HeoOXOmMMOCTM pa3paboTaTh MpoekT 3akoHa "O MajmoM M cpegHeM Ou3Hece", B
KOTOPOM JOJIKHBI OBITh TTPEIyCMOTPEHbBI MEXaHU3Mbl CTUMYJIMPOBAHUSI MIPeICTaBUTEIEH
JaHHOH cephl, mojaraeM, 4YTo 1Jisl BOILUIOLIEHUS B XKM3Hb MOJUTUKM T10 JaJTbHEHIIeMY
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Pa3BUTHIO CEKTOPa MaJIOTO OM3HEca M YaCTHOTO MPeANpUHUMATEIbCTBA 1IeIECO00pa3HO
Y4eCTb CJICAYIOINIME TTOJA0XKEHUS TTpU (DOPMUPOBAHNUM JAHHOTO 3aKOHOIIPOEKTa M APYTUX
HOPMAaTUBHO-TIPABOBBIX aKTOB ITPABUTEILCTBA:

- HEOOXOIMMO 3aKPEeTNUTh HOPMBI U TTOJIOKEHUS CTUMYJIMPOBAaHUS JAHHOTO CEKTOpa.
[Ipu sTOM, Hapsimy ¢ MpeaoCTaBACHHBIMU TapaHTUSIMM M pecypcaMy NpPaKTUYECKU
3HAYMMBIM SIBJISIETCS CO3JaHMe CIIEIMAJIM3UPOBAHHOIO OpraHa OTBETCTBEHHOIO 3a
pacimpenue nuppoBU3aLNU JeSITeIbHOCTA JaHHOTO CEKTopa U pa3pelieHue mpodiemM
JTaHHOTO ceKTopa (rocygapCcTBEHHBIE KOHCYJIBTAlIMOHHBIC, MCCIEIOBATEIbCKUE U
aHAJIMTUYECKME areHTCTBAa U LIEHTPHI, KOMMCCUM HaIeJeHHBIC MPaBOM HM3MEHEHMUS
TpeOOBaHUIA 3aKOHOAATEJbCTBA B MOJb3y MHTEPECOB CYOBEKTOB MaJIOro Ou3Heca U
YaCTHOTO MPeANPUHUMATEIbCTBA);

- oOpa3oBaTh KOOPAMHALMOHHYIO TPYIINYy IPU NMPaBUTEIbCTBE CTPaHBI
YVIIOJTHOMOYEHHOTO pachpeaeisiTh TOCyIapCTBEeHHbIE aKTWMBBI M KaIllUMTall, a TaKXKe
MpYBJIEKAaTh MHOCTpaHHbIE (DMHAHCOBBIE, HeMaTepUaJIbHbIE M APYTrde PEeCypchl MO
rapaHTUIO TpaBUTEJIbCTBA JJs8 Pa3BUTHUSI CeKTOopa MajJoro Ou3Heca U
MpeINPUHUMATEIBCTBA, B TOM UMCJIC PACIIUPEHUS y4acTUs CYyOBEKTOB JAHHOTO CEKTOpa
B LIM(POBU3ALIMN SKOHOMUKM,

- OpPraHmM30BaTh CTPYKTYPY B BeICHUHU CIIELIMAJIN3MPOBAHHBIX OPraHU3allii U, B TOM
yucye, npu BY3ax cTpaHbl OTBETCTBEHHBIX 3a AKTUBM3ALMI0 U KOOPAWHALMIO
WHHOBAIIMOHHOTO COTPYOIHUYECTBA MAJILIX (DMPM M TIPEANPUSATUI C BEAYLIMMU HOY-
xay LIeHTpaMu 3apyOesKHBIX CTpaH Ha OCHOBE 3aKperuieHus GYHKLIMUA KOHTPOJISI JaHHOM
cepbl TOCYyIapCTBY.

Pabota B 3TOM pakypce MOMOXET MOAHSATH CEKTOp Majoro Ou3Heca MU 4YaCTHOIO
MpeAIPUHNMATEILCTBA B CTpaHEe HAa HOBBIN YPOBEHb PAa3BUTHSI, TEM CaMbIM YBEJIMYUB
cTerieHb IM(POBM3aLIMM SKOHOMUKM, KOTOPasI M TTOCTYKUT POCTY MaKPOIKOHOMUYECKOM
CTAaOMJIBHOCTU M 0J1arOCOCTOSIHUSI HAaceJIeHUSI CTPaHblI.
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ABSTRACT
The article discusses the problems and tasks that banks must solve in a rapidly growing
digital economy. It also analyzes the ongoing reforms in Uzbekistan, in the process of
digitalization of the economy and new services provided by banks.
Key words: Digital Economy, electronic payment services, Digital Bank, Electronic
Government, Internet banking, mobile banking.
AHHOTAIIUA
Makosana pakaMJIu UKTUCOAMET XXKaaajl PUBOXJIAHAETTaH OYTyHIM KyHAa OaHKJIap
amaJira OIUMPHUIIM JO3UM OyiAraH HCIOXOTJIap Ba MyaMMoJjap KYpuO YMKWUJITaH.
IlyHMHTeK MKTUCOOMETHU pakKaMJIAIUITHPHII XapaéHuma Y36eKHMCTOHHA amaira
OLLIMpUIAETTaH UIIJIap Xamaa OaHKJIap TOMOHUAAH Myara KyiuiaaéTraH sSsHru Xxu3Matjiap
TaxJInJ KAJMHTAaH Ba TaBcusuiap OepujraH.
Kammr cysnap: Pakamiiv MKTUCOOUET, SJIEKTPOH TYJI0B XW3MaTIapy, paKkamjaluraH
0aHK, DJEKTPOH XyKyMaT, UHTEPHET OaHKWHT, MOOWJI OaHKWHT.
AHHOTAIIUA
B craThe paccmaTpuBaloTcs MpoOaeMbl U 3adauyu, KOTOpble 0aHKM JOJKHBI pelllaTh
B YCJIOBMSX OBICTPO pacTylled HU@POBOM 3KOHOMHUKE. A Takxke, aHaAJIU3UPYETCS
ocyliecTBiasgeMast pepopMbl B Y30eKHUCTaHe, B IIpoliecce HUMPOBU3ALIMU S KOHOMUKHU 1
HOBBIE YCJIYTU, MpeaocTaBiseMble OaHKaMMU.
KmoueBbie caoBa: LludpoBass sKOHOMHUKA, YCIYTU SJEKTPOHHBIX IIATEXEMH,
HudpoBoil 6aHK, DIeKTpPOHHOE NpaBUTEILCTBO, MHTepHEeT-0aHKUMHI, MOOWIBHBIN
OaHKWHT.

In the address of the President of the Republic of Uzbekistan to the Oliy Majlis
(Supreme Assembly) on the important priority tasks for 2020, he stressed that we need
to take decisive measures this year to develop the banking system:

"Unfortunately, the banking system lags behind modern requirements for 10-15
years, especially in terms of the development of digital technologies, introduction of
new banking products and software.

Starting from 2020, a large-scale transformation program will be implemented in each
bank. Our focus will be on increasing the capital, resource base and profitability of
banks.
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In the banking system, we should establish the activities of the "factory of projects"”
aimed at supporting entrepreneurs."

Today, the global financial system is undergoing revolutionary changes, which are
associated primarily with the rapid growth of market share in such elements of the
Digital Economy as electronic payment services, cryptocurrencies and lending without
intermediaries. The market is experiencing intensive growth in mobile payments (from
2010 to 2015 (Figure 1), the annual increase almost doubled) and mutual lending (in
the US in recent years increased 15 times and in 2015, the turnover amounted to 77
billion dollars.). It should be emphasized that, unlike traditional activities, Internet
companies do not have any material basis and market valuation is directly related to the
accumulation of data by the company. It should also be noted that in the sphere of
material production, the marginal efficiency of investments decreases with the expansion
of the scope of activity and coverage of the market, and in the sphere of the Digital
Economy the opposite is true. So, based on current trends, we can say that the Internet
economy and the information revolution in the financial sector has put the real sector
in the position of a donor.

SPENDING VIA SMARTPHOMNE
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Figure 1. Growth in mobile payments

The rapid development of the Digital Economy requires banks to carry out radical
reforms of all the foundations of the traditional banking system. Only competently and
successfully using customer data banks will have an advantage in the Digital Economy.
Today, banks in Northern Europe, Australia and the United States are actively using
remote banking services about 60 % of customers. Studies show that half of the adult
population of the United States through smartphones and tablets use banking services.
When choosing financial services, consumers take into account the advantages and
convenience of banking services offered through digital channels at anytime and anywhere.

The current situation in the financial market indicates that the bank that will effectively
create partnerships with successful it companies in the financial and technical sector
with leading experience in the field of big data analysis will have success. As a result, the
number of digital banks that do not have their own offices and ATMs is growing rapidly
in the world. The main advantages of Digital Banks include customer-centricity,
personalization of offers and mobility. Digital Banks provide services to modern society,
primarily in the field of mobile devices, social networks, information services, e-
Commerce, e-Commerce, etc. the Infrastructure of the Digital Bank is optimized for
digital communications and is ready for a rapid change of technologies. The main tasks
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of Digital Banks are to inform the client about the account status, operations, search for
the nearest branch, ATM or kiosk. Digital Bank also provides its customers with an
online service that is able to work on all platforms with a predominant focus on mobile
devices. The creation and construction of a Digital Bank requires process optimization,
a new organizational culture and flexible it solutions that support a high rate of introduction
of new products to the market and personalization of services, which requires restructuring
not only the entire it architecture of the bank, but also the infrastructure services for
working with customers. In 2017. seven main directions of improvement of the Digital
Banking model were identified and proposed - omnichannel and simplification of user
services, development of new methods and tools for information management, open
API, competition and partnership with financial and technical companies, development
of mobile payments, development of innovation management strategy, innovative
regulation.

Many banks, taking into account the user's wishes, quickly took up the development
of remote banking services and maintenance of applications for mobile devices in the
first place. Taking into account the current trends in the global financial services market,
the world's leading banks in 2015 created a financial and technological research company
R3 CEV LLC to conduct research on the possibility of using blockchain, bigdata and
other technologies. The company consists of more than 80 of the world's leading financial
institutions. 3 March 2016 R3 announced the completion of tests of the blockchain
solution to facilitate trading in debt instruments and on April 5, 2016 presented a project
called Corda - "a distributed register developed for financial services". The company said
that this technology is very different from the blockchain technology. The new Protocol
does not have abuilt-in cryptocurrency, only project participants get access to their
data.

Uzbekistan has developed a Comprehensive program for the development of the
National information and communication system of Uzbekistan, designed for 2013-
2020, in accordance with which the development of ICT in the country. Speaking at the
enlarged meeting of the Cabinet of Ministers devoted to the results of socio-economic
development of the country in 2016 and the most important priority areas of the
economic program for 2017, President of Uzbekistan Sh.Mirziyoyev noted in his
report: "Our urgent task, relevant today and in the future - to ensure the effective
functioning of the entire system of "Electronic government". It should be noted that the
current stage of development of the digital economy in the country is characterized by
a period of formation and high dynamics of development. ICT development in Uzbekistan
is carried out in 4 stages:

1) 2000-2002, the initial stage of development - the period of phased introduction of
ICT and improvement of public administration;

2) 2003-2007, the second stage - the period of adoption of the main legislative and
regulatory documents and the widespread introduction of ICT;

3) 2008-2012, the third stage - the period of the beginning of the active introduction
of internal information systems and software products in state bodies, the provision of
information and reference electronic services;

4) 2012 - present, the fourth stage - the period of further improvement of the
structure of public administration.

Today, the Banking system of Uzbekistan is actively introducing innovative information
technologies. According to the results of the Banking system in 2016, at the enlarged
meeting of the Board of The Central Bank of the Republic of Uzbekistan it was noted
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that the share of banking services in the structure of financial services amounted to 88
% and increased by more than 1.2 times compared to 2015. In addition, according to the
results of the Banking system in the 1st quarter of 2017, specific tasks of expansion,
improvement of the range of banking services and accelerated introduction of modern
ICT were identified.

The share of customers regularly using remote banking services in the country is
growing rapidly (Figure 2). It should be noted that the share of SMS-Banking and
Mobile Banking in remote banking is growing at a significant pace, ahead of Internet
Banking and bank - client services by more than an order of magnitude.

2011 2012 2013 2014 2015 2016 2017

B Internet Banking and "Bank-Consumer" SMS-Banking and M obile Banking

Figure 2. Share of banking services in the structure of financial services.

Currently, the banks of the Republic use such types of remote banking services as
bank-client, Internet Banking, Mobile Banking and SMS-banking. For example, The
National Bank for foreign economic activity of the Republic of Uzbekistan provides its
customers with online services such as SMS-informing, e-mail-informing and personal
IVR-Cabinet. By sending SMS messages to a cell phone, the owners of NBU accounts
receive operational information. E-mail-informing also allows customers to receive the
same operational information about the account status via e-mail address and the Internet.
Personal IVR-Cabinet (Interactive Voice Response) is a system of voice alerts. This
intelligent platform allows to receive information about banking products and services,
as well as information on Deposit accounts of the client in an interactive mode through
a personal IVR-Cabinet when dialing from mobile or landline phone numbers to the
service number of the bank.

Commercial Banks for corporate clients provide Internet Banking, allowing you to
use the full range of services for remote account management via the Internet, as well
as offers its customers remote Banking services (DBQO), which allows you to remotely
manage your bank account via the Internet and telephone.

As the practice of providing online services and remote banking services to customers
shows, domestic banks offer a fairly limited type of online services. In addition, it should
be noted that the adaptation of banking activities and solutions to the requirements of
consumers is quite slow. In order to improve and develop online services, remote
banking, it is proposed to take a number of measures:

1. Reduce the distance between banks and consumers with the help of new technologies.

2. Build banking services with customers on the basis of constant consultation basics.

3.Develop and establish collaborative relationships between traditional banks and
professional organizations for the introduction of new IT-technologies.

4. To develop and use new technologies of banking operations, it is mandatory to
attract customers.

For the active introduction of innovative banking services in the banking system, the
Republic of Uzbekistan needs to develop a similar developed countries programs
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strategy for the development of the Digital Economy, which requires not only investment,
but also focus on the experience of States ahead in the field of digitalization.
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AHHOTAIIUA
Makomana I'pysust Ba Poccusima sTHOMamaHUil TYpU3MHMHI PUBOXJIAHUIIUIAATA
Taxxpubanapu, STHOMaJIaHUI TYPU3MHU PUBOXKIAHTUPUIIAA aXOOPOT TEXHOJIOTUSIIapU
Ba paKamMJIALITUPHUIIHUHT YPHU TaxJIWI KWIMHIN. DTHOMAaJaHUN Typu3M OO0OBbEKTIapU
XaJIKJJapHUHT MWW MaJaHUSITUHY TapKaTUII OYiiya MyXUM MapKasiap XUcoOIaHaIu.
DTHOMaAaHUI TYpU3MHM PUBOXJIAHTUPUIL yUyH aBBasl MIHTepHETIaru mMaxcyc cair
oumnno, y epaa 3JeKTPOH MabJIyMOTHOMAJINU aXOOPOTHU XKOMIAILITUPUIL Kepak Oyaaau.
by axGopotna yTkaswinaerraH MWUIMA-MagaHW TaaOupJap, TYPUCTHUK XapuTaiap,
TYPUCTUK OOBEKTIIAp XaKuaa Mabiymomiap 6epunaau. LIlyHuHraek, TypucTUK Xu3Matiap
Ba pekjJaMa XaM KeJTUpWIaau. DTHorpaduK MapKaapHU sipaTMII XaM MaxaJjJuid
axXOJMHUHT MWJJIMI Ba MaJaHUI XyCcycUsITaapyu OulaH TAaHUILTUPUILITA epaaM Oepaiu.
Kamr cy3aap: sTHoOMagaHuii Typu3M, paKaMJIAIITUPUIL, STHONAPK, TYPUCTUK OOBEKT,
pekjiama, TYpUCTUK XM3MaT, 3THOXOBJIM, Oalipam.

DTHOKYJbTYPHbBIN TYPU3M U Er'O IIU®POBU3AIINSA: OIIBIT I'PY3UN
N POCCHUHA
AHHOTAIIUA
B cratbe anHanmusupyercs omnbIT I'py3um u Poccuy B pasBUTHM 3THOKYJIBTYPHOTO
Typu3dMma, MecTa MH(MOPMAIMOHHBIX TEXHOJOTUM M HM(PPOBU3ALMUU B Pa3BUTUU
BTHOKYJBTYPHOro Typu3Ma. OOBbEKTbl STHOKYJIBTYPHOTO Typu3Ma SIBISIIOTCS Ba>KHBIM
LIEHTpaMM1 I10 PACIpPOCTPAHEHMIO HALMOAJbHOW KyJIbTYpbl HapomoB. Jl1gd pa3BuTus
STHOKYJILTYPHOTO Typr3Ma HEOOXOAMMO BHAYaJle OTKPbITh B IHTepHETe criealbHbIA
CalT, pa3MEeCTUTh TaM JIEKTPOHHYIO CITPaBOYHYIO0 MHMopMaluio. B atoit nHgopMmanmmn
MPUBOASTCS CBEACHUS O MPOBOAMMBIX HAIIMOHAJBbHO-KYJbTYPHBIX MEPOMPUSTHUSIX,
TYPUCTUUYECKUE KapThl, TYPUCTUYECKUE OOBEKTHI. Takke MPpUBOAATCS TYPUCTUYECKUE
ycayru U pekinama. CoznaHue 3THOrparuuecKnx mapkoB TAKXKe MOMOXKET O3HAKOMIIEHUIO
C HALIMOHAJILHBIMU U KYJBTYPHBIMM OCOOCHHOCTSIMA MECTHOIO HACEJICHUS.
KnwueBbie ciaoBa: 3THOKYJAbTYPHBIM Typu3M, LM@poBU3alLMs, 3THOMAPK,
TYPUCTUUYECKUI OOBEKT, peKjiaMma, TYpUCTUUYECKas YyClIyra, 3THOABOD, MpPa3mHUK.

ETHNOCULTURAL TOURISM AND ITS DIGITALIZATION: THE
EXPERIENCE OF GEORGIA AND RUSSIA
ABSTRACT
The article analyzes the experience of Georgia and Russia in the development of
ethnocultural tourism, the place of information technology and digitalization in the
development of ethnocultural tourism. Objects of ethnocultural tourism are important
centers for the dissemination of national culture of peoples. For the development of
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ethnocultural tourism, you must first open a special website on the Internet, place
electronic background information there.

This information provides information on ongoing national-cultural events, tourist
maps, tourist sites. Travel services and advertising are also provided. The creation of
ethnographic parks will also help familiarize with the national and cultural characteristics
of the local population.

Key words: ethnocultural tourism, digitalization, ethnopark, tourist destination,
advertising, tourist service, ethnic yard, holiday.

MabjiyMKM, XaxOH aMaJueéTuaa ajJoxuia OJMHIaH XajK Ba 3JaTJIapHUHI 3THUK
XyCYCHUSTIapH, XXOMHUHT Ba MaJaHUSITHUHT Y3Ura XOCJIMUIU JOKaja TYPUCTUK OpeHara
ailnanMoxkaa. Kagumru kacOKoOpaukiap - caBaT TYKUILI, TUJIaM TYKUII, OYIIIIW, YOIOH,
cy3aHa TUKHUII, KYJOJUYMJIMUK ycTaxoHajllapu Ba Oolukaidap - TYPUCTHUK
>KO3MO0AIOPJIMKHUHT KYIIIMMYa OMUJUIapy XucobaaHaau. bymap Tydaitnm sSHIM TypucTUK
WyHanuuuiap Byxkyara keiamoxpaa. @panuusi, Mcnanus, Oup KaTop CKaHIMHAB
MamJiakaTiapuaa 3THOTYPU3M PUBOXJIAHTAH OYVIMO, XaAKHUHI 3THUK XyCyCHUSITIapu
aHya BaKTIaH OyeH cakjiaHuO KeaMmokaa. CYHITH Mnaaapaa NoCTCOBET MAaKOHMAA XaM
STHOTYPM3M PMBOXMHIA KaTTa 3bTHOOp Oepuiamokaa (MacanaH, Ko3oructoH, I'py3us,
Kuprusnucron, ToxukucTtoH Ba XK.). by 6opana Poccust anoxuma YypuH srajuiaiau,
yyHKM Oy Mamiakataa 239ta twina cysnamaadrad 182ta xank siaiau. PoccustHUHT
XyAyau TypJu TaOuWiA 30Hajapaa XoialraH OYiIumO, TYpM3MHU PUBOXJIAHTUPUIL
VUyH yJKaH MMKOHHUSTIapra sra. PocCUSIHMHI Ba OUp KATOp XOPMXKMIA AaBiaTiap
TaXXpUOACMHUHI KYypcaTraHUIEK, KaTTa lIaxapjiapaard ogamjap, AEHIM3 Oyilinapuaa
€3 TabTUIMAA JaM OJMILJAH KeWWH, KYIPOK XalK MaJaHUSITU cakJiaHuO KoJraH
JKOMJIapra ca€éxaT KUJIMIIHU Xyl Kypaauaap.

CYHITH Hunanapaa TYPUCTUK UCTAKIAPHUHT Y3rapyllyd TYPUCTUK OO30PHMHT STHTU
MOJICJIMHU IIAKJUIAaHUIIWIa OJMO KeJIWMKMW, YHIA 3THOMadaHWi JaHamadT aeraH
TylllyHYa 60p. DTHOManaHui TaHAadTIa aHbaHABUI TypMYII Tap3u, YHUHT OeJruiapu
XUCOOJIaHTaH MWJIIMIA JuOociaap, yi XUX03JIapyd Ba KYPWIMIN yCayOaapy, MUJLIUIA
TaoMJIap Ba Ly Kabunap cakjaHraH. Kymiabd TypuCTUK areHTJIMKIIap Ba KOMIaHUsUIap,
XaTTOKM ajoxuaa Typomepatopjap ¥3 calTiapuaa 3THOMaAaHWUW Typu3Mra OWI
MabJIyMOTJIap, peKjiaMa xadapiapu, XapurajJapHu, (hoTocypaTiiap Ba BUAEOIaBXaJapHU,
aBMa Ba TEMUp WY1 UMIITajJapyu HapXMHU, MEXMOHXOHA HAapXMHU Ba TypJIapUHU KypcaTuo
yTuirad. AoHu 3THOMagaHUI TYpU3M coXacuJa XaM pakamiaaluTHpUILTa KaTTa 9bTUO0p
OepuJIMOKAA.

TaxpubaHUHT KypcaTUlInya, XYAYIHUHT 3THOMaJAaHUN MNOTEHLMAJTUHU
KanuTaUTalITUpUII MyMKUH. MacajaH, XaxoHAa 9HI TYKOpaTJallTUpUITaH, S’bHU
KOMMepLMaau3alus KUJIMHTAaH MaJaHusTiapaaH Oupu KeabTJap MadaHUSITU
xucobmaHanu. YHuUHr wmiaauznapu Kaaumru EBpoma acotupaapura 6opub
Takagsagu. MoxusT XuxatuaaH, OyryHITM KyHaa Oy IyioOall TMXKopar Jioiruxacu Oyauo,
yHra (ecTuBajuiap, KapHaBajuiap, 10y JACTypJaapu, MyCHUKa, TYpJu MamMJiakaTjiapaaru
KeJIbTJIap XXaMUSTIapu Ba MaJaHW MapKasjaapu, MyCUKAJIW Kpyu3jiap Ba Oolukaiap
kupanu.2018 fivn 17 okTsa6pbaa benopyccusstHuHT moiTaxTi MUHCK 11axpuaa KeabTaap
MagaHuaTUHUHT "CamaitH" ¢ectBanu ytkaswiau [1]. 2019 itun 3 Hosi6paa Ilepmb
ynkacuaaru bepe3HukM 1maxpuaaru mMagaHuii mapkasga "Karra maxap "CamaitH"
dectuBanun" yrkasunau. Cankr-IletepOyprona xam "Karra Camaiin" ¢decTtuBanmu
VyTKa3wiIMoKaa. by xakna TYpUCTUK KOMITAHUSIHUHT caiiThaa MabayMOT KEeJITUPUJITaH
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[2]. GET TRAVEL LTD typuctuk kommnanusicu [ py3us 6yiinad sTHOTypaapHU TakJIUG
KuiaMokaa. bymap opacuma maszaHaayuMIMK, BUHOYMIMK, TaMaaa OuWJIaH
MEXMOHIOPYMJIMK, KYI OBO3JM KyWjaall Ba XaJIK pakciapu, mbomaTxoHasap,
(doptudukanus nHiootaapu, CBaHeTUss MUHOpaapu Ba xoka3zoJjap oop [3].

I'pysusnaru 2025 - Typusmuu puBoxiaantupuin Crparteruscuaa MAMpa typusm
ynymHu 7,9% radya KynmadTupuin MyJKajajgaHTraH. by makcaara spUINWITHAHT
WyanapuaaH OMpU aCOCaH MUHTAaKAJapaa TYPUCTUK MaxXCyJIOTIApHU PUBOXKIAHTUPHUILL
xucobaHanu [4]. I'py3ust MUHTaKaIapy Y9yH MCTUKOOJIIA TypaapAaaH OMpu 3THOrpadpuk
TypJiap xucobsaHaad. ByHMHr y4yH eTapauya IHapT-1IapouTiaap, XyCycaH, TypMYyLI
Tap3u, (QOJBKIOpP, XaldK XYHaAapMaHAYWUJIUTUA Ba KaCOKOPJIUTU, MEbMOPYUIUK,
na3zaHAAYWIMK, BAHOUMJIMKHUHT MaMJIaKaTHUHT TypJiu XyAdydJdapuaa TapyuxaH XuaMa-
XWJUIUTU MaBXyn. ['py3ust Xynmynu KaTta Oyamacana, FapOuil Ba lIapKuil Oypyakiiapu,
TOFJIM Ba BOAUIJIAp BOXacu Typap XKoijaap, ouIxoHa, (POJBKIJIOp, KMUMM-Kedakiap,
MaxaJuIMii KacOkopJsap XuxaTugaH (apkiaaHaguiaap. MacanaH, ['py3us Toriapuaa
aHbaHABUI TApUXUIA Typap >KOWJIap TOIIAH KypWiraH MUHOpaJlap KYypUHUILIMIA OYIuo0,
Fapouii ['py3ust TOFJIMK axOJMCUMHWHI MUWHOpaJapy IIAPKJIUMIAPHUKWIAH IIAKIIU,
KYPWIMII MaTepuaivu, TY3WJIMILU, YU-PY3FOp Oyromiiapu XKMxaTuaaH (apkJaHaIW.
Toronau xynmymiaapaa Ba BoAuiJapia 3Cca aHbaHaBUM E€FOYIM YyiJlap KYpWIraH.
TankukoTyunapHuHr Gukpuda, ['py3uss MUHTaKalapuaaru axoiau Typu3M Ou3Hecura
Kymuuiira tarep. CypoB HaTvXKajlapura Kypa, MaXxaJUIMid axoau TypucTiapra Typiau
CepBUCJIApPHU, XM3MATJIApHU (BKCKYypCHUsSJIap, MaxaJJui Taomiaap, Xalk
XYHapMaHIYWJIWTU Typaapu Oyiinda MacTep-Kiaccaap) TakJud 3ta oauiaad. Muco
yuyH, CBaHeTHsIIa aHbaHABUI KUTU3[aH UIIJIAHTAaH 3pKakjap 001l KUAUMU Ba OypKaHU
TalepJall XXapaeHUHY KYpUII Ba YpraHuil MyMKUH, Pada-Jleuxymuna €rouna 6aguuii
VIAMaKOpPJIMK OWJIAaH TAHUIIUII MYMKWH. TMKKW BUHO YUYyH MAMILIAP Talepiain OuiaaH
Ba TepUIaH MYCHKA acOoOJapuHM gcaiu ownaH, MMmepetn - Kyaoauymink Oyromiiapu,
KBeBpu - BUHO yuyH xymiap, ['ypusi - caBaTiap TYKWII, €HFOK JapaxTy ITYCTUIAH
oytromnap scauu, Hlapkuii I'py3ust TOFIapu - XYHIN TOJa WMTUPUILL, YHU OV, TUIaM
Ba OOIlIKA TYKWIraH Oyromiiap Taliepiiall OMIaH MalIXypaup.

YMymaH onraHma, sTHorpaduk, 3THOMaAaHWK TypJapHW amajira OLIMPUII yYyH
(bakaT axOJMHMHI MCTaKjJapu, Taxpubacu, OMIMMIIApU Ba KYHUKMAaJapu €Tapiiu
oynMaiiau. by 6opana gaBiat Ba MUHTaKABUIA XOKUMUSITIAPHUHT SIXILM pexXXalaluTUPUITaH
MOJIMIA, MOJIUSIBUIA Ba MHTEJUIEKTYasl (aX00poTiin) €paamMu 3apypaup. Monauii épaam
coxacuma HWHPpaTy3uIMaHU SApaTUII Ba TaKoOMUJIJalTUpuin (Hymaaap,
KOMMYHHUKaLMsJIap, Typap XoOiJap), O4YMK OCMOH Tarugaru 3THorpaduk Ba
VIJIKAIITYHOCJIMK MY3€HIapUHU TALLKWJI KWIWIL; MOJIVSIBUMA €pIaM COXaCHIa - STHOTYPU3M
OWJIaH LIYFyJUIAHUIITA UCTAaK OMJIAMPTraH KWYMK TaAOMpPKOpap y4yH MOJUSIBUM €paaM;
WHTEJJIEKTYyal Ba axOOpoTaM €plJaM coxacuiaa - TaAOMpPKOpJAapHU €TaKuu >XKaXxOH
Taxpubacu OWJIaH TAaHUIUTHUPUIL, peas IapOUTIApHU Ba MaXaJUIMK XyCyCUSITIapHU
XycooOra ojJraH XoJjjga 3THOTYpJIapHM aMajira OLUMPMII Ba pekjiaMa KWiull Oyiinya
TaBCUSUIApHU MIJIA0 YMKUIL;, 3THOTYPU3MHM paKaMmJaIUTHUPUILTA aJoXyuaa 3bTUOOP
Oepull JIO3UM OYJIaau.

IlyHait KUu6, TabKULIALl MYMKUHKHM, Y30eKMCTOHHUHT TYpJIM MUHTAaKalapy
YUyH XaM 3THOMaJaHUIi Typru3M UCTUKOOJIIN XMCOOIaHAIU XaMIa axoau (PapOBOHIUTMHA
OLIMPHUIITra BA MMHTAKABUI UKTUCOAWETHU PUBOXJIAHTUPHUILITA XU3MAT KUJIa OJIAIU.

PoccusstHUHT pakamialnTUpWITraH STHOMadaHWIA TYpU3M Macajacura Kejacak, IIyHU
TabKUJIALI >KOU3KHU, Oy ep/ia XaM pakaMmJIalUTUPUILIIA OMp KATOP IOTyKJIapra SpUILJITaH.
Mucon yuyH Poccusimaru "OTHomeTepOypr' mopTaiu ¥3 cailTuga sipMapkanap Ba
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STHOMAaJaHUil (ecTUBAUIApHU, ILIYy KyMJaJdaH 3THOTEMATUK Ba 3THOAHMMALIMOH
JMACTypJapHM TAIUKWI KWIMII Ba YTKa3uIll Oyiinya 3 epaaMuHU TakJaug KWiIMokaa [3].
VYnap noprajiiu opkaiu TaJjabHoMalapHU YpraHuo, ¢pecTUBaI Ba spMapKajJapHU, KOHLIEPT
Ba KyprazMaJlapHu YTKa3ullra epaaM KypCcaTUIIMOK/IA.

[TonmockoBbrenaru STHOMMP - Poccusimaru sHr katra sTHorpauk mapk 0yiauo,
V3 caiTtuaa [3]MexMoHaapra TypJjap, 3KCKypcusiap, MacTep-Kjaacciaap, OWJIaBUM,
Oonanap, €uuiap AaM OJMINM YYyH KaTTa JAcTypjJapHM TakJaud Kuaagu. Xap WWIu
Typsu Gaiipamuiap, ¢pectuBaiap yrkaswiaau. Macanan, Illupokas Macnenuna, Yaanp
MoJsiofenKas, XuHIapHuHr JuBanu, cnaBgHaapHuHr Kyémn, camoBap OGalipamiapu,
BKCKYypCHUsIap, MacTep-Kjaccaap Ba OollIKa TagOupiaap YIOWTUpUIAAW. DTHOMNApK
XyIayauaa 3THOXOBIWJIAp, KyprasManap, 3THUK MEXMOHXOHajap, My3eijaap, CyBeHUP
IYKOHJIApU, aTTpaKLIMOHIap 0op.

DTHOMagaHU TypU3MHU paKaMJallTUPUIIAA MUHTAKaBUN OpPEeHOMHI XaM KaTTa
axamusaT kacO srtamu. KaxoHaa 3THOMagaHWK MNOTEHLMAJ acoCUIa XYAYAHU
MyBadGAKUATIN OpeHAWHT KUJIUII MUCOIU cudaTtuaa KaHagaHu KypcaTuill MyMKUH.
By MamakaTia Typu3M UKTUCOAWI pUBOXIIAHUIIHUHT YCTYBOP MyHaIMIIUIapUAaH Oupu
xucobnananu. IllyHuHraek, TypusMm XyKymaTra abopureHiaap XaMmxkKaMusITiapyd Ba
IIMMOJIMI XYyAyIJIapHUHT MyaMMOJIapMHM edullra, abopureHsiaapra sca y3 MaaaHMid
aHbaHAJIApPUHU TUKJIALI Ba cak;1a0 KOJUII MacajlaJapyuHU Xajl KWIMILTa epaaM 0epMOKJa.
KanamanuHr abopureHan TypusM uHIycTpuscu 270 MUIMOH noJi1apra 6axojJaHMOK/IA,
11y JXyMJIafgaH Oy TapMOKJIa MHAecIap aXOJMMCUHUHT OaHIUT 14-16 MUHT TOoJU1apHA
TalIKua 3Tagu. by OuszHecra abopureHiaap XyCyCUsITIapMHU aKC STTUPYBUM TYPUCTUK
MapllpyTiap, oTeJib Ba KeMIIMHIJIap, MHAEHCIap pe3epBalusuiapyaary MUWUIMIA TaoMap
pecTopaHiapu, OMpallraH XxapakTepJaaru Kjaacrepiaap, MagaHuii Mapkasiap, MHTepdaos
My3eli-11axapyanap, CyBEpHUP MaxcCyJoTaapyu caBAOCU Kabwiap KUpaau.

Poccusgna Tarapcran PecnybamkacuHM Mucoa cudatuga KypcaTUIl MYMKUH.
TaTtapcToH y3ura Xxoc MUHTaKa 0yno0, Oy epia aHbaHaBUIA STHUK MYXUT Ba 3aMOHaBUA
1axap MaJaHMsITU, MCJIOM Ba XpUCTUAHJIMK MaJaHUSATIApU TUHY-TOTYB SIIAIIMOK/IA.
by muHTaka tapuxuii Ba MamaHuii Kanpusgmiapra 6oil. Ko3oH kpemiu, CrooMOuKe
MHWHOpACU XOHJIMK JaBpuaard €aropaukiaap xucobnaHaau, CBUSXKCK, byirop -
OyJIFOpJIapHMHT Tapuxura oua. TatapctoHga Ypasza-6aiipam, Kypban-6aiipam (Py3a
xaitutu, KypooH xaiintui), CabaHTtyit 6aiipaMu KeHT HULoHIaHaau. [lyHuHraek, Poccus
sTHOMagaHuii typusmuaa den Mopo3s (Kop6o060) Ba Benukuii Yctior myBaddakusaTiv
OpeHAUHT XucobnaHaagu. fdHa Oup MyBadGAKUATIN WMPUK WHBECTULIMSIBUM JIOHMXA
Kanyra obnmactugaru "OtHoMup" MagaHuii-3THOrpadMK TYPUCTUK MapKa3u XMCOOIaHAIM.
Y 93 rexTapiiu Xyayana >KonallraH.

Poccusi aTHOMagaHuli Typu3dMMaa STHOAEPEBHSJIAp KaTTa YPUH 3rajjaraH.
DTHoAEpeBHsIAp KYMPYHKIMOHAT Maxmyanaap Oynamb, y¥3 vmuMra MeXMOHXOHaJap,
OBKATJIAHUIII 3KOMJIapy, 3THUK XapaKTepaaru KyHTujio4yap MapKasiapu, 3THUK XOBJIWIap,
OYMK OCMOH OCTHJIAru 3THOMY3elaapHU KupuTaau. ByHmaii 3THoaepeBHsIap
OpenOypraoa, PoctoB obnactuma, KpacHomap ynkacupa, Komu Pecnybaukacuna,
IIMMOJIMI XaJKjaap 3u4 suanaurad Amanna, XaHTu-MaHCUIICK aBTOHOM OKpYrujia,
AxyTtusaaa Ba 60l1Ka Kyruiadb MUHTaKajaapaa 6op.

DTHOTYPU3MHHU pakKaMJAIITUPUIL aCOCHAA PUBOXIAHTUPHUII YUYH KYMUUIUK
TAaHUUAUTaH XKO3M0aJop MMHTAKaBUiA OpeHJIapHM SIpaTMII Ba MaxCyc HopTrauiapia
yJIapHU peKjaMa KWJIMII, yJIap XakKuJa KEeHIPOK MabiymoTaap Oepull Kepak, aed
xyucobOmaitMmu3. ByryHru KyHma Y30eKUCTOH/IA JIOKAI, MaMJIaKaTUMK3 NUUIa TAHWITaH
openmap 6op. bynap acocan Tapuxuii Ba 3uepaT Typu3Mu coxacugaaup. Pukpummsua,
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3uepaTroxjiap Ba Kaaamxojap aTpoduaa 3THOXYAyMJIap TallKWI KWIMHMO, yaap
KJjacTepra OupialiTUpca 3THOMaJaHUKM TYp3MHU PUBOXJIAHTUPUILN YYYH Kyjaai
LIApOUTIAp Ba MyXUT spaTwiaav. YyHKM OpeHasIap JIOKaJd JapaxaaaH pecryOyimka
Japaxacura yragu. Maskyp OpeHaIapH1A pUBOXJIAHTUPUO, yiIapaaru TypMaxcyaoTIapHU
OHJIAallH COTWMJIMIUMHM TAlUKWI KWJIWII JIO3UM OYyaaau. DTHOMAaJAaHUM Typu3M Xam
ax0opoTiu TyiiuHran daonusaTra aitnaHaau. TypusMm aespiu Tyjia Meaua pecypciapra
OOFJIaHTaH, Y BUACOPOJMKIIAp, pekjaMa, TaCcBUpP, TaKAMMOTIAP OpPKadu TYpPUCTUK
XU3MAaTJIApHU TaKJIU( KUIaau, coTaau. AXOOPOT TEXHOJIOTUSIApU Ba paKaMJIAILITUPULT
OYI'YHTM KyHJa TYPUCTUK KOMITAaHUSIAP Ba areHTJIUKJIAPHUHT pakoOaTOapAOILIMTMHA
KyTapulll YCyJM Ba PUBOXJIAHTUPUILIArM CTpaTerMK pecypciiap xucoonaHaau. AbHuU
TYpU3M MHIYCTPUSICUHUHI UMKOHMATIApU MHTEpHET TapMOFMHMHI MUMKOHMUSITIApU
OujiaH OOFJIaHTaH.
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